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Orkla increased pre-tax profit by 56 per cent to NOK 3.1 billion SU P P |_

Four out of five Orkla business areas achieved profit growth in the second quarter. Orkla’s
second-quarter operating profit before amortisation rose 14 per cent to NOK 1.2 billion.
Associates’ contribution to profit was high due to substantial growth and profit improvement
for REC. Combined with the realisation of high portfolio gains and other financial items, this
helped to boost pre-tax profit by 56 per cent to NOK 3.1 billion.

“All in all, the Group’s second quarter results are good, and most business areas have reported
growth. At the same time, we are not satisfied with Orkla Foods’ results this time. Wide-ranging
programmes have therefore been implemented with the aim of returning the company during 2008 to
the level of profitability it has achieved in the past,” says Group President and CEQ Dag J. Opedal.

Orkla Branded Consumer Goods (Orkla Foods and Orkla Brands) has reported continuous, very good
profit growth over a period of five years. The weaker results for Orkla Foods are largely due to higher
raw material prices, combined with challenges for operations in Eastern Europe, particularly in
Poland, and for Bakers in Norway.

The agreement to merge Sapa’s and Alcoa’s aluminium profile operations was closed in the second
quarter. Including this joint venture Sapa will have annual sales of over NOK 30 billion and 15,000
employees. Amalgamating the two big organisations will be a demanding process, and both increased
investments and costs of a non-recurring nature must be expected in the second half of 2007.

More than doubled EBITDA for the Renewable Energy Corporation (REC) and continued strong
revenue growth for Jotun (+25 per cent) resulted in a high contribution to profit by associates (NOK
294 million compared with NOK -22 million last year).

Group operating profit before amortisation in the first half of 2007 amounted to NOK 2.7 billion
(NOK 2.2 billion)', wkile pre-tax profit increased to NOK 6.6 billion (NOK 4.1 billion). Half-year
operating revenues rose to NOK 27.9 billion (NOK 25.5 billion)

The return on Orkla’s Share Portfolio for the first half of 2007 was 16.7 per cent. The market value of
the portfolio is now NOK 20 billion.

! Figures in brackets refer to the corresponding period of the previous year. %




GROUP INCOME STATEMENT

1.1.-30.6. 1.1.-31.12. 1.4.-30.6.

Amounts in NOK million 2007 2006 2006 2007 2006
Operating revenues 27,937 25,452 52,683 14,049 12,954
Operating expenses (24,345) (22,351) (45,800) (12,390) (11,469)
Depreciations and write-downs property,

plant and equipment (931) (889) (1,799) (465) {441)
Amortisation intangible assets (114) (106) (216) (56) (54)
Other income and expenses (1] 0 (388) o o
Operating profit 2,547 2,106 4,480 1,138 990
Profit from associates 646 22 289 294 (22)
Dividends 654 568 769 414 449
Gains and losses/write-downs Share Portfolio 1,892 1,356 3,271 1,011 660
Financial items, net 819 17 (284) 196 (126)
Profit before taxes 6,558 4,099 8,525 3,053 1,951
Taxes (983) (779) (1,346) (317) (346)
Profit after taxes 5,575 3,320 7.179 2,736 1,605
Discontinued operations 0 142 4,109 0 94
Profit for the period 5,575 3,462 11,288 2,736 1,699
Minority interests’ share of profit 49 26 52 14 5
Profit attributable to equity holders 5,526 3,436 11,236 2,722 1,694
Profit before tax, Endustry division 3,503 2,003 4,150 1,503 786
Profit before tax, Orkla Financial Investments 3,055 2,096 4,375 1,550 1,165
Earnings per share (NOK) 5.4 3.3 10.9 2.6 1.6
Earnings per share diluted (NOK) 5.3 3.3 10.9 2.6 1.6
Earnings per share diluted (NOK)* 5.4 3.2 7.3 2.7 1.6

" Excl. amortisation, other iIncome and expenses and discontinued operations




g ,',.Operational progress for the group

Second quarter results 2007
9 August 2007

Dag J. Opedal
CEO
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Highlights Q2-07

+ EBITA +14 %
+  Profit before tax +56 %

+ Hike in raw material prices

Polish operations

+  Continued profit growth in Orkla Materials

« Strong performance for associates

«  Profit growth for four out of five business areas

« Action plan to bring Orkla Foods back on track

+ Challenging markets for the Norwegian Bakery business and the

+ Significant profil improvement for Orkla Aluminium Products
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Profit before tax +56 %
Key figures in NOK million
1 Apr - 30 Jun 2007
' Operating revenuos - 14 049
EBITA 11984
Amartisation intangibles -58
Other income and expenses R 0
EBIT X S 1139
" Assoclates 204
Dividends 414
. Portfolio gains 1011
Net'interast - 186
" Net other financial iterns T 392
 Profit before tax 3083
Taxes 7
Profit after tax ’ 2736
Discontinied dperations 0
" _Profit for the year X 2738
. Eamings pér shara diuted (NOK}) 28
. Eamnings pef shafe dilutéd (NOK)" 2T
* Excluding amortisabon, other income and expenses and discontinued operations
L}

8% |

14%
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Change in EBITA

*

EBITA growth +14 % compared with Q2 last year
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Q2-08 Branded Onda Orkla Materials Crkla Financial Other Q297
Conaumar Alurminiurm Invastmants
Goods Progucts
All figures in NOK million
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Key figures in NOK million
1 Jan - 30 Jun

" Cash flow from operations
‘ Financial iterns, net
" Cash flow from tndustry division
. Cash flow from Financial Investments
" Taxes paid and miscellanecus
" Cash flow before capital transactions
" ‘Dividends paid and share buybacks
Net expansion ’
Net purchases/sales portfofio invesiments

Net cash flow ~

Improved cash flow from operations

1887 1308
-401 -299
1486 1007
1085 1380
-861 1080 |
1710 1307
-1935 1347
£707 3110
131 7 840 |
6801 -2310 ;

2007 2006
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Strong balance sheet, net gearing 0.3 as of Q2

NOCK billion
Net gearing
60 1.4
56 -
62 - 1.2
48
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32
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= Equity s Net interest-bearing liabilities —~—— Net gearing
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Strong progress in first half

Key figures in NOK mition

1.Jan - 30 Jun 2007 20068 Change
Operating revenues 27637 25452 10%
EBITA 2881 221z 0%
Associates 646 22
Dividends and portfolio gains 2548 1964 0%
Net interest - 342 - 268
Net other financial ltems 1161 285
Profit before tax 4 558 4099 80 %
Eamings per share diluted {NOK) 53 3.3
Eamings per share diluted (NOK)* 5.4 3.z

" Excluding amortisation, ather incomta and expanses snd discontnued operstions
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EBITA 1 Jan - 30 Jun

9eg

926
728
413
H1-08 H1-07 H1-08 K107
Crkla Branded Orkla Aluminium
Consumer Goods Products

All figures in NCK million

EBITA growth +20 % compared with H1 last year

688
785
Hi-08 H10T
Qrkla Materials
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Orkla Materials
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Good market conditions for Eilkem
Etkem
+  Market remains strong for most in NOK milfion
businesses 1 Apr - 30 Jun
Revenues 2007 2006 Change
« Strong improvement for the silicon- " Elkem _ Ty Tzax T %
: Energy .WH . dm2 . 38%.
related operations Primary Aluminkim 878 T 687 .. 3%
Sillcon-ralated 1542 ° 14247 8% )
. Efiminati S8 .20 000 T 7
» Elkem Solar expensed project costs of Smnaens ) ST
NOK 32 million in Q2 EBITA
Efkem ' T s v
Erergy ~ . T 66 T 17 T288%
Primary Aluminium M 182 %
_Siticon-related o104 7. ..
EBFFAmargin ~ _ 120% 82% " _ .~
1
Orkla Materials @ ORKLA

