o 1 G
DETYED Givg ﬁ,jﬂ@ n

B [T

05010373
U.S. Securities and Exchange Commission A
Division of Corporate Finance
International Corporate Finance
450 Fifth Street, NW. . D 7=, 0]
Washington, DC 20549 Qf i @ ﬂ
WAL e

United States:

Vernier, 9 August 2005
RG/rmj6490

Re:  Givaudan SA rule 12g3-2(b) exemption — File No. 12G3-2B-82-5087

Madam, Sir,
In accordancejwith rule 12g3-2(b), please find attached the following
document issued by Givaudan SA:

{ TYPE OF INFORMATION OR REPORT MADE PUBLIC, FILED | CORRESPONDING
‘ OR DISTRIBUTED ITEM ON ANNEX A
Half Year Report 2005 9 August 2005 J o
published on the o \\" B L @
; Internet R
Media Release Givaudan Half Year | 9 August 2005 I ALG 18 2005
Results 2005
‘ e P
] el

We are of course at your disposal should you need any further information.
Yours smcerely,

Givaudan SA

Enclosures mentioned

Givaudan SA 5, chemin de la Parfumerie CH-1214 Vernier-GenevaT. +4122 780 96 46 F. +4122 780 91 96
Legal Affairs robertc.garavagno@givaudan.com www.givaudan.com



ease

Givaudan Half Year Results 2005: Sustained Sales and Strong Profitability

|

|
Geneva, 9 August 2005. Ir; the first half year 2005, Givaudan recorded sales of CHF 1,368 million. It
maintained its sales in local currencies at the level of last year, despite the on-going reduction of
commodity ingredients in both divisions. In Swiss Francs, this translates into a decline of 2.2%. The
gross profit increased by one percentage point. Operating profit remained strong, at last year's level,
whereas net profit was slightly affected by higher net financial expenses. Cash flow and balance sheet
remained solid. |

Divisional Sales

Fragrance sales grew 2.0% in local currencies, in line with the market. Sales in Swiss Francs remained
at last year's levels. Consumer Products sales continued to cutgrow the market substantially, whereas
Fine Fragrance sales were affected by strong comparables. The important number of new wins could not
compensate for the erosion of existing business due to shorter life cycles and reduction of inventories in
the distribution channels. In Fragrance Ingredients, specialities again showed a very good growth,
whereas commodities further decreased according to strategy.

Flavour sales declined by ;.6% in local currencies and 3.8% in Swiss Francs against the previous year's
strong comparables. Sales:were affected by our strategy to rationalise low margin flavour ingredients
and by lower market prices for vanilla and citrus. Both, Asia Pacific and Latin America, had a good sales
performance, whereas Europe and North America could not match last year's strong performance. All
regions grew during the second quarter reversing the first quarter's decline.

Gross Profit

The gross margin |mproved from 48.3% in the first haif of 2004 to 49.3%, despite a trend of increasing
raw material prices. This improvement is mainly the result of the margin improvement initiatives and
consolidation of the flavour production sites in Europe.

Operating Profit
In the first half year, EBIT! ‘amounted to CHF 282 million compared to CHF 287 million for the same
period of last year. The operating margin remained at 20.6%, thanks to the improved gross margin.

Cash Flow ‘

Cash flow generation remained high. Operating cash flow before investments amounted to CHF 168
million compared to a high CHF 234 million last year, 2004 being mainly influenced by an extraordinary
tax credit. Capital spending amounted to CHF 53 million, in line with iast year's level.

Net Profit
Net profit decreased from CHF 228 million to CHF 208 million, mainly due to higher net financial
expenses. Earnings per shere decreased slightly from CHF 29.48 to CHF 28.76.

|

Share Buy Back Programme

On 3 May 2005, Givaudan fmallsed its second share buy back for 800,000 shares. A total of 600,000

shares have already been cancelled by the Annual General Meetings in 2004, and 2005 respectively.

The remaining 200,000 shares are foreseen to be cancelled at the next Annual General Meeting in 2006.
!

On 6 May 2005, Givaudan started a third share buy back programme for 720,000 shares, aiming at

reducing the share capital to CHF 64.8 miillion. The programme will last until 31 May 2006. At the end of

June 2005, 24,800 shares have been bought back under this new programme.

http://www.givaudan. com/a}j)pl/inet/ gwpubs.nsf/(sv-all)/Title-915C?openDocument 09.08.2005




Outlook

Givaudan's focus is to create value for its shareholders by driving profitable organic growth and
leveraging its unique expértise in sensory innovation. Givaudan strives to further consolidate its leading
position in the fragrance and flavour industry by providing innovative solutions and superior service to
our customers. Priority will be given to balancing tight cost control measures with investments in
efficiency improvement aTd high growth areas.

In a challenging environment and despite strong comparables, Givaudan remains confident that it will
sustain its leading market}position and deliver another good result in 2005.

