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Self service bicycles in Paris:
Cyclocity® is creating 400 jobs immediately

Paris, 7 March 2007 - Cyclocity®, a subsidiary of JCDecaux SA (Euronext
Paris: DEC), the number one outdoor advertising company in EurOpe and in

" the Asia-Pacific region, number two worldwide, and number one m the world

for self service bicycles, is recruiting over 400 staff to install, maintain and
control the 20,600 bicycles that will be put in place in Paris in 2007

Cyclocity® is immediately taking on 400 employees to prepare fc;r installing
and putting this new means of individual public transport into service. All
employees will have permanent full or part time contracts (a minimum of
20 hours per week). i
1!
Depending on qualifications, the different types of posts being offered fall into
three main categories:
- Logistics and on the ground: mamtenance and control agents (jobs
open to technicians and students - minimum of 20 hours per week)
- Workshop: mechanics and storekeepers .1
- Call centre: subscription administrators. i
i
Training will take place at the JCDecaux training centre, enabling the new
recruits to become proficient in the various bicycle related trades and so
provide the best service as soon as it opens {o the public. |
li
Join the Cyrclocity® teams now and be right at the centre of transport
developments in major cities in a company that combines innovation, mobility
and sustainable development. "
]
Cyclocity® has self service bicycles in Lyon, Vienna, Cordoue',' Gijon and
Brussels and, from this summer, in Marseille, Aix en Provence ant; Mulhouse.

Internet website: www.jcdecaux.com It

JCDscaux SA
Sidge Social 1 17, rue Soyer - 92200 Neulfly-sur-Selne - Francs - T8l : +33 ()1 30 78 78 76
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Key Figures for the Group: I

- 2006 revenues: €1,946.4 million

- JCDecaux is listed on the Eurolist of the Euronext Paris stock exchange, and is pad of the
Euronext 100 and FTSE4Good indices ||

- N*1 worldwide in street furniture (318,000 advertising panels)

- N'*1 worldwide in airport advertising with 153 airports and more than 300 transport con{mcts in
melros, buses, tramways and trains (207,000 advertising panels) I

- N*1 in Europe for billboards (200,000 advertising panels) '

- N°1 in outdoor advertising in China (79,000 advertising paneis in 20 different cmes)

- 725,000 advertising panels in 48 countries

- Present in 3,400 cities with over 10,000 inhabitants

- 7,900 emnployees "
"
|
Press Relations Investor Relationé
Agathe Albertini Alexandre Hamain
Tel.: +33 (0) 1 30 79 34 99 Tel.: +33 (0) 130 79 79 93
Fax: +33 (0)130793579 Fax: +33(0)13079 77 91

agathe.albertini@jcdecaux.fr alexandre. hamaln@lcdecaux fr
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Strengthening the partnership between JCDecaux and Wall
- an exchange of assets .
- the creation of a 50/50 joint venture ;
to sell advertising space in Germany i

Paris -8 March 2007 - JCDecaux SA (Euronext Paris: DEC), the number one outdoor
advertising company in Europe and in the Asia-Pacific region and number two
worldwide, has announced that it is strengthening its partnership with the Group Wall
AG, in which it holds a 35% interest. In 2006, Wall produced gross sales qf 1345M €
from 30,000 illuminated advertising panels on high quality street furniture in 60 cities.

f
As part of this process, JCDecaux undertakes to transfer 100% of its German

-subsidiaries VVR-Decaux (Berlin} and Georg Zacharias {(Dusseldorf) to Wall AG. In

exchange, Wall AG undertakes to transfer 100% of its Netherlands subsidiary (Wall
Nederiand), 10% of its American subsidiary (Wall USA, already held 50% by
JCDecaux) and 100% of its Russian subsidiary (Wall Russia) to JCDecau:ﬁ

These transfers will allow JCDecaux to add to its networks and expand its offer for
advertisers in three key markets.

- Wall Nederland is the third largest outdoor communication operator in the
Netherlands and manages street furniture contracts in the country’s maln cities,
notably in Amsterdam. This asset will strengthen JCDecaux’s position as leader in
street furniture in the Netherlands. i

- Wall USA, currently held 50% by JCDecaux, operates street furniture' contracts in
Boston and Saint Louis in the United States. By mcreasmg their holdlng in this
company, JCDecaux will gain exclusive control allowing synergies with its other street
furniture contracts in the United States, notably in San Francisco and Chicago.

