UNITED STATES
SECURITIES AND EXCHANGE COMMISSION

WASHINGTON, D.C. 20549 20170030

DIVISION OF
CORPORATION FINANCE

January 5, 2017

C. Alex Bahn
Hogan Lovells US LLP
alex.bahn@hoganlovells.com

Re:  The Coca-Cola Company
Dear Mr. Bahn:

This is in regard to your letter dated January 5, 2017 concerning the shareholder
proposal submitted by John C. Harrington for inclusion in Coca-Cola’s proxy materials
for its upcoming annual meeting of security holders. Your letter indicates that the
proponent has withdrawn the proposal and that Coca-Cola therefore withdraws its
December 15, 2016 request for a no-action letter from the Division. Because the matter
is now moot, we will have no further comment.

Copies of all of the correspondence related to this matter will be made available
on our website at http://www.sec.gov/divisions/corpfin/cf-noaction/14a-8.shtml. For
your reference, a brief discussion of the Division’s informal procedures regarding
shareholder proposals is also available at the same website address.

Sincerely,

Evan S. Jacobson
Special Counsel

cc: John C. Harrington
Harrington Investments, Inc.
john@harringtoninvestments.com



Hogan Lovells US LLP
Columbia Square

}'Iogarl 555 Thirteenth Street, NW
= Washington, DC 20004
Lovells I +1 202 637 5600

I +1 2026375910
www hoganlovells.com

January 5, 2017

VIA E-MAIL (shareholderproposals@sec.gov)

Office of Chief Counsel

Division of Corporation Finance

U.S. Securities and Exchange Commission
100 F Street, NE

Washington, DC 20549

Re:  The Coca-Cola Company - Shareowner Proposal Submitted by John C.
Harrington

Dear Ladies and Gentlemen:

We previously submitted to the staff a letter, dated December 15, 2016, requesting the
staff’s concurrence that The Coca-Cola Company (the “Company”) may exclude the shareowner
proposal referenced above from the proxy materials for the Company’s 2017 annual meeting of
shareowners.

On December 29, 2017, the proponent submitted to the Company and the staff a letter
withdrawing the proposal. A copy of the withdrawal letter is attached as Exhibit A. Because the
proponent has withdrawn the proposal, the Company also hereby withdraws its request for a no-
action letter relating to the proposal.

A copy of this letter is being provided simultaneously to the proponent.

If you have any questions or require additional information, please call me at (202) 637-
6832.

Sincerely,

C. Alex Bahn
Enclosure

cc: John Harrington
Jennifer Manning (The Coca-Cola Company)



Mark E. Preisinger (The Coca-Cola Company)
Jane Kamenz (The Coca-Cola Company)



Exhibit A



HARRINGTON

1 NV ESTMENTS, I NC,

December 29,2016

C. Alex Bahn

Hogan Lovell US LLP
Columbia Square

555 Thirteenth Street NW
Washington D.C. 20004

Dear Mr. Bahn,

I am in receipt of your letter representing Coca-Cola Company requesting that the Securities and
Exchange Commission (SEC) exclude my shareholder proposal requesting the Company to create a new
Committee on Sustainability based upon the fact that pursuant to Rule 14a-8(i){10) it has been
substantially implemented on December 8, 2016 when the Board of Directors amended the Public Issues
and Diversity Review Committee Charter to add new language to include “... the review of the nature
and scope of the Company’s sustainability goals and the Company’s progress toward achieving those
goals.”

As my resolution was filed with the Coca-Cola Company on November 2, 2016 and the board
amended the Diversity Review Committee Charter on December 8, 2016, | very much appreciate your
consideration and response to my request for formally improving Coca-Cola’s focus on sustainability:
Congratulations!

While Coca-Cola did not agree to create a new committee, | am pleased our Company took
immediate action responsive to my resolution by recognizing and institutionalizing a fiduciary duty by
our directors, as our agents, to environmental sustainability by including this specific language in the
charter.

I am forthwith withdrawing my shareholder proposal from consideration subject to withdrawal
of the no action request.

cC: Sanford Lewis
Mark E. Preisenger
B. Wardlaw
Ray Rogers
Securities and Exchange Commission

1001 2ND STREET, SUITE 325 NAPA, CALIFORNIA 94559 707-252-6166 800-788-0154 FAX 707-257-7823
WWW. HARRINGTONINVESTMENTS.COM (47
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Hogan Lovells US LLP
Columbia Square
555 Thirteenth Street, NW

an Washington, DC 20004
Hog T +1 202 637 5600
LOVG]].S F +1202 637 5910

www hoganlovells.com

Rule 14a-8(i)(10)

December 15, 2016

VIA E-MAIL (shareholderproposals@sec.gov)

Office of Chief Counsel

Division of Corporation Finance

U.S. Securities and Exchange Commission
100 F Street, NE

Washington, DC 20549

Re:  The Coca-Cola Company - Shareowner Proposal Submitted by John C.
Harrington

Dear Ladies and Gentlemen:

On behalf of The Coca-Cola Company (the “Company’), we are submitting this
letter pursuant to Rule 14a-8(j) under the Securities Exchange Act of 1934 to notify the
Securities and Exchange Commission (the “Commission™) of the Company’s intention to
exclude from its proxy materials for its 2017 annual meeting of shareholders (the “2017 Proxy
Materials”) a shareowner proposal and statement in support thereof (the “Proposal’’) submitted
by John C. Harrington (the “Proponent”). We also request confirmation that the staff of the
Division of Corporation Finance will not recommend to the Commission that enforcement action
be taken if the Company omits the Proposal from its 2017 proxy materials for the reasons
discussed below.

A copy of the Proposal and related correspondence from the Proponent is attached hereto
as Exhibit A.

In accordance with Staff Legal Bulletin No. 14D (Nov. 7, 2008) (“SLB No. 14D™), this
letter and its exhibits are being delivered by e-mail to shareholderproposals@sec.gov. Pursuant
to Rule 14a-8(j), a copy of this letter and its exhibits also is being sent to the Proponent. Rule
14a-8(k) and SLB No. 14D provide that a proponent is required to send the company a copy of
any correspondence which the proponent elects to submit to the Commission or the staff.

\DC - OS68IR/0000E0 - 9443925 9



Office of Chief Counsel

Division of Corporation Finance

U.S. Securities and Exchange Commission
December 15,2016

Page 2

Accordingly, we hereby inform the Proponent that if the Proponent elects to submit additional
correspondence to the Commission or the staff relating to the Proposal, the Proponent should
concurrently furnish a copy of that correspondence to the undersigned.

The Company currently intends to file its definitive 2017 proxy materials with the
Commission on or about March 9, 2017.

THE PROPOSAL
The Proposal requests that the Company's shareowners approve the following:

Resolved, the shareholders request the Board of Directors establish
a new Committee on Sustainability to bring priority attention to
our company’s vision and responses to important matters of public
policy regarding sustainability. Such committee should engage in
ongoing review of corporate policies, above and beyond matters of
legal compliance, to assess the Corporation’s response to changing
conditions and knowledge of the natural environment, including
but not limited to, waste creation and disposal, natural resource
limitations, energy use. waste usage, water use and degradation.
and climate change. Such committee should also at least meet
annually and review. evaluate. and make recommendations.

In support of the resolution. the Supporting Statement explains further that “[i]ssues
related to sustainability might include, but are not limited to: global climate change, emerging
concerns regarding toxicity of materials. resource shortages. biodiversity loss. and political
instability due to changing environmental conditions.™

BASIS FOR EXCLUSION OF THE PROPOSAL
Rule 14a-8(i)(10) — The Proposal Has Been Substantially Implemented by the Company
A. Rule 14a-8(i)(10)

Rule 14a-8(i)(10) permits a company to exclude a shareholder proposal from its proxy
materials if the company has substantially implemented the proposal. In explaining the scope of
a predecessor to Rule 14a-8(i)(10). the Commission said that the exclusion is “designed to avoid
the possibility of shareholders having to consider matters which already have been favorably
acted upon by the management.” Exchange Act Release No. 12398 (July 7. 1976) (discussing the
rationale for adopting the predecessor to Rule 14a-8(i)(10). which provided as a substantive basis
for omitting a shareholder proposal that “the proposal has been rendered moot by the actions of
the management™). At one time. the staff interpreted the predecessor rule narrowly. considering a
proposal to be excludable only if it had been ““fully” effected™ by the company. See Exchange
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Office of Chief Counsel

Division of Corporation Finance

U.S. Securities and Exchange Commission
December 15.2016
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Act Release No. 19135 at § 11.B.5. (Oct. 14, 1982). By 1982, however, the Commission
recognized that the staff’s narrow interpretation of the predecessor rule “may not serve the
interests of the issuer’s security holders at large and may lead to an abuse of the security holder
proposal process,” in particular by enabling proponents to argue “successfully on numerous
occasions that a proposal may not be excluded as moot in cases where the company has taken
most but not all of the actions requested by the proposal.” Id. Accordingly. the Commission
proposed in 1982 and adopted in 1983 a revised interpretation of the rule to permit the omission
of proposals that had been “substantially implemented.” See Exchange Act Release No. 20091. at
§ 1LE.6. (Aug. 16, 1983) (indicating that the staff’s “previous formalistic application of " the
predecessor rule “defeated its purpose™ because the interpretation allowed proponents to obtain a
shareholder vote on an existing company policy by changing only a few words of the policy).
The Commission later codified this revised interpretation in Exchange Act Release No. 40018 at
n.30 (May 21, 1998). Thus, when a company has already taken action to address the underlying
concerns and essential objectives of a shareholder proposal, the proposal has been “substantially
implemented™ and may be excluded. See, e.g., Exelon Corp. (avail. Feb. 26, 2010); Exxon Mobil
Corp. (Burt) (avail. Mar. 23, 2009); Anheuser-Busch Companies, Inc. (avail. Jan. 17, 2007);
ConAgra Foods, Inc. (avail. Jul. 3, 2006); Talbots Inc. (avail. Apr. 5, 2002); Exxon Mobil Corp.
(avail. Jan. 24, 2001); The Gap, Inc. (avail. Mar. 8, 1996).

