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Nutreco is a global leader in animal nutrition and fish feed.

Nutreco

Our advanced feed solutions are

at the origin of food for millions

of consumers worldwide. Quality,
innovation and sustainability are
guiding principles, embedded in

the Nutreco culture from research
and raw material procurement to
products and services for agriculture
and aquaculture. Experience across
100 years brings Nutreco a rich
heritage of knowledge and
experience for building its future.
Nutreco employs almost 9,700
people in 30 countries, with sales

in 80 countries. Nutreco is listed

on the Euronext stock exchange in
Amsterdam with annual revenues of

EUR 4.5 billion in 2009.

Profile & financial highlights

Revenue
from continuing operations

Operating result

from continuing operations
before exceptional items and
amortisation (EBITA)

Result after tax
from continuing operations

Basic earnings per share
for continuing operations

Dividend per ordinary share

4,512

175

EUR 9 3 million
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Nutreco ranks in the top three of the global animal nutrition industry in revenues.

Nutreco's Trouw Nutrition has a global number two position in premix.

The premix and feed specialties
industry is relatively consolidated with

four players having a joint global Trouw Nutrition
PN BN AT

[

market share of ahout 50%.

Nutreco’s Skretting is the number one salmon feed producer.

Other The global salmon feed industry is

concentrated with three players having a f
joint global market share of approximately § é\g\ g“g"{; ;\z {M
90%. Skretting has a leading position in fish A
feed for ather species.

Skretting

We have leading local positions in the compound feed and meat industry.
Market shares of Nutreco:

nada Netherlands Spain

Shur-Gain
& Landmark Feeds

Profile & financial highlights




FEEDING THE FUTURE

Feeding the Future is the essence of Nutreco. It aligns and
inspires our people and directs the activities of today,
giving purpose to our efforts beyond earning a fair profit.

The name Nutreco reflects our activities and our concerns:
nutrition, ecology and economy. Our ambition is to
contribute to meeting the rising food needs in a sustainable
manner. We operate at the critical junction between the
raw materials used in animal nutrition and fish feeds

and farmers who produce meat, fish, dairy products and
eggs. In Nutreco we possess a pioneering heritage of more
than a century of progress. By applying our knowledge of
feed ingredients and the nutrition of animals and fish, we
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gain optimum value from limited natural resources. Our
ability is to convert those raw materials into advanced
feed solutions that meet the needs of farmed animals and
fish and contribute in delivering high-quality products for
human nutrition: providing more from less.

DOUBLING FOOD PRODUCTION
WHILE HALVING THE FOOTPRINT

Since 1996 Nutreco has organised the biennial AquaVision
and Agri Vision conferences to provide a neutral forum for
all agua- and agribusiness stakeholders to meet and to
discuss strategic issues confronting them and give input
for new scenarios. Feeding and fuelling the future world



In a world with limited natural resources
and a growing population Nutreco plays a
leading role in developing and supplying
the most efficient and sustainable feed

solutions.

Nutreco is a global leader in animal
nutrition and fish feed. We deliver high-
quality and sustainable feed solutions and
add value to our customers’ businesses
by developing and supplying innovative
products and concepts that support the
best performance of farmed animals and
fish.

sustainably was the topic in Agri Vision 2009. Leaders
in business and science collectively communicated
confidence that we can.

To share that optimism about the potential to feed nine
billion people in 2050 in a sustainable way and to generate
greater awareness of the sense of urgency for action,
Nutreco published the booklet ‘Feeding the Future’ This
booklet brings together the views of key speakers and
many other top business leaders and scientists from all
stages of our value chains. They explain the challenges and
how the knowledge, skills and technology we have today
and will have tomorrow will enable us to feed the world of
2050. They also show it can be done without overexplotting
our planet and while maintaining the richness of our

biodiversity — doubling food production while halving the
footprint.

The challenge is clear. We must produce more food more
sustainably — more from less. And we can. Efficiency

is key; delivering more from limited resources and
simultaneously reducing the footprint on land, air and
water. The potential to sustainably increase efficiency and
productivity is there.

Vision, mission, Feeding the Future




Key figures

2009 2008
Income statement (EUR x million)
Revenue from continuing operations 4,512 4,943
Operating result from continuing operations (EBIT) 158 172
Operating result from continuing operations before exceptional items and amortisation (EBITA) 175 183
Operating result before depreciation and amortisation (EBITDA) 223 234
Result after tax from continuing operations 93 106
Total result for the period attributable to equity holders of Nutreco 90 115
Balance sheet (EUR x million)
Equity attributable to equity holders of Nutreco 730 655
Balance sheet total 2,125 2,188
Capital employed 1,026 1,058
Net debt position 223 -367
Cash flow (EUR x million)
Net cash from operating activities 267 98
Acquisitions/disposals of subdidiaries -31 -66
Additions of property, plant and equipment and intangible assets -54 -90
Ratios continuing operations
Operating result as % of revenue - 3.5% 3.5%
Return on average capital employed 17% 19%
Solvency ratio (sharehoiders’ equity dividend by balance sheet total) 34% 30%
Key data per share (EUR)
Basic earnings per share from continuing operations 2.61 3.02
Total result for the period attributable to equity holders of Nutreco 2.61 3.34
Dividend 1.32 1.43
Share price at year-end 39.29 23.52
Other key data
Average number of outstanding shares (x thousand) 34,603 34,358
Number of outstanding shares at year-end (x thousand) 34,995 34,279
Average number of employees continuing operations 9,120 9,185
Number of employees at year-end continuing operations 9,690 9,278
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Revenue by segment 2009

Meat and Other
Fish Fee

Animal Nutrition
Premix and Canada
Feed Specialties ‘
Compound Feed
Europe

EBITA by segment 2008

Fish feed Meat and Other

~ Animal Nutrition
Canada

Premix and

Feed Specialties 1% Compound

Feed Europe

Revenue per region 2009 — Animal nutrition®
(EUR 2 333.2 miltion)

North America
Europe
1% South America
Asia-Pacific

1% Rest of world

Revenue per region 2009 — Fish feed
(FUR 1,120.4 million)

North America

Furope

South America

Asia-Pacific

2% Rest of world

1 EBITA of EUR 194.5 million before corporate costs (EUR -18.5 millien) and
tional items (EUR -6.2 mitlion).

1 of the segments Premix and Feed Specialties, Compound
nd Animal Nutrition Canag
enue from contl

18 operations (2004-20(
GAAP).
tinuing operations (2004
on D-GAAP).

figures based on IFR&

009 EBITA from
2003 figures bas

09 figures based on IFRS

Revenue® 2

(EUR x million) -
ey

y

g

.

&
o7 09

Operating result before exceptional items and

amortisation (EBITA)
(EUR x million)

Total result for the period attributable to equity
holders of Nutreco® (FUR x million)

Earnings per share continuing operations (FUR)

RUCHN 4 B40E D6 07 DE 09

5 In 2005, 2006, 2007, 2008 and 2008 the net results of continuing operations
attributeble to equity holders of Nutreco are EUR 90, 104, 112, 104 and 80 mill

EUR 134, 5 d 89 million, respectt

b FRS,1998-2003 4 on D-GAAP}
82 esult afte of goodwill of EUR 193 milfion.

Key figures




Information

about the Nutreco share

Stock exchange listing

Since 3 June 1997, Nutreco has been listed at NYSE
Euronext Amsterdam. Nutreco is included in the
Amsterdam Midkap Index (AMX). As at 31 December

2009, the market capitalisation of Nutreco amounted to
approximately EUR 1,375 million. As at year-end 2009, a
total number of 35,118,682 shares had been issued. Of
these shares 123,913 are held in treasury by Nutreco. In
2009 Nutreco issued 250,000 new shares, mainly to cover
the share and option plans for employees and the stock
dividend. in 2009 the Company issued 181,336 shares from
the treasury stock upon exercise of share and option
plans by Nutreco employees, 498,456 shares for the stock
dividend and 35,919 shares under the employee share
participation plan.

Spread of total number of shares
outstanding

Estimated % distribution of shares:

Netherlands 30
United Kingdom 25
United States & Canada 20
Nordic countries )
Germany 5
France )
Other European countries 9
Other countries 1

100
Institutional investors 90
Private investors : 10

100
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Disclosures under the Disclosure
of Major Holdings in Listed
Companies Act

Under the Dutch Disclosure of Major Holdings in Listed

Companies Act, the Company received three disclosures.
These disclosures were made by:

ING Groep N.V. 9.55%
ASR Nederland N.V. 6.56%
Maesinvest B.V. 6.26%

Nutreco has 4,993,200 cumulative preference shares ‘A’.
These cumulative preference shares ‘A’ are not quoted on
the stock exchange. These shares already existed prior to
the flotation in 1997. Maesinvest B.V. now holds 2,496,600
cumulative preference shares ‘A’ and 2,496,600 cumulative
preference shares ‘A’ are held by shareholders of ASR
Nederland N.V. No new cumulative preference shares ‘A’
were issued during the year under review.

Investor relations (IR) policy

Nutreco’s IR policy is aimed at informing (potential)
shareholders timely and fully about the developments that
are relevant to the Company in order to provide a true and
clear picture of investment decisions involving Nutreco.

As a listed company, Nutreco fulfils the obligation that

all announcements are stated truthfully and are in line
with all rules and obligations laid down by NSYE Euronext
Amsterdam and the Netherlands Authority for the Financial
Markets (AFM).



Price-sensitive information is disseminated without delay
through a press release. Anyone may register through
the Nutreco website for receipt by e-mail of such press
releases. Besides the financial results, the Company

will also furnish the broadest possible information

on its strategic choices and objectives and its CSR

policy. Key documents for the provision of information

are the Annual Report and the Sustainability Report.

At the publication of the half-year and annual figures,
Nutreco will hold an analyst meeting and also a press
conference at the publication of the annual figures. These
meetings, as well as the meetings of shareholders, can be
monitored through webcast. In addition, Nutreco regularly
features road shows and takes part in conferences for
institutional investors as well as for private investors.

Nutreco has also opted for regular interaction with

its shareholders. These contacts help Nutreco to get a
clear picture of their wishes and thoughts. Nutreco also
observes a ‘silent’ period, during which no road shows
and meetings with potential or current investors take
place. For the annual figures, this period covers the two-
month term prescribed under the rules and regulations.
For the interim figures, it covers the term from 1 July
up to the day of publication of the interim figures. For
the trading updates after the first quarter and after

the third quarter, it covers the term from 1 April and

1 October up to the day of the publication of the trading
update. Relevant information for potential and current
shareholders may be found on the Nutreco website under
the link ‘Investor Relations’.

Direct questions of investors may be directed by e-mail to
the Investor Relations department (ir@nutreco.com) or by
telephone (+ 31 33 422 6112).

Dividend proposal 2009

The General Meeting of Shareholders to be held on 1 April
2010 will be recommended to declare a dividend of EUR
1.32 (2008: EUR 1.43) per share for the 2009 financial
year. This represents a payout of 45% (2008: 45%) of the
total result, excluding impairment and the book result

on disposed activities, attributable to holders of ordinary
shares of Nutreco over the period from 1 January 2009
to 31 December 2009. This dividend payout ratio is the
maximum payout percentage within the Nutreco dividend
policy to pay out a dividend in the range of 35-45% as
adopted at the Annual General Meeting of Shareholders of
2006.

In August 2009 the Company already distributed an
interim dividend of EUR 0.20 (2008: EUR 0.40) per ordinary
share. Following adoption of the dividend proposal, the
final dividend of EUR 1.12 can be received in cash or

in ordinary shares, chargeable to the share premium
account, at the shareholder’s option. The ratio between
the value of the stock dividend and the cash dividend will
be determined on the basis of the average weighted price
during the last three trading days of the period for opting
to take the stock dividend, i.e. 19, 20 and 21 April 2010.
Both the cash and the stock dividend will be made payable
to shareholders on 27 April 2010.

General Meeting of Shareholders

The General Meeting of Shareholders will be held at the
NH Barbizon Palace Hotel, Amsterdam, on Tuesday 1 April
2010, at 2.30 pm.

Overview and strategy f Information about the Nutreco share I 9



Key figures per share

ew | looos| o0 o007 2008] _o005] 200a] 2004 2003|2002

IFRS
Total result for the period 261 3.34 3.46 15.19 3.90 2.29 213
Total resuit for the period 261 302 324 305 2835 229 223
from continuing operations
Dividend 132 143 164 160 152 053 053
Payout? 45%  45%  45%  45%  35%  35%  35%
Highest share price 3929 5110 5698 5475 3835 3080  30.80
Lowest share price 9365 2140 3787 3835 2030 1760  17.60
Closing price 3929 2352 3956 4939 3731 2023 2023
Average number of shares 34603 34358 34317 34209 34498 34056 34,056
outstanding (x thousand)
Number of shares 34995 34279 349256 33906 35528 34,081 34,081
outstanding (x thousand)

A
Market value at closing price” , .7/ gz gog 049 1355114 1,674,617 1288240 689459 689,459

(EUR x thousand)

1 Total result for the period 2002 up to and including 2004 is before amortisation of goodwill and impairment.

3

3

73

-4.25
1.91

0.53
35%
2440
11.65
21.78

3,342

3,518

0,022 5

2 The payout ratio is calculated on the total result for the period attributable to equity holders of Nutreco excluding book profits and impairment.

3 The market value is calculated on outstanding shares excluding shares held in treasury.

Share price Nutreco vs AEX

1.91
2.32

0.67
35%
39.83
11.54
17.79

33,271

33,285

92,140

AEX (EUR) Nutreco share (EUR)
1,200 60
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1,000 50
45
|I t
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5
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Share price and volume
development

In 2009 the share price opened at EUR 24.00 while at the end The average daily trading volume on Euronext Amsterdam in
of the year it closed at EUR 39.29, which was an increase 2009 was 205,862 shares, compared to 310,371 shares per
of 83.7%. During the same period the AEX and AMX indexes day in 2008.

increased by respectively 36.4% and 63.6%.

Important dates

2010

11 February 2010 Publication of the annual results 2009

1 April 2010 General Meeting of Shareholders

7 April 2010 Ex-dividend date

7 April — 21 April 2010 Option period

9 April 2010 Record date

21 April 2010 Determination of the 2008 final dividend exchange ratio

27 April 2010 Declared final dividend payable and delivery of ordinary shares
29 April 2010 Trading update first quarter 2010

29 July 2010 Publication of the half-year results 2010 incl. interim dividend
30 July 2010 Ex-dividend date (interim dividend)

30 July — 13 August 2010 Option period

3 August 2010 Record date

13 August 2010 Determination of the 2009 interim dividend exchange ratio

19 August 2010 Declared interim dividend payable

28 October 2010 Trading update third quarter 2010

2011

10 February 2011 Publication of the annual results 2010

28 March 2011 General Meeting of Shareholders

Overview and strategy | Information about the Nutreco share , 1 1



Statement

by the Chief Executive Officer

Dear stakeholder,

We are pleased with the performance in 2009 despite the economic
turmoil. Nutreco applied strong measures at the beginning of 2009 to
withstand the recession. Our programmes to reduce working capital and
operational costs paid off. After a challenging start, we ended the year in
a much stronger mode and well positioned for 2010. The development of
the overall demand for our products is encouraging. We achieved a strong
increase of EBITA in the second half of 2009 compared with the same
period in 2008. This positive achievement prompts me, at the beginning of

this introduction to our annual report, to thank all our employees for their

hard work and enthusiasm which delivered these results.