- Wall Russia manages street furniture contracts for Moscow and Saint Petersburg its
assets are highty complementary to those of BigBoard (held 40% by JCDecaux) which
will enable the Group to continue to develop in the Russia market, where outdoor
advertising represents 18% of the total advertising market. ,,
Additionally, this new agreement brings an end to Wall's option to buy back the 35%
JCDecaux holding in Wall AG. “

4
Finally, a new 50/50 company will be created where both JCDecaux a'nd Wall will
bring their entire advertising portfolio to set up a unique national sales platform
combining the high quality advertising locations in the main cities of Berlin, Hamburg,
Cologne, Stuttgart, Leipzig, Dresden and Disseldorf. This company requnres the
approval of the German competition authority. |

Following this agreement, Jean-Frangois Decaux, Co-CEQ of JCDecaux said: * '/
have been convinced of the benefits of a paririership between our two compames for
a long time and | look forward to taking it to a new level. Both the assets swaps as
well as the joint company for sales and marketing in Germany will create a lot of
added value for both our clients and our share-holders™” J

JCDecaux SA .
Sidge Social 17, rue Sover - 92200 Neully-sur-Seing - France - T8l @ +33 ()1 30 78 fIO (43
Royauma-tni - 391 Great West Road, Brentiord - Middlesex TWS 9DN - Tél, © +44 (0) 208 326 7777
WWW.[COIRCAUK. COMm J
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Key Figures for the Group: : Y

- 2006 revenues: €1,946.4 million I

- JCDecaux is listed on the Eurolist of the Euronext Paris stock exchange, and is part of the
Euronext 100 and FTSE4Good indices I¢

- N*1 worldwide in street fumiture (318,000 advertising panels)

- N*1 worldwide in airport advertising with 153 airports and more than 300 transport contracts in
metros, buses, tramways and trains (207,000 advertising panels) II

- N*1 in Europe for billboards (200,000 advertising panels)

- N*1 in outdoor advemsmg in Chirta (79,000 advertising panels in 20 different c:tres)

- N*1 worldwide in self service bicycles . "

- 725,000 advertising panels in 48 countries .

- Present in 3,400 cities with over 10,000 inhabitants '“

- 7,900 employees |

Press Relations Investor Relationg

Agathe Albertini Alexandre Hamain |
Tel.: +33 (0) 1 30 79 34 99 Tel.; +33 (0) 130797993
Fax: +33(0)130783579 Fax: +33 (0) 1 30 79|77 91

alexandre hamain@jcdecaux.fr
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STRONG RESULTS UNDERPINNED BY GOOD ORGANIC GROV:'\FTH

I
Revenues up 11.5% to €1,946.4 million, organic revenues up 7.7%
Operating margin rises 12.6% to €533.6 million t
EBIT up 10.9% to €331.9 million f!
Net income Group share improves 4.1% to €201.1 million
Free cash flow down 5.1% at €179.5 million j‘
Dividend increased by 5% to €0.42 per share :
2007 organic revenue growth expected to be maintained |n a range
similar to the 2006 level "

I
Paris, 14 March 2007 - JCDecaux SA (Eurcnext Paris: DEC), the number one
outdoor advertising company in Europe and Asia-Pacific and the rumber two
worldwide, announced today strong results for the year ended December 31, 2006,
underpinned by good organic revenue growth, ;
d
Revenues i
As reported on 30 January 2007, consolidated revenues increased by 11.5% to
€1,946.4 million in 2006. Excluding acquisitions and the impact of forelgn exchange
organic revenue growth was 7.7%, reﬁectmg stronger than expected growth in the
fourth quarter and well ahead of growth in the global advertising market.
it
n

Operating Margin‘"
Group operating margin increased by 12.6% to €533.6 million from €4?4 1 million in