Applying this standard. the staff has noted that "a determination that the company has
substantially implemented the proposal depends upon whether [the company’s] particular
policies. practices and procedures compare favorably with the guidelines of the proposal.™
Texaco, Inc. (avail. Mar. 28. 1991). For example. in Apple, Inc. (avail. Dec. 11, 2014) the staff
concurred in the exclusion of a proposal that requested the establishment of a Public Policy
Committee where the company had existing systems and controls. including an audit and finance
committee, designed to oversee the matters listed in the proposal. See also Entergy Corporation
(avail. Feb. 14, 2012) (concurring in the exclusion of a proposal that requested establishment of a
committee to conduct a special review of certain nuclear matters when the company had an
existing nuclear committee responsible for the proposed matters); Covance Inc. (avail. Feb. 22.
2008) (concurring in the exclusion of a proposal that requested a report on the feasibility of
establishing environmental enrichment committees at the company’s laboratories where the
company already had institutional animal care and use committees fulfilling the proposed
committees” functions); International Business Machines Corp. (avail. Jan. 4, 2010) (concurring
in the exclusion of a proposal that requested periodic reports of the Company’s "Smarter Planet™
initiative where the Company had already reported on those initiatives using a variety of
different media. including the Company's “Smarter Planet™ web portal).

B. The Company has in place a Board committee that substantially implements the
Proposal.

The Proposal requires the Company to establish “a new Committee on Sustainability.”

As the Proposal states, its objective is to bring priority attention to [the Company’s] vision and
responses to important matters of public policy regarding sustainability.” The Proposal requests

DC - 056838 DUODED - 944328



Office of Chief Counsel

Division of Corporation Finance

U.S. Securities and Exchange Commission
December 15, 2016

Page 4

that its desired committee “engage in ongoing review of corporate policies, above and beyond
matters of legal compliance, to assess the Corporation’s response to changing conditions and
knowledge of the natural environment.” The Company's Board of Directors (the “Board ")
already has in place a Public Issues and Diversity Committee (the “Committee™™) whose charter
places responsibility on the Committee for, among other things, aiding the Board in discharging
its responsibilities relating to the Company’s position on sustainability, reviewing the nature and
scope of the Company’s sustainability goals and assessing the Company’s progress toward
achieving those goals. A copy of the Committee’s charter is attached as Exhibit B. The Proposal
also requests that the proposed committee meet at least annually to “review, evaluate and make
recommendations.” In fact, the Committee meets multiple times a year and its charter requires
that it meet at least annually to receive presentations from the Company’s Chief Sustainability
Officer regarding the Company’s sustainability progress. Accordingly, the Company already has
in place a Board committee that satisfies not only the essential objectives of the Proposal, but all
of its objectives.

C. The Company’s sustainability initiatives.

Sustainability is a major focus of the Company’s operations. The Proposal requested that
its proposed committee focus on several specific corporate sustainability policies, each of which
is already a focus of the Company and overseen by the Committee and directed by the Chief
Sustainability Officer. The Company’s Chief Sustainability Officer. Ms. Beatriz Perez, is the
liaison between the Committee and management on sustainability matters. In this role. Ms. Perez
has led the Company’s global sustainability strategy that focuses on the Company’s “Me, We
and the World™ approach to creating lasting, positive differences for customers, communities and
the environment. A copy of the Company’s 2015/2016 Sustainability Update. which describes
the Company’s priority sustainability issues, including packaging and water stewardship. is
attached hereto as Exhibit C. The Company also reports extensively on its sustainability
initiatives and progress towards its 2020 Sustainability Commitments on its website at
http://www.coca-colacompany.com/sustainability. Additionally. in order to substantiate certain
results reported in its Sustainability Reports. the Company has retained Ernst & Young LLP, a
registered public accounting firm. to provide independent external assurance on sustainability
indicators related to low- or no-calorie beverages, water use ratio. sustainable packaging. and
greenhouse gas emissions related to its manufacturing activities.

As noted. the Proposal requests that the Committee assess the Company’s approach to
several specific environmental topics. each of which is already a focus of the Company’s efforts
under the oversight of the Committee and the Chief Sustainability Officer. and which are
summarized briefly below:

1. Water Use und Degradation

One of the key priorities of the Company’s sustainability efforts focuses on water. an area
of vital importance to the Company’s business and society at large. The Company is focused on
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helping provide safe water access, restoring and protecting watersheds, and supporting water for
productive use in communities around the world. In 2016, the Company achieved its goal of
replenishing an estimated 115% of the equivalent amount of water used in its finished beverages
worldwide, something it achieved through 248 community water partnership projects in 2,000
communities across 71 countries. In doing so, the Company became the first Fortune 500
company to publicly claim to replenish all of the water it uses globally. In addition, the Company
has focused on improving its manufacturing efficiency to conserve water, successfully reducing
the water it uses to create a liter of product by 27% since 2004.

2 Waste Creation and Disposal; Waste Usage

The Company is dedicated to supporting recycling and increasing recovery of packaging
in communities nationwide. Within the U.S., the Company participates in the Closed Loop Fund.
which is focused on strengthening the country’s recycling infrastructure by providing low-
interest loans to communities and businesses to support recycling efforts. It also partners with
and invests in the Keep America Beautiful and The Recycling Partnership organizations to
increase local access to recycling bins and accelerate growth in curbside recycling by increasing
access to recycling carts and education.

3. Natural Resource Limitations

The Company is committed to conserving and preserving the Earth’s natural resources.
The Company has conserved and restored over 187.000 hectares of forest with native species in
20 countries. Further, in 2016. the Company joined the U.S. Forest Service, New Mexico
Environmental Department (NMED). and others in a successful wetland restoration project in the
Comanche Creek watershed in New Mexico. contributing $280.000 to fund the project.

4. Energy Use; Climate Change

Greenhouse gas emissions from carbon consumption are one of the biggest contributors
to global climate change. and the Company has policies dedicated to reducing its greenhouse gas
output. The Company achieved its goal of reducing emissions from its manufacturing operations
in developed countries by 5% by 2015, with emissions 14% below the Company’s 2004 baseline.
The Company also has a goal of reducing the carbon footprint of each ~drink in your hand™ by
25% by 2020. Part of this plan centers on refrigeration. which is the single biggest estimated
source of the Company’s carbon emissions footprint. Since 2000. the Company has improved its
cooling equipment energy efficiency by 40%. and has eliminated 75% of direct greenhouse gas
emissions by transitioning to hydrofluorocarbon-free insulation foam for new equipment. All
told, the Company has invested more than $100 million over the past decade to make its coolers
more environmentally responsible.
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D. The Committee’s operations

The Proposal requests that its proposed committee “engage in ongoing review of
corporate policies, above and beyond matters of legal compliance.” and the Committee does
exactly that under the direction of its charter, reviewing and advising on the full breadth of the
Company’s sustainability goals and initiatives. The Proposal also requests that its proposed
committee “at least meet annually” to review, evaluate and make recommendations on the
Company’s sustainability polices. Although the Committee’s charter requires an annual meeting
to specifically receive reports from the Chief Sustainability Officer, the Committee has met far
more often than that in practice. In summary, the Company aspires, and is taking action, to make
the world more sustainable for everyone connected to its business and in the communities it
serves. In each regard, the Company and Committee already meet or exceed the parameters of
the Proposal.

Accordingly, while the Company appreciates the Proponent’s interest in the Company
and the topic of sustainability, we believe the Proposal is already substantially implemented and
therefore excludable under Rule 14a-8(i)(10).

CONCLUSION

For the reasons discussed above. the Company believes that it may omit the Proposal and
Supporting Statement from its 2017 Proxy Materials in reliance on Rule 14a-8(i)(10).

We respectfully request that the staff concur with the Company’s view and confirm that it
will not recommend enforcement action to the Commission if the Company omits the Proposal
and Supporting Statement from its 2017 Proxy Materials.

If you have any questions or need additional information, please feel free to contact me at
(202) 637-6832. When a written response to this letter is available, | would appreciate your
sending it to me by e-mail at alex.bahn@hoganlovells.com and by fax at (202) 637-5910.

