February 5, 2026

Ronald O. Mueller
Gibson, Dunn & Crutcher LLP

Re:  Amazon.com, Inc. (the “Company”)
Incoming Letter dated January 19, 2026

Dear Ronald O. Mueller:

This letter is in response to your correspondence concerning the shareholder
proposal (the “Proposal”) submitted to the Company by As You Sow Foundation Fund
and co-filers for inclusion in the Company’s proxy materials for its upcoming annual
meeting of security holders.

The Company represents that it has a reasonable basis to exclude the Proposal.
Based solely on that representation, we will not object if the Company excludes the

Proposal from its proxy materials.

Copies of all of the correspondence on which this response is based will be made
available on our website.

Sincerely,

Division of Corporation Finance
Office of Chief Counsel

cc: Richard Weiss
As You Sow



Ronald O. Mueller

GIBSON DUNN pariner

T: +1 202.955.8671
rmueller@gibsondunn.com

January 19, 2026

VIA ONLINE PORTAL SUBMISSION

Office of Chief Counsel

Division of Corporation Finance
Securities and Exchange Commission
100 F Street, N.E.

Washington, D.C. 20549

Re:  Amazon.com, Inc.
Shareholder Proposal of As You Sow Foundation Fund et al.
Securities Exchange Act of 1934—Rule 14a-8

Ladies and Gentlemen:

This letter notifies the staff of the Division of Corporation Finance (the “Staff’) that our client,
Amazon.com, Inc. (the “Company”), intends to omit from its proxy statement and form of proxy
for its 2026 Annual Meeting of Shareholders (collectively, the “2026 Proxy Materials”) a
shareholder proposal and statement in support thereof (collectively, the “Proposal”) submitted
by As You Sow (the “Representative”) on behalf of As You Sow Foundation Fund, Edwards
Mother Earth Foundation, Eliana Fishman, and MSSB C/F Edward J Kofron IRA Standard, and
Proxy Impact on behalf of Great Oaks Fund (collectively, the “Proponents”).

Pursuant to Rule 14a-8(j) and the Statement Regarding the Division of Corporation Finance’s
Role in the Exchange Act Rule 14a-8 Process for the Current Proxy Season issued by the Staff
on November 17, 2025, we hereby request that the Staff confirm that it will not object if the
Company omits the Proposal from the 2026 Proxy Materials. In this regard, the Company
represents that it has a reasonable basis to exclude the Proposal based on the provisions of
Rule 14a-8, prior published guidance, and/or judicial decisions.

As discussed in greater detail below, the Proposal may be excluded from the 2026 Proxy
Materials pursuant to Rule 14a-8(i)(12)(iii) because the Proposal addresses substantially the
same subject matter and substantive concerns—a report on reducing plastic packaging in
alignment with the findings of a report by the Pew Charitable Trusts—as shareholder proposals
previously submitted by the Representative that were included in the Company’s 2025, 2024,
and 2023 proxy materials, and the most recent of those proposals did not receive the support
necessary for resubmission under Rule 14a-8(i)(12)(iii).

A copy of the Proposal is attached to this letter as Exhibit A and incorporated herein by
reference.

Gibson, Dunn & Crutcher LLP
1700 M Street, N.W. | Washington, D.C. 20036-4504 | T: 202.955.8500 | F: 202.467.0539 | gibsondunn.com
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Pursuant to Rule 14a-8(j), we have:

o filed this letter with the Securities and Exchange Commission (the “Commission”) no
later than eighty (80) calendar days before the Company intends to file its definitive
2026 Proxy Materials with the Commission; and

e concurrently sent copies of this correspondence to the Proponents.

Rule 14a-8(k) and Staff Legal Bulletin No. 14D (Nov. 7, 2008) (“SLB 14D”) provide that
shareholder proponents are required to send companies a copy of any correspondence that the
proponents elect to submit to the Commission or the Staff. Accordingly, we are taking this
opportunity to inform the Proponents that if the Proponents elect to submit additional
correspondence to the Commission or the Staff with respect to the Proposal, a copy of such
correspondence should be furnished concurrently to the undersigned on behalf of the Company
pursuant to Rule 14a-8(k) and SLB 14D.

THE PROPOSAL
The Proposal states:

RESOLVED: Shareholders request that the Board issue a report, at reasonable
expense and excluding proprietary information, describing how Amazon could
address flexible plastic packaging in alignment with the findings of the Pew Report,
or other authoritative sources, to reduce its contribution to plastic pollution.

ANALYSIS

The Proposal May Be Excluded Under Rule 14a-8(i)(12)(iii) Because The Proposal
Addresses Substantially The Same Subject Matter As At Least Three Previous Proposals
Included In The Company’s Proxy Materials, And The Most Recent Of Those Proposals
Did Not Receive The Support Necessary For Resubmission.

Under Rule 14a-8(i)(12)(iii), a shareholder proposal that “addresses substantially the same
subject matter as a proposal, or proposals, previously included in the company’s proxy
materials within the preceding five calendar years” may be excluded from the proxy materials “if
the most recent vote occurred within the preceding three calendar years and the most recent
vote was . . . [[Jess than 25 percent of the votes cast if previously voted on three or more times.”

A. Background On Rule 14a-8(i)(12).

The Commission has indicated that the condition in Rule 14a-8(i)(12) that the shareholder
proposals deal with or address “substantially the same subject matter” does not mean that the
previous proposal(s) and the current proposal must be exactly the same. Although the
predecessor to Rule 14a-8(i)(12) required a proposal to be “substantially the same proposal” as
previous proposals, the Commission amended this rule in 1983 to permit exclusion of a
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proposal that “deals with substantially the same subject matter.” The Commission explained that
this revision responded to commenters who viewed it as:

[A]n appropriate response to counter the abuse of the security holder proposal
process by certain proponents who make minor changes in proposals each year
so that they can keep raising the same issue despite the fact that other
shareholders have indicated by their votes that they are not interested in that issue.

Exchange Act Release No. 20091 (Aug. 16, 1983) (the “1983 Release”). See also Exchange
Act Release No. 19135 (Oct. 14, 1982), in which the Commission stated that Rule 14a-8 “was
not designed to burden the proxy solicitation process by requiring the inclusion of such
proposals.” In the release adopting this change, the Commission explained the application of
the standard, stating:

The Commission believes that this change is necessary to signal a clean break
from the strict interpretive position applied to the [then-]existing provision. The
Commission is aware that the interpretation of the new provision will continue to
involve difficult subjective judgments, but anticipates that those judgments will be
based upon a consideration of the substantive concerns raised by a proposal
rather than the specific language or actions proposed to deal with those concerns.

B. Well-Established Precedents Demonstrate That A Proposal May Be Excluded Under
Rule 14a-8(i)(12) When It Shares The Same Substantive Concerns As Previous
Proposals Even If The Resolved Clause Differs In Scope From The Previous Proposals.

Consistent with the Commission’s statement in the 1983 Release that the applicability of

Rule 14a-8(i)(12) is “based upon a consideration of the substantive concerns raised by a
proposal rather than the specific language or actions proposed to deal with those concerns,” the
Staff has concurred with exclusion of a proposal under Rule 14a-8(i)(12) when it addresses the
same “substantive concerns” as previously voted on proposals, even when a subsequently
submitted proposal has a narrower scope than some or all of the previous proposals. For
example, in Anthem, Inc. (avail. Feb. 7, 2017, recon. denied Mar. 7, 2017), the Staff concurred
with exclusion under Rule 14a-8(i)(12) of a proposal requesting a report on lobbying
expenditures because it addressed substantially the same subject matter as three previous
proposals, even though two of the previous proposals requested a report that was broader than
the report requested by the current proposal. Specifically, the previous proposals requested a
report that extended beyond lobbying expenditures to address additional aspects of the
company’s political spending. More recently, in Exxon Mobil Corp. (Hild) (avail. Mar. 20, 2024)
(“Exxon 2024”), the Staff concurred with exclusion under Rule 14a-8(i)(12) of a proposal
requesting a report on the cost and benefits to shareholders from the company’s voluntary
climate-related actions, concurring that the proposal addressed substantially the same subject
matter as two previous proposals requesting a report on the costs and benefits to
“shareholders, the public health and the environment, including the global climate, from the
company’s environment-related activities that are voluntary.” Similarly, in Exxon Mobil Corp.
(avail. Mar. 23, 2012) (“Exxon 2012”), the Staff concurred with the exclusion under

Rule 14a-8(i)(12) of a proposal requesting a comprehensive policy on the human right to water
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where the company argued that the substantive concern of the proposal was the impact of the
company’s operations on others’ access to water, where the subject matter of one of the
previous proposals addressed the impact of the company’s operations on land, soil, and water.
See also Applied Materials, Inc. (avail. Jan. 4, 2024) (concurring with the exclusion under

Rule 14a-8(i)(12) of a proposal requesting the company include the CEO pay ratio factor in its
executive compensation program because it addressed substantially the same subject matter
as two previous proposals, even though one of the previous proposals requested the company
include the CEO pay ratio “and other factors”); Dow Jones & Co., Inc. (avail. Dec. 17, 2004)
(concurring that a proposal requesting that the company publish information relating to its
process for donations to a particular non-profit organization was excludable under

Rule 14a-8(i)(12) as it dealt with substantially the same subject matter as a previous proposal
requesting an explanation of the procedures governing all charitable donations).

C. Consistent With The Foregoing Precedents, The Proposal May Be Excluded Because It
Addresses Substantially The Same Substantive Concerns As Previous Proposals, And
The Most Recent Proposal Failed To Gain Sufficient Shareholder Support.

The Proposal addresses substantially the same substantive concerns—a report on reducing
plastic packaging in alignment with the findings of a report by the Pew Charitable Trusts—as
shareholder proposals submitted by the Representative and included in the Company’s proxy
materials for its 2025, 2024, and 2023 annual meetings of shareholders:

e The proposal in the Company’s 2025 proxy materials (the “2025 Proposal’) is
attached to this letter as Exhibit B;

e The proposal in the Company’s 2024 proxy materials (the “2024 Proposal’) is
attached to this letter as Exhibit C; and

e The proposal in the Company’s 2023 proxy materials (the “2023 Proposal’) is
attached to this letter as Exhibit D.

The 2025 Proposal, the 2024 Proposal, and the 2023 Proposal are referred to collectively
herein as the “Previous Proposals,” and together with the Proposal, the “Proposals.”

As evidenced in the Company’s Form 8-K filed on May 22, 2025, which reports the voting
results for the Company’s 2025 Annual Meeting of Shareholders (and is attached to this letter
as Exhibit E), the 2025 Proposal received support from only 13.6% of the votes cast at the
Company’s 2025 Annual Meeting of Shareholders, well below the 25% threshold required for
resubmission under Rule 14a-8(i)(12)(iii)."

1 The 2025 Proposal received 6,673,873,608 “against” votes and 1,046,990,928 “for” votes. Abstentions and
broker non-votes were not included for purposes of this calculation. The total shareholder votes cast is
calculated using a fraction for which the numerator is “for” votes and the denominator is “for + against” votes.
See Staff Legal Bulletin No. 14, part F.4 (July 13, 2001).
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The 2025 Proposal is identical to the Proposal. The 2024 and 2023 Proposals more generally
addressed concerns with the Company’s use of plastic packaging, while the Proposal is more
focused on concerns with the Company’s use of flexible plastic packaging. Nevertheless, as
demonstrated by the chart set forth below, the Proposals all raise the same substantive
concerns and address substantially the same subject matter. Therefore, based on the well-
established precedents discussed above, the Proposal is excludable under Rule 14a-8(i)(12)
because it raises the same substantive concerns and addresses substantially the same subject
matter as the Previous Proposals that the Representative submitted to the Company, as
demonstrated by the following chart.

