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FINANCIAL HIGHLIGHTS

(Dollars in millions, except per share amounts)

2010 2009 2008
INCOME STATEMENT/STATEMENT OF CASH FLOWS: Year Ended December 31,
Total Revenue S 5,740 $ 5,828 $ 4,251
Net Earnings (Loss) $ 370 $ 222 $ (179)
Diluted Net Earnings (Loss) per Share $ 16l S 097 $ (0.85)
Cash Flow from Operations $ 183 $ 380 S 5
BALANCE SHEET: At December 31,
Total Assets $ 7,888 S 7,934 $ 8,368
Cash and Investment Portfolio S 4,939 S 4,888 $ 4,692
Reserve for Claim Losses S 2,273 S 2,541 $ 2,739
Total Equity $ 3,444 § 3,345 $ 2,857
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nouwrShareholders

2010 was a successful year for FNF on'a number of fronts. The title insurance business
experienced strong refinance volumes due to the low mortgage interest rate environment
and we continued to closely manage our expense levels and investment portfolio;
producing our strongest title earnings and pre-tax margin in a number of years.The fourth
quarter was particularly strong with a 13.8% pre-tax margin.The strength of our 2010
earnings allowed us to set our 2011 annual common stock dividend at $0.48 per share, or
$0.12 per share per quarter, based on a 2011 dividend payout ratio -of 30% of 2010 net
earnings. We remain‘the largest and most profitable title company in the country,and
despite a potentially more challenging envifonment, we are foctised on producing strong
title 1nsurance earnings in 2017.

We were also able to'generate meaningful gains from our other investments and
operating companies. In the spring, we realized a $27 million preé-tax gain from the sale of
MSX International bonds, a distressed debt investment. On a'percentage basis, that was a
120% gain in approximately 12 months. In May, we successfully closed the sale of our 32%
equity ownership stake in Sedgwick, generating a pre-tax gain of approximately
$98 m/i/lli/on.The sale of Sedgwick at double our original investment clearly achieved our
on—géiﬁg goal of creating significant value frbﬁ our investments and-operating companies
and was the culmination of a very successful four—year investmerit for FNE Finally, we sold

apprommately half of our investment in FIS stock through that company’s August tender

' offer selhng 1.6 million shares at the tender ; pmce of $29 for a $22 million pre-tax gain. We

to own another 1.6 mﬂhon shares of FIS with a current value

of apprommately $50 million.

We are excited about the prospects for Remy International, a 47% owned auto
parts manufacturer that recently completed a debt refinancing and a common stock
rights offering. In December 2010, Remy closed ona new five-year credit facility and a
new six-year term loan, using primarily the new term loan proceeds to repay its existing
first, second and third lien term loans. In the January 2011 common stock rights offering,
eligible Remy shareholders exercised rights for approximately 19.7 million shares of
comﬁdén stock resulting in proceeds of apéfdximately $217 million, including the tender
of approxxmately $93.5 million worth of Remy preferred stock. The debt refinancing and
recent nghts offer reduced Remy’s total debt plus preferred stock by $211 million, from
$535 million to $324 million. Remy pro’du¢¢d significantly improved financial results in
2010 and we are excited about the company’s business outlook, simplified capital structure
and significantly reduced fixed charge oblig&ions resulting from the rights offering and
the debt refinancing completed-last Decenlbér.Wf: can now turn our focus to a number of
strategic alternatives for Remy that could generate meaningtul value for FNF sharcholders
during 2011. Ceridian, ént;;her Qperaﬁing company, is a 33% owned human resources,

payroll, benefits and payments solution provider that spent'much of 2010 focused on‘cost
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reductions. Under a new CEO, the empbhasis will shift to improving revenue growth and
cross-selling in 2011. Cascade Timberlands, our 70% owned land holdings in Oregon, has
several transactions pending that could result in sales during 2011. Finally, American Blue
Ribbon Holdings is 45% owned and includes the Village Inn, Bakers Square and Max

& Erma’s restaurant chains. American Blue Ribbon produced strong results in 2010 and
we are excited about their prospects for 2011. We have invested in a number of attractive
companies and we are confident that they will continue to generate meaningful value for
our shareholders over the next several years.