Continued strong aluminium markets

+ A quarter with continued high aluminium NOK miflion B
prices EBITA per quanter - Aluminium
= Average 3 month LME prices USD 2 799,
up from USD 2 681 in Q2-06 160

+ Loss on aluminium hedge NCK 102 million

* Reduced profit in Q2 as a result of
+ New alumina contracts with higher prices
» Weak USD

Orkla Materials N _ @ OR KLA




+ Hydro power production of 724 GWh in Q2

Up 158 GWh compared with last year

~ Significant reduction in prices compared with

Q2 last year

18.2 @re/kWh compared with 34.9 gre/kWh

*  Weak result from the trading operations

+  Water reservoir levels higher than seasonal

average

Orkla Materials

High production but lower prices for the energy operations

NOK mitlion

EBITA per quarter - Energy
330

280

230

180

120

Lad H L
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2004 2005 2008 2007
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Borregaard - Low production volume in speciality cellulose

equipment and maintenance stop at
Sarpsborg plant

Continued strong progress for the lignin
operations

-

Higher wood prices and continued high
energy cost hamper speciality cellulose
profitability

Reduced profit for the energy operations
+ Substantial volume decline as expected
- Lower market prices

Orkla Materials

Reduced production after installation of new

Borregaard
in NOK million
1 Apr - 30 Jun
Revenues 2007 2006 Change
. Borregaard 1109 _ 1124 %
CUEney T T3 T 130 L low
Chamicals C1107 1032 %,
Elimtnations -38 . I 1
EBITA
" Borregaard . nz  42%
Enargy B 2% . 81 59%
Chemicals 0 M . _-22%
C_EBTAmargin . _58% _10.0%
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9, REC

REC
in NOK mithion

1Jan - 30 Jun

. Revenues
" EBIDTA
" EBIT
Profit before tax

Orkla Associates

2007

3286
1681
1418
1498

2006

1875
766
601

278

—

Orkla Associates

¢JOTUN

Jotun
in NOK miflion
Change ' 1Jan-30 Apr 2007
75 % v Revenues 2872
119 % P
136 % v EBIT 294
) . Profit before tax 301_

+ Revenues H1-07 NOK 4 511 million, +20 %

15

2006 Change

2452 TT17% !
23 2% .

220 3% _,

{&) ORKLA

Orkla Financial Investments

1 Qrkla Finans \
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Return on share portfolio +16.7 % as of 30 June 2007

B Partfoha #MSC| Norde mOSEBX BSA&P 500

4% Gains and dividends » vox meon

1Apr- 1Jan -

2007 30 Jun 30 Jun
" Matketvakepodiolo . T T T | el |
D Unrestsedgains 0 T T 77 TTaadT T Tagst ]
W% TN ! Natgais and kosees T T s
" Change in fair valus uf-ubdl\es o 20 s }
. Dividend teceived T 413 7 TTesy
Miscelaneos . i L1 e,
Ghangeimietssetvaie | 17% 30

007

Average annual return

Orkla Financial Investments ” @ ORKLA

Orkla Branded Consumer Goods

Torkild Nordberg
EVP Orkla Branded Consumer Goods




Orkla Foods - action plan being implemented

. . Orkla Foods
* Increased pressure on raw material prices for inn NOK million
several of the Nordic businesses
1 Apr - 30 Jun 2007 2006 Change
Ravenues
+ Weak performance for the bread and bakery - . .
. Qrkla Foods 3618 3360 8%
operations due to lower sales as a result of © U Neric © ° 2353 C2oar I%
increased competition L Wgredients 758 877 12%
. litemational 576 469 00 2%

. Efminations. -7 W73
* Markets in Eastern Europe remained challenging,  cgra

articularly in Poland . S .. I
P ¥ . Orkia Foods 208 04 2%

Nordic 24 281 24%
. . ligrediants 4 40° % |
+ Enhanced cost efficiency programmes ' fhbtopeliof Y B
« Previously announced programme targeted cost . e e e —
. EBITAmargin. _ _&57% _  90%M _

reduction of NOK 500 million 2006/2008
» Programme reported ahead of target
+ Target increased to NOK 750 million within 2008

Orkla Foods * @ ORK LA

Cost pressure due to rising raw material costs

The challenge:
*  Major hike in raw material costs internationally and locally
{changes last 12 months)

+ Fruit and berries, Sweden +19%
+ Fruit and berries, Norway +48 %
+  Meat, Norway +13 %
» Potatoes, Sweden +40 %
* Vegetable oils, Norway +22 %

Management action;
* Raise prices of affected products
+ Firstincreases implemented from 1 July
+ Evaluate other suppliers
« Implement enhanced cost efficiency programmes

Orkla Foods ® '@' ORKLA




The challenge:
+ New market trends

» Reduced sales due to increased competition

Management action:

+ Adapt structure and business model to new market trends
+ Oplimise transportation

+ Sirengthen product development and innovation

+ Implement enhanced cost efficiency programmes

Pl

Orkla Foods

Weak performance for the bread and bakery operations

{8 ORKLA

Markets in Poland remained challenging

The challenge:
» Increased competition and concentration in the retail sector

+  Weak marked position in the seafood operations
* Increased share of private label

Management aclion:

+ Evaluate alternative structural solutions
» Review all processes in the value chain (main focus on the top line)

Orkla Foods

{&} ORKLA
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Orkla Brands - Lower launch rate in Q2

Orkla Brands

» Reduced profit in Q2 due to in NOK miliior
Lower rate of taunches and introductory sales for 1 Apr - 30 Jun 2007 2006 Change
Home and Personal Care ~ Rpi 1080 17207 g%
« Higher raw material prices . EBITA 250 wm_ 1%

EBITAmargin @ 133%  1579%

+ Satisfactory performance in first half

+ Underlying top-line growth of +4 % Orkla Brands
+  Underlying EBITA growth of +2 % in NGK mltion
1 Jan - 30 Jun 2007 2008 Changs
« Market shares on a par with last year ‘ Revenues 3870 34287 13M
" EBITA ... Bse T osnT 7%
EBITAmergin  144% 152% _ ]

F=]

Orkla Brands @ ORKLA

... |
Orkla Aluminium Products

Ole Enger
CEOQ Sapa AB

24
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Positive trend continued for the aluminium product operations

Orkda Aluminium Products

[ - in NOK milts
- Strong margin improvement increased 1 NOR mifion
profitin Q2 1Apr - 30 Jun 2007 2006 Change
T Revenues 7' 7 4738 4 1:#.'; Ai 1147_%
* 2 % volume growth compared with Q2 EBITA R R R L
last year . EBITAmargia . BO%  44%_ _ :

+ Heat Transfer up 8 %
+ Profiles in Europe up 3 %
- Profiles in North America down 16 %

Orkla Aluminium Products

-]
Q3 influenced by:

