HORNBACH

HORNBACH BAUMARKT AKTIENGESELLSCHAFT

—
ANTAREmY

Securities and Exchange Commission 09047093

Office of International Corporate Finance
Mail Stop 3-2

450 Fifth Street, NW

Judiciary Plaza

Washington, DC 20549

USA

Bornheim, October 1, 2009

HORNBACH-Baumarkt-AG — File number 82-3729

SUPPL

Dear Sir or Madam,

Enclosed please find our Press Release and Half-Year-Report (March 1 to August 31, 2009)

which we have published on September 30, 2009 for your documentation.

Kind regards, A
lth Sowwwey

. Judith Sommer

Enclosure

Hornbach-Baumarkt-Aktiengesellschaft - Telefon: +49 (0) 6348 60-00 - Fax: +49 (0) 6348 60-4000 - E-Mail: info@hornbach.com - Internet: www.hornbach.com
HornbachstraBe 11 - D-76879 Bornheim - Registergericht Landau HRB 2311 - USt-IdNr. DE 151 116 749
Vorsitzender des Aufsichtsrats: Albrecht Hornbach - Vorstand: Steffen Hornbach (Vorsitzender),
Roland Pelka (stellv. Vorsitzender), Susanne Jager, Jiirgen Schrocker, Manfred Valder

82-3724

14



DING AG

Hornbach posts further growth

Sales grow by 4.8 percent in first half — operative earnings substéh‘f:i:élly?up on
previous year

Frankfurt/Neustadt a. d. W., September 30, 2009. Hornbach continues to grow: in the
first half of the 2009 financial year, the Hornbach Group (Hornbach Holding AG Group)
boosted its net sales by 4.8 percent to € 1.6 billion. Sales at the 130 DIY megastores
with garden centers at the largest operating subgroup, Hornbach-Baumarkt-AG, in-
creased by 4.4 percent to € 1.5 billion.

As expected, the Group’s operating earnings (EBIT) for the period from March 1 to August 31,
2009 decreased to € 130.1 million, down 8.1 percent on 2008. This was because the company
posted a high volume of non-operating real estate profits in the previous year, whereas no sig-
nificant disposal gains are budgeted for the current year. Despite the difficult economic and
competitive climate both in Germany and in the company’s eight other country markets across
Europe, Hornbach increased its earnings from operations alone by 13.6 percent. The company
has thus posted a pleasing earnings performance for the first half of its financial year.

Hornbach’s growth was driven above all by the 92 DIY megastores with garden centers in
Germany, which boosted their like-for-like sales by 3.1 percent in the first half of the financial
year (March 1 to August 31, 2009). The Federal Association of German DIY, Home Improve-
ment and Specialist Garden Stores (BHB) reported a 1.1 percent decline in like-for-like sales
across the sector in the first six months of the calendar year. By contrast, Hornbach’s stores
in Germany achieved like-for-like sales growth of 1.3 percent over the same period. Ger-
many'’s fourth-largest DIY group has thus further expanded its share of the German market.

Hornbach Baustoff Union GmbH also posted a strong performance. Defying the clearly nega-
tive trend in the builders’ merchant sector, this subgroup increased its first-half sales by
11.1 percent overall and by 4.1 percent on a like-for-like basis.

Shareholders’ equity at the Hornbach Group grew by 9.3 percent to € 852.9 million, or
39.9 percent of total assets. At the same time, cash and cash equivalents rose from
€ 275.2 million to € 418.9 million. These figures underline the company’s solid financing poli-
cies, that focus on ensuring flexibility in managing the company and safeguarding its liquidity.

HORNBACH-Investor Relations — Tel. +49 (0) 6348/60-2444 — Fax 049 (0) 6348/60-4299 — invest@hornbach.com




Kundenmonitor customer survey confirms. top ‘position.in DIY sector

“These pleasing figures encourage us to uphold our strategies of quality leadership and per-
manent low prices. Hornbach caters to those aiming to tackle building, renovatlon or garden
projects”, explained Albrecht Hornbach, Chairman of the Board of Management of the Horn-
bach Group. That was why the company was worklng continuously on enhancing its combina-
tion of product range permanent low prices and advice tailored to customers’ needs. Horn-
bach sees. the cornpanys strategy as being confirmed by the results of the 2009 Kunden-
monitor. This representative annual survey of customer satisfaction in Germany recently un-
derlined Hornbach’s leading position in the DIY sector once again. German DIY customers
thus awarded Hornbach top positions both for quality and for its product range. “We are éspe-
cially proud of our top posmon among all DtY: players in terms of specrallst advrce stressed
Hornbach R Lo

Sales at the Hornbach stores outside Germany grew by 5.2 percent to € 614.9 million in the
first half of the financial year. On a like-for-like basis, these stores matched the previous
year's high figure. The international share of sales at the* Baumarkt-AG subgroup reached
around 41 percent v

Hornbach will be opening one further store in Switzerland, in Galgenen in the Zurich area, in
the current fi nancral year. The company will then operate 92' stores'in Germany and 39 in
other European ‘countries. The stores have an average size of more than 11,250 square me-
ters — according to Hornbach, this “warehouse concept” with huge product ranges and the
stocking of Iarge quantities is one of the secrets of the company’s-success.‘

Hornbach affirmed the forecast that the- Group s sales would grow year—on—year ina “low to
medium smgle—dlglt percentage range” by the balance sheet date on February 28, 201 0. Not-
W|thstand|ng its current expansion, whrch can be described as conservatlve in the best sense
the Hornbach Group will thus grow more rapldly than the DIY sector as a whole '

Successful focus on projects s o= . r
According to Albrecht Hornbach, one of the maln reasons for the companys success is |ts
focus on “project customers ~ where the prOJect in hand may involve building a garage or.a
garden pond, assembllng andélnstallmg a sauna, new flooring, an attic extension or a bath-
room renovation. This way, the company appeals to customers on the lookout for an exten-
sive product range, excellent product quality, constant availability, and specialist adwce ThlS
is reﬂected in the title of the current autumn — “Make it your-own pro;ectl” SN

The Hombach: Group invested € 64.9 million in the first six months of the financial year
(6.4 percent more than in the previous year). Investments were financed in full by the cash
flow of € 191.5 million from operations. The total workforce grew by 1.3 percent to 13 342
employees, around 8,300 of which working in Germany and 5,000 abroad.

The most important key figures can be found on the following page. The extensive interim reports of
Hornbach Holding AG and Hornbach-Baumarkt-AG have been published in the investor relations section
of the internet site of the Hornbach Group at www.hornbach-group.de.

HORNBACH-Investor Relations — Tel. +49 (0) 6348/60-2444 — Fax 049 (0) 6348/60-4299 - invest@hornbach.com 2/4



Overview of Key Figures for the 2" Quarter /.1t Half of 2009/2010 = +

HIJRNBAI:H HOLDING AG Group
(in € million, unless otherwise stated) '

of which in other European countries

'} 2009/2010
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Earnings per preference share in € 4.15 4,92 (15.7)| 7.84 9.76 (19.7)'
Investments.- 2610002081, ¢ 1_.3| i: 6494.- ; BlO :»6_.4|
Misc. Key Figures ofthe HDRNBABH HULDING AG Group » §-August'31; 2009 | February28,2009.f C..hange
(in € million, unless otherwise stated) R RPN
Total assets 2,139.6 1,995.8 7.2
Equity . , . 852.9 780.59 . . .. 9.3
Shareholders eqmty as%of total assets 39,9% | 391%8. .. . .
Number of employees - 13,342} "41‘._3.,169, .13
HORNBACH-Baumarkt-AG Subgroup 2" Quarter | 2" Quarter | Change |  1%Half |  1%Half | Change

of which in 6ther‘European countries ,

~§Consolidated earnmgs before taxes

Like-for-liké sales growth” 9% | 30% 17%)  22%
Gross margin as % of net sales = " '36.5% 36.4% 36.6% 36.6%
»EBITDA 72.6 79.2 (8.3) 1358 141 6 (4.1)§

‘Conselidated net income 71 ol 685 7891 (130
Basic earnings per share in€ 300 (5.0 435 503§ - (13.5)
Investments - - , 201 @el ¢ 423 329] 23]
Mrsc Key frgures of the HDRNBACH Baumarkt-AG Subgroup August 31, 2009 February 28 20(19 ERERY Cha’nge-
(in € million, unless otherwise stated) %

§Total assets 15152 ¢ 142520« +. . 63
Equity., . o : 651.5 - 5913%F - 102
Shareholders eqmty as%of total assets 43.0% - A1LS%E o
Number of stores , 130 1293 08
Sales area in 000 m? (based on BHB) 1,464 1,447 12
Number of employees 12,753 12,576 1.4

" cumency-adjusted. .