2005. The operating margin as a percentage of consolidated revenues was 27.4%,
up 20 basis points compared to the prior period (2005; 27.2%), reﬂectlng a slight
decrease in the Street Furniture operating margln asa percentage of revenues offset
by very strong increases in operating margin in Billboard and in the Iower-margm
Transport division. i

*  Street Furniture: Operating margin increased by 6.1% to €407. 8 million. The
operating margin as a percentage of revenues was 41.4%, a decrease of 10 basis
points compared to 2005, as expected. Strong operating margin mcreases were
recorded in many European markets including the United Kingdom, Spaln and the
Netherlands, while France recorded sound operating margin growth over the period.
In Central and Eastern Europe, Sweden, Asia-Pacific and the United States,
operating margin grew in double digits, while in ltaly, the operating margin doubled in
2006 compared to the prior year. |

« Transport: Operating margin increased by 70.1% to €52.9 million. As a
percentage of revenues, the operating margin rose to a record 10.4%, ah increase of
250 basis points compared to 2005 (7.9%). This improvement was driven both by the
very strong increase in revenues, particularly in the United States, in' France and
Spain, as well as the contribution from the Chinese companies acqmred in 2005,
whose operating margins as a percentage of revenues are well above the Transport
division average. :I

e Billboard: Operating margin increased by 24.4% to €72.9 mnllu‘:n and as a
percentage of revenues, the operating margin rose to 16.0%, an mcrease of 230
basis points compared to 2005 (13.7%). These strong increases were driven by solid
revenue growth over the period, continued investment in quality locations as well as
the ongoing benefits from the cost control program. The strongest performances
were reported in the United Kingdom, ireland, Spain and in Central & Eastern
Europe, where the operating margin grew in double digits over the penod in all these

areas. ,|
]
JCDecaux SA i
United Kingdom: 991 Greal Wast Road, Branidord - Middlesex TWR G0N - Tel: +44 (0} 208 328 7777
Head Giflce: 17, rue Soyar - 92200 Neuilly-sur-Seine - France - Tel.: +33 (01t 30 79178 79
wwwjcdecaux.cem
2 puslic Smitod comoration with an E<ecitive Board and Supetvisory Board
Registored capital 01 3578, 284027 v - # ROS: 307 570 747 Nanlores - FR 44307576707



EBIT?®
EBIT increased by 10.9% to €331.9 million, up from €299.3 million m 2005 The
Group's EBIT margin was maintained at 17. 1% of consolidated revenues

|
Net income Group share® ,
Net income Group share increased by 4.1% to €201.1 million, compared to

€193.2 million in 2005. This performance was driven by the increase in EBIT and
equnty affiliates as well as the decrease in minority interests, partially oﬂ‘set by a rise
in tax, financial charges and a one-off impairment charge of €4 0 milfion® ’

Dividend l
At the next Annual General Meeting of Shareholders (to be held on May, 10‘h 2007},
the Executive Board will recommend a dividend of €0.42 per share for the 2006
financial year, a rise of 5% compared to 2005. The dividend will be pald on June
11™, 2007. “
Capital expenditure It
Net capex (acquisition of tanglble and intangible assets, net of disposals of assets)
was €168.1 million, compared to €141.3 million in the prior year, reﬂectlng the
planned increase in renewal capex. .

:i

Cash flows

The Group continued to generate strong net cash flow from operating ; actl\nttes at
€3476 million, compared to €330.5 million in the prior year (+ 52%) Free cash
flow™ decreased by 5.1% to €179.5 million, due to the increase in net capex and a
negative working capital variation over the year. 1

Net debt® .

Financial investments and the first-time dividend payment exceeded the amount of
free cash flow generated in 2006. As a consequence, net debt as of 31 December
2006 increased by €100.5 million to €695.0 million compared to €594.5 million as of

December 31%, 2005. é

fi
Commenting on the 2006 results, Jean-Charles Decaux, Chairman of the Executive

Board and Co-CEO, said: ri

“We are pleased to announce another year of record performance that reflects the
dedication of our teams and the quality of our media portfolic. Market share gains in
most of our core European operations and an increasing contribution from our more
recently developed geographies combined to drive a strong increase in both organic
revenues and operating margin. il

|
In 2007, we expect organic revenue growth to be maintained at a similar rate to that
in 2006, reflecting the good opportunities in our markets. The shon‘-term effect of
contract renewal cycles in France and successful new contract wins in some of our
Street Furniture markets will affect the operating margin as a percentage of revenues
of this division in the current year, which we expect to be largely |offset by the
continued development in Transport and Billboard. We fook forward to the future with
confidence and believe that the Group is well positioned in its markets. "

i
]
*

{1) Operating Margin = Revenues less Direct Operating Expenses (excluding Maintenance spare parts)
less SG&A expenses.

