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Securities and Exchange Commission
450 Fifth Street, N.W.

Washington, DC 20549 _ L
UNITED STATES OF AMERICA SUP
Re:  L'Oréal S.A. - File No, 82-735

Ladies and Gentlemen:

L'Oréal S.A., a sociéré anonyme incorporated under the laws of the
Republic of France, hereby furnishes one copy of the following information pursuant to
Rule 12g3-2(b) under the Securities and Exchange Act of 1934:

News Realease: L’Oréal and Light BioScience sign collaboration agreement for the

development of skincare devices PROCESSED

Very truly yours, JAN?28 2008 '
THOMSON
FINANCIAL
The [nternational Financial
Informagion Director
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Jean-Régis CAROF
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Centre Eugéne Schueller - 41, rue Martre - 92117 Clichy Cedex - Tél. +33 (0)1 47 56 70 OC

Sitge social : 14, rue Royale 75008 Paris

S.A. au capital def - 632 032 100 R.C.S. Parls - NAF 245 C - FR 10 632 012 100




« LOREAL

(ail Processing
Section |
L'Oréal and Light BioScience
JAN 14 7008 sign collaboration agreement
for the development of skincare devices
Wmhla%t;n. DC

L'Oréal, the world's largest beauty company, and Light BioScience, LLC, of Vrgmza Beach, Virginia,
teader in the medical research of LED (Light Emitting Diodes) Photomodulation® have signed a
scientific collaboration agreement for the development of skincare devices using Light BioScience’s
proprietary skin rejuvenation technology. The agreement also provides for future worldwide marketing
by L'Oréal of professional devices already developed by Light BioScience to reduce the visible signs
of aging.

Light BioScience produces the GentleWaves® LED Photomodulation® medical device, used by
physicians and medlcal spas around the world to reduce wrinkles and improve skin. LED
Photomodulation® is a non-invasive technology which stimulates the skin using fow intensity LEDs.
This gentie method of skin rejuvenation with light has been shown to be safe and effective and the
technology is protected by numerous patents.

Jean-Frangois Grollier, L'Oreal’s Executive Vice-President Research and Development, said: "We
have dacided to pool our indepth knowledge of skin and Light BioScience's unique expertise in

Photomodulation® to offer consumers a new and complementary approach to skincare.”

With this aim in mind, L'Oréal has just created a Development Unit for instrumental cosmetics inside
its Research and Development Division.

ews relea

Rick Krupnick, Chief Executive Officer of Light BioScience, arld David H. McDaniel MD, the physician

who developed the scientific theory behind Photomodulation® added, “We are very excited about this
%_ agreement: we can take advantage of the support of the world's leading cosmatics research force to
/ Jjointly develop sorme new and highly promising applications in skin devices.”

I

*This news release does not constitute an offer to sell, or a solicitation of an olfer te buy L'Oréal shares. If
you wish to oblain more comprehensive informetion about L'Oréal, please relfer to the public documents
registered in France with the Autorité des Marchés Financiers, slso availeble In English on our Internet site
www.loreal-finance.com.

This news release may contain some forward-looking statements. Although the Company considers that
these statements are basad on repsonable hypotheses at the dato of publication of this ralsese, they are by
their nature subject to risks end uncertaintles which could cause actual results to differ materielly from those

indicated or projectad in these statements.” ~
Contacts at L'OREAL (Switchboard: +33.1.47.56.70.00)

{ndividual shareholders Financial analysts and

and market authorities Institutional investors Joumalists

Mr Jean-Régis CAROQF Mrs Caroling MILLOT Mr Mlke RUMSBY

Tel: +33.1.47.56.83.02 Tel: +33.1.47.58.86.82 Tal: #33.1.47 58,411,685
Contacts at LIGHT BIOSCIENCE

Carolyn Marquez
Tel: 888.647.6219 i

sarolynmarquez&optontine net
For mars Information, plsese coniect your bank, broker or (inancia! Insitution (1.5.L.N. code: FRO000120321), and consult your usual newspapers, and

the Intamst site for shareholders snd investors, hitp:/Awww. loreslfinence.com, or s mobile varslon on your call phene, hitpi/imablie.loreal-
finance,com
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Office of International Corporate Finance
Division of Corporation Finance
Securities and Exchange Commission
450 Fifth Street, N.W.