2 nét of non-operating earnlngs ttems the operative EBIT of the HORNBACH Group improved by 20.9% in the second quarter and by 13 6% in Ihe first half of 2009/2010 ‘

3 pursuant to IFRS including mmorlty interests.

% net of non-operating earnings items, the operative EBIT at this subgroup improved by 19.8% in the second quarter and by 11.5% in the first half of 2009/2010.

Rounding up or down may lead to discrepancies between percentages and totals. Percentages calculated on basis of € 000s.
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- About HORNBACH

The Hornbach Group is one of Europe’s largest operators of DIY megastores with garden centers. In
addition to the largest operating subgroup, Hornbach-Baumarkt-AG (DIY megastores with garden cen-
ters), the overall Hombach Holding AG Group also comprises the subgroups Hombach Baustoff Union
GmbH (regional builders’ merchant and construction materials business) and Hornbach Immobilien AG
(real estate and location development). The Hombach DIY megastores with garden centers have an
average size of more than 11,000 square meters, a figure unmatched by any other competitor in
Europe.

The Hombach Group generated sales of € 2.75 billion in the past 2008/2009 financial year (March 1,
2008 to February 28, 2009). This is equivalent to growth of 5.1 percent on the previous year. The com-
pany’s market share in Germany rose during the financial year from 8.3 percent to 8.5 percent. The 38
international stores contributed 41 percent of total DIY store sales.

Founded in 1877, the family-run company, which has its roots in the Palatinate region, was first publicly
listed in 1987. Hombach currently operates 130 DIY megastores with garden centers in nine countries,
of which 92 stores are in Germany. The other countries are Austria, the Netherlands, the Czech Re-
public, Switzerland, Sweden, Slovakia, Luxembourg, and Romania.

Hombach’s sales concept and product range are entirely tailored to the needs of project and profes-
sional customers. Hombach guarantees its customers permanently low prices and is thus the price
leader in the sector. The high quality of advice and excellent service provided by the company have
been attested in numerous independent tests and studies. Hornbach was awarded the German Retail
Prize in 2006 for the management achievement of the year. A year later, Otmar Hombach, pioneer and
founder of the DIY company, received the top prize awarded by the Federal Association of German
DIY, Home Impnovement and Specialist Garden Stores (BHB) — the “Life Time Award” — for his life’s
achievement.

Pioneering achievements, such as the first combined DIY store with a garden center (1968), the first
megastore (1980) and the first DIY store with a drive-in facility (2003), provide proof of Hombach’s
ongoing innovative power. Since 2001, a strategic partnership has been in place with the British retail
group Kingfisher. Hombach has acted as a “job machine” for decades, with more than 13,000 individu-
als now employed at the Group.

HORNBACH-Investor Relations — Tel. +49 (0) 6348/60-2444 — Fax 049 (0) 6348/60-4299 — invest@hornbach.com 4/4
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HORNBACH-BAUMARKT-AG GROUP

Half-Year Financial Report 2009/2010 (March 1 - August 31, 2009)

Key frgures of the HORNBACH Baumarkt AG Group

r| 2" Quarter]
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Basic earnings per share in € (250 435 5.03 1354
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2 including non-operating camings components nét non- operating income of £14.6 million was reported in the second quarter of the prevrous year. As budgeted no disposal gams
from real estate transactions and net npn-operating expenses,af-€ 2.3 million were reported in the; second quarter of 2609/2010. Net of non-operating earnings. items, operative EBIT.

improved by 19.8% in the second quarter and by 11 5,6 in the frrst ha!f of 2009/2010
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Roundrng up or down may lead ’(o drscrepancres between percentages and totals Calculatron of percentage frgures based on € 0005 ) o
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INTERIM GROUP MANAGEMENT REPORT

Summary

HORNBACH-Baumarkt-AG Group maintains upward trend in second quarter of 2009/2010 as well

® Consolidated sales grow by 4.4% to € 1.5 hillion, with like-for-like growth of 1.7%, in first half asa whole
® Germany as growth driver: like-for-like sales up by 3.1% - - top ranking in Kundenmonitor customer survey
® QOther European countrles prewous year's high sales mamtarned despite weakness in Eastern Europe

® Further |mprovement in earnings in operatmg busrness EBIT reaches € 108.3 million in first six months

The HORNBACH-Baumarkt-AG Group achieved year—on—year growth both in sales and in its key operatmg earmngs trgures
in the first half of the financial year (March 1 to August 31, 2009). The 130 HORNBACH DIY megastares with garden centers .
across Europe thus maintained the growth trend seen in the flrst three months in the second quarter of the current
2009/2010 financial year as well. consolrdated sales grew by 4. 4% to € 1,502.9 million in the first half of 2009/2010
(prevrous year: € 1,439.0m). I.rke-for—llke sales increased by 1.7% across the Group.

Thls growth was driven in particular by the 92 DIY megastores with garden centers in Germany, which boosted their like-for-like sales
by 3.1% in the first six months. Based on this above-average growth rate compared with the. sector as.awhole, HORNBACH further
expanded its market share in Germany The company also benefited from its positive receptlon by customers, as demonstrated by its
superb performance in Kundenmonitor Deutschland 2009. In this, the most important customer survey for the German retail sector,
HORNBACH achieved one of the top positions and significantly extended its lead over the competltlon asthe most competent DIY player
in terms of its product range. -

All in all, the stores in other European co'untries managed to maintain their like-for-like sales in the first half at the high level . ‘
seen in the previous year. In this respect, the decline in demand in Eastern Europe due to the recession could be offset by a -
robust business pen‘ormance in HORNBACH s other international regions.

Key operating earnings figures at the HORNBACH Baumarkt-AG Group showed pleasing year-on-year developments in the penod
under report from March to August 200. This was due above all to like- for-like sales growth in Germany, a stable gross margin
across the Group, and lower pre-openirig and administration expenses. Unlike in the previous year no drsposal gains were generated
in the real estate segment (previous year: € 14.6m). As expected, this led overall eamings figures to fall short of the previous year's
figures in spite of the improved earnings performance in the core operating business. The Group's operating earnings (EBIT)
declined by 4.9% to € 108.3 million (previous year: € 113.9m). Adjusted for non-operating items, the operative EBIT for the first
half of 2009/2010 improved by 11.5% in spite of the difficult economic climate in Europe.
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Macroeconomic Framework and Sector Performance

The macroeconomic framework has gradually |mproved once agaln fottowmg the shock waves of the global economrc crisis, which
lastéd well into sprmg 2009. Based on reporting periods for official statlstlcs the dlsastrous flrst quarter of the 2009 calendar
year was followed by a surpnsmgly robust recovery in the secdnd quarter

At first, however the first quarter (January to’ March 2009) wrtnessed a contmuatlon of the sharp downtum in the global economy
that began in autumn 2008. Industrial output whrch feII at dotible- dlglt year—on-year rates in most advanced and many emerg-
ing economies, remained at the eprcenter of the e economlc downturn in the winter months Export dnven economres with a high
share of manufacturing, notably Japan, Germany and emergmg economres in East Asia, were especrally hard hit by the collapse
in global industry (catchwords: vehicle manufacture, engineering). It becarme apparent in the course of the second calendar
quarter, however, that the global economy had probably begun to bottom out.