Sincerely,
DL _Z

CZasd

C. Alex Bahn

Enclosures

ce: John Harrington
Jennifer Manning (The Coca-Cola Company)
Mark E. Preisinger (The Coca-Cola Company)
Jane Kamenz (The Coca-Cola Company)
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Coca-Cola

Whereas, with the deepening and expanding interest by consumers and investors in
sustainability, the success of our company is increasingly impacted by responses to challenges
in an extensive range of public policy and sustainability issues including environmental priorities
and initiatives, human rights, nutritional standards, water use and degradation, the use and

labeling of genetically modified crops, and political engagement;

Whereas, as fiduciaries, our Board of Directors has a responsibility for our “. . . Company’s
positions on corporate social responsibility and public issues of significance, which may affect
shareholders, the Company, the business community, and the general public. . .”, the board has

delegated specific duties to the Company’s Public I1ssues and Diversity Review Committee;

Whereas, in the Charter of the Public Issues and Diversity Review Committee, the Committee is
given a vague responsibility to “...evaluate social, political and environmental trends, issues and
concerns which affect or could affect the Company’s business activities and performance ... "

the charter neither specifies nor prioritizes important company sustainability issues;

Whereas, while the aforementioned committee is specifically required to receive annual

presentations by management regarding some committee policy goals (diversity and human
rights), there are no similar annual requirements for presentations on sustainability goals, or for

Company policies to be evaluated, or recommendations made;

Resolved, the shareholders request the Board of Directors establish a new Committee on

Sustainability to bring priority attention to our company’s vision and responses to important



matters of public policy regarding sustainability. Such committee should engage in ongoing
review of corporate policies, above and beyond matters of legal compliance, to assess the
Corporation’s response to changing conditions and knowledge of the natural environment,
including but not limited to, waste creation and disposal, natural resource limitations, energy
use, waste usage, water use and degradation, and climate change. Such committee should also

at least meet annually and review, evaluate, and make recommendations.

Supporting Statement:

The proponent believes it is important for an independent committee to be created with its
fiduciary duties focused on representing shareholders for oversight of company sustainability
policies and practices, including related public policy initiatives. Issues related to sustainability
might include, but are not limited to: global climate change, emerging concerns regarding
toxicity of materials, resource shortages, biodiversity loss, and political instability due to

changing environmental conditions.

Adoption of this resolution would enhance our rcputation and reinforce our company’s position
as an industry leader in these areas of increasing and long term concern to investors and policy

makers.



Exhibit B

Public Issues and Diversity Committee Charter
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The Coca-Cola Company
Public Issues and Diversity Review Committec Charter

Purpose

The Committee is established by the Board to aid the Board in discharging its
responsibilities relating to the Company’s positions on sustainability, corporate social
responsibility and public issues of significance, which may affect the shareowners, the
Company, the business community and the general public; and to perform such other
duties as may be delegated by the Board and consistent with this Charter.

Committee Membership

The Committee shall consist of no fewer than three members of the Board of Directors.
The members of the Committee shall be established by the Board and removed by the
Board. A majority of the members shall constitute a quorum.

Committee Authority and Responsibilitics

1. The Committee shall evaluate social, political and environmental trends, issues
and concerns which affect or could affect the Company's business activities and
performance; and make recommendations to the Board and management
regarding how the business can adjust to these trends.

2.The Committee will review the Company's progress toward its diversity goals and
compliance with the Company's responsibilities as an equal opportunity employver.
The Committee will receive at least annually, presentations by the Chiet Diversity
Officer and others related to the accomplishment of the Company's diversity and
cqual opportunity goals.

3.The Committee will review the nature and scope of the Company’s sustainability
goals and the Company’s progress toward achieving those goals. The Committec
will receive at least annually, presentations by the Chief Sustainability Officer. and
others as required. related to the accomplishment of the Company's sustainability
goals.

4.The Committee will review the Company’s human and workplace rights policies
and how the Company demonstrates respect for human and workplace rights in
our business svstem, in our supply chain and in the communities in which we
operate. The Committee will receive at least annually, presentations related to
progress in this area.

5.The Committee shall annually review shareowner proposals submitted to the
Company and make recommendations to the Board regarding the response to such
proposals to be taken by the Board in the Company's annual proxy statement.

6.The Committee shall review the Company’'s public policy advocacy eftorts,
including all political contributions, to ensure alignment with Company poliey and
our overall values. This review will occur at least annually. In addition. the
Committee will periodically review the Government Advocaey and Political
Contributions policy to ensure its efficacy.

7. The Committee shall annually review charitable contributions made by the
Company.

Page 1/2



8.The Committee shall have the authority to delegate any of its responsibilities to
subcommittees, as the Committee may deem appropriate in its sole discretion.

9.The Committee shall have authority to retain such outside counsel, experts and
other advisors. as the Committee may deem appropriate in its sole discretion and
shall have the sole authority to approve related fees and other retention terms. The
Committee shall be provided with appropriate funding. as determined by the
Committee, for payment of compensation to such outside counsel, accountants,
experts and other advisors.

10. The Commiittee shall make regular reports to the Board regarding its actions and
recommendations.

11. The Committec shall conduct and present to the full Board an annual
performance evaluation of the Committee.

12, The Committee shall review at least annually the adequacy of this charter and
recommend any proposed changes to the Board for approval.

Amendment
This Charter and any provision contained herein may be amended or repealed by the

Board of Directors.

Last updated: December 8. 2016

Page 2/2



Exhibit C

Coca-Cola Company 2015/2016 Sustainability Update
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UPDATE 2015/2016
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Sustainability Update 2015 - 2016

Water Women  Well-Being

Human Rights Packaging Climate

Agriculture Giving Back Our Reporting

OUR JOURNEY FORWARD

A Letter from Muhtar Kent and James Quincey

DEAR FRIENDS, COLLEAGUES
AND PARTNERS:

The Coco Coia Company s commitied
o ~realing more .ong-lerm suslamnonie
voue lor everyone connected 1o our
business and lhe communities we
prouny serve ocross more than 200
counities and leritones
D' TWOTE ON SUsSCiNgD.e DUSINess
praclices not oniy he os lo y/mprove the
ves of ndividuais ong fomnies ocross

NEWS AND OPINIONS

2015 Yeor in Review
Five Strategic Actions

Q&A with Jomes Quincey

Muhtar Kent: Why I'm a
Reolistic Optimist
Downlead: 2015
Annuacl Review

the Coco-Coio system, it a'so he'os lo
strengthen 'he conneclions nelween our
orands and the people who reach for
them more than 1.9 b'lion imes o day

This is fundamenta..y important to us
as we know our business thrives and
grows best when our .oca. communities
ore aiso thaving ond growing

To this end, we've eslabushed a set of
onorhes that are inimateiy connected
lo our ousiness of aroducing and

se ing high-quolily beverages and
providing peon.e with simpie moments
of relreshment and togethemess

Todoy, our pnmaory susiainaDiuty focus
15 on lhe “Three Ws” of women, woler
and we. being

Women, ofllen pillors of the
communilies we serve, lend to

nveslt strongly in their lamilies and
neighno-hoods. However, they remain
at an economic disadvanioge in aimost
every oart of the giobe Thaol's why we
made a commitment to an initialive
caol.ed Sby20™ with o gool to helo
enaoie 5 miion women enlrepreneurs
across our glonal vaiue chain by 2020

As of year-end 2015, we had heloed lo
enasie the economic empowerment of

more than 12 milion ousinesswomen
with programs in the form of training,
mentonng, micro-.oans and more

Water, the primary ingredient in

our products, 1s essenliol o the
sustainabiuty of our business. In 2015,
we achieved our goal of replenishing
100 percent of the waoter we use In
our fimshed beverages as caiculoted
using generally accepted scientific
methods and with the assislance of
independent, reputabie partners iike
Deloilte, The Nature Conse~vancy
and LimnoTech. Bul reaching 100
percent repienishment doesn’t mean
our work s done and as our pusiness
grows, we wil. continue 1o mamntain our
stewardship of this valuabie resource

As for well-being, we ore laking a
hoiistic view of what it means 1o make
a positive aifference in the world

This effort begins with the role of our
urands and the voiue we create for
those \inked lo our business, ncuding
our associates, retaill and restaurant
cuslomers, botlling partners, supnliers
and many others

Our work doesn't stop there In 2015, we
also joined with partners in advance of
the COP21 conference lo sign the Food



and Beverage | eade-shin
Cimate Change

Moreover, we conlinue (0 see<
NEW WOALS 10 INCrease SunmiL
susiomnaonily ana ‘educe our owe
carnnn fooipant In 2015, we paoced in
mar<el mose than 480000 HFC free
neverage cooiers, nnngmng our lolal 10
18 milvon

Beyond aur sustainabiuly commitments,
wez supporn the United Nations

Guooal Compoct, advanacing ils
annan.es through our aclions and o
relaionshins We oeceve in crealing
voiue and engaging ac nss oca
requong. and neliona. goveTiments,
NGOs, educabionn’ institutions, and ol
ocs! communilies