The continued strength of our balance sheet and our liquidity position was a
priority during 2010. In March, we amended and extended our existing credit facility,
pushing the maturity date out to March 2013. During May, we also issued $300 million of
6.60% senior notes with a May 2017 maturity. The net proceeds more than pre-fund the
$165 million of debt that matures in August of 2011. In October, our Board of Directors
set a dividend payout target of 30% of 2010 net earnings for 2011 common stock dividends.
The combination of the credit facility extension, the senior note issuance and the change
in dividend policy enhances our longer-term liquidity profile, continues our strategy of
conservatively managing our balance sheet and liquidity position during uncertain times
and provides additional holding company financial flexibility throughout 2011.

Despite the earnings strength in our title business and the earnings contribution
from our investments and operating companies, FNF continues to trade below book value.
During 2010, we repurchased nearly 9 million shares of stock for approximately $120 million,
an average discount of nearly 15% to our year-end book value of $15.39. The majority of
those shares, nearly 6 million, were repurchased in the fourth quarter of 2010. Additionally,
in January 2011 our Board of Directors approved a 5 million share increase to the existing
stock repurchase program. The stock repurchase program now authorizes the company to
repurchase up to 10 million shares of common stock through July 31, 2012.

We are proud of our accomplishments in 2010.The title business produced its
best earnings and pre-tax profit margin in a number of years. We generated more than
$145 million in pre-tax gains from our investments and operating companies. We
continued to strengthen our balance sheet, focusing on enhancing our longer-term
liquidity profile. As always, we remain committed to our ultimate goal of continuing

to create value for our shareholders.

. William P. Foley, I
Chairman of the Board

FIDELITY NATIONAL FINANCIAL, INC.

We remain

the largest and
most
profitable
title company in

the country.
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UNITED STATES SECURITIES AND EXCHANGE COMMISSION
Washington, D.C. 20549

Form 10-K

(Mark One)

i} ANNUAL REPORT PURSUANT TO SECTION 13 OR 15(d) OF THE SECURITIES
EXCHANGE ACT OF 1934 (No Fee Required)

For the Fiscal Year Ended December 31, 2010

or

O TRANSITION REPORT PURSUANT TO SECTION 13 OR 15(d) OF THE SECURITIES
EXCHANGE ACT OF 1934 (No Fee Required)

Commission File No. 1-32630

Fidelity National Financial, Inc.

(Exact name of registrant as specified in its charter)

Delaware 16-1725106
(State or other jurisdiction of incorporation or organization) (LR.S. Employer Identification Nj.)
601 Riverside Avenue (904) 854-8100
Jacksonville, Florida 32204 (Registrant’s telephone number,
(Address of principal executive offices, including zip code) including area code)

Securities registered pursuant to Section 12(b) of the Act:

Title of Each Class Name of Each Exchange on Which Registered
Common Stock, $0.0001 par value New York Stock Exchange

Securities registered pursuant to Section 12(g) of the Act: None
Indicate by check mark if the registrant is a well-known seasoned issuer, as defined in Rule 405 of the Securities Act. Yes ™ No [0
Indicate by check mark if the registrant is not required to file reports pursuant to Section 13 or Section 15(d) of the Act. Yesd No &

Indicate by check mark whether the registrant (1) has filed all reports required to be filed by Section 13 or 15(d) of the Securities
Exchange Act of 1934 during the preceding 12 months (or for such shorter period that the registrant was required to file such reports),
and (2) has been subject to such filing requirements for the past 90 days. Yes®™ No O

Indicate by check mark whether the registrant has submitted electronically and posted on its corporate Website, if any, every Interactive
Data File required to be submitted and posted pursuant to Rule 405 of Regulation S-T (§ 232.405 of this chapter) during the preceding
12 months (or for such shorter period that the registrant was required to submit and post such files). Yes @ No O

Indicate by check mark if disclosure of delinquent filers pursuant to Item 405 of Regulation S-K (§ 229.405) is not contained herein,
and will not be contained, to the best of registrant’s knowledge, in definitive proxy or information statements incorporated by reference
in Part I1I of this Form 10-K, or any amendment to this Form 10-K. O

Indicate by check mark whether the registrant is a large accelerated filer, an accelerated filer, a non-accelerated filer, or a smaller
reporting company. See the definitions of “large accelerated filer,” “accelerated filer” and “smaller reporting company” in Rule 12b-2 of
the Exchange Act. (Check one):

Large accelerated filer [/ Accelerated filer [ Non-accelerated filer [J Smaller reporting company OJ
(Do not check if a smaller reporting company)

Indicate by check mark whether the registrant is a shell company (as defined in Rule 12b-2 of the Exchange Act). Yes[d No ™

The aggregate market value of the shares of the common stock held by non-affiliates of the registrant as of June 30, 2010 was
$2,814,002,098, based on the closing price of $12.99 as reported by the New York Stock Exchange.