(2) EBIT = Earnings Before Interests and Taxes = Operating Margin less Depreciation, amortization and
provisions less Maintenance spare parts less Other operaling income and expensresfr

{3) Due to the retrospective application of the IAS 21 amendment applicable as of January 1% 2006 and
the finalisation of the purchase accounting related to the Chinese acquisitions in 2005, 2005 EBIT
and net income have been restated. i

{4) The goodwill of VVR Decaux GmbH has been impaired for an amount of €4.0 million euro, follawing
an asset transfer agreement signed on March 8, 2007 between ICDecaux SA and Wall AG

(5) Free cash flow = Net cash flow from operating activities less net capital mvestments (tanglble and
intangible assets).

~2- ;1




I
(6) Net débt = Debt net of cash and net of loans granted to companies consolldated under the
proportionate method, and including the non-cash impact of IAS39 (on both debt and derivatives)
and excluding the non-cash impact of IAS 32 (debt on commitments to purchase minority interests).

Next information: '
Q1 2007 revenues: 9 May 2007 (after market) i
Annual General Meeting of Shareholders: 10 May 2007 |

Key Figures for the Group: h

- 2006 revenues: €1,946.4 million M

- JCDecaux is listed on the Eurolist of the Euronext Paris stock exchange, and is part of the
Euronext 100 and FTSE4Good indices |

- N°1 worldwide in street furniture (334,000 advertising panels) ‘

- N*1 worldwide in airport advertising with 141 airports and around 300 transport contracts in
metros, buses, framways and trains (213,000 advertising panels) q

- N*1 in Europe for billboards (216,000 advertising panels)

- N*®1 in outdoor advemsrng in China (83,000 advertising panels in 21 different c.rtres)

- N°1 worldwide in self service bicycles It

- 763,000 advertising panels in 48 countries iy

- Present in 3,500 cities with over 10,000 inhabitants |-!

- 8,100 employees I'

Press Relations Investor Relatiqns
Agathe Albertini Alexandre Hamain'

Tel.: +33 () 1307934 99 Tel.: +33 (0130797993
Fax:+33(0)130793579 Fax: +33 (0) 1 30 79 77 91

agathe.albertini@jcdecaux.fr alexandre.hamain@jcdecaux.fr
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Forward Looking Statement '
Certain stalements in this reloase conslitute « forward-fooking statements » within the meanmg of the Private
Securities Litigation Reform Act of 1995. Such forward-looking statements invoive known and unknown risks,
uncertainties and other factors which may cause the actual results, performance or achisvements of the
Company o be materially different from any future results, performance or achievements expressed or
implied by such forward-looking statements. The words or phrases « guidance », « expect » « anticipale »,
« estimates » and « forecast » and similar words or expressions are intended to identify such)forward-lookmg
statements. In addition, any statements that refer to expectations or other charactenizations of future events
or circumstances are forward-looking statements. Various risks that could cause future rasu!ts to differ from
those expressed by the forward- Iookmg statements included in this release include, but are not limited to :
changes in economic conditions in the U.S. and in other countries in which JCDecaux cumently does
business (both general and refative to the advertising and entertainment industries) ; fuctugtions in interest
rates ;| changes in mdusrry conditions ; changes in operating performance ; shifls in population and other
demographics ; changes in the level of competition for advertising dollars ; fluctuations in operatmg cosis ;
technological changes and innovations ; changes in labor conditions ; changes in governmental regufarrons
and policies and actions of regulatory bodies ; fluctuations in exchange rates and currency values ; changes
in tax rates ; changes in capital expenditure requirements and access to capital markels. Other key risks aro
described in the JCDecaux reports filed with the U.S. Securities and Exchange Commfssmn Except as
otherwise stated in this news announcement, JCDecaux does not undertake any obligation to publicly update
or revise any forward-looking statements because of new information, future events or orhenwse