In 2009, there was a lower demand for feed in some
regions, mainly for dairy cows and pigs related to the

low milk and pig prices. Farmers quickly adjust to

such situations by cost-saving measures, which led to
atemporary reduction in animal feed purchases. Our
premix and feed specialties business performed well. The
fundamentals in the fish feed business are solid, showing
strong growth in Norway. The growth in Norway largely
compensated the decline in Chile. The demand for fish
feed in Chile is reduced due to lower fish numbers as a
consequence of the ISA disease in salmon farming. On a
positive note measures being implemented by the leading
fish farming companies and the Chilean authorities give
us good reason to believe recovery is near. Our compound
feed business in the Netherlands suffered a major loss

at the beginning of the year and measures were taken
that restored profitability. In Spain, our poultry business
returned to profitability due to good poultry prices and
lower feed costs.

New structure and Executive Board gives direct links from
board to business. To ensure Nutreco is able to achieve

its business ambitions, we implemented a new structure
and extended the Executive Board. At the end of the second

12 I Overview and strategy | Statement by the Chief Executive Officer

quarter we decided to structure Nutreco in three divisions.
Each division represents a main responsibility area, namely
feed premixes and specialties, feeds for aquaculture,

and agriculture feeds and meat. These divisions are now
managed by Executive Vice-Presidents, who are also
members of the Executive Board.

Mr J.B. Steinemann, GOO of Nutreco, left the company in
June 2009 and is now CEO of Barry Callebaut. We would
like to thank him for his inspiration and his valuable
contribution to the company.

We would also like to thank Mr Y. Barbieux, whose term

on our Supervisory Board and Remuneration Committee
comes to an end with the General Meeting of Shareholders
of 2010. He has brought wisdom and constructive advice to
Nutreco throughout the 12 years of his appointment.

R&D an integral part of our businesses. At the

same time, we made the Nutreco research part of the
businesses. Being part of the divisions means the research
teams will be earlier aware of market needs and sooner
able to share technical know-how and innovative concepts.
It will improve the ability of the division to drive growth
through innovation and will enhance the support to our
customers.



Wout Dekker, Chief Executive Officer

We are convinced that the new structure is an important
step towards growing our global animal nutrition and fish
feed business, creating value for all our stakehoiders.
Equally it will improve our ability to develop advanced feed
solutions.

Acquisitions strengthen market positions. In 2009 we
have strengthened our compound feed business in Spain
and Portugal with the acquisition of the animal nutrition
business from Cargiil. This acquisition brings together the
number one and three in the Spanish market for animal
nutrition. Combining these businesses will create cost
savings due to optimisation of production and logistics,
and it will bring potential for plant specialisation.

In November we announced the acquisition of a 51%
shareholding in Fri-Ribe, a Brazilian animal nutrition and
fish feed company, bringing Nutreco a platform to facilitate
its further expansion in Brazil. The acquisition perfectly
fits in our growth strategy to strengthen our global market
positions in feed specialties and fish feed and brings
substantial scope for selling Nutreco’s feed specialties.

We will further develop our animal nutrition and fish

feed business by organic growth and acquisitions, with a
particular focus on growth in feed additives.

Doubling food production while halving the footprint. In
the longer term, global demand for food is increasing as
the global economy recovers and the population numbers
continue to rise. There is a great challenge the world faces:
producing sufficient food for a growing global population
with a growing appetite. Incomes are rising as economies
develop. With more money, people consume more protein
as meat, fish, milk and eggs. We addressed this challenge
directly in the fifth biennial Agri Vision conference that
Nutreco organised in June. The main question during this
multi-stakeholder conference was: will the world be able
to feed and fuel nine billion people in 2050 in a sustainable
way?

The sentiment in the conference was that innovation,
backed by science and technology, is the key for future
food security. Within that nutritional know-how, the

ability to use alternative ingredients and to create
sustainable feed products has become crucial. Nutreco
has the essential experience, knowledge and innovative
capabilities to do this. For example, we are exploring

feed additives such as enzymes, antioxidants and organic
acids to support the use of by-products from the food

and biofuel industries in animal nutrition. Potentially feed
additives can provide greater feed efficiencies and better
animal health, and lessen impacts on the environment.

In 2010 Nutreco will publish its tenth Sustainability Report.
For the first time, we will incorporate sustainability
targets in the remuneration package of our managers,
including clear targets to reduce the C02 emissions of our
operations by half in 2015. Sustainability is becoming a
more important part of our business model.

The many initiatives we are involved in mean that Nutreco
is heading into the future with confidence and inspiration.
Our slogan ‘Feeding the Future’ shows our ambition to have
a leading role in developing advanced feed solutions and to
grow our business as we do so. | am confident we are well
on track to fulfil that ambition.

Wout Dekker, Chief Executive Officer
1 March 2010
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Nutreco continues to focus its growth strategy in animal nutrition and fish feed. Our objective is to
create sustainable value for all our stakeholders. We aim to achieve growth in our current markets
and by building our presence in markets where economic development is transforming patterns of
food production and consumption. These changes create a demand for the products and expertise that
Nutreco is well positioned to provide. Growth in established Nutreco compound feed markets will take
place through participation in the consolidation of the animal nutrition sector.

Nutreco ranks in the top three in revenues and is number six in volumes of the fragmented
global animal nutrition industry. We have leading positions in the compound feed industry
in Canada, the Netherlands and Spain. The premix and feed specialties market is more
consolidated and Nutreco’s subsidiary Trouw Nutrition has a number two position in the
global premix market. Nutreco’s subsidiary Skretting is the number one salmon feed
producer with about 38% market share in this consolidated global market and we have
leading positions in feed for other fish species.

To grow our business over the long term, our activities and those of our suppliers and
customers must be sustainable. Part of the sustainability strategy is to reduce and mitigate
climate effects of Nutreco’s own operations and in the value chain by supporting and
developing criteria for sustainable sourcing of raw materials, by investing in research to
reduce methane emissions and by developing sustainable product innovations. Furthermore,
Nutreco will continue to invest in good manufacturing practices all over the world and it’s
Nutreco’s target to reduce the €0, emission of its plants by 50% by 2015. Nutreco will also
continue to initiate industry-wide actions to improve the sustainability in the value chain.

We want to achieve growth by:

i Overview and strategy ] Strategy




1. Focusing on  The number of farmed animals in Western Europe is expected to be stable in the coming years. In
geographical regions  that time, most of the human population growth is expected to take place in emerging countries.
and markets that  Urbanisation in these countries will result in a diminishing proportion of the population being
have the prospect of  self-sufficient in food production. Today half of all people worldwide live in cities and that part will
structural profitable  increase to 70% in 2050, making more people dependent on food produced by others. In these
growth; for example  countries food production currently is mainly backyard farming, but there is a rapid transition
countries such as  to more professional, modern husbandry techniques. These new-generation farmers need feed
Brazil, China, Russia  solutions of the type offered by Nutreco. As incomes rise, so will demand for food and there
and Vietnam  will be a shift towards animal protein foods. This means that the number of animals in these
countries will increase and with that animal nutrition demand will also increase. Other countries,
like Russia and Latin American countries, have huge natural resourses with which agricultural
products can be produced rather efficiently. Based on this strong competitive position they
will become both self-sufficient and exporters of meat and meat products. We will see similar
developments in Southeast Asia. The annual market growth in countries like China (7-9%), Brazil
(5%) and Russia (5%) is much higher than in Western Europe. Nutreco intends to benefit from
these growth trends and will expand its business in these transforming markets. Today Nutreco’s
presence outside Western Europe is approximately 30%. It is our intention to expand that, with an
initial target of 40% in the coming years.

These regions also offer good prospects for growth of our fish feed production and feed
specialties, described below under items 3 and 4.

2. Participating in the industry  For historic reasons Nutreco has strong positions in compound feed in Western Europe,
consolidation process in  mainly in Spain and the Netherlands. Through an acquisition in 2007, Nutreco also has
markets where Nutreco  aleading market position in Canada. The organic growth in these markets is limited as
has leading compound  mentioned before and any growth in market share will come mainly by participation in the
feed positions (for example  industry consolidation process in these countries. Consolidation will bring additional EBITA
Canada/North America, the from synergies and efficiencies, as we expect from the acquisition of 12 compound feed
Netherlands and Spain)  plants of Cargill in Spain and Portugal in 2009.

3. Further strengthening  Nutreco’s premix and feed specialties market positions in Western Europe are relatively strong
our market positions in  with market shares in the UK, the Netherlands, Belgium and Spain in the range of 20 to 30%.
feed specialties and fish  However, the development of professional farming in the emerging economies such as Brazil,
feed, by organic growth  China, Russia and Vietnam and in other regions such as Eastern Europe leads to growth in
and acquisitions  these regions. Because, by their nature, feed specialties require high levels of knowledge and
technology, these markets offer interesting opportunities for Nutreco to establish and build a
presence.

Fish feed

The volume growth rate worldwide of aquaculture has been sustained, averaging about 8% per
annum for over 30 years, while the take from wild fisheries has been essentially flat for the
last decade. Measures to reduce the overexploitation of wild catch marine species, combined
with a growing demand for high-quality protein, creates a market opportunity that is driving
further growth in aguaculture. The proportion of seafood coming from aquaculture is steadily
increasing, for example, FAO statistics indicate that in 2008 approximately half of seafood
consumed came from aquaculture.

The global demand for farmed fish will continue to grow and therefore the market for fish
feed. Skretting, Nutreco’s fish feed business, is committed to further strengthening its global

Overview and strategy f Strategy f 15



market position. Skretting supplies fish feed for more than 40 species and is the global leader
in salmon feed. Currently, approximately 75% of its fish feed activities are in salmon feed with

a strong presence in all the major salmon farming areas in the world: Norway, Chile, Scotland,
Canada and Australia.

Nutreco’s fish feed activities for species other than salmon are mainly in Spain, Italy, France
and Turkey for species such as freshwater trout, sea bass and sea bream. In Japan Nutreco is
involved in the feed production for yellowtail and several other species.

Nutreco intends to expand its fish feed business in Latin America and Southeast Asia and
build a sizeable position in these regions in the coming years. The farming of species such as
tilapia, pangasius and shrimp is growing rapidly in these areas. in 2009 we made a first step
in the production of fish feed for shrimps and tilapia with the acquisition of Fri-Ribe in Brazil.
Southeast Asia produces about 80% of all the farmed fish in the world.

Since 2009 we now also have Skretting fish feed produced in Indonesia. The first delivery, of
barramundi feed, was in February 2010.

4. Executing Nutreco’s  Feed specialties such as feed additives and highly concentrated premixes are high-margin
science and innovation  products. With its experience, knowledge, research and innovation capabilities Nutreco is well
strategy and developing  positioned to build a portfolio of high-margin products. The margin for these products is in the
new sustainable range of 510 10%.
products and feed
solutions to add value  Throughout 2009 the world has been more aware of the food security challenge. Agriculture and
to our customers’  aquaculture must increase production volumes over the coming 40 years to feed the predicted
businesses and grow  population of nine billion in 2050. Increasing prosperity is an additional driver of volume growth
Nutreco’s products  in the consumption of meat and fish. Simultaneously there is a growing awareness of the
portfolio of higher-  importance of animal health and welfare and the need to produce food that is environmentally
margin products  and socially sustainable.

In response to these factors, farmers around the world are increasing productivity and
shortening production cycles to deliver higher volumes while also making changes to improve
animal health and sustainability. Nutreco feed specialties and knowledge will help farmers
achieve these objectives through a range of products and with advice programmes geared
towards achieving optimum business results. Feed additives, for example, can contribute to
sustainable production from available resources while reducing the output of greenhouse gases
and other environmental impacts.

Simultaneously, Nutreco is giving attention to improving the sustainability of its own operations
and to the sustainability of the raw materials it sources. This is reported in the Sustainability
section on page 46.

Premixes and feed additives are added to complete a healthy and nutritious diet. They ensure
the presence of nutrients such as vitamins and minerals and contribute to efficiency and health
through products such as digestibility enhancers. Due to the low inclusion rates, for example
premixes range from 0.1 to 5% of the compound feed, it is economically possible to transport
these products over a longer distance than complete feed. Therefore, feed specialties provide an
effective means of initiating a Nutreco presence in new areas.
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Nutreco’s portfolio will grow to higher-margin products

' Macro-minerals Protein

_eg. vitamins . ”é.}ffeedphasphates e.g. soy eg. gra/"h
o

e.g. health products

Global

Complete feed

Local = -

19%¥ 5% ¥ 10% 7

{ Volume - SR -

*nclusion rate: percentdge of inclusion in final product

Financial targets

To execute the Nutreco strategy, a strong financial position is important, to fund acquisitions,
research & development and initial presence in new markets. Due to our strong balance sheet
and market positions we are well placed to grow our business as defined. Organic growth and
growth by acquisition will increase the operating result and further improve the return on total
invested capital and equity.
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Ambitions and strategic objectives
Customers:

efficient and sustainable developing for our future
feed solutions

Ambitions

To offer our customers sustainable and healthy feed
solutions for their animals, through a range of products
and concepts geared towards achieving optimum business
results.

Ambitions

To provide a safe and stimulating work environment fostering
employees’ engagement and allowing all employees to
develop and attain their full potential and create a space for
innovation.

Strategic objectives

« To supply safe products, through the implementation
of Nutrace, the unique Nutreco feed-to-food quality
standards and protocols.

+ To offer innovative products and feed programmes.

+ To leverage global purchasing power and nutritional
knowledge to create value for customers.

+ To conduct our business in an environmentally
sustainable manner.

Strategic objectives

+ To extend development opportunities to all employees
through training and career opportunities.

» To further develop our remuneration policy, setting the
company up for success in our quest for talent in all
countries, markets and areas of expertise.

» To develop a strong and appealing local and corporate
identity that will attract and retain talented employees.

Actions during 2009

+ Accelerated the implementation of new insights in the
nutritional needs of farm animals, assessed the potential
of alternative raw materials and developed more effective
ways of managing feed use on farms.

+ Demonstrated the effectiveness of feed additives to

stimulate the immune systems of land animals and fish.

Innovations from Nutreco R&D in 2009 led to many new

products, product enhancements and improved customer

service. Amongst these innovations were MicroBalance™

for salmonid feeds, Novalac, Newton and Rumenac ration

calculation models and Fylax® Forte mould inhibitor for

raw materials and compound feeds. For more details, see
pages 44-45 of this report.
Expanded the reach of Nutrace and Nutreco Procurement

through recent acquisitions.

Opened a new premix plant near Jakarta, Indonesia.
The plant is a stepping stone for Trouw Nutrition in the
Southeast Asian region, with potential to develop more
opportunities in this growing market.

Opened a state-of-the-art feed specialties plant

in Mozzecane, Italy, that features a high level of
environmental responsibility.

Actions during 2009

» The global HR Leadership Team continued to share best
practices and work together on projects such as P@CT
(People & Career Tool) and e-recruitment.

+ During the first months of 2009 P@CT was implemented
globally in 29 countries and is available in seven
languages.

+ A new tool for job evaluation was devised to facilitate
better international mobility in Nutreco and to support the
management development processes.

+ We successfully finalised this year our second two-year
‘Expanding Horizons’ programme, which focuses on
developing our international talent.

- Implemented a policy to help management prepare for an
outbreak of a highly infectious disease such as influenza
caused by the HIN1 virus, also known as the Mexican flu
and swine flu.
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Shareholders:

creating value
by balancing risk
and return

Partners: [l Society: |

being a good
partner to all
stakeholders

doubling food production,
while halving the footprint

Ambitions
To improve the return on total invested
capital and equity by means of growth of the

operating result, both organically and through

acquisitions, in combination with a strong
cash flow and an efficient balance sheet.

Strategic objectives
* To create value for shareholders by holding

.

leading positions in animal nutrition and fish
feed in combination with an efficient capital
and tax structure that leads to a return on
capital employed before tax of at least 15%.
An operating result (EBITA) as percentage of
revenues of 5%.