As of January 31, 2011, there were 223,725,673 shares of Common Stock outstanding.

The information in Part III hereof is incorporated herein by reference to the registrant's Proxy Statement on Schedule 14A for the fiscal
year ended December 31, 2010, to be filed within 120 days after the close of the fiscal year that is the subject of this Report.
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PART I

Item 1. Business

We are a holding company that through our subsidiaries provides title insurance, mortgage services, specialty insurance and
information services. We are the nation's largest title insurance company through our title insurance underwriters — Fidelity
National Title, Chicago Title, Commonwealth Land Title, and Alamo Title — which collectively issued more title insurance policies
in 2010 than any other title company in the United States. We also provide flood insurance, personal lines insurance, and home
warranty insurance through our specialty insurance subsidiaries. We own a minority interest in Ceridian Corporation ("Ceridian"),
a leading provider of global human resources, payroll, benefits and payment solutions. We also own a minority interest in Remy
International, Inc. (“Remy”), a leading global vehicular parts designer, manufacturer, remanufacturer, marketer and distributor of
aftermarket and original equipment electrical components for automobiles, light trucks, heavy-duty trucks and other vehicles.

During 2010, we completed a project to reduce the number of our title insurance underwriters in order to eliminate certain
legal, operating and oversight costs associated with operating multiple separate and independent underwriters. Our remaining four
principal title insurance underwriters are Fidelity National Title, Chicago Title, Commonwealth Land Title, and Alamo Title.
Security Union Title and Ticor Title were merged into Chicago Title. Lawyers Title was merged into Fidelity National Title.

We currently have three reporting segments as follows:

*  Fidelity National Title Group. This segment consists of the operations of our title insurance underwriters and related
businesses. This segment provides core title insurance and escrow and other title-related services including collection
and trust activities, trustee’s sales guarantees, recordings and reconveyances.

*  Specialty Insurance. This segment consists of certain subsidiaries that issue flood, home warranty, homeowners’,
automobile and other personal lines insurance policies.

*  Corporate and Other. This segment consists of the operations of the parent holding company, certain other unallocated
corporate overhead expenses, other smaller operations, and our share in the operations of certain investments in minority-
owned affiliates, including Ceridian and Remy.

Competitive Strengths
We believe that our competitive strengths include the following:

Leading title insurance company. We are the largest title insurance company in the United States and a leading provider of
title insurance and escrow and other title-related services for real estate transactions. Through the third quarter of 2010, our
insurance companies had a 37.2% share of the U.S. title insurance market, according to the American Land Title Association
("ALTA").

Established relationships with our customers. We have strong relationships with the customers who use our title services.
Our distribution network, which includes over 1,350 direct residential title offices and approximately 5,500 agents, is among the
largest in the United States. We also benefit from strong brand recognition in our multiple title brands that allows us to access a
broader client base than if we operated under a single consolidated brand and provides our customers with a choice among brands.

Strong value proposition for our customers. We provide our customers with title insurance and escrow and other title-related
services that support their ability to effectively close real estate transactions. We help make the real estate closing more efficient
for our customers by offering a single point of access to a broad platform of title-related products and resources necessary to close
real estate transactions.

Proven management team. The managers of our operating businesses have successfully built our title business over an
extended period of time, resulting in our business attaining the size, scope and presence in the industry that it has today. Our
managers have demonstrated their leadership ability during numerous acquisitions through which we have grown and throughout
a number of business cycles and significant periods of industry change.

Competitive cost structure. 'Wehave been able to maintain competitive operating margins in part by monitoring our businesses
in a disciplined manner through continual evaluation and management of our cost structure. When compared to our industry
competitors, we also believe that our structure has fewer layers of management which allows us to operate with lower overhead
costs.

Commercial title insurance. While residential title insurance comprises the majority of our business, we believe that we are
the largest provider of commercial real estate title insurance in the United States. Our network of agents, attorneys, underwriters



and closers that service the commercial real estate markets is one of the largest in the industry. Our commercial network combined
with our financial strength makes our title insurance operations attractive to large national lenders that require the underwriting
and issuing of larger commercial title policies.