Of course, hare are oiways aens
where we can imorove 1 200, we loox

inon il ohesty We e asu concen
uooul the growng challenge ol non
commumican.e diseases Addimona .y,
we've expanded our efforts Lo ne podt
ol the sowtion through sweelene

ana nucxkaging innavabions, orocuct
efnrmy QUON, "esDnnNsn 8 Mor<elng,
promoling ©iear facts antl inc eos:
e ol no | ow ana edured co
peverage oplions

Macroeconamic uncerianty ¢
voialiily -emain concerns lor our
wsiness. We oelieve, however

Ihat O DuSINESS LK e OuS M
CONNNUE IO InNvesh N ou- rands aned
Our COMMUNILIES IN O e

Sustainability Update 2015 - 2016

Water

crcumstances Tlhis epproach = a
ong tenn xsiness slrategy and can
150 he'n the penite and comnun ties
endu ing tines ol hardship

In au we do, our Susiness fes o toxe
the anproach of staying “constructively
dhscanleny” We'-e always encouraging
our norines. ow coueagues and
OLUSA ves 10 achieve mose, wor< more
houstica 'y and oe more elficient

I nan< you lor your nterestin

Coco Colo's ongoing susianab ily
ourney. We we.come your feedhacx
and your suggestions s we corninue
I e et rsuit of eve mo'e
suslainooie o

qregier vo.ue

=ahon

Very oes! -eqards

M.l

Muhtar Kent
Charrnan and Cref Exccutive Office
e Coco Co o Conpany

A

Jumes Quincey
Presdent aaa Chicf Opeating Offs ¢
Coca Coo Conpany,

Women

Well-Being Human Rights Packaging Climate  Agriculture

A Letter from Bea Perez,
Chief Sustainability Officer

Giving Back

Our Reporting
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2020 SUSTAINABILITY COMMITMENTS: PROGRESS UPDATE

PILLAR

CHAPTER

GOAL

OCiter low- or nocalonie beveroge options in every market

Provide tronsparent nutrilion information, featuring
colaries on the front of oll of our pockaoges

Maorket responsibly, Including no odvertising to children
under the oge of 12 anywhere in the world.”

Enable the economic empowerment of 5 million women
ocross aur globol volue chaln-cumulotive (o5 per
Coco Colo's definition).

Achieve ol leost 98% compliance with independent
franchise bottling partners aond 95% complionce with ou
Suppler Guiding Principles (SGP) among our supplers

Give back ot least 1% of the Company's operoting income
(01} ennuolly (Total §; %01

Solely return to communities ond noture an omount
of woter equivalent o whal we use in our tinished
beverages ond their production ™

mprove woter efficiency in monutacturing operctions by
25% compared with o 2010 baseline. {hers of water used
per ter of product produced by the Coco-Colo sustem, %
mprovement since 2010)

Work with aur partners ta recover ond recycle the
equwvaient ol 75% of the bolties ond cons we introducs
nto developed morkels [estimote percent progress)

Reduce the corbon footprint of “the drink In your hand® by
25% (estimate progress compared with a 2010 baseline)

Sustainobly source our key agnculturol ingredients

PROGRESS

191 marxets

Nearly oll markels

100% print, 99.8% online; 970%
tetevision

More tnan 1,200,000

90% of bottling portners ond
92% ol direct suppliers ochieved
complonce wath our SGP

SUTMM, 1 2%

115% (1919 B liters) of the water
used in our finisned beverages
(based on 2015 sales volume)

198; 12%

59%

3%

More thon 95% of Coco-Cola’s
globally sourced coftee and tea
and an estmoted 54% of our lemon
supply meets Company-approved
sustoinable sourdng guidelines.
Coco-Colo is controcted to
purchose aver | million tons ol more
sustolnabiy sourced sugar n 2016

Well-Being

Human Rights

B markets
Nearly oil morkers

100% print: 99.5% anline, 88 5%
television

Nearly 865000

B88% ol bottiing panners ond
90% of girect suppbers achieved
compliance with cur SGH

$26MM, 13%

94% (153 6 B Iiters) of the water
used in our finished beverages
oased on 2014 sales volume)

203,10%

A%

Droft reduction 10rgels hove
been set thraugn 2020 by
Dusinass unils

Developed (he seven-siep
Suppler Engogement Pragrom
ond convened ¥ warkshops

Packaging

Climate

2013
192 markets
Nearly oll markels

100% prnt and online, 96 9%
televsion

Mare than 550,000

83% ol bottling panners ond
B6% of direct suppliers achieved
compliance with our SGP

$143IMM, 14%

68% (1085 B liters) of the water
used in our fiished beverages
(based on 2013 sales volume)

208.8%

63%

Metncs estoblished

Putiticly committed to
sustoinobly source our key
agncultural ingredients

Agriculture

Giving Back

This dashboard provides

an overview of our 2020
sustainabiiily commitments.
These commitments exlend
across the entire Coca-Colo
system, which inciudes a.. of our
nearly 250 independenl botliing
partness We have set ambilious
ltargels to dnve syslem

wide change oeyond smal.
operalional improvemenis
Although we do not own mosl
of the companies thal comprise
our pollung system, we leel it

is important Lo strive for worge
scole success and lo provige
.eadership thal wi.. raise the par
for our system and our Industry

Our Reporting



OUR APPROACH TO REPORTING

Introducing Our Refreshed
Reporting Structure

The Coca Colo Comaany hos o ongstanding
commitment (0 ‘eRoUNg on our suslamaniity
jouney. As we atdvance rogress uguains! our
2020 Sustaginability Commitments weo

1sste suslonanicly updotes annuc. ) thal
encompass Doth our Company s ond Lhe
s-oader Coca Cow syslem's ¢ ona. 09 alois

Click here (o occrss 0 2707 annun
sustamaoiiily renons

OUR APPROACH

We lound that 0 sing.e aocument does not
aiwnys meel the needs ol ¢l our stukehoders
That s why, 115 year, we have ronsitioned our
sustananuty unaales anc chsc.osyes onineg
il Coco Coio Journey winic e we con undaie
our reporing with aynamic, reo e news
stofes and biags We have aiso sunished (e
surcing! Sustainomily Undate which arowides
eaders with this year's nighughts and in«<s 1o
fing more miormation onine

Throughou this PDF, we inc.ude 2015 migh ghrs
Qs we . 0% IN<s 10 SINes Onad disc.osures on
Coca-Co.a Journey ond our 2015 Form 10 K In
each chaote we reno on ey nragress from
the pasl year, ey 0anne ships ang N« -eades
i discinsures on Coca Cou Jowney We

50 tighight stones from ous qon. dournrey
nages, some of wmch v 2e renorted n oo
angunges. This he.ns lo demonst-ale the
nrecdth of ouwr ren

Sustainability Update 2015 - 2016

Water Women  Well-Being

EXPANDING THE BREADTH
OF OUR REPORTING

A shorter PLF document does not mean 055
Wormation On the contraqy, the role of this
Susionnniv'y Update is to provide easie
access to a - of our dsciasures, metrics
oragrams and n-ogress onune. We oeeve
this new reqorting structure will moxe || easier
for our stakeho.ders to locate the information
tha' matters most to thern. Our Susiainaniiity
Updote s g nonol to a larger universe of
mionation This way, our readers can laxe
adgvantage of the pest of nothi worids A
quic« summary of the yea's highughts with
e notion Lo dive deener inlo the onane
modises, nch with dynomie, “e2al tme news
stories and 210gs.

HOW TO NAVIGATE THIS REPORT

Access Lo our sustainoniity disclosures can
oe found in our Sustoinapiuly Update and on
Coca Colo Journey. Througnoul Journey, we
nciude ciscussions on our apnronch Lo, and
inancgemeit of, our Jnority Issues, goais,
nelics nottnerships and o.0g-ams, whie the
Sustainan ity Update mcw.tes only highughis
from 2015 wilh access 1o oL d sciosures,
polucies and arograms

Human Rights

Packaging Climate

Agriculture Giving Back

- =

- -

L3 -
s

@

Access to our sustainability disclosures can be
found here in this Sustainability Update and on
Coca-Cola Journey.

