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Dear Ms. O’Brien:

On behalf of Sumitomo Corporation (the “Company”), I am furnishing
herewith the following information pursuant to Rule 12g3-2(b)(1)(iii) (the “Rule”)
under the Securities Exchange Act of 1934, as amended (the “Exchange Act”).

Enclosed herewith please find a copy of the following document:

1. Social and Environmental Report 2004, dated Sep 29, 2004[in
English].

o

Sumitomo Corporation
1-8-11, Harumi, Chuo-ku, Tokyo, 104-8610 Japan



This letter, together with the enclosure([s], shall not be deemed to be
“filed” with the Commission or otherwise subject to the liabilities of Section 18 of the
Exchange Act, nor shall the submission of this letter and the enclosed materials
constitute an admission for any purpose that the Company is subject to the Exchange

Act.

Kindly acknowledge receipt of this letter and the enclosures by stamping
the enclosed copy of this letter and returning it to me via the enclosed pre-paid Federal
Express envelope and label.

Very truly yours,

s
/K' i Takahata

General Manager, Investor Relations Dept.

Sumitomo Corporation

(Tel:81(3)-5166-3487, Fax: 81(3)-5166-6292).
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Editorial Policy

The Sumitomo Corporation Group regards its business philoso-
phy, which places prime importance on integrity and sound
management, as the cornerstone of its corporate ethics. In pur-
suing our diverse business activities, we have always based it
on the needs of the time and society as we work to create new
value.

The objective of this report is to impress on all stakeholders
an understanding of the wide-ranging economic, social and
environmental activities that we at Sumitomo Corporation have
tackled as a global corporate group.

The annual environmental report that we initiated in 1999 was
in 2003 expanded as a social and environmental report. Our
aim in creating such a booklet is to help the public better under-
stand the activities of the Sumitomo Corparation Group.

In compiling the 2004 report, we have enhanced the contents
and focused on corporate social responsibility. As external
guidelines, we referred to the following:

» Sustainability Reporting Guidelines of the Global Reporting
Initiative (GRI) 2002

Sumitomo Corporation and Its Stakeholders

We consider it our corporate mission to achieve the "Prosperity
and Dreams” of stakeholders through sound business activities.
For Sumitomo Corporation to continue carrying out responsible

Maximizing “integrated
corporate strength,”

we realize

“prosperity and dreams”
in every field

¢ Envirenmental Reporting Guidelines (FY2003 Version),
Ministry of Environment

* Environmental Reporting Guidelines 2001 — With Focus on SUMITOMO
Stakeholders, Ministry of Economy, Trade and Industry CORPORATION
SOCIAL AND

¢ Charter of Corporate Behavior (May 18, 2004), Nippon
Keidanren (Japan Business Federation)

ENVIRONMENTAL
REPORT 2004

Notes:

O This report covers the activities of Sumitomo Corporation and
some Group companies from April 1, 2003 to March 31,
2004.

O Financial results are on a consolidated basis. For more
detailed information, please refer to the Annual Reports avail-
able on our website (http://www.sumitomocorp.co.jp/eng-
lish/ir/invest/index.shtml)

O We appreciate your comments regarding this publication.
Please send them by e-mail to
environment@sumitomocorp.co.jp

O The previous report was published in September 2003; the
next is scheduled for September 2005.

Editorial Policy

business activities that benefit society, we think it important to
maximize the Group's “integrated corporate strength” and foster
relationships of trust and understanding with stakeholders.
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Message from the
President and CEO

Achieving Prosperity and Realizing
Dreams — Sumitomo Business

Philosophy

Sumitomo Business Philosophy

Underlying all our business activities is the Sumitomo business
philosophy passed down over some 400 years. With integrity at
its core, the philosophy covers contributions to society, consid-
eration for the environment, coexistence with local communities
and more, all of which have consistently been observed in our
various operations. For example, some 100 years ago at the
Besshi Copper Mine, a major business of our forerunner, much
wood was consumed as fuel for refining copper ore, but at the
same time, large-scale reforestation was performed. Moreover,
we moved our refinery to an uninhabited island to alleviate air
pollution and reused sulfurous acid gas, a pollutant, as fertilizer.
Even in those days, we did business fully aware of our social
responsibility.

Sumitomo Corporation continues to observe this business phi-

losophy, placing high importance on integrity, complying with
laws and regulations, contributing to local communities and giv-
ing consideration to the environment in its operations world-
wide.

Achieving Prosperity and
Realizing Dreams

Our Management Principles state that we will achieve prosperity
for, and realize the dreams of, all stakeholders — shareholders,
customers, employees, local communities —"through our sound
business activities.” To us, this means paying stable dividends to
shareholders and gaining their support for our business activi-
ties; for customers, it means acquiring their trust by meeting var-
ious needs and providing the best and maost appropriate services
utilizing our core competence — our integrated corporate
strength. And for employees, we think that giving them a stable
economic base, as well as the opportunities for self-realization,
will lead to their “prosperity and dreams.”

