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100 Years of Enduring Value

Clorox Stakeholders:

On May 3, 1913, five men invested $500 to start a business,
with the vision of fulfilling their American dream’in a bottle of
bleach. Initially challenged by operational issues and a lack of
consumer awareness, the company almost folded. But two early
investors, William and Annie Murray, could not afford to lose
their investment. William stepped in, streamlined the company’s
operations and arranged new financing. Annie-had the brilliant
idea to market the liguid bleach to-homemakers with. free
samples in their-family’s grocery store. Her customers loved it
and told their friends.

Almost a century later, The Clorox.Company.is now a
thriving $5.5 billion company with products marketed in more
than 1oo countries. About 8,400 people around the world
continue to.uphold the Murrays’ tenacious and innovative spirit
and, like William and Annie, believe in the enduring value of
The Clorox Company.

We've grown our business despite the challenging
economic environment.

Today, Clorox people continue to strive for excellence, even in

the face of tough economic times. Since fiscal year 2008, we
have-delivered solid results despite the economic recession and

Donald R. Knauss | Chairman and Chief Executive Officer

the ongoing challenges of the economy, We have grown sales
an average of nearly 3 percent during this period. Importantly,
we have also delivered strong total stockholder returns of
59 percent, compared to.an average of 47 percent by our peers
and 16 percent by the S&P 500, In the last eight years, we have
repurchased nearly 40 percent of our outstanding shares.
Between.share repurchases and increases in total annual
dividends paid to stockholders, we have returned more than
$5.billion.in cash to our stockholders since fiscal year 2005:
And, in keeping with tradition, strong governance and
values underpin our financial performance. Corporate
responsibility (CR) is embedded in all aspects of our business,
and we continue.to step up.our CR-efforts because we believe
doing the.right thing is simply good business.

We delivered solid results in fiscal year 2012, and our leading
brands are well positioned as the economy Improves.

Turning to our fiscal year 2012 results, we continued to-face a
tough global economy, including rising commodity costs and
high inflation in some of our international markets. Despite
these challenges, we delivered 5 percent sales growth, due,

in large part, to excellent execution across-our “3D”

The Clorox Company 1 1



A Track Record of Superior Stockholder Returns
FY 26141 June 30, 2011 through june 30, 2012
tassummes relnvestiment of guarterly dividends)

. i
(e ] 4%

6%

o%%

Clorox Peers’ 58P 500

i Shiare price apprediation # Dividends paid

* Py COmpanies = an-ave

demand-creation: model of desire, decide and delight. We
praduced award-winning marketing communications to drive
consumer desire; created standout product packaging and
in-store promotions to compel purchase decisions at the point
of decide and delivered superior-quality products to delight
consumers. We strive to-make products that are preferred by
cansuers versus competitors’ products. In fiscal year 2007,
products with a strong consumer preference represented about
35 percent of our portiolio. In fiscal year 2012, that figure rose
t6 48 percent of our portfolio, and we aim- to go higher over
the coming vears.

This year, we delivered record levels of product innovation,
which contributed mote than 3 percentage points of incremental
sales growth, Fiscal year 2012 was the 1oth consectitive year we've
fnet-or exceaded our annual innovation target of 2 'percentage
points of incremental sales growth from new products.

Sinee 210, we have made sustainability improvements to
21 percent of our product portfolio, positioning us to exceed
our 25 percent goal By 2013,

Innovation and improvements to-our product-portfolio
helped us grow our U.5. market share, despite price increases
we implemented across about 7o percent of our product
portfolio over the {ast few years, We also were able to grow
rearket share in our largest internationat region, Latin-America:

One of our biggest challenges in fiscal year 2012 was
pressire on our marging from inflation; rising commodity costs
and strategle infrastructure investments, including an upgraded

1 Thisrepattincludas:e ial measures that are not defined by accolmting principles
gendrally attented in the United States of America (.5, GAAR). These tiensures, which are
vefeiid Lo a5 non-GAAR ek ures, should be cansidersd supplementalin natute and‘are
Aot iatended o be asubstitute Tor the related financial information prepared it acordance
With 1S GRAD: [ addition; these measures may not be the same assimilarly named
siagaires pregentad by gthercoimpanies.

¥ 1 geid Executive Summary

FY 200920121 June 30, 2668, thmugh June 30, 2012
(assurvies relivestient of quarterly dividends)

60% 59%

40%

20%

0%

Clovox Peers”

W Share price appreciation  # Dividends paid

s i tonsumer packaged goods companies; excliiding Clorox, used for benthmarking purposes.

information technology (IT) system in Latin America and our
new Pleasanton, Calif., campus. We are focused on rebuilding
our margins and have plans in place to drive both our top-line
and bottomeline growth.