Proposal

2025 Proposal

2024 Proposal

2023 Proposal

Each of the Proposals requests a report from the Company’s Board of Directors related to reducing
the Company’s use of plastic packaging in line with the Pew Report with the objective of reducing
potential plastic pollution

“RESOLVED:
Shareholders request
that the Board issue a
report . . . describing
how Amazon could
address flexible
plastic packaging in
alignment with the
findings of the Pew
Report, or other
authoritative sources,
to reduce its
contribution to plastic
pollution.”

“RESOLVED:
Shareholders request
that the Board issue a
report . . . describing
how Amazon could
address flexible
plastic packaging in
alignment with the
findings of the Pew
Report, or other
authoritative sources,
to reduce its
contribution to plastic
pollution.”

“RESOLVED:
Shareholders request
the Amazon Board
issue areport . ..
describing how the
Company could
reduce its plastics
footprint by
committing to make
all packaging
curbside recyclable,
reusable, or
compostable. The
report should also
describe setting goals
for overall plastic
packaging reduction
in alignment with the
findings of the Pew
Report, or other
authoritative sources,
to significantly
reduce ocean plastic
pollution.”

“RESOLVED:
Shareholders request
the Amazon Board
issue a report . ..
describing how the
Company could
reduce its plastics
use in alignment with
the one-third
reduction findings of
the Pew Report, or
other authoritative
sources, to
significantly reduce
ocean plastic
pollution.”
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Proposal 2025 Proposal 2024 Proposal 2023 Proposal
Each of the Proposals makes clear that the requested report is to
address the Company’s use of plastic packaging
“SUPPORTING “SUPPORTING “SUPPORTING “SUPPORTING

STATEMENT: The
report should, at Board
discretion:

e Assess the
reputational, financial,
and operational risks
associated with
continuing to use
non-recyclable plastic
packaging while
plastic pollution grows;
e Evaluate actions to
achieve fully
recyclable packaging
including elimination
and accelerated
research into
innovative reusable
substitution; and

e Describe
opportunities to pre-
competitively work with
peers to research and
develop reusable
packaging as an
alternative to single-
use packaging.”

STATEMENT: The
report should, at Board
discretion:

o Assess the
reputational, financial,
and operational risks
associated with
continuing to use
non-recyclable
plastic packaging
while plastic pollution
grows;

e Evaluate actions to
achieve fully
recyclable packaging
including elimination
and accelerated
research into
innovative reusable
substitution; and

e Describe
opportunities to pre-
competitively work with
peers to research and
develop reusable
packaging as an
alternative to single-
use packaging.”

STATEMENT: The
report should, at Board
discretion:

¢ Quantify the weight
of total plastic
packaging used by
the Company;

e Set atime-bound
goal to make
packaging curbside
recyclable, reusable,
or compostable;

e Set a time-bound
goal to reduce the
amount of plastics
used in Company
packaging; . . .

e Describe any
planned reduction
strategies or goals,
materials redesign,
transition to reusables,
substitution, or
reductions in
Company use of
plastic packaging.”

STATEMENT: The
report should, at Board
discretion:

¢ Quantify the weight
of total plastic
packaging used by
the Company;

e Evaluate the
benefits of dramatically
reducing the amount
of plastics used in
our Company’s
packaging; . ..

e Describe any
planned reduction
strategies or goals,
materials redesign,
transition to reusables,
substitution, or
reductions in our
Company’s use of
plastic packaging.”

Each of the Proposals points to the Company’s use of plastic packaging, including flexible
plastic packaging, in its operations

“The Company markets
more than 100 brands
of consumer goods,
food, and beverages,
many of which are

“The Company markets
more than 100 brands
of consumer goods,
food, and beverages,
many of which are

“The Company markets
more than 100 brands
of consumer goods,
food, and beverages,
many of which are

“Amazon . .. is
believed to be one of
the largest corporate
users of flexible
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Proposal

2025 Proposal

2024 Proposal

2023 Proposal

packaged in flexible
plastic. Its Whole
Foods subsidiary and
Happy Belly brand sell
numerous goods in
flexible multi-layer
packaging . ...”

packaged in flexible
plastic. Ilts Whole
Foods subsidiary and
Happy Belly brand sell
numerous goods in
flexible multi-layer
packaging . ...

packaged in plastic.
Its Whole Foods
subsidiary and Happy
Belly brand sell
numerous goods in
flexible multi-layer
packaging . ...

plastic packaging . ..

Each of the Proposals specifies that the requested report should cover reputational, financial,
and operational risks associated with the continued use of plastic packaging

“SUPPORTING
STATEMENT: The
report should, at Board
discretion: . . . Assess
the reputational,
financial, and
operational risks
associated with
continuing to use
non-recyclable plastic
packaging while
plastic pollution grows;”

“SUPPORTING
STATEMENT: The
report should, at Board
discretion: . . . Assess
the reputational,
financial, and
operational risks
associated with
continuing to use
non-recyclable plastic
packaging while
plastic pollution grows;”

“SUPPORTING
STATEMENT: The
report should, at Board
discretion: . . . Assess
the reputational,
financial, and
operational risks
associated with
continuing to use
substantial plastic
packaging while
plastic pollution grows;”

“SUPPORTING
STATEMENT: The
report should, at Board
discretion: . . . Assess
the reputational,
financial, and
operational risks
associated with
continuing to use
substantial plastic
packaging, while
plastic pollution grows;

Each of the Proposals relies on the findings from the same Pew Charitable Trusts report
in support of its concerns

“Pew Charitable
Trusts’
groundbreaking
study, Breaking the
Plastic Wave (“Pew
Report”), concluded
that improved recycling
alone is insufficient to
address plastic
pollution—instead,
recycling must be
coupled with reductions
in use, materials
redesign, and
substitution.”

“Pew Charitable
Trusts’
groundbreaking
study, Breaking the
Plastic Wave (“Pew
Report”), concluded
that improved recycling
alone is insufficient to
address plastic
pollution—instead,
recycling must be
coupled with reductions
in use, materials
redesign, and

“[T]he authoritative
study Breaking the
Plastic Wave, by Pew
Charitable Trusts
(Pew Report),
concluded that if all
current industry and
government
commitments were
met, ocean plastic
deposition would be
reduced by only 7%.”

“The authoritative
study, Breaking the
Plastic Wave (2020),
by Pew Charitable
Trusts (“Pew
Report”), concluded
that if all current
industry and
government
commitments were
met, ocean plastic
deposition would be
reduced by only 7%.”
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Proposal

2025 Proposal

2024 Proposal

2023 Proposal

substitution.”

Each of the Proposals expresses concerns with a potential increase in plastics flowing into
oceans by 2040

“Without immediate
and sustained new
commitments
throughout the plastics
value chain, annual
flows of plastics into
oceans could nearly
triple by 2040.”

“Without immediate
and sustained new
commitments
throughout the plastics
value chain, annual
flows of plastics into
oceans could nearly
triple by 2040.”

“Without immediate
and sustained new
commitments to make
packaging recyclable,
reusable, or
compostable, and to
reduce overall plastic
use, annual flows of
plastics into oceans
could nearly triple by
2040

“Without immediate
and sustained new
commitments
throughout the plastics
value chain, annual
flows of plastics into
oceans could nearly
triple by 2040.”

Each of the Proposals references goals set by

other companies to reduce plastic packaging

“Competitors, including
Walmart and Target,
have adopted goals
to make plastic
packaging recyclable,
reusable, or
compostable by 2025

“Competitors, including
Walmart and Target,
have adopted goals
to make plastic
packaging recyclable,
reusable, or
compostable by 2025

“Competitors, including
Walmart and Target,
have adopted goals
to make plastic
packaging recyclable,
reusable, or
compostable by 2025

“At least seventeen
other public consumer
goods companies
including competitors
Walmart and Target
have virgin plastic
reduction goals.”

Each of the Proposals postulates the same potential financial risk from use of plastic packaging

“The growing plastic
pollution crisis poses
increasing risks to
Amazon.
Corporations could
face an annual
financial risk of
approximately $100
billion should
governments require
them to cover the
waste management

“The growing plastic
pollution crisis poses
increasing risks to
Amazon.
Corporations could
face an annual
financial risk of
approximately $100
billion should
governments require
them to cover the
waste management

“This growing plastic
pollution crisis poses
increasing risks to
Amazon.
Corporations could
face an annual
financial risk of
approximately $100
billion should
governments require
them to cover the
waste management

“The growing plastic
pollution crisis poses
increasing risks to
our Company.
Corporations could
face an annual
financial risk of
approximately $100
billion should
governments require
them to cover the
waste management
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Proposal

2025 Proposal

2024 Proposal

2023 Proposal

costs of packaging
they produce.”

costs of packaging
they produce.”

costs of the
packaging they
produce, a policy that
is increasingly being

costs of the
packaging they
produce, a policy that
is increasingly being

enacted around the
globe.”

enacted around the
globe.”

As demonstrated above, the Proposal shares the same substantive concerns and addresses
substantially the same subject matter as the Previous Proposals. Although the resolved clause
and scope of the Proposals differ, as was the case with the proposals in Anthem, Exxon 2024,
Exxon 2012, Applied Materials, and Dow Jones, the narrower scope of the Proposal does not
change the fact that the Proposal addresses substantially the same subject matter and shares
the same substantive concerns as each of the Previous Proposals, and therefore does not
preclude exclusion pursuant to Rule 14a-8(i)(12). Since the Company’s shareholders have
already voted on proposals addressing substantially the same subject matter as the Proposal in
each of the past three years, and when most recently voted on the 2025 Proposal received
support from only 13.6% of the votes cast, the Company may exclude the Proposal from its
2026 Proxy Materials under Rule 14a-8(i)(12)(iii).

CONCLUSION

We are available to provide you with any additional information and answer any questions that
you may have regarding this subject. Correspondence regarding this letter should be sent to
shareholderproposals@gibsondunn.com. If we can be of any further assistance in this matter,
please do not hesitate to call me at (202) 955-8671, or Susan Jong, the Company’s Vice
President, Associate General Counsel, and Corporate Secretary, at (206) 266-1000.