The pace of the economic contraction slowed visibly in the euro area as well in the spring. According to Eurostat, the decline in
gross domestic product (GDP) amounted to minus 0.1% in the second calendar quarter of 2009, and thus virtually halted com-
pared with the 2.5% downturn on the previous quarter seen in the first quarter of 2009. Developments in individual economies
were uneven-in the second quarter of 2009 Of the 13 member states aIready to have pubhshed GDP figures for the period from
Aprit to June 2009, flve countrres mctudmg Europe' s two targest economies, Germany and France reported slight growth. Slova-"
kia even posted robust GDP growth of 2. 2%. However th|s followed & very sharp downturn in the Jprevious quarter (minus 11%).
Macroecoriomic output in the other countnes fell once more, atbert ata slgnlflcantly siower rate than previously. The second halt
of the 2009 calendar year is wrdely expected to see a continuation in the stabilization of the euro area economy.

In the wake of the recovery in the global economy, Germany already showed an unexpected return to economic growth in the sec- .
ond quarter, tollowmg four previous quarters in which gross domestrc product had shrunk. Accordlng to the Federal Statlstlcs
Office, following adlustment for seasonial and calendar factors, real GDP grew by 0. 3% in the second quarter of 2009 compared .
with the previous quarter. Germany has thus emerged from its severest period of recession since World War Two. Future develop- '_
ments nevertheless still involve considerable uncertamty Followmg the sharpest drop'in economic output on record, the basis for
comparison is low. Real GDP was still 5.9% down on the second quarter of 2008. Comparison with the second quarter of the
previous year shows that positive momentum came from prlvate and government consumier spendmg, whtch grew by 0. 7% and
0.4% respecttvety, as well as from constructlon mvestments (plus 1. 4%) Moreover the prck-up in mternatronal demand also
made a maJor contnbutron to the economrc recovery i
Private consumer spendmg in Germany has so far remamed remarkabty resrhent m defymg the negatlve |mpact of the gtobal
economic crisis. Consumer confidence has benefited from tax relief measures, whrch Ieft thelr mark on pnvate household budgets
in the first half of 2009, from stable prices, and from the relatrvety stable labor market in Germany dueto state- subsrdrzed re-
duced workmg hour schemes. This is also reflected in the GfK consumer confidence index, which maintained the upward trend
seen in previous months in August 2009 as well, albeit at a relatively low level in terms of long-term comparisons. There was a
further rise in expectations concerning the economy as a whole and personal income Ievels Not onIy that, consumers propensrty
to spend also |mproved further in the Iate summer.

Havmg sald this, the German retail sector (excluding vehicle retail) felt none of the effects of the slight growth in consumer
spendlng in the first and second quarters of 2009. Based on preliminary frgures from the Federal Statlstlcs Office, retail sales fell
by 2.3% in nomlnat terms and by 2:1% in real terms in the first half of 2009. According to the Assomation of German Retailers
(HDE), one of the reasons for these disparate developments is the state-subsidized car scrapping mcentlve scheme, whlch is
thought to have generated considerable extra business for car dealers, but diverted funds away from other retail segments )
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As the year has progressed, the DIY and garden store segment has turned out to be one of the few winners in the German retail
segment. According to the Federal Assocratron of German Home Improvement, DIY and Specialist Garden Stores (BHB), gross. .
sales here showed slight year—on-year growth of 0.2%. in the perrod from. January to June 2009. Accordrngly, the DIY sector. has
been able to make up a good deal of ground thanks to a welcome revrvaI in-demand i |n the second quarter, thus more than com-
pensating for the negative first quarter. However, this race to catch up was not yet sufficient to return like-for-like sales to posi-
tive territory as well. Accordrng 1o the BHB/GTK report, DIY and home |mprovement stores reported a cumulative decline in like-
for-like sales by 1.1%.in the first half Thrs nevertheless represented a.marked |mprovement on the weak. frrst quarter, which had ,
suffered from poor weather condrtrons (mrnus 4.8%). Flowers folrage plants and garden furniture were in partlcular demand in
the first half of the calendar year, as were tradrtronal DIY products, such as sanitary, coatmg materials, tools and machrnery, and
hardware. Constructron materrals and constructron chemrcals also showed slight growth

Earnings, Financial and Net Asset Situation®

Development in HORNBACH's store network o ]

No new HORNBACH DIY megastores wrth garden centers were opened |n the second quarter of 2009/2010 (June 1 to August 31 2009).
As of August 31, 2009, we were operating 130 retail outlets across the Group (February 28,2009: 129). Of these an unchanged total
of 92 stores with sales areas of around 972 500 m? are in Germany, while 38 stores with sales areas of around 492,000 m? arein. .
other European countries. Total sales areas at the HORNBACH- Baumarkt AG Group most recently amounted to around 1, 464 000 m2,
The HORNBACH DIY megastores wrth garden centers have an average srze of more than 11 250 m2 ) :

Sales performance L

Regardless of the dn‘flcu!t economrc clrmate HORNBACH s DIY megastores wrth garden centers marntamed the growth trend seen
in the first three months in the second.quarter of the current 2009/2010 hnancral year as well. Net sales at the. HORNBACH-
Baumarkt-AG Group thus rose by 4.0% to € 728. 1 miflion in the second quarter (previous year: € 699.8m). Total sales at the :
Group for the frrst half ot 2009/2010 (March 1 to August 31 2009) grew by 4.4% to € 1,502.9 million (prevrous year: €1,439.0m).

The frnancral and economrc crisis only touched on our busrness performance toa mrnor extent in the penod under report from
March 1 to August 31, 2009. In most of the regrons where we operate our DIY megastores with garden centers, demand for
building, home improvement and garden products services has risen com pared wrth the prevrous year., This is also clearly re-
flected in our like-for-like sales performance, i.e. in sales excluding newly opened stores. Followrng like-for-like sales growth of
1.5% in the first quarter, we improved these sales by.1.9% in the second quarter. Cumulatively for the first six months, we
boosted our Irke for—hke sales by1.7% net of currency, factors (lncludrng currency factors: 0.8%). Our 92 HQRNBACH DIY megas-
tores wrth garden centers in Germany, whrch once again outperformed the German sector, average, made a part,rcularly marked
contrrbutron to thrs success Our Iocatrons in other European countrres virtually matched the hrgh sales achreved in the past.

B Germany _

As in the previous quarter our domestrc busrness showed pleasrngly robust sales momentum in. the second quarter as well We
increased our overall sales in Germany by 3.9% to € 425.9 million (previous year: £ 409.8m). Sales in the first half of 2009/2010
grew by 3.9% to € 888.1 million (previous year: € 854.5m). On a like-for-like basis, we improved our sales year- on-year. by 3.1% -
inthe second quarter. The German business reported positive growth rates of around 3% in all of the three months i in. this perrod.
Notwrthstandrng the drfflcult economic situation, we were thus able to uphold the momentum seen in the previous quarter. Sales
for the first six months also showed like-for-like growth of 3.1%, and thus an above- -average rate compared with competitors.
Based on the period relevant for sector statistics, namely the first half of the 2009 calendar year (January 1 to June 30), the BHB
reported a 1.1% decline in like-for-like sales. HORNBACH, by contrast, posted like-for-like growth of 1.3% for the same period.