A net debt/EBITDA ratio of less than 3.

An interest coverage above 5.

* A net debt/equity ratio lower than 1.

.

To pay out a dividend in the range of 35-45%
of the result available to holders of ordinary
revenues.

To ensure that communication of share
price-sensitive information is timely made,
balanced and accurate, and is disseminated
in accordance with all applicable legal,
regulatory and stock exchange requirements.

Ambitions

To achieve Nutreco’s objectives by being
a good partner to stakeholders such as
customers, suppliers, universities and
NGOs.

Ambitions

Nutreco will contribute to resolving the
increasing problems of food security and
climate change facing the world today.

Strategic objectives

+ To develop new products and
concepts by partnering with
customers, suppliers and scientific
institutes. These products are
to contribute to a more efficient
performance of our customers
businesses and help them to improve
their profits and results regarding
health, food safety and quality.

* To enter into long-term supply
agreements with suppliers and
customers in order to guarantee
Nutreco’s customers high-quality
feed based on a sustainable use of
natural resources.

Strategic objectives
« To continuously assess and work to

improve Nutreco’s role in society by
increasing the positive contributions and
reducing the impacts of its activities.

To include sustainability targets in the
remuneration package of all Nutreco
managers, making sustainability an
integral part of Nutreco business life.

To focus on progress in the Nutreco
sustainability themes: responsibility towards
natural resources including climate change,
feed-to-food quality, Nutreco people and
investment in the community.

Actions during 2009

- Nutreco focused on growth in the higher-

margin feed specialties, feed additives
and fish feed businesses.

« Acquisitions in animal nutrition and fish

feed further strengthened the business for
atotal consideration of approximately EUR
50 million.

Nutreco conducted a company-wide
programme to reduce working capital
and operational costs. Net working
capital as % of revenues improved to 3.0%
from 5.1% in 2008.

Improvement of key financial ratios. The
net debt/EBITDA ratio strengthened to 1.0
(2008: 1.57) and the net debt/equity to
0.30 (2008: 0.56).

Actions during 2009
+ In June 2009 Nutreco organised the
fifth Agri Vision conference. This
brought together 375 leaders of
agribusinesses from 44 countries to
hear from 20 top business managers
and agricultural scientists during
three half-day sessions. The theme
of Agri Vision 2009 was the challenge
of feeding the world in 2050 with
nine billion people and many having
higher expectations for animal
proteins in their diets.
Nutreco Procurement established
strategic partnerships with
suppliers.
* In 2009 Nutreco provided information
and cooperated in the production
of the first environment report of
the European Feed Manufacturers’

Federation.

Actions during 2009

« Nutreco developed a sustainability policy.

Sustainability targets are included in the
remuneration package for 2010 of Nutreco
managers, including a clear target to
reduce the carbon footprint of the Nutreco
operations by half in 2015.

An Innovation and Sustainability Committee
as a Committee of the Supervisory Board
was created with three Supervisory Board
members.

- Skretting participated in the Salmon

Aquaculture Dialogue meeting organised by
WWF USA held in Boston, Massachusetts, in
March 2009.

Nutreco was, and is, an active member in
the Round Table on Responsible Soy, the
Dutch Soya Task Force and the Round Table
on Sustainable Palm Qil.

* In February a project in Bangladesh was

launched with the aim of helping poor
families move out of poverty through
integrated agricufture. Nutreco is providing
both finance and expertise.
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Report of the Executive Board

+ Revenue 2009 EUR 4,511.7 million;
impact lower volumes limited to 3.7%

+ QOperating result 2009 EUR 175.2
million; 3.8% lower than 2008

- EBITA second half year EUR 133.6
million; 33.9% higher than last year

» Nutreco secured financing with
a syndicated loan and a private
placement and maintained a strong
balance sheet.

« The acquisition of 12 compound feed
plants from Cargill in Spain and

+ Acquisition of 51% shareholding in
Fri-Ribe in Brazil; an excellent platform
to facilitate future expansion in one of
the most important agriculture growth
markets :

« Company-wide programmes to reduce
working capital and operational costs
are contributing to the result

« Strong cash flow by reduction of net
working capital by EUR 98 miilion

+ Dividend proposal of EUR 1.32 per
share; payout ratio 45% -

Portugal will strengthen Nutreco’s
leading market position.

In an economically challenging year, Nutreco businesses
successfully applied several financial measures at the
same time as balancing market constraints with good
performance. The outcome was an excellent second half
with Nutreco entering 2010 well positioned to implement
a strategy of organic growth coupled with targeted
acquisitions.

Nutreco implemented in 2009 a company-wide programme
to control the development of working capital with
significantly better cash flows as a result. The net debt
decreased by EUR 144.2 million from EUR 367.1 million o
EUR 222.9 million at 31 December 2009. Together with the

Key figures (euR x miltion)

Revenue from continuing operations

Operating result before exceptional items and amortisation (EBITA)
Operating result from continuing operations (EBIT)

Profit after tax from continuing operations

Basic earnings per share for continuing operations (EUR)

Dividend per ordinary share (EUR)

refinancing of Nutreco, through a private placement in the
US and a syndicated loan, these actions gave Nutreco a

lot of room for acquisitions, enabling the Company to go
ahead with acquisitions like those in Spain and Brazil.

In 2010 Nutreco will continue to pursue acquisition
opportunities, for example looking to expand fish feed

and feed specialities in its target areas of Latin America,
Southeast Asia — notably China and Vietnam, and in Russia.
At the same time Nutreco will support organic growth in
these activities and look for opportunities to participate

in the consolidation in markets in North America, the
Netherlands and Spain.

2009 2008 Change
45117 4,943.1 8.7%
175.2 182.1 -5.8%
157.9 1721 -8.3%
93.0 105.8 -12.1%
261 3.02 -13.6%
1.32 1.43 -1.7%
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Revenues

Revenue from Nutreco’s continuing operations amounted
to EUR 4,511.7 million, a decrease of EUR 431.4 million

or 8.7% compared with 2008. This decrease was due to
price effects (-4.5%), mostly related to passing on lower
raw material prices in compound feed prices. The volume
development in 2009 was -3.7% compared with 2008, but in
comparison with the decline in the first half year (-7.1%)
we see a recovery of the volume of 3.4% in the second

half year. Acquisitions contributed 0.9% and the foreign
exchange effect was -1.4% mainly related to the US dollar.

(EUR x million)
Revenues by segment continuing operations

Revenues to third parties
Premix and Feed Specialties

Fish Feed

Compound Feed Europe

Animal Nutrition Canada

Meat and Other

Revenues continuing operations

Acquisitions

Revenue increased by 0.9% due to acquisitions. [n 2009 we
have strengthened our compound feed business in Spain and
Portugal with the acquisition of the animal nutrition business
from Cargill, which was approved by the antitrust authorities
in November. The acquisition includes Cargill's 12 Spanish
and Portuguese compound feed production facilities, with

a production volume of around 700,000 metric tonnes and
annual revenue of approximately EUR 240 million.

After integration and transformation, the acquired business
is expected to contribute a similar operating margin in two
years’ time as Nutreco’s existing compound feed business in
Iberia. Combining these businesses will create cost savings
due to optimisation of production and logistics and it will
bring potential for plant specialisation.

Revenue development 2009

Volume -3.7% Price -4.5%

Acquisitions +0.9%

2009 2008 Change
1,000.7 1,069.4 -8.4%
1,120.4 1,169.9 -4.2%

949.9 1,219.7 -22.1%

382.6 398.0 -3.9%
1,058.1 1,086.1 -2.6%

4,511.7 4,943.1 -8.7%

In November we announced the acquisition of a 51%
shareholding in Fri-Ribe, a Brazilian animal nutrition and fish
feed company, bringing Nutreco a platform to facilitate its
further expansion in Brazil. The company has five production
plants and six sales offices across the central and northeast
of Brazil and had annual revenues of EUR 47 million in 2008.

EBITA

In the full year, EBITA before exceptional items decreased
by 3.8% to EUR 175.2 million (2008: EUR 182.1 million). In
the second half year of 2009 EBITA before exceptional items
increased by 33.9% versus 2008 to EUR 133.6 million.

The Premix and Feed Specialties business had a strong
performance in 2009 due to a focus on higher value-added

Currency -1.4% Total -8.7%

eed e B
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(EUR x million)

Operating result before exceptional items and

amortisation (EBITA) per segment continuing operations

Premix and Feed Specialties

Fish Feed

Compound Feed Europe

Animal Nutrition Canada

Meat and Other

Corporate

EBITA continuing operations before exceptional items

Restructuring

Negative goodwill
Impairment charges
Other

Total exceptional items

Total EBITA continuing operations

products. EBITA decreased by -16.3% to EUR 70.4 million
(2008: EUR 84.1 million). However, EBITA in 2008 includes
EUR 20 million benefits related to favourable raw material
positions in a market with increased prices.

Fish Feed reported a 1.9% lower EBITA of EUR 66.4 million
compared with EUR 67.7 million in 2008. A strong volume
growth in Norway has largely balanced the decline in volumes
in Chile, where there is a reduced demand for fish feed due to
lower salmon fish volumes as a consequence of the disease
situation caused by the ISA virus. Fish feed for other farmed
fish species reported results in line with the previous year.

EBITA from Compound Feed Europe amounted to EUR 1.6
million compared with EUR 29.4 million in 2008. The decline
in EBITA relates mainly to a one-off loss of approximately
EUR 20 million in the Dutch business in the first half year
of 2009. Measures have been implemented to restore
profitability in the Netherlands. These measures have
contributed to an EBITA of EUR 14.5 million in the second
half year and a small profit for the full year.

Animal Nutrition Canada’s EBITA increased by 4.3% to

EUR 21.8 million (2008: EUR 20.9 million). Cost savings after
restructuring have resulted in a slightly increased EBITA
margin.

Meat and other activities showed an increased EBITA of
EUR 34.3 million compared with a small loss of EUR 0.4

2009 2008 Change
704 84.1 -16.3%
66.4 67.7 -1.9%

16 294 -94.6%
21.8 209 4.3%
34.3 04

-19.3 -19.6 -1.5%

175.2 182.1 -3.8%

-11.8 94
112 10.2
- 75 -

29 -
-5.2 0.8 -

170.0 182.9 -7.1%

million in 2008. Poultry and pork meat business in Spain
were the main contributors, showing a strong recovery.
The return to profitability for the poultry business was
due to lower feed prices and a stable demand. Also the
Spanish pig business benefited from lower feed prices
than in 2008 and returned to a profit in 2009. The poultry
hatchery business in Canada has performed well driven by
high demand for eggs used for vaccine production for the
pharmaceutical industry.

Exceptional items are items which are non-operational
income and/or gains and expenses and/or losses, which

in general are not related to the normal course of the
business. These are in general restructuring cost,
impairment and badwill. Part of the restructuring cost for
2009 is related to the acquisition of the animal nutrition
business of Cargill in Spain and Portugal. The negative
goodwill occurred only from the acquired business of the
animal nutrition business of Cargill in Spain and Portugal.
The impairment charges are mainly related to the acquired
assets of Maple Leaf Animal Nutrition (2007) in Canada and
of Cargill (2009) in Spain.

The restructuring costs for 2008 are mainly related to the
acquisition of Copaga and Marine Feed and the negative
goodwill occurred from the acquisitions of Marine Feed,
Copaga and Biofactory.
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(EUR x miltion)
Total result for the period

EBITDA

Depreciation

EBITA

Amortisation

Operating result (EBIT) from continuing operations

Financial income
Financial expenses
Foreign exchange result
Net financing costs

Share in results of associates
Result before tax from continuing operations

Income tax expense
Result after tax from continuing operations

Result after tax from discontinued operations
Gain on sale of discontinued operations, net of income tax
Result after tax from discontinued operations

Total result for the period

Attributable to:

Equity holders of Nutreco
Minority interest

Total result for the period

Net financing costs in line with 2008

Net financing costs from continuing operations amounted
to EUR 31.6 million (2008: EUR 31.2 million).

Financial income decreased to EUR 5.9 million (2008: EUR
6.3 million), for the larger part due to lower short-term
interest rates.

Financial expenses were in line with EUR 38.3 million
(2008: EUR 38.1 million); higher long-term interest rates
compensated an on average lower debt. The increased
expenses are a consequence of the refinancing in 2009.
Financial expenses include the dividend of EUR 3.6 million
(2008: EUR 4.5 million) on the cumulative preference
shares. The foreign exchange result amounts to EUR 0.8
million (2008: EUR 0.6 million).

Income tax expense

Income tax expense on continuing operations decreased from
EUR 37.2 million to EUR 34.7 million. The effective tax rate in
2009 was 27.2% for continuing operations (2008: 26.0%). The
effective tax rate in 2010 is expected to be 26 to 28%.
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2009 2008 Change
222.7 233.5 -4.6%
-92.7 -90.6 -4.2%
170.0 182.9 -1.1%
12.1 10.8 0.9%
157.9 172.1 -8.3%
5.9 6.3
-38.3 -38.1
0.8 0.6
-31.6 -31.2 1.3%
1.4 2.1
127.7 143.0 -10.7%
-34.7 -37.2
93.0 105.8 -12.1%
- 111
- 111
93.0 116.9 -20.4%
90.3 114.8
2.7 2.1
93.0 116.9 -20.4%

Result for the period

The result after tax from continuing operations decreased
to EUR 93.0 million from EUR 105.8 million. Basic earnings
per share for continuing operations were 13.6% lower

at EUR 2.61 (2008: EUR 3.02). The result for the period
attributable to equity holders of Nutreco was EUR 90.3
million (2008: EUR 114.8 million).

Cash flow and investments

The net cash from operating activities improved from EUR
98.0 million to EUR 267.0 million. This was mainly the result
of a strong improvement in working capital. The decrease
in working capital was EUR 98.4 million compared to an
increase of EUR 51.7 million in 2008. The improvement was
amongst others the result of a company-wide programme
to reduce working capital and of lower raw material prices
compared with last year. Further improvement to the cash
flow came with the reduction in capital expenditure. The
capital expenditure declined from EUR 90.2 million to EUR
54.1 million in 2009. Nutreco invested in new production
facilities in Italy, Indonesia and Poland for premix and feed
specialties. In fish feed a new plant was opened in Turkey.



Furthermore, Nutreco invested in projects to improve
efficiency and in upgrading and replacement projects.

Strong cash position and capital
structure

In comparison with the previous year, net debt decreased
by EUR 144.2 million to EUR 222.9 million (2008: EUR 367.1
million) mainly to the reduction in working capital. The
total equity on 31 December 2009 was EUR 740.7 million
(2008: EUR 665.5 million). The net debt/EBITDA ratio
declined to 1.00 compared with a ratio of 1.57 in 2008. Also
the net debt/equity ratio improved from 0.56 to 0.30 at 31
December 2009.

On 8 April 2009, Nutreco issued USD 150 million in senior
notes in a private placement in the United States of
America. The notes have been partly used to repay the
maturing USD 46 million tranche of the notes that were
issued in 2004 and to refinance existing bank debt by
long-term debt. The senior notes consist of three tranches
with maturities of five, seven and ten years and are placed
with six institutional investors. On 20 May 2009, Nutreco
successfully refinanced its existing revolving credit facility,
which would have matured in March 2010. The new facility
amounts to EUR 550 million and has a maturity of three
years. The facility is supported by an international group
of banks.

With both the private placement and the new revolving
credit facility, Nutreco has extended its debt maturity
profile and ensured extra liquidity.