Washington, DC 20549

UNITED STATES OF AMERICA

Re: L'Oréal 8.A. -- File No. 82-735

Ladies and Gentiemen:

Pursuant to the new regulations in force in France, L'Oréal 5.A., a société
anonyme incorporated under the laws of the Republic of France, hereby fumnishes one
copy of the following information pursuant to Rule 12g3-2(b) under the Securities and
Exchange Act of 1934;

Disclosures of trading in the Company’s own shares from December 3" to 31%, 2007
as filed with the French Autorité des Marchés Financiers.

Very truly yours,

mational Financial
ion Director

Jean-Régis CAROF

Centre Eugéne Schueller - 41, rue Martre - 92117 Clichy Cedex - Tél, +33 (0)1 47 56 70 00

Sidge social - 14, rue Royale 75008 Paris
S.A. au capital de m 632 012 100 R,C.5, Parls - NAF 245 C - FR 10 632 012 100
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Disclosure of trading 4 005

in own shares %sh’”%n

Pursuant to Article 4 paragraph 4 of European Regulation n* 2273/2003 of December
22, 2003 imptementing Directive 2003/6/EC of January 28, 2003, and in compliance
with Article 241-5 of the AMF's General Regulations, L'Oreal declares below the
transactions made on its own shares for the 3™ /12/2007 to the 7" 112/2007 period:

Number Weighted

Session of of shares average Amountin€
purchased price in €
03/12/2007 110 000 95,42 10 495 650,00
0471212007 130 000 93,80 12 194 520,00
05/12/2007 80 000 84,75 8 527 734,00
06/12/2007 100 000 95,09 9 508 800,00
07/12/2007 70 000 95,76 6 703 270,00
Total — ____ 500000 T T 47420974,00|

These transactions have been made without use of derivative instruments.

Since its creation by a chemist. almost a century ago, L'Oréal is concentraled on one
unique arsa of expertise, cosmetics. With a tumover of euros 15,8 billion in 2008, the
group focuses its activities on 19 giobal and culturally diverse brands distributed in
every distribution channel. L’Oréal Professionnel, Matrix, Kérastase, Redken in hair
dressing salons. L'Oréal Paris, Maybelline, Gamier, SoftSheerrCarson in mass
market. Vichy, La Roche Posay in phammacies and drug stores. Lancdme, Helena
Rubinstein, Biotherm, Shu Uemura, Kiehl's, Giorgio Amani, Cacharel, and Ralph
Lauren in perfumeries and department stores. And The Body Shop in its own stores.
Research and innovation are at the core of L'Onéal's strategy. The Group has
developed more than 120 new molecules over a period of 40 years. Research teams
design new products in all areas of cosmetics: hair color, hair care, skincare, make-up
and perfumes.

' For further Information, please contact your bank, broker or
CONTACTS AT L'OREAL fnancial instituion (LSAN. code: FRO000320321), and
L = consult your usual newspapers, and tha Intemet site for
sharahoiders and investors, hitp Henvw loeAlfinange com,
‘e

Individual shareholders and or Its mabile version on your cell phone, hitn [ mae:
market authorities finance corm; alternativety, call +33.1.40.14.80.50,
M. Jean-Régis CAROF “This document does Gt constinte en offer lo SeX, o &
® : 01.47.56.83.02 soficitation of an offer to buy L'Oréal shares, If you wish io obialn
I mane comprehensive information about L'Ordal, plaase rafer to
jcarof@daaf.loreal.com the public documents mgisterad In France with the Aulonité des
Marchés Financiers, which are aiso avallable in English on ous
H H natitrth intemal site; vany lgmobfinarse ¢om.
Financia) analysts and institutional e docament s contain some forworgHoaking statemens
Investors Althougtr the Company consikiers that these statsmanis are
Mme Caroline MILLOT Basad O e e R e nats, subjoct publicaiion o
® : +33.(011.47.56.86.82 uncenainties which could cause actual results to differ materially

N from thoge indicated or projected In these stalsments.”
¢milloi@dqgaf loreal. com
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LOREAL

Disclosure of trading
in own shares

Pursuant to Article 4 paragraph 4 of European Regulation n* 2273/2003 of December
22, 2003 implementing Directive 2003/8/EC of January 28, 2003, and in compliance
with Article 241-5 of the AMF's General Regulations, L'Oreal declares below the
transactions made on its own shares for the 10%/12/2007 to the 14%/12/2007 period:

Number Weighted

Session of Amount in €

of shares average

purchased price in €
10/12/2007 120 000 96,39 11 566 668,00
1111212007 100 000 96,18 9617 890,00
12/12/2007 80 000 96,76 7 740 B0D,0D
13/12/2007 127 000 96,18 12 214 860,00
14/12/2007 103 000 85,70 9 856 585,00
Towl T 530000 "~ 0986803,00]

These transactions have been made without use of derivative instruments.