« Seasonal effects (holiday period)
« Overall market weakening

Demand weakening in South and West Europe

+  Very weak market for both building and
transport in North America

* Consolidation of Alcoa figures

+ Alcoa's heavier presence in South Europe
and North America

+  JV start-up costs

Orkla Aluminium Products




North America Extrusion Market 1995-2007
/

NA Extrusion Market '95-'07 ;e,sf"g“
mner:::t-%.g?'m
~ agaw led by

4,000,000 Trae stz
3,000,000 4 ' W Dist
l ! O Trans
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The Sapa/Alcoa joint venture — agreement closed in Q2

+ Sapa AB will be the largest aluminium profile company in the world

* The division of ownership in Sapa AB has provisionally been fixed at 54 % for
Orkla and 46 % for Alcoa

* Included in Orkla's balance sheet as of 30 June 2007
+ Balance sheet increased by NOK 7.4 billion

= Cansolidation of results as from Q3

) {£} ORKLA

Orkla Aluminium Products
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The new Sapa structure

Orkla Alcoa
100 %
Sapa Holding
Employecs 14,900
> 50 % <50 %
Heat Transfer Buitding System
Net sales 2006: NOK 3.4 billion NOK 3.1 billlon NOK 26.0 billion*
Employses: 1,000 1,500 12,400
Products: Aluminium stnp used in Buiking solutions basad on Extruded alumintum profilas for a
varieus types of haat alummium prafiles for the number of industries; &.g.
exchangers in the Europesn construtLon industry sdomotive, construcbon and
sustomotive industsy

QOrkla Aluminium Products ” “Pro forma estimatos 2006 @ ORKLA

Sapa JV

-the global leader in soft alloy extrusions

North America

Indalkex . 18 %
Hydro “ I 10 %
Kaiser - B 8%

Marke1 (aader in imporiant markets, e . France, UK, Benatux, Poland, Strongest postion on the Easi Coast
France, Portugal, Sweden, Spain

Orkla Aluminium Products v @ ORKLA
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Sources of value creation

Industry characteristics Main challenge

- Growth: above GDP growth

Sources of value creation

. Customer intimacy: Sapa
influences customers' solutions,
either by proposing new design or

<> Profitability in the industry by reducing costs

generally too low

How to create scale
effects and
differentiation

. Cost improvement including:

= Sapa is the best performer of )
the larger companies - Plant restructuring,

procurement

~ Genesis, Redesign,
Benchmarking — The Toyota
Way

-» Small producers perform
surprisingly well

¥ Negligible scale effect

demonsirated . Improved EHS performance

(especially at Sapa)

N

Orkla Aluminium Products @ ORKLA

@

rganisation

CEQ
©Ole Enger

Sapa AB

CFC Corporate Business
Svein Tore Manus
Holsether Granmngs.ales

Technology Corporate Strategy
Kar Forster Hennk Ostbery
Human Resowrces
Gabn und Paul Hop
Nosth America North Europe Centrat Europe South Eurape
Jatk Miller Paul Warton Arre Rengstedt Tor Guie

kF

Orkla Aluminium Products @ ORKLA
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Major opportunities

+ Creating global leadership
+ Opportunity to shape the industry
« Good geographical complementarities
+ Broad product range

+ Improving financial performance
+ Customer intimacy
» Production improvements

+ Bring JV financial performance, over the business cycle, up to
a level approaching Sapa Profiles

+ Exploring further growth potentials

33

Crkla Aluminium Products
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Appendix
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Balance sheet
Key figures in NOK mition
30.6.2007 30.6.2006 31,12.2006
Intangible assets T 16 788 18 849 7871
. Proparty, plant 2nd equipment 20237 15 541 185088 |
" Financial non-Cutrent 2sséts 13228 5488 7014 |
Non-Cirrent isEts : 50231 e 42083
" Assets held fof sale . 1477 13
" Invénitories ’ 8482 8234 8510 |
Recefvabies 14582 10123 10924 |
Shire Portfolio eic. : 2000 18 040 18224
Cash dnd cash eguivalints 2738 1464 ‘1788
. Current assets ' ) 457 3081 AT 4dd
" Total assats 84022 75 148 79612 |
Paiddin squity ) 2010 2013 2008
Earned squity ’ 40778 8 153 45785 |
. Mincrity interests 3035 390 336 |
. Equity 54 821 28 554 48’108
" Provisions ’ 5432 5349 5308
. Non-current interest-bearing labilities 17 182 15178 10845 |
Curredt intsrast-bearing liabilities 3638 5060 3582
Cther curment tiabilites 14 851 10983 1794
Equlty andt llabilities . 8022 75188 o812 |
" Equity to total assets satio 5T1% 51.3% 804%
Net geading : (2 B« £ I ¢ &
* {E} ORKLA




Currency translation effects
in NOK million
Revenues Qz2-07 H1-07
Orkla Foods 95 142
© Orkia Brands ’ i 33 49
© Orkla Aluminium Extrusion 193 210
Elkem 0 o]
Borregaard ' -3 13
‘Total 318 388
EBITA Q207 H1-07
© Orkla Foods ’ 4 5
© Orkla Brands ’ h 3 4
© Orkla Aluminium Extrusion 12 14
Etkem : o o
Borregaard 1 2
" Total T ] 20 25
i {E} ORKLA

~

Portfolio key figures

Key figures in NOK miliion

a0 Jun 07 31 0Oec 8 Change 07

. Market value portfolio . 199H 18 198 1793
. Unrealised gains befora tax . 6075 5 847 T 428
. Sharé of portfolio invésted ’ o o
© - outside Norway 43 % 519 3%pts

. -inlisted companies 85% 85% D% pts_ |

Orkla Financial Investments * @ ORKLA
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Largest holdings in the portfolio

Market value in vok miion

30 Jun 2007
Share of Share of

Princ!p'al holdings Industry Market valus portiollo (%)  equity (%) _
~ Tomea ) Industry ’ 1188 58 1397

Steen & Stram Real Estate . 118 57 103

Hennes & Mauritz ) Retailing ] 88 ae 03
~ Norsk Hydro Energy 768 ‘38 03 .
. Vimpelcom " Telecommunication 714 3.8 T 08,

Fast Search - Systems Software 650 a3 B4
. DnB NOR ) ‘Bank 648 Az 08~
" Rieber & Sen Food 637 3z 155
~ Amer Group Consumer Goods 508 ) 2.5 T 48!
" Rondane Holding Industry 300 2.0 agd
. Tota) principal hotdings ] . 7443 ¥ :

* Miret vaius of efitire portfolio Cweem T T

Orkla Financial Investments ¥ ‘@ ORKLA

Aluminium hedging at Elkem

Primary Atuminium - LME 3 month USD/MT

3000 q
2800 4
2800
5 2400 |
g!ZOO*
2000
1800 4
1600 — - v
jan  apr  jd okt jan apr il okt jen  apr i okl jan  apr
2004 2004 2004 2004 2005 2005 2005 2005 2008 2006 2008 2006 2007 2007

- Elkem Aluminium recorded a loss of NOK 102 million on its metal hedging in Q2-07 (50 %
basis)

- Atthe end of the second quarter 428 000 MT of aluminium were sold forward at an average
price of USD 1 807 per MT (100% basis). Put options for 15 250 MT have been purchased at an
average strike price of USD 1 730 per MT.