* Unless otherwise stated, periods relating to HORNBACH are based on the company's financial year (March — February).
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We see this as prowdmg renewed confirmation of our retail format, which focuses on the needs of project customers. At core, this
concept mvolves comblnmg a'broad product range, professronal advice, support servrces and permanently low prices. Past experi-
ence has shown that people tend tofocus more closely oni their pnvate envrronment in penods of uncertamty (cocoonmg) ‘Consumers
concentrate more on therr own four walls and are prepared to invest i m renovatrng their homes, enhancmg their appearance and
upgradrng their flttmgs In the current financial year, this was assrsted by the tact that stable pnces and'the relatively robust
situation on the German labor market have so far helped the consumer clrmate to rémain posrtlve HORNBACH was able to ‘benefit
from this business climate disproportionately compared with competrtors in the period under report as well Our concept has risen
further on German DIY customers' popularity scale. This is demonstrated not least by the company's very positive performance in
this year's Kundenmonitor Deutschland customer survey. In the "Overall Satisfaction" category, HORNBACH rmproved its mark from
2.38102.27, thus defendmg the second posrtron already achleved last year. We extended our Iead over the competrtron at the same
time. Our company reached top posxtron for the dimensions of its products and servrces Thrs refers in partrcularto product selec-
tion, variety, qualrty and up-to- -dateness. We made’ great progress in mdrvrdual product categones where consumers awarded us
top position in erght out of nine categorres We are especrally pleased wrth our promotron in the specrallst advice category from
srxth posrtron in the prevrous yearto top posrtlon thrs year. [ .

" Qther European countries

Second-quarter sales at the international "HORNBACH DIY megastores wrth garden centers rose by 1.2% to € 302.2 million (prevrous year
€ 290.0m). First-half sales in other European countries grew by 5.2% to € 614.9 million (previous year: € 584.6m). The international
share of consolrdated sales at HORNBACH Baumarkt AG grew to 40. 9% in the fi rst Six months (prevrous year: 40.6%).

The eight countrles outS|de Germany reported uneven developments in terms of sales in the flrst half In Eastern Europe, i.e. the
Czech Republic, Slovakia and Romania, we reported a reduction in like-for-like sales. The global econormc crisis has severely ,
burdened the employment situation, especially in the manufacturing sector, and purchasing power in these countries. Thanks to
sales growth, in some cases substantial, in other regions within our network, however, we were largely able to compensate. for
this factor. Following a slight dip in like-for-like sales in the first quarter (mlnus 0.8%), the international DIY megastores wrth
garden centers achieved slight growth of 0.2% i in the second quarter At mlnus 0. 3%, like- for—lrke sales growth for the first six -
months net of currency factors vrrtually matched the prevrous year's frgure (mcludrng currency tactors mmus 2 5%)

Earnings performance ’

Key operating earnings figures at the HORNBACH- Baumarkt-AG Group showeed a pleasrng year on- year performance in. the report-
ing period from March to August 2009. This development was chiefly driven by like-for-like sales growth in Germany; a stable
gross margin across the Group and lower pre-opening and administration expenses. Unlike in the previous year, no dlsposal gains
were generated in ‘the real estate segment (prevrous year: € 14, 6m) As expected this base effect led the overall key earnmgs

frgures to faII short ofthe prevrous year's frgures in splte of the |mproved earnrngs pertormance in the core operatrng busrness

The gross margrn ‘femained unchanged on the previous year in the first half. As in the prevrous year the gross profit amounted to
36.6% as a percentage of net sales. The Group's selling and store expenses rose to € 400.7 million (previous year: € 380.2m),
and thus grew slightly as a proportion of sales. The store expense ratio increased from 26.4% to 26. 7% Given that the personnel
expense ratio (mcludmg bonuses) remained stable, this development was mamly due to higher rental expefises and general
operating expenses. Earnmgs were positively affected, by contrast, by the | year-on-year reductron in pre—openmg and administra-
tion expenses. The pre-opening expense ratio thus declined from 0.3% to 0. 1%, while the administration’ expense ratro decreased
from 3.7% t0 3.5%.
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Other income and expenses dropped year—on—year from £ 25 7 mrllron to € 12 0 mrIIron in the frrst halt of 2009/2010 Thrs ex-
pected reduction was chiefly due to non- operatrng items amountmg toa net total of € 16.9 million, Net non-operatmg mcome of
£ 14.6 million was reported in the first quarter of the previous year tollowrng the successful drsposal of aDIY store property (sale
and Ieaseback) and of 2 a plece of land not required for operatlons In line with the budget, the second quarterof 2009/2010 did not
bring any disposal gams from transactrons however but rather witnessed other non- -operating charges on earnings. These led to. .
net non-operating expenses of £ 2 3 mlllron As a resutt key earmngs frgures for the period under report fell correspondmgty short .
of the previous year s frgure

Earnmgs before mterest taxes deprecratron and amortrzatron (EBlTDA) declmed by 4 1% trom € 141.6 mrlhon to € 1358 mrlhon
in the first half of the current frnancral year At £ 108 3 mrllron the Group s operatmg earnmgs (EBIT) fell 4.9%. short of the.
previous year's figure (€ 113 9m) Net of non operatmg earmngs items, operative EBIT grew by 11.5% to € 110.6 million (prevr-
ous year: € 99.3m), and thus showed markedly drsproportronate growth compared with sales. Due to a Iower volume of mterest '
income compared with the previous year, as well as to exchange rate drfferences net fmancral expenses at the HORNBACH- ,
Baumarkt-AG Group deteriorated from minus € 8.5 million to minus £ 11.0 million. Consohdated earnings before taxes reduced by
7.6% to € 97.4 million (previous year: € 105.4m). Net income for the period is reported at € 68.5 million (prevrous year: € 78 9m).
Basrc earnmgs per share amounted to £ 4 35, at the end of the frrst srx months (prevrous year; € 5. 03)

EBITDA for the second quarter of 2009/2010 decreased by 8 3% to € 72 6 m|II|on (prevrous year € 79 Zm) EBIT dropped by
10.0% to € 58.7 million (previous year: € 65.2m). EBIT net of non- operatrng one-off ifems |mproved by 19.8% to €60.9 million
(previous year: € 50.8m). Consolidated earnings before taxes fell by 14.3% to € 53.0 million (prevmus year; € 61.8m), Net income
for the period amounted to € 35. 5 million in the second quarter (prevrous year: £ 47 1m) Bas|c earnlngs per sbare for the second
quarter amounted to € 2 25 (prevrous year € 3 00)

Fmancral and net asset posrtron r -
Due to the Group $ expansion, mvestments rose year—on-year from € 32.9 mrlhon to € 42 3 mllhon in the first six months of the
current 2009/2010° fmancrat year Around 62% of this sum was mvested in land and buddmgs while the rest was pnmarrly
channeled into plant and office equrpment at new and exrstrng stores as well as into rntangrble assets (mainly IT sottware)
Investments were financed in full from the cash flow of £ 187.1 million from operating activities (previous year: € 155.8m).
Further information about financing and mvestment actrvrtres at HORNBACH Baumarkt AG can be found.in the cash flow sta-
tement on Page 14 ’ )

Total assets grew to€1l, 515.2 mrIIron as of August 31 2009 up 6.3% on the balance sheet date on February 28 2009 Thls
increase was prrmanly due to the substantral rise in cash and cash equrvalents trom £ 236 1 mlllron to £ 354, 6 mlllron This -
was countered within current assets by a reduction in inventories by £ 62.2 million to € 434.1 million. The mventory turnover
rate |mproved year-on-year by 0.2 in the first half of the financial year. Mainly as a result ot the increase in property plant and .
equrpment non current assets grew by 6 6% to € 636 4 mrlhon :

Shareholders' equity as repolted in the balance sheet rose to € 651.5 million as of August 31, 2009 an mcrease of 10 2% or _