Dividend in line with policy of 45% payout

The General Meeting of Shareholders to be held on 1 April
2010 will be recommended to declare a dividend of EUR
1.32 (2008:1.43) per share for the 2009 financial year. This
represents a payout of 45% (2008: 45%) of the total result
attributable to holders of ordinary shares of Nutreco over
the period from 1 January 2009 to 31 December 20089,
excluding impairment and the book result on disposed
activities. This dividend payout ratio is the maximum
payout percentage within the Nutreco dividend policy to
pay out a dividend in the range of 35 to 45% as adopted at
the Annual General Meeting of Shareholders of 2006.

In August 2009, the Gompany already distributed an interim
dividend of EUR 0.20 (2008: 0.40) per ordinary share.
Following adoption of the dividend proposal, the final

dividend of EUR 1.12 can be received in cash or in ordinary
shares, chargeable to the share premium account, at the
shareholder’s option. The ratio between the value of the
stock dividend and the cash dividend will be determined
on the basis of the average weighted price during the

last three trading days of the period for opting to take

the stock dividend, i.e. 19, 20 and 21 April 2010. Both the
cash and the stock dividend will be made payable to the
shareholders on 27 April 2010. It is Nutreco’s intention to
purchase the necessary shares on the market.

Strategic agenda 2010 and outlook

Nutreco will continue to focus on growth in animal
nutrition and fish feed. in 2010 Nutreco will:

+ Focus on new geographic regions and markets with the
perspective of structural profitable growth in countries
like Brazil, China, Russia and Vietnam

» Participate in the industry consolidation process in
markets where it has leading positions (Canada/North
America, Netherlands and Spain)

» Further strengthen its global market positions in
feed specialties and fish feed by organic growth and
acquisitions

+ Execute its science and innovation strategy and develop
new sustainable products and feed solutions to add
value to its customers’ business and grow its product
portfolio to higher-margin products

Although the economic environment continues to be
uncertain, we believe that our business model and spread
of activities provide stability in these challenging times.
Barring unforeseen circumstances, Nutreco expects EBITA
before exceptional items in the first half year of 2010 to
exceed EUR 50 million (2009: EUR 41.6 million). Nutreco

will also increase the investments in capacity expansion
and plant optimisation related to volume growth and

the acquisition of the compound feed plants that were
acquired from Cargill in Spain and Portugal. The capital
expenditure in 2010 is therefore expected to be higher
than depreciation level. An outlook for the second half year
2010 will be provided at the interim results at 29 July 2010.
The majority of Nutreco’s result is generated in the second
half of the year.

Nutreco remains focused on achieving the medium-term
target of an EBITA of EUR 230 million by the end of 2012.
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Nutreco business segments

Nutreco produces a broad range of innovative nutritional products serving the needs of poultry, pigs,
ruminants, companion animals, other livestock animals as well as fish. Below are short descriptions

on each product group.

Premix and feed specialties

Premixes are a blend of feed additives. There are feed
additives for different purposes like nutritional (vitamins,
minerals, etc), technological (emulsifiers, antioxidants,
etc), sensory (flavours and colourants) or zootechnical
(digestion enhancers). Feed specialties are low-volume,
high-precision and high-value products. They include
special feeds for transitional phases such as gestation and
weaning, feeds to complement home-grown cereals, farm
minerals, feed ingredients and animal health products.

Fish feed

Fish feed consists of proteins, oil and fats, cereals, vitamins
and minerals. These nutrients are ground, mixed and
extruded. The extrusion process binds and forms the
product, which is subsequently dried. The fish feed is used
by fish farms. The fish feed product range can vary from
broodstock diets, juvenile feed and grower diets to special
(medicated) diets.

Compound feed

Compound feeds are blended feeds of various ingredients
to match the nutritional requirement of farmed animals.
The main ingredients are macro-ingredients such as
grains and soya, and micro-ingredients such as premixes,
vitamins and minerals. Other ingredients include natural
health components, organic acids, aromatic substances
and pigments.

Meat and other

Next to animal and fish nutrition, Nutreco produces and
markets poultry and pig meat in Spain. Furthermore, in
Canada, Nutreco has poultry hatchery and embryonated
egg productions.

Nutreco’s activities in this report are divided into five
business segments:

1. Premix and Feed Specialties

2. Fish Feed

3. Compound Feed Europe

4. Animal Nutrition Canada

5. Meat and Other

The table below outlines Nutreco’s core activities and presence in 2009:

Premix and F d

Specialties

Sales 2009
EUR million 1,001 1,120
Geographigcal . .
Worldwide Worldwide
Global no. 2 Global no. 1
Market position in in salmon feed
position premix with 12% with 38%

market share market share

Feed compounders,

integrators, Fish
Customers distributors, farmers
home-mixers
Nutreco main B8 SRV Skretting

brands

Compound Feed
Europe

Animal Nutrition

Meat and Other

Canada
950 383 1,058
Benelux, Canada, USA Spain, Canada

Germany, Spain

No. 2 in Benelux with
12% market share
and no. 1 in Spain with
13% market share

No. 1 in poultry
in Spain with 28%
market share

No. 1 in Canada
with 23%
market share

Retail, wholesale,

Livestock Livestock food industry,

farmers farmers food service,
poultry farmers

Hendrix, Shur-Gain,

Nanta Landmark Sada
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Market position and industry
characteristics

About half of the global premix market is estimated to be
supplied by DSM, Trouw Nutrition, Provimi and Evialis. The
rest of the market is in hands of a number of regional
producers. Trouw Nutrition’s global market share in
premixes is approximately 12%. Main suppliers are DSM,
BASF, Evonik and Adisseo. The markets for young animal
feed, innovative feed additives like pro- and pre-biotics
and the nutritional animal health products are stiil very
fragmented.

Strategy

Trouw Nutrition aims to expand its global market position
in premix and feed specialties. The growth strategy for
existing product ranges focuses on capturing leading
market positions by means of acquisitions and organic
growth. Trouw Nutrition’s major expansion focus is

in Brazil, Russia and China. Trouw Nutrition is further
working to include R&D in the business process and
improve innovation.

Production and marketing

The products of Trouw Nutrition are sold with a wide range
of brands. Trouw Nutrition is the well known brand for
premixes and Maxcare for farm minerals. For the young
animal feed including milk replacers, Milkiwean, Milkivit,
Milkinal Syncrono, Sprayfo and Nuklo Spray are the main
product brands. In the animal health segment, Trouw
Nutrition sells with Perfexan brand. Major feed ingredients
brands are Betain™, Selko, Optimin, Fibosel and NovaSil
Plus. Laboratory services are supplied with MasterLab
brand. In 2009 Trouw Nutrition established a central
Commercial Technical Department to steer the marketing,
branding and product launching activities. Trouw Nutrition
has 18 production facilities in Europe and Russia and

14 plants in the Americas. Furthermore, Trouw Nutrition
counts four plants in Asia and one joint venture in Egypt.
Trouw Nutrition has a total annual production of about

1.2 million metric tonnes. The total workforce of Trouw
Nutrition is approximately 3,150 employees including the
acquired business of Fri-Ribe.

Operational developments 2009

The Premix and Feed Specialties business reported a 6.4%
decrease in revenue compared with 2008. The decline in
volumes was 5.6%. Due to increasing raw material prices
in 2008 we saw a period of stocking in 2008, which was
followed by a destocking in 2009. The volumes were also
affected by the global economic crisis, although we noted
a recovery in the second half of 2009. Prices were on
average 1.4% higher and the impact of acquisitions was
2.1%. The foreign exchange effect was -4.5%.

EBITA decreased by -16.3% to EUR 70.4 million (2008: EUR
84.1 million), but EBITA in 2008 included EUR 20 million

of benefits related to favourable raw material positions
in a market with increasing prices. The EBITA margin of
7.0% was above the normalised 6% in 2008, thanks to the
procurement initiative and a focus on product mix with
higher margins.

In 2009, Nutreco announced an acquisition of a 51%
shareholding in Fri-Ribe in Brazil. The company is active

in the production and sales of premixes, farm minerals,
compound feed, horse feed, pet food and fish feed. Fri-Ribe
is an important player in Brazil for shrimp and tilapia fish
feed. The company has five production plants and six sales
offices spread across the central and northeast of Brazil.

Nutreco has disposed its pet food business in Belgium.
Restructuring programmes were executed at Trouw
Nutrition Spain, Sloten, MasterLab and GE Europe. A new
production plant was inaugurated in Italy. This new feed
specialties plant integrates and will replace the production
of the Trouw Nutrition plant in Bussolengo and the former
BASF plant in Comun Nuovo, acquired in 2007. Hence,
Nutreco captures synergies while the location facilitates
synergies between Trouw Nutrition feed specialties and
Skretting fish feeds. The plants in Poland and Indonesia
were expanded and relocated. '

In the innovation area, Fylax Forte was launched worldwide
as a more effective mould inhibitor. In the farm mineral
line, Maxcare, all-in-one, is a new proposition that
combines all micro-ingredients in one product. In the
Netherlands, Salar, salmon oil, was newly launched as a
nutritional supplement for animal nutrition.
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Market position and industry
characteristics

Skretting is the number one feed supplier for all principal salmon
farming markets with a global market share of about 38%. The
top three salmon feed producers including Skretting, EWOS (32%)
and Biomar (22%) account for more than 90% of the total global
salmon feed market volume.

The production of fish feed needs its own knowledge and R&D
requirements. First because of the complexity of the extrusion
process needed for fish feed production. Secondly due to the
required knowledge on raw materials that is essential to replace
scarce raw materials like fishmeal and fish oil in the formulation.
Fish farming has gone through rapid development during

recent decades, in pace with higher growth of fish consumption
compared to other animal-derived proteins. The principal markets
for salmon and seawater trout are Norway and Chile, where

80% of the global farmed salmon is harvested. Other principal
countries for farmed salmon are Scotland, Canada, Australia, the
USA and Ireland. The average annual growth in salmonid feed

in 1998-2009 was more than 5% on average. In 2008 and 2009

we saw a global decline in salmon feed volumes as an enduring
consequence of the ISA virus in Chile in salmon farming. ISAis a
disease which has led to a substantial reduction in the production
of Atlantic salmon in 2009. However, the decline in Chile was
largely balanced by growth in Norway and the other regions.

In the feed industry for farmed marine species such as sea bass,
sea bream, yellowtail and barramundi, many feed players are
operating on a regional or national scale. Nutreco has strong
market positions in feed for marine species in Spain, France, Italy,
Greece, Turkey, the USA, Australia and Japan. With the acquisition
of Fri-Ribe in 2009, a leading position in Brazil for shrimp and
tilapia feed was also added.

Strategy

Skretting aims to stay in the market leading position in fish
feed within all regions and segments. In order to achieve
this, Skretting works on qualitative unique product concepts
that are driven by innovation, food safety and sustainability.
Nutreco will focus on acquisitions in fish feed for non-
salmonids and in new regions like China and Vietnam.

Production

Skretting has 17 fish feed factories in Australia, Canada, Chile
(only one was up and running through 2009), France, Ireland, italy,
Japan, the USA, Norway, Spain, Turkey and the UK, and a dedicated
R&D centre in Norway. Skretting has a comprehensive range of
diets available to suit all needs of fish farmers. They are grouped

into three types, tailored to suit the different lifecycle of the fish:
Optimised Nutrition, Proactive Nutrition and Specific Nutrition.
Optimised Nutrition provides all the feeds that meet the needs of
fish under normal conditions, when the production conditions
are optimal and the fish are healthy and strong, to deliver the
high growth potential of the fish. Proactive Nutrition prepares fish
for challenging times. This could be stress resulting from higher
temperatures, handling and grading or if there is an infection

in the region. Specific Nutrition provides the fish with nutrition
that will give them the best opportunity to withstand the effects

of a disease, environmental challenges or for those times when
you must take specific quality and end-market requirements into
consideration. Each formulation features nutrition specific to the
challenge the fish are exposed to.

Skretting produced approximately 1.3 million tonnes of fish feed
in 2009, of which about 75% was dedicated to salmon feed and
seawater trout. The remaining 25% represents freshwater trout
and eel and marine feeds such as sea bream, sea bass, yellowtail,
barramundi, turbot, halibut and cod.

Operational developments 2009

LR PO
The revenue in Fish Feed decreased by 4.2% to EUR 1,120.4 million
compared with 2008 as a result of a-3.3% lower volume and a
-1.7% foreign exchange effect. The impact of prices was limited
(0.7%), mainly due to passing on higher raw material costs. The
contribution from acquisitions was small (0.1%). A strong volume
growth in Norway is largely compensating the decline in volumes
in Chile, where there is a reduced demand for fish feed as a
consequence of the ISA disease in salmon farming.
EBITA decreased by -1.9% to EUR 66.4 million (2008: 67.7 million),
mainly due to lower feed volumes in Ghile. In Chile, Skretting
mothballed two of its three fish feed plants to optimise the
effective utilisation of the production capacity and operating
costs. Fish feed for farmed species other than salmon performed
in line with last year. In September, Skretting opened a new
production plant in Turkey for the production of fish feed for
freshwater trout, sea bass and sea bream.
Skretting has succeeded in reducing the inclusion of fishmeal in
salmon grower diets to 15% from 40% five years ago. This will be
implemented in Skretting feed formulations starting from 2010.
Skretting aims to achieve a 0% fishmeal inclusion further on, to
reduce our dependecy on marine raw materials. Skretting has
also developed new diets to prevent lice infection as a part of the
Skretting proactive nutrition concept. The new feed helps the fish
resist infection by lice. Furthermore, Skretting has reintroduced
medicated lice feed which contains Teflubenzuron. Skretting’s SEA
programme coordinates sustainability actions in Skretting. SEA
stands for Sustainable Economic Aquafeeds and is Skretting’s
commitment for improving the sustainability of aquaculture. In
2009 the SEA programme was launced in Chile and Italy, after a
successful implementation in the UK and Norway.

Operational developments ] Fish Feed [ 31
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Market position and industry
characteristics

The global animal feed industry is a fragmented industry;
most compound feed producers operate on a national or
regional scale. The concentration in compound feed markets
is therefore low. Critical activities within the compound

feed industry are sourcing, formulating, milling and supply
chain management. The competitive advantage of feed
manufacturers compared to home-made animal feed
produced by farmers lies in global sourcing in combination
with knowledge related to the substitution of energy and
protein sources, feed technology know-how and quality
control.

In Europe, the major feed producers are active on a

national scale, often as cooperatives. We see some trends

of consolidation. In 2009, Nutreco acquired Cargill Animal
Nutrition in Spain and Portugal, to strengthen Nutreco’s
leading market position and to play an active role in the
consolidation of the Iberian feed industry.

The Dutch compound feed market is fairly concentrated;

the six largest producers out of approximately 120 players
account for 65% of the total market. The Dutch and German
compound feed market has strongly positioned cooperatives
(+/-50%) of the market, while the Belgian industry is mainly
in hands of private companies (80%). Hendrix has a leading
position in the Benelux with a market share of 12%. Main
competitors are Cehave (11%) and Agrifirm (7%) (planning to
merge), De Heus (11%) and For Farmers (7%). Some of these
companies also supply substantial volumes to the German
market.

The Iberian compound feed industry is fragmented; ten out of
approximately 900 players account for about 35% of the total
volume. The Iberian market is a multi-species market with a
great importance in pig and poultry. Nanta is market leader in
Iberia with an overall market share of 13% and a nationwide
presence, strengthened by the acquisition of Cargill Animal
Nutrition. Main competitors are Vall Co. (4%), Guissona (4%),
Nuter (3%) and Coren (3%).

Strategy

Responding to the ongoing industry consolidation, a smaller
number of farms coupled with increasing farm size, Nutreco
took an important step in Iberia in 2009 by the acquisition of
Cargill Animal Nutrition. Nanta will execute the integration
programme to capture the foreseen synergies, which was the
main reason for acquiring the Cargill businesses in Iberia. In the
Benelux, in the wake of the shift of farm size and total number,
Hendrix will further focus on its target customer segments and
rationalise the market approach for the non-target segments.