This corresponds to approximately 2.2 years of exposure
- Unrealised metal hedging losses total NOK 897 million (50 % basis), distributed over 2007-2011

Orkia Materials “ @ ORKLA




Financial items

i {£} ORKLA

Financial items

Key figures in NOK mitiion

Full year

1 Jan - 30 Jun 2007 2006 2006
Net interest expenses -342 -268 -579.

" Currency gainfloss 23 14 -38.
Other financial items, net* 1138 21 333
Net financial items 819 17 -284

* Largest effects in H1:
Q1 Gains from sale of shares in Mecom (NOK 311 million}, financial interast in Good Energies’ sale

of REC shares (NOK 270 million) and interest in real estate projects on Fornebu (NOIK 261 million)
Q2: According to IFRS changes in the fair value of put options issued in REC must ba recognised in
the income siatement, effect in Q2 NOK 412 miltion.

Financial items N @ ORKLA




Financial items

Equity and liabilities

NOK billion Net gearing
60 1.4
56 .

52 - v 1.2
48 .

44 - 1.0
40 -

36 - 0.8
32 .

28 - . 0.6
24 -

20 0.4
16

12 - 0.2
B -

4 : a0
0 - + 4 .

4

1997 1998 1989 2000 2001 2002 2003 2004 2005 2006 Q107 Q207 0.2

aw Equity smmmm Net interest-bearing liabilities —— Net geaning

Figures as reponad
IFRS aceounting from 2004

|
Debt maturity profile 30 Jun 2007

Financial items

NOK mitien Average maturity 5.1 years
7000 -
6000 -
5000
4000
3000

2000
1000 i H i
0 . . . . . - . .
2007 2008 2009

2010 2011 2012 2013 2014 2017

& Drawn amounts 13 Unutilised credit facilities

N _{} ORKLA

{£} ORKLA



Funding Sources 30 Jun 2007

Figures in NOK billion

Unutilised credit Bonds and CPs 30 %
facilities 32 %

Banks 38 %

Financial items

{E} ORKLA
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« Group profit before tax totalied NOK 3,053 million INOK 1,951 miltiond' and operating profit befode A j
amaortisation increased by aver 14 % to NOK 1,194 million in the second quarter. Four out of five
business areas reported profit growth. - LT GF I

e v

+ Orkla Branded Consumer Goods had a weak quarter in terms of profit. Higher raw material pricastJ 5 A T

and challenging markets for Bakers in Norway and in Easter-Europe, especially in Poland, led to
unsatisfactory results for Orkla Foods. A considerably intensified improvement programme has
been initiated, and the prices of a number of products on the Neordic market have been raised.
Considering that the first quarter was particularly strong, Orkla Brands performed satisfactorily,
reporting underlying? improvement in both operating revenues and operating profit in the first half
of 2007.

* Orkla Aluminium Products reported another very good quarter with growth in both sales and

margin. A final agreement to form a new joint venture based an Sapa's and Alcoa's aluminium
profile operations was closed at the end of the quarter.

* Orkla Materials achieved 12 % profit growth that was particutarly driven by good markets for
Elkem’s silicon-related units.

* More than doubied EBITDA for REC to NOK 812 million, together with continued strong revenue
growth for Jotun (+25 %I, resulted in a high profit contribution irom Associates of NOK 294 million
INOK -22 million).

» The return on the Share Portfolio was 16.7 % at the end of the first half of 2007, Net asset value rose
by NOK 1,755 million in the quarter.

* According to [FRS, changes in the fair value of put options issued in REC must be recognised in the
income statement, After a strong rise in the price of the REC share, the value of these options fell by
NOK 412 million in the second quarter, thereby contributing to high financial profit.

TR gues n b gckslire or ot RLoTrespdndiny porsd 3 the prey Bus yeur
' Extluding acguisitions divestmenis and currency translalion effects

KEY FIGURES SECOND QUARTER FOR ORKLA ASA

1.1.-30.6. 1.1.=3112 1.4.-30.6.
Amounts in NOK million 2007 2006 2004 2007 2006
Operating revenues 27,937 25,452 52,683 14,049 12,954
Operating profit [EBITAJ 2,661 2,212 5,084 1,194 1,044
Profit before taxes 6,958 4,099 8,525 3,053 1,951
Earnings per share diluted [NOK) 5.3 33 10.9 2.6 1.6
Cash How from operations 1,887 1,306 4,555 790 440
Net interest-bearing debt 17,728 18,261 11,420
Equity (%) 57.1 51.3 60.4
Net gearing 0.32 0.47 0.24
" Before amortisation and ather income and eapenses.
DPERATING REVENUES ’ OPERATING PROFIT"
NOK million NOK million
o~
g 1800 g
E -
16000 T © 2
s 2 5= B3
A “In 3
12000 1209 il
4000
400
4000
D . - - __‘—- D r - - - “_J- -
020 30 a0 w2, 1m0 30 o wm o
2006 2007 2004 2007

* Belore amortisatan and gther income and expenses.

Mare information about Orkla is avaitable at www.orkla.com/ir
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THE ORKLA GROUP

Group operating revenues for the second quarter totalled NOK
14,049 million {NOK 12,954 million)'. New companies contributed
just under NOK 440 million. Compared with the second quarter of
2006, the NOK strengthened against the USD but weakened in relation
to Euro-related currencies. This resulted in a positive currency transla-
tion effect that increased operating revenues by NOK 318 million.

Group operaling profit before amortisation rose by over 14 % in the
second quarter to NOK 1,194 million (NOK 1,044 million}'.

Orkla Aluminium Products made the most progress, increasing its
operating profit by 10% % to NOK 378 million in the second quarter,
Orkla Foods has implemented a significantly intensificd improvement
programme aimed at returning the business area 1o the positive profit
growth curve achieved in the last 4-5 years in the course of 2008.

‘Towards the end of the quarter, Orkla and Alcoa closed an agreement to
merge their aluminium profile businesses into  leading global company,
Sapa AB. The results from the new company will be consolidated as from
the third quarter. However, the opening balance of the new company
has been taken into account as of 30 June 2007. Consequently, Orkla’s
balance sheet total as of the end of the second quarter increased by
approximately NOK 7.4 billion.

Orkla’s stakes in REC (39.75 %) and Jotun (42.5 %) are presented
according to the equity method on the line for assoctates. REC’s con-
tribution to Group profit was NOK 198 million in the second quarter
(NOK -66 million)!, while the contribution from Jotun amounted to
NOK 92 million (NOK 38 million)".

Orkla Financial Investments reported a return of 16.7 % on the Share
Portfolio so far this year, compared with 17.2 % for the Morgan Stanley
Nerdic Index and 15.4 % for the Oslo Stock Exchange Benchmark Index.
Portfolio gains and changes in the fair value of associates recognised in the
income statement amounted to NOK 1,011 million (NOK 660 million)".
At quarter-end, unrealised gains totalled just under NOK 6.1 billion,

In connection with further acquisitions of REC shares in the first quarter
of 2007, Orkla issued three put options in REC to Q-Cells AG. Accord-
ing ta IFRS, changes in the value of these options must be recognised in
the income statement in the period in which they occur. In the second
quarter the change in value gave rise to imputed financial revenues of
NOK 412 miilien.

Group earnings per share diluted were NOK 2.6 {NOK 1.6)! in the
second quarter. This improvement is ascribable 10 higher operating
profit, higher portivlic gains realised by Orkla Financial Investments
and the change in the accounting value of the put oplions in REC. The
Group’s tax charge for 2007 is estimated to be around 15 %.