CONSOLIDATED FINANCIAL STATEMENTS

AND NOTES

BALANCE SHEET
Assets

I
i

In million euros 12/31/2006 12/31/2005 | 12/31/2004
Restated " Restated

Goodwill 1,287.3 12175 1,041.2

Other intangible assits 190.6 1356 " 40.9

Propenty, plant and (!quipment 941.7 921.0 l 888.0
Investments in asso !;iates 299.6 233.0 0 209.7
Finangal investmemls 8.3 6.3 |L 6.9
Finandal dedvatives 25 03 i 0.7
Other finandal invesltmcnts 34.8 23.9 I 17.0
Deferred tax assets | 7.2 125 | 72
Current tax assets I 0.9 0.9 I, 0.9
Other receivables l 64.1 34.0 Hl 28.1
NON-CURRENT, ASSETS 2,837.0 25858 |t 2,240.6
Other finangal inve:Etmcnts 4.0 1.1 ': 0.6
Inventodes l 87.7 81.5 I 75.8
Finandal de:ivatives{ 4.3 0.0 ll Q.0
Trade and other reaiivables 601.6 57190\ 500.2
Current tax assets I 8.3 3.0 i 1.4
Cash and cash equiV!alents 119.8 1147 If 52.7
CURRENT ASSETS 825.7 7722 630.7
TOTAL ASSETS | 3,662.7 33572 | 2,871.3

(1) See Note 2 in the Zonsolidated Finandal Statements ‘Reconcilbiation of the 2005 and 2004 restated financial statements™




Liabilities and Equity

In million euros 12/31/2006 12/31/2005 ' 12/31/2004
Restated ¥ I Restated
Share capital I 3.4 3.4 ii 3.4
Additional paid-in apital 961.9 945.6 . 933.2
Consolidated reservels 744.4 637.2 '| 510.2
Net income for the period (Group share) 201.1 193.2 | 156.0
Translation a.djustmtl:ms 1.8 75 I (2.6
Minosity interests | (46.8) (33.0) {16.4)
TOTAL EQUITY | 1,865.8 1,753.9 1,583.8
Provisions l 167.6 155.4 152.6
Deferred tax liabilitiet 105.6 103.0 | 78.8
Finandal debt | 746.0 6317 447.4
Debt on oommitme:lxts to purchase minonty interests 80.5 63.0 | 60.0
Other payables | 8.7 9.0 |, 2.5
Finandal desivatives | 34.6 20.3 . 35.5
NON-CURRENT LIABILITIES 1,143.0 982.4 776.8
Provisions I 16.1 12.3 | 9.7
Finandal debt | 37.7 4.3 23.9
Debt on C,Dmmitme!‘lts to purchase minonty interests 0.0 3.8 u 0.0
Finandal denvanves | 0.0 1.1 ! 1.0
Trade and other pay:'nblcs 546.1 509.6 If 435.3
Current tax pavable , 20.8 30.8 'E 26.2
Bank overdrafts | 242 170 It 14.6 -
CURRENT LIABI'LITIES 653.9 620.9 i 510.7
TOTAL LIABILITIES AND EQUITY 3,662.7 33572 2,871.3

i
(1) See Note 2 in the Consolidated Financial Statements “Reconciliation of the 2005 and 2004 restated financiaf statements”




INCOME STATEMENT

. I, N
(1) See Note 2 in the Con Im/zdated Financial Statements “Reconciliation of the 2005 and 2004 restated financiaf statements.”
2} After deduction of treasy shares acquired by JCDecsec S.A in 2002 and jn 2005, and cancelled in 2005.

4
l
!