Sincerely,

Wﬁ%//d

Ronald O. Mueller
Enclosures

cc: Susan Jong, Amazon.com, Inc.
Conrad MacKerron, As You Sow
Andrew Bell, Edwards Mother Earth Foundation
Eliana Fishman
Edward J Kofron, MSSB C/F Edward J Kofron IRA Standard
Michael Passoff, Proxy Impact
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WHEREAS: Without immediate and sustained new commitments throughout the plastics value chain,
annual flows of plastics into oceans could nearly triple by 2040.1

The growing plastic pollution crisis poses increasing risks to Amazon. Corporations could face an annual
financial risk of approximately $100 billion should governments require them to cover the waste
management costs of packaging they produce.? Governments around the world are increasingly
enacting such policies, including five new state laws that impose fees on corporations for single-use
plastic (SUP) packaging.® The European Union has banned ten SUP pollutants and taxed some non-
recycled plastic packaging.* A French law requires 10% of packaging be reusable by 2027 and Portugal
requires 30% reusable packaging by 2030.> Additionally, consumer demand for sustainable packaging is
increasing.®

Pew Charitable Trusts’ groundbreaking study, Breaking the Plastic Wave (“Pew Report”), concluded that
improved recycling alone is insufficient to address plastic pollution—instead, recycling must be coupled
with reductions in use, materials redesign, and substitution.” The Pew Report finds that the greatest
opportunity to reduce or eliminate plastic lies with flexible plastic packaging, often used for chips,
sweets, and condiments among other uses, and virtually unrecyclable in America. With innovation,
redesign, and substitution, 26 million metric tons of flexibles can be avoided globally.®

The Company markets more than 100 brands of consumer goods, food, and beverages, many of which
are packaged in flexible plastic. Its Whole Foods subsidiary and Happy Belly brand sell numerous goods
in flexible multi-layer packaging that cannot be routinely recycled. The Company is also notably absent
from participation in the largest pre-competitive corporate initiative to address plastic pollution, the
New Plastics Economy Global Commitment. Competitors, including Walmart and Target, have adopted
goals to make plastic packaging recyclable, reusable, or compostable by 2025, while Amazon has not.

Our Company could avoid regulatory, environmental, and competitive risks by adopting a
comprehensive approach to addressing flexible plastic packaging use at scale.

RESOLVED: Shareholders request that the Board issue a report, at reasonable expense and excluding
proprietary information, describing how Amazon could address flexible plastic packaging in alignment
with the findings of the Pew Report, or other authoritative sources, to reduce its contribution to plastic
pollution.

1 https://www.pewtrusts.org/-/media/assets/2020/10/breakingtheplasticwave mainreport.pdf, p.4

2 https://www.pewtrusts.org/-/media/assets/2020/10/breakingtheplasticwave mainreport.pdf, p.9

3 https://www.packworld.com/sustainable-packaging/recycling/article/22922253/ameripen-shares-key-lessons-from-early-epr-
adopters

4 https://environment.ec.europa.eu/topics/plastics/single-use-plastics en

5 https://www.greenpeace.org/international/story/51843/plastics-reuse-and-refill-laws

6 https://www.shorr.com/resources/blog/the-2022-sustainable-packaging-consumer-report/

7 https://www.pewtrusts.org/-/media/assets/2020/10/breakingtheplasticwave mainreport.pdf, p.9

8 https://www.pewtrusts.org/-/media/assets/2020/10/breakingtheplasticwave mainreport.pdf, p.51;
https://www.pewtrusts.org/-/media/assets/2020/10/breakingtheplasticwave mainreport.pdf, p.51




SUPPORTING STATEMENT: The report should, at Board discretion:
e Assess the reputational, financial, and operational risks associated with continuing to use non-
recyclable plastic packaging while plastic pollution grows;
e Evaluate actions to achieve fully recyclable packaging including elimination and accelerated
research into innovative reusable substitution; and
e Describe opportunities to pre-competitively work with peers to research and develop reusable
packaging as an alternative to single-use packaging.
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TABLE OF CONTENTS

SHAREHOLDER PROPOSALS

existing oversight mechanisms for addressing the specific risks raised in this proposal, our disclosure of the Board
and its committees’ role and activities in overseeing these risks, and our commitment and transparency around
responsibly addressing risks associated with Al, the Board recommends that shareholders vote against this proposal.

The Board of Directors recommends a vote “AGAINST” this proposal requesting an assessment of Board
structure for oversight of Al.

Beginning of Shareholder Proposal and Statement of Support:

WHEREAS: Without immediate and sustained new commitments throughout the plastics value chain, annual flows of
plastics into oceans could nearly triple by 2040."

The growing plastic pollution crisis poses increasing risks to Amazon. Corporations could face an annual financial risk
of approximately $100 billion should governments require them to cover the waste management costs of packaging
they produce.2 Governments around the world are increasingly enacting such policies, including five new state laws
that impose fees on corporations for single-use plastic (SUP) packaging.® The European Union has banned ten SUP
pollutants and taxed some non-recycled plastic packaging.* A French law requires 10% of packaging be reusable by
2027 and Portugal requires 30% reusable packaging by 2030.5 Additionally, consumer demand for sustainable
packaging is increasing.®

Pew Charitable Trusts’ groundbreaking study, Breaking the Plastic Wave (“Pew Report”), concluded that improved
recycling alone is insufficient to address plastic pollution-instead, recycling must be coupled with reductions in use,
materials redesign, and substitution.” The Pew Report finds that the greatest opportunity to reduce or eliminate plastic
lies with flexible plastic packaging, often used for chips, sweets, and condiments among other uses, and virtually
unrecyclsable in America. With innovation, redesign, and substitution, 26 million metric tons of flexibles can be avoided
globally.

The Company markets more than 100 brands of consumer goods, food, and beverages, many of which are packaged
in flexible plastic. Its Whole Foods subsidiary and Happy Belly brand sell numerous goods in flexible multi-layer
packaging that cannot be routinely recycled. The Company is also notably absent from participation in the largest pre-
competitive corporate initiative to address plastic pollution, the New Plastics Economy Global Commitment.
Competitors, including Walmart and Target, have adopted goals to make plastic packaging recyclable, reusable, or
compostable by 2025, while Amazon has not.

Our Company could avoid regulatory, environmental, and competitive risks by adopting a comprehensive approach to
addressing flexible plastic packaging use at scale.

RESOLVED: Shareholders request that the Board issue a report, at reasonable expense and excluding proprietary
information, describing how Amazon could address flexible plastic packaging in alignment with the findings of the Pew
Report, or other authoritative sources, to reduce its contribution to plastic pollution.

SUPPORTING STATEMENT: The report should, at Board discretion:

» Assess the reputational, financial, and operational risks associated with continuing to use non-recyclable plastic
packaging while plastic pollution grows;

» Evaluate actions to achieve fully recyclable packaging including elimination and accelerated research into innovative
reusable substitution; and

» Describe opportunities to pre-competitively work with peers to research and develop reusable packaging as an
alternative to single-use packaging.

1 https://www.pewtrusts.org/-/media/assets/2020/10/breakingtheplasticwave_mainreport.pdf, p.4

2 https://www.pewtrusts.org/-/media/assets/2020/10/breakingtheplasticwave_mainreport.pdf, p.9
https://www.packworld.com/sustainable-packaging/recycling/article/22922253/ameripen-shares-key-lessons-from-early-epr-adopters
4 https://environment.ec.europa.eu/topics/plastics/single-use-plastics_en
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https://www.greenpeace.org/international/story/51843/plastics-reuse-and-refill-laws
https://www.shorr.com/resources/blog/the-2022-sustainable-packaging-consumer-report/
https://www.pewtrusts.org/-/media/assets/2020/10/breakingtheplasticwave_mainreport.pdf, p.9

® N o o

https://www.pewtrusts.org/-/media/assets/2020/10/breakingtheplasticwave_mainreport.pdf, p.51;
https://www.pewtrusts.org/-/media/assets/2020/10/breakingtheplasticwave_mainreport.pdf, p.51

End of Shareholder Proposal and Statement of Support

Shareholder: As You Sow Foundation Fund, represented by As You Sow

RECOMMENDATION OF THE BOARD OF DIRECTORS ON ITEM 9

« We already publicly report on the amount of single-use plastic, including flexible plastic, being used across our
global operations network to ship orders to customers.

« We have continued to take steps to reduce single-use plastics in our outbound packaging. Our average plastic
packaging weight per shipment decreased by 9% in 2023 across our global operations network, building on the
over 17% reduction achieved in 2022. Since 2020, we have avoided the use of 80,500 metric tons of plastic
packaging globally. In addition, in December 2023, two-thirds of our shipments in North America included
Amazon-added plastic delivery packaging and, by December 2024, we reduced this to one-third.

« As of October 2024, we removed all plastic air pillows from our delivery packaging used at our global fulfillment
centers, our biggest reduction in plastic packaging in North America to date. As part of this transition, we were
able to quickly expand our use of paper filler made from 100% recycled content across North America. In addition,
during 2023, we continued to expand recyclable paper padded bag use across the U.S. and Canada, replacing
99.7% of harder-to-recycle padded bags that contain both plastic and paper. We have also retrofitted more than
120 of our automated packing machines that made plastic bags to now create made-to-fit paper bags across the
U.S. We implemented this in more than 20 fulfillment centers, helping us avoid more than 130 million plastic
bags this year. During 2022, in Europe, we replaced our single-use plastic outbound packaging with 100%
recyclable paper and cardboard packaging in our fulfillment network.

Additionally, we have innovated and invested in technologies, processes, and materials that since 2015 have
helped reduce the weight of the packaging per shipment by 43% on average and avoided more than 3 million
metric tons of packaging material. In 2023, we shipped 12% of our orders globally without any additional Amazon
packaging.

* Whole Foods Market is currently working toward making 100% of its own packaging, including private label and in-
store food service packaging, reusable, recyclable, or compostable.

We Are Committed to Protecting the Planet and Recognize the Importance of Reducing Plastic Waste

We are committed to protecting the planet and recognize the importance of reducing plastic waste by promoting
reusable and recyclable packaging. As described in more detail below, we have made progress in four primary areas
in our efforts to reduce our use of plastics: (1) plastics for products we repackage for delivery, (2) plastics in packaging
for products manufactured by other companies that we sell to our customers, (3) plastics in physical stores, primarily
our grocery business, and (4) plastics in Amazon devices and our private label products.

In contrast to consumer-packaged goods companies, our greatest impact comes from reducing our use of plastic for
products repackaged for delivery. To that end, we are rapidly making progress to significantly reduce our use of single-
use plastic, including flexible plastic packaging. To measure our progress, we publicly report each year on the amount
of single-use plastic being used across our global operations network to ship orders to customers.%?

Products Repackaged for Delivery

We seek to increase recycling rates for Amazon packaging and strive to enable curbside recyclability where available.
We also continue to take steps to reduce single-use plastics in our outbound packaging. Our average plastic
packaging weight

52 See Amazon 2023 Sustainability Report at 32, available at https:/sustainability.aboutamazon.com/2023-sustainability-report.pdf.
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per shipment decreased by 9% in 2023 across our global operations network, building on the over 17% reduction
achieved in 2022.%° Since 2020, we have avoided the use of 80,500 metric tons of plastic packaging globally.?* In
addition, in December 2023, two-thirds of our shipments in North America included Amazon-added plastic delivery
packaging and, by December 2024, we reduced this to one-third.

In cases where we cannot eliminate the packaging materials altogether, we are exploring replacing plastics with
existing alternative material options that are more readily recyclable today, such as paper-based packaging. For
example, as of October 2024, we have removed all plastic air pillows from our delivery packaging used at our global
fulfillment centers, our biggest reduction in plastic packaging in North America to date. As part of this transition, we
were able to quickly expand our use of paper filler made from 100% recycled content across North America.®® In
addition, during 2023, we continued to expand recyclable paper padded bag use across the U.S. and Canada,
replacing 99.7% of harder-to-recycle padded bags that contain both plastic and paper. We have also retrofitted more
than 120 of our automated packing machines that made plastic bags to now create made-to-fit paper bags across the
U.S. We implemented this in more than 20 fulfillment centers, helping us avoid more than 130 million plastic bags this
year. During 2022, in Europe, we replaced our single-use plastic outbound packaging with 100% recyclable paper and
cardboard packaging in our fulfillment network.