ORKLA BRANDED CONSUMER GOODS

« Satisfactory first-half development for Orkla Brands, but weak profil
performance by Orkla Foods

» Orkla Foods particularly affected by higher raw material prices and
weak profit development in Eastern Furope, espeially in Poland, and
for Bakers in Norway

« Intensified improvemnent programmes implemented at Orkla Foods

Operating revenues for Orkla Branded Cansumer Goods rose by NOK
816 million to NOK 10,750 million as of the end of the second quarter,
largely as a result of structural growth. Operating profit before amort-
isation for the first hall of 2007 amounted to NOK 926 million (NOK
999 million}'. However, high introductory sales of new products in the
first quarter and pressure on raw material prices led to an underlying?
decline in operating revenues and operating profit of NOK 75 million
and NOK 135 million, respectively, in the second quarter. So far this
year, underlying® growth in operating revenues is on a par with the
corresponding period of 2006, while underlying? growth in operating
profit is slightly weaker than last year,

ORKLA FOODS

Second quarter operating revenues totalled NOK 3,618 million (NOK
3,360 million)'. However, there was an underlying? decline of 2 %.
Operating profit before amortisation amounted to NOK 208 million
{NOK 304 million}' and the underlying? decline was NOK 105 million.
First-hall operating revenues totalled NOK 6,943 million (NOK 6,559 mil-
lion)". First-half operating profit amounted 1o NOK 367 million, compared
with NOK 478 million in 2006. 'The underlying’ decline was NOK 126 mil-
lion.

Increased factor input prices were not sufficiently compensated for in
the second quarter, and several companies implemented price rises as of
1 July that by and large counteract this increase. Depending on trends on
the raw material markets in the coming months, further price increases
will be considered.

The market in Poland and market conditions for Bakers in Norway
pose special challenges. Comprehensive packages of measures have been
implemented in both these areas. These measures cover the entire value
chain. In Poland, structural solutions will also be considered. Moreover,
existing cost efficiency programmes will be further strengthened and the
target for total cost savings from these programmes has been increased
by 50 % to NOK 750 million in the period 2006-2008. The number of
man-years is expected to be reduced by an estimated 5 % per year.

Orkla Foods Nordic reported operating revenues of NOK 2,353 million
(NOK 2,287 millien)'. Underlying? operating revenues declined by
1 %. Operating profit before amortisation amounted to NOK 214 million
(NOK 281 million)'. Operating revenues and operating profit were lower
in Norway, while revenue growth continued in Sweden and Finland.

Orkla Foods International posted operating revenues of NOK 576 mil-
lion (NOK 469 million)', Operating profit before amortisation amounted
to NOK -47 million (NOK -17 million)'. Poland still poses significant
challenges, and various structural possibilities will be considered in the
second half of 2007, Sales increased in the Baltic States, Austria and
India.




GROUP INCOME STATEMENT

L1.-30.6. 1.1.-31.12. 1.4.-30.6.

Armeunts in NOK miltion 2007 2006 2006 2007 2004

Operating revenues 27,937 25,452 52.6B3 14,049 12,954

Operating expenses [24,345) 22,3511 {£5.800) 12,3901 111,449
Depreciations and write-downs property, plant and equipment 19311 8891 1.799] 1445] laa1]
Amortisation intangible assets 1114) [108) 1216l (58] 154]
Other income and expenses 0 0 (388] 0 0
Qperating profit 2,547 2.106 4,480 1,138 90
Profit from assaciates 646 22 289 294 221
Dividends 654 598 769 614 449

Gains and losses/write-dotwns Share Portfolio 1,892 1,.3%6 an 1,011 440
Financial items. net 819 17 (284] 196 [128)
Profit before taxes 6,558 4,099 8,825 3,053 1.951

Taxes (983) 1779 11.346) 317 1346
Profit after taxes 5,575 3,320 11719 2,736 1,405

Discantinued operations 0 142 4,109 0 P4
Profit for the period 5,575 3442 11,288 2,736 1,699
Minority interests’ share af profit (2] 26 52 14 5
Protit attributable to equity holders 5,526 3.436 11,236 2,722 1,694
Praofit before tax, Industry division 3,503 2,003 4,150 1,503 786
Profit before tax, Orkla Financial Investments 3,055 2,0%% 4,375 1,550 1,145
Earnings per share [NOK) 5.4 33 10.9 2.6 1.6
Earnings per share diluted INGK) 5.3 33 10.9 2.6 1.4
Earnings per share diluted INOK)’ 5.4 32 7.3 2.7 1.4

“Evcl amortisatian, cther income and expenses and disconbnued operatians

The interim reporl has been prepared in accordance wilh 1AS 34 Interim Financial Reperling and the same accounting polieies and
methads of computation are tollowed as compared with the most recent annual hinancial statements.

Orkla Food Ingredients’ operating revenues totalled NOK 759 million
{NOK 677 million)'. Operating profit before amortisation amounted
to NOK 41 millions (NOK 40 million)'. The rise in operating revenues
is primarily ascribable to the acquisition of new businesses. In June,
Odense Marcipan closed an agreement to purchase the Danish marzipan
producer Marcia.

ORKLA BRANDS

Operating revenues amounted to NOK 1,880 million (NOK 1,720 mil-
lion)'in the second quarter. The purchase last year of [Yansk Droge
had a positive impact on revenues. Taking into account this acquisi-
tion and currency rate changes, revenues rose by approximately § % in
the second quarter. The weaker performance reported by Lillehorg and
Dietary Supplements was more than offset by the increase in revenues
from other businesses. The main innovations in the second quarter
were Laban skrikerunger (jelly brats) and Doc citrus lozenges for the
Confectionery business, and Polly Festmiks (Party Mix) and OLW
Minimellan nut mix for the Snacks business. Afier the launch of a large
number of new products in the first quarter the launch rate was lower
in the second quarter, also lower than last year, and this, as expected,
had a negative accrual effect in the second quarter. Underlying? revenues
for the first hall-year grew 4 %.

Second quarter operating profit before amortisation amounted te NOK
250 million, down NOK 20 million from the carresponding period last
year. The decline is related to Lilleberg and Dietary Supplements, while
other businesses reported results on a par with or better than last year.
Lilleborg’s drop in profit is due to fewer product launches in the second
quarter, high introductory sales of new products in the first quarter
and higher raw material and packaging prices. Increased competition
in the dishwashing category alse had a negative impact, The Dietary
Supplements business reported somewhat lower sales, primarily in
Norway, due to increased compelition in the QOmega-3 category. Profit
growth year to date was NOK 38 million.

Allin all, market shares were on a par with last year. Lilleborg increased
its shares, particutarly in the laundry detergents market, while Dietary
Supplements lost some market shares in Norway.

On 6 July the Finnish food wholesaler Chips Food was sold to an invest-
ment consortium in Atand, Sweden. The total selling price is contingent
on profit for 2007 and 2008, but is assumed not to give rise 10 any gain
or loss. The company, which has been a part of the Snacks business, has
full-year operating revenues of approximately EUR 45 million and has
made a modest contribution to profit.




OPERATING PROFIT PER BUSINESS AREA’

1.1.-30.5, Li-3112 1.4.-30.8.