I

In million euros 2006 2005 2004
Restated AR Restated
NET REVENUES| 1,946.4 1,745.2 1,627.3
Direct operating cxpenses (1,085.4) (96212) (871.1)
Selling, general and administrative expenses (327.4) (308.9) (291.9)
OPERATING MARGIN 533.6 4741 464.3
Depredation, amortization and provisions (net) (169.9) (1458) (141.2)
Maintenance spate parts (28.9) (27.3) (37.3)
‘Other operating income and expenses 2.9) am 13
EBIT | 3319 2993 2871
Net interest expenses (28.3) (1912) (20.8)
Other net finandal expenses (16.8) (®5) (10.8)
FINANCIAL RESULT (45.1) Q1 (31.6)
Income tax | (91.4) (84!3) (93.8)
Share of net profit ol!assodates 12.6 6.5 6.5
NET INCOME BI}IFORE IMPAIRMENT OF GOODWILL AND 050 R 82
RESULT FROM CISCONTINUED OPERATIONS h
Result from dismn&laued operations Ii
Impairment of goodwill (4.0) i (3.0)
CONSOLIDATED NET INCOME 204.0 196.8 165.2
Minodty interests I 2.9 36 9.2
NET INCOME (GROUP SHARE) 201.1 193.2 156.0
Eamings per share (ih euros) @ 0.908 0.874 0.705
Diluted Earnings pe:i: share (in euros) 0.905 0.871 0.703
Weighted average number of shares @ 221,427,121 221,129,5';62 221,411,893
Weighted average number of shares (diluted) @ 222,272,053 221,853,793 221,808,944




STATEMENT O{F CHANGES IN SHAREHOLDERS' EQUITY

Group .
Additional Trea- . n
Share paid-in  sury Retained i Minority
Capital capital shares  ecarnings Other reserves Total  interests  Total
Financial Trans- I
deriva- Available lation o
tives For Sale reserve !|
instru- securi- adjust-
In million euros ments ties ment f
Restated equity as of December 31, 2003 3.4 923.6 (2.1) 51L8 (0.1} 0.7 0.0 14359 (3.7 14222
Deferred tax recognized directly in equity 0.2 " 0.2 0.2
Other I 1.1 111 0.5 1.6
Net income recognized|direedy in equity 00 0.0 0.0 1.3 0.0 0.0 00 13 05 18
Net income for the perfod 156.0 156.0 92 1652
Balance of income and expenses ‘;
recognized for the perind 0.0 0.0 0.0 157.3 0.0 0.0 0.0 1523 9.7 167.0
Change in translation ac;justment (2.6 {2.6) 0.2 {2.4)
Capital increase @ | 6.1 ‘61 6.1
Distribution of dividends ' 0.0 (125 (125
Share-based payments | 35 .. 35 35
Change in consolidatiol scope 00 (0.1) (0.1}
Restated equity as of [lecember 31, 2004 3.4 933.2 (2.1) 669.1 (0.1) {0.7) (2.6) 1600.2 (16.4) 1,583.8
Available-for-sale asscts| 0.5 1 05 0.1 0.6
Cash flow hedge | 0.1 (0.1} (0.1)
Deferred tax on cash flow hedge W 00 0.0
Deferred tax recognivet directly in equiy (0.5} + (0.5) {0.5)
Net income recognized directly in equity 0.0 00 0 {0.5) 0.1} 0.5 00 L@ Q0.1 a0
Net income for the period 1932 193.2 36 1968
Balance of income an¢l expenses :‘
recognized for the period 0.0 0.0 0.0 192.7 (0.1) 0.5 0.0 193.1 3.7 196.8
Change in translation aljustment 10.1 1101 (0.1} 100
Capital increase | 84 | 84 8.4
Disttibution of dividerids 0.0 2.6) {9.6)
Sharc-based payments | 4.0 1 40 4.0
Treasury shares: | Il 0.0 0.0
- Purchase I (28.9) (28.9) (28.9)
- Cancellation | 31.0 (31.0) I 0.0 0.0
Debt on commitments|to purchase ":
minority interests - 0.0 {0.6) (0.6)
Change in consolidatian scope i 00 (10.0) (10.0)
Restated cquity 2s of December 31, 2005 3.4 945.6 0.0 830.8 {0.2) (0.2) 7.5 1,786.9 (33.0) 17539
Available-for-sale asset) 2.0 ! 20 0.7 2.7
Deflcrred tax on availak le-for-sale assets {0.3) i (0.3) 0.2) {0.5}
Other | 0.3 IL_03 0.3
Net income recognized directly in equity (0 0.0 0.0 0.3 0.0 1.7 00 20 0.5 25
Net income for the period 201.1 1201.1 29 2040
Balance of income ani expenses H
recognized for the period 0.0 0.0 0.0 201.4 0.0 L7 0.0  '203.1 3.4 2065
Change in translation adjustment 57w (5.9 (0.4 (6.1)
Capital increase © | 14.0 i 14.0 O 136
Distribution of dividends (88.3 1{88.3) (50 (93.3)
Share-based payments | 2.3 . 23 23
Dbt on commitment) to purchase I
minority interests . 00 000 (9.0)
Change in consolidation scope 0.0 (23) {2.3)
Other | 0.3 103 0.1y 02
Equity as of Decembr 31, 2006 3.4 961.9 0.0 944.2 {0.2) 15 18 1912.6 (46.8) 1,865.8