€ 60.2 million, compared with the prevrous reportmg date As a result, the equity ratio improved from 41.5% to 43, 0% Non-
current liabilities decreased by 1.0% to £ 469 1 million (February 28, 2009: € 473.9m). Current liabilities rose by | 9 ﬁ% to o
€ 394.6 million. This was chiefly due to an increase in trade payables and to higher income tax liabilities. ' :

As of August 31, 2009, the net financial debt of the HORNBACH-Baumarkt-AG Group had reduced significantly from
€ 207.0 million as of February 28, 2009 to € 75.6 million.
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Employees

At the reportmg date on August 31, 2009 12, 753 mdrvrduals across Europe (February 28 2009: 12 576) were in fixed employ-
ment’ at HORNBACH Baumarkt-AG or one of rts subsidiaries. Of this total, the Group had 7, 736 employees in Germany (balance
sheet date 7 689) and 5, 017 in other European countries (balance sheet date 4 887)

Risk Repor‘t o

We provided a detailed presentation of the risks involved in our business activities on Pages 66 to 69 of the 2008/2009 Annual
Report of the HORNBACH- Baumarkt AG Group Over and above the information provrded in the Annual Report, there have been no
major changes in the first half of 2009/2610 which could resuTt in any new nsk assessment forthe second half of the year Fur-
thermore, no future risks to the continued exrstence of the HORNBACH Baumarkt AG Group have been rdentlfred on the basis of
the information currently available. -

Event's After'the' Balanr:e S'h"eet Date

No events of material slgnlflcance for the asséssment of the earmngs fmancrat and net asset posrtron of HORNBACH- Baumarkt—
AG or of the HORNBACH Baumarkt AG Group have taken place smce the conclusmn of the flrst half of the financial year on Au— :
gust 31, 2009 P

Dutlook

Opportumtles

We reported extensively on the macroeconomlc sector—specrflc and strateglc opportunltres of relevance to the business’ actrvr’nes

of the HORNBACH-Baumarkt-AG Group on Pages 71 to 78 of our 2008/2009 Annual Report. This basic assessment of our medium
to Iong-term development potentlal also remalns vatid upon publrcatlon of thrs haIf-year frnanmal report. Macroecononic devel-

opments for the second half of the financial year through to the year—end on February 28,2010 continue to mvolve conslderable -
forecastmg uncertainties. Thrs is partrcularly the case for developments on'the labor market and therr rmphcatlons for real term

mcomes and consumer confldence .

The global economrc cnsrs iost much of |ts |ntensrty in summer 2009. Accordrng to flgures released by the Orgamsatron for Eco-
nomic Co-operation and Development (OECD), seasonally—adjusted gross domestic product in OECD countries showed a minimal
reduction of 0.002% in the second calendar quarter of 2009 and thus virtually halted its decline, having still dropped by 2. 1% in
the first quarter. Against this backdrop, there has been a further tangible improvement in the global economic climate in the
third calendar quarter. A whole series of early indicators and assessments by bank economists and research institutes point to an
economic turnaround. According to the global ifo business confidence index in August 2009, the experts surveyed have provided a
considerably more favorable outlook, especially for the coming six months. Not only that, the assessment of the current situation
has also improved for the first time in two years. The Purchasing Managers Index showed similar results (August 2009). Accord-
ing to the economists, the euro area and Germany are about to witness several months of robust growth. The experts attribute
this surprising increase in the early indicator to economic stimulus packages gradually beginning to take effect, as well as to low
stocks at companies, which have to be replenished to satisfy the pick-up in demand. Moreover, the improvement in the business
climate has also benefited from very expansive monetary policies and the extensive measures taken to stabilize financial markets.

One large question mark remains as to the sustainability of this upward trend. The possibility of any notably robust recovery in the
second half of 2009 would seem to be hindered by the fact that the economy is far from having overcome the consequences of its
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prevrous hard landing. Current forecasts for economic growth in the current and coming years also reflect a more cautrous assess-
ment. In its "World Economic Dutlook" publrshed in July 2009, the Internatronal Monetary Fund (IMF) forecast ald% reductron in..
GDP for 2009 as a whole, a development due to the very poor frgures torthe first quarter An annual average growth rate of 2. 5% is
forecast for 2010. The European Central Bank (ECB) expects economic activity to remain weak in the euro area in the remainder of
the year and, following a period of stabilization, to return to growth in 2010. This is consistent with the forecast made by financial
experts surveyed by the ECB in mid-July 2009, according to which real GDP in the euro area is expected to contract by 4.5% in 2009
as a whole and to grow by 0.3% in 2010.

Based on the forecast |ssued by Deutsche Bank Research the German economy wrll shnnk by an annualrzed average rate of around

5% in 2009. In spite of the return to growth in the second quarter that would be the severest economic downturn since World War
Two. This in turn reflects the massrve reductron in mdustrral output in.Germany, which i is estrmated to have amounted to around 20%.
More important for gcoriomic experts however is the outlook for 2010. ‘Germany, one of the world's leading exporters and thus heavrly
reliant on the global economic recovery, is predicted to achieve economic growth of around 1%.

The construction sector will emit mixed signals in 2009 and 2010. Due to the renewed reduction in the volume of housing projects
completed, only the economic stimulus programs for civil engineering and public construction can be expected to provide any tail-
wind. Deutsche Bank expects construction output to decline by around 4%.in real terms in 2009 with slight growth then possrble in
2010. Private consumer spending i is standrng on a shaky foundation, While cansumer spendrng still, benefrted frorn frscal relref and
the state-subsidized car scrapping scheme for large parts of 2009, from the new year onwards it can be expected to come under
pressure due to developments on the labor market. Whereas one wave of redundancies has already followed hot on the heels of
the last at companies in other countries, the state subsidies provided for reduced working hours in Germany mean that compa-
nies have stockpiled a huge supply of labor - more than could be retained in employment even if the economy were to show a
robust recovery. Experts expect unemployment to rise from its current total of 3.5 million to up to 4.5 miltion by the end of 2010.
At the latest by then, therefore, the solid level of consumer confidence in Germany can be expected to suffer. Having said this,
purchasing power at Ieast stands to continue to benefit from price stabillty for,the time being. "

The German retarl sector is also defensrve in |ts assessment of its. chances for the second half of 2009 Retail sales forthe frrst
seven months dropped by 2.3% in nomrnaI terms and by 2.0% adjusted for mflatron For 2009 as a whole the HDE sector associa-
tron expects sales to fall by 2% in nomrnal terms, even though consumer confrdence as calculated by GfK market researchers '
reached an anriual high in September 2009. Trie BHB DIY sector association, by contrast, is relatrvely calm" in its assessment of
the second half of the year. Developments in DIY retail and the trend in July/August have so far been much better than many had
expected. As long as there is no sudden change in customers' confidence levels. before the end of 2009 the DIY store sector thus
still has the opportunrty of matchrng the [ prevrous year s sales on.a Irke-for-llke basrs C :
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Dutlook for the company
Based on the r formatlon currently avallable we can confrrm the outlool( for the current fmancral Srear formulated in the.

Accordingly, one further HORNBACH DIY megastore with a garden center is scheduled to be opened before the balance sheet date
on February 28, 2010 - the fifth HORNBACH DIY megastore with a garden center in Switzerland is expected to commence trading
in the fourth quarter of the current financial year at Galgenen in the Zurich area. The total number of locations across the Group
W|ll thus rise to 131 by the end of the financial year.