In light of the strategic investments we continued to make
to support the long-term growth of our business; we are pleased
with our fiscal year 2012 results, including:

®  Farnings from continuing operations that were about flat
versus the prior yearb?

w - Diluted net earnings per share from continuing operations
of $4.10, an increase of 4 percent versus fiscal year 2011
diluted net-earnings per share of $3.93.22

m - Economic profit (EP) of $402 million, an increase of more
than 2 percent; compared to $393 mitlion in fiscal 2041453

®  Free cash flow of $428 million, or about 8 percent of net
sales, versus $462 million, or about g percent of net sales,
in fiscal year 2011, a decrease due, in some part, to margin
compréssion and the strategic infrastructure investments
noted above ™8

Firally, ourfiscat vear total stockholder return was
11 percent, versus our peer company group average of 8 percent
and 5 percent for the S&P 500, We also increased our quarterly
cash dividend by nearly 7 percent, making this the 35th
consecutive year we increased total annual dividends paid to
our stockholders.

2 This.compatison fa fiscal year 2o1tis a hon<GAAP financialmeasure sinte it excludes the
fiscal year 2011 nbncash goodwill impalrment charge of $258 million on the Burys Beas®
busingss, Seu-euiings from continuing operations and diluted net eamings per shars from
continuing operations reconciiiation to the most directly comparable LS, GABP mgasie
on page 7 of this report

3 EPis 4 non-GAAP measure. See EP reconciliation to the most divectly comparable L5, GAAP
measre on page 7 of this regort.

4 Freecash flow 15 8 non-GAAR measure, See frée cash flow reconciliation 16 the most diveetly
comparable 1.8, GAAP measure o page’y of this réport.




FY 2012

We strengthened our portfolio through strategic acgulsitions
and refocused our International strategy;

We regularly review our business and our portfolio; using
the global consumer “megatrends” of healthand wellness,
sustainability, multiculturalism and affordability to guide our
strategic choices.

Infiscal year 2042, we continued to grow our Professional
Products business, with a particular emphasison healthcare;

In january, we acquired Aplicare, Inc., aleader in infection
prevention products for the skin, and HealthLink, which'bundles
a range of products for individual physicians, doctors’ offices,
outpatient care centers and other small healthcare facilities;
giving us-access to an expanded sales channel. The combination
of these businesses, along with our acquisition of Caltech

in fiscal year 2010, has accelerated our sales growth in
Professional Products and provides a platform for long-term
future growth.

In ourinternational business, we refocused our efforts on
core geographies and categories where we have scale anda
significant competitive advantage to generate profitable growth.
This includes growing the Home Care and Burt’s Bees®
businesses in Latin America. After a thorough assessment, we
made the strategic decision not to expand in certain emerging
markets such as India and China at this time. These markets
require large capital investments, and we currently believe there
are better investment choices to drive economic profit growth
and create value for our stockholders.

Product Portfolio
Sustainability Improvements

All-Time-High
Employee Engagement

We madestrategic Investments for long-term,
sustainable growth,

Dellvering enduring value requires making smart and timely
investments. This year, we opened a new facility located in
Pleasanton, Calif,, which will feature state-of-the-art labs and
open workspaces to encourage creativity, collaboration and
innovation. We also made progress in implémenting an
upgraded 1T system'in Latin‘America, which is helping to
streamline our operations and enable future growth;

In addition, we continued to invest in our corporate
responsibility and sustainability efforts. We increased our level
of transparency through our move toward integrated repofting
and expanded our Ingredients Inside program, which discloses
the ingredients of our U.S: and Canadian cleaning and
disinfecting products. Consumers now have immediate actess
to this ingredient list anytime, anywhere through our mobile
website and smartphone app.

Wa continued 1o focus on the well-belng of our emplovess
and communities,

Ultimately, our employees drive the success of our company,
50 it’s a priority for all of us on the management team to
ensure high levels of engagement. This year, the percentage of
“engaged™ and “highly engaged” employeesincreased again;
reaching a new high of 88 percent, which significantly exceeded
the global benchmark for employee engagement. | believe our
peoplée programs; including diversity and inclusion, health and

The Clorox Company | 3



wellness, workplace safety, in-house training and develgpment,
and recognition, play a strong part in engaging both the
hieads and hearts of Clorox employees.