(1) “The increase in jCDtqux SAUs share capital and additional paid-in capital In related lo the exerise of stock gptions.
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CASH FLOW STATEMENT

t
i

2006 2005 2004

In million euros Restated ¢! Restated
Net inmme before tak 295.4 281.1 259.0
Share of net profit ofjassodates (12.6) (9.5) {(6.5)
Dividends received fxlom non-mnsolidated subsidianes (0.5) (0.1} (0.3)
Expenses related to s.haxe-based payments 2.3 ‘_‘4.0 3.5
Depredation, amottization and provisions 170.2 143.9 145.5
Capital gains and losbes 2.0) (1.5) 0.3)
Diswmunting e.xpensels 11.7 11.8 8.0
Net finandal interest Iexpcnses 283 19.2 20.8
Finandal derivatives And translation adjustments 15.0 (14.4) (2.5)
Change in working cllpital {43.2) (8.4) {1.2)

Change inlinventories ©.7 (4.4) 20.0

Change in!trade and other receivables {65.0) (175) (34.8)

Change inl trade and other payables 28.5 13.5 7.6
CASH PROVIDED BY OPERATING ACTIVITIES 464.6 426.1 420.0
Net finandial interest paid (27.5) (19.2) (21.3)
Inome taxes paid | (89.5) (76.4) (65.2)
NET CASH PROVIDED BY OPERATING ACTIVITIES 347.6 330.5 333.5
Aquisitions ofintar.!gible assets and property, plant and equipment {175.1) (148.3) {151.2)
Aoquisitions of finar\ial assets (long-term investments) (214.0) (240.7) (14.8)
Adquisitions of finar/gal assers (other) (18.0) (15.3) (5.6)
Total investments | (407.1) (404.3) (171.6)
Proceeds on dispo sal of intangible assets and property, plant and equipment 7.0 7.0 9.7
Proweds on dismsall of finanaal assets (long-term investments) 6.1 0.4 0.7
Proceeds on disposall of finandal assets (other) 2.2 1.1 1.4
Total disposals of :ltssets 15.3 j8.5 1.8
NET CASH USED IN INVESTING ACTIVITIES (391.8) (393.8) {159.8)
Dividends paid | (93.3) (9.6) (12.5)
Capital decrease | (0.4) )
Purchase of treasury Lhares (2:8.9)
Repayment oflong-|'enn debt (28.0) (8:8.6) (349.2)
Repayment of debt (Iﬁnana: lease) (3.3) (I2.7) (2.3)
Cash cutflow fromfﬁnancinga_ctivities (125.0) (12@.8) {364.0)
Dividends reaived | 9.0 6.1 4.9
Capital ingrease | 14.0 8.4 6.9
Inaease in long—tcmk borrowings 149.8 237.6 72.5
Cash inflow from f'inmlcing_activities 172.8 2521 84.3
NET CASH PROVIDED BY (USED IN) FINANCING ACTIVITIES 47.8 122.3 (279.7)
Effect of changes in txchange rate (5.7 26 (0.9)
CHANGE IN NET CASH POSITION 2.1) 59.6 (106.9)
Net cash position ]Leginning of period 97.7 38.1 145.0
Net cash position ¢nd of period 95.6 4 38.1

{1} See Note 2 in the C:Imm[idated Financial $tatements ‘Reconciliation of the 2005 and 2004 restated finandal statements” |
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| JCDecaux

JCDecaux wins the public tender for street furniture and
self service bicycles in Seville for 20 years

I
.