Since its creation by a chemist, almost a century ago, L'Oréal is conceniraled on one
unique area of expertise, cosmetics. With a tumover of euros 15,8 billion in 2006, the
group focuses its activities on 19 global and culturally diverse brands distributed in
every distribution channel. L'Ordal Professionnel, Matrix, Kérastase, Redken in hair
dressing salons. L'Oréal Pans, Maybelline, Gamier, SoftSheen-Carson in mass
market. Vichy, La Roche Posay in phanmecies and drnig stores. Lancdme, Helena
Rubinstein, Biotherm, Shu Uemura, Kiehl's, Giorgio Armmani, Cacharel, and Ralph
Lauren in perfumeries and department stores. And The Body Shop in its own stores.
Research and innovation are at the core of L'Oréal’s strategy. The Group has
developaed mare than 120 new molecules over a period of 40 years. Research teams
design new products in all areas of cosmetics: hair calor, hair care, skincare, make-up
and perfumes.

N : For further information, please contact your bank, broker
CONTACTS AT L'OREAL or financial Institution ?:.S.I.N. code: FRODD0120321),
L = and consult your usual newspapers, and the Intemet shte
- for ghareholders and investors, hitp ‘wwhvloress
Individual shareholders and market  figanca com, or its mobite version on your cell phons,

; hrtp imotile loseatfnance com;  ahtemalively,  call
authoriles +33.1.40.14.80.50.
M. Jean-Régis CAROF
R *This documen! doss not constilute an offer (0 sef, or &
® :01.47.56.83.02 sodicitation of an offer o buy L'Oréel shares. If you wish to
icarof@dgaf.lgreal. com oblaln more comprehensive information ebout L'Omal,

ploase myfer 1o the public documents regisiered in France
with ihe Autorité des Marchés Financiers, which sme also

Financial analysts and institutional  T0 0“0 in o our intemol She: g ‘arpeh

vestors BT ety coan_soms i
may oon ng
Mme Caroline MILLOT statemanis. Although the Company considers that ihase
: stafoments are based on regscaable hypotheses at the date
= } +33.(011.47.56.86.82 of publication of this reiesse, they are by their nature subject
millot@daal.toreat.com fo risks and uncartainliss which could cause actual results to

differ materdally from those Indicated or projectsd in these
siatemants.”
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LOREAL
Disclosure of trading LOREAL

BARIR

in own shares KERASTASE

| PARIES

- \
Pursuant 1o Article 4 paragraph 4 of European Regulation n* 2273/2003 of December REDKEN

22, 2003 implementing Directive 2003/8/EC of January 28, 2003, and in compliance MATRIX

with Article 241-5 of the AMF's General Regulations, L'Orea! declares below the i

wransactions made on its own shares for the 17"/12/2007 to the 21*/12/2007 period: LOREAL
PAILS

Session of Number Weighted Amountin € t B GAMRI}U@_’E
of shares awerage '
purchased price in € MAYBELLLINE
17/12/2007 60 000 96,02 5 760 954,00 .
18/12/2007 120 000 95,58 11 469 600,00 SO1TREEN-CARSON
19/12/2007 100 000 95,02 9 501 600,00 LANCOML:
20/12/2007 110 000 95,86 10 544 820,00 -re s

2111252007 70 000 97,68 6 837 768,00 BIOTHERM

Total T 460000 ~ 44114 742,00] oL
m'lil'\s:\r}'.l\

GIORCIO ARV AN

Ravrit % Lo rey

These transactions have been made without use of derivative instruments.