Ve also believe that vibrant, healthy communities play a
significant role in the health of oue business. That's why The
lorox Company Foundation has awarded cash grants totaling
mare than $87 million 1o nonprofit organizations, schools and
colleges since 1980, In fiscal year 2012, the foundation awarded
$9.5 milllonin {:m g?‘aﬁtss and Clorox-made product donations
vatiied at: %45 milli

£

W ars Lol
stadeholders Toda

wenduriog value for

As e enterour centénnial year and begin to refresh our
strategic roadmap for 2020, we remain committed to having
Clorox continie fo be a smart; lopg-ternt investrvent.

Petiveting value to our stockholders is our No, 1 priority,
and we aim to be among the top third of companies in our peer
groun wit §s respect to total stockholder retims over the coming
years. Dar track record of strong cash flow will emable usto
continus ta support our dividend, pursue strategic acquisitions

snd retirn excess cash to stockholders.

And to-reach our ongoing goal of 3 percent 1o § percent
ahnual sates srowt we are focused on thrge growth pitlars:
(1.9 Retall, Professional Products and International.dn our
1S, Retail business, which represents.about. 75 percent.of
aur company sates, we will continue to grow our market share.
through our 30 demand-creation model, Within Professional
Products, which represents about 4 percent. of oiir total sales,
we are focused on expanding our healthcare business

%

4 1 2eidExecutive Sumriary

Suurce: Market share for U8, vetall brands {exctud
Total U.S, Mttt (Pood) Drig/Mass, Walmart, Sam's, Bl's; Family Dollar, Fred's and DeCA) for 52 weeks ended june 24, 2
rarket share (s oF fune 2in2) 1 basad o IR (Grocery & Drugh, SPINS (iatural grocery excluding Whole Foods) and tustoma
Walmart and Whale Foods, Intarmational market shave data Is from 1RY as of june 2011

organically and through bolt-on acquisitions, like Aplicare, Inc.
and HealthiLink, And with our international business, which
represents over 20 percent of our total sales, we planto
increase our focus of our current markets and capture valile
from-our technology investments. g

We also will continug to accelerate oty mﬂmsaims* sfforls
and have raised our annual farget for sales growth from new
products from 2 percent to 3 percent. Indaed, one of the biggest
lessons we learned daring the recession is that providing
consumers with affordable, high-quality products is the key
to reinforcing the value proposition of our brands.

Clorax has come a long way since 1913, We have grown
from-an-industrial bleach manufacturer to a global company
with a diverse portfolio, with nearly go percent of our Brands:
ranking No. 1.0r No, 2 in market share. We have consistently
delivered stockholder value even in the most challenging times.
And we are a family of 8,400 employees around the world
committed to delivering enduting value by focusing on-ouy
mission of making everyday life beiter, every day.

Thank you for your support,

Sincerely,

G2 it

Donald R, Knauss
Chairman and Chief Executive Officer
August 24, 2012

ing Burt’s Bees® brand) are based on Information Resources, ine. AR defoscan Data
Burt’s Hees®
- for Target,




Cleaning 31%
& Home Care 17%

Laundry 10%

X"

International 22%

employees

manufacturing plants

~_ countries

~markets served

Household 31%

gs & Wraps 14%

@ Nétﬁtal Personal Care 3%
B 9{5(’}’
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erformance

Achieving fir

§

Met Sales
SoMHlons

55,234 $85.291

Diluted Net Eamings Per Share
From Continuing Operations®
§ Dottars

Sa.93% 'Sli”c

X030

+ No-GAAR
§ GAAP

Economic Profit?
(on-GARE]
4 iltions

5902

6 | by Execitive-Sumntary

ueeess with transparency and strong governance

Earnings Frot Contlnuing Operations
Before Interest and Taxes Margin
(a5 2 % of Net Sales)* (hon-GAAPR)

18%"

18%

17%

2040 2011 2042

*Excluding noncash Burt's Bees® goodwill
impairment charge

e dncluding noncash Burt’s Bees” goodwill
impairmant charge

Nist Cash Provided by
Continuing Operations

$ Mittions

8764

Frae Cash Flow?
(nor-GAAP)
& Millions

$563

2030 2034 2012

Earnings From Continuing Operations®
$ Millions

Ssasf 543t

Sx26t

2010

T Non-GAAP
+ GAAP

Return on Invested Capital®
(non-GAAP)

23.9% 24:2%

25.4%



Footnotes

See footnotes below for descriptions of these non-GAAP measures, the reasons management believes
they are useful to investors, and reconciliations to the most directly comparable financial measures
cateulated and presented in accordance with U.S. GAAR.