Our Reporting
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WATER STEWARDSHIP

Coca-Cola Ach
Replenishment

SIGNIFICANT ACHIEVEMENT:
REPLENISHING THE
WATER WE USE

In 2015, we achieved our goal 1o
-eptenish ul egst 100 percent of the
waler we use in our finished seve nge
snes vowme. Based an the

Coca Co asystem’s 201% goaa

water regnwenishment projects, the
system s noiogncing the eguiva.ent of
an esumaled 115 nercent of the wate-
asecl in s fimshed neverages nosen

an 2015 sales vowine |His esimate
was calculated using genero. y
acceplea and recogmesog saentlic and
techimico methods, and i assocation
with mcenendent thicd na-lies .« The
Nature Conservanry, Liminolech and
Deiotie In 2015, the Co:a Co.o system
eoenmshea 1919 9lion ters of waler

to communites anu naiuse, througn 248
commurity wate: orojects in 71 coutnes

On the produclion side. the
Caca Coio sysiem returned
anproximately 145.8 ol o liter
of water used 0 1s manutucliring
RTUCEsSSEs nac 0 ocn. walersheds
eur our nolting n.an!s -ough
rrealed wastewater in 7015,

Related:

ieves 100 Percent

Goal

Reaching 15 percent replenishmenl
duesn’l mean our work is complele.
We wi ' cantinue lo advance waler
2rojecls because, as the prmary
ingredient in our nroducls, water s
assentai to the sustaina W of our
ausiness and that of our botlling
narnners and the morets we serve To
ne p ensure the (ong-term availan i1y
of this cnlica: resource 1o 0oth wea
communities and our operalions, we
nave o robust water stewardship and
management program that inciudes o
formo nnoroach to respansipie water
risk management

Our wa'er stewaraship efforts ore
nuilt on [igorous llansparency

We guther detoned data on ou
replenishment projects and ma«e
t1em available online We inviie you
o ~eview the dalc

WATER MANAGEMENT IS
CRUCIAL TO OUR BUSINESS

Recause waler quauly and ava: no
15 <@y 10 Ou” uUsness, our stewardshig
15 hased an 0 comorehenswe ns«
miligaunn siraiegy, which we corltinue
10 evaluale on o regular oosis

QUR WATER FOCUS

© Collaborating to Replenish the Woter We Use
© Improving Our Water Use Efficlency

© Mitigating Water Risk

(5] Treating and Recycling Wastewater

Our sirategy 1s governed at the highest
eve's ol gur business, with oversight
from our CFO, CSO and Board of
Direclars.

CONTINUE READING ON PAGE B

ESTIMATED QUANTITY OF
WATER REPLENISHED

In 2015, the system
replenished an
estimated 191.9
billion Liters of
woter through

248 community
water projects in 71
countries.

Raising Awareness and Collective Action for
Water with WWFE
Worl
working tog
hwater.resources.

Responsible
Water
Management
in India and

IN-DEPTH REPORTING

Our Approach to Water
Stewardship

©
© Our Partners
]

Qur Positlon: Respecting

the Human Right to

Water and Sanltation

The Water-Energy-Food Nexus

QOur CDP Climate Change
and Water Disclosures

o0©
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PROJECT RAIN MILESTONES

Our Replenish Africa Initiative (RAIN) achieved ils goo.
of imaroving sustainan e access 10 sale water lor more
than 2 miluon peopie 7w end of 2015 n mose tnan 1,800
communies Bul we are noi stonning there We hove
cha. enged ouseives and aour more than 40 poriners
{0 niovige the sgme aenalit lo anothe 4 mi an 2800 e
ny 2020 RAIN progrums have aso provided sanitabon
und hygqene, productive use of water o walessherl
arotecton nrogroms in 37 Alcon countnes

In orcler to newn Wit neosme ot ol povety, giving

African communiies Mo e opooriuily 1o oospenily,

1he Coco Cowa Foundation and The Coco-Cola Africa
Foundation pledged an additional $35 million n 2014 1o
continue sunaoning waler oased ntotves ocoss Anro

NEW WORLD INITIATIVE & SUSTAINABLE
DEVELOPMENT GOALS

RBuiiding on the successiul oarine-shio witn the United
Nations Develooment Programme (UNDP) on Fvery

Dron Matters we .aunched the New World in 2014 [his
inlinlive expands our scose of col anorabion Deyonao
waler suslainaniily o O.50 InC Hte empowerng women
ong youth, improving education and gens-aling jon
anporiuniues to cund  escient commumbes Since 2015
New Wo' g bas reacherl mose than an estancted 1 me on
neon.e through 44 nroects in 19 countries

New Word not oniy a.gns with Coca Co.o's
sustannabiuty strategy Hul s o s posibored 10 piay 0
«ey n.@ in suppot of the United Notions Sustainoble
Development Goals (50Gs) Coca Colo wos invowed
in o variety of SDG events and activities 1 2015
nc.uang engaging n oiscussinns ¢l the Wor.d Water
Forum In 2015, we ¢.50 signed onto severa. stalements
e uding the Women for Water and Sanitation
Declaration aond e joint statement on access

to water, sanitation and hygiene and freshwater
ecosystem conservation wilh WWF ond Woterfio

Related:

WATER FUNDS TO ADDRESS
GLOBAL WATER CHALLENGES

Coca-Colo nos invested in nearly 50 water funds
across 1 counties in Latin Amenca, he Ca-bbean and
Alrico Water funds are linanca. insiruments designed Lo
preserve woler for al! users n o walershed

Ulimately, we e eve the mos! effective way o address
water conse-vulion 15 co .aooralion ol ali .eveis
business, government and civil society ond that
every use- of waler needs Lo oe a pa- of the so.ulion
Even though we hove exceeded our 100 percent water
repienishment qoo, we wiil continue our work, ensunng
thot reniemis imen! and source water protection remain
priosites for the Company end our Doltung portners,

READ MORE ABOUT WATER STEWARDSHIP
ON COCA-COLA JOURNEY »

PERFORMAMNCE ON WATER EFFICIENCY IN MANUFACTURING

2004 ..,
27%
1 lows water
SOV vy usa pav 1l
1990 of product
“012??. - over 13 yoars

“Globally, oty fresiwater

environment 1s under threai.
sment ¢ ter-related
i inpe

step in any p

global water

The

been

sharin

in thei

KARIN KRCHNAK, DIRECTOR,
FRESHWATER, WORLD WILDLIFE FUND

Working to Restare
Ayubia National Park

Things You Want Us to Answer
Around Water
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WOMEN’S ECONOMIC EMPOWERMENT

The Road to 5 Million:

5by20™ Initiative Enables More Than 1.2 Million
Women Entrepreneurs

GLOBAL EXPANSION TO 60 COUNTRIES

In 2015, The Coca-Cola Company achieved

a milestone in our effort to help enable the
economic empowerment of women around the
world; as of the year's end. our 5by20™ initiative
hod enabled more than 1.2 million women
entrepreneurs across our global value chain
Approximately 372,000 women participated in
5by20 in 2015, increosing the cumulative number
of porticipants by 43 percent over the prior year.

Through 5by20, we oddress the most common
barriers women face when trying to succeed in
the marketplace by providing access to three
economic enablers: business skills training;
access to finance and assets; ond networking
and mentoring. By helping overcome these
challenges, 5by20 is helping provide millions of
women opportuniies to build their businesses,
support their families and build their communities,
while inspiring more to do the same.

THE ROAD AHEAD

While we are proud of the progress achieved
in the first five years, there is still a great deal of
work ahead on the joumney to enable 5 million

Intro Water Well-Being Human Rights Packaging

women by 2020. We are working with key part-
ners to build on best practices in the Coca-Cola
system worldwide and on the valuable insights
and programs our partners bring to the table,
encouraging innovation, scale-up and replication.

1.2 MILLION WOMEN
ENABLED

5by20 is built on the concept of using the
power of partnerships to creote positive sociol
and economic change. Working through the
“Golden Triangle” of business, government and
civil society has greatly increased the impact
and scale of our programs. Our partners
include UN Women, Mercy Corps, TechnoServe,
the Bill & Melinda Gates Foundation, the
International Finance Corporation, the Inter-
American Development Bank and hundreds

of other organizations around the world

CONTINUE READING ON PAGE 11
AL 281 3
IN-DEPTH REPORTING

Our Progress:
© Our Approach to Women's Empowerment =1
© How We're Doling: Our Progress

© 5by20 by the Numbers

© The Road to 5 Million

Climate

In 2015,

60

with \programs.

Agriculture

5by20 expandedinto

8 NEW
COUNTRIES

making a total of

COUNTRIES

Giving Bock

Our Reporting
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one, 7
W ki X > - d.
% E iig i ii E Results on the Ground: South Africa

Through our GLOBAL WOMEN'S
LEADERSHIP COUNCIL we continue our
focus 10 expand opportunities for ond
Increcse the representation of senlor
femole leadership in the Company

Women
Empowering

Women in g, \ oy Providing a 'Home to
Bangladesh ’ = N spertise, ( I'U'h::'chers‘g

PHUMZILE MLAMBO-NGCUKA,
EXECUTIVE DIRECTOR, UN WOMEN

MAKING A LASTING IMPACT

By studying the impoct of select programs, we are able
to demonstrate positive results. In 2013, Coco-Cola and
Ipsos, a leading global market research company,
began conducting an impact study of 101 women
entrepreneurs in Gauteng and North West provinces in
South Africa. Results collected over 18 months indicate
that, on average, women entrepreneurs participating in
the study saw increases in sales and personal income,
which they were able to use for basic expenses for their
families and to put into savings accounts.

Specific data points from the study include:

+ Average business sales increased 44% and dota
indicates average personal income increased 23%
over one year (July 2014-July 2015).

« More than half (54%) of participants reported their
business improved 'a lot’ as a result of the training. Of
those women reporting their business improved ‘a lot,
more than half saw an increase in personal income.

« Approximately two-thirds of participants reported
they were able to put money in savings each month.

We continue to leverage our global scale to help
women entrepreneurs reach new markets. in June
2015, we piloted selling handmade items made from
Coca-Cola packaging globally online through the
Coca-Cola Store. Each item is made by Sby20 women
entrepreneurs, and the proceeds directly benefit 5by20
artisans and their communities.