Corporate principles. A cornerstone of our management philosophy and operating success is the six fundamental precepts
upon which we were founded, which are:

¢ Autonomy and entrepreneurship;
*  Bias for action;

*  Customer-oriented and motivated;
*  Minimize bureaucracy;

¢ Employee ownership; and

¢ Highest standard of conduct.

These six precepts are emphasized to our employees from the first day of employment and are integral to many of our strategies
described below.

We believe that our competitive strengths position us well to take advantage of any improvements in the real estate market
in future years.

Strategy
Fidelity National Title Group

Our strategy in the title insurance business is to maximize operating profits by increasing our market share and managing
operating expenses throughout the real estate business cycle. To accomplish our goals, we intend to:

»  Continue to operate multiple title brands independently. We believe that in order to maintain and strengthen our title
insurance customer base, we must operate our strongest brands in a given marketplace independently of each other. Our
national and regional brands include Fidelity National Title, Chicago Title, Commonwealth Land Title, Lawyers Title,
Ticor Title, and Alamo Title. In most of our largest markets, we operate multiple brands. This approach allows us to
continue to attract customers who identify with one brand over another and allows us to utilize a broader base of local
agents and local operations than we would have with a single consolidated brand.

o Consistently deliver superior customer service. Webelieve customer service and consistent product delivery are the most
important factors in attracting and retaining customers. Our ability to provide superior customer service and provide
consistent product delivery requires continued focus on providing high quality service and products at competitive prices.
Our goal is to continue to improve the experience of our customers, in all aspects of our business.

*  Manage our operations successfully through business cycles. Weoperate in a cyclical business and our ability to diversify
our revenue base within our core title insurance business and manage the duration of our investments may allow us to
better operate in this cyclical business. Maintaining a broad geographic revenue base, utilizing both direct and independent
agency operations and pursuing both residential and commercial title insurance business help diversify our title insurance
revenues. We continue to monitor, evaluate and execute upon the consolidation of administrative functions, legal entity
structure, and office consolidation, as necessary, to respond to the continually changing marketplace. We maintain shorter
durations on our investment portfolio to mitigate our interest rate risk and, in a rising interest rate environment, to increase
our investment revenue, which may offset some of the decline in premiums and service revenues we would expect in
such an environment. A more detailed discussion of our investment strategies is included in “Investment Policies and
Investment Portfolio.”

«  Continue to improve our products and technology. As a national provider of real estate transaction products and services,
we participate in an industry that is subject to significant change, frequent new product and service introductions and
evolving industry standards. We believe that our future success will depend in part on our ability to anticipate industry
changes and offer products and services that meet evolving industry standards. In connection with our service offerings,
we are continuing to deploy new information system technologies to our direct and agency operations. We expect to
improve the process of ordering title and escrow services and improve the delivery of our products to our customers.



*  Maintain values supporting our strategy. We believe that our continued focus on and support of our long-established
corporate culture will reinforce and support our business strategy. Our goal is to foster and support a corporate culture
where our employees and agents seek to operate independently and profitably at the local level while forming close
customer relationships by meeting customer needs and improving customer service. Utilizing a relatively flat managerial
structure and providing our employees with a sense of individual ownership supports this goal.

*  Effectively manage costs based on economic factors. We believe that our focus on our operating margins is essential to
our continued success in the title insurance business. Regardless of the business cycle in which we may be operating, we
seek to continue to evaluate and manage our cost structure and make appropriate adjustments where economic conditions
dictate. This continual focus on our cost structure helps us to better maintain our operating margins.

Specialty Insurance

Our strategy in the specialty insurance business is to provide an efficient and effective delivery mechanism for property and
casualty insurance policies placed directly and through independent agents. We are positioned to be a low cost provider, while
continuing to strictly adhere to pricing and underwriting disciplines to maintain our underwriting profitability.

*  We offer coverage under the U.S. National Flood Insurance Program (“NFIP”) through our three underwriters, Fidelity
National Insurance Company, Fidelity National Property and Casualty Insurance Company and Fidelity National
Indemnity Insurance Company, which provide flood insurance in all 50 states. We are the largest provider of NFIP flood
insurance in the U.S. through our independent agent network.

*  We provide an efficient methodology for obtaining insurance on newly acquired homes, whether new construction or
upon resale. We have an easy to use fully integrated website, which our agents use as a completely paperless and fully
automated quoting and policy delivery system. This system is in use for all of our property and casualty products.

»  Ourunderwriting practice is conservative. Catastrophe exposure is closely managed on areal time basis. We also purchase
reinsurance to assist in maintaining our profitability and protecting our surplus.