1. Earnings from continuing operations before interest and taxes (EBIT) margin (EBIT as a percentage
of net sales) for fiscal year 2011 was 13 percent. Excluding the fiscal year 2011 noncash. goocwill
impalrment charge of $258 mnlmn for the Burt’s Beas® reporting unlt, EBIT margin was 18 percent.
The company's v i these measures provide additional useful information to
investors about current trends in the business.

Reconciliation of Earnlugs From Continuing Operations Befors Income Taxes to EBIT

Dollars in miltiens and percentages based on rounded numbers

FYi2 Y Fyan

sgrnings from continuing before income taxes & 791 § 863 §. 8505
Goodwill impairment . o = 258 -
interast indome [ &3] {3}
intersst oxpense 125 123 138
EBIT $.813 § 641 §- 941
EBIT margin 18:7% 18.0% 18.0%
Net sales . $6,468 $5,231 55,254

. Fiscal year 2011 earnings from continuing operations and diluted net samings per share from
continuing operations were $287 million and $2.07, respectively. Excluding the fiscal year 2ot1
noncash goodwitl Impalrment charge of $258 miltion (an impact of $1.86 per dituted share) for the
Burt’s Bees® reporting unit, eamings from-continuing operations ~ adjusted and dilited net
earnings per share from continuing operations = adjusted {both non-GAAF measures) wers
$545 million and $3.93, respactively. The company's management believes these MeasUes,

e

4, Economic profit (EF) is defined as sarnings from continuing operations before income taxes before

noncash restructuring-related and asset impalrment costs, noncash goodwill Impairment (ot iscal
year zuad) and interest expense; less an amount of tax based on the effective tax vate (before the
fiscal year 2011 noncash goodwill impairment charge) and less a capital charge. EP is used by
management to evaluate business petformance and allocate resources, and i a component in
determining managément’s incentive compensation, EP provides additional perspective to Investors
about financial returns gensrated by the business and represents profit generated over anid above
the cost of capitat used by the business to generate that profit.

Recownciiiation of EP

Dollars in millions

FY12 Byat! FY10'
Eammgs from cuﬂtinulng operations beforg income taxes $ 781 $ 563 $ 808
rostr lated and assetimpai costs 4 8 4
Noncash goodwill impaifment - 258 -
interest expense 128 123 138
Earnings from continuing oparations before income taxes,
nontash restrustiing-related and asset impairmaent costs,
nuncash goodwill impairment and interest expenss $ e $ 950 5 8948
Adjusted startax profit’ $ 631 § 828 § 81h
Average capital employed® 2,544 2,618 2,525
Capital chargs* 229 238 227
i profit (adjusted afferdax profit less capital charge)  $ 402 $ 303 § 62
% change over prior year +2.3% +0.3% +12.6%

excluding the fiscal year 2011 noncash goodwill impairment change; are reflective of its sustainaht
results and trénds and that this non-GAAP information provides investors with a more comparable
measure of year-over-year financial performance.

. Return on invested capital (ROIC) is calculated as earnings from continulng operations before
income taxes, excluding restructuring and asset impalrment costs, noncash goodwill impairment
and Interest expense, and is computed on an aftertax basis 45 a percentage of adjusted average
invested capitat. ROIC is a measure of how effectively the company aliocates capital.

w

Cateulation of ROIC

Dotlars in milions and all calculations on a rounded basis

FY12 FY il Fy1o
Earnings frbm sontinuing operations befors income taxes $ 791 $ 583 $ 808
Restructuring and asset impainment costs 4 4 4
Moncash geodwill impaiment ~ 258 -
Intorest sxpense 125 123 139
Earnings from continuing operations before incoms taxes,
resteuctiring and assetimpairment costs,
noncash gosdwill impairment and interest expense $ 920 $ 948 § 948
Adjusted altei-tax profit’ 3 831 $ 628 $ 619
Adjusted average invested vapital® $2,608 $2,622 $2,648
Ratuim on invested capital 24.2% 23.8% 28.4%

1 Adjusted after-tax profit represents earnings from continums operations before Income taxes,
restructuring and asset impairment costs, noncash g pairment and interest expense,
after tax. The tax rate applied is the effective tax rate on continuing operations, before the
noncash goodwill Impaivinent charge for fscal year 2013, whith was 31.4%, 93.8% a0t 34.7%
In fiscal years 2012, 2011 and 2010, fespectively. The difference between the fiscal year zom
effective tax rate on continulng aperations before the noncash goodwill impaifment charge and
the effattive tax rate on continuing operations of 4% is (16.0)% related to the nondedictible
noncash goodwill impainment charge and 0.8% for other tax effects retated to excluding this
charge.