Products Manufactured by Other Companies

Most of the products we sell are manufactured by other companies. We recognize that we can help manufacturers
reduce their use of plastics and have partnered with them to scale sustainable packaging development across our
supply chain. For example, our industry leading Ships in Product Packaging (“SIPP”) program financially incentivizes
manufacturers to package their products in easy-to-open, 100% recyclable packaging, including plastics. The SIPP
program also allows us to ship products in their own containers, eliminating all additional packaging material for these
products, including plastics. Through the SIPP program and related packaging design and testing services, we have
helped manufacturers develop more sustainable packaging. We also use machine learning to identify products that
can easily qualify for the program and reach out to selling partners to get them certified. In 2023, we shipped 12% of
our packages globally without additional Amazon packaging, including 13% of shipments in the U.S. and Canada (up
from 12% in 2022) and 9% of shipments in Europe (up from 7% in 2022).% Initially, the program was primarily offered
to vendors, but in February 2024 we expanded the program to allow sellers to participate when using Amazon’s
fulfillment network in North America and Europe. In 2024, nearly 4 million seller products were certified to ship in their
own product packaging through seller engagement, machine learning, and product testing that helps identify qualifying
products. We continue to expand this program across the globe.5”

Over the last several years, investment in this sort of innovation as well as other technologies, processes, and
materials have helped reduce the weight of our packaging per shipment by 43% on average and avoided more than 3
million metric tons of packaging material since 2015.%8 To further incentivize sustainability efforts, we also partner with
brands, vendors, and manufacturers through our Climate Pledge Friendly program, which helps customers discover
and shop for more-sustainable products. There are currently more than 1,400,000 products available through the
Climate Pledge Friendly program (up from 550,000 in 2022),%° with every product having one or more of over 50
qualifying sustainability certifications that help preserve the natural world, including our own Compact by Design, Plant-
Based Fiber Blended, and Pre-owned Certified.5%

53 See Amazon 2023 Sustainability Report at 32; see also https://www.aboutamazon.com/news/sustainability/how-amazon-is-reducing-packaging. This
metric is based on the total weight of single-use plastic packaging (in metric tons) from Amazon-owned and operated global fulfillment operations,
including both Amazon-sold and third-party seller products fulfilled by Amazon. This includes plastic packaging used in shipments across Amazon’s
fulfillment operations globally, including Amazon Grocery Logistics shipments. The weight is calculated using actual shipment data multiplied by
packaging weights, or through procurement data for Amazon-added plastic protective materials. The metric excludes adhesives, tape, labels, and
third-party packaging not added by Amazon.

5 See https://sustainability.aboutamazon.com/environment/packaging.

5 see https://www.aboutamazon.com/news/sustainability/how-amazon-is-reducing-packaging.

56 See Amazon 2023 Sustainability Report at 30.

57 see https://www.aboutamazon.com/news/sustainability/how-amazon-is-reducing-packaging.

58 see Amazon 2023 Sustainability Report at 29; see also https://www.aboutamazon.com/news/sustainability/how-amazon-is-reducing-packaging.
59 sSee Amazon 2023 Sustainability Report at 58 and 63; see also https.//www.amazon.com/b?ie=UTF8&node=24066636011.

60 See Amazon 2023 Sustainability Report at 58; see also https://www.amazon.com/b?node=21221608011.
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Physical Stores

Our Whole Foods Market stores work to support and encourage intentional and minimal product packaging with
sustainability and overall waste reduction in mind. Whole Foods Market's Packaging Guidelines encourage its
suppliers to use more eco-friendly packaging. The guidelines are grounded in four core concepts aimed at balancing
safety, performance, and sustainability: material safety, material performance and efficiency, design for recovery, and
responsible sourcing.8" In alignment with Whole Foods Market's sustainability strategy, these guidelines are intended
to reduce the amount of packaging Whole Foods Market uses, improve source material, and design for end-of-life and
lower greenhouse gas emissions. The guidelines also aim to optimize material efficiency and performance without
sacrificing the ability to maintain the product’s quality and freshness, which is important to deliver customers high
quality, fresh products and also to not create food waste through spoilage. In addition, where bags, film, and pouches
are used, guidelines recommend paper-based options where possible, following in preference by bioplastic and
mono-polyethylene films with recycled content. These alternatives, while not curbside recyclable, can be sustainable
from a material sourcing and greenhouse gas emissions perspective. Whole Foods Market is currently working toward
making 100% of its own packaging, including private label and in-store food service packaging, reusable, recyclable, or
compostable.

In 2008, Whole Foods Market was the first U.S. grocer to ban disposable plastic bags at checkout, instead opting for
100% post-consumer recycled-content and Forest Stewardship Council (“FSC”)-certified paper grocery bags, and in
2023 Whole Foods introduced stronger twist handle bags at select Whole Food Market stores that are still 100% post-
consumer recycled content and FSC-certified. These stronger bags reduce the need for double bagging, dramatically
reducing the amount of bags used at checkout. Whole Foods Market also provides customers a wide selection of
reusable grocery bags in a variety of colors and sizes. Whole Foods Market also implemented smaller produce bags at
its stores in 2019, a change that significantly reduces the use of plastic annually. In July 2019, Whole Foods Market
became the first national retailer to remove all the plastic straws from its cafes and coffee bars, replacing them with
FSC-certified paper straws that are recyclable and compostable. Also, in 2019, Whole Foods Market stores replaced all
plastic rotisserie chicken containers with bags that use approximately 70% less plastic.

In addition, in the United States, we rolled out a new curbside recyclable package that keeps grocery items frozen or
chilled during delivery for our Amazon Fresh and Whole Foods Market customers. The package uses recycled paper,
which eliminates the need for plastic liners or bubble-bag insulation. The packaging is produced regionally in the
United States, enabling us to deliver it to Amazon Fresh grocery hubs, stores, and Whole Foods Market locations with
fewer miles traveled across the supply chain. In North America, we launched daily variable insulation for Whole Foods
Market deliveries so that insulating material requirements are tracked and adjusted daily to ensure they are only used
when necessary. This resulted in avoiding approximately 1,300 metric tons of packaging in 2023.52 In addition, grocery
delivery packaging used by Amazon Fresh was 88% recyclable by weight.

Amazon Devices and Private Label Products

Across our device product lines, we average 98% wood fiber-based materials in our packaging. In 2023, 90% of our
new devices and accessories launched with packaging that is 100% recyclable in the United States, up from 79% in
2022.5% We are incorporating recycled materials into our devices whenever possible. As of the end of 2023, among
Echo, Fire TV, Fire tablet, Kindle, and smart home products, we had various products made from majority- or all-
recycled content, including those containing 75% recycled plastic, 100% recycled yarn, 100% recycled aluminum, and
90% recycled magnesium.64 In 2024, we announced that we further redesigned our device packaging for Echo, Kindle,
and Fire TV to improve the circularity of our packaging.?® The new packaging introduces, on average, 30% more
recycled fiber content, reducing the reliance on virgin tree-based and bleached fibers. We are also working with our
suppliers to reduce waste related to the manufacture of our devices. For example, our devices teams engage suppliers
to decrease waste and material use as part of our work to encourage more efficient manufacturing.

We provide various programs and resources through our Amazon Second Chance website®® to equip customers with
information on how to trade in, recycle, or repair Amazon devices and products, how to recycle Amazon packaging, and
how to shop for like-new and refurbished products. All of these programs and resources reduce waste and encourage
reuse.

61 See Amazon 2023 Sustainability Report at 33.
52 See Amazon 2023 Sustainability Report at 33.
See Amazon 2023 Sustainability Report at 33.
See Amazon 2023 Sustainability Report at 62.

See https://www.aboutamazon.com/news/devices/amazon-new-device-packaging-kindle-echo.

63
64
65

66 See https://www.amazon.com/amsc.
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We Are Engaged in Efforts to Support the Development of Recycling Infrastructure Across Our Industry and Innovation
in Materials to Address Plastic Waste

We partner with industry peers and expert organizations, such as the Sustainable Packaging Coalition, to improve
recycling infrastructure.” We also work with The Recycling Partnership to help launch recycling programs in
communities across the United States. In addition, we recognize that plastic packaging is an industry-wide challenge,
and we are collaborating across the industry to help try to solve it. For example, together with Novamont, an Italy-based
biomaterials company, we are testing new ways to collect and recycle bio-based and biodegradable materials, such as
nongenetically modified corn starch and vegetable oils. We co-invented an innovative recycling technology with the
National Renewable Energy Laboratory through the U.S. Department of Energy’s BOTTLE Consortium, creating an
entirely circular loop for these materials. We also joined the Global Organization for PHA (“GO!PHA”) in 2023. This
coalition is working to drive the transition to a circular economy in which biodegradable alternatives to plastic are used
in materials for packaging and single-use and durable applications. Amazon contributes to various GO!PHA working
groups, including Science & Technology and Policy, and collaborates on policy advocacy efforts. In 2023, we expanded
our collaboration with the Ellen MacArthur Foundation to drive scalable, industry-wide solutions for a circular
economy.58

As evidenced by our existing initiatives, partnerships, investments, and progress, we are committed to reducing plastic
pollution. We are conscientiously taking steps to address this and publicly sharing information regarding plastic in our
outbound packaging and our progress to reduce plastic packaging and increase recyclability. We will continue to share
our efforts and progress to our shareholders and the public. Accordingly, the Board recommends that shareholders
vote against this proposal.

The Board of Directors recommends a vote “AGAINST” this proposal requesting a report on packaging materials.

ITEM 10-SHAREHOLDER PROPOSAL REQUESTING A REPORT ON WAREHOUSE WORKING
CONDITIONS

Beginning of Shareholder Proposal and Statement of Support:

RESOLVED: Shareholders request that the Board commission an independent audit and report of the working
conditions and treatment that Amazon warehouse workers face, including the impact of its policies, management,
performance metrics, and targets. This audit and report should be prepared at reasonable cost and omit proprietary
information.

Whereas: Investigative reports allege a mounting “injury crisis” at Amazon warehouses, with employees getting injured
more frequently and severely than elsewhere in the industry.! Workers are closely monitored, and state they must break
safety rules to meet mandated work pace and quotas under threat of termination.2 Numerous state laws target
Amazon’s use of productivity quotas that can prevent workers from complying with safety guidelines or recovering from
strenuous activity, leaving them at high risk of injury and illness.’

Claims that Amazon’s injury rates are “about average” relative to peers are misleading since Amazon is included in the
warehouse industry average, driving that figure up.* In 2023, Amazon employed 35% of all American warehouse
workers and was responsible for 53% of all serious industry-wide injuries.® Amazon accounts for 79% of employment
among warehouses with at least 1,000 workers, but 86% of all injuries in that category.6 A congressional report clarified
that although many Amazon warehouses employ fewer than 1,000, Amazon compares its warehouses of all sizes to
the average for only warehouses with 1,000-plus employees, making injury rates appear lower.” The Senate further
alleges Amazon rejected warehouse safety recommendations due to productivity concerns.®

Amazon’s 2023 injury rate was “more than one and a half times that of TJX and almost triple that of Walmart, the two
comparable US warehouse employers.”® Amazon’s recently reported Occupational Safety and Health Administration
data not only demonstrates workers experience a disproportionate share of industry-wide injuries, but also shows 95%
of injuries reported require workers to take time-off for recovery or change job duties.'®

67 See Amazon 2023 Sustainability Report at 33, available at https:/sustainability.aboutamazon.com/2023-amazon-sustainability-report.pdf.