We expect consolldated sales, i.e. net sales mcludlng sales generated at newly opened stores, to grow in a low to medium single-
digit percentage range in the current 2009/2010 financial year We expect like-for-like sales at our DIY megastores with garden
centers in Germany to continue to outperform the sector average by a clear margin in the coming months as well. In other Euro-
pean countries, we assume that the distribution of risks across our European store network will allow the reduction in sales
expected in speclflc regions to be compensated for at least in part by sales growth in other regrons

Up to two HORNBACH DIy megastores with garden centers in total are due to be refmanced by sale and leaseback transactlons in
the current financial year, rather than the total of three prewously budgeted One transaction is expected to be completed in the
third quarter, and one in the fourth quarter, The real estate segment is not expected to generate any substantial disposal gains,
compared with net non- operatrng income of around € 35 m|II|on in the prevrous 2008/2009 financial year. The inflow of funds is
budgeted at around £60 mllllon and is to be, rernvested in full '

Mainly as a result of srgnlflcantly lower earnmgs in the real estate segment the operating earnlngs (EBlT) of the HORNBACH—
Baumarkt-AG Group for the 2009/2010 fmanmal year as a whole are expected to fall considerably short of the level reported for
the 2008/2009 financial year (€ 136.5m), but should nevertheless exceed the EBIT posted for the 200712008 fmancralyear o
(€ 79 lm)
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INTERIM CONSOLIDATED FINANCIAL STATEMENTS

Income Statement -

€ million T T, Quarter || 2% Quarter Change I Half§ | 1 Half§  Change
2008/2010] 2008/2009 %Y 2009/2016§  2008/2009 %

Sales - 699.8 44

501

Pre-opening expenses Y

General and administration expenses Cu8) 257

Other income and expenses

Earnings be

Other interest and similar income

Other interest and similar expensé;': o

Oth ‘financial result

Diluted earnings per share in € 2.25 2.98 (24.5) 4.34 4.99
Rounding up or down may lead to discrepancies between percentages and totals. Calculation of percentage figures based on € 000s.
Statement of Recognized Income and Expenses
€ million 1° Half 1* Half
2008/2009
Consolidated net inco o 189
Measurement of derivative financial instruments (cash flow hedge)
Measurement of derivative hedging instruments directly in equity (0.8% 35
Gains and losses from measurement of derivative financial instruments transferred
to profit or loss 0.7 (0.7)
Exchange differences arising on the translation of foreign subsidiaries 51 0.8
0.0 (0.8)

Deferred taxes on gains and losses recognized directly in equity
1 =

u

816

Rounding up or down may lead to discrepancies between totals.
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Balance Sheet

Assets

August 31, 2[1[19

February 28, 2009

: B £ mllhon %
Non-current assets = o T
Intangible assets ... . 14
Property, plant, and equipment 568.4 372
Investment property 14.0 1.0
Financial assets 1.0 0.0
Non-current receivables and other assets 11.7 0.8
Non-current income tax receivables 8.4 0.6

Deferred tax assets

Inventones

Non-‘currsnt‘asse',('s_hglq,fo

Other receivables and assets 2.9

Income tax receivables 0.3 0.0 0.2

Cash and cash equivalents 354.6 234 236.1 16. 6
and disposal groups 32.9 51.0 '

Equity and liabilities

~ February 28,2009

Revenue reserves

| %l €million %

Equity ¥ T S
Share capital 47.3 3.1 472 3.3
Capital reserve 140.7 9.3 140.2 9.8
[ 28.3

4039

Non-current fabiltes

Long-term financial debt 401.9 26.5 407.7
Deferred tax liabilities 43.3 29 434 3.0
Other non-cu iabi 't‘ies « ’ 2410 16 > 2_2.8

current habiﬁhes o

Short-term financial debt 28.3 1.9 35.4 2.5

Trade payables and other liabilities 266.4 17.6 238.6 16.7

Income tax fiabilities 37.8 25 219 15
62.0 4.1 64.0

Other provisions and accrued liabilities

Rounding up or down may lead to discrepancies between percentages and totals. Calculation of percentage figures based on € 000s.
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Statement of Changes in Equity

recognized in the financial
statements :

Total income and expenses

2.0

1% Half 2008/2009 Share capital Capital Hedging Cumulative  Other revenue Total eql]ity
€ million ' ‘Teserve - reserve currency reserves " .
'Balance at Tl

89f -

Dividend distributioh

Capital increase from share
option plans

R L)

01

Total income and expenses
recognized in the financial

translation

Balance at Augu
1% Half 2008/2010 . Shiare capital ¢ Capital Hedging Cumulative Otherrevenug Total equity
£ million s reserve reserve currency (,_.:.reseryps’, e T

5913

Rolmdmg up or down may iegd to discrepancies between totals.

K the-income and expenses recognized under other revenue reserves relate to.the net income for the period.

statements (0.1% 5.1 68.5 73.5
Dividend distribution (378 - (137
Treasury stock transactions (0.2)f (0.2)

Capital increase from share . e
ion plans Lo n 0.6
& at August 31, 2009 T
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Cash Flow Statement

T Hatt|

1% Half

€ million

2009/2610 2008/2009
Consolidated net incor e 8.5 789
Depreciation and amortrzatlon of non- current assets 21.5 27.7
Change in provisions 2.3 (0.4)
Gains/losses on disposals of non-current assets and of non-current assets held for sale 0. (14.7%
Change in inventories, trade receivables and other assets ) T 51.9 10.0
Change in trade payables and other liabilities ' 53.6

Other non-cash income/ex

Cash

Proceeds from dlsposals of non-current assets and of non-current assets held for sale .
Payments for investtents in property, plant, and equipment (39.4) (32.3k
Payments for investments in intangible assets (1.9)| {0.6)

Payments for investments in financial assets

Proceeds from caprtal mcreases

Dividends pald

Repaymert of Iong—term debt
Change in short term debt

Cash effectlve change |n cash and cash equivalents

Change in cash and cash equivalents due to changes in exchange rates

Cash'and cash equwalents at March I

Cash and cash equwalents at August 31

Rounding up or down may lead to discrepancies between totals.

The cash ﬂow from operatmg actrvrtles was reduced by € 9 8 m|II|on on account of i mcome tax payments (prevrous year € 11. 6m)
and by € 14.3 million on account of interest payments (previous year: € 13 4m) and rncreased by € 2. 0 mllhon on accountof

interest received (previous year: € 5.6m).

The other non-cash income/experises item largely consists of unrecognized foreign currency differences and deferred taxes.
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CONSOLIDATED FINANCIAL STATEMENTS

Notes to the I’nﬁterim Consolidated Financial Statements

(1) Accounting prmclples

This Group half-year financial report of HORNBACH Baumarkt AG and |ts subsrdranes for the frrst half as of August 31, 2009 has
been prepared in accordance with Section 315a of the German Commercial Code (HGB) based on Internatronal Financial Report-
ing Standards in the form requiring mandatory application in the European Union. ‘ :
The HORNBACH Group has implemented all International Flnancral Reporting Standards and Interpretatlons of the Internatronal
Financial Reporting Interpretations Committee (IFRIC) requiring mandatory appllcatlon in the European. Umon forthe frrst time .
from the 2009/2010 financial year. Specifically, these involve:

® |AS 1 "Presentation of Financial Statements": the initial application of the new version ofthis;standar.d -haS mainly resultedzin
~achange in the presentation of components of the financial statements.
® ' [AS 23 "Borrowing Costs (revised)": the revised standard has abolished the previous option of not capltallzmg borrowrng costs
. From January 1, 2009, borrowing costs directly or indirectly attributable to the acquisition, construction or production of quali-
‘ fyrng assets must be capitalized as a cost component. As this option was already drawn on in the past the initial appllcatron
. has not had any implications for the group interim report.
® |FRS 8 "Operating Segments” replaces IAS 14 and bases segment reporting on applrcatron pfthe management approach The.
_initial appllcatmn of IFRS 8 has resulted in a restructuring of the segment report The business segments of the HORNBACH-
Baumarkt-AG Group requiring report correspond to the "DIY Stores” and "Real Estate” segments prevrously mcluded in the .
pnmary segment report Moreover, the transition from total segment earnings (EBIT) to consolidated eamlngs before taxes has
" been presented.