Production

Nutreco compound feeds in Europe are produced by the Hendrix
companies in the Netherlands, Belgium and Germany, and by
Nanta and newly acquired Cargill plants in Spain and Portugal. A
network of production sites, sales offices and dealers provides
a strong presence in these markets. Hendrix operates ten
compound feed plants with an annual production volume of
about 2.5 million tonnes with approximately 700 employees.
Nanta and Cargill Animal Nutrition in Iberia together operate

28 compound feed plants with an annual production volume of
about 3.5 million tonnes, which includes the supply to Nutreco’s
meat businesses in Spain. There are about 1,000 employees
engaged in the compound feed activities in Spain and Portugal.

Operational developments 2009

The revenue of Compound Feed Europe was EUR 269.8 million
lower compared to 2008 (-22.1%). In comparison with 2008, sales
prices decreased by 17.3% due to lower grain and soy prices.
Volumes decreased by 6.4% due to a lower demand for feed for
dairy cows and pigs mainly related to the low milk and pig prices
and an overall stagnation of the demand in Spain. When milk and
pig prices are lower, farmers focus more on cost savings. During
the year we saw a recovery in volumes in comparison with 2008 to
-4.1% in the second half year from -8.3% in the first half year. The
acquisition impact on revenues was 1.6% (Spain).

EBITA was significantly lower compared to 2008, mainly due to

a one-off loss of EUR 20 million in the Netherlands. In the first
quarter of 2009, an operational loss related to purchase positions
in raw materials was reported. Measures have been implemented
to restore profitability and management has been changed. The
resuits have recovered in the second half of 2009.

An important milestone for the year was the acquisition of Cargill
Animal Nutrition in Iberia, which was approved by the antitrust
authorities in November. The acquisition includes Cargili’s 12
Spanish and Portuguese compound feed production facilities,
with a production volume of around 700,000 metric tonnes, annual
sales of approximately EUR 240 million and 422 employees. After
integration and transformation, the acquired business is expected
to contribute a similar operating margin in two years’ time as
Nutreco’s existing compound feed business in Iberia. The total
consideration for this acquisition is approximately EUR 40 million
which includes integration, restructuring and transformation costs
and investments in production locations in the next two years.
Hendrix launched a new piglet feed programme, ALPHA, in
February, providing premium piglet feed for healthier growth

and better feed utilisation. Furthermore, Hendrix has launched a
patented fermented liquid feed to improve pigs’ intestinal health.
Nanta worked during 2009 on the better use of raw materials such
as soya, wheat and DDGs (Distillers Dried Grains).

Operational developments l Compound Feed Europe l 35
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Market position and industry
characteristics

The North American animal feed industry (US and
Canada) is the largest in the world. The Canadian animal
feed industry is estimated at about 22 million tonnes in
compound feed equivalents (CFE) in 2009, representing
about 3% of the global animal feed industry. Pouliry and
dairy production is supply-managed by quota in Canada,
resulting in a relatively stable feed demand. Swine and
beef production are not controlled by quota.

The Canadian animal feed market is mainly supplied by
regional feed producers. Nutreco Animal Nutrition Canada,
which has a nationwide presence, has a total market share
of about 23%. Nutreco’s main competitors in Canada are
Ridley, Gargill and Viterra.

In New York State, Nutreco Canada produces feed for dairy
cows and holds a market share of about 18%.

Strategy

Nutreco’s leading position in Canada supported by strong
brands provide the company with an excellent foundation
on which to build its presence further in Canada. Shur-Gain
and Landmark Feeds have high standards in products and
business performance. Synergies are found in the joint
purchase with other Nutreco companies in raw materials,
the sale of complementary products and the sharing of
R&D knowledge.

Production

Gustomers in Canada are served from 12 animal feed

and premix manufacturing facilities for swine, beef and
dairy cows and poultry with an annual production of
about 1.1 million tonnes. Shur-Gain is supported by an
extensive dealer network in both Ontario and Quebec.
Nutreco Canada has a dedicated pet food plant producing
private label and branded products in St. Marys, Ontario.
In Strykersville, New York State, USA, Nutreco Canada
operates a plant producing Shur-Gain feed for dairy cows.

Operational developments 2009

The revenue in 2009 of Animal Nutrition Canada was EUR
382.6 million compared with EUR 398.0 million in 2008
(-3.9%). The decline was due to lower volumes (2.1%) and
slightly lower prices (0.9%) compared to 2008. The foreign
exchange effect was -0.9%. The revenues in poultry feed
and feed for dairy cows were relatively stable, while the
volume of swine feed declined due to ongoing low pork
prices, which made farmers decide to grow fewer pigs.

EBITA of Animal Nutrition Canada in 2009 was slightly
higher compared to 2008. The lower results in swine feed
were compensated by the strong results in the poultry
feed, feed for dairy cows and pet food business. The cost
savings after restructuring measures have resulted in a
slightly increased operating margin.

Operational developments f Animal Nutrition Canada [ 35
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Market position and industry
characteristics

With a market share of 28%, Sada is the number one
poultry producer in Spain. Its main competitors are Vall-
Doux (11%), Coren (7%), Uvesa (5%) and Avicola Navarra
(4%). In the pig farming industry in Spain, Inga Food has
a market share of 1.4%. Nutreco Canada has a leading
position in the production of one-day-old chicks, with a
market share of 34% in Canada. The Canadian poultry
market is supply-managed and regulated by a quota
system. It is a stable market and grows in relation to the
domestic demand.

Strategy

Sada is focused on stepping up alignments with major
retailers, which is approximately 50% of the revenues

in Spain. In this regard, fresh packed and value-added
poultry products play an important role and offer the best
possibility in combination with cost plus agreements to
reduce volatility of the results. Value addition is achieved
through innovative and flexible product development

and close collaboration with the customer. Sada will also
strengthen the sales to the food service segment.

Inga Food is focused on cost reduction, improvement of
quality through official certifying entities, reduction of
volatility by means of cost plus agreements and close
collaboration with feed businesses by way of animal
trading.

The Canadian poultry operations are closely linked

with the poultry feed operations and are used to form
strategic partnerships with poultry feed customers and
enhance the stability of this business, while still being
profitable in their own right.

Production

Sada is the Spanish market leader in chicken meat
products and is well known for its brands Sada and

Cuk. The majority of its products is sold to consumers
through supermarkets and hypermarkets. Sada has ten
processing facilities throughout Spain with a total annual
production of about 150 million broilers. Almost 94% of
the production relates to fresh products and about 6%
to frozen products. More than 50% of the products are

value-added products. Sada has ten processing plants in
Spain and has approximately 3,500 employees.

Inga Food is a pig farming company in Spain producing
over 820,000 pigs per year. These animals are raised by
contracted farmers throughout Spain. Inga Food has 41
employees.

In Canada, Nutreco owns four poultry hatcheries and 50%
of a joint venture producing a total of 75 million one-day-
old chicks in the Eastern region. The hatchery businesses
are closely linked with the sale of poultry feed products to
producers in the region. In Quebec, one of the hatcheries
is dedicated to the production of embryonated eggs for
the pharmaceutical industry (Les embryons Lanaudiére).

Operational developments 2009

Meat and other activities reported a 2.6% lower revenue
of EUR 1,058.1 million, mainly related to slightly lower

pig and poultry prices (-2.8%). The volumes were

slightly higher (0.1%) than last year’s level as well as the
acquisition effect (0.1%). Revenue in Canada was better
due to an increased volume of eggs for HIN1 vaccine
production.

EBITA increased to EUR 34.3 million from a small operating
loss in 2008 mainly due to a strong recovery of the poultry
activities in Spain. The return to profitability was due to
lower feed prices and a stable demand for poultry meat.
Also the Spanish pig business benefited from lower feed
prices than in 2008 and returned to a profit in 2009. The
poultry hatchery business in Canada has benefited from
the high demand related to pharma egg business.

In Spain Sada launched a new packaging system, based
on new PET technology, 100% recycable and more
environment-friendly.

Operational developments , Meat and Other f 37
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Taking a lead in efficient and
sustainable feed solution

The Research & Development activities in Nutreco were reorganised in a way that brought research
into closer coordination with the businesses of Nutreco. Liaison between research leaders ensures
R&D teams continue cooperation and knowledge sharing across Nutreco. A theme that runs through
the R&D activities is that of finding ways to increase the efficiency of transferring the nutritional
value of feed raw materials into animal and fish protein on the farms. Other common themes include
supporting animal health and expanding the range of raw materials available to the feed producers.

Progress was achieved under each of these headings.

Important changes were made in the organisation of
Research & Development activities in Nutreco in 2009 as
part of the closer connection of the Executive Board with
the business sectors. R&D activities were grouped under
three headings — Agriculture, Specialties and Aquaculture
- and incorporated with the businesses also grouped
under those headings. These changes bring R&D activities
into closer relationship with the businesses and enhance
their ability to support Nutreco strategy and fulfilment of
its ambition of Feeding the Future. Processes are in place
to facilitate the flow of information on the needs of the
market into the R&D activities. Equally, these processes
facilitate the implementation of R&D findings into the
products and services provided by the businesses to
customers. R&D activities across Nutreco are coordinated
by an R&D platform that brings together the research
leaders from the various disciplines and there is
oversight by a newly formed Innovation and Sustainability
Committee.

Topics in common

Animal nutrition, which includes nutrition for fish, is
provided as feeds and specialty products manufactured
from raw materials and, in volume terms, the vast majority
of these raw materials come originally from agriculture and
fisheries. That places Nutreco at a critical junction between
raw materials and farmers who are the producers of food
in the form of meat, dairy, eggs and fish. Developments at
the junction as improvement of feed conversion rates can
increase the efficiency with which the food is produced and
can help reduce the environmental impact of its production.
Having these factors in common means there are some
common themes running through all Nutreco R&D.

Research delivers a better understanding of the nutritional
requirements of animals and fish through all stages of the
lifecycle. Developments in feed formulation and manufacturing
technology then help the feed companies meet those
requirements precisely, optimising the production on the
customers’ farms and minimising waste of nutritional content.
Additionally, precision in nutrition reduces the loss of
nutrients such as minerals into the environment. Other
formulation developments, for example with feed additives,
can reduce greenhouse gas production by ruminants.

Feed additives can increase the availability of nutrients by
making them more readily digestible or by protecting them
until they reach the optimum location in the digestive tract.
Additives can also support the health status of the animals
and fish, thereby increasing productivity and reducing the
need for veterinary intervention and medication.

Extending the range of feed raw materials provides Nutreco
purchasers and formulators with greater flexibility and
reduces dependency on any individual raw material. The
wider choice enhances formulators’ ability to prepare the
specified nutrition at the lowest cost and makes best use
of by-products of other industries that otherwise might

be consigned as waste. By-products from the biofuel
production industry are particularly interesting.
Combining knowledge from these themes enables the R&D
teams to develop innovative feeds that improve productivity
and differentiate Nutreco businesses. The R&D teams give
a particular focus to the development of feeds targeted
specifically at crucial transition periods. Good nutrition

at stages such as the period prior to insemination, at
parturition and weaning, or transfer from freshwater to
seawater for salmon can make a substantial contribution
to animal health and productivity throughout the lifecycle.

All Nutreco research teams combine work in their own
centres with coaperative and commissioned research at
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Research

centres

Nutreco’s research relating to animals, feed
ingredients and food is based in eight research
centres. These centres are located in Canada, the
Netherlands, Norway and Spain and focus on the
nutrition, health and husbandry of pigs, poultry,
rabbits, ruminants, calves and fish. Further
research activities are directed to the discovery

of feed ingredients and the improvement of feed
production technology. Nutreco research feed plants
in the Netherlands, Norway and Spain facilitate this
research. In addition, Nutreco conducts R&D to
advance its knowledge of food production. Nutreco
laboratories in Canada, the Netherlands, Norway and
Spain support all the research activities. All Nutreco
research centres are IS0 9001 certified.

Calf

Research
Centre

The Calf Research Gentre is located in the Netherlands.
Trials are conducted with approximately 500 veal calves
and calves for pink meat production. Milk replacers
are the key focus of the research. Further research

is conducted on topics such as feed ingredients, feed
efficiency, meat quality, animal health and animal
welfare. The research centre has collaborative projects
with research facilities in Mexico.
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external research institutes including leading universities
around the world. They maintain contacts with leading
specialists and participate in scientific conferences to be
aware of the latest findings and theories in animal nutrition.
In 2009, Nutreco again organised an InnoVision day (see
page 43) to precede the Agri Vision conference in June.

R&D activities in Nutreco contribute to the leading
positions of Nutreco businesses in their market places and
to increased and sustainable production of high-quality
protein food for the world of tomorrow.

Agriculture R&D

The agriculture R&D centres conduct fundamental research
into the nutritional needs of farm animals, assess the potential
of alternative raw materials and develop more effective ways

of managing feed use on farms. A diagnostic study across the
Nutreco compound feed businesses in 2009 indicated that 75%
of their technical needs were common. These findings inform
prioritisation of agriculture R&D activities and stimulate the
sharing of best practices between research centres and among
the businesses.

Data gathered by the technical teams of the Nutreco feed
businesses in the field give greater insights into feed
performance. For example, in 2009 the technical teams in
Nutreco Canada monitored the performance of two million pigs,
coast-to-coast. The information is combined with that of other
Nutreco businesses to develop mathematical models such as
Watson, BOSS and the new Optifeed sow feeding programme
launched in Spain. These models take many nutritional, animat
and commercial factors into account to indicate optimum feed
formulations and feeding strategies matched to the breed, the
lifecycle stage and the production environment and targets

on each farm. In some instances, for example with Optifeed
for breeding sows, the models can provide specific feeding
regimens per animal. Continuing research and data gathering
enables the R&D teams to refine these models. In turn, that
increases the efficiency of animal nutrition and reduces waste
and environmental pollution in the form of manure, minerals
and, potentially, greenhouse gases. The R&D teams prepare
and participate in training in the application of these models
at farm level to ensure the maximum benefit is delivered to
Nutreco customers. To facilitate sharing of knowledge and best
practices, in 2010 Nutreco agricultural R&D teams will adopt
one common model per species.

The agricultural R&D activities of Nutreco are located in the
Agresearch Centre of Nutreco Canada, the Calf Research



Centre, Ruminant Research Centre and Swine Research
Centre in the Netherlands and the Poultry and Rabbit
Research Centre in Spain. Feed production technology
and the production of feeds with novel ingredients

are investigated at specialist pilot-scale plants in the
Netherlands, Spain and Canada. These plants also supply
experimental feeds for small-scale feeding trials.

R&D for premixes and specialties

R&D for premixes and feed specialties is focused at the
Ingredient Research Centre established in 2008 in the
Netherlands. It has two sections, to study main (macro)
ingredients and those present at micro levels. As R&D with
a focus on premixes and feed specialties was only brought
together as a distinct group in 2009, the research portfolio
continues to be developed. In general these R&D teams
conduct research in feed additives, functional ingredients
and young animal feeds, and in premixes and concentrates.
An Ingredients Discovery Team assesses potential new
ingredients and nominates the most promising for
screening to ensure they meet the necessary safety and
functional requirements to go further as feed ingredients.

Feed additives and functional ingredients, an emerging area
of research, are used across several species. In contrast,
the young animal feeds, premixes and concentrates are
species-specific and research into these products is
conducted in cooperation with the Nutreco agricultural
research centres. Communication protocols ensure the
Nutreco compound feed businesses are continually updated
on research in premix and specialty products so that they
can quickly implement relevant results in their products.

