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A r  ro r  rq t  ?6  ?OOR 

Secretary,SecuritiesandExchangeCommission 
100 F Street NE 
Washington,DC 20549- 1090 

RE: File Number 57-14-08 

Dear S.E.C.: 

In response to proposedrule 151,{ I wouldlike to offersomecomments. 

Our firm has been marketing annuities and life insurancesince 1976. We 
market these productson a nationalscale and servethe needs of several 
thousandindependentinsuranceagents. We are a family-owned businessand 
have an extremely goodreputationas a company that is honestand fair to our 
agents. My father startedthe business fromour home in Naperville, IL with 
a select few local agentsand we have grownthe business through the years 
into a respected annuityandlife marketing firm. We have a staff of 12 
dedicatedpeople that count onus to providefor their families. 

While I applaud the efforts of the SECin regard to rule 15lA I firmly believe 
Fixed Index Annuities (IrIA's)shouldnotbeconsidereda securities product. 
I believe the regulation oftheseproductsneedsto remain in the hands ofthe 
individualdepartmentscf insurance for each state.000.5u5.03re'
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First and foremost, FIA's are excellent products.They offer many 
advantagesto consumers, includingprotection against market risk and 
income tax deferral. Thc value ofthese productshas become much more 
apparentby the recent downtum the stock market has experienced. 
Consumersthat own FIA's have lost no money in a lime when hundreds of 
thousandsaroundthe country have experienced large decreases in their 
retirementaccountbecausethev were invested directlv in securities. 
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ProposedRule15lA will make FIA's much harder to purchasedue to the unnecessary 
layer of regulation. The majority of agents thatsellFIA's are not securities licensedand 
will not obtain these licenses dueto the large costsinvolved and the time commitment it 
would take. 

FIA's have no market-related 
risk to the consumer and therefore should not be treated as securities. 
ProposedRulel51A is not legally supported. downside 

In my opinion and the opinion of hundredsofthousandsofagents across the country, the 
criticismof FIA's hasbeenexaggerated.Thenumberof instances ofdocumentedabuse 
are miniscule and are no more than any similar abuses with any other financial product, 
including securities. 

In conclusion, it is my hope that ultimately the SEC will ailow FIA's to be sold as they 
are today. An extension of the comment deadlineis essential to develop a complete 
analysis. 

Sincerely, 

Cameron S. Dressander 
Vice President - Dressander& Associales 

CSD/clw 