Key Figures }
|

In Mio CHF | 2004 (restated) 2004
except per share data ] 2005 1) (reported)
Group Sales 1,368 1,399 1,399

Fragrances Sales i 555 554 554

Flavour Sales ! 813 845 845
Gross Profit } 874 675 676
as % of sales } 49.3% 48.3% 48.3%
EBITDA ‘ 335 339 335
as % of sales ‘ 24.5% 24.2% 23.9%
Operating Profit ; 282 287 283
as % of sales : 20.6% 20.5% 20.2%
Net Income | 208 228 229
as % of sales ‘ 15.2% 16.3% 15.7%
Earnings per share (basic) : 28.76 29.48 28.45

|
| 31 December 44 h o mber
|

In Mio CHF 31 June 2005 2004 (ﬁftated) 2004 {reported)
Current assets ‘ 1,933 1,766 1,735
Non-current assets ! 2,727 2,564 2,564
Tota! Assets | 4,660 4,330 4,299
Current liabilities 3 1,231 1,190 882
Non-current liabilities | 1,387 1,152 1,152
Equity | 2,042 1,988 2,265
Total liabilities and equity - 4,660 4,330 4,299

1) Givaudan early adopted IFRS3 "Business Combinations”, IAS38 "Impairment of Assets” (revised 2004} and IAS38 "Intangible
Assets” (revised 2004) with effective date beginning on 1 January 2004 . The Group adopted all other new and revised standards
with effective date beginning on 1 January 2005 . Comparative information is presented according to the transitional provisions set
out in each relevant standard (seg note 3 in the Half Year Report 2009).

This afternoon, 9 August 2005, at 15.00 CET a conference call between the company and analysts and
investors will also be broadcasted on Givaudan's web site, click here for more information.

Available Documents and Links:

Half Year Report 2005 |
Half Year 2005 Results Presentation

For further information pléase contact:

Peter Wullschleger, Givaudan Media Relations
5, chemin de la Parfumerie, CH-1214 Vernier
T +41 22 780 90 93, F +41 22 780 90 90
E-mail: peter b.wuIIschIeQer@givaudan.com

Close window @ | & Top

http://www. givaudan.conﬂabpl/inet/ gwpubs.nsf/(sv-all)/Title-915C?openDocument 09.08.2005
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Key FigUres

iSit months encled 30 June - in millons of Swiss francs. exceptper sharsdate 1L . . Restated® Reported
‘ 2005 2004 2004

Sales e 1,368 199

EBITDA® i R 8’ s

Operatngprofit
Operating profit margin
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Earnings per share - basic (CHF) |
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a} The Group adopted early IFRS3 "Business Con{bhatbns”, IAS36 “Impairment of Assets” (revised 2004) and IAS38 “Intangible Assets” (revised 2004) with effective date
beginning on 1 January 2004. The Group adopted all other new and revised standards with effective date beginning on 1 January 2005. Comparative information is presented
according to the transitional provisions set out in each relevant standard (see Note 3 of the interim financia) statements).

b) EBITDA: Earnings Before Interest (and other financial income), Tax, Depreciation and Amortisation. This corresponds o operating profit before depreciation and amortisation.

|
Sales by Division

Sales Flavours 59% ‘
CHF 813 million

-3.8% in Swiss francs
-1.6% in local currencies

Sales Fragrances 41%
CHF 555 million

+0.2% in Swiss francs
+2.0% in local currencies

Fragrances
41%

Total Sales

CHF 1,368 million !

-2.2% in Swiss francs

-0.2% in local currencies l
|
|
|

Sales by Region

Sales are shown by destination

&

" Asia Pacific
‘ 19%

Latin
America
10%




Givaudan with sustained sales and profitability

In the first half year 2005, Givaudan main-|
tained its sales in local currencies at the le\}el
of last year, despite the on-going reduction!
of comrmaodity ingredients in both divisions.
In Swiss Francs, this translates into a decline
of 2.2%. The gross profit increased by one ‘
percentage point. Operating profit remained
strong, at last year's level, whereas net profit
was slightly affected by higher net financial
expenses. Cash flow and balance sheet |

rernained solid.

Sales 1
Fragrance sales grew 2.0% in local currencies,
in line with the market. Sales in Swiss Francs
remained at last year’s levels. Consurner
Products sales continued to outgrow the |
market substantially, whereas Fine Fragrance
sales were affected by strong comparables,;
The important number of new wins could r‘mt
compensate for the erosion of existing business
due to shorter life cycles and the reduction of
inventories in the distribution channels. !

In Fragrance Ingredients, specialities agam\‘
showed a very good growth, whereas corn-|
modities further decreased according to stra?egy

{half year impact: CHF 12 million}. i
|
|

Flavour sales declined by 1.6% in local curre;n-
cies and 3.8% in Swiss Francs against the |
previous year’s strong comparables. Sales were
affected (haif year impact: CHF 15 million) b‘y
our strategy to rationalise low margin flavour
ingredients and by lower market prices for |
vanilla and citrus. Both, Asia Pacific and Latin
America, had 2 good sales performance, wherreas
Europe and North America could not match
last year's strong performance. All regions érew
during the second quarter reversing the ﬁr§t
quarter’s decline, ‘

Gross Profit
The gross margin improved from 48.3% in
the first half of 2004 to 49.3%, despite a trend

of increasing raw material prices. This improve-

raent is mainly the result of the margin
improvement initiatives and the consolidation
of the flavour production sites in Europe.

Operating Profit

In the first half year, EBIT amounted to

CHF 282 million compared to CHF 287 million
for the sarne period of last year. The operating
margin remained at 20.6%, thanks to the
improved gross margin.