Research in feed additives and functional ingredients is
revealing benefits in areas such as the functioning of the
gut. The right combination of ingredients can stimulate
uptake of nutrients from the feed both directly and by
influencing gut microbiota (the microbiological population
of the gut). These functions can also deliver benefits in
animal health. Further research is expanding knowledge of
the ways in which ingredients can support immune systems
and influence the expression of genes to improve animal
health and performance.

In a separate discipline, researchers are investigating

the control of deleterious microbes and the toxins they
produce. The resultant products can help preserve feed
raw materials and finished feeds, for example from mould
growth, while others can protect animals from infections,

Food

Research
Centre

The Food Research Gentre (FRC) in Spain is active

in developing poultry meat processing technology,
new product development, including ready-to-eat
meals, and innovative packaging. Next to this, food
safety is an important focus area of the FRC. The
facilities include a pilot plant, a kitchen, a panel room
for tasting trials and a microbiology laboratory. In
addition, much research is done in cooperation with
external scientific institutions.

Ingredient
Research
Centre

The Nutreco Ingredient Research Centre (IRC) in the
Netherlands became fully operational early in 2009. The
IRC team assesses newly identified potential ingredients
for feeds for pigs, poultry, ruminants and other species.
They evaluate the nutritional and functional content

of these ingredients and any bioactivity that can
contribute to animal health and product quality. There
is a dedicated portfolio of projects to support growth

of the feed additives business as these products offer

a potential to increase efficiency and sustainability in
the use of feed raw materials. Further studies aim to
strengthen the dossiers of existing ingredients and to
develop feed technology. At MasterLab, the IRC has a
dedicated laboratory for the screening of ingredients.
Additionally, at the Research Feed Plant, the centre
focuses on feed production technology.
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Nuireco

Canada
Agresearoh

i

Nutreco Canada Agresearch has a dedicated multi-
species R&D centre of 325 ha. The centre has separate
units for broilers, layers, turkeys, swine and dairy. Based
near Burford Ontario, it is Canada’s largest corporate
animal R&D facility and one of the largest in North
America. Agresearch has been successfully inspected

by the Canadian Food Inspection Agency, Heaith Canada
and the US Food and Drugs Administration (FDA). Nutreco
Canada’s scientific team is located in the University of
Guelph Research Park, which allows for collaborative
research efforts that involve the best academic,
government and industrial researchers to solve the
nutritional, health and management issues faced by
commercial livestock producers.

Canadian research focuses primarily on quantitative
nutrition. This discipline includes the study of
feedstuff nutritive value, diet formulation and feeding
programme design, but the major emphasis is on
dynamic simulation models used to understand and
predict input-output relations in the production of
meat and milk.

Poultry and
Rabbit

Résearch
Centre

The Poultry and Rabbit Research Centre is located
between Madrid and Toledo in Spain. It has the best
facilities in Europe for research in broiler breeders,
broilers, layers, turkeys and rabbits. There is a special
unit for physiological and digestion studies and the
research team is also active in optimising nutrition
for animals in different housing systems. A feed pilot
plant provides the various feeds needed for these
research activities.
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for example by inhibiting the proliferation of microbes in
drinking water supplies. The demand for such products
may well increase as a consequence of climate change
leading to warmer and more humid conditions in previously
temperate regions.

Aquaculture R&D

Aquaculture research is conducted at the Skretting
Aquaculture Research Gentre (ARC) in Norway. It takes

a similar approach to much of the work seen in the
agriculture and specialties R&D. In areas such as functional
ingredients and the investigation of microbiota, there is
extensive cooperation and sharing of knowledge.

A central part of the aquaculture R&D aims to improve

the efficiency with which fish can convert their feed into
nutrients for growth and energy and thus reduce feed
conversion ratios, that is the ratio of feed consumed to
growth of the fish. An immediate target is defined as
producing more fish protein from a species such as Atlantic
salmon than is used as fishmeal in the feed they consume.
This can be achieved through efficient feed conversion and
the supplementation of fishmeal protein in the feed with
alternative raw materials. ldentifying alternatives to the
marine raw materials of fishmeal and fish oil is vital for the
expansion of modern aquaculture because the amount of
these materials available globally is limited by the need to
conserve the populations of the wild fish used to produce
them. Significant breakthroughs were achieved in this area
in 2009.

Attention to functional ingredients revealed a number
present in fishmeal that perform essential functions
apart from purely nutritional ones, for example in gut
health, digestive processes and metabolic functions.
Finding alternative sources for these ingredients makes
it possible to reduce the fishmeal level in feed to new
minimum limits. Additionally, researchers are exploring
other characteristics of functional ingredients in areas
such as nutrigenomics — feed ingredients that affect gene
expression — and metabolomics — feed ingredients that
affect metabolic pathways. Both, again, can contribute to
making aquaculture more efficient.

When exploring alternative raw materials, one of the
criteria is to maintain the health benefits for humans
derived from eating fish. In addition to the long-chain
omega-3 fatty acids notably obtained from oily fish such as
the Atlantic salmon, fish provide a source of high-quality



protein and vitamins and minerals in a form that humans
can easily absorb.

As aquaculture expands to meet the growing demand _ , ] Rummant
for fish, it is adopting a wider range of species. Skretting - Research
ARC developed and collected knowledge of the nutrition ‘ u Ce ntr.e

of species such as Atlantic salmon, trout, sea bream and
sea bass for over 20 years. Researchers are using that
experience to accelerate the development of efficient feeds

for new species, such as cod and tuna, where Skretting ARC The Ruminant Research Centre in the Netherlands
is part of an EU project in tuna farming and is working with has a resident research herd of 140 dairy cows.
tuna farming development teams in the Asia-Pacific region. It has an integrated research team with expertise

in dairy, beef and small ruminant nutrition. At the

— research facility individual feed intakes are monitored,
InnoVision including the separate intake patterns of concentrates

and roughage, both during the dry period and

The Nutreco R&D team organised a specialist meeting ahead lactation. The research is crucial in the development
of Agri Vision 2009, Nutreco’s biennial multi-stakeholder of products, concepts and nutritional models that
conference in June 2009. This brought together leading provide state-of-the-art nutritional solutions for our
agriculture and food scientists from four continents — customers.

Europe, Africa, North America and Asia. Discussions shared
current progress in a wide range of science disciplines
that relate to animal nutrition. They demonstrated that
animal nutrition can gain important knowledge from new
disciplines being rapidly developed by the pharmaceutical SW| ne
and food industries to identify the relationships of nutrition, |
the microbial population of the intestine and genetics. The .
benefits to agriculture from this work will be in the mid to Centre
long term. For instance nutritional ingredients can influence . '
the expression of individual genes. It is being referred to as
nutrigenomics and increased understanding will contribute

to efficiency, animal health and welfare and to reducing The Swine Research Centre in the Netherlands has
modern housing facilities for a resident herd of sows,

as well as for piglets and growing pigs. A special unit
is equipped for physiological and digestion studies.
Electronic pig identification and data collection
systems are used to monitor individual feed intake
behaviour, health and performance and to assess
feeding regimes, from the piglet stage to finishing pigs.

Research

environmental impact.

A second conclusion indicated there are substantial
gains to be won in the near future from adapting and
applying technologies already available. Examples include
faster and more accurate analysis of conventional and
new feed raw materials, breeding technology and more
precise farm management. Many new raw materials

are coming from advancing food and fuel technologies.
Developments in fermentation technology are creating

new opportunities with functional feed ingredients that
support animal health and final product quality.

A third conclusion at InnoVision was that interdisciplinary
cooperation among the sciences is increasingly important
in identifying the many potential animal nutrition benefits
available in the rapidly expanding knowledge base.
Bioinformatics, the technology to extract meaningful
information from a vast shared database, will play a
central role in making this a practical possibility.
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Top innovations

Skretting
Aquaculture

in 2009

Innovations coming from Nutreco R&D in 2009 led

to many new products, product enhancements and
improved customer service. The following are examples
brought into commercial application in 2009 or
scheduled for 2010.

mese ~. Research
Centre

The Skretting Aquaculture Research Centre (ARC)
in Norway has 21 research specialists representing

nine nationalities. They work in fish nutrition, fish
health, food safety & quality and feed production to
support the ARC’s vision of “Tomorrow’s feed today”.
Research at ARC is complemented by cooperation with
universities and research centres around the world.

A pilot-scale Feed Technology Plant facilitates the
optimisation of production equipment and processes.
The plant’s novel extruder allows for R&D into
production methods and new ingredients, and for
better understanding of the extrusion processes. The
plant also produces sample batches of experimental
diets for trials. Feed trials take place at the nearby
ARC Fish Trials Station, where all facilities are land-
based, including seawater facilities. Land-based
tanks offer greater ability to monitor and control
conditions such as temperature and eliminate
external threats such as attack by seals or infection
by sea lice. It is an advanced technology for trials
with larger fish in seawater. The station is used for
growth and digestibility trials with fish in fresh and
salt water, from fry to adult fish. Feed developments
for freshwater trout are assessed at Skretting Italy's
Mozzecane trial station in northern Italy. Many aspects
of research are supported in ARC’s internationally
accredited aquaculture laboratory, specialising in
analysis of raw materials for fish feed and finished
feed as well as analyses of fish.
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Fylax® Forte mould inhibitor for raw

materials and compound feeds

Fylax® Forte is produced using a unique technology
based on Nutreco research findings. It is significantly
more effective at controlling moulds in compound
feeds and on raw materials than the industry
standard products. As a result the same shelf life

is achieved at a 15% cost saving. Fylax Forte was
launched in 2009.

Raw materials for

poultry feeds

Research in Nutreco delivered a better understanding
of the variations in nutritional value for broilers

of wheat from different geographical origins. New
equations were developed for an innovative method
of using NIR analysis to predict the nutritional value
of the feed and its value to the broiler. The technology
will help to reduce variation in broiler performance
and will be introduced to the compound feed
businesses during 2010.

Recyclable

packaging

Innovative packaging for poultry meat was developed
by Nutreco research for use in Spain. The modified
atmosphere packs are less than half the weight

of the previous generation while holding the same
weight of product and giving the same shelf life. Thus
they are stored and transported more efficiently,
reducing environmental impact. Additionally, they are
100% recyclable. The new packs were introduced in a
leading retailer during 2009. :




Novalac, Newton and Rumenac

Alpha piglet
feeds

ration calculation models

These models are used in ration optimisation for
ruminants. The aim is to match the feed offered to
ruminants with their specific nutrient requirements
to optimise production efficiency and animal health.
Using the models it is possible to calculate the total
nutrition required as feed by ruminants, taking
account of external raw materials and farm-specific
forages such as grass silage. Additionally, the models
indicate an optimum use of rumen modifiers for
dairy cattle. Developments in 2009 added a new
parameter relating to glucose supply and predictions
of the direct feeding value of grass silage using near
infrared spectroscopy (NIR). The use of NIR in these
models to predict the degradation of grass silage in
the rumen is unique. The innovations will be applied
in 2010.

Alpha piglet feeds, faunched in 2009 in northwest
Europe, use knowledge generated by Nutreco
research and developments in the Nutreco feed
specialty business (e.g. for Milkiwean). They feature
high palatability and improved physical properties
and are more readily eaten by the piglets. Special
feed ingredients promote gut health. Alpha feeds
deliver better growth rates with healthy piglets and
reduced feed costs.

MicroBalance™

saimonid feeds

Nutreco research into the detailed nutritional profile
of fishmeal revealed micro-nutrients with vital
functions. The requirement by fish such as Atlantic
salmon and sea trout for these micro-nutrients was
demonstrated to be the limiting factor for reducing
the amount of fishmeal in their feed. The research
team identified alternative sources for the micro-
nutrients and using these sources the level of
fishmeal in grower feed for these fish can be reduced
to half of previous typicaf levels. The MicroBalance™
concept is being commercially introduced in

2010, increasing options in feed formulation and
contributing to sustainable use of fishmeal.

Tuna diets

Several aquaculture companies and research teams
around the world are close to successful breeding
and rearing of tuna in captivity. This will remove
pressure on endangered wild stocks. Nutreco
researchers have developed AquaSoft and Aurora
feeds for tuna and patented methods for producing
them in consistent quality feed blocks large enough
to appeal to these fish. Commercial trials began in
2009 and continue in 2010.

Optifeed sow

feed concept

The innovative Optifeed sow feeding concept introduced
in Spain at the beginning of 2010 is based on data

and best practices from Nutreco research teams and
compound feed businesses in Canada, the Netherlands
and Spain. It includes a new range of feeds for
different life stages and a newly developed model to
indicate optimum feeding practices with the new feeds
for each farm, and where possible, for each sow.

Transfer diets for

Atlantic salmon

The period just before and after the transfer of
Atlantic salmon from freshwater to seawater is
critical and optimum nutrition can contribute

to enhanced survival and growth rates. Nutreco
researchers identified active feed ingredients that
enable the fish to cope better with this transition.
Nutra Supreme and Spirit Supreme, for the final
weeks in freshwater and first weeks in seawater
respectively, are being launched in 2010.
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Throughout the ten years of sustainability reporting,
Nutreco maintained wide participation in stakeholder
dialogues such as the Round Table on Responsible Soy
and the Salmon Aquaculture Dialogue. The two most
important stakeholder dialogues for Nutreco since 1996
have been the 12 alternating AquaVision and Agri Vision
multi-stakeholder conferences, which provide neutral
platforms for debating issues facing the animal nutrition
industry and bring valuable insights from around the
world. The information and opinions gained from all
stakeholder dialogues, and from monitoring for issues
related to Nutreco activities, have influenced strategies
and ambitions in Nutreco. These activities are more fully
described in the Nutreco Sustainability Report 2009.

Doubling food production while
halving the footprint

In June 2009 Nutreco organised the fifth Agri Vision
conference. This brought together 375 leaders of
agribusinesses from 44 countries to hear from 20 top
business managers and agricultural scientists during

three half-day sessions. The theme of Agri Vision 2009 was
the challenge of feeding the world in 2050 with nine billion
people and many having higher expectations for animal
proteins in their diets. At the same time the food must be
produced by a smaller proportion of the population, because
of urbanisation, with a narrowing resource base in terms of
land and water together with volatile prices and availability
of feed raw materials.

The outcome at the Agri Vision conference was strongly
positive. Speakers and delegates agreed that with the
knowledge and technology in hand and investment in

the right areas, geographically for example in Africa and
technically for example in sustainable precision farming,

it will be possible to sustainably produce the food that will
be needed. The potential for feeding the world of 2050 and
the opportunity for Nutreco to be a sustainable contributor
are described in the Feeding the Future booklet published
by Nutreco in February 2010. Inspired by the strongly
positive opinions expressed at Agri Vision, Nutreco in this
booklet brought together the views of key speakers and
many other top business leaders and scientists from all
stages of our value chains. They explain the challenges and
how the knowledge, skills and technology we have today
and will have tomorrow will enable us to feed the world of

2050. They also show it can be done without overexploiting
our planet and while maintaining the richness of our
biodiversity — doubling food production while halving the
footprint.

Preparing and publishing this booklet illustrates how
Nutreco at its critical junction in the midpoint of the
feed-to-food value chains can engage and influence other
stakeholders.

The outcome of Agri Vision additionally provided an
important driver for the development of the sustainability
process now taking place in Nutreco and endorsed the
commitment to embed sustainability in the daily activities
and thinking of Nutreco. The first important step was to
develop a valid and relevant sustainability policy.

Sustainability policy

The development of the policy began with the creation

of an Innovation and Sustainability Committee as a
Committee of the Supervisory Board who meets with

the Nutreco CEO and the Nutreco Director Research &
Development and Quality Affairs. Forming the Innovation
and Sustainability Committee demonstrates two important
points about Nutreco. First, sustainability is viewed as an
essential characteristic for Nutreco and progress towards
it is endorsed from the very top. Second, innovation is seen
as essential in achieving progress towards sustainability
through the products and technical advice Nutreco offers
its farming customers.