68 See https://www.aboutamazon.com/news/sustainability/amazon-and-the-ellen-macarthur-foundation-collaborate-on-circular-economy-initiatives.
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ITEM 11-SHAREHOLDER PROPOSAL REQUESTING A REPORT ON PACKAGING MATERIALS

Beginning of Shareholder Proposal and Statement of Support:

WHEREAS: Without immediate and sustained new commitments to make packaging recyclable, reusable, or
compostable, and to reduce overall plastic use, annual flows of plastics into oceans could nearly triple by 2040."
Unfortunately, the authoritative study Breaking the Plastic Wave, by Pew Charitable Trusts (Pew Report), concluded that
if all current industry and government commitments were met, ocean plastic deposition would be reduced by only 7%.

Improved recycling must be coupled with reductions in use, materials redesign, and substitution. The Pew Report
concludes that plastic demand should be reduced by at least one-third to cut ocean plastic pollution 80% by 2040, and
that reducing plastic production is the most attractive solution from environmental, economic, and social perspectives.
Countries and other major brands have committed to significant cuts in the use of virgin and single-use plastics.2

This growing plastic pollution crisis poses increasing risks to Amazon. Corporations could face an annual financial
risk of approximately $100 billion should governments require them to cover the waste management costs of the
packaging they produce, a policy that is increasingly being enacted around the globe.?

Amazon has disclosed how much plastic it uses to ship orders but does not disclose how much plastic packaging it
uses overall. The Company markets more than 100 brands of consumer goods, food, and beverages, many of which
are packaged in plastic. Its Whole Foods subsidiary and Happy Belly brand sell numerous goods in flexible multi-layer
packaging that cannot be routinely recycled. The Company is also notably absent from participating in the largest pre-
competitive corporate initiative to address plastic pollution, the New Plastics Economy Global Commitment.
Competitors, including Walmart and Target, have adopted goals to make plastic packaging recyclable, reusable, or
compostable by 2025, while Amazon has not.

Reducing Amazon’s overall plastic packaging and making all packaging recyclable are necessary steps to combat the
plastic pollution crisis. Our Company is overdue on taking action on this important issue.

RESOLVED: Shareholders request the Amazon Board issue a report, at reasonable expense and excluding proprietary

information, describing how the Company could reduce its plastics footprint by committing to make all packaging

curbside recyclable, reusable, or compostable. The report should also describe setting goals for overall plastic

packaging reduction in alignment with the findings of the Pew Report, or other authoritative sources, to significantly

reduce ocean plastic pollution.

SUPPORTING STATEMENT: The report should, at Board discretion:

» Quantify the weight of total plastic packaging used by the Company;

» Set a time-bound goal to make packaging curbside recyclable, reusable, or compostable;

» Set a time-bound goal to reduce the amount of plastics used in Company packaging;

» Assess the reputational, financial, and operational risks associated with continuing to use substantial plastic
packaging while plastic pollution grows;

» Describe any planned reduction strategies or goals, materials redesign, transition to reusables, substitution, or
reductions in Company use of plastic packaging.

1 https://www.pewtrusts.org/-/media/assets/2020/07/breakingtheplasticwave report.pdf, p.4

2 https://www.pewtrusts.org/-/media/assets/2020/07/breakingtheplasticwave_report.pdf; https://www.asyousow.org/press- releases/2021/10/6/walmart-
commits-plastic-reduction-goal

3 https://www.weforum.org/agenda/2020/10/canada-bans-single-use-plastics; https://www.packworld.com/news/sustainability/article/22419036/four-
states-enact-packaging-epr-laws; https://environment.ec.europa.eu/topics/plastics/single-use-plastics en

End of Shareholder Proposal and Statement of Support
Shareholder: PCR Children’s TR FBO Ellen, represented by As You Sow
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RECOMMENDATION OF THE BOARD OF DIRECTORS ON ITEM 11

We are committed to protecting the planet and recognize the importance of reducing plastic waste, which is why
we already publicly report on the amount of single-use plastic being used across our global operations network to
ship orders to customers.

We have continued to take steps to reduce single-use plastics in our outbound packaging. In 2022, the total
metric tons of single-use plastic we used across our global operations network to ship orders to customers
decreased by 11.6% from 2021. This decrease also contributed to the 17.1% decrease in average plastic
packaging weight per shipment in 2022 across our global operations network, building on the over 7% reduction
achieved in 2021. Since 2020, we have avoided the use of 37,150 metric tons of plastic packaging globally.

During 2022, we expanded recyclable paper padded bag use across the U.S. and Canada, replacing 99% of
harder-to-recycle padded bags that contain both plastic and paper. During 2023, in the U.S., we announced our
first automated U.S. fulfillment center to fully eliminate single-use plastic delivery packaging. This is the first step
in a multi-year effort to transition more U.S. fulfillment centers to paper. In addition, during 2022, in Europe we
replaced our single-use plastic outbound packaging with 100% recyclable paper and cardboard packaging in our
fulfillment network, and during 2020, in India we eliminated single-use, thin-film plastic packaging originating
from the country’s fulfilment network.

Additionally, we have innovated and invested in technologies, processes, and materials that since 2015 have
helped reduce the weight of the packaging per shipment by 41% on average and avoided more than 2 million tons
of packaging material. In 2022, we shipped 11% of our orders globally without any additional Amazon packaging.

We Are Committed to Protecting the Planet and Recognize the Importance of Reducing Plastic Waste

Amazon is committed to protecting the planet and recognizes the importance of reducing plastic waste by promoting
reusable and recyclable packaging. As described in more detail below, we have made progress in four primary areas
in our efforts to reduce our use of plastics: (1) plastics in packaging to the extent we repackage a product for delivery,
(2) plastics in packaging for products manufactured by other companies that we sell to our customers, (3) plastics in
Amazon devices and our private label products, and (4) plastics in physical stores, primarily our grocery business and
its use of insulated packaging.

In contrast to consumer-packaged goods companies, Amazon’s greatest impact comes from reducing our use of
plastic for products repackaged for delivery. To that end, we are rapidly making progress to significantly reduce our use
of material like plastic film and single-use plastic. To measure our progress, we publicly report each year on the
amount of single-use plastic being used across our global operations network to ship orders to customers.58

Products Repackaged for Delivery

We seek to increase recycling rates for Amazon packaging and strive to enable curbside recyclability where available.
We also continue to take steps to reduce single-use plastics in our outbound packaging. In 2022, the total metric tons
of single-use plastic we used across our global operations network to ship orders to customers decreased by 11.6%
from 2021. This decrease also contributed to the 17.1% decrease in average plastic packaging weight per shipment in
2022 across our global operations network, building on the over 7% reduction achieved in 2021.%° Since 2020, we have
avoided the use of

58 See Amazon 2022 Sustainability Report: Building a Better Future Together at 29, available at https:/sustainability.aboutamazon.com/2022-
sustainability-report.pdf.

59 see Amazon 2022 Sustainability Report: Building a Better Future Together at 29; see also, https://www.aboutamazon.com/news/sustainability/how-

amazon-is-reducing-packaging. This metric is inclusive of shipments from the Amazon fulfillment network fulfilled through Amazon-owned and -
operated fulfillment centers across the U.S., Canada, Japan, India, Europe, and certain other geographies. Amazon Grocery Logistics shipments,
such as Amazon Fresh and Whole Foods Market, are also included. We calculate the weight of single-use plastic by multiplying total delivery
shipments by the weight of the particular plastic packaging used. In the cases where outbound shipment count is not available, we look at materials
purchased, such as dunnage and prep, to estimate the weight of single-use plastic. This metric excludes third-party packaging.
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37,150 metric tons of plastic packaging gIobaIIy.60 While we are making progress, we are not satisfied. We have work
to do to continue to reduce packaging, particularly plastic packaging that is harder to recycle, and we are undertaking a
range of initiatives to do so.

In cases where we cannot eliminate the packaging materials altogether, we are looking into replacing plastics with
existing alternative material options that are more readily recyclable today, such as paper-based packaging. For
example, during 2022, we expanded recyclable paper padded bag use across the U.S. and Canada, replacing 99% of
harder-to-recycle padded bags that contain both plastic and paper. During 2023, in the U.S., we announced our first
automated U.S. fulfillment center to fully eliminate single-use plastic delivery packaging.61 Our engineers reimagined
machinery that was previously using plastic, and rebuilt the machines to use a new type of more durable, weather-
resistant paper with heat sealing technology-in addition to inventing new machines with improved made-to-fit
technology. At this fulfillment center, we also transitioned from plastic air pillows to paper filler made from 100%
recycled content. This is the first step in a multi-year effort to transition more U.S. fulfillment centers to paper. In
addition, during 2022, in Europe we replaced our single-use plastic outbound packaging with 100% recyclable paper
and cardboard packaging in our fulfillment network, and during 2020, in India we eliminated single-use, thin-film
plastic packaging originating from the country’s fulfilment network.

Products Manufactured by Other Companies

Most of the products we sell are manufactured by other companies. We recognize that we can help manufacturers
reduce their use of plastics and have partnered with them to scale sustainable packaging development across our
supply chain. For example, our industry leading Ships in Product Packaging (“SIPP”) program financially incentivizes
manufacturers to package their products in easy-to-open, 100% recyclable packaging, including plastics. The SIPP
program also allows us to ship products in their own containers, eliminating all additional packaging material for these
products, including plastics. Through the SIPP program and related packaging design and testing services, we have
helped manufacturers develop more sustainable packaging. We also use machine learning to identify products that
can easily qualify for the program and reach out to selling partners to get them certified. In 2022, we shipped 11% of our
packages globally without additional Amazon packaging, including 12% of shipments in the U.S. and Canada (up from
10% in 2021) and 7% of shipments in the EU (up from 5% in 2021).62 In 2024, we plan to expand the program from
only vendors to sellers who use fulfillment by Amazon.

Over the last several years, investment in this sort of innovation, as well as other technologies, processes, and
materials have helped reduce the weight of our packaging per shipment by 41% on average and avoided more than 2
million tons of packaging material since 2015.%% To further incentivize sustainability efforts, we also partner with brands,
vendors, and manufacturers through Climate Pledge Friendly, which helps customers discover and shop for more-
sustainable products. There are currently more than 550,000 products available through Climate Pledge Friendly,®
with every product having one or more of over 50 qualifying sustainability certifications that help preserve the natural
world, including our own Compact by Design, Plant-Based Fiber Blended, and Pre-owned Certified.5®

Amazon Devices and Private Label Products

By the end of 2022, 79.5% of our device product launches that year had 100% recyclable packaging.66 Additionally, we
are working to source 100% of the wood fiber in device packaging from responsibly managed forests or recycled
sources. We are also incorporating recycled plastics, fabrics, and metals into many new Amazon devices. In 2022, we
launched Echo, Fire TV, Fire tablet, Kindle, and smart home products that include up to 75% recycled plastic, up to
100% recycled yarn, up to 100% recycled aluminum, and up to 90% recycled magnesium, depending on the product.
We also incorporated 50% recycled plastic into certain power adapters that ship with our devices.®” We are also
working with our suppliers to ensure sustainability is a priority. For example, in 2021, we launched a Zero Waste to
Landfill program with 10 device supplier sites, and in 2022, we expanded the program to certify all China-based final
assembly sites that manufacture our most popular Echo,

60  See https:/sustainability.aboutamazon.com/environment/packaging.

61 See https://www.aboutamazon.com/news/sustainability/amazon-fulfillment-center-eliminates-plastic-packaging.
62 See Amazon 2022 Sustainability Report: Building a Better Future Together at 27.