READ MORE ABOUT WOMEN'S ECONOMIC
EMPOWERMENT ON COCA-COLA JOURNEY
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Water

Our Way Forward:

Evolving to Keep Consumers Front and Center

THE WORLD IS CHANGING.
SO ARE WE.

In 2013, we committed to invest in physical
activity programs around the world, while
continuing to invest in scientific research on
the role of physical activity in human health.
We believed that was the best way for us to
help advance the fight against obesity.

Last year, however, we realized we had
fallen short. While well-intended, our focus
on scientific research and physical activity
created confusion that ultimately led to
mistrust and legitimate criticism

Though we had already begun a journey
to change, we've listened carefully and
are implementing a number of accelerated
actions to address these concerns.

In particular, last year we realigned our focus
from physical activity to the broader well-
being of entire communities. Thot means
ensuring we work even harder to help local
organizations like schools, semior centers and
community hubs provide the kinds of services
ond experiences people depend on

To be clear: we still fully embrace the

role our Company can and should play in
helping people better manage their sugar

and calorie consumption. That meons taking an
honest look at our beverages and how we sell
them, and making real, purposeful changes—
changes that give consumers the Coco-Cola
experience they expect but with less sugar and

fewer calories whenever we can.

In short, we can't just say more; we must do more.

A RENEWED FOCUS ON
STRENGTHENING COMMUNITIES

If you peek back in time—130 years to be
exact—we've been an integral part of local
communities from Birmingham to Buenos
Aires ond everywhere in between

Whether it's creating countless good-
pauing jobs, volunteering our time to
make a difference, or providing essential
resources in times of need, we toke our
commitment to the communities we call
home seriously. And while this commitment
to strengthening communities isn't
anything new, with our Company's size
and scale, we can do so much more to
strengthen the fabric of neighborhoods,
towns, and cities across the globe,

CONTINUE READING ON PAGE 13

Women Humean Rights Packaging Climate

Behind the Bottle: Our Ongoing Commitment to
Meaningful Transparency

Coke's
Venturing

& Emerging
Brands Unit
Pursues 'Next
Big Thing'

Agriculture Giving Back Our Reporting

Superheroes Clash Over
Mini Cons




Gl

CONSTANTLY THINKING ABOUT
WHAT YOU'RE DRINKING

While we're working to evolve, consumers
aren’t being shy about what they want
from us If the past was about bigger and
cheaper, the present and future ore about
smaller and more valuable. From phones
to homes to portion sizes, consumers are
finding more value in smaller packages.
And people everywhere are becoming
more health-conscious, whether it's
watching salt, fat, added sugar, or refined
carbohydrates generally.

People continue to tell us they love
Coca-Cola, but they don't necessaorily want
all of the calories. So we're rolling out smaller
package options such as our 7.5 oz. mini cans
and 8 oz. aluminum bottles. In addition, we
are providing a wider selection of low- and
no-sugar beverages. The introduction of
Coca-Cola Life, sweetened with cane sugar
and stevia, is just one recent example of how
we're providing lower-sugar alternatives to
classic favontes. And our Freestyle machine
brings over 60 low- and no-sugar beverages
to consumers at the press of a button

Consumers expect us to be open, honest
and transparent in everything we do. That
means providing as much information about
our beverages as possible. One way we're
making this a reality 1s through front-of-pack
labeling, which lets consumers see how
many calories are in a beverage without
evening having to pick it up.

They also expect us to be responsible in
how we market our beverages around the
world. We couldn’t agree more. That's why
we're reollocating some of our marketing

Related:

Sustainability Update 2015 - 2016 Water  Women

dollors to promote choice and encourage
moderation through low- and no-sugar options,
as well as smaller package sizes.

Not only must The Coca-Cola Company build
brands, but we must also continue to build trust.
That can only happen if we hold ourselves to
the highest standards, acknowledge when we
make mistakes, and quickly do what's right
whenever we fall short

THE WAY FORWARD

This year of reflection and change hos led us
to refocus our efforts on what we have done
best for over 130 years: create the future, lead
by example and strengthen communities.
Taken together, these actions will help us
keep consumers at the center of our business
and provide the best Coco-Cola experience
possible so we can unleash the growth we're
fully copable of.

All of this 1s an affirmation of who we are and
what we stand for at The Coca-Cola Company.
It's o series of specific, strategic actions with
measurable outcomes that, we think, will make
the world a better place and help us grow our
business sustainably and responsibly.

READ MORE ABOUT WELL-BEING
ON COCA-COLA JOURNEY »

Human Rights

Focused on the Future

Inth

Packaging Climate

Agriculture

A $13M
Campaign

to Help
Reduce Sugar

Consumption

SUanxtmner<ie cotcernv abiom
g aned thoy vty nnct need
cadronn aerifteaehiog e alsosant
AR conteal tiey g dhiofey
dniel tliey et producis it i
attiral Wemuseadapi iowdiors
e e T

JAMES GUINCEY, PRESIDENT AND CHIEF
OPERATING OFFICER,

THE COCA COLA COMPANY

CONSUMER AMALYST GROUP OF NEW
YORK CONFERENCE, FEBRUARY 19, 2016

Anti-polio Drive,
Argentina 1964

Giving Back  Our Reporting

Zero SUGAR

NEW

IMPROVED TASTE
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HUMAN AND WORKPLACE RIGHTS

Coca-Cola Progresses in Advancing
Human and Workplace Rights

OUR APPROACH TO HUMAN on effective tool for engagement with
AND WORKPLACE RIGHTS our suppliers, bottling partners and
. external collaborators. Research and
The Coca-Cola Company’s fieldwork is currently underway in IN-DEPTH REPORTING

commitment to respect human rights

India, Mexico and several countries

extends to oll aspects of D!Jr business in Affica. Leam more:about our © Human Rights Policy
conduct and !ElU‘llOI'IShIDSI in our \_.rulue country studles. © Our Progress: Achleving
chain. To meet that commitment, in Compliance J . | FFFECTIVE JAN 1,2017
2015 we continued to study supply- In July 2016, we published our fourth © Supplier Guiding Princlples : N
chain risks related to human and Myanmar Responsible Investment Addressing Global o 4 What's Included? Whois
workplace rights, exponded our Report, which provided an update Human Rights Issues
engagement with our associates and on our ongoing due diligence efforts, © Engaging Stokeholders
key stakeholders and developed new progress to date, challenges and about Human Rights
tools for sharing our policies broadly. opportunities. © wWorkplace Safety and Health
© Coca-Cola's Divershy Efforts

The report highlighted our continued

:gnwlg‘li%m?t;gpfygn AIN focus on advancing a culture of safety
ond compliance through thousands OUR PROGRESS
In 2013, we committed to completing of hours of training, awareness- ——
28 intensive third-party studies of raising efforts and safety recognition
our top sugar-sourcing countries awards. To oddress overtime issues,
addressing human-rights risks in our we created more than 200 positions
agricultural supply chain by 2020. in 2015 and implemented a system
We continued that effort during 2015 to flag when overtime limits are
and into 2016, releasing the results of approaching. In early 2016, we
the studies of Colombia, Guatemala, submitted a public comment to the
El Salvador, Honduras and Brazil. US. State Department expressing

These studies—on child labor, forced e SUPRAIE for e reporing

tabor and tand rights—have become CONTINUE READING ON PAGE 16
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requirements, os they provide an
important vehicle to transparently
communicate our efforts to operate
responsibly in Myanmar.

COMMUNICATING ABOUT
OUR HUMAN RIGHTS POLICY

The Coca-Colo Company's Human
Rights Policy establishes a foundation
for managing our business around the
world in accordance with international
human rights principles. In 2015, we
created posters and brochures in
multiple longuages, 0 manager’s
guide and an app, in order to make
our positions on human rights widely
understandable across a range of
cultures.

LEADING THE CONVERSATION

We continue to take steps to realize
our aim and lead our industry on
human rights and workplace Issues’

We signed a “friend of the court”
brief in March 2015 expressing support
for marnoge equality in cases pending
before the U.S. Supreme Court. In
June, the Court declored same-sex
marriage legal in all 50 states.

in May 2015, we 1ssued a statement
urging World Cup orgonizer FIFA to
address questions of labor and
human rights in Qatar, host of the
2022 World Cup.

We hosted our eighth conference
on human rights in September 2015,
bringing together more than 150

Related:

leaders from business, government
and nonprofit organizations.

We spoke on panels at the UN Forum
on Business and Human Rights in
November 2015.

In April 2016, we released a statement
on the importance of equal rights for the
lesbian, goy, bisexual and transgender
(LGBT) community.

In May 2016, we were one of five
companies to launch the Leadership
Group for Responsible Recruitment,
focused on combating the exploitation of
migrant workers in global supply chains.

MOVING FORWARD TO RESPECT
HUMAN AND WORKPLACE RIGHTS

We have begun a comprehensive
global effort to identify salient human
rights issues and risks throughout

our value chain. We expect to have a
deeper understanding of our salient
issues and risks by the end of Z2016.