Average invested capital r,e;iresents a five-quarter average of total assets less nonintersst-

&N

bearing liabitities and assets held for sale. Adjusted average invested capital reprasents average

+.

invested capital adjusted to-add back a five-quarter of cu ive, currentsy
after-tax restmctwing and-asset impalrment costs. See below for details of the adjusted
invested capital calgulation:

Amaounts shown balow are five-guarter averages

FY12 Y4 FY1U

Total assels $4,254 $4.583 $4;585
Less: nammem&nb&armg itabﬁmes {1,852) {1.638) £1538)
Less: assets held for sale - {175y {404)
Average invested capital 2,802 2,830 2,543

lative afterdax rest ihg and

noncash goodwill impairment costs 4 102 2
Adiusted average invesied capital $2,606 $2,682 $2,645

1 Irithe fiscal year 2011 annual report to stockholders arid in the company’s annual report on
Form 10:K, EP for alt fiscal years presented included the results of the sale of the. company's
global Auto care business {Auto businesses), but excluded the net gain'on the sale, because
this wag the method used by the tompany ta caleutate EP to determing the amount of
shorttermn compensation for fiscal year 2011, In the current fiscal year and in this table,

EP caleulations for all fiscal years presented exclude the Aute businesses,

2 Adjusted aftertax piofit represents earnings from continuing operations before income taxes,
aoncash restricturing-related and asset mpaitment costs, noncash goodwill impatrrent and
interest expense, after tax: The tax rate applied Is the effective tax rate on continuing operations
biefore the noncash goodwill inpalrmant charge for fiscal year 2011, which was 31.4%, 43.8%
and 34:7% in fiscal years 2013, 20114 2010, respectively. The difference betwaen tha fiscal
yaar 2011 sffective taxrate on continuing operations before the noncash goodwill Impatrmert
charge and the effective tax rate on continuing operations of 40% I (16.0)% related to the
noadeductible noncash geodwill impalpment charge and 0.8% for other tax effects related
to axcluding this charge.

Total capital emploved représents totaliassets less noninterest-bearing liabilities, Adjusted
capital employed represents total capital employed adjusted to add back current year Roncash
restructuring-telated and asset impairment costs and noncash goodwill irmpairment. Average
capital employed represents a two-point average of adjusted capital employed for the furrent
year and total capltal employed for the prior year, based on year-end balances. See below for
details of the average capital employed calculation:

w

FY12 EYY! Frig'
Total assets : $4,355 4,163 34,548
Adjustments related to the Auto businesses - - (4085)
Totat asséts adjusted for the Auto businesses 4,355 4,163 4,143
Lass:
Avcounts payable 412 423 408
Abcrued liabilities 494 442 AB1
Incorne taxes payable 5 41 T4
Other Habilities 738 6189 877
Deferred inoode taxes 119 140 19
Nopirtersstbearing labilies 1,769 1,665 1,870
Total capital amployed 2,586 2,488 2,473
J Fasl lated and assel impal costs 4 B 4
Noncash gusdwill impairment = 258 -
Adjusted capital employed $2.500 Su.7e2 32,477
Avarage capital employed 32,544 $2:818 42,525

4 Capital charge reprosents average capital employed multiplied by the weightediaverage cost
of capital, The weighted-avernge costof capital used to caleulate the capifateharge was 9%
for all fiscal yesrs preqented

. Free cash flow s calcidatad a5 net cash provided by continuing opérations less tapital

expenditires and was §428 million, $462 million and $563 miltion for fiscal vears po12, 2013 and
2010, respeztwe v. For-fiscal years 2012, zou and 2010, net-cash provided by continuing vperations
was $620 million, $6g0 million and $764 mitlion, respectively, and capital expenditires werg

$ao2 mitlion, %28 mitlion and $201 million; respectively. The cotmpany’s management uses this
measure and free cash flow as'a percentage of net sales to help assess the cash generation ability

of the husiness and funds avaitable for investing activities, such as acquisitions, investing in the
business to drive growth, and financing activities, Including debt payments, dividend payments
and share repurchases Frae cash tlow does not represent cash available only for discrationary
expenditures, since the company has mandatory debt service requirements and other contractual
and nondiscretionary éxpenditures.
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S a0 :
Sustainability improvements to 21 fii? of prodict portfolio

*Redestgn of prodict formilation or packaging to reduce materials and waste since January 2010,

Overall 2007-2031 Environmental Footprint Reduction vs, 2013 Goals
B 2oya Goal (Per case of prodict sold) 8 Reduction (zoor-2011)

Greenhouse Gas Energy Water Waste
Emissions

-44%

£5y

Foapis Bxecutive Summary
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eople