Following a review of the sustainability approach of
Nutreco by the Innovation and Sustainability Committee,

a process for developing a sustainability policy was
presented to the Nutreco Executive Board. The process
included forming an internal Sustainability Group to guide
the development of the sustainability policy. The three
Executive Vice-Presidents nominated 16 people from six
countries to represent all business sectors of Nutreco and
key corporate functions. The group provided the basis for
the sustainability policy that was approved by the Executive
Board in November 2009.

The Nutreco sustainability policy sets out commitments for
Nutreco. Progress towards fulfilling these commitments
will enable Nutreco to increase its level of sustainability.
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Nutreco will attain a high standard of sustainability by
fulfilling the following commitments:

1. Nutreco invests in und;%erstanding the impact
on the environment, iri:cluding climate effects,

associated with its acéivities and products.

It gives priority to mitifgating any that are
negative, either by re(f;uction or an equivalent
positive action. The kej drivers are:

|

- Improvement of feed efficiency, i.e. the conversion
of feed into animal products, in order to optimise
the use of resources and to reduce the loss of
nutrients

- Further development of the use of co-products
from the food, beverages and biofuel industries,
biomass and non-organic raw materials to
alleviate the pressure on natural resources

- Changes in diet patterns and composition of
feed formulations for farm animals and fish to
significantly reduce the GHG emissions attributed
to livestock production systems

- Reduction of the carbon footprint in its own
operations

- Work with value chain partners to establish
sustainability criteria and to implement control
and management systems for the sourcing of
feed raw materials within Nutreco and encourage
their application throughout the value chain.
These criteria cover both agricultural resources,
including land use change such as deforestation,
and marine resources.

2. Nutreco delivers high-éuality and sustainable
feed solutions that supiport the best
performance of farme(fi animals and fish and
puts assurance of feed-to-food safety ahead of
risk-carrying opportunfities to win quick profits.

Nutreco provides safe iworking environments,
fair and equal employrhent in all its operations,
regardless of gender, i'ace, colour, creed or
sexual orientation. All émployees have access
to training and opportﬁnities for advancement
in line with their talenﬁs and ambition. Nutreco
is a positive presence |n communities where it
is located and in wider society by acting as an
enabler in social and economic development.
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Attention to these commitments is essential for Nutreco to
be a sustainable business economically, environmentally
and socially and to fulfil its ambition of being a major
contributor in Feeding the Future. The sustainability
programme of Nutreco will contribute to the pride that
employees can take in the work they do and the company
they work for. It will contribute to the pride of communities
in having Nutreco among them and of investors in the
company in which they choose to invest.

Sustainability targets

To emphasise commitment, in the performance contracts
of Nutreco managers for 2010 sustainability action

plans contribute to the variable component of their
remuneration.

Practical actions and targets:

A. Reduce and mitiéate greenhouse gas effects of

Nutreco operations

- Reduce C0, emissions of the Nutreco plants by 50%
by 2015

B. Create internal and external awareness and

build a global structure for sustainability:

- Make a yearly sustainability action plan per
operating company. Global sustainability policy
with local implementation, actions and targets

- Initiate industry (chain) wide sustainability actions

- Link Nutreco Purchasing to sustainability targets
and vendor policy

- Develop sustainable products




Feeding the Future Sustainability
Programme

The Feeding the Future Sustainability Programme is built
to translate the sustainability targets set by the Board and
the three focus areas into more specific objectives and
concrete and measurable activities. The programme aims
to enable in an effective way sustainable value creation
and inspired business all through the organisation. It
addresses the conditions needed to improve our own
organisation as well as those needed to integrate our
sustainability role within the industry chain.

The programme starts with building the global
sustainability structure and systems needed as foundation

for an increased and more measurable sustainability
performance based on continuous improvement,

active learning and inspiring knowledge exchange. We
will involve, engage and train people at all levels of

the organisation and will install cross-organisational
communities of practice to build on the best practices
already existing. Each operating company will develop
its own sustainability action plan in line with the targets
and challenges addressed in the Feeding the Future
Sustainability Programme. At all levels we will continue to
take innovative actions to improve and sustain our busi-
ness along the way.

The Feeding the Future Sustainability Programme will become effective in 2010.

Some activities planned for the next two years are:

Developing CO, footfij)rints and G0,
reduction plans for%all Nutreco plants;
each contributing to the overall
reduction target of 50% in 2015

1]

Extending current flutrition models
for use in sustainability assessment
in new product devﬁ’elopment, based
on an integrated sustainability and
efficiency approac@

Development of a Sustainable
Sourcing Strategy aimed at
integrating relevant sustainability
elements and criteria in Nutreco’s
sourcing policies and processes

Structuring our external
engagement activities within the
industry chain to become more
effective, both on a global and a
local level

Creating more internal and external
awareness and knowledge transfer
about sustainability ambitions and
best practices already existing

Addressing all the above in the
sustainability action plan per
operating company
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Performance management &
management development

After a first rollout for the top 280 in mid 2008, the People
and Career Tool (P@CT) was implemented globally during
the first months of 2009, in 29 countries. P@CT was
implemented to improve performance management by
facilitating the processes for performance planning, mid-
year reviews and end-of-year reviews and to make them
transparent and consistent across Nutreco businesses.
Beyond this, P@CT is facilitating in the management
development reviews.

In Qetober 2008 Nutreco embarked on the management
development process via P@CT. The process combines
information on performance management with that on
management development, including skills, training,
mobility and succession planning. The review began in the
operating companies and will be consolidated first in the
business units and subsequently at Executive Board level.

Human resources

it will highlight those employaes with the greatest potential
to contribute to the further development of Nutreco and
identify training priorities in Nutreco.

The 2009 end-ofyear reviews and performance planning
for 2010 using P@CT started on 1 December with the aim
of completing both cycles before the end of March 2010,
This is the first time a substantial number of Nutreco
employees have undergone these reviews and planning
processes in such a consistent and transparent manner.
In the reviews, managers discuss the results with themr
employees and each employee is rated against the agreed
objectives and the required competency levels.

P@CT is now available in seven languages including
Chinese and Russian, By 31 December 2009 there were
2950 employees with access to the People & Career Tool
(P@CT). In 2010 the number of employees with access to
P@CT will increase in accordance with recommendations
from Nutreco managers.



Nutreco HR in Spain has prepared a programme of
activities for the integration of the recently acquired
Cargill animal nutrition businesses in Spain and Portugal.
This includes competence mapping of teams in both Nanta
and Cargill to form a new business from the best of each.
The services of a specialist consultancy have been retained
for this programme.

Recruitment, learning
& development

An e-recruitment facility was prepared for implementation
on the Nutreco website early in 2009. Preparation involved
collaboration across Nutreco to accommodate geographical
and cultural variations. Implementation was postponed

in line with the recruitment freeze. E-recruitment was
implemented in January 2010, beginning with vacancies in
the Netherlands.

The two-year Expanding Horizons development programme
that began in 2008 is for young employees with a strong
potential to accelerate their international career in Nutreco.
The objective is to broaden international experience,
increase understanding of Nutreco and strengthen career
mobility while providing visibility and interaction with senior
managers. For this first programme eight participants were
recruited in the Netherlands. Working in pairs, they tackled
four international assignments. Results were delivered at the
end of 2009 and exceeded expectations. This confirmed the
value of the programme for the participants and for Nutreco,
through implementing their findings and recommendations.
A second programme will begin in 2010 and recruitment will
be throughout Europe.

In cooperation with Nutreco Sourcing and Procurement two
training programmes were developed: Project Management
and Advanced Negotiating. Following the successful
completion of the first Project Management programme

it will now be more widely available in Nutreco. The first
Advanced Negotiating programme was scheduled for
February 2010. If equally successful it will also be made more
widely available.

During 2009 a new and consistent tool for job evaluation
was devised. This is now being used to evaluate jobs across
Nutreco. Greater uniformity of job grading will facilitate
better international mobility in Nutreco, in support of the
management development processes described above.
This is augmented by continuing development of services to
support expatriate employees.

Nutreco employees

The number of Nutreco employees increased from 9,278 in
2008 to 9,690, as at 31 December 2009, mainly as a result of
the acquisitions in Brazil and Spain. Nutreco operates 117
factories in 25 countries on five continents: North and South
America, Australia, Europe and Asia.

The following detail analysis does not yet include the
employees of the recently acquired companies. The
proportion of women employed in Nutreco was 27.7% (2008:
28.6%). The proportion of staff in managerial positions

was 8% (2008: 8.1%) and 23.6% of these were female (2008:
23.4%). The average age was 41.1 years (2008: 40.0 years).

The average duration of employment was 11.7 years (2008:

10.9 years). Bachelor degrees or higher qualifications were
held by 20.2% of Nutreco employees (2008: 17.9%).

Employees per segment

Approximate proportions per activity segment

Employees | Employees

Premix and Feed Specialties 31% 30%
Fish Feed 13% 14%
Compound Feed Europe, Animal

Nutrition Canada, Meat and 53% 52%
Other

Research & Development, head

9 )
office and shared services 5% 4%

Geographical allocation of employees

Employees } Employees

Spain 35.2% 36.2%
Canada 12.9% 12.3%
Netherlands 10.7% 10.8%
Other countries 41.2% 40.7%*

*The proportion of employees in all other countries was less than 10%
per country and only China (6.3%) was above 5%.

Accidents

Company-wide absenteeism and lost time incidents will be
reported at the website. There were no fatal accidents in
Nutreco in 2009. Nutreco maintains an ultimate objective of
zero accidents in the workplace.
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Risk management

Risk profile

Nutreco’s management acknowledges that managing risks is
an essential element of entrepreneurship. In fact, accepting
a certain level of risk is a prerequisite for achieving the
Company’s strategic objectives and financial targets.

In general Nutreco adopts a prudent attitude with respect
to the acceptance of significant business risks. A risk’s
significance is determined by the likelihood of it occurring
and its potential impact on strategic objectives and
financial targets.

As a result of the global financial crisis, in the
management’s opinion, credit risk arising from supplies to
customers is a major risk.

Secondly, the high volatility of raw material markets in

the last two years has intensified the management’s focus
on the operational and financial risks resulting from

this situation. In the first half of 2009 this risk, related to
(the volatility of) commodities, did materialise. Nutreco’s
compound feed business in the Netherlands reported an
operating loss of approximately EUR 20 million related to
purchase positions in raw materials. Measures have been
implemented to prevent that this could happen again in the
future: management has been changed, risk limits have been
tightened and monitoring has improved and intensified.

Thirdly, in countries in which Nutreco has invested, or has
planned to invest, management has to evaluate risks in
relation to both the composition of its portfolio and the
selection of acquisition targets carefully.

Nutreco’s general risk management and its control
systems for monitoring the various risks with which the
Company is confronted are described below.

Organisation of risk management
Risk Management Advisory Board

The Executive Board is assisted by a Risk Management
Advisory Board. The Risk Management Advisory Board

evaluates risk exposure and advises both the Executive
Board and the operating companies’ managements on
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risk exposure as well as on the set-up and effect of the
implemented control measures. The Risk Management
Advisory Board met five times during the year under
review. A report of these meetings has been presented

to the Executive Board and the Audit Committee. The Risk
Management Advisory Board always comprises the CFO,
Group Controller, Group Treasurer, Corporate Secretary
and Group Audit Manager. Specific business know-how is
provided by business management or external experts who
are invited to attend the meeting.

During 2009 the Risk Management Advisory Board

paid considerable attention to the main risk areas and
management processes related to the purchase of

raw materials, including the use of derivative financial
instruments, such as options and futures, and the
accounting of such instruments. Particular attention was
paid to improving the risk reporting system and effectively
monitoring follow-up actions by corporate and business
units.

Risk Management Model

Within Nutreco risk management is based on a risk
management model which is utilised by all business
operations throughout the Group. The model provides
management of operating company tools to identify,
classify, report and monitor risks at a business level.
The risk monitoring results are reported during the
quarterly business review meetings and are presented to
the Executive Board for evaluation. The model has been
integrated into the existing planning and control cycle.
During 2009 the existing risk management model was
improved by a further harmonisation of periodical risk
reporting by the different business units.

The strategic, operational, financial and compliance risks
that could have the greatest adverse affect on the full
achievement of Nutreco’s objectives are described in more
detail overleaf. This is not an exhaustive list. There may be
risks that have currently been categorised as not having a
significant impact on the business but which the Company
has not yet fully assessed. These risks could, however,
develop into major risks. The objective of the Company's
risk management systems is to highlight such incidents in
time.



The table below summarises the risks that are currently considered to be the most significant.

Strategic

Operational

Compliance

Strategic risks

nternal

Integration of acquisitions
The risk that the integration
of newly acquired
businesses does not
proceed according to plan
and the synergy objectives
are not achieved.

External

Execution of strategy in
emerging markets

The time-consuming process
in reaching an agreement
with the right acquisition
targets in the selected
growth markets due to
differences in governance,
business integrity, feed
safety, sustainable sourcing,
manufacturing practices
and business culture.

Internal risk ] External risk

* Integration

of acquisitions * Execution of strategy in emerging markets

« Margin protection and volatility of raw material commaodities
* Quality and safety of raw materials

+ Customer concentration

* Margin impact due to volatile poultry and pig prices

+ Volume impact due to animal diseases

* Manufacturing
process

* Credit

+ Foreign currency transactions
* Liquidity

* Interest rate

* Integrity * Regulatory and environmental

Managing the integration of acquired businesses

Acquisitions are one of the drivers of Nutreco’s growth and a component for achieving

its financial targets. Nutreco’s acquisitions strategy is laid down in the Acquisition policy,
which covers not only the pre-acquisition period and the acquisition process but also the
post-acquisition process. To successfully integrate acquired businesses, an integration

plan that includes functions such as marketing, sales, human resources, finance, research
& development and procurement, is drawn up. After the acquisition, the execution of this
plan by dedicated people is closely monitored and discussed during the monthly business
review meetings. A progress report of integrations of recent acquisitions is presented to the
Executive Board on a quarterly basis during the first year after acquisition.

Management of execution of strategy in emerging markets

It is Nutreco's strategy to realise growth through acquisitions in the main growth markets
in Latin America, Eastern Europe and Asia. The selection of an acquisition target from these
areas has to be more stringent, also because of business culture differences. Business
partners can for instance not atways meet Nutreco’s demands with regard to quality, feed
safety and corporate social responsibility. Nutreco carries out a thorough M&A process
during which various departments, including Health, Safety, Environment and Quality, are
involved in an advisory capacity.

This could result in a longer time frame to acquire the target companies than was foreseen
and planned. Nutreco tries to avoid this by building a pipeline of targets of companies that
are at or close to the Company’s requirements.
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Operational risks

Internal

Manufacturing process
The risk of using the

wrong feed formulation

for a product and other
manufacturing issues that
could lead to a different
specification of the product
than was agreed upon
which could have an adverse
impact on animal health.

External

Management of feed manufacturing

Nutreco’s processes are strictly controlled to meet customer needs and legal requirements.
Thorough and detailed monitoring programmes at all relevant stages from raw materials
to finished product are achieved via a monitoring system and quality control programme.
Analysis of raw materials and products are executed in Nutreco’s own laboratories.
Nutreco’s manufacturing sites are working according to internationally accepted and known
quality standards, including a unique premium HACCP system. All production plants are
subject to Nutreco’s HSEQ (Health, Safety, Environment & Quality) standards and are audited
on a regular basis.