Cash Flow

Cash flow generation remained high.
Operating cash flow before investrnents
amounted to CHF 168 million compared to

a high CHF 234 million last year, 2004 which
was influenced mainly by an extracrdinary
tax credit. Capital spending amounted to
CHF 53 million, in line with last year's level.

Net Profit

Net profit decreased from CHF 228 million to
CHF 208 million, mainly due to higher net
financial expenses. Earnings per share

decreased slightly from CHF 29.48 to CHF 28.76.

Share Buy Back Programme

On 3 May 200¢, Givaudan finalised its
second share buy back for 800,000 shares.
Atotal of 600,000 shares have already
been cancelled at the Annual General
Meetings in 2004, and 2005 respectively.
The remaining 200,000 shares are foreseen

to be cancelled at the next Annual General
Meeting in 2006.

On 6 May 2005, Givaudan started a third share
buy back programme for 720,000 shares,
aimning at reducing the share capital to

CHF 64.8 million. The programme will last
until 31 May 2006. At the end of June 2005,
24,800 shares have been bought back under
this new programme.

Outlook

Givaudan's focus is to create value for its
shareholders by driving profitable organic
growth and leveraging its unique expertise
in sensory innovation. Givaudan strives to
further consolidate its leading position in the
fragrance and flavour industry by providing
innovative solutions and superior service to our
customers. Priority will be given to balancing
tight cost control measures with investments
in both efficiency improvement and high
growth areas.

In a challenging environment and despite
strong comparables, Givaudan remains
confident that it will sustain its leading
roarket position and deliver another good
result in 200%.

Slupegspn - oo




Fragrance Division

'St months ended 30 June i milions of Swiss francs |

' “ﬁéstatéd'“ ) Réborted“

Sales to third parties

2004 2004

o 188%

a) The Group adopted early IFRS3 “Busingss Comjbinarions", IAS36 “Impairment of Assets” (revised 2004) and IAS38 “intangible Assets” (revised 2004) with effective
date beginning on 1 January 2004. The Group adopted alf other new and revised standards with effective date beginning on 1 January 20085,
Comparative information 1S presented accerding to the transitional provisions set out in each relevant standard (see Note 3 of the interim financial Statements).

The Fragrance Division recorded sales of

CHF 555 million resulting in 2.0% growth in
local currencies and 0.2% in Swiss Francs. |
This growth resulted from dynamic growth@
in Consumer Products, offset by weaker sales
in Fine Fragrances and Fragrance Ingredients.
In the Fragrance Ingredients business unit,
Givaudan continues to focus on speciality
ingredients ~ which again showed a very i
strong growth - and to streamline its portfolio
of commaoadity ingredients. ‘
Operating profit and margin declined fromi
CHF 93 million to CHF 83 million and from
16.8% t0 15.0% respectively, mainly due to
the impact of lower fine fragrance sales, rising
raw material prices and higher investments
in marketing and sales. ‘

Fine Fragrances ‘
Fine Fragrance sales were lower than in the]
previous year's pericd, despite a number of
successful launches. Higher erosion of the |
existing business, slow consumer dernand in
North America and Europe as well as a reduc-
tion of inventories in the distribution channels
were the main drivers behind this slowdown.
Latin America showed strong sales with both
local and international clients.

Perfumes created by Givaudan were again
amongst the winners at the annual FiFi awards
cerermony in New York. Brit for Men by
Burberry (Interparfums) won the award for
the best men's luxury fragrance. Brit Red

by Burberry was awarded the best woman’s
Nouveau Niche Fragrance. Paul Sraith
(Interparfurms) won the best men’s Nouveau
Niche Fragrance. Ralph Lauren Cool (L' Oréal)
received the Cosmopolitan magazine's con-
sumers' choice award for the best worman's
fragrance.

Consumer Products
Sales of the Consurner Products business unit

substantially cutgrew the market in all regions.

In North America, sales continued to grow
double digit with major wins across a broad
range of customers. Sales in Latin America
profited from significant wins with interna-
tional customers supported by a more stable
economical and political environment. Sales
growth in Asia Pacific was achieved across

a wide spectrum of customers as well as with
renewed growth in China. In Europe, growth
was driven by international key customers
and major wins in Eastern Europe.

The fabric care and personal wash segment
remained the biggest category. The strongest
segment performance came frorn hair and skin
care with double digit growth.

Fragrance Ingredients

Sales of specialities continued to grow

double digit. The percentage of specialities

in the overall ingredient portfolio increased

in line with Givaudan's strategy to focus on
higher value added products. The double digit
growth of specialties did not fully offset the
CHF 12 million impact of phased out commodity
ingredients. The impact on the full year sales
will be about CHF 27 million.

The recently commercialised patented
molecules Javanol and Pharaone, continued to
make inroads into the market, enjoying good
customer's acceptance, They are expected to
become major contributors to the portfolio

in the coming years.

