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TomTom acquires the Horizon Navigation Inc. patent portfolio SUP P\_

An acquisition to provide a major boost to TomTom's patent portfolio

Amsterdam, 21 June 2007 - TomTom, the world’s largest navigation solution provider, announced
today that it has acquired the entire world-wide patent portfolio of Horizon Navigation Inc. Horizon
has been a leader in the design of vehicle navigation systems for eighteen years. It developed
original equipment navigation solutions for General Motors, Ford, Chrysler, Porsche, and Nissan. in
addition, Horizon designed aftermarket products for Audiovox, Clarion, Dual and Cobra Electronics.

Horizon has also agreed to provide US based R&D to augment TomTom’s development teams and

- will continue to develop its own software products.

f\

Financial details of the transaction were not disclosed.

Harold Goddijn, TomTom’s Chief Executive said “We are delighted to acquire these important
patents, many of which were invented in the early years of GPS. Horizon's patents will add to our
own rapidly growing patent portfolio.” -
Laura White, Horizonw's President and CEQ said “We are looking forward to conlribuling our
navigation experience to assist TomTom, as well P ﬁwfﬂy@g rovide creative solutions to our
expanding customer base.” C é&
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This document contains certain forward-looking statements relating to the business, financial performance
results of the Company and the Industry in which it operares. These statements are based on the Company's
current plans, estimates and projections, as well as its expectations of external conditions and events. In
particular the words "expect”, "anticipate”, "estimate”, "may”, "should”, "believe" and similar expressions
are intended to identify forward-looking statements. Forward-looking statements involve risks and
uncertainties that could cause actual results to differ materially from those in the forward-looking statements.
These include, but are not limited to: the level of consumer acceptance of existing and new and upgraded
products and services; the growth of overall market demand for the Company's products or for personal
navigation products generally, the Company's ability to sustain and effectively manage its recent rapid
growth; and the Company's relationship with third party suppliers, and its ability to accurately forecast the
volume and timing sales. Additional factors could cause future results to differ materially from those in the
Jorward-looking statements.
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