In 2017, we will then assess changes
needed, if any, to our Human Rights
Policy, due diligence and remediation
processes to address these risks.

READ MORE ABOUT HUMAN
AND WORKPLACE RIGHTS ON
COCA-COLA JOURNEY »

Women

Well-Being

Packaoaing Climate  Agriculture Giving Back  Our Reporting

The Coke Team
Proud to Be Part
of Auckland
Pride Festival

3, Hhe compan
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CAROLINE REES, PRESIDENT
SHIFT PROJECT

In Depth: Aligning with the
UN Gulding Principtes on
Business and Human Rights
We continue lo engoge with

Shift Project Lid. ond provide o
comprehensive disclosure, including
content in response (o the questions
in the "UN Guiding Principles on
Business ond Human Rights Reporting
Fromework ”

Read our complete disclosure In
Shift's dotabase.
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SUSTAINABLE PACKAGING

Coca-Cola Has Distributed 40 Billion
PlantBottle™ Packages in Over 40 Countries

Continues progress against recovery and recycling commitments

OUR APPROACH TO SUSTAINABLE
PACKAGING

Packaging is essential to the protection
and safety of our products. We are focused
on sustainable packaging efforts and
evaluating opportunities to reduce our
waste and emissions profile, as packaging
represents the second largest contributor
to the Coca-Cola system’s potential carbon
footprint. In 2015, our work on sustainable
pockaging continued on multiple fronts,
including packaging redesign, support for
recycling programs and infrastructure, and
development of desirable products using
recycled matenals in creative ways.

IN-DEPTH: EXPLORE OUR PROGRESS

Our Approach to Sustainable Packaging

Our Progress: What We're Doing
ond How We're Doing it

An Introduction to PlantBottle Packaging
Packaging Recycling at Coco-Cola
Packaging Recovery at Coca-Colo

000 ©O

Reloted:

Sustainability Update 2015 - 2016

Water

RENEWABLE RESOURCES REDUCE
RELIANCE ON FOSSIL FUELS

We continue to look for opportunities to
lessen our dependence on foss | fuels
through the increased use of recucled
and renewable materials. In 2015 alone,
for example, we distributed 8.7 billion
PlantBottle packages. Since the launch of
our first-generation 30 percent PlontBottle
packaging in 2008, we have distributed
more than 40 billion PlantBottle packages
in over 40 countries. Made from up to 30
percent plant-based materials, the use of
PlantBottle packaging to date has helped
save 365,000 metric tons of potential
carbon dioxide emissions—equivalent to
41 million gollons of gas, more than 77,000
cars, or more than 845,000 barrels of oil.

In June 2015, we announced 100 percent
PlantBottle, a breakthrough in packaging
innovation. Using groundbreaking
technology, a prototype of the world's
first fully recyclable PET plastic oottle
made entirely from renewable glant

CONTINUE READING ON PAGE 18
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The Circular Economy
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Our Progress

the equivalent bottles and cans we
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materials—sugarcane and sugarcane
processing waste—was introduced. Our
system continues to make progress on
rPET, and to improve our packaging
climate impact through lightweighting,
o process that improves the design of
our packages. Results in these areas
account toward our goal to reduce

the carbon footprint of the “drink in
your hand" by 25 percent by 2020.

Read more about our successes,
challenges and ongoing work to
imprave our packaging in our progress
report on Coca-Cola Journey.

RECOVERY, RECYCLING AND
THE CIRCULAR ECONOMY

In 2015, we estimate that we helped to
recover and recycle bottles and cans
globally equivalent to 59 percent of the
botties and cans introduced into the
marketplace by the Coco-Cola system,
surpassing our 2015 goal of 50 percent.
In developed markets, in 2015, we also
estimate that our efforts contributed to a
59 percent recovery rate toward meeting
our commitment ta recover and recycle
by 2020 the equivalent of 75 percent
of bottles and cons introduced into the
marketplace by the Coca-Cola system.

QOur long-term wision is to leverage our
significant scale and resources to contribute
meaningfully to the "circular economy,”
where matenols are recycled and reused
for as long as possible to ensure maximum
value is gained from them. We have been

o long-time proponent of circular thinking,
particularly when it comes to packaging.
Coca-Colo introduced refillable bottles

Related:

120 years ago As market and ccnsumer
preferences continue to shift, we are shifting
our packaging to meet those needs. We have
a long history of developing sustainable,
recyclable packaging that meets consumer
preferences while protecting the integrity

of our products, as well as supporting
technology innovotion such as food grade
recycled PET and ptant-based materials,

Achieving our circular economu vision
requires significant investment from many
sectors in innovation, infrastructure, and CONSERUANCY:
public-private collaboration, as well as
shifts in public behavior.

As part of our work to support growth in
recovery and recycling, in 2014

Coca-Cola joined other leading companies
to launch the Closed Loop Fund. Envisioned
as a $100 million, five-year investment by
porticipating companies, the Closed Loop
Fund provides zero- and low-interest loans
to US. cities and recycling companies to
improve recycling infrastructure. We also
support The Recycling Partnership, a national
nonprofit transforming recycling in towns
acrass America. Other recovery initiatives
include the Keep America Beautiful public
space recycling bin gront program and
regional recycling joint ventures.

Vilianee as

READ MORE ABOUT
SUSTAINABLE PACKAGING ON
COCA-COLA JOURNEY»
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ALLISON SCHUTES, SENIOR MANAGER, TRASH FREE SEAS, OCEAN

From Start to Finish—Reducing Packaging Impacts in Brazil

Agriculture Giving Back Our Reporting

The Green Team - Coke
Employees Promote
Sustainability Year-Round:

plontbofﬂe

We hove distributed
more than 40 billion
PlantBottle packages

in over 40 countries worldwide.
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CLIMATE PROTECTION

Women

Well-Being

Human Rights

Coca-Cola Signs Historic Commitments
for Climate Protection

ADVANCING THE GLOBAL
CLIMATE CONVERSATION

In 2015, an unprecedented number of
world leaders gathered for the 2015 United
Nations Climate Change Conference
(COP21) and 195 countries adopted o
historic agreement to address climate
change. COP21 presented a golden
opportunity to reinforce our public
commitment to climate protection:

« Before the conference, we committed
to two climate leadership initiatives
from the We Mean Business coalition.
They ore to reduce short-lived climate
pollutant emissions and to participate in
o low-carbon technology partnerships
initiative,

+ Our Chairman and CEQ, Muhtor
Kent, signed the Food and Beverage
Leadership Statement on Climate
Change Uniting global food companies
on climate action, the statement pledged
continued action toward supply-chain
sustainability and urged world leaders to
forge a robust agreement in Paris.

» We joined the White House's American
Business Act on Climate Pledge.

REDUCING CARBON IN
OUR VALUE CHAIN

We continue our work to make changes in
our operations and throughout the
Coco-Cola system value chain to reduce
our chmate impact. This is reflected in our
decision to bring several sustainability
initiotives under one goal to reduce the
carbon footprint of the "drink in your
hand” by 25 percent by 2020. Progress
toward reducing the greenhouse gas
emissions across our manufacturing
processes, packaging formats, delivery
fleet, refrigeration equipment and
ingredient sourcing is now being measured
toward the “dnnk in your hand” goal.

In 2015, the Coco-Cola system estimates

to have reduced the CO, embedded in

the "drink in your hand" by 13 percent.*
Contributing to this 2015 progress wos o

2 percent improvement in manufacturing
operations’ energy efficiency, the distribution
of 8.7 billion PlantBottle™ packages, and the
placement of nearly 494,000 units of HFC
free refrigeration equipment.

CONTINUE READING ON PAGE 20

OUR PROGRESS

e 1

reduced the CO,

1e drink in
your hand

BY 13%

IN-DEPTH REPORTING

© o © 00

Climate Protection Overview

Posltion Stotement on
Climate Protection

An Ambitious Gool: Reducing
Carbon in Our Value Chain

Manufacturing Emissions
Emisslons In Developed
Countries

Colloboroting ond
Moving Forward

Packaging

Agriculture

Giving Back

Our Reporting
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Our business unit leaders and bottling
partners have set draft reduction targets
through 2020, and have been given the
flexibility to look across our value chain
to implement locally relevant programs
designed to help them meet their targets

WIN-WIN INITIATIVES

As we continue this journey, it's Increasingly
evident that climate protection is closely
reloted to other sustainability challenges.
Many of our sustainability Initiotives are
“win-win” in that they contribute or are
relaled to the positive impacts of our
climate work. For example:

Water: Climote change is expected to have
a magjor impact on water availabilily—a
critical issue for our business. One of our key
clmate adaptation areos is our replenish
strategy—the goal of which is to replenish
100 percent of the water used in our finished
beveroges back to communities and nature.

Agriculture: Our Sustainable Agriculture
Guiding Principles guide our suppliers in
reducing greenhouse gas emissions and
other impacts through improved agricultural
practices. One of our programs, Coletive
Forest, strengthens the capabilities

of superfruit harvesters living near the
Amozon River, resulting in environmental
conservation, greater economic value and
reduced greenhouse gas emissions.