Fragrance Research-

In the first half year 2005, two new molecules
developed by our R&D centre in Zirich were
introduced to the perfumers’ palette: Pomarose,
a very rich, fruity note, and Cosmone, an easily




i
l
1
|

biodegradable molecule with arich and |

intense musky note. In addition to Nirvanoiide,

introduced in 2003, Cosmone enlarges

Givaudan's range of new environmental

friendly musks. ‘
|

Granuscent, a new, patented delivery i

technology has recently been commercialisied

with the launch of a major product. A new |
controlled release system for liquid products,

based on the science of liquid crystals, success-
fully passed the milestone for industiial scale-
up. Pressure activated microcapsules are being

added to the palette of Givaudan's delivery
systerns. This technology has been validated
in consurmer tests and entered the scale-up!
phase as well. *

Givaudan remains strongly committed

to fundamental research in the domain of
understanding the sense of smell. Screening
assays based on olfactory receptors as well|
as cornputer medelling help Givaudan ‘
in its endeavour to develop innovative
fragrances.

In the first half year, sixteen fragrance- |
related patent applications were filed. Moré
than ten applications are in preparation
and will be filed during the next months.




U e e . e
er months ended 20 June in millons of Swiss ﬁanz.s : Restated® Reported
| 2004 2004
Sales to third parties 813 .. 845 -
e S B - S e
as%ofsales . 283% L285% 26.2%
Operating Profit N e e
as % of sales 24.5% 23.0% 22.6%

3} The Group adopted early IFRS3 “Business uomb/narons", IAS36 “Impairment of Assets” (revised 2004) and I1AS38 “intangibie Assets” {revised 2004) with effective
date beginning on 1 January 2004. The Group adopted afl other new and revised standards with effective date beginning on 1 January 2005.
Comparative inforrmation is presented accordlng to the transitional provisions set out in each relevant standard (see Note 3 of the interim financial statements).

|

\
The Flavour Division recorded sales of i
|
|
\

CHF 813 million, a decline of 1.6% in local
currencies and 3.8% in Swiss Francs. Asia
Pacific and Latin America showed good growth,
whereas Europe and North America declinéd
mainly due to strong comparables and lessi
customer development activities. Givaudan's
areas of strategic focus such as Asia Paciﬁc,}
Eastern Europe, Foodservice and Savoury as
well as Health and Wellness developed j
favourably. Divisional sales were impacted

by CHF 15 raillion due to lower vanilla and |
citrus market prices as well as by the stream
lining of the low margin product portfolio. }
Givaudan expects a similar impact in the
second half year. i
Europe, North America and Latin America, |
which had declined in the first quarter,
improved during the second quarter, thank.%,
to the growth of the underlying business and
new wins. |

Operating profit increased from CHF 194 miilion
to CHF 199 million despite lower sales, result-
ing in a margin increase from 23.0% to 24.5%.

6 iangur Vivioion

This significant improvement is a direct

result of the on-going margin improvement
initiatives, the iraproved product mix related to
the portfolio rationalisation and the production
consolidation activities in Europe.

Asia Pacific

Sales in Asia Pacific showed a good growth
for the first half year. Business with major key
customers grew double digit and all market
segments recorded positive growth. Beverages
grew double digit as a result of strong new
wins. Savoury sales were positively influenced
by double digit growth in Focdservice, an area
of strategic focus.

Europe, Africa and Middle East

European sales declined despite strong double
digit growth in Eastern Europe. Confectionery
and Savoury, excluding the discontinued ingre-
dients, grew strongly. Foodservice showed double
digit growth. Beverages were impacted by less
development activities at the customer level
and lower market prices for vanilla and citrus.

North America

Sales in North Arnerica could not repeat the
strong momentum of last year due to fewer
new product launches. The region was signifi-
cantly impacted by vanilla price reduction as

a large portion of these extracts are sold in this
region. The reduced vanilla along with citrus
prices impacted sales in Beverages and Dairy.

Confectionery continued to show good growth.

Latin America

Latin America showed double-digit growth
in Dairy and strong development in
Confectionery, leading to a positive regional
growth. Beverages sales were lower than

last year's strong comparables. Overall, the
raarkets of Brazil, Argentina and Mexico grew
strongly.

Flavour Research
Givaudan's Global Flavour Research in
Cincinnati successfully continued its expio-

ration in the domains of consurmer preferences,

biotechnology, novel ingredients, flavour



|
|

|
delivery and smart systems. Outside partne:r-
ships have been intensified in the area of taste
receptor research and active materials frorﬁ
botanicals.

|
|
Screening for novel cooling agents has 1
uncovered a wide array of leading compounds
with different intensities and action

profiles for applications in chewing gum

and oral care.

\
|
|
As part of Givaudan's Health and Wellness “
initiative, a number of options for sweetness
modification are being actively pursued. ‘

In the domain of salt reduction in food applica-
tions, a series of biochernically produced |
compositions have proven to be successful.|
Furthermore, a nurnber of products have been

developed to mask the negative taste attributes

of artificial sweeteners. Some of these have,
already been incorporated in flavours scld to
customers.

The portable version of the creation tool ‘
Virtual Aroma Synthesizer (VAS), the Mini-VAS,
is fully operational. By the end of the third |

?
\
|
\

quarter 2005, the world-wide roll-out will be
completed. This tool is significantly improving
the involvement of customers in the creation
process.

As a response to the grapefruit shortage caused
by the Florida hurricanes in 2004, Givaudan
has developed a new preduction process for

a key molecule prevalent in grapefruit oil. This
has enabled Givaudan to successfully supply its
customers with this important flavour.