Amgunts in NOK milion 2007 2005 2006 2007 2006
Orkla Group 2,681 2212 5,084 1,194 1,044
Orkla Branded Consumer Goods 928 999 2,455 458 574
Orkia Foods 347 478 1,278 208 304

Orkla Brands 55% 521 1.177 250 270

Orkla Aluminium Products 728 412 83% 378 181
Orkla Materials 948 785 1,804 k!5 308
Eikem 212 408 1,438 781 194
Borregaard 1546 177 366 63 12

Orkia Financial Invesiments 148 102 185 1] a5
Orkla HQ/Other Business [109) 87) [199) 156} {54l

" Belore amorblisauen and other income and espenses

See appendr on last page lor detailed sp.it o~ aperating revenues and operating profit.

ORKLA ALUMINIUM PRODUCTS

« Higher operating revenues (14 %) and positive margin development
contributed 10 significant profit growth

« Operating profit before amortisation rose by 109 % to NOK 378 mil-
licn (NOK 181 million)".

» Stable good markets in Europe with high demand in Scandinavia and
Germany, while demand in Benelux and the UK was somewhat more
moderate

Delivered volume in the second quarter totalled 118,309 tonnes, 2 %
higher than in the same quarter last year. Volume for Profiles was on a
par with the corresponding quarter of 2006, Profiles in Europe reported
a 3 % increase in volume, while volume for Profiles in North America
fell by 16 % compared with the same quarter in 2006. Volume for Heat
Transfer rose 8 %, and Heat Transfer in China continued to perform
well in the second quarter with full utilisation of its latest capacity
expansions.

Demand on the European market was generally good in the second
quarter. However, the growth rate is clearly lower than last year and
demand has stabilised at a high level. The Scandinavian and German
markets remained strong, the markets in Benelux and the UK showed
signs of a decline, while the French market showed signs of improve-
ment after the election. Overall, growth on the European market for
aluminium extrusions is estimated to be 2 % compared with the same
quarter in 2006. In the USA, markets remained weak in the second
quarter. Due to continued low demand in the private housing market
and transport markets, the US market is estimated to have fallen 17 %
compared with the second quarter of 2006,

Second quarter operating revenues rose 14 % to NOK 4,736 million,
largely due to changes in product mix and higher prices. Compared
with the same quarter last year, the average price of aluminium for
three-month delivery on the London Metal Exchange (LME) rose 4 %,
measured in USD.

Operating profit before amortisation increased by NOK 197 million
to NOK 378 million. Profiles, Heat Transfer and Building System all
achieved signiticant profit growth, Prices remained at the same high
level as in the Airst quarter, and price increases implemented by the
Profiles business were an important reason for the improvement in
profit compared with last year. The cost efficiency programmes also
made a positive contribution.

ORKLA MATERIALS

« Generally good market conditions for most of the product categories
contributed 10 12 % profit growth

« Good improvement in profit for Elkem’s silicon-related operations,
while higher raw material prices, weak USD and reduced contribution
from USD hedges contributed to lower profit for Elkem Aluminium

» Good profit growth for Borregaard’s lignin operations, but higher
timber prices and low production volumes within the energy- and
speciality cellulose operations had a negative impact on profit

Orkla Materials’ operating revenues for the second quarter totalled NOK
3,446 million (NOK 3,456 million). Operating profit before amortisa-
tion amounted to NOK 346 million (NOK 308 million)'. Elkemn’s silicon
operations and Borregaard’s lignin operations reported the greatest
improvement in second quarter profit.

ELKEM

Elkem's second quarter operating revenues totalled NOK 2,351 million
(NOK 2,383 million)'. Opecrating profit before amortisation was NOK
281 million, up NOK 85 million compared with the same period last
year.

Profit for Primary Aluminium was slightly lower than in the second
quarter of 2006, mainly due to higher raw material and operating costs,
weak USD and reduced contribution [rom USD hedges, The average
price of aluminium for three-month delivery on the London Metal
Exchange (LME) was USD 2,799 in the second quarter, compared with



USD 2,681 in the same quarter of 2006. A loss of NOK 102 million on
metal hedges was realised in the second quarter. Delivered volume was
80,000 tonnes. The investment in a new anode factory at Mosjoen will
reach compietion in the third quarter, as planned. Primary aluminium
prices are still high at the start of the third quarter, and the market is
expected to remain strong for the rest of the quarter. In the second
quarter Elkem signed an agreement to deliver technology and know-
how to UC Rusal’s modernisation programme. ‘The agreement is worth
about USD 20 million.

‘The energy business posted satisfaclory profit in the second quarter
of 2007. High precipitation levels and high reservoir inflow enabted
hydropower production of 724 GWh for Elkents operation in Norway,
158 GWh higher than in the same period last year. Elkem’s water resource
situation in the form of reservoir storage is significantly stronger at the
end of the second quarter than normal for the time of year. At 18.2 ore/
KWh, the average system price on the Nordic marker was low compared
with 34.9 ore/kWh in the same period last year. The development of the
expansion project at Saudefaldene is proceeding in line with revised
plans.

Profit from the silicon-related units was significantly better than in last
year’s sccond yuarter, mainly due to higher selling prices. The market
for silicon metal and ferresilicon remained strong in the second quarter.
The other silicon-related units reported a good operating situation and
profit growth. The construction of a new industrial plant for Flkemn Solar
at Fiskaa in Kristiansand is forging ahead and, as previously announced,
commercial deliveries are expected from the second half of 2008. Costs
recognised in the income statement for Elkem Solar were NOK -32 mil-
Hon in the second quarter.

BORREGAARD

Borregaard's operating revenues amounted to NOK 1,309 million in the
second quarter of 2007 (NOK 1,124 million)', equivalent to an under-
lying® reduction of I % compared with the same period last year.

Operating profit before amortisation was NOK 65 million (NOK
112 million)'. The company’s industrial operations reported some-
what lower profit than in the same quarter last year. Price rises and the
effect of improvement programmes had a positive impact, while low
production, high timber prices and unfavourable currency movements
contributed negatively. As expected, profit from the encrgy area was
significantly weaker due to a lower volume of contract-based power,
although prices in the quarter were also low.

Operating revenues totalled NOK 2,254 millien in the first half-year,
equivalent to an underlying? increase of 1 % compared with last year.
First-half operating profit before amortisation was NOK 156 million,
NOK 21 million lower than for the same period last year.

Borregaard LignoTech significantly increased its profit compared with
last year's second quarter. The market still reflected strong demand,
especially from the construction industry, and higher prices. However,
total sales volume was curbed by a reduced supply of raw materials,
partly due to production problems at some suppliers. ‘This was offset
by higher prices.

Borregaard ChemCell’s profit was markedly weaker than in the same
period of 2006. A scheduled halt for maintenance and reduced pro-
duction afier the installation of new process equipment at the Norwegian
plants dampencd profitability in the second quarter. Timber prices
remain high in Switzerland and Norway alike. Cellulose production in
Switzerland was higher and more stable than last year.

Borregaard Ingredients & Pharma reported slightly lower profit than in
the second quarter of 2006.

Borregaard Encrgy reported significantly lower quarterly profit than
last year due to reduced sales volume and lower prices. The reduction
in sales volume was atiribulable to the anticipated winding dewn of the
DNN contract from January 2007, resulting in a significantly reduced
contract volume, Although the company’s own production at run-of-
the-river plants was somewhat lower than last year, it was none the less
higher than normal due 1o high water discharge in the Glomma River.

Borregaard was notified of a possible fine of NOK 1.6 million for alleged
violation of competition legistation in the company’s trading area.
Borregaard will respond to the allegation by the end of August.