Since its creation by a chemist, almost a century ago, L'Oréal is concentrated on one -s3ceha l1l‘|
unique erea of expertise, cosmelics. With a tumover of euros 15,8 billion in 2006, the !
group focuses its activities on 19 global and culturally diverse brands distributed in {2 Ag d‘
every distribution channel. L'Oréal Professionnel, Matnix, Kérastase, Redken in hair —_—
dressing salons. L'Oréal Paris, Maybelline, Gamier, SofiSheen-Carson in mass '
market. Vichy, La Roche Posay in pharmacies and drug stores. Lencdme, Helena shu uemura
Rubinstein, Biotherm, Shu Uemurs, Kiehl's, Giorgio Ammani, Cacharel, and Ralph VICHY
Lauren in perfumeries and department stores. And The Body Shop in its own stores. o e
Research and innovation are at the core of L'Ordal’s strategy. The Group has
developed more than 120 new molecuies over a peniod of 40 years. Research teams ‘
design new products in all areas of cosmetics: hair color, hair care, skincare, make-up LA ROCHE.POSAY
and perfumes.

For furth nmatio

CONTACTS AT L'OREAL o o bition 0304 cote
c FRO000120321), and consull your usual newspapers,
and the intemet site for shareholders and investors,

Individual shareholders and market  nnp jiwwy foreal-finance com, of ity mobile version on
iti your cell phone, hitp /fmobilg lgreatimance com;
authonities alternatively, call +33.1.40.14.80.50.

M. Jean-Régls CAROF
*This document doas no! constitute an offer to sefl, or a

® : 01.47.56.83.02 solichation of an offer Io buy L'Orsal ahares. If you wish o
icarof@dqgaf.loreat.com obtain more comprehensive Information about L'Oreal,

plasse refsr to the public documents registerad in France
. f PRI with the Autorté dos Marchés Finenciers, which ame alsc
Financial analysts and institutional 00" Frarsn on our Miemet site: yw: tomat

investors This d?;. contain forward-iooking
ment  may some

Mme Caroline MILLOT statemants. Afthough the Company considers that thess

- +33.(0}1.47.56.85. stalements are based on reasonable hypoihesss al the

= . 33.(011.47.56.86.62 date of publication of this relasse, they are by thelr naturs

cmillo lorea subject to risks and uncertainties which couid cause ectue!

results to differ materiady from those indicated or projected
in these statamenta.”




LOREAL

Disclosure of trading
in own shares

Pursuant to Arlicle 4 paragraph 4 of European Regutation n® 227372003 of December 22,

2003 implementing Directive 2003/6/EC of January 28, 2003, and in compliance with Article
241-5 of the AMF'’s General Regulations, L'Oreal declares below the transactions made on its
own shares for the 277/12/2007 to the 31%/12/2007 period:

Number Weighted

Session of of shares average Amountin €
purchased price in €

2711212007 81000 99,03 8 021 430,00

2871212007 100 000 98,22 9 821 600,00

31/12/2007 33 000 98,21 3 240 913,50

Total _ 214000 _ 21 083 943,50]

These transactions have been made without use of derivative instruments.

Since ils creation by a chemist, almost a century ago, L'Oréal is concentrated on one unique
area of expertise, cosmetics. With a tumover of euros 15,8 billion in 2006, the group focuses
its activities on 19 global and culturally diverse brands distributed in every distrbution
channel. L'Oréal Professionnel, Matrix, Kérastase, Redken in hair dressing salons. L'Oréal
Paris, Maybelline, Gamier, SoftSheen-Carson in mass market. Vichy, La Roche Posay in
pharmacies and drug stores. LancOme, Helena Rubinstein, Biothemm, Shu Uemura, Kiehl's,
Giorgio Armani, Cacharel, and Ralph Lauren in perfumeries and department stores. And The
Body Shop In its own stores. Research and innovation are at the core of L'Oréal's strategy.
The Group has developed more than 120 new molecules over a period of 40 years.
Research feams design new products in afl areas of cosmetics: hair color, hair care,
skincare, make-up and perfumes.

Far further Information, please contact your bank, broker
or financial institution {1L.SA.N. code: FROOO0D120321),
and consult your usual newspapers, and the intemet site
for shareholders and investors, hip fwww loreal:
finance com, of its mobila version on your cell phone,
biip/imobile toreal-finance com;  altematively.  call
+33.1.40.14.80.50.

CONTACTS AT L"OREAL

individu
al shareholders and market authorities
M. Jean-Régis CAROF

W 01.47.56.83.02 solicitation of an offar o buy L 'Oreal shares. if you wish to

“This document doss nol constituls an offer fo saf, or &

iggrof@gga!_loregl&gm obisin more comprehensive Information about L'Orsal,
please refor to the public documants registersd in France
s N f I . with ; Fij ar
Financial analysts and institutional investors e Ao o N et st sotrtores:
Mme Caroline MILLOT fngnce com.