(unaudited) i

Consolidated Income Statement f‘or the Six Months Ended 30 June

i TNete 1T : . Restated® Reported

i 2005 2004 2004

iin milions of Swiss francs, except per share data

Sales 4 1,368 . 1399 o 1398

Costofsales = LT sa T ey gew)

676

48.3%

} Gross profit

as%ofsabs

) Operating profit : 282 287 283
as % of sales R e, 208% L 208% o 202%

Financial income {expensesjnet 8 T 08

p Result before taxes 269 293 285

Income taxes _ B 3 ey ey T

) Result for the period 208 228 220

E%é,_sp\{ attributa -Ié“t_g_mmomy 1ntg[e§t~ T - T
Result attributable 10 equity holders of the | parent

;{s—% of safes "15.2% T16.3%

P Earnings per share - basic (CHF) 28.76 29.48 28.45
p Earnings per share - diluted (CHF) | 6 28.59 28.97 27.95

a) The Group adopted early IFRS3 “Business Combxnamns 1AS36 “Impairment of Assets” (revised 2004) and IAS38 “Intangible Assets” {revised 2004} with effective date
beginning on 1 January 2004. The Group adopted all other new and revised standards with effective date beginning on 1 January 2005. Comparative information is presented
according to the transitional provisions set out in each refevant standard (see Note 3 of the interim financial statements).
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Givaudan®

dn mifions of Swiss francs “Notadl T " Restated Reported

| 30 June 2005 31 December 2004 31 December 2004

I
Non current assets T 2,727 2 564 2564

[ Ll .. . 90T
p Total assets | 4,660 4,330 4,299
Current fiabiities "~ " Tl T e MSO 882
Non-current liabilities e e o ~ 1j§2 . o2
) Total liabilities 2,342 2,034
S Hé—réﬁéé*dféiw SR O e 78 e B 8 |

Retained earnlngs ;, reserves and other
equity compenents

Mlnonty interest R n o N L
D Equity i 2,042 1,988 2,285
P Total liabilities and equity | 4,660 4,330 4,299
|
|
|
Consolidated Cash Flow Statement for the Six Months Ended 30 June
|
Inmifons of Swiss franes T TTTT - Restated> | Reported
2005 2004 2004
p Cash flows from {for) operating activitiés 168 234 234
p Cash flows from {for) financing activities (109) (84) (84)
p Cash flows from (for) investing activities 39 (13) (13)

p Cash and cash equivalents at the end bf the pericd

a) The Group adopted early IFRS3 "Business Comblnaz‘/ons IAS386 “Impairment of Assets” (revised 2004) and IAS38 “Intangible Assets” (revised 2004) with effective date
beginning on 1 January 2004. The Group adoptsd all other new and revised standards with effective date beginning on 1 January 2005. Comparative information is presented
according to the transitional provisions set out in each relevant standard (see Note 3 of the interim financial statements).




Consolidated Statement of Changes in Equity for the Six Months Ended 30 June

imifons of Swiss francs T Tnppg MU T T T Tag0s 2004

Share capital

|
|

e et et e et J‘ et e e b e e e b e e 8 b oA e et e
|

) Balance at 1 January

Cancellation of shares

) Balance at 30 June 1 78 80

Retained eamings, reserves and other equity components

) Balance at 1 January as reported i 2,186 2,505

3 ’ e ey

Effect of the r restaternent

) Balance at 1 January as restated 1,909 2,222

- U -

Dividends paid ‘ s R

Resultfor the period (2004 restated, see notes) T T 208 s

Movement of fair value reserve for available- for-sale
ﬁnancral assets net of related deferred taxes, net
M vemento own

Cancella on of shares

Movement on equ|ty compong_nt of exghamgeabte bond A
Change in currency translanon net ) |

) Balance at 30 June ] 1,963 2,127

Minority interest ‘

) Balance at 1 January ‘ 1 1

Result for fheperiod "~ " e
y_translatlon e e ~ o o

p Balance at 30 June 1 1

) Total equity at 30 June 2,042 2,208

10 brlerin Gondensed Conoolidalaa Prmecind State:




Notes to the Interim Consolidatedi Financial Statements (unaudited)

1. Group organisation ’
Givaudan SA and its subsidiaries (hereaﬁer‘
‘the Group'), operate under the name

Givaudan. Givaudan SA is a limited liability
company incorporated and domiciled in i
Switzerland. The Group is headquartered in
Vernier, near Geneva, Switzerland. ‘

Givaudan is a leading supplier of creative
fragrance and flavour products to consurner
goods industries. It operates in over 100 i
countries and has subsidiaries and branches

in more than 40 countries.

The Group is listed on the SWX Swiss Exchange.

|
2. Basis of preparation of financial |
statements ‘
These financial statements are the interim)
condensed consolidated financial statements
{hereafter ‘the interirn financial statements’)
of the Group for the six-month period endejd
30 June 2005 (hereafter 'the interim period).
They are prepared in accordance with and
comply with the International Accounting |
Standard 34 “Interim Financial Reporting”. !
\

The interim financial statements include tk‘xe
operations of Givaudan SA and its controlled
subsidiaries where control is defined as the‘
power to govern the financial and operatmé
policies of an enterprise so as to obtain |
t

benefits from its activities. i
These interirn financial statements should be
read in conjunction with the Half-Year zoo%;
report and the audited Annual Report 2004 as
they provide an update of the most recent \

financial information available. These interim

financial statements are not audited.