ORKLA ASS0CIATES

Orkla Associates primarily consists of investments in the Renewable
Energy Corporation ASA (REC) (39.75 % stake), Jotun AS (42.5 %
stake) and Hjernmet Mortensen AS (40 % financial ownership interest}.
REC and Jotun are presented in Orkla's financial stalements according to
the equity method and Orklas share of these companies profit after tax
is reported on the line for “Profit from associates” in the Group’s finan-
cial statements. Hjemmet Mortensen is presented as a joint venture and
the figures are reported line by line under “Orkla HQ/Other business”
The figures below are on a 100 % basis.

REC continued to grow strongly and second quarter operating revenues
were 67 % higher than last year at NOK 1,673 million (NOK 1,003 million)".
EBITDA more than doubled, from NOK 387 million in the second
quarter of 2006 to NOK 812 million in the same quarter of 2007. First-
half operating revenues are 75 % up at NOK 3,288 million and EBITDA
is 119 % up at NOK 1,681 million.

Underlying growth in sales and operating profit was again positive for
Jotun in the second quarter of 2007, At NOK 2,440 million, operating
revenues were up 25 % from the same period of 2006 (NOK 1,955 mil-
lion)'. Jotuns first-half operating revenues came to NOK 4,511 million
compared with NCK 3,761 million for the first hal{ of last year.

Second quarter operating revenues for Hjemmet Mortensen amounted
to NOK 406 million (NOK 414 million)', and aperating profit before
amortisation was NOK 43 million (NOK 79 million)'. First half
operaling revenues were 7 % higher at NOK 864 million, while first
half operating profit before amortisation came 10 NGK 117 million
(NOK 138 million)',

GRKLA FINANCIAL INVESTMENTS

Second quarter profit before tax totalled NOK 1,550 million (NOK
1,163 million)'. The net asset value of the Share Portfalio rose by NOK
1,755 million in the second quarter. At the end of the first haif of 2007,



GROUP BALANCE SHEET

30.6. 30.5. 32
Amounis in NOK mullion 2007 2006 2004
Intangibte assets 16,768 16,849 17571
Property, plant and equipment 20,237 15,511 16.568
Financial non-cufrent assets 13,225 5,468 7.914
Non-current assels 50,231 37.828 42,053
Assets held for sate 0 3,477 13
Inventories B,L62 6,234 6.510
Receivables 14,562 10,123 10,924
Share Parifolio etc, 20,029 16,040 18,224
Cash and cash equivalents 2,738 1,464 1.788
Current assels 45,771 33.861 17,446
Total assets 94,022 75,1466 79.612
Paid-in equity 2,010 2,013 2.008
Earned equity 49,776 36,153 45,765
Minority interests 3,035 3%0 336
Equity 54,821 38,554 48,109
Provisions 5,432 5,349 5,308
Non-current interest-bearing liabilities 17,182 15,178 10.849
Current interest-bearing liabilities 3,636 5.090 3.552
Gther current liabilities 14,951 10,993 11,794
Equity and liabilities 96,022 75,166 79,612
Equity ratio (%] 57.1 51.3 £0.4

CHANGE IN EQUITY

1.1.-30.6. Jr.a2
Amounts in NQK million 2007 2004 2004
Equity 1 January 47,773 37177 KYAVY)
Prafit for the period after minarities 5,528 3.434 11,236
Divitends (1,%35) (1.551) 11,643)
Sale/buy back of own shares 32 2 [158]
Change in fair value Share Portfalio 160] 183] 929
Change in fair value hedging instrumenis 1] 1560) [133]
Opticns costs 12 10 il
Gains on deemed disposals 754 - -
Translation effects 1383] [384) k14
Equity at end of period 51,786 38,166 47,773

CASH FLOW’

11.-304.  11.-3n12 1.4.-30.6.

Amgunts in NOK mitlien 2007 2006 2006 2007 2006
Industry division:

Operating profil 2,400 2,003 4,295 1,970 994

Amortisation, depreciatiens and

impairment charges 1,039 992 2,317 518 fAK]

Changes in net warking capitat, ete.  (844] (913} 7701 (4190  (389)

Cash tlow from aperations before

net replacement expendituras 2,575 2,082 5902 1,169 1,058

Net replacement expenditures (688 (7780 11,347) (3791  [41B]

Cash flow from operatiens 1,887 1,308 4,555 790 640

Financial items, net 1401 1299 [B14] (2450 D121)
Cash flaw fram Industey division 14846 1,007 3,141 545 519
Cash flow from
Orkla Financial Investments 1,085 1,380 1,413 L4 818
Taxes paid 1931) (10500 [1,6071 438)  (559)
Other 70 130) 375 136 75
Cash flow from capital transactions 1,710 1,307 3,622 709 853
Dividends paid 11,9670 [1,2681  [1,704) 11,9470 1,447}
Net sale/buy back ewn shares k¥ ¥4 [158]) 20 94
Cash flow before expansion 1225) (0] 1,760 (1,218] 4981
Expansion invesimenis.
Industry division 11,319) (4831 (1,2911  [e77)  (227)
Sold companies/share of companies 1,738 7 7.197 1 (3)
Acquired companies/share of
cempanies (7.126) (2.834]  (5,094) 1635) (1,849
Net purchases/sales Share Partfalio 11 840 1,710 s 362
Net cash flow 16,801) [2.310) 4882 0,928t 12.235)
Currency translation net interest-
bearing debt 493 85 12661 2862 46
Change in net interest-hearing debt 4,308 2,225  [4,616] 1,666 2,189
Net interest-bearing debt 17,728 1B,20% 11,470

bt cusn hew i busez on Thal Drkla Medu b gresorled oy decentinaed operalions m 200¢&

the Share Portfolio shows a return of 16.7 %, compared with 17.2 %
for the Morgan Stanley Nordic Index and 15.4 % for the Oslo Bors
Benchmark Index.

At quarter-end the market value of the Share Portfolio was NOK
19,991 million after net sales of shares worth NOK 591 million, while
unrealised gains came to NOK 6,075 million at the end of the second
quarter. In the second quarter, realised portfolio gains and changes in
the fair value of associates amounted to NOK 1,011 million {NOK
660 million}', while dividends received totalled NOK 413 million
{NOK 443 million)'.

Orkla Finans' buoyant growth continued into the second quarter.
Operating revenues totalled NOK 208 million (NOK 105 million)' and
profit before tax came to NOK 87 million (NOK 39 million)'. Orkla

Eiendom (real estate) posted pre-tax profit of NOK 8 million for the
second quarter (NOK 14 million)'.

STRUCTURAL CHANGES

Tawards the end of the second quarter, Orkla and Alcoa closed a con-
clusive agreement to merge their aluminium profiles operations in a
global leading company, Sapa AB. While the results of the new company
will be consolidated as from the third quarter, the opening balance of
the new company will be taken into account as of 30 June. This adds
about NOK 7.4 billion to Orkla’s balance sheet total at the end of the
second quarter.

Preliminary purchase price analyses of the transaction have not dis-
closed significant excess values. A final purchase price analysis will be
completed in time for presentation of the annual accounts for 2007



at the latest. See the stock exchange notice of 6 July 2007 for further
explanatory comments,

CASH FLOW AND FINANCIAL SITUATION

Cash flow from operating activitics amounted 10 NOK 790 million in
the second quarter, an improvement of NOK 150 million over the same
period last year.