Acquisitions, Dispositions, Minority Owned Operating Subsidiaries and Financings

Acquisitions have been an impertant part of our growth strategy. On an ongoing basis, with assistance from our advisors, we
actively evaluate possible transactions, such as acquisitions and dispositions of business units and operating assets and business
combination transactions, as well as possible means of financing the growth and operations of our business units or raising funds,
through securities offerings or otherwise, for debt repayment or other purposes. In the current economic environment, we may
seek to sell certain investments or other assets to increase our liquidity. Further, our management has stated that we may make
acquisitions in lines of business that are not directly tied to or synergistic with our core operating segments. There can be no
assurance, however, that any suitable opportunities will arise or that any particular transaction will be completed. We have made
anumber of acquisitions over the past three years to strengthen and expand our service offerings and customer base in our various
businesses, to expand into other businesses or where we otherwise saw value.

Strategic acquisitions have been an important part of our growth strategy. On December 22, 2008, we completed the acquisition
of LandAmerica Financial Group, Inc.’s (“LFG”) two principal title insurance underwriters, Commonwealth Land Title Insurance
Company (“Commonwealth”) and Lawyers Title Insurance Corporation (“Lawyers”), as well as United Capital Title Insurance
Company (“United”) (collectively, the “LFG Underwriters™). The total purchase price was $258.9 million, net of cash acquired
of $5.9 million, and was comprised of $153.9 million paid by two of our title insurance underwriters, Fidelity National
Title Insurance Company and Chicago Title Insurance Company, a $50.0 million subordinated note, which was paid in full during
2010 (see note I of Notes to Consolidated Financial Statements), $50.0 million in FNF common stock (3,176,620 sharés valued
at $15.74 per share at the time of closing), and $5.0 million in transaction costs.

On May 28, 2010, we completed the sale of our 32% interest in Sedgwick, our minority-owned affiliate that provides claims
management services to large corporate and public sector entities, to a group of private equity funds. We received approximately
$225.6 million in proceeds, of which $32.0 million was held in an indemnity escrow for our ownership interest, resulting in a pre-
tax gain of approximately $98.4 million. '

Title Insurance

Market for title insurance. While we have seen declines since 2007 in the title insurance market in the United States, the
market remains large and grew significantly from 1995 until 2005. According to Demotech Performance of Title Insurance
Companies 2010 Edition, an annual compilation of financial information from the title insurance industry that is Published by
Demotech Inc., an independent firm ("Demotech"), total operating income for the entire U.S. title insurance industry grew from



$4.8 billion in 1995 to $17.8 billion in 2005 and then decreased to $15.2 billion in 2007, $11.3 billion in 2008, and to $10.7 in
2009. Growth in the industry is closely tied to various macroeconomic factors, including, but not limited to, growth in the gross
domestic product, inflation, unemployment, the availability of credit, consumer confidence, interest rates and sales of and prices
for new and existing homes, as well as the volume of refinancing of previously issued mortgages.

Most real estate transactions consummated in the U.S. require the use of title insurance by a lending institution before the
transaction can be completed. Generally, revenues from title insurance policies are directly correlated with the value of the property
underlying the title policy, and appreciation or depreciation in the overall value of the real estate market are major factors in total
industry revenues. Industry revenues are also driven by factors affecting the volume of residential real estate closings, such as the
state of the economy, the availability of mortgage funding, and changes in interest rates, which affect demand for new mortgage
loans and refinancing transactions. Both the volume and the average price of residential real estate transactions have experienced
significant declines in many parts of the country, and it is uncertain how long these trends will continue. Beginning in 2008 and
continuing through 2010, the sharply rising mortgage delinquency and default rates caused negative operating results at a number
of banks and financial institutions. Multiple banks have failed during this time and others may fail in the future, reducing the
capacity of the mortgage industry to make loans. Lenders have tightened their underwriting standards which has made it more
difficult for buyers to qualify for new loans. However, during this same period, interest rates were at historically low levels, which
spurred an increase in refinance activity. Our revenues in future periods will continue to be subject to these and other factors which
are beyond our control and, as a result, are likely to fluctuate.