63 see Amazon 2022 Sustainability Report: Building a Better Future Together at 12.

64 See Amazon 2022 Sustainability Report: Building a Better Future Together at 48; see also, https:/www.amazon.com/b?ie=UTF8&node=24066636011.
85 See htps://www.amazon.com/b?node=21221608011.

66 See https://sustainability.aboutamazon.com/products-services/devices.

87 See https://sustainability.aboutamazon.com/products-services/devices.
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Kindle, Fire tablet, and Fire TV devices. Other sites covered by the program include manufacturers of device
accessories, components, and packaging. In 2022, 12 new sites were certified, bringing our total number of certified
supplier sites to 22 at the end of 2022, all of which have achieved UL’s Zero Waste to Landfill certification at Silver or
better.58

We provide various programs and resources through our Amazon Second Chance website®® to equip customers with
information on how to trade in, recycle, or repair Amazon devices and products, how to recycle Amazon packaging, and
how to shop for like-new and refurbished products. All of these programs and resources reduce waste and encourage
reuse.

Physical Stores

As far back as 2008, Whole Foods Market was committed to reducing its single-use plastics footprint, becoming the
first U.S. grocer to ban disposable plastic bags at checkout, instead opting for 100% post-consumer recycled-content
and Forest Stewardship Council (“FSC”)-certified paper grocery bags. Whole Foods Market also provides customers a
wide selection of reusable grocery bags in a variety of colors and sizes at affordable prices. More recently, Whole Foods
Market implemented smaller produce bags at its stores in 2019, a change that significantly reduces the use of plastic
annually. In July 2019, Whole Foods Market stores took yet another bold step in this area and became the first national
retailer to remove all the plastic straws from its cafes and coffee bars, replacing them with FSC-certified paper straws
that are recyclable and compostable. Further, in 2019, Whole Foods Market stores replaced all plastic rotisserie
chicken containers with bags that use approximately 70% less plastic. In addition, in the United States, we rolled out a
new curbside recyclable package that keeps grocery items frozen or chilled during delivery for our Amazon Fresh and
Whole Foods Market customers. The package uses recycled paper, which eliminates the need for plastic liners or
bubble-bag insulation. The new packaging is also produced regionally in the United States, enabling us to deliver it to
Amazon Fresh grocery hubs, stores, and Whole Foods Market locations with fewer miles traveled across the supply
chain. In North America, we launched daily variable insulation for Whole Foods Market deliveries so that insulating
material requirements are tracked and adjusted daily to ensure they are only used when necessary. This resulted in
avoiding approximately 900 metric tons of packaging in 2022.7° Whole Foods Market is currently working toward
making 100% of its own packaging, including private label and in-store food service packaging, reusable, recyclable, or
compostable.

We Are Engaged in Efforts to Support the Development of Recycling Infrastructure Across Our Industry and Innovation
in Materials to Address Plastic Waste

In addition, we support initiatives to expand the availability of curbside recycling infrastructure to the public through
investments in The Recycling Partnership and the Closed Loop Infrastructure Fund.”! These efforts improve the
communities we operate in and help everyone, even those who may not be engaged with our products and services.
We also recognize that plastic packaging is an industry-wide challenge, and we are collaborating across the industry to
help try to solve it. For example, in 2022, Amazon joined the U.S. Department of Energy’s BOTTLE consortium, led by
the National Renewable Energy Laboratory (NREL), to develop technology that will enable bio-based and
biodegradable plastic recycling. As part of the consortium, Amazon’s materials scientists and experts are working to
develop new recycling technologies and new plastics that are recyclable by design to address the issues with plastic
waste.”?

As evidenced by our existing initiatives, partnerships, investments, and progress, in contrast to the proposal’s
assertions, we are committed to reviewing and addressing the proposal’s concern for reducing plastic pollution, a
concern we share. We are conscientiously taking steps to address this concern and publicly sharing information
regarding plastic in our outbound packaging and our progress to reduce plastic packaging and increase recyclability.
We will continue to share our efforts and progress to our shareholders and the public. Accordingly, the Board
recommends that shareholders vote against this proposal.

The Board of Directors recommends a vote “AGAINST” this proposal requesting a report on packaging materials.

5 See Amazon 2022 Sustainability Report: Building a Better Future Together at 34.
89 See https://www.amazon.com/amsc.

70 See Amazon 2022 Sustainability Report: Building a Better Future Together at 27.

71 See https://www.aboutamazon.com/news/sustainability/how-amazon-is-investing-in-a-circular-economy.

72 See https://www.aboutamazon.com/news/sustainability/amazon-and-u-s-department-of-energy-team-up-to-cut-plastic-waste.
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people might be performing a physical task in the workplace for the first time, and are learning how to accomplish
their work safely. To improve this, we are developing tools and technology specifically for new employees to help
reduce risk.

* WorkingWell is an Amazon-created training and conditioning initiative that empowers employees to achieve their
best physical health and well-being. In addition to ongoing body mechanics training, WorkingWell includes a two-
week, in-person course centered around educating and guiding our employees on how to work safely through
proper body movements, health, and wellness.

» We also focus on safety among our partners and contractors, who account for the majority of our transportation
network. For example, in 2022, we grew our Amazon Freight Partners program to service roughly half of our day trips-
each equipped with video camera safety technology. Also, in the U.S. Amazon-branded fleet, we use a progressive
set of alerts and notifications to reinforce safe driving behaviors. Implementing these alerts and notifications has
resulted in a 35% reduction in collision rates by our U.S. network drivers, along with an 89% reduction in distracted
driving occurrences, 92% reduction in sign/signal violation events, 83% reduction in speeding events, and 95%
reduction in seatbelt-off events.

Our Board Is Directly and Meaningfully Engaged in Oversight of Employee Well-Being and Workplace Safety

The full Board regularly oversees and reviews reports from management on various aspects of our business, including
related risks and strategies for addressing them. The Board’s oversight of our activities encompasses workplace
safety. We also have Board committees responsible for overseeing our risk management processes. For example, the
Audit Committee is responsible for overseeing management of, among other things, operational risks. In addition, the
Leadership Development and Compensation Committee is responsible for overseeing strategies and policies related
to human capital management within the Company’s workforce, including workplace health and safety. In managing
and mitigating risks, we have shown a long history of commitment to workplace health and safety, by building robust
programs that provide our employees with a safe and healthy workplace with appropriate rules and practices for
reporting and proactively managing risk associated with injuries and illnesses, including unsafe conditions or
behaviors.

We are committed to promoting a safe and healthy working environment and continuing to develop innovative
technology to keep our employees safe. Our “Delivered with Care” report and our website already include extensive
discussions on our efforts and commitment to employee well-being and workplace health and safety. In light of our
well-documented commitment to workplace health and safety, the steps we are taking to research, invest, and apply
data and insights to improve safety, our robust disclosures on these steps, and our measurable improvements in
reducing injuries, the Board recommends that shareholders vote against this proposal.

The Board of Directors recommends a vote “AGAINST” this proposal requesting a report on warehouse working
conditions.

ITEM 22-SHAREHOLDER PROPOSAL REQUESTING A REPORT ON PACKAGING MATERIALS

Beginning of Shareholder Proposal and Statement of Support:

WHEREAS: The growing plastic pollution crisis poses increasing risks to our Company. Corporations could face an
annual financial risk of approximately $100 billion should governments require them to cover the waste management
costs of the packaging they produce, a policy that is increasingly being enacted around the globe."

The authoritative study, Breaking the Plastic Wave (2020), by Pew Charitable Trusts (“Pew Report”), concluded that if all
current industry and government commitments were met, ocean plastic deposition would be reduced by only 7%.
Without immediate and sustained new commitments throughout the plastics value chain, annual flows of plastics into
oceans could nearly triple by 2040.2

The Pew Report also finds that improved recycling must be coupled with reductions in use, materials redesign, and
substitution. It concludes that plastic demand should be reduced by least [sic] one-third to cut ocean plastic pollution
80% by 2040, and that reducing plastic production is the most attractive solution from environmental, economic, and
social perspectives. Countries and other major brands have committed to significant cuts in the use of virgin and
single-use plastics.®
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Amazon does not disclose how much plastic packaging it uses but is believed to be one of the largest corporate users
of flexible plastic packaging which cannot be effectively recycled. A recent report by Oceana estimates that Amazon
generated 599 million pounds of plastic packaging waste in 2020 and up to 23.5 million pounds of this waste entered
the world’s marine ecosystems.* Flexible packaging represents 59% of all plastic production but an outsized 80% of
plastic leaking into oceans. Amazon has no goal to make all its packaging recyclable.

Amazon is falling behind its peers. Unilever, with the most significant corporate action to date, agreed to cut virgin
plastic packaging by half by 2025, eliminating 100,000 tons.> At least seventeen other public consumer goods
companies including competitors Walmart and Target have virgin plastic reduction goals.® IKEA pledged to eliminate all
plastic packaging by 2028.”

Reducing Amazon’s plastic packaging and making all its packaging recyclable are necessary steps to combat the
plastic pollution crisis. Our Company is overdue on taking action on this important issue.

RESOLVED: Shareholders request the Amazon Board issue a report, at reasonable expense and excluding proprietary
information, describing how the Company could reduce its plastics use in alignment with the one-third reduction
findings of the Pew Report, or other authoritative sources, to significantly reduce ocean plastic pollution.

SUPPORTING STATEMENT: The report should, at Board discretion:

* Quantify the weight of total plastic packaging used by the Company;

» Evaluate the benefits of dramatically reducing the amount of plastics used in our Company’s packaging;

» Assess the reputational, financial, and operational risks associated with continuing to use substantial plastic
packaging, while plastic pollution grows;

» Describe any planned reduction strategies or goals, materials redesign, transition to reusables, substitution, or
reductions in our Company’s use of plastic packaging.

1 https://www.pewtrusts.org/-/media/assets/2020/07/breakingtheplasticwave_report.pdf
https://www.weforum.org/agenda/2020/10/canada-bans-single-use-plastics
3 )

Ibid.

https://oceana.org/reports/amazon-report-2021/#:~:text=Report%20%7C%20December%2C%202021&text=Oceana%20analyzed%20e%2D
commerce%20packaging,estimate%200f%20465%20million%20pounds

https://www.unilever.com/news/press-and-media/press-releases/2019/unilever-announces-ambitious-new-commitments-for-a-waste-free-world/
https://www.asyousow.org/report-page/plastic-pollution-scorecard-2021/

https://www.fastcompany.com/90699161/ikea-says-it-will-eliminate-plastic-packaging-by-2028#:~:text=By%202025%2C%20all%20new%20lkea,a%
20fully%20%E2%80%9Ccircular%E2%80%9D%20company

End of Shareholder Proposal and Statement of Support
Shareholder: The George Gund Foundation, represented by As You Sow
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RECOMMENDATION OF THE BOARD OF DIRECTORS ON ITEM 22

We are committed to protecting the planet and recognize the importance of reducing plastic waste, which is why
we publicly report on the amount of single-use plastic being used across our global operations network to ship
orders to customers.

