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12 June_ 2007 .
KENT BREWERY SITE SOLD TO FRASERS

Foster's Group Limited (Foster's) today signad a $208 million sale agreement with
Frasers Property (Frasers) for the site of the former Kent Brewery in Sydney,
Australia.

Encompassing nearly 5.8 hectares of land, the Sydney CBD site has been sold with
concept approval for a mixed residential, office, retail, entertainment and dining
precinct, while preserving the site heritage and introducing parks and open space.

Design concept approval for the former Kent Brewery site was received from the
NSW Minister for Planning, The Hon. Frank Sartor in February this year.

Foster's CEO, Trevor O'Hoy said: “This is a great outcome for Foster’s, Frasers
Property and the city of Sydney. it represents an apportunity for a new lease of life
for this 160 year old brewery site — while preserving its significant local heritage®.

The site, the former home of the Tooth and Co. and Cariton & United Breweries, was
buiit on Blackwattle Creek in 1835. The brewery ceased operation in early 2005.

“Acquisition of the CUB site, which constitutes the single largest remaining _
development site in the city fringe, is testament to Frasers’ confidence in the Sydney
market,” said Dr Stanley Quek, CEO of Frasers Property.

“This site is both an opportunity and a responsibiiity. In winning the bid, we've

demonstrated not only our financial strength but also our commitment to deliver a

thoughtful, sustainable mixed-use urban precinct of the highest standard that will
" form the southern gateway to the city of Sydney.”

The sale is expected to be settled by 30 June 2007.

Further information:

Media Investors

Troy Hey . . lan Betts

Tel: +61 3 9633 2085 ‘ Tel +61 3 96332283
Mob; +61 409 709 126 Mob: +61 400 532 466

Frasers Property Contact:
Natasha McGuire

The Capital Group

Te). +61 2 8252 3900

FOSTER'S GROUP _

77 Southbank Boulevard Seuthbank Victoria 3006 Australia GPO Box 753 Melbourne Victoria 3001
Tel 61 3 9633 2000 Fax 61 3 9633 2002 Foster's Group Limited ABN 49 007 520 B86 www.fostersgroup.cam
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. Jamie Odell .
Managing Director, Foster's Australia, Asia and Pacific
ABN Amro Beverages Conference

23 May 2007

Outlook Statement Disclaimer | 4

Foster's Group Limited advises that the following
presentation contains forward looking statements
which may be subject to significant uncertainties

outside of Foster’s control. '

No representation is made as to the accuracy or
reliabllity of forecasts or the assumptions on which
they are based.

Actual future events may vary from these forecasts and
you are cautioned not to place undue reliance on any
forward looking statement.
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Foster's business model In Australia .. 3

eemer

Mutti-bevorage and speclafist sales supported by common business platform.
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model A ol

FOyTERs

Common
Platfarm

Access scale economies in.
- Distribution .
~ Back office

Flexibility to davelop #sales relationships with a diverse
range of customers with differing requirements

- Mult-beverage

~ Wine specialists

- On-premise apecialists

Brand
Porttoho .

Clear loadership In baer and wine
Ability to leverage insight investment across catagories

Listening to Independent customers 4

- 1 N . .
Customer’s Priarities

Price campetition

| Foster's initiatives

* Brand prioritfsation
= Manage promotions across the customar base

Wins knowtfedge and
intimacy

« Specialist wine and premium on-promise salas teams
+ Dual muill beverage / wine accoum managemant
» Exigting multi-beverage wine experience re-aflgned

Sales stabllity and
refationships

« Transiton to reglonal structure complate
* Re-allgnment of sales teams complets

Portfollo and sales call
complexity

= Aligning core products to venue types

» Dual mult-beverage/wine specialist account
management

* Portfalio simplification

Ease of dolng business

* improved stock avallabifity management
« Common back office in place
+ Logistics transformation underway

idoosarso012
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Understanding customers’ ol
businesses FOSTERS ¥

Identifying on-premise service and portfollo opportunities
Cn metu%u Invesendents: Sharz of Producin acrasa Customes Segrents

Custonier Estimated Marked Retall Value
L)

Lead Catuguey

Wine Spist

Und.erstanding customers’ g
businesses e

Identifying off-premise service and portfolio opportunities

C}H-Pmmi»kz tndependaits Shace of Froducts aeiass Customer Segmonts | #ad Cateruey
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Introduction of specialist sales afw
teams , FosTENs |

Sules Managers, Busuwng
Dazelopment Managersa ind Foy
Focownt Managers

Husiness Develapinant

Cxeculives

(nttal Mt Dastination ;g:: Destination ?g::
Beverage Mode! Connect 3%  Connect : %
‘Wine specialist 10% Wine specialist 10%
HulEtl—B'a:Iomga On-pramisa specialist 6% On-premise speclafist 4%
volution Multi-baverage 84%  Mult-bavarags 78%
Leagacy Businass
Expsrience of

Sales Teama

Wine specialist —- a stronger wine
sales call -

* Wine Business Development Exscutives (BDEs) and wina specialist
Kay Account Managers being embedded In sales atructura

. Direct sales approach (face t¢ face) with approx. 50 - 70
accounts per Bugdnesa Development Managamn

* Wil dual call with multi beverage 8DE on some accounta;
sole call on wine lad accounts

. Sallin of initiatives focussed on wine for each account

« Premium Cn Pramise team establishad using targeted portfolio with
wine lad luxury/progressive rostaurants & cafes

* New aervicing commenced frem 1 March 2007
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Ongoing sales capability - afr
development FRFTERS ¥

Recruitment
I

= Tallored, rigorous “talen assessment” process ralled out by
and July 2007, :

JRp—

Competencies * Embed competencies and required tools Into key processes by

Jdune 2007.

