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August26, 2009 

ElizabethM. Murphy, Secretary 31?00sSecurities& ExchangeCommission AUG 
100F Street, NE 
WashingtonDC 20549-0609 

DearMadameSecretary: 

Thisletteris written to oppose regulation as proposedregardingplacementagentusebypublic 
pensionfunds. lt is ironic that I find myselfchoosingto writeyouthis letter in that I have beena 
iong{ermcritic of the use of placement agents by highly professionalpublicor privatepensionand 
inv6stmentorganizations.Thishas been mypersonalprofessionalview as it relates to the South 
DakotaInvestmentCouncil,a solidly successfulpublicinvestmentorganizationduringmy 32 plus 
yearsas ChiefInvestmentOfficer.ThoughI have historicallybelievedthatthe marketingof 
virtuallyallWallStreetproductsareproneto conflict, tosimply disallow by regulation theuse of 
oneof ihose marketingavenues(privateplacement to deal with agents)is using a sledgehammer 
the issue. I strongly suggestthatthe needed reformto eliminate unduemarketinginfluenceboth 
for private placement agents, and for thai matterall aspects of the sell side of the investment 
industry,focuson eliminating influence-This can mostdirectlybe done bypolitical/financial 
banningpoliticalcontributions extraordinarily penaltieson anyin the and enforcing harsh financial 
industrywhoattempt influence management makers.to inappropriately investment decision 

approachby the SECof simply banningprivate placement agentsThe current recommended 
wouldhavenegativeimpacts. lt would depriveless sophisticated state and local pensionplans 
who depend onoutsideentities,suchas placementagents,to do a significant amountof their due 
diligencewhichideally,butnot realistically, thoseplanswould be able to undertakethemselves 
Onecould also argue that the second orthirdtier newer firms, often times owned or partially 
ownedbyminoritiesand women, wouldhavea more difiicult timetrying to undertake thearduous 
marketingprocesswithoutthehelp of an externalmarketingdepartment,which is an important role 
of privateplacementagents. 

Relativeto my generalnegativeperceptionof the overall marketingconflictsof interest thatexist 
throughouttheinvestmentindustry,youmightwant to reviewformer SEC Chairman ArthurLevitt's 
book.Take on the street: what walt street and corporateAmericaDon't want You to Know. 
Mr.Levitt is one of my heroes and he, like me, believes in strong and enlightened SECregulation 
of the securitiesindustry. 

Goodluck as you pursue the best solution to this difficult issue. 
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StephenR. Myers t 
SeniorAdvisor/ClOEmeritus 