Working capital increased slightly in the second quarter. Within Orkla
Branded Consumer Goods there was a seasonal increase in working
capital. High market prices and increased sales have raised the value of
customer receivables for both Orkla Aluminium Products and Elkem.

Second quarter expansion investments totalled NOK 677 million,
largely relating to Elkem. Elkem Solar, the hydropower development
at Saudefaldene and the anode factory at Mosjaen accounted for the
largest outgoings.

Acquisitions amounted to NOK 635 million. Orkla Foods' investment
in the Indian company MI'R Foods was the largest investment in the
second quarter, although several other smaller acquisitions were carried
out in Orkla Foods.

Net sales of portfolio shares in the second quarter totalled NOK 591 mil-
lion (net sales of NOK 362 million)'. Net sales of Orkla’s own shares in the
same period amounted to NOK 20 million (net sale of NOK 96 million)'
in connection with the Group's option programme.

Afier expansion and net portfolio purchases, the Group had a nega-
tive net cash flow of NOK 1,928 million in the sccond quarter. Net
interest-bearing liabilities increased by NOK 1,666 million to reach
NOK 17,728 million at quarter-end.

The average borrowing rate for the Group's net interest-bearing liabilities
in the second quarter was 4.8 %. Of interest-bearing liabilities, which
were mainly in SEK, EUR, DKK, USD und NOK, 87 % were at floating
interest rates,

“The balance sheet total has increased by about NOK 16 billion since year-
end 2006, mainly as a result of the previousty mentioned establishment of
Sapa AB (NOK 7.4 billion) and further investments in REC (NOK
6.9 biltion). The equity-10-assets ratio was 57.1 % at quarter-end.

OTHER MATTERS

At a meeting of the Corporate Assembly on 22 May, Knut Brundtland
was elected as Chairman and Idar Kreutzer as Deputy Chairman. Stein
Erik Hagen, Svein 8. Jacobsen, Ase Autie Michelet and Birgitte Stymne
Goransson were re-elected to the Board of Directors for a period of one
year. Peter Ruzicka was elected to attend on a regular basis as deputy

member for the shareholder-elected members of the Board of Directors
for a period of one year.

Svein 8. Jacobsen was re-elected as Deputy Chairman of the Board
of Directors for a period of one year. Stein Erik Hagen was elected as
Chairman of the Board of Directors in 2006 for a period of twe years.

OUTLOOK

‘The macro-economic picture in Europe and Asia is broadly positive,
whereas the situation in the US economy is somewhat more unstable,
While the main short-term effect on Orkla of a more negative trend in
the US is expected through weaker international equity and financial
markets, exposure to the US economy will also increase somewhat as a
result of the establishment of Sapa AB in aluminium profiles.

Although the Nordic grocery market is expected to remain relatively
slable in the coming quarters, prices of important inputs such as raw
materials and packaging are expected to come under further pressure,
Countermeasures taken and price rises will compensate for the cast
increases in the next few quarters, contributing to further profit growth
for Orkla Branded Consumer Goods. East European grocery markets
are on a positive trend, albeit counteracted by increased consolidation
of customers and steadily increasing price pressures. Market-related
challenges are particularly apparent in Poland.

On the whole, markets for Sapa are expected to remain relatively stable
in Europe, while the US market is significantly weaker than last year
with a 15-20 % decline in volume. The newly merged aluminium profile
company will be consolidated from the third quarter. The establishment
of a new, considerably larger, organisation with related systems and pro-
cedures will call for wide-ranging processes in the second half-year, and
may require increased investments as well as costs of a non-recurring
nature during this period. Restructuring projects with related costs may
also be considered.

Good demand is again expected for Orkla Materials on mast markets
in the third quarter. A continued weak USD against the Norwegian
currency will have a negative impact on Orkla Materials,

In the short term the Nordic stock markets will be significanily affected
by the international trend which is now, as earlier mentioned, viewed
as more unstable than for some time. Developments in the quarters
immediately ahead will accordingly be uncertain despite Nordic
companies’ generally buoyant underlying earnings.

Rising market rates in relevant countries will result in a higher average
borrowing rate for the Orkla Group. Based on the current currency
compaosition of liabilities, the average borrowing rate is expected to rise
by an estimated 1 percentage point compared with 2006.

Oslo, 8 August 2007
‘The Board of Directors of Orkla ASA




APPENDIX: OPERATING REVENUES AND OPERATING PROFIT PER BUSINESS AREA AND SEGMENT

OPERATING REVENUES

1.1..30.6. 1.1.-31.12 1.4.-30.6.
Amounts in NOK million 2007 2006 2006 2007 2006
Orkla Group 27,937 25,452 52,683 14,049 12,954
Orkla Branded Consumer Goods 10,750 9,934 21,398 5,445 5,054
QOrkta Foods 6,943 6.559 14,266 3.618 3,360
Orila Foods Nerdic 4,498 4,398 9,283 2,353 2,287
Orkia Food Ingredients 1,460 1,328 2,857 75% 677
Grkla Foods International 1125 974 2,429 576 469
Elimmnations Orkla Foods 1401 f11} {3031 1701 173
Qrkla Brands 3870 3.428 7.250 1,880 1,720
Eliminations Orkla Branded Consumer Geads 163] [53) (18] [33) 124)
Orkta Atuminium Products 9,389 8,089 16,318 4,738 4,145
Orkla Materials 7.014 5,789 13,798 3,445 3.456
Elkem 4,784 4,576 9.180 2,351 2.383
Elkem Energy 529 840 1477 309 482
Etkem Primary Aluminium 1.382 7.35% 2,5%0 &78 &97
Elkem Silicon-retaled .093 2719 561 1,542 1,424
Etiminatians Etkern 3201 14021 7081 1178 (220
Barregaard 2254 2,225 4,658 1,109 1124
Borregaard Energy a5 223 428 38 127
Barregaard Chemicals 2,249 2,076 4,367 1,107 1,032
Eliminations Borregaard {80/ (741 {139 [36) {35
Eliminations Orkla Materials 124) 12 140l (14l {51
Orkla Financial Investments 526 394 763 283 187
Orkla HO/Other Business/Etiminations 258 244 406 11% 130

CPERATING PROFIT

1.1.-30.6, 113112, 1.4,-30.6.

Ameunts in NOK million 2007 2006 2004 2007 2004
Qrkla Group 2,681 2,212 5,084 1,194 1,044
Orkla Branded Consumer Goods 926 999 2,455 458 574
Orkla Foods 367 478 1.278 208 304

Orkia Foods Nordic 381 433 1.0%7 214 281

Orkia Foed Ingredients 70 59 184 &1 40
Orkla Foads International [44) 114} 55 147} fi7)

Orkla Brands 559 521 1177 250 270
Orkla Aluminium Products 728 £13 8939 78 181
Orkla Materials 948 785 1,804 34b 308
Elkem 812 608 1,438 281 196
Etkem Erergy 30 273 i 13 17

Eikem Primary Aluminium 234 383 527 m 142

Etkem Silicon-related 248 32 200 104 17
Barregaard 156 177 366 65 12
HBerregaard Eaemgy 54 1z 229 25 11
Borregaard Chemicals 1a2 45 137 40 51

Orkla Financial investments 148 102 185 48 35
Grikla HQ/Other Business 1109] an 11991 (56} 154]

* Belore amartrsatian and olher income and expenses.