Promoting diversity, opportunity and respectful treatment

FY 2012

Clorox exceeds U.S. Census Bureau diversity

Employees |- U:S. nonproduction

- 65% White
@ 14% Asian Ci
@ 9% Black/African-American
- 6% Hispanic/Latino

& 2% Other*

3& /'Q V5, 26% U.S:Census Bureau

.S, minority
employees

*Includes Native American, Native Hawaiian or multiracial

%

global
fernale managers

49%

global
fermale employees

female
board

15%

female executive
committee fhembers

33%

minority
independent
board:of directors

Safeguarding families with be healthy,
be smart and be safe initiatives

FY 2012

$3.5 million

In cash grants 1o support
youth programs, education

20 Million

in charitable contributions

78,000

er hours

employee volunt

2.

%

independent
of directors

and cultural/civic

organizations through The
Clorox Company Foundation

Managers | U.S. nonproduction

& 77% White
@ 12% Asldn
@ 5% Black/African-American
@ 5% Hispanic/Latino
& 1% Other*

23 ,{ﬂ Vs, 22% U8, Census Burean

U5, minority
managers

World-Class Recordable
incident Rate'

All-Time-High -
Employee Engagement

88%

A recardable incident rate (RIR)
of ;o°arless {5 conslderad warld
class. Our RIR 15 based on the
Occupational Safety & Health
Administration’s calculation
of injuries versus & standard
number of working: hours.

&

2012 benchmark

**The global benchmark is based on responses from aver
250,000 employees from more than 26 countres around
the world,

» $1.5 million

in cause-marketing contributions to.support
causes pur consumars care about

@ $15 million

in product donations to

aid in disaster relief and to
support schools, food banks
and other nonprofits

The Clorox Company | 9



Governance and Leadershij

Clorox maintains tigotous corporate governance practices and internal
chantrale with oversight by ourhoard of directors, chalrman and chief
sxetutive officer, general coinsel, chief financlal officer and the other
mbmbars of our execttive committes,

fut poard of directon i r:ﬂéi;;ased of individuats who have broad-
hased business Skills and éipé}i‘éegce;ir; relevant areas critical-1o our
hiisiness, prominence and & wellregarded reputation Incthelr professions;
globial business and social perspactive concern forthe lohgterm interests
of stockholders, and per
Cloroxis highly \xpa iericed management team represants a-diverse
mbuof backgrounids, st a5 our other employees and consumers do. Qur
tenders demonstrate thalr commitment to.our communities thraugh thelr
seats on vatlous corporate and charitabte boards, as well as other
yplurteer activitigs.

rsonalintegrity.

Executive Committee

sonsibility fordirecting the company’s worldwide business. A consumer
syetaranwith decades-oF experlence al Industiy glants -

ding The Coca-Cola Company, PepsiCo and Procter & Gamble = Don also
served o an officer Tn the 15, Maring Corps, He sitson the boards of directors
for Ketloge Company and URS Corporation. One of Don's personal passions is
promiting education, which includes serving on the Morehouse College {Atlanta)
Bareof tristess: and the Marive Corps University Foungation board of trustees.
T sany, Donand bis wife Ellie faunched, and continueto personally fund, the

Knmiss Scholars Progra sannual program provides 15 children of Clorox
srployees ds much as $i0,000 dach = $2,500 per vear for'a fouryear program

w v hie applied toward seeredited colleges and Universities, as well as votational

sichent ang s ey

o8 tiag overdll respansibility for all of the company’s businesses and

o Marketing, Sates; R&D-and Product Supply fuictions. His career
Spang 30 vears, with experienceinnearly evary brand category. Larry
lorow's Eoo Office, which is responsible for implementing the company’s
stainability strategy, He'ls also a member of the board of

s Sirateey 8 Growt!

<ees lorig-range enterprise strategic and business planning,
develonment, partierships and the company’s Professional
o has tesponsibility for the:company’s Information
sehinotogy function. ¢ cosamer packaged goods vetéran, joining Clorox
i igas following positions with The Pitlshiry Co. and Procter & Gamble: Frank
i eiber 6f the board aF directors of the Oakland East Bay Symphony and
the Grocery Manufdctirers Association ladustry Affairs Councll.

1o el Executive Simmary

From left to right: Don Knauss, Larry Peiros, Frank Tataseo, Tom Britanik

- Chief Markpting

Tom Britanik has glabal respensibility for Marketing, including brand management,
consumer insights, advanced analytics, agenty management, public retations,
consumer pramation, media planning and buying, commércial production and
graphic design. He joinad Clorox in 1999, following 13 years with Procter &
Gamble and seven years i the U.S. Alr Force, Tom is the exetutive sponsor of
the campany’s Asian employee resource group, and serves as vice president and
executive board merber for the Oakland Zoo and chairs the zoo’s marketing
committee.