® : +33.(0)1.47.56.86.82
emillot@dgef.lorgal,com

This document may contaln some forward-Hocking
stataments. Athough the Company considers hat these
stafernants are based on reasonable hypatheses et the dolo
of publication of this releass, they are by their nature subject
to risks end uncertaintiss which could cause sctusi resulls to
diffar materially from those incicated or projected in these
siatsments.”
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Office of International Corporate Finance
Division of Corporation Finance
Securities and Exchange Commission
450 Fifth Street, N.W.

Washington, DC 20549

UNITED STATES OF AMERICA

Re: L'Oréal S.A. -- File No, 82-735§

Ladies and Gentlemen:

Pursuant to the new regulations in force in France, L'Oréal S.A., a sociéré
anonyme incorporated under the laws of the Republic of France, hereby furnishes one
copy of the following information pursuant to Rule 12g3-2(b) under the Securities and
Exchange Act of 1934:

Disclosure of total number of voting rights and number of shares in the capital at
December 31 2007 as filed with the French Autorité des Marchés Financiers.

Very truly yours,

Thel

on Director

e

Jean-Régis CAROF

ta} tional Financial

Centre Eugéne Schueller - 41, rue Martre - 92117 Clichy Cedex - Tél. +33 {0)1 47 56 70 0Q

Sikge soclal : 14, rue Royale 75008 Paris
5.A. au capital de WYTEVEOrewmwwe 632 012 100 R.C.5. Paris - NAF 245 C - FR 10 632 012 100
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Disclosure of total number of voting rights and
number of shares in the capital at
December 31%2007

Pursuant to article L-233-8 of French “Code de Commerce" and 223-16 of the AMF's General Regulations:

Total number of shares 617,975,610
Number of real voting rights
{without own shares) 595,310,673

Theoretical number of voling rights
(@including own shares) 617,975,610

Since its crestion by a chemist, almost a century ago, L'Orsal is concentrated cn one unique area of expertiss,
cosmetics. With a tumover of euros 15.8 billion in 2006, the group focuses its activilies on 19 global and culturally
diverse brands distributed in every distribution channel, L'Oréal Professionnel, Matrix, Kérastase, Redken in hair
dressing salons. L'Oréal Paris, Maybelline, Gamier, SoftSheen-Carson in mass markel. Vichy, La Roche Posay in
pharmacies and drug stores. LancOme, Helena Rubinstein, Biotherm, Shu Uemura, Kiehl's, Giorgio Armani, Cacharel,
and Relph Lauren in perfumeries and department stores. And The Body Shop in its own stores.

Research and innovation are at the core of L'Oréal’s strategy. The Group has developed more than 120 new molecules
over & period of 40 years. Research teams design new products in all areas of cosmetics: hair color, hair care, skincare,
make-up and perfumes.

CONTACTS AT L'OREAL

Individual shareholders and market authorities
M. Jean-Régis CAROF

Tel: +33.1.47.56.83.02

jcarof@dgat.loreal.com

Financial analysts and institutional investors
Mme Caroline MILLOT

Tel: +33.1.47.56.86.82

cmiltot@dgaf.loreal.com

"This documen! does nol constitute an offer to sell, or & solicitation of an offar to buy L'Oréal shares. i! you wish to obtain more
cemprahensive infarmstion aboy!l L'Qréal, please relor (0 the public documents registered in France with the Autorité des Marchés
Financiers, also avaitable In English on our Internet sile www loresl-linance. com.

Triz news relewse may contain gome forward-loaking stetements. Although the Company considers thal these stafements are based on
reasonable hyportheses at the dete of pultication of this relesse, they are by 1heir nature aubject to rizks #nd uncoriginlles which could
cause actusi resulls (o differ materially from those indicated or projected in theas statements.”

For more information, please contec! your bank, brokar or financial institution ([.8.1.N. cods: FROD00120321}, and consult your ususl newspapers,
and the Internet sils for shareholders snd investors, htip://www.loreal-tinance.com, ot ils moblte version ¢h your cell phone, hitp:fimgbile lorqal-
tinsnge.com: siternatively, call +33.1.40,14_88.50,

E