Inthe preparation of these interim financial

statements, the Group applied the same |
accounting principles and policies as applied in
the 2004 annual financial staterments, except

for IFRS 2 (issued 2004) “Share-based Paymént",

IFRS g (issued 2004) "Non-current Assets Held

for Sale and Discontinued Operations”, IAS 8
(revised 2003) “Accounting Policies, Changes in
Accounting Estimates and Errors” JAS 10
(revised 2003) “Events after the Balance Sheet”,
IAS 16 {revised 2003) “Property, Plant and
Equipment”, IAS 17 (revised 2003) “Leases”,

IAS 21 (revised 2003) “The Effects of Changesin
Foreign Exchange Rates”, IAS 24 (revised 2003)
“Related Party Disclosures”, IAS 27 {revised
2003} “Consolidated and Separate Financial
Statements”, IAS 32 (revised 2003) “Financial
Instruments: Disclosure and Presentation”,

IAS 33 (revised 2003) “Earnings per Share” and
1AS 39 (revised 2003) “Financial Instruments:
Recognition and Measurement”, see Note 3.

The Group operates in markets where no
significant seasonal or cyclical variations in
sales are experienced during the financial year.

Income tax expense is recognised based upon
the best estimate of the weighted average
annual income tax rate expected for the full
financial year.

3. Change in accounting policies

These interim financial statements have

been prepared in accordance with those IFRS
standards and IFRIC interpretations issued and
effective or issued and early adopted as at

30 June 200s5.

The main effects are described below.

Consolidation, impairment of long-lived
assets and intangible assets

The early adoption of IFRS3, IAS36 (revised
2004) and 1AS38 (revised 2004) resulted in an
accounting policy change for goodwill in the
2004 audited financial statements.

Until 31 December 2003, goodwill was
arnortised on a straight line basis over 20 years
and assessed for an indication of impairment at
each balance sheet date. From 1 January 2004,
the Group ceased amortisation of goodwill.

On 1 January 2004, the accumulated
amortisation has been eliminated with a
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corresponding decrease in the cost of goodwill.
From 1 January 2004, goodwill is tested
annually for impairment and when there are
indications of irpairment.

The early adoption of IFRS3, IAS36 {revised
2004) and 1AS38 (revised 2004) resulted in a
classification of intangible assets such as
patents, licences, trademarks, know-how and
process-oriented technology as intangible
assets with finite useful lives. The Group has
reassessed their useful lives according to [AS38,
and no adjustment has resulted.

These changes in accounting policies are
applied prospectively from 1 January 2004.

Executive share option plans

IFRS2 requires to reflect the effects of share-
based payment transactions in profit and loss
and financial position. The Group revised its
accounting policy accordingly regarding
equity-settled share-based payment and cash-
settled share-based payment transactions.

Equity-settled instruments: The cost of equity-
settled instruments to be expensed, together
with a corresponding increase in equity,
over the vesting period is determined by
reference to the market value of the options
granted at the date of the grant. No market
vesting conditions are involved. Where

an equity-settled award is cancelled, it is
treated as if it had vested on the date of
cancellation. Prior the adoption of IFRS2, no
cornpensation cost was recognised in the
income staternent except for the underlying
social security costs.

Cash-settled instruments: The liability of
the cash-settled instruments, together with
a corresponding adjustment in expenses, is
measured, over the vesting period, initially
and at each balance sheet date until settled,
at market vatue. Prior the adoption of IFRS2,
compensation cost was recognised
immediately in the incorne statement.
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The adoption of IFRS2 rnust be done
retrospectively, and as a result, the opening
retained earnings have been restated as of’
1January 2004 and 2005 as if this standard
had always been applied. The Group applie:d
the standard to equity-settled plan grants after
7 Novernber 2002 and not vested at 1January
2005, Therefore, plans 2000 and 2001 have not
been restated. Full retraspective applicatior%
has been used for cash-settled plans. i

The booking of equity-settled plans decreaged

retained earnings as of 1 January 2005 by ‘

CHF 3 million (1 January 2004: CHF 3 million),

and the equity line result for the full year 2004,

split over each relevant operating functions
line, has reduced by CHF 4 million (half year

to 30 June 2004: decrease CHF 2 million), while
the equity line own equity instruments
increased by the corresponding amount. T};le
restaternent of cash-settled plans increased
retained earnings as of 1 January 2005 by

CHF 6 million (1 January 2004; CHF 6 million)
while current liabilities decreased by the same
amount. The 2004 full year cperating expenses
have changed by CHF o million (half year to

30 June 2004: decrease CHF 6 million) and ;

in addition certain reclassifications were m“ade
across the relevant operating functions lin?s.

Financial instruments \
1AS3g (revised 2003) expanded the definition
of the objective evidence that a financial a§set
classified as available-for-sale is impaired, -
with a significant or prolonged declinein
the fair value of an investment in an equit)%
instrument below its cost being specifically
considered as objective evidence of
impairment. The Group revised its accounting
policy accordingly and added to the existiné
impairment triggers that available-for-sale|
financial instrurnents that have a market value
20% or more below their original cost for |
a sustained six-rnonth period will have to bje
considered as impaired. When an impairment
loss has previously been recognised for an |

|
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investment classified as available-for-sale,
further declines in value are recorded as
an impairment loss in the incorne statement.