The application of the other International Financial Reporting Standards and Interpretations of the International Financial Re- -
porting Interpretations Commrttee requiring mmal appllcatlon inthe 2009/2010 fmancral year has not had any rmphcatrons for ‘
the net asset; financial and earnings position of the Grotp.

Otherwise, the accounting principles applied when preparing the interim report correspond to those applied in the consolidated
financial statements as of February 28,2009. The Group has made additional application of IAS 34 *Interim Financial Reporting".
This interim report is to be read in conjunction with the consolidated financial statements of HORNBACH-Baumarkt-AG for the
2008/2009 financial year. Reference is made to these financial statements on account of the additional information they contain
as to the specific accounting and valuation methods applied. The notes included therein also apply to this interim report, unless
any amendments are expressly indicated. Moreover, this interim report also complies with German Accounting Standard No. 16
(DRS 16) - Interim Reporting - of the German Accounting Standards Committee (DRSC). Based on a resolution adopted by the
Annual General Meeting on July 9, 2009, the group auditor, KPMG AG Wirtschaftspriifungsgesellschaft, was commissioned to
perform an audit review of the half-year financial report of the HORNBACH-Baumarkt-AG Group.

(2) Adjustments to enhance presentation

Recognized foreign currency gains and losses and income and expenses from the measurement of primary receivables and liabilities
denominated in foreign currencies were recognized under net financial expenses for the first time in the consolidated financial sta-
tements as of February 28, 2009. Previously, these items were presented under other income and expenses, while IFRS required the
measurement of derivative foreign currency hedging instruments to be reported under net financial expenses. As these components
of earnings are closely related in economic terms, the amended reporting method has led to a more accurate presentation of foreign
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currency gains and losses. Other income of € 31.3 million and other expenses of € 5.1 million were reported in the half-year financial
report for the- first half of 2008/2009 as of August 31, 2008 These items mcluded mcome of €31 m|lhon and expenses of

£ 2.6'million from exchange differences. The net income of € 0.5 million has been reclassified in ling with the new presentatnon
As a result, other income and expenses are € 0.5 million lower and net financial expenses are correspondingly higher than stated
in the interim report for the first half of 2008/2009. Accordingly, EBIT and EBITDA for the first half of 2008/2009 are also

€ 0. 5 mrlllon Iower _ N ‘
(3) Scope of consolidation -

There were no changes in the scope of consolidation in the first half of 2009/2010.

(4) Seasonal influences

Due to weather conditions, the HORNBACH-Baumarkt-AG Group generally reports a weaker business performance in the autumn
and winter than in the spring and summer months. These seasonal fluctuations are reflected in the figures for the first half. The
business performance in the first six months as of August 31, 2009 does not necessanly prowde an mdlcatlon of the results to be
expected for the 2009/2010 financial year as a whole.

(5) Other income and expenses
Other iq_corne and expenses are structured as follows:

Emilion ~ ¢ . L 1 ™avarter] 2" Quarter Change

Lo o : 2008/2010)  * 2008/2009) %
Otherincome -~ - 10.0 ©o12f (526
Other expenses 3.7 1.5 144 4

Other income and expe 83l

€ million 1°* Half I"Halff ~ Change
2009/2010 200872000 %

Other income 16.6 28.3 (41.3)f

Other expenses ‘ 26 77.85!

Perce_ntages calculated on bg;ls of £ 000s. Rounding up or down'ni/a‘y legd to ‘discrepancie,s betwe‘en'tetallsl

The other income reported for the first half consists of operating income of € 16.0 million (previous year: € 12.9m) and non-
operating income of € 0.6 million (previous year: € 15.4m). Operating income mainly consists of advertising grants and income
from reversals of provisions. Non-operating income for the first half of 2009/2010 mainly consists of retrospective income of
£0.6 mllllon from the sale of real estate in the 2008/2009 financial year. The non-operating income for the first half of
2008/2009 results from the dlsposal of a DIY store property and of a piece of Iand not required for ope,ratmns (€ 14.6m) and from
the reversal of a provrsnon for onerots contracts (€ 0.8m). The DIY store proper‘ry was leased back on-a Iong-term basns W|th|n the
framework of an operating lease. There is the option of extending the letting period following expiry of the fixed term. '

The other expenses for the first half of 2009/2010 consist of operating expenses of € 1.6 million (previous year: € 1.9m) and non-
operating expenses of € 2.9 million (previous year: € 0.7m). Operating expenses mainly involve losses incurred for damages,
write-downs on receivables and losses on the disposal of non-current assets. Non-operating expenses for the first half of
2009/2010 chiefly result from an allocation of € 1.9 million to provisions for onerous contracts (previous year: € Om) and from the
reclassification of a property previously held for sale. As the intention to sell no longer applies, the property has been reclassified
to property, plant and equipment and measured at its amortized original carrying amount. The retrospective recognition of sched-
uled depreciation led to expenses of € 0.7 million. Moreover, this item also includes expenses of € 0.2 million in connection with
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investment projects not subject to further development (prewous year € 0 3m) The prevlous year s flgure also mcludes an |mpa|r-
ment loss of € 0.5 million resultmg from the wnte down ofa plece of land held for sale in the real estate segment toits expected net

sale proceeds

(6) Earnings per share u

Basic eamnings per share are calculated pursuant to IAS 33 (Earnings per Share) as the quotient of the income attnbutable to the
shareholders of HORNBACH-Baumarkt-AG for the period under report and the weighted average number of shares outstanding.

Basic earnings per share
2 Quarter _ 2"“_‘ _Querter-
2009/2010]  2008/2009
Weighted number of shares |ssued v : 15,746,799 15 696 037
Consolidated net income attributable to sharehotders in HORNBACH Baumarkt AG in € million 471

355

300}

. 1“ Halfl . 1%Half

2009/2010 2008/2009

Weighted number of shares issued 15,746,799} 15,696,037
Consohdated net mcome attributable to sh reholders in HORNBACH-Baumarkt-AG in € million 68.5 78.9
- - 435F . 503

The share option plans mean that shares have arisen with a potentially diluting effect. Diluted earnings. per share are calculated

as follows:

Diluted earnings per:share

/Consdlid_ated net i

2" Quarter| 2" Quarter

e o 9 | 2009/2010)  2008/2009

Weighted number of shares issued, including potential shares with a dilutive effect ‘ 15 778 840§ 15,817,228
attributable to shareholders in HORNBACH-Baumarkt-AG in € million |

3554 '

471

1 Haff R Half

_ e - a 20092010 . 2008/2009

Weighted number of shares issued, including potential shares with a dilutive effect 115778840} 15 817 228
~Consolldated net income attributable to shareholders in HORNBACH-Baumarkt-AG in € million § 78 9

68.50
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(7) Other disclosures
The personnel expenses of the HORNBACH-Baumarkt-AG Group amounted to € 217.7 million at the end of the first half as of
August 3;1, 2008 (previous year: € 210.5m).

Depreciatieri and amtortiz,ation totaling € 27.5 million was recognized on intangible assets and property, elaut and eq'u'ipment at
the HORNBACH—Baumarkt-AG Group-in the first half pt the 2009/2010 financial year {previous year: € 27.7m).

(8) Share capltal

Within the framework of the 1999 share option plan at HQRNBACH -Baumarkt-AG, a total of 27,570 subscnptlon nghts were
exercised in accordance with the terms and conditions of the share option plan in the first half of the 2009/2010 financial year.
As a result, the share capital increased by € 0.1 million. As of August 31, 2009, the share capital of HORNBACH-Baumarkt-AG
amounted to € 47,302,890 and was divided into 15,767,630 shares.