———

*  Launch ‘Waorld of Wine' and ‘Wine Edge’.
Training *  Targeted training for wine Business Dovelopmant Execulives.
*  Kesy Account Management Toolbox.

J— —_— -

Sales

y +  Design and Implement sales leadership develo ment program.
Management o pl a p p prog

Perfarmance ) .
| * |ncreased congistancy and rigour.
Management )

1"

Portfolio leadership in beer and | oV

- FOSTERS
wine : .
Boor Fostar's sub Category Posltion Wi Fostar's sub Catagory Position
en e
§ Share Brands Rank . $ Share Hrands Rank
% Corona 1 3% Psnfolds 1
rnmpmln "&I’!: Siale 4 :::’ﬂ.d Woll Blass 2
Carsbem 8 Lindemans -}
Pramium TO% Crowm k] Bottlod 21% Wolf Blinss 2
Bomestic Boag's 2 White Lindemaris 5
Cascads 4 Rossmount [}
Ragular &% vB ‘ 1 Sparkding % Yefowgen 1
Cautton Dreught 3 Riccadonns 4
Casiton Coid & Sesaview [
Maiboume Bittsr ]
Pure Blonde o Fortifted 1% Parfoids 3
Mid N% Carltor Mid 2 Galvay s
Strength VE Mid
Light 5a%  Cascade 2 Boftpack  10%  Kaser Sunl ®
Foster's Litelcs 3
Total s5% Total 6%
Beer Wina

cmmummpu{mmwwummwmmtmummrummam
Catagoriea for tha period snding Decetnber 2008, for the Australien total off premiss Bquor makst. {Copyright & 12

2007, Tha Nishen Company)

dhoo7/012
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Australian beer market trends mgvv

* The Australian off-premise beer
market is fragmenting.

*  The regular and light bear
segments aro losing market share

" to the premium and mid-strength

ssgments.

*  Brands are prolifarating.

Qff Prermise Boer Branus

2001 2006
Regular a8 120
Light 26 28
Mid-Strength 18 27
Premlum asg - 651
Imported
Premlum 94 171 aRrsgix [Srop— Lo
Domestic O Prambsn »r -
Total 595 897

Calasation based in pert on dete reporiod by Nisisen through its ScanTrock Liquor Service for the Beer & Wine
Calegodas for the period ending mmtmmmwwmﬂwwmumwmm 12

{Copyright © 2007, The Nistsan Company)

- L]
Australian wine market trends cosT 5”
* Wints. Sauvignon Blanc and
. 2001
*  Maodest Shiraz and Cabemet 18% 4% 16%
Sauvignon growth
Pi':|)L{|(|l Varietals 5 ¥ CAGH 0106 31%
and Brends ,
' L's
= Boliled Rad | Botlad Whils @ Sparkdng
Chardonnay 1% I% o F -
Shiraz 1% 2% :
Cabemet Sauvignon 3% 10% 17% 2% 2006
Sauvignon Blanc 5% 2%
Merlot 14% 17%
Semiton Sauvignon  20%  23% 3%
Blanc 28%
Classic Bry White 14% 1% @ Botted Red WbotiedWhis @ Bpwidng

Dolled Fortfied W Bofipack
cmwhmmmwwmmm&-ﬂmmawﬂmmmnm
Categories for the pardod ending D 2001 & Dacember 2008, for the Austrafien totel off-premise Squor market, 44
{Copyright © 2007, The Nietaan Company)
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Innovation increasing

Fewer, Bigger, Better

Consumer and Cusiomer Insights

16

Innovation — across the portfolio

wep b

Al

1%
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Personallty

Innovation — mid strength mm?;"-’

Championing the
Comsmon Man

The good bloke in
every man

Go the Extra Yard with EvewGuyDeserstID 1herelsalntlnl.lfeto
VB Midstrength Lager

We'e for Blokes

Masculine, Capable,
Down to Earth,
Optimistic

Be Yourself Inspiring Unashamed
Enjoyment

Younger family men - Males from all walks of
e

Celebrate

Mate-time Austraiia’s Finest

In-touch, Switched On, Self Assured, Open,
Resourceful / Creative, Australlan Refined
" Down to Earth

ir

Innovation — lifestyle

afr

|
Low Carb
Beer

Zero
RTDs

JGWI}IL
Sparkling

* Pure Blonde created the low
carbohydrates sub-category. Now
Austraiia's 16™ largest beer brand.

« Carfton Dry launch October 2008

» CougarZero launch Octobar 2008

* Black Douglas launch April 2007

+ Jowel Yellow and Jewel Pink launch
March 2007

18
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D3 Dea-04 Duc-00 D08

— Pure Blonda — All Other Low Carbohydrats

mwhmmmmpamwmhmmmmwmmmmmmmr
Catagory for the MAT pericd anding 3151 March 2607, for the A tatal ofrpeomise kquor
(Capyright © 2007, The Nisisen Company}®

Pure Blonde — The low al»
carbohydrate leader FosTERS 1 -
Monthly
Retnl] Sales
g

19

Cariton Draught

Keeping great brands great: 3

@o11/012
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Keeping great brands great: VB

W

azawr

VB Master Brand Development

TO:

Victorta ' va . VB
Bttier Midstrength Origloal
Lager Al
et 4
ey
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