The adoption of 14539 (revised 2003) must be
done retrospectively, and as a result, the
opening retained earnings have been restated
as of 1January 2004 and 2005 as if this
standard had always been applied.

Retained earnings as of 1 January 2005
have been reduced by CHF 105 million
(1January 2004: CHF 105 million), and the
equity line result for the full year 2004
hasreduced by CHF 16 million (half year

to 30 June 2004: decrease CHF 3 million),
while the fair value reserve for available-for-
sale financial assets increased by the
corresponding amount. The gains {losses)
from available-for-sale financial assets
realised in 2004 have been revisited

and resulted to an adjustment increasing
by CHF 2 million (half year to 3¢ June 2004:
increase CHF 1 million) the line financial
income (expenses), net of the consolidated
income statement.

Own equity instruments

1AS32 (revised 2003) extended the definitions
to include the treatment of derivatives on
the entity’s own equity. The accounting
treatment depends primarily on the method
of settlernent, whether, cash or physical,
whether gross or net, and whether either the
issuer or the counterparty has the settlernent
choice. The Group revised its accounting
policy accordingly to account for a derivative
on the entity's own equity as a derivative
instrument, a non-derivative financial liability
or an equity instrument.

The adoption of 1AS32 (revised 2003} must
be done retrospectively, and as a result,
the opening retained earnings have been
restated as of 1 January 2004 and 2005 as
if this standard had always been applied.

The 2005 opening balance of the equity

line own equity instruments has been raised
by CHF 286 million (opening balance 2004:
CHF 286 millicn), the equity line retained
earnings and reserves has been decreased
by CHEF 3 miilion {opening balance 2004:
CHF 3 million), and the equity line result

for the full year 2004 has been raised by
CHF 6 million (half year to 30 June 2004:
increase CHF 7 million}), with corresponding
adjustments in current assets of CHF 31 million
{2004: CHF 21 million) regarding net cash-
settled purchased calls recognised at market
price and in current liabilities of

CHEF 314 million (2004: CHF 310 million)
regarding gross physical-settled written
puts recognised at the present value of the
redemption amount. A derivative on the
entity's own equity classified as a derivative
instrument is measured at market value
with a corresponding entry in the line
financial income (expenses), net of the
consolidated incorne statement. Any discount
represented by the difference between the
present value of a non-derivative financial
liability and its redemption amount is
amortised over the expected life of the
instrument in the line financial income
(expenses), net of the consolidated income
statement,

Taxation

The restaternents made on the interim
financial staternents changed the carrying
value of some balance sheet items and
consequently resulted to different temporary
differences. Deferred taxes have been adjusted
accordingly.
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Reconciliation of equity at 1 January 2004

4=

in mifions of Swiss franes - " """ Reported Executnve ‘share I Financial ©  Ownequity | Taxation - Restated |
1 January 2004 ; option plans “ instruments ~. instruments "1 January 2004 ;
[
Gurentassets 1288 - 1,966
Non current assets 2 603 :

p Total assets

Own equity instruments
Fair value reserve for
available-for-sale financial assets
Equnty component» of ggghgngeable bo

Cumulative translation differences
Minority interest

p Equity

p Total liabilities and equity 4,548 - - 21 - 4,569

|
Reconciliation of equity at 1 January 2005

“nmilions of Swiss frenes wv T TReportad Executlve share || Financial | Ab\zvn‘édh‘i—iy‘ 777 Taxation E ’ Restated .

' ‘ 1 “January 2005 ;.. option, plans Cinstruments 1 instruments ¢ .1 January 2005
Current assets N R - .- | N 1,766
Non-current assets 2,564

p Total assets

Current i B} S . RN - = S
Non-current liabilities | 1,152

) Total liabilities

ul‘ry instru
Fair value raserve for

available-for-sale financial assets 13,
Equity component of exchangeable pond .8
‘ don differences ___ (451).
.
| 1,988
i
p Total liabilities and equity i 4,299 - - 31 - 4,330

‘
I
| Chaudea - e o R 20 13
|
i




Reconciliation of the consolidated income statement for the six months ended 30 June 2004

inmilions of Swiss franes .17 Reported | Executive sharei,  Financial  Own equity -, Taxation .  Restated

: : ' . option plans - instruments instrumants

SRS ] e e I S 1,899
Cost of sales e RY; e e e AT24)
p Gross profit 676 n

as % of sales 48.3%

Marketing, development and | T o T

distribution expenses _ ) S - S

Administration expenses SRR 48 S/ e
Amortisation of intangible assets @ o - . ) o
Other operating income fexpenses),net 83 e e o).
) Operating profit 283 4 287

as % of safes I 20.2% L e _205%
Financial income (expenses),net ~ " I " T T TR e T .8
p Result before taxes 285 4 {3) 7 293

ncometaxes L 8s 69
» Result for the period \ 220 4 (3) 7 - 228

i— Attribution T \N T 220 T (3) ) 7T o 228
..... R S — - R

Result attrioutable to minority interest | - - e T
Result attributable to equity holders of the pérent o 220 I L A .- 3
as % 0fSalS o 1BTR e e e e e+ et e 168%
» Earnings per share - basic (CHF) ! 28.45 0.52 (0.39) 0.90 - 29.48