Packaging: Our efforts to reduce, reuse,
recycle and redesign our packaging
contribute to climate protection as well as
environmental conservation. That's why
we measure two of our key packaging
sustainability iniatives under the “drink in

Related:

Intro Water

your hond™ goal: lightweighting (moterial
efficiency) and sourcing PET plastic from
recycled or renewable matenals. To learn
more, visit our packaging website.

* The 13 percent calculation of progress toward our
“drink In your hand® goal has been intermnally vetted
using accepted and relevanl scientific and technical
methodologres, but those methodologies are evolving.
We are working fo simplify our data collection and
measuring systems, and plan o have our data
externally verified by an independent third party for
2016. Al that time, we will also revisit ow 2015 estimate
o ensure Hs accuracy and make any updates or
necessary corections, if any, to ow public reporing.

READ MORE ABOUT
CLIMATE PROTECTION ON
COCA-COLA JOURNEY »
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Celebrating Work
on the Amazon

Durir

Green Mobility Project

DR SHAMILA NAIR-BEDDUELLE, HEAD OF OZONACTION, UNITED NATIONS
ENVIROMMEMNT PROGRAMME

Sustainability in
North America
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SUSTAINABLE AGRICULTURE

Accelerating Sourcing of Ingredients Under
Our Sustainable Agriculture Program

TAKING ACTION IN OUR conducting country-based studies
AGRICULTURAL SUPPLY CHAIN ::;nbg:rn:‘ éa?(::.sﬁ:ll:’jul::;z: :::g':?rrf::e In 2015, we procured
) : ; . g i

i;c::jcom's pn::lg u{_t]ncullt.;ra: i:lgremems production countries. As of early 2016, MORE THAN 95%
'fructosic:’:riz o e;e:-rur.?ct’éo 5 e Coca-Cola has published the results of of our globally sourced

e S the studies for Colombila, Guatemala, coffee ond tea from g
IRNGES, EENO0FIS: W0pEs, APEses, e El Salvador, Honduras and Brazil. sustainable sources, __},y’” -
pulp and paper fiber for packaging, =
polm oil and soy. Through our bottling Research and fieldwork is currently
portners and sup.plbers caliabarations underway in India, Mexico and several Honest Tea Interactive Map

countries in Africa. We plan to release

oth formers, commusities aug other these market findings as well.

key partners, we are bringing about the
development of a healthy and more

sustainable agricultural supply chain. EXPANDING OUR WORK WITH

SMALLHOLDER FARMERS

Smallholder farmers are an essential
component of a more sustainable and
productive food supply chain. In 2015,
we expanded our work with smallholder
farmers to encourage more sustainable
farming practices.

What we mean by ‘sustainable agriculture’
is that our farm suppliers meet certain
standards, omong other requirements,
relating to human and workploce

nights, environmental protection, and
responsible farming management,

Coca-Cola
is contracted to source ovei

1 MILLION

otherwise known as our Sustainable i TONS OF MORE
Agriculture Guiding Principles (SAGP). For example, in China we partnered with our Su-stcincble Agriculture SUSTAINABLE
H WWF and the Jinjing Tea Company, | O
To guide our supply chain partners in a supplier for Coca-Cola. o intradiice Goal and Progress SUGAR IN 2016
. hat is compli ith our SAGP,
operating more sustainably, we ossess practices that both reduced agricultural n trock that is compliant with our A ARt

environmental and social impacts ot il

SALVADOR, HONDURAS AND BRAZIL.
the source. In 2013, Coca-Cola began CONTINUE READING ON PAGE 22

Related:
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runoff and improved the biological diversity of the

IN-DEPTH REPORTING tea farm. Together, we built water-collecting and
Bea Perez, CSO., irrigotion systems, and constructed wetlands. As o
Reflects on © Our Approach result, the farm has met Coca-Cola’s sustainable

sourcing requirements under our SAGF. We are

Sustaoinability after
2 3 OuriSond and Progress building this model of smallholder engagement

Visit to China
P : © Our Key Programs for other crops, working with Mercy Corps on
Around the World sugarcane in China, engaging with IFC and
© The Water-Energy- Solidaridad on sugarcane in Indig, and partnerning
Food Nexus on Promesa Cofé with Heifer Internotional and the
© Sustalnable Agriculture Howard G. Buffett Foundation on coffee in Mexico.

e iyicipies WORKING WITH BOTTLING PARTNERS

We continue to work collaboratively with our

on ndriple inirianves bottling partners to develop more sustainable
agriculture best practices—sometimes taking

the lead and at other times learning from their
expertise. For example, with our bottling partner,
Coca-Cola HBC, together we have focused
primarily on establishing several pathways to
complionce with our SAGP for oll key agricultural
ingredients, starting with sugar beet and sugarcane.
Additional bottling partners, such as SABMiller

and Coca-Cola FEMSA, have also embraced
WILLIAM WARSHAUER, TECHNDSERVE PRESIDENT AND CEQ sustainable procurement standards. We are
dedicated to sharing our findings with and gaining
insights from our bottling system to work to increase
SAGP compliance for all ingredients sourced.

We finolized our Supplier
Engagement Program

,-It [ READ MORE ABOUT SUSTAINABLE

y ; ; AGRICULTURE ON -COLA JOURNEY »
The Unlikely Environmentalists: Sugarcane Growers ON COCA-CO

Protecting The Great Barrier Reef

3 the

Related:
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GIVING BACK TO COMMUNITIES

Intro Water

Women

The Coca-Cola Foundation and
the Company Together Award More

Than $117 Million in 2015

One percent of The Coca-Colo Company’s
annuol operating income is invested back into the
community through The Coca-Cola Foundation
ond Company donotions. Since its inception in
1984 the Foundation has awarded more than
$830 million in grants to support sustainable
community initiatives around the world.

In 2015, The Coca-Cola Foundation and the
Company together gave back more than
$117 million or 1.2 percent of our operating
income. Foundation grants composed $84.5
million of our giving worldwide, with the
remaining $32.5 miltion contributed from The
Coca-Colo Company.

Grants from The Coca-Cola Foundation in 2015
directly benefited nearly 300 organizations
across more than 70 countries.

The Foundation's strategy is aligned with the
Company's sustainability platform, in 2015, 90
percent of grants were focused on the platform’s
core priorities: women, water and well-being.

CONTINUE READING ON PAGE 24

Related:

90 percent

wo

Well-Being

Human Rights

Packaging Climate

Agriculture

Donotions benetited

~300 ORGANIZATIONS

ocross more thon
70 Countries and Territories

Gz
' FOUNDATION

The Foundotion ond
The Coca-Colo Company
together donated more than
$117 MILLION TO
COMMUNITIES IN 2015

COCA-COLA CHARITABLE CONTRIBUTIONS

$8.4 MILLION

providea thiough the
2-for-1Coca-Cola
Matching Gifts Program
fal employees’ peisanal
chartable contributions

Our Reporting
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The following are just a few of the nearly 300
organizations the Foundation reached in 2015.

» $7 million to the Replenish Africa Initiative,
or RAIN, which improves sustainable
occess to safe water and supports women's
empowerment and sustaoinable agriculture
across Africa.

Danube River Basin, the largest in Europe.

$350,000 to support the Mekong Vitality
Expanded Project implemented by Pact to
strengthen the soclal and economic status

of Vietnomese women by increasing their
savings ond providing access to credit for
enterprise development.

« $200,000 to support The Nature Conservancy
in nine freshwater replenishment projects in
watersheds throughout North America.

Our presence in more than 200 countries

and territories and our extensive logistical
infrastructure position us well to respond to
disaster anywhere in the world. When natural
disasters strike, the Foundation and the
Coco-Colo system respand to offer emergency
relief. In 2015, the Foundation provided $3
million in humanitarian and disaster relief
efforts throughout the world, including support
for victims of the Nepal earthquake, relief
responses to flooding in Myonmar, wildfires in
the Western U.S, and humanitarian relief for the
European refugee crisis.

READ MORE ABOUT GIVING BACK ON
COCA-COLA JOURNEY »

Human Rights

$949,000 to support wetland restoration in the

Packaoging Climate Agriculture

New Foundation
President

Changing Lives
through Opportunity

Our Reporting

“With a big, hold.
audacious and inclusive
dream, and a powerful
collaboration like this
one between Operation
HOPE and The Coca-Cola
Company, we just might
save many wonen fiom
generational poverty.™
JOHN HOPE BRYANT, FOUNDER

OF OPERATION HOPE, WHICH HAS
RECEIVED $1 MILLION FROM THE
COCA COLA FOUNDATION FOR

FINANCIAL EDUCATION FOR WOMEN
AND GIRLS IN THE UNITED STATES

| OPERATION

HOPE
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Our Approach to Reporting

Coca-Cola is committed to reporting comprehensively and transparently. Our complete
Sustainability Report is online at Coca-Cola Journey. We invite you to explore these
disclosures and core reporting elements via links on this page.

2020 Sustainability Our Refreshed Ethics & Compliance
Commitments Reporting Structure

Assuring the Accuracy of

: Regional
our Disclosures 9

Sustainability Reports

Stakeholder Engagement Corporate Governarice Our Value Chain

26
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