In contrast to consumer-packaged goods companies, Amazon’s greatest impact comes from helping other
manufacturers reduce their use of plastic in packaging and reducing our own use of plastic for products
repackaged for delivery. In this regard, we have taken action to reduce reliance on the use of plastics in a number
of areas, including products manufactured by other companies, packaging for shipment and delivery, our Amazon
and other private label devices, and our physical stores.

Over the last several years, we've innovated and invested in technologies, processes, and materials that have
helped reduce the weight of the packaging per shipment by 38% and eliminated the use of more than 1.5 million
tons of packaging materials since 2015, despite the number of shipments having substantially increased as our
business has grown.

Additionally, in the midst of a rapid increase in customer orders throughout the pandemic, we continued to take
steps to reduce single-use plastics in our outbound packaging. In 2021, we reduced average plastic packaging
weight per shipment by over 7%, resulting in 97,222 metric tons of single-use plastic being used across our
global operations network to ship orders to customers. While the proposal cites a recent report estimating our
use of plastic packaging, for the third year in a row, the report’s calculations are seriously flawed, overestimating
our use of plastic by more than 300% and relying on outdated assumptions regarding the sources of plastic
waste entering our oceans.

Where plastic packaging is still currently in use, we are using less material and more recycled content. For
example, increasing the recycled content of our plastic film bags for outbound packaging in the United States from
25% to 50% contributed to Amazon avoiding over 30,000 tons of plastic use in 2021. We also replaced nearly 70%
of our mixed (paper/plastic) mailers with a recyclable paper padded mailer in 2021 and plan to completely phase
out the mixed mailer.

We are engaged in efforts to support the development of recycling infrastructure across our industry and
innovation in materials to address plastic waste.

We Are Committed to Protecting the Planet and Recognize the Importance of Reducing Plastic Waste

Amazon is committed to protecting the planet and recognizes the importance of reducing plastic waste by promoting
reusable and recyclable packaging. As described in more detail below, including with respect to our goals, we have
made progress in four primary areas in our efforts to reduce our use of plastics: (1) plastics in packaging for products
manufactured by other companies that we sell to our customers (where we can make the biggest impact), (2) plastics
in packaging to the extent we repackage a product for delivery, (3) plastics in Amazon devices and our private label
products, and (4) plastics in physical stores, primarily our grocery business and its use of insulated packaging.

In addition, we publicly report on the amount of single-use plastic being used across our global operations network to
ship orders to customers.®® While the proposal cites a recent report estimating our use of plastic packaging, for the
third year in a row, the report’s calculations are seriously flawed, overestimating our use of plastic by more than 300%
and relying on outdated assumptions regarding the sources of plastic waste entering our oceans. The latest peer-
reviewed scientific research finds that the majority of plastic waste that ends up in the ocean comes primarily from
takeaway food and drink containers, and fishing activities.

In contrast to consumer-packaged goods companies, Amazon’s greatest impact comes from helping other
manufacturers reduce their use of plastic in packaging and reducing our own use of plastic for products repackaged for
delivery. To that end, as detailed below, we have partnered with manufacturers to reduce their use of plastics through
our industry leading Frustration-Free Packaging (“FFP”) programs. We are also rapidly making progress to significantly
increase the recycled plastic content used in our packaging and reduce our use of material like plastic film and single-
use plastic.

93 See hitps://www.aboutamazon.com/news/sustainability/how-amazon-is-reducing-packaging.
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Products Manufactured by Other Companies

Most of the products we sell are manufactured by other companies. We recognize that we can help manufacturers
reduce their use of plastics and have partnered with them to scale sustainable packaging development across our
supply chain. For example, our industry leading FFP programs financially incentivize manufacturers to package their
products in easy-to-open, 100% recyclable packaging, including plastics. The FFP programs also allow us to ship
products in their own containers, eliminating all additional packaging material for these products, including plastics.
Through the FFP programs and related packaging design and testing services, we have helped manufacturers develop
more sustainable packaging, and by the end of 2021, more than two million products were included in this program. In
2021, more than 8% of our shipments shipped without additional Amazon packaging, and we expanded the program to
provide incentives for even more products.*

Over the last several years, investment in this sort of innovation, as well as other technologies, processes, and
materials have helped reduce the weight of our packaging per shipment by 38% and eliminated the use of more than
1.5 million tons of packaging materials since 2015. To further incentivize sustainability efforts, we also partner with
brands, vendors, and manufacturers through Climate Pledge Friendly, which helps customers discover and shop for
more-sustainable products. There are currently more than 300,000 products from 20,000 brands® available through
Climate Pledge Friendly, with every product having one or more of over 40 sustainability certifications that help preserve
the natural world, including our own Compact by Design and Pre-owned Certified.%

Products Repackaged for Delivery

In the midst of a rapid increase in customer orders throughout the pandemic, we continued to take steps to reduce
single-use plastics in our outbound packaging. In 2021 alone, we reduced average plastic packaging weight per
shipment by over 7% resulting in 97,222 metric tons of single-use plastic being used across our global operations
network to ship orders to customers.®” While we are making progress, we are not satisfied. We have work to do to
continue to reduce packaging, particularly plastic packaging that is harder to recycle, and we are undertaking a range of
initiatives to do so.

To the extent we cannot ship products in their own container under the FFP programs, we are driving innovation in
packaging equipment to reduce the weight and size of our corrugated boxes by creating right-sized boxes for most of
our box shipments, reducing overall packaging weight and use of corrugated boxes. Over the past five years, this
process has reduced our use of corrugated boxes by over 35%. Once fully operationalized, we expect this process will
eliminate the need for plastic cushioning in these boxes. Where plastic packaging is still currently in use, we are using
less material and more recycled content. For example, increasing the recycled content of our plastic film bags for
outbound packaging in the United States from 25% to 50% contributed to Amazon avoiding over 30,000 tons of plastic
use in 2021.

We utilize science-based systems and machine learning algorithms to reduce unnecessary packaging weight while
providing greater protection for products as they journey from the manufacturer to the customer.?® We also work with
vendors, utilizing analytics, test methods, new materials, and new ways to build packaging that protect their products
and reduce the overall use of materials like plastic. We are also using machine learning tools to reduce our use of
plastic film by identifying products that do not require the protection of bubble mailers, changing the shipment method
to plastic bags for these products, and as a result reducing the use of plastic for these shipments.

We recognize that plastic film is a difficult material to process, and most municipal recycling programs do not accept it.
One of the challenges is that even if these materials are collected and sorted, they generally do not have end-markets
that are valuable enough to justify collection. In order to innovate and solve these types of challenges, we have also
developed a process for on-site plastic film recycling at many Amazon operations facilities across North America and
Europe. In 2020, we began converting plastic film into poly bags made of 100% recycled material, which are used for
package-free returns at Amazon drop-off locations in the United States. After use, the bags are collected and returned
to Amazon facilities where we

9 See https://www.aboutamazon.com/packaging/overview/2021-incentive.
9 See https://www.amazon.com/b?ie=UTF8&node=24066636011.

% See https://www.amazon.com/b?node=21221608011.

97 See https://www.aboutamazon.com/news/sustainability/how-amazon-is-reducing-packaging. The single-use plastics in our outbound packaging includes

delivery packaging, such as polybags, padded poly mailers, dunnage, prep materials, produce bags, and single-use coolant. It includes shipments
from the Amazon Fulfillment Network fulfilled through Amazon owned and operated Fulfillment Centers across Australia, Brazil, Canada, Egypt,
France, Germany, India, ltaly, Japan, Mexico, the Netherlands, Poland, Singapore, South Africa, Spain, Sweden, United Arab Emirates, United States,
and United Kingdom. Additionally, it includes delivery packaging used for shipments from our network, including Amazon Fresh and Whole Foods
Market. We calculate the weight of single-use plastic by multiplying total delivery shipments by the weight of the particular plastic packaging used. In
the cases where outbound shipment count is not available, we look at materials purchased, such as dunnage and prep, to estimate the weight of
single-use plastic.

% See https://sustainability.aboutamazon.com/environment/packaging.
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again convert them into new poly bags, repeating the recycling process. We have also been looking across our entire
operations network to incorporate more of our own recycled plastics in products, packaging, and operational
processes.

In the cases where we cannot eliminate the packaging materials altogether, we are looking into replacing plastics with
existing alternative material options that are more readily recyclable today, such as paper-based packaging. For
example, in 2019, we invented a new recyclable paper padded mailer that allows customer orders to arrive
undamaged and in recyclable packaging with a lower carbon footprint than a box. We have expanded the use of this
mailer across North America, replacing nearly 70% of our mixed (paper/plastic) material mailers with this recyclable
paper padded mailer in 2021, and we plan to completely phase out the mixed mailer. In Europe, we have removed
single-use plastic where possible and switched to 100% recyclable paper and cardboard alternatives.

Amazon Devices and Private Label Products

We have established an ambitious goal of reducing single-use plastics in our device packaging, with the intent to
make this packaging 100% curbside recyclable by 2023. Our progress towards this goal is already evident. In the
twelve months ended September 2021, we eliminated an estimated 29.8 million plastic bags from Device and
Accessories packaging, shipped from our suppliers, compared to the same period in the prior year. We are working to
source 100% of the wood fiber in device packaging from responsibly managed forests or recycled sources. We are
also incorporating recycled plastics, fabrics, and metals into many new Amazon devices. In 2021, we launched a
number of new Echo, Fire TV, Fire Tablet, Kindle, and Smart Home devices and accessories that include 10-60% post-
consumer recycled plastic, 40-100% post-consumer recycled fabric, 80-100% recycled aluminum, and 70% recycled
magnesium, depending on the product. We also incorporated 50% post-consumer recycled plastic into certain power
adapters that ship with our devices. We are also working with our suppliers to ensure sustainability is a priority. For
example, in 2021, several of our supplier sites, which provide final assembly for some of our most popular Echo,
Kindle, and Fire TV devices, achieved UL’s Zero Waste to Landfill Silver or Platinum certification. This certification
means they handle waste in environmentally responsible ways, diverting over 90% of their facility’s waste from landfill
through methods other than waste to energy.

We provide various programs and resources through our Amazon Second Chance website® to equip customers with
information on how to trade in, recycle, or repair Amazon devices and products, how to recycle Amazon packaging, and
how to shop for like-new and refurbished products. All of these programs and resources reduce waste and encourage
reuse.