The U.S. title insurance industry is concentrated among a handful of industry participants. According to Demotech the top
four title insurance companies accounted for 92.6% of net premiums written in 2009. Over 30 independent title insurance companies
accounted for the remaining 7.4% of net premiums written in 2009. Over the years, the title insurance industry has been
consolidating, beginning with the merger of Lawyers and Commonwealth in 1998 to create LFG, followed by our acquisition of
Chicago Title in March 2000. Then, in December 2008, we acquired LFG’s two principal title insurance underwriters,
Commonwealth and Lawyers. Consolidation has created opportunities for increased financial and operating efficiencies for the
industry’s largest participants and should continue to drive profitability and market share in the industry.

Title Insurance Policies. Generally, real estate buyers and mortgage lenders purchase title insurance to insure good and
marketable title to real estate and priority of lien. A brief generalized description of the process of issuing a title insurance policy
is as follows:

»  The customer, typically a real estate salesperson or broker, escrow agent, attorney or lender, places an order for a title
policy.

»  Company personnel note the specifics of the title policy order and place a request with the title company or its agents for
a preliminary report or commitment.

e Afterthe relevant historical data on the property is compiled, the title officer prepares a preliminary report that documents
the current status of title to the property, any exclusions, exceptions and/or limitations that the title company might include
in the policy, and specific issues that need to be addressed and resolved by the parties to the transaction before the title
policy will be issued.

+  The preliminary report is circulated to all the parties for satisfaction of any specific issues.

»  After the specific issues identified in the preliminary report are satisfied, an escrow agent closes the transaction in
accordance with the instructions of the parties and the title company’s conditions.

»  Once the transaction is closed and all monies have been released, the title company issues a title insurance policy.

In a real estate transaction financed with a mortgage, virtually all real property mortgage lenders require their borrowers to
obtain a title insurance policy at the time a mortgage loan is made. This lender’s policy insures the lender against any defect
affecting the priority of the mortgage in an amount equal to the outstanding balance of the related mortgage loan. An owner’s
policy is typically also issued, insuring the buyer against defects in title in an amount equal to the purchase price. In a refinancing
transaction, only a lender’s policy is generally purchased because ownership of the property has not changed. In the case of an
all-cash real estate purchase, no lender’s policy is issued but typically an owner’s title policy is issued.

Title insurance premiums paid in connection with a title insurance policy are based on (and typically a percentage of) either
the amount of the mortgage loan or the purchase price of the property insured. Applicable state insurance regulations or regulatory
practices may limit the maximum, or in some cases the minimum, premium that can be charged on a policy. Title insurance
premiums are due in full at the closing of the real estate transaction. The lender’s policy generally terminates upon the refinancing
or resale of the property.



The amount of the insured risk or “face amount” of insurance under a title insurance policy is generally equal to either the
amount of the loan secured by the property or the purchase price of the property. The title insurer is also responsible for the cost
of defending the insured title against covered claims. The insurer’s actual exposure at any given time, however, generally is less
than the total face amount of policies outstanding because the coverage of a lender’s policy is reduced and eventually terminated
as aresult of payment of the mortgage loan. Atitle insurer also generally does not know when a property has been sold or refinanced
except when it issues the replacement coverage. Because of these factors, the total liability of a title underwriter on outstanding
policies cannot be precisely determined.

Title insurance companies typically issue title insurance policies directly through branch offices or through title agencies
which are subsidiaries of the title insurance company, or indirectly through independent third party agencies unaffiliated with the
title insurance company. Where the policy is issued through a branch or wholly-owned subsidiary agency operation, the title
insurance company typically performs or directs the title search, and the premiums collected are retained by the title company.
Where the policy is issued through an independent agent, the agent generally performs the title search (in some areas searches are
performed by approved attorneys), examines the title, collects the premium and retains a majority of the premium. The remainder
of the premium is remitted to the title insurance company as compensation, part of which is for bearing the risk of loss in the event
a claim is made under the policy. The percentage of the premium retained by an agent varies from region to region and is sometimes
regulated by the states. The title insurance company is obligated to pay title claims in accordance with the terms of its policies,
regardless of whether the title insurance company issues policies through its direct operations or through independent agents.

Prior to issuing policies, title insurers and their agents attempt to reduce the risk of future claim losses by accurately performing
title searches and examinations. A title insurance company’s predominant expense relates to such searches and examinations, the
preparation of preliminary title reports, policies or commitments, the maintenance of title “plants,” which are indexed compilations
of public records, maps and other relevant historical documents, and the facilitation and closing of real estate transactions. Claim
losses generally result from errors made in the title search and examination process, from hidden defects such as fraud, forgery,
incapacity, or missing heirs of the property, and from closing related errors.