Paris, 21 March 2007 - JCDecaux SA (Euronext Paris: DEC), the number one
cutdoor advertising company in Europe and in the Asia-Pacific region and number
two worldwide, announced that its Spanish subsidiary has won a public tender for
the city of Seville to install and operate 500 2m? scrolling advertising panels as well
as to install, maintain and manage 2,500 self-service bicycles and 250 stations for a
period of 20 years. The bid, in which Clear Channel also participated, was
unanimously selected by both the technical managers and political representatives.
Seville WI|| be the third Spanish city after Gijon and Cordoba to benefit from
Cyclocity®, the self-service bicycle hire service designed and developed by
JCDecaux which offers an ecologically-friendly, simple and cheap means of
transport, for short tnps around the city.

Number 1 worldwide for self-service bicycles, JCDecaux has already set up this new
type of indivjidual public transport system outside Spain, in Vienna (Austria) as well
as in Lyon (France) and Brussels (Belgium). Over the next few months, it will also be
rolled out in Marseille, Aix-en-Provence, Mulhouse and Paris, where the largest
system in the world will be installed with 20,600 self-service bicycles.

Establishing Cyclocity® in Seville, the fourth largest city in Spain with a population of
700,000, demonstrates that this concept is increasingly being considered by cities
when developing new urban travel policies. As the bicycle scheme in Lyon has
shown, the public has immediately welcomed this intermodal vehicle, that is
indicative of a new division of public spaces with its permanent avallablllty, ease of
use and respect for the environment,

Jean-Charles Decaux, Chajrman of the Board and Co-CEO of JCDecaux, stated:
“In Cordoba and Gijon, Spain was one of the pioneers of the new concept of self-
service bicycles, the first individual form of public transport that is now revolutionising
city life. We are proud that Seville has given us the opportunity once again not only
to demonstrate our expertise in terms of quality, innovation and sustainable
development buf also to deploy an unparaffeled commercial offering in Spain.
Present in the 15 largest Spanish cities, we are consolidating our N°1 positions in
Street Furniture and Outdoor Advertising, and are now in a posmon to offer
adverlisers altractive and effective networks.”

hS "
JCDecaux SA i
United Kingdom: 981 Great West Road, Brentford - Middiesex TWE 9DN - Tel.: +44 {0) 208 328 7777
Heag Oitice: 17, rue Soyer - 92200 Neuilly-sur-Seine - France - Tel: +33 (0}t 30 79 76 79
www fedecaux.com

%

A public limited corporntion with an Exacutiva Board and Supertsney Board |'
Rogslered vapital of 3.878.284.27 euros - # RCS: 207 570 747 Nanlare - IR 44307570747 '
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Key Figures for the Group:

- 2006 revenues: €1,946.4 million

!
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- JJCDecaux is listed on the Eurolist of the Euronext Paris stock exchange, and is pan‘ of the

Euronext 100 and FTSE4Good indices

- N*1 worldwide in street fumnifure (334,000 advertising panels)

I
- N*1 worldwide in airport advertising with 141 aitports and around 300 transport contracts in
metros, buses, tramways and trains (213,000 adveriising panels) :

- N°1 in Europe for billboards {216,000 advertising panels)

i

- N*1 in outdoor advemsmg in China (83,000 advertising panels in 21 different cmes)

- N°1 worldwide in self service bicycles

- 763,000 advertising panels in 48 countries

- Present in 3,500 cities with over 10,000 inhabitants
- 8,100 employees

Press Relations

Agathe Albertini

Tel.; +33(0) 1307934 99
Fax: +33(0) 130793579
agathe albertini@jcdecaux.fr
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Investor Relations ”’
Alexandre Hamain ,
Tel.: +33 (0) 1 30 79 79 93
Fax; +33(0) 130797791

alexandre.hamain@jcdecaux.fr
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