P Earnings per share - diluted (CHF) } 27.95 0.51 (0.38) 0.89 - 28.97
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4. Segment information
Segment information is included in the ‘
respective divisional comments.

|
5. Marketing, development and
distribution expenses ;
In the six months ended 30 June the expenses
for product development and research
activities in 2005 amounted to CHF 105 million
{2004: CHF 105 million) and are included in
the income staternent under marketing, ‘
development and distribution expenses. ‘

\
6. Earnings per share - diluted 1
For the calculation of diluted earnings per sh‘%re,
the weighted average number of shares {
outstanding is adjusted to assume conversion
of all potential dilutive shares arising from th;e
executive share option plans and frormthe |
convertible instruments. Net incorne is adjusﬁed
for elimination of interest, net of tax for dilutive

convertible instruments. !

7. Debt |
During the first six months of 2005, \
106,448 bonds (2004: 43,300 bonds) of the :
exchangeable bond have been converted
with the delivery of treasury shares.

By 30 June 2005, 149,806 bonds on the ‘
maximum of 200,000 have been convertedj.

On 16 April 2004, the Group entered into |
a second private placernent for a total amo{mt
of USD 200 million. The private placement ‘
was made by Givaudan United States, Inc. |
It matures at various times in instalments ‘

beginning May 2009 through May 2016 with

annual interest rates ranging from 4.16% to
5.49%. There are various covenants contained
in the transaction covering conditions on net
worth, indebtedness and disposition of assets
of Givaudan United States, Inc. Until now,
Givaudan United States, Inc has been fully in
compliance with the covenants set.

On 11 May 2005, the Group issued a 2.25%
straight bond 2005-2012 with a nominal value
of CHF 300 million. The bond was issued by
Givaudan Finance SA and is guaranteed by
Givaudan SA (holding company).

8. Share capital

On 3 May 2005, the Group had completed its
second share buy back programme with the
repurchase of 800,000 registered shares over
asecond trading line on virt-x. At the Annual
General Meeting on 16 April 2004, the
shareholders agreed with the cancellation of
200,000 repurchased shares and with the
corresponding reduction of the share capital by
2.5%, from CHF 80,000,000 to CHF 78,000,000.
The cancellation became effective on 5 July 2004
At the Annual General Meeting on 27 April 2005,
the shareholders agreed with the cancellation of
a further 400,000 repurchased shares and with
the corresponding reduction of the share capital

by 5.1%, from CHF 78,000,000 to CHF 74,000,000.
The cancellation became effective on 14 July 200s.

The Group intends to cancel the rermaining
200,000 repurchased shares, resulting in the
corresponding reduction of the share capital by
2.7% from CHF 74,000,000 to CHF 72,000,000.
The cancellation of these shares must be
approved by the Group's shareholders and will
be proposed to the Annual General Meeting

on 17 April 2006.
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On 6 May 2005, the Group started a third share
buy back programme that will last until

31 May 2006. The Group intends to reduce its
share capital of 7,200,000 to 6,480,000 registered
shares with a subsequent cancellation of the
shares bought back. The buying of a maximum
of 720,000 registered shares (representing

10% of the share capital) is made through a
second trading line on virt-x. The cancellation
of the shares must be approved by the Group's
shareholders. By 30 June 2005, the Group had
repurchased 24,800 registered shares under the
third share buy back programme.

9. Dividends paid

At the Annual General Meeting held on

27 April 2005, the distribution of an ordinary
dividend of CHF g.80 gross per share

(2004: CHF 8.90) and the distribution of an
extraordinary dividend of CHF 6.50 gross
per share (2004: CHF 6.50) were approved.
The ordinary and extraordinary dividends
were paid on 2 May 2005.

10. Own equity instruments

The Group holds own equity instruments

to help cover the anticipated obligations
related to the executive share options plan and
the guaranteed exchangeable bonds issued on
7June 2001.0On 30 June 2005, the Group held
684,223 (2004: 402,450) own shares and
derivatives on own shares equating to a net
position of 383,130 (2004: 384,290) own shares.
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Agenda

G Givaudan SA

2005 |
Half Year Conference, Zurich
25 August 20‘05

g Months Salies
7 October 2005

I
Investor Day, Paris

17 November 12005

\
Merril Lynch Conference, London

|
1 December 2005

2007
Full Year Results 2006
20 February 2007

Annual General Meeting
30 March 20407

3 Months Sales
4 April 2007

Annual Investor Conference
4 April 2006

20086
Full Year Results 2005
21 February 2006

3 Months Sales
7 April 2006

Annual General Meeting, Geneva
7 April 2006

Annual Investor Conference, Vernier
12 April 2006

Half Year Results 2007
3 August 2007

Half Year Conference, Zurich
23 August 2007

g Months Sales
8 October 2007

Half Year Results 2006
4 August 2006

Half Year Conference, Zurich
24 August 2006

g Months Sales
6 October 2006

Investor Day
17 November 2006

This information is correct at the time of going to press. For updated information please visit our agenda on www givaudan.cor
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