Residential real estate business results from the construction, sale, resale and refinancing of residential properties, while
commercial real estate business results from similar activities with respect to properties with a business or commercial use.
Commercial real estate title insurance policies insure title to commercial real property, and generally involve higher coverage
amounts and yield higher premiums. Residential real estate transaction volume is primarily affected by macroeconomic and
seasonal factors while commercial real estate transaction volume is affected primarily by fluctuations in local supply and demand
conditions for commercial space.

Direct and Agency Operations. We provide title insurance services through our direct operations and through independent
title insurance agents who issue title policies on behalf of our title insurance companies. Our title insurance companies determine
the terms and conditions upon which they will insure title to the real property according to their underwriting standards, policies
and procedures.

Direct Operations. In our direct operations, the title insurer issues the title insurance policy and retains the entire premium
paid in connection with the transaction. Our direct operations provide the following benefits:

* higher margins because we retain the entire premium from each transaction instead of paying a commission to an
independent agent;

*  continuity of service levels to a broad range of customers; and
* additional sources of income through escrow and closing services.

We have over 1,350 offices throughout the U.S. primarily providing residential real estate title insurance. During 2009 and
2008, as title insurance activity slowed, we closed and consolidated a number of our offices. We continuously monitor the number
of direct offices to make sure that it remains in line with our strategy and the current economic environment. Our commercial real
estate title insurance business is operated almost exclusively through our direct operations. We maintain direct operations for our
commercial title insurance business in all the major real estate markets including New York, Los Angeles, Chicago, Atlanta, Dallas,
Philadelphia, Phoenix, Seattle and Houston.

Agency Operations. In our agency operations, the search and examination function is performed by an independent agent
or the agent may purchase the search and examination from us. In either case, the agent is responsibie to ensure that the search
and examination is completed. The agent thus retains the majority of the title premium collected, with the balance remitted to the
title underwriter for bearing the risk of loss in the event that a claim is made under the title insurance policy. Independent agents
may select among several title underwriters based upon their relationship with the underwriter, the amount of the premium “split”
offered by the underwriter, the overall terms and conditions of the agency agreement and the scope of services offered to the agent.



Premium splits vary by geographic region, and in some states are fixed by insurance regulatory requirements. Qur relationship
with each agent is governed by an agency agreement defining how the agent issues a title insurance policy on our behalf. The
agency agreement also sets forth the agent’s liability to us for policy losses attributable to the agent’s errors. An agency agreement
is usually terminable without cause upon 30 days notice or immediately for cause. In determining whether to engage or retain an
independent agent, we consider the agent’s experience, financial condition and loss history. For each agent with whom we enter
into an agency agreement, we maintain financial and loss experience records. We also conduct periodic audits of our agents and
periodically decrease the number of agents with which we transact business in an effort to reduce future expenses and manage
risks. As of December 31, 2010, we transact business with approximately 5,500 agents.

Fees and Premiums. One method of analyzing our business is to examine the level of premiums generated by direct and
agency operations.

The following table presents the percentages of our title insurance premiums generated by direct and agency operations:

Year Ended December 31,
2010 2009 2008
Amount % Amount % (a) Amount %
(Dollars in millions)
Direct \ S 1,404.5 386% $ 14753 37.6% $ 1,140.3 42.3%
Agency 2,236.7 61.4 2,452.3 62.4 1,554.7 57.7
Total title insurance premiums $ 3,641.2 100:0% $ 3,927.6 100.0% $ 2,695.0 100.0%

(a) The mix of agency premiums as a percentage of total title insurance premiums increased in 2009 due to the acquisition
of the LFG Underwriters in December 2008, which historically had a higher agency business.

The premium for title insurance is due in full when the real estate transaction is closed. We recognize title insurance premium
revenues from direct operations upon the closing of the transaction, whereas premium revenues from agency operations include
an accrual based on estimates of the volume of transactions that have closed in a particular period for which premiums have not
yet been reported to us. The accrual for agency premiums is necessary because of the lag between the closing of these transactions
and the reporting of these policies to us by the agent, and is based on estimates utilizing historical information.

Geographic Operations. Our direct operations are divided into approximately 155 profit centers. Each profit center processes
title insurance transactions within its geographical area, which is usually identified by a county, a group of counties forming a
region, or a state, depending on the management structure in that part of the country. We also transact title insurance business
through a network of approximately 5,500 agents, primarily in those areas in which agents are the more prevalent title insurance
provider.

The following table sets forth the approximate dollar and percentage volumes of our title insurance premium revenue by state.