On August 10, 2009 the Board of Management of HORNBACH-Baumarkt-AG resolved pursuant to Section 71 (1) No. 2 of the
German Stock Corporatlon Act (AKtG) to acquire up to 20,000 treasury stock shares. These shares are to be acqulred for the
(annual) issue of employee shares scheduled to take place at the end of 2009. :

The repurchase of shares pursuant to this management board resolution is being undertaken in accordance with the safe harbor
regulations set out in Section 20a (3) of the German Securities Trading Act (WpHG) in conjunctlon with Regulatlon (EC)
No. 2273/2003 of,the Commission dated Decem ber 22, 2003.

The repurchase of shares began on August 11, 2009 and is limited until December 31, 2009. A total of 6,757 treasury stocks had
been acqurred by August 31, 2009. .

(9) Drwdend
As proposed by the Board of Management and Supervrsory Board of HORNBACH-Baumarkt-AG, following approval by the Annual
General Meeting on July 9, 2009 a dividend of € 0.87 per share was distributed to shareholders for the 2008/2009 financial year.

(10) Share option plans
W|th|n the framework of the 2003 phantom stock plan at HORNBACH Baumarkt-AG a totaI of 1 480 share 0pt|ons were exercrsed
in accordance with the terms and conditions of the share option plan during the exercise windows in the first half of the year.

(11) Contingent llahrhtres and other financial obligations :

These mainly involve rental, hiring, leasehold and leasing contracts for which the compames of the HORNBACH Baumarkt AG
Group do not constitute the economic owners of the assets thereby leased pursuant to IFRS regulations (Operatlng Lease). These
amounted to € 1,249.5 million at the end of the first half as of August 31, 2009 (February 28. 2009: € 1,318.3m).

(12) Relationships to closely related companies and persons

In addition to the subsidiaries included in the consolidated financial statements, HORNBACH-Baumarkt-AG also has direct or

indirect relationships with associated companies when performing its customary business activities. These include the parent
company, HORNBACH HOLDING AG, as well as its direct and indirect subsidiaries. Apart from the transactions performed in the
usual course of business and reported in the annual financial statements, no major transactions were undertaken with closely
related companies and persons during the first half of 2009/2010.
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(13) Segment report

1% Half 2008/2010 in € million
1* Half 2008/2009 in € million

DIY stores

Real estate

~_con lidati

Headqdartefs "

. and

HORNBACH-

Baumarkt-AG

1,438.6 56.2 (55.8)f 1,439.0
Sales to third parties 1,502.4 0.0 00§ 15024
R 14385 00 00 14385
Sales to affiliated companies -~ " U000 000 0.0 0.0
Rental income from affiliated companies o '0.0' ! 58 8 (58. 8)1 0.0
_ , 00 55.8 (55. | 0.0

Rental income from external third parties ™ = 00fF 05 00}

of which: credit balances at banks 73.0 260.3 333.3
51.1 188.8 239.9
Reconciliation in € miflion 1% Half’ 1% Half
2009/2010 2008/2009
Segmentearmngs(ismhefore "Headqua o 142l 1ns
Unallocated activities 58 (7.9
Consolidation adjustments- {0:1) C 0.0
Net financial expenses (11.0) (8.5)
e o BT t, e ]05-4:

Round_@'ng up o doWn may Ie__a'djto discrepancies between fotals. b
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RESPONSIBILITY STATEMENT

To the best of our knowledge, and in accordance with the appllcable reportmg pnnc1ples for interim financial reporting, the in-
terim consolidated financial statements give a true and fair view ‘of the assets, liabilities; financial posmon and profit or loss
of the Group, and the interim management report of the Group includes a fair review of the development and performance of the
busingss and the posmon of the Group, together with a descnp’uon of the prinmpal opportumtles and nsks assocuated with the ~
expected development ofthe GmUp for the remalnmg months of the fmanc:al year

Bornhei‘m, September 222009 B

The Board of Management of HORNBACH-Baumarkt-Aktiengesellschaft

Steffen Hobach ~ “SusanneJager  RolandPelka  Jrgen Schirocker ~ Mantred Valder
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REVIEW REPORT

To Horn bach—Ba'umarkt-Aktieng',esel,tsch'aft'2 Bornhetm | bei'ta,ndau/Pfalz

We have revrewed the condensed rnterrm consolrdated frnancral statements —com prrsmg the balance sheet rncome statement
cash flow statement, statement of changes in equrty and selected explanatory notes - and the mterrm group management report
of Hornbach-Baumarkt-Aktiengesellschaft, Bornheim (Landau/ Pfalz), for the period from March 1 to August 31, 2009, which are
part of the half year financial report according to § 37 w WpHG [, Wertpapierhandelsgesetz”; ,,German Securities Trading Act“].
The preparation of the condensed interim consolidated financial statements in accordance with the IFRS applicable to interim
financial reporting as adopted by the EU, and of the interim group management report which has been prepared in accordance
with the regulations of the German Securities Trading Act applicable to interim group management reports is the responsrbrhty of
the Company’s management. Our responsibility is to issue a review report on these condensed interim consolidated financial
statements and on the interim group management report based on our review.

We performed our review of the condensed interim consolidated financial stafements and the interim group management report
in accordance with the German generally accepted standards for the review of financial statements promulgated by the Institut
der Wirtschaftspriifer (IDW) and additionally in accordance with the Internationat Standard on Review Engagements, “Review of
Interim Financial Information Performed by the Independent Auditor of the Entity” (ISRE 2410). Those standards require that we
plan and conduct the review so that we can preclude through critical evaluation, with a certain level of assurance, that the con-
densed interim consolidated financial statements have not been prepared in material aspects, in accordance with the IFRS
applicable to interim financial reporting as adopted by the EU, and that the interim group management report has not been
prepared, in material aspects, in accordance with the regulations of the German Securities Trading Act applicable to interim
group management reports. A review is fimited primarily to inquiries of company employees and analytical assessments and
therefore does not provide the assurance attainable in a financial statement audit. Since, in accordance with our engagement,
we have not performed a financial statement audit, we cannot issue an auditor’s report.

Based on our review, no matters have come to our attention that cause us to presume that the condensed interim consolidated
financial statements have not been prepared, in all material respects, in accordance with the IFRS applicable to interim financial
reporting as adopted by the EU and that the interim group management report has not been prepared, in ali material respects, in
accordance with the regulations of the German Securities Trading Act applicable to interim group management reports.

Frankfurt am Main, September 22, 2009

KPMG AG Wirtschaftspriifungsgesellschaft

Bertram Kunisch
Auditor Auditor
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FINANCIAL CALENDAR 2009/2010

December 22, 2009  Interim Report: 3" Quarter of 2009/2010 as of November 30, 2009
March 18, 2010 Trading Statement
May 27, 2010 Annual Results Press Conference 2009/2010

Publication of Annual Report
DVFA Analysts’ Conference

Investor Relations

Axel Miiller

Tel: (+49) 063 48 /60 - 24 44
Fax: (+49) 063 48/60-4299
invest@hornbach.com

Internet: www.hornbach-group.com

DISCLAIMER

This interim report contains forward-looking statements based on assumptions and estimates made by the Board of Management
of HORNBACH. Statements referring to the future are always only valid at the time at which they are made. Although we assume
that the expectations reflected in these forecast statements are realistic, the company can provide no guarantee that these
expectations will also turn out to be accurate. The assumptions may involve risks and uncertainties which could result in actual
results differing significantly from the forecast statements. The factors which could produce such variances include changes in
the economic and business environment, particularly in respect of consumer behavior and the competitive environment in those
retail markets of relevance for HORNBACH. Furthermore, they include a lack of acceptance of new sales formats or new product
ranges, as well as changes to the corporate strategy. HORNBACH has no plans to update the forecast statements, neither does it
accept any obligation to do so.