Wayne L. Delker, Ph.D,
Sentor Vice President -

Wayne Delker serves as the company’s chief technical and innovation executive.
He leads worldwide R&D for all of the company’s products and oversees the
company's prodiict stewardship activities. He also leads Clotox’s midtifunctional
innavation process for developing new products and improving existing praguets.
Wayne joined Clorox in 1999 after 14 years with General Electric, Wayne serve
on the advisory board of the College of Chemistry at the University of California,
Berkeley, and the science advisary board at Mills College I Oakland, Calif. Wayne
i5 the exacutive sporisor of the company’s employee resaurce groupfor gay
teshian, bisexial and transgender employees and their advocates; and-is.a
member of the campany's corporate responsibility steering-commitles:

vation Officer
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Benno Dorer is responsible for the 1.5, Laundry, Home Care-and Brita®
businesses, as well as the company’s Canada business. Benno joined Clorox
i 2005, following 14 years with Procter & Gamble, He serves o the board of
directors of the American Cleaning Institute; as well as the Cnabot Space &
Seience Center Foundation In Oakland, Calif. Benno is the executive sponisor
of the company's Latino employee résource group and.a member of the
cotnpany's torporate responsibility steering committee.



Wayne Detker, Benno Dorer, James Foster, fackie Kane, Grant LaMontagne, Steve Robb, George Roeth, Laura Stein;, Michael Costello

James Foster :
Sepjor Vice President - Chief Product Supply Officer

james Foster has overall responsibility for the company’s global supply chain
operations. James;joined:-Cloroxin 1997 as a plant manager, after spending

13 years with General Chemical Corporation, Since then, he has assumed roles

of increasing responsibility in the Product Supply organization; where he oversaw
all North American Clorox manufacturing operations, engineering, quality, and
health, safety and environment. James-is a member of the National Assoclation
of Manufacturers. He is the executive sponsor of the company’s African-American
employee resource group.

jacqueline P. Kane
Senilor Vice President - Human Resources and Corporate Affairs

Jackie Kane is responsible for Global Human Resources (HR), Government Affairs
and Community Relations. Prior to joining Clorox in 2004, she held leadership
roles in HR, Government Affairs and Strategic Change at Hewlett-Packard and
Bank of America. Jackie serves on the Comerica Incorporated board of directors.
She is a trustee of the Oakland Museum of California and president of the board
of The Clorox Company Foundation. She is also on the Women's Leadership Board
at Harvard’s John F. Kennedy School of Government and serves on the Cornell
University Human Resources Steering Committee. Jackie also volunteers for

the Peninsula Conflict Resolution Center in San Mateo County, Calif. Jackie is

a member of the company’s corporate responsibility steering committee,

Grant | LaMontagne
Senjor Vice President ~ Chief Customer Officer

Grant LaMontagne has responsibility for the customer organization worldwide.
Since Grant joined Clorox in 1980, he has held several positions of increasing
responsibility, helping drive considerable sales growth throughout the company’s
portfolio. From 2005 to 2011, Grant served as chalyman of the Grocery
Manufacturers Association Sates Committee. He currently sits on the Students

in Free Enterprise USA National Advisory Board Executive Committee.

Stephen M. Robb

Senior Vice President = Chiet Financial Officer

Steve Robb is the senior executive responsible for Clorox’s financial activities,
including Accounting, Reporting, Internal Controls, Treasury, Tax and Investor
Relations, Steve joined Clorox in 1089 and other positions have included vice
president ~ Global Finance, with responsibility for the company’s day-to-day
finance wperations, as-'well-as vice president = Financial Planning and Analysis
and vice president = Finance & Accounting, Household Segment. Since 2004,
Steve has overseen the company’s cost savings efforts, which have produced
an average of $100 million In savings annually.

treorge C. Roeth
Senior Vice President ~ General Manager, Speciatty Division

George Roeth Is responsible for Clorox’s Burt’s Bees®, Charcoal; Food,

Litter and Glad” businesses. George joined Clorox in 1987 as a brand assistant
in the marketing organization and has held marketing and general management -
positions of increasing responsibility over the years, including chief marketing
officer and vice president = Growth and Strategy. He serves on the board of
directors of the East Oakland Youth Development Center.