Physical Stores

As far back as 2008, Whole Foods Market was committed to reducing its single-use plastics footprint, becoming the
first U.S. grocer to ban disposable plastic bags at checkout, instead opting for 100% post-consumer recycled-content
and Forest Stewardship Council (“FSC”)-certified paper grocery bags. Whole Foods Market also provides customers a
wide selection of reusable grocery bags in a variety of colors and sizes at affordable prices. More recently, Whole Foods
Market implemented smaller produce bags at its stores in 2019, a change that significantly reduces the use of plastic
annually. In July 2019, Whole Foods Market stores took yet another bold step in this area and became the first national
retailer to remove all the plastic straws from its cafes and coffee bars, replacing them with FSC-certified paper straws
that are recyclable and compostable. Further, in 2019, Whole Foods Market stores replaced all plastic rotisserie
chicken containers with bags that use approximately 70% less plastic. Whole Foods Market also eliminated all
Styrofoam meat trays in all its stores in the United States and Canada.'® The company also removed all Styrofoam
from its food service packaging. In addition, in the United States, we rolled out a new curbside recyclable package that
keeps grocery items frozen or chilled during delivery for our Amazon Fresh and Whole Foods Market customers. The
package uses recycled paper, which eliminates the need for plastic liners or bubble-bag insulation. The new
packaging is also produced regionally in the United States, enabling us to deliver it to Amazon Fresh grocery hubs,
stores, and Whole Foods Market locations with fewer miles traveled across the supply chain.

We Are Engaged in Efforts to Support the Development of Recycling Infrastructure Across Our Industry and Innovation
in Materials to Address Plastic Waste

In addition, we support initiatives to expand the availability of curbside recycling infrastructure to the public through
investments in The Recycling Partnership and the Closed Loop Infrastructure Fund.'®! These efforts improve the
communities we operate in and help everyone, even those who may not be engaged with our products and services.
We also recognize that plastic packaging is an industry-wide challenge, and we are collaborating across the industry to
help try to solve it. For example, in 2021, Amazon joined an initiative by the Department of Energy’s BOTTLE
Consortium to focus on plastic pollution

99 See https.//www.amazon.com/amsc.

100 see https://www.wholefoodsmarket.com/mission-in-action/environmental-stewardship/plastics-packaging.

101 See Amazon’s 2021 Sustainability Report: Delivering Progress Every Day, at 29, available at https://sustainability.aboutamazon.com/2021-

sustainability-report.pdf.
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through innovation in materials and recycling. As part of the consortium, Amazon’s materials scientists and experts are
working to develop technologies and materials that will enable the full life cycle of plastics to be net-zero carbon while
also addressing plastic waste.

As evidenced by our existing initiatives, partnerships, investments, and progress, in contrast to the proposal’s
assertions, we are committed to reviewing and addressing the proposal’s concern for reducing plastic pollution, a
concern we share. We are conscientiously taking steps to address this concern and publicly sharing information
regarding plastic in our outbound packaging and our progress. We will continue to share our efforts and progress to
our shareholders and the public. Accordingly, the Board recommends that shareholders vote against this proposal.

The Board of Directors recommends a vote “AGAINST” this proposal requesting a report on packaging materials.

ITEM 23-SHAREHOLDER PROPOSAL REQUESTING A REPORT ON CUSTOMER USE OF
CERTAIN TECHNOLOGIES

Beginning of Shareholder Proposal and Statement of Support:

Amazon markets and sells facial recognition (“Rekognition”) to government that may pose significant financial risks
due to privacy and human rights implications;

Human and civil rights organizations are concerned facial surveillance technology may violate civil rights by unfairly and
disproportionately targeting and surveilling people of color, immigrants and civil society organizations;

Nearly 70 organizations asked Amazon to stop selling Rekognition, citing its role enabling “government surveillance
infrastructure”;

The ACLU found Rekognition incorrectly identified 28 Congressional members as having been arrested for a crime,
and falsely matched 1 in 5 California lawmakers. Research shows Rekognition is worse at identifying black women
than white men and misgenders nonbinary people;

Reports indicate restricting facial recognition is a rising trend:
- Multiple cities and states have banned government facial technology.
-In 2022, the Facial Recognition Ban on Body Cameras Act was reintroduced in Congress."

- UN High Commissioner for Human Rights urged a moratorium on Artificial Intelligence (Al) until adequate
safeguards exist, calling for a ban on Al inconsistent with international human rights law.?

There is little evidence our Board of Directors, as part of its fiduciary oversight, has rigorously assessed risks to
Amazon'’s financial performance, reputation and shareholder value associated with privacy and human rights threats to
all stakeholders;

For 4 years, similar Amazon proposals have received increasing shareholder support - in 2022, it received 40.69 per
cent support.

Responding to the growing movement against police brutality and criminal justice bias, Amazon issued an indefinite
moratorium on Rekognition used by police departments. While this acknowledges risks, it is unclear whether it
includes other government agencies. In 2021, the Government Accountability Office found 19 of 24 US government
agencies surveyed were using facial recognition.?

Microsoft banned face recognition sales to police awaiting federal regulation, then announced the removal of features
from its Al service to ensure facial recognition technology meets ethical guidelines*, while IBM stopped offering the
software. Following a $550 million settlement from a lawsuit alleging nonconsensual use of facial recognition,
Facebook ceased using facial recognition.®

RESOLVED: Shareholders request the Board of Directors commission an independent study of Rekognition and report
to shareholders regarding:

- The extent to which such technology may endanger, threaten or violate privacy and/ or civil rights, and unfairly or
disproportionately target or surveil people of color, immigrants and activists in the US;
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UNITED STATES
SECURITIES AND EXCHANGE COMMISSION

Washington, D.C. 20549

FORM 8-K

CURRENT REPORT

Pursuant to Section 13 or 15(d) of the
Securities Exchange Act of 1934

May 21, 2025
Date of Report

(Date of earliest event reported)

AMAZON.COM, INC.

(Exact name of registrant as specified in its charter)

Delaware 000-22513 91-1646860
(State or other jurisdiction of (Commission File Number) (IRS Employer Identification No.)
incorporation)

410 Terry Avenue North, Seattle, Washington 98109-5210

(Address of principal executive offices, including Zip Code)

(206) 266-1000

(Registrant’s telephone number, including area code)

Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of the
following provisions:

O  Written communications pursuant to Rule 425 under the Securities Act (17 CFR 230.425)

O  Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)

O  Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))

O  Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))
Securities registered pursuant to Section 12(b) of the Act:

Title of Each Class Trading Symbol(s) Name of Each Exchange on Which Registered
Common Stock, par value $.01 per share AMZN Nasdaq Global Select Market

Indicate by check mark whether the registrant is an emerging growth company as defined in Rule 405 of the Securities Act of 1933 (§230.405 of this
chapter) or Rule 12b-2 of the Securities Exchange Act of 1934 (§240.12b-2 of this chapter).

Emerging growth company [

If an emerging growth company, indicate by check mark if the registrant has elected not to use the extended transition period for complying with
any new or revised financial accounting standards provided pursuant to Section 13(a) of the Exchange Act. O
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ITEM 5.07. SUBMISSION OF MATTERS TO A VOTE OF SECURITY HOLDERS.

On May 21, 2025, Amazon.com, Inc. (the “Company”) held its Annual Meeting of Shareholders.

The following nominees were elected as directors, each to hold office until the next Annual Meeting of Shareholders or until his or her
successor is elected and qualified, by the vote set forth below:

Broker

Nominee For Against Abstain Non-Votes

Jeffrey P. Bezos 7,383,518,997 388,307,195 9,842,934 1,195,214,784
Andrew R. Jassy 7,689,001,013 81,133,843 11,534,270  1,195,214,784
Keith B. Alexander 7,718,948,446 49,764,056 12,956,624  1,195,214,784
Edith W. Cooper 7,404,285,091 361,084,289 16,299,746 1,195,214,784
Jamie S. Gorelick 7.422,020,417 345,883,861 13,764,848  1,195,214,784
Daniel P. Huttenlocher 7,670,154,185 98,374,338 13,140,603  1,195,214,784
Andrew Y. Ng 7,661,148,315 108,084,041 12,436,770  1,195,214,784
Indra K. Nooyi 7,647,036,467 122,729,862 11,902,797  1,195,214,784
Jonathan J. Rubinstein 7,345,203,322 422,688,123 13,777,681  1,195,214,784
Brad D. Smith 7,719,807,552 48,875,108 12,986,466  1,195,214,784
Patricia Q. Stonesifer 7,350,449,586 417,347,855 13,871,685  1,195,214,784
Wendell P. Weeks 7,649,649,122 118,706,371 13,313,633 1,195,214,784

The appointment of Ernst & Young LLP as our independent auditors for the fiscal year ending December 31, 2025 was ratified by the vote set

forth below:

For

Against

Abstain

Broker

Non-Votes

8,482,242,868

480,760,537

13,880,505

The compensation of our named executive officers as disclosed in the proxy statement was approved in an advisory vote, as set forth below:

Broker
For Against Abstain Non-Votes
6,059,926,829 1,705,963,330 15,778,967 1,195,214,784

A shareholder proposal requesting a mandatory policy separating the roles of CEO and Chair of the Board was not approved, as set forth

below:
Broker
For Against Abstain Non-Votes
1,350,589,329 6,407,891,378 23,188,419 1,195,214,784

A shareholder proposal requesting a report on advertising risks was not approved, as set forth below:

Broker
For Against Abstain Non-Votes
71,484,549 7,664,530,418 45,654,159 1,195,214,784

A shareholder proposal requesting alternative emissions reporting was not approved, as set forth below:

Broker
For Against Abstain Non-Votes
1,076,005,311 6,653,216,848 52,446,967 1,195,214,784




Table of Contents

A shareholder proposal requesting additional reporting on impact of data centers on climate commitments was not approved, as set forth

below:
Broker
For Against Abstain Non-Votes
1,553,762,226 6,173,291,971 54,614,929 1,195,214,784

A shareholder proposal requesting an assessment of Board structure for oversight of Al was not approved, as set forth below:

Broker
For Against Abstain Non-Votes
791,178,046 6,914,111,284 76,379,796 1,195,214,784
A shareholder proposal requesting a report on packaging materials was not approved, as set forth below:
Broker
For Against Abstain Non-Votes
1,046,990,928 6,673,873,608 60,804,590 1,195,214,784
A shareholder proposal requesting a report on warehouse working conditions was not approved, as set forth below:
Broker
For Against Abstain Non-Votes
1,738,172,497 5,975,099,814 68,396,815 1,195,214,784
A shareholder proposal requesting a report on data usage oversight in Al offerings was not approved, as set forth below:
Broker
For Against Abstain Non-Votes
829,568,766 6,856,599,378 95,500,982 1,195,214,784
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SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by
the undersigned hereunto duly authorized.

AMAZON.COM, INC. (REGISTRANT)

By: /s/ Mark F. Hoffman

Mark F. Hoffman
Vice President and Secretary

Dated: May 22, 2025
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Amazon.com, Inc. SEC Submission

Date Tue 1/20/2026 2:24 PM
To ShareholderProposals <shareholderproposals@sec.gov>

Cc Conrad MacKerron_SharehoIder Engagement
<shareholderengagement@asyousow.org>; Danielle Fugere _

As You Sow is the proponent of a shareholder proposal regarding flexible plastic packaging submitted to
Amazon.com, Inc. As You Sow is in receipt of a notice of intent to exclude to the SEC dated January 19, 2026. As
You Sow intends to respond on behalf of the proponent by February 3, 2026, and respectfully requests the Staff
delay issuing a response until after that time.

The Company's counsel is CCed here. Thank you.

Richard Weiss
Senior Counsel
As You Sow

WWW.3SYOUSOW.0rg

N,
A
\";

~Empowering Shareholders to Change Corporations for Good™
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