During the year under review there was one occasion on which the Company recalled
products in relation to a wrong formulation for a specific product which could potentially
have led to health problems for the animals. The investigation showed that the primary cause
was human error at both Nutreco and the customer. Compliance with a number of working
procedures, originally put in place to prevent the error from occurring, had lapsed over

time for several reasons. Extra review and evaluation of procedures in the quality assurance
system was introduced to ensure a more effective system.

Margin protection and
volatility of raw material
commodities

Price developments in the
international markets for
raw materials influence
revenue and margins.

Management of raw materials risk exposure

Purchasing management operates within the framework of centrally specified policies

and guidelines and must act in conformance with the required internal control measures.
Compliance is monitored by management and the Executive Board supported by the Internal
Audit department.

Nutreco’s contract positions are based on a thorough understanding of the commodity
markets. In 2009 the further centralisation of the procurement of the most important raw
materials and the development of a global network enables knowledge of markets, suppliers
and conditions of raw materials to be shared at a Nutreco level.

Main contracts and important purchase decisions are executed and monitored by the central
procurement organisation. Contracts exceeding predefined limits must be authorised by

the Executive Board. Existing contract positions are closely monitored and, when necessary,
corrective actions are evaluated and implemented.

To enable it to stay abreast of the current situation in the raw materials markets and
maintain its gross margins, Nutreco has introduced more pass-on clauses into sales
contracts with customers.

One of the operational risks related to (the volatility of) commodities did materialise in
the first half of 2009. Nutreco’s compound feed business in the Netherlands reported an
incidental operational loss of approximately EUR 20 million related to purchase positions
in raw materials due to the extreme price volatility of raw material commodities in 2008.
Measures have been implemented to prevent this could happen again, the management
has been changed and measures to monitor the risk exposure have been tightened. These
measures include a revision of the existing risk management policy for commodities.
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(uality of raw materials
Raw materials do not always
meet the required guality
and safety standards. If non-
conforming materials enter
the food chain, they could
constitute a hazard.

Customer concentration
Customer concentration and
the dependence on a small
number of major customers.

Volatility of poultry and pig
prices

Prices for poultry and pigs
could influence the Nutreco
business, which is directly
exposed to market prices.

Animal diseases

The occurrence of animal
diseases in livestock
farming could lead to a
significant reduction of the
number of animals and, as
a consequence, to a lower
demand for feed.

The livestock of Nutreco
could be exposed to animal
diseases.

Management of the quality of raw materials
The year under review once again demonstrated that the procurement of reliable raw
materials remains important for the total feed and food industry.

The Nutrace system, aimed at monitoring the many risks relating to the purchase of safe
raw materials and their processing into safe end products for humans and animals, has
been in operation for several years. One of the results of Nutrace and the initiatives within
the framework of TrusQ —the partnership with companies active in the Dutch and Belgian
compound feed market aimed at promoting food safety — is a network of suppliers that
supply raw materials and products that meet Nutreco’s standards.

If there are grounds for doing so, raw materials will be refused and their suppliers will be
called to account in connection with their product quality. During the year under review there
was one occasion on which the Company recalled products in relation to a contamination

in raw materials. Corn with too high a level of aflatoxine was used in compound feed
products in the Netherlands. A recall was necessary. A small volume of feed was recalled
from customers. A well trained crisis management team and effective crisis management
procedures ensured a fast and effective reaction and kept the consequences under control.
Thanks to the system and the reaction on the event the impact was limited.

Management of customer concentration

In general Nutreco’s customer base is rather fragmented, especially in animal nutrition,
where Nutreco supplies a large number of relatively smaller customers. By contrast, salmon
feed is supplied to a small number of large companies. The most important customer in this
segment, Marine Harvest, accounts for less than 8% of Nutreco’s total annual sales. In the
segment Meat and Other, the Spanish supermarket chain Mercadona is a leading customer
but also accounts for less than 8% of Nutreco’s total revenue. Due to the composition of
Nutreco’s portfolio, no major changes in this situation are foreseen.

Reduction of volatility in poultry and pig prices

Nutreco is partly exposed to risks arising from fluctuations in the market price of poultry and
pigs. In Spain and Canada, Nutreco applies a cost plus method for determining the sales price
of approximately 50% of its poultry and pork products, which reduces the impact of volatile
poultry and pig prices. For the remaining part of the sales volume, Nutreco is exposed to
market price fluctuations.

Mitigation of the risk related to animal diseases

Animal diseases in agriculture and aquaculture can have a financial impact on individual
Nutreco businesses as temporary lower volumes will be sold to customers whose animals
are impacted. The regional spread of activities and the variety of animal species for which
feed is supplied limits this risk. In 2008 and 2009, this risk materialised in Chile as the
salmon of Nutreco’s customers was impacted by a disease. The lower fish feed sales in Chile
were mostly offset by higher volumes in Norway.

Nutreco owns pigs and poultry, mainly in Spain. The total value of livestock as at the end of
2009 was EUR 104.9 million (2008: EUR 102.6 million). In case of a disease the Company’s own
livestock could be impacted. Nutreco’s livestock is spread over various locations, which limits
the risk. In the past the owners of livestock were in most cases (partly) compensated by local
or national governments in case of disease.

In 2009 there were no special events involving Nutreco’s livestock that had a material impact
on the Company’s consolidated result.
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Financial risks

External

Credit risk

The development of the
financial crisis and low
prices for farmer products
increases the chance that
third parties will not be
able to fulfil their financial
commitments.

Foreign currency
transaction risk

Exchange rate fluctuations
relating to either the
purchase of raw materials
or sales of finished products
to customers could
influence margin.

Management of credit risks

Credit risk is the loss that would have to be recognised if third parties failed to perform

as contracted. To reduce credit risk, Nutreco carries out ongoing credit analyses of its
customers’ financial situation. Nutreco uses market intelligence and, if required and
possible, credit rating agencies to determine its customers’ creditworthiness. For doubtful
debts adequate provisions are in place of EUR 58.0 million (2008: EUR 58.8 million). In some
cases Nutreco had to shift from receivables to loans as payment terms were extended over
one year. Credit to debtors is closely monitored in business review meetings and specific
indicators, such as Day Sales Outstanding and overdue debts, are reported and discussed in
detail. Some customers are temporarily no longer supplied.

Low prices for farmer products such as milk, pigs, chicken or fish could also increase
the credit risk. As these prices have no correlation with feed prices, a long period of low
prices for farmer products could have an impact on the financial situation of some of our
customers.

The international growth of premixes, special feed and fish feed for other fish species has
resulted in a wider and more international spread of customers. Although this has reduced
the overall credit risk, it has, at the same time, increased the credit risk for emerging
markets. The risk profile of Nutreco’s customers differs per business segment. As at

31 December 2009 the total outstanding amount owed by Nutreco’s most important
customers, Marine Harvest (Fish Feed) and Mercadona (Meat and Other) each represented
less than 10% of the total outstanding amount.

As a consequence of the financial crisis, and to the extent possible, continuous attention is
paid to the credibility of third parties such as banks, insurance companies, customers and
strategic suppliers.

Nutreco has an exposure to reputable banks created by the usage of cash investments and
derivative financial instruments. Due to the credit crisis, banks are carefully monitored and
credit limits are (temporarily) reduced in the event of uncertainty. Cash and cash deposits
and derivative financial instruments are held with banks with a credit rating of at least A+
(Standard & Poor’s). The maturity of the exposure is, except for interest rate derivatives,
short term and spread over various banks to reduce the counterparty risk.

Management of foreign currency transaction risk

Most of Nutreco’s foreign currency translation risks relate to the purchase of raw materials.
In the animal nutrition and fish feed business, price changes resulting from foreign currency
movements can generally be passed on to customers. In addition, in some markets sales
contracts include price clauses to cover foreign currency movements. The possibilities and
time to pass the effects of foreign currency movements on to customers vary per market, are
regularly assessed and only take place when a structural increase has occurred.

In comparison with 2008, the volatility of most of the foreign currencies in which Nutreco
carried out transactions stabilised or decreased, which meant the foreign currency risk did
not further increase.
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Nutreco’s foreign currency transaction exposure is determined by foreign currency
movements that are not likely to be passed on to customers. This foreign currency exposure
is managed by means of financial derivative instruments, such as foreign currency forward
contracts and swaps, as well as short-term bank balances in foreign currencies. The average
pass-on period mirrors the average maturity of derivative financial instruments — three
months, generally with a maximum of twelve months.

Liquidity risk Liquidity risk management

Nutreco should always be in The primary objective of liquidity management is to ensure that Nutreco always has sufficient

a position to be able to meet  committed credit facilities, cash and cash equivalents to meet its payment obligations. Group

its payment obligations. Treasury monitors rolling forecasts of the Group’s liquidity reserve on the basis of expected
cash flows. Nutreco’s target is to have sufficient committed credit facilities, a well spread
long-term debt maturity schedule and a strong liquidity position.

On 8 April 2009 Nutreco issued USD 150 million in senior notes in a private placement in the
United States of America. The notes have been used to repay the maturing USD 46 million
portion of the notes issued in 2004 and to refinance existing bank debt using long-term debt.
The senior notes consist of three tranches with maturities of five, seven and ten years and
are placed with six institutional investors.

On 20 May 2009 Nutreco successfully refinanced its existing revolving credit facility of EUR
550 million, which would have matured in March 2010. The new facility amounts to EUR 550
million and has a maturity of three years. The facility is supported by an international group
of banks.

The private loan and the new revolving credit facility mean Nutreco has extended its

debt maturity profile and ensured sufficient liquidity for the coming years. At the end of
2009 EUR 455.5 million of the total facilities of EUR 1,095.1 million had been used (2008:

EUR 595.4 million and EUR 1,038.0 million repectively). Nutreco’s core credit facilities and

its use of these facilities are contracted by Group Treasury. Interest-bearing borrowings by
operating companies are only allowed with the prior approval of Group Treasury. In addition
to the unused credit facilities Nutreco had EUR 232.6 million in cash and cash equivalents
available at the end of 2009 (2008: EUR 228.3 million).

Interest rate risk Management of interest and currency risks

Interest rate fluctuations Managing the interest risk is the responsibility of Group Treasury. Interest rate hedging via
affect the cost of financing fixed interest rate agreements or derivative financial instruments is carried out within the
of the Company. framework of Nutreco’s policy and reported quarterly.

Mainly as a consequence of the issuance of the private placement and a lower average net
debt due to a very strong operating cash flow, the relative share of fixed rate interest-bearing
borrowings is 81%, exceeding the objective of 70%.
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Compliance

Internal

Integrity risk

The growth of international
activities increases the
integrity risk.

External

Management of integrity risk

Corporate governance and compliance requirements have become increasingly stringent and
comprehensive. Today, rather than merely being a matter of ‘form’, compliance has become
more and more a matter of ‘substance’ and, therefore, demands more attention from the
organisation in both procedural and cultural terms. Recent acquisitions in new countries
have increased the company’s risk profile in both procedural and cultural terms.

In view of the current economic climate Nutreco recognises that the risk of fraud, by both
external parties and its own staff, has increased and requires the management to take
appropriate measures. Nutreco has a Code of Ethical Conduct, which sets out a number

of moral values to which Nutreco subscribes. The members of the Supervisory Board, the
Executive Board and all employees with managerial responsibilities are required each year
to confirm in writing that they have complied with this Code. The Company Secretary is in
charge of supervising compliance with the Code of Ethical Conduct.

During 2009 the existence and importance of the Nutreco Integrity Line was communicated
and stressed throughout the Group and fraud awareness presentations were attended by
various groups of staff. There was no fraud case to be reported.

Regulatory and
environmental risk
Nutreco can be held liable
for the consequences of
its non-compliance with
legislation and regulations
particularly in the field of
the environment.

Management of regulatory and environmental risk

Nutreco is subject to laws and regulations in the various countries in which it operates. The
Company has established environmental policies and procedures aimed at compliance with
local environmental and other laws. The management carries out regular reviews to identify
environmental risks and to ensure that adequate systems to manage those risks are in
place.

To ensure Nutreco can withstand calamities in this field, it is also covered by insurance.
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Management review and reporting

As the Executive Board, we are responsible for the
Company’s strategy including its risk profile (see page
52) and for taking appropriate measures for the design
and operation of the internal risk management and
control systems consistent with Nutreco’s business
(see page 52). These systems, which are based on the
C0S0 internal control framework, have been designed
to detect opportunities and risk on a timely basis, to
manage significant risks, to facilitate the realisation

of the Company’s strategic, operational and financial
objectives, to safeguard the reliability of the Company’s
financial reporting and to comply with applicable laws and
regulations.

To fulfil our responsibilities, we systematically reviewed
and, where necessary, enhanced the Company'’s internal
risk management and control processes with regard

to its strategic, operational, compliance and financial
(reporting) risks during the year 2009. The results of these
reviews, including changes and planned improvements,
have been discussed with the Audit Committee and the
Supervisory Board.

Based on our review we are of the opinion that, with
respect to the financial reporting risks, the risk

management and internal control systems have adequately

performed during the year 2009 and provide a reasonable
degree of certainty that the 2009 financial reporting of
Nutreco contains no inaccuracies of material importance.

In addition we declare, based on article 5.25¢ Wet op het
financieel toezicht (Wft), that to the best of our knowledge
and in accordance with the applicable reporting principles:

+ the consolidated financial statements of 2009 give a
true and fair view of the assets, liabilities, the financial
position and the profit and loss of Nutreco and its
consolidated operations; and

+ the management report includes a fair review of
the position as per 31 December 2009 and of the
development and performance during 2009 of Nutreco
and its related participations of which the data have
been included in the financial statements, together with
a description of the relevant risks of which the Nutreco
group is being confronted.

Amersfoort, 1 March 2010

W. Dekker, CEO

C.J.M. van Rijn, CFO

K. Nesse, EVP Aquaculture
F.J. Tielens, EVP Specialties
J.A Vergeer, EVP Agriculture
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Corporate governance

The Dutch Corporate Governance Code came into force
on 1 January 2004. The Corporate Governance Code
Monitoring Committee (Commissie Frijns) released

an amendment to the Code (the ‘Amended Code’) in
December 2008. The Amended Code came into force on

1 January 2009 and has been incorporated in Dutch law
and will hereinafter be referred to as the Code. A report
on compliance with the Code will be presented at the
AGM of 2010. During the course of 2009, the Executive
Board carried out an in-depth study of the changes and
amendments set out in the Code and reported hereon to
the Supervisory Board and the Remuneration Committee.
In this report the Company’s compliance with the best
practices of the Code are reviewed and commented upon.
In compliance with the Code, this ‘Corporate governance’
chapter will be put for discussion on the agenda of the
Annual General Meeting of Shareholders (AGM) to be held
on 1 April 2010 under a separate agenda item.

The main points where the Company is not in compliance
with the current Code are the following:

*+ Appointment of Executive Board members for a
(renewable) maximum period of four years. The GEO
and the CFO were appointed prior to the introduction
of the Code and the Company is bound by employment
contracts for an unlimited period. During the year under
review, the Executive Vice-Presidents of the Company’s
three divisions were appointed to the Executive Board
at an EGM held on 30 June 2009. The terms of the
employment of the three Executive Vice-Presidents
as new members of the Executive Board are in full
compliance with the best practices of the Code.

+ Severance pay limited to one year’s fixed remuneration
component. The CGEO and the CF0 were appointed prior
to the introduction of the Code and the Company is
bound by the terms of their employment contracts and
the severance payment conditions provided therein. For
the newly appointed members of the Executive Board,
the severance pay has been limited to one year’s fixed
remuneration in compliance with the requirements of
the Code.

For easy reference, this corporate governance report
follows, where practical, the sequence of the best practices
as listed in the Code and sets out to what extent the
Company applies the best practice provisions of the Code.
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Compliance with the Code

Changes to the corporate governance
structure for the approval of the AGM

The Company will continue to submit for 