Year Ended December 31,
2010 2009 2008
Amount % Amount % Amount %
(Dollars in millions)

California $ 570.0 157% $ 691.3 176% $ 4738 17.6%
Texas 412.1 11.3 406.1 10.3 3379 12.5
New York 284.4 7.8 2725 6.9 199.2 7.4
Florida 226.5 6.2 224.7 5.7 208.4 7.7
Minois 156.9 4.3 114.0 2.9 118.5 4.4
All others 1,991.3 54.7 2,219.0 56.6 1,357.2 504

Totals $ 36412 100.0% $ 3,927.6 100.0% $ 2,695.0 100.0%
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Escrow, Title-Related and Other Fees. In addition to fees for underwriting title insurance policies, we derive a significant
amount of our revenues from escrow, title-related and other services, including closing services. The escrow and other services
provided by us include all of those typically required in connection with residential and commercial real estate purchases and



refinance activities, as well as default and appraisal services. Escrow, title-related and other fees represented approximately 23.1%,
23.2%, and 25.2% of our revenues in 2010, 2009, and 2008, respectively.

Specialty Insurance
We issue various insurance policies and contracts, which include the following:

*  Flood insurance. We issue new and renewal flood insurance policies in conjunction with the NFIP. The NFIP bears all
insurance risk related to these policies.

e Home warranty. We issue one-year, renewable contracts that protect homeowners against defects in household systems
and appliances.

e Personal lines insurance. We offer and underwrite homeowners’ insurance in all 50 states. Automobile insurance is
currently underwritten in 31 states. We may expand into a limited number of additional states in 2011 where favorable
underwriting potential exists. In addition, we underwrite personal umbrella, inland marine (boat and recreational
watercraft), and other personal lines niche products in selected markets.

Sales and Marketing
Our sales and marketing efforts are primarily organized around our lines of business.
Fidelity National Title Group

We market and distribute our title and escrow products and services to customers in the residential and commercial market
sectors of the real estate industry through customer solicitation by sales personnel. Although in many instances the individual
homeowner is the beneficiary of a title insurance policy, we do not focus our marketing efforts on the homeowner. We actively
encourage our sales personnel to develop new business relationships with persons in the real estate community, such as real estate
sales agents and brokers, financial institutions, independent escrow companies and title agents, real estate developers, mortgage
brokers and attorneys who order title insurance policies for their clients. While our smaller, local clients remain important, large
customers, such as national residential mortgage lenders, real estate investment trusts and developers have become an increasingly
important part of our business. The buying criteria of locally based clients differ from those of large, geographically diverse
customers in that the former tend to emphasize personal relationships and ease of transaction execution, while the latter generally
place more emphasis on consistent product delivery across diverse geographical regions and the ability of service providers to
meet their information systems requirements for electronic product delivery.

Specialty Insurance

Specialty insurance is marketed through three distinct channels. We market our program through our in-house agency via
direct mail to customers of our affiliated operations. This direct channel constituted approximately 10% of our non-flood premium
writings in 2010, 13% in 2009 and 15% in 2008. The second distribution channel is through independent agents and brokers
nationwide. Approximately 89%, 86%, and 83% of our non-flood premium and the vast majority of our flood business was placed
through this channel in 2010, 2009, and 2008, respectively. We currently have in excess of 20,000 independent agencies nationwide
actively producing business on our behalf. The third distribution channel is through independent agents in California who represent
only FNF (“captive independent agents”). This channel, comprised of 10 captive independent agents at the end of 2010, accounted
for 1%, 1%, and 2% of the non-flood premium volume in 2010, 2009, and 2008, respectively.

Claims

An important part of our operations is the handling of title and escrow claims. We employ a staff of approximately
450 employees in our claims department, over 200 of which are attorneys. We also use the services of outside attorneys. Our claims
processing centers are located in Omaha, Nebraska and Jacksonville, Florida. We also have a clearance center located in Texas,
which is responsible for handling minor claims issues. In-house claims’counsels who handle larger claims are also located in other
parts of the country.

Claims result from a wide range of causes. These causes generally include, but are not limited to, forgeries, incorrect legal
descriptions, signature and notary errors, unrecorded liens, mechanics’ liens, the failure to pay off existing liens, mortgage lending
fraud, mishandling or theft of settlement funds (including independent agency defalcations), and mistakes in the escrow process.
Under our policies, we are required to defend insureds when covered claims are filed against their interest in