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Please fini enclosed the following document of Nestlé S.A. (the "Company"): ]

Ladies and Gentlemen,

¢ Today's Press Release entitled

{l

“Nestlé and The Coca-Cola Company have reached final agreeme:i‘t
on their Beverage Partners Worldwide (BPW) joint venture *

‘ |
The Company hereby furnishes this document to the Commission under Rule 12g3-2{b} prz)mulgated
pursuant to|the Securities Exchange Act of 1934, as amended. !

T

Please do not hesitate to contact the undersigned (e-mail: francoas-xawer perroud@nesﬁe com)
should you have any questions.

Yours sincerely, \f
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Nestlé and The Coca-Cola Company have reached final
agreement on their Beverage Partners Worldwrde
(BPW) joint venture -

t

|
Vevey, March 27, 2007 - Nestlé and The Coca-Cola Company today announced they have

~ reached.final lagreement on refocusing the activities.of their. Beverage Partners Worldwrde (BPW}

joint venture. | The agreement, which is subject to certain regulatory approvals and is expected to
close by 30 Aaril 2007, is a refined version of an earlier understanding reached in November 2006.
I
Under the terms of the agreement, BPW will cover the total ready-to-drink tea category worldwide
except in the US and Japan. In this connection, Nestlé has licensed its Nestea and Envrga brands
to The Coca-f‘ola Company in the US and to BPW for the rest of the world. As alresult, both
companies wull be free to develop or acquire additional tea brands to compete on the US and
Japanese malrkets while BPW will be able to do the same in the rest of the world, to compete with
other market players h

1
As agreed in November 2008, coffee will no longer be part of BPW's business and, consequently
Nescafé ready -to-drink coffee will be returned to Nestle, and both Nestlé and The!tCoca Cola
Company will be free to compete in coffee beverages and non-tea functional | beverages
worldwide. i

t

"A joint venture focused on the total ready-to-drink tea category, excluding the US and Japan,
provides an cipportunrty to optimise value for all stakeholders," said Leslie Novos, C[—;IO of BPW.
"The redefined scope affords BPW the opportunity to grow existing and new brands consistent

- -—— Wwith.a.leadership agenda outside the US and Japan." B - i
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Beverage Partners Worldwide (BPW), a fifty-fifty joint venture held by Nestlé and The;Coca-Cola
Company, wals created in 2001 following a period of 10 years during which Nestlé and The Coca-
Cola Company cooperated in a joint venture called Coca-Cola and Nestlé Refreshmente (CCNR).

Contacts:|  Media: Frangois-Xavier Perroud Tel.: +41-21-924 2596
Investors: Roddy Child-Villiers Tel.: +41-21-924 3622