Laura Stein
Senior Vice President = General Tounset

Laura Stein oversess the company's worldwide legal, ethics and compliance,
corporate secretary, corporate communications, ¢risis- management, risk
management and internal audit matters. She returned to Clorox in 2005 after
five years as general counset with H.J: Heinz Company. Laura'is a director of
Franklin Resources, Inc:;-a former director of Nash Finch Company,.co-chair
of the Corporate Pro-Bono Advisory Board and on the boards of Equal Justice
Waorks and the Leadership Council on Legal Diversity. She is the executive
sponsor of the wornen's employee resource group and a member of the
company’s corporate responsibility steering committee.

Michael |, Costello

Vice President ~ General Manager, international

Michael Costello is responsible for the company’s International division,

which includes Australia, New Zealand, Africa, Asia, Middle East, Latin America,
Europe and Greater China. He joined Clorox in 1988 and has held positions in
R&D, product supply, and U.5. and international marketing. Michael serves on
the board of directors of Voices Against Brain Cancer.
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ckholder Information

Stock Listing and Number of Record Holders

The Clorox Company’s common stock is listed on the New York Stock
Exchange, identified by the symbol CLX. As of July 31, 2012, the number
of record hotders of Clorox’s common stock was 12,566,

Transfer Agent, Registrar and Dividend Disbursing Agent

Inguiries relating to stockholder records, change of ownership, change
of address and the dividend reinvestment/direct stock purchase plan
should be sent to:

Computershare

PO, Box 43078

Providence, Rl 02940-3078

800-756-8200 or 781-575-2726

TDD 800-952-9245 or 312-588-4110 for hearing impaired
computershare.com/investor

Stockholder Information Séervice

Stockholders can call Clorox Stockholder Direct at 888-CLX-NYSE
(259-6973) toll-free 24 hours a day to hear news and messages
about Clorox, request company materials or get a 20-minute-delayed
stock quote. The latest company news is also available at
TheCloroxCompany.com.

Dividend Relnvestmaent/Direct Stock Purchasa Plan

Clorox has authorized Computershare to offer a dividend reinvestment/
direct stock purchase plan. Registered stockholders can purchase
additional shares. Nonstockholders may join the plan with an initial
investment, lump sum or bank debit. Most fees are paid by Clorox,

For more information or plan materials, call 888-CLX-NYSE (259-69713)
or contact Computershare (see above).

Management Repoit on Internal Control Dver Financial Reporting

Clorox management, under the supervision and with- the participation

of the chief executive officer and the chief financial officer, has assessed
the effectiveness of the company's internal control over financial
reporting as of June 30, 2012, and concluded that it is effective. For more
information, see ltem g,A. of the company’s annual report on Form-1o-K
for the fiscal yvear ended june 30, 2012,

o1 Financial Information

Full financial statements for The Clorox Company are provided in
the company’s 2012 proxy statement. Detailed financial information
is available without charge through the following sources: The
company’s proxy statement is available at TheCloroxCompany.com.
The company's annual report on Form 10-K for the fiscal year ended
june 30, 2012, is available at TheCloroxCompany.com and through
the SEC’s EDGAR database. Printed copies are available by calling
888-CLX-NYSE (259-6973).

Forwand<Looking Statements

Except for historical information, matters discussed in the executive
sumimaty annual report are forward-looking statements and are based

on management's estimates, assumptions and projections. Actual results
could vary materially. Please review the “Risk Factors” and “Management’s
Discussion and Analysis of Financial Condition and Results of Operations”
sections in the company’s annual report on Form 10-K for the fiscal year
ended June 30, 2012, and subsequent SEC filings, for factors that could
affect the company’s performance and cause results to differ materially
from management’s expectations: The information in the Form 10-K report
reflected management's estimates, assumptions and projections as of
August 24, 2012, Clorox has not made updates since then and makes no
representation, express or implied, that the information is still current

or complete. The company is under no obligation to update any part of
this document,

Comparison of Five-Year Cumulative Total Return®

The graph below compares the cumulative total stockholder return of

The Clorox Company's commaon stock for the last five fiscal years with the
cumulative total return of the Standard & Poor's soo Stock Index and &
comnpostte index composed of the Standard & Poor's Household Products
Index and the Standard & Poor’s Housewares & Speciatties Index {referred
to below as the Peer Group) for a five-year period ending June 30,2012,
The tofposite index is weighted based on market capitalization as of

the end of each quarter during each of the last five years, The graph

lines meraly connect the prices on the dates indicated and do not reflect
fluctuations between those dates.
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* $100 invested on June 30, 2007, in stack or index, including reinvestments of
divitends. Fiseal year ended june 30,
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