In local communities, we give full consideration to protecting
the environment and further, contribute to development through
the creation of employment and infrastructure, This can be seen,
for example, in the industrial parks that we operate overseas. In
Indonesia, our park hosts some 80 tenant companies — repre-
senting some 35,000 jobs — and contributes greatly to that
country’s exports.

Finally, in the area of social contributions, we offer scholar-
ships in 17 countries and support junior orchestras under the
theme of “Fostering youth, the bearers of the future.”

Our Efforts in Corporate Social
Responsibility (CSR)

For us to assume corporate social responsibility through these
activities, it is imperative that each employee understands
Sumitoma’s business philosophy and Sumitomo Corporation’s
Management Principles and Activity Guidelines, and connect
them to their own actions. Our Activity Guidelines state “to com-




ply with laws and regulations, while maintaining the highest eth-
ical standards,” "to value transparency and openness,” and “to
attach great importance to protecting the global environment.”
In November 2000, we established a Compliance Committee
and provide in-house education to promote adherence to these
principles. Further, we established a “Speak Up System” where
employees can directly convey in-house problems to the
Committee and outside legal counsel. In addition, we formed a
CSR Committee to handle information disclosure and further
enhance education. As for protecting the global environment,
we use the 1S014001 Environmental Management System to
assess environmental impact before launching new businesses
among other measures. A system has been created wherein |
engage in direct dialogue on diverse themes — company direc-
tion, strategies and so forth — with a small number of employ-

ees at each level. Named "Direct Contact,” this system is often
a forum for discussing issues relating to CSR.

Furthermore, as part of training of directors, those in manage-
rial positions, we have them visit the aforementioned Besshi
Copper Mine and Memorial Hall so that they may see and feel
the Sumitomo business philosophy for themselves. After the
training, participants share with others in the organization the
business spirit that they have thus experienced. Through such
dialogue, Sumitomo’s business philosophy is being perpetuated.

While maintaining healthy communication with all of our
stakeholders, we will maximize our core competence, namely
integrated corporate strength, and aim to achieve greater “pros-
perity and dreams.”

Motoyuki Oka
President and CEO
September 2004 .
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Company Profile (as of July 1, 2004)
SUMITOMO
CORPORATION Company Name: Sumitomo Corporation
ENVIRS gﬁ;;i’;\\g Establishment Date: December 24, 1919
REPORT 2004 Shareholders’ Equity™: 730.8 billion yen
Number of Offices: 155 locations in total
Overseas: 126 (71 countrigs)
Domestic: 29
Company Profile Consolidated Subsidiaries*; 575 (383 overseas & 192 domestic) companies
Associated Companies (equity method)*: 217 (130 overseas & 87 domestic) companies
Total*: 792 companies
Number of Employees™: 4,683 (33,799 including consolidated subsidiaries)
Head Office: 8-11 Harumi 1-chome, Chuo-ku, Tokyo 104-8610, Japan

http://www,sumitomocorp.co.jp/english
*as of March 31, 2004

Sumitomo Corporation Global Network
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CORPORATE SOGIAL
RESPONSIBLITY

The history of the Sumitomo Group stretches back to the early 17th
century, when the house of Sumitomo started its business. From
those first years, Sumitomo family precepts and rules contained the
concept of corporate social responsibitity. Sumitomo Corporation is
heir to those precepts and rules and has compiled them into
Management Principles, Activity Guidelines, and SC Values, which are
faught to each and every person in the Sumitomo Corporation Group.
We fully intend to continue these activities and to develop ever more
effective programs to implement this concept. '
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Four Centuries of Business Philosophy
Responsible Business Is
Part of Sumitemo History

Four hundred years ago, our founder, Masatomo Sumitomo, wrote a document that became the foundation of Sumitomo's
business philosophy. This philosophy, derived from his precepts, continues to flow through all Sumitemo activities from con-
cepts that promote overall benefits to society to those that reflect our concern for the environment and encourage cooperation
with local communities. A look into Sumitomo history shows that we have always been conscious of these social responsibiti-
ties, a stance that continues to this day.

Monjuin Shiigaki — the Foundation of Sumitomo’s
Business Philosophy

Step back about 400 years to Kyoto, when our founder, Masatomo Sumitomo (1585-
1652), a Buddhist priest and purveyor of medicines and books, wrote Monjuin Shiigaki,
a set of precepts. The document contained five articles — simple precepts upon which
the family was to do business. The document tells us to “never take shortcuts, do
everything with all your heart, and pay total attention to detail’— in other words, don't - N 3
sacrifice trust for easy gains. This document has been passed down through the gener- ggga?fnntgoedz;fneggl%tevgrg;efvebén'}g?es;mmo Sumitomo
ations and is the root of Sumitomo’s business philosophy today.
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Nanban-Buki (Western Refining) Saves the Silver ;;J;‘*,f M.
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Masatomo Sumitomo’s brother-in-law, Riemon Soga (1572-1636), learned copper j 35* ‘g’ %,’?
smelting and coppersmithing and established Izumiya in Kyoto. In those days, Japan ' f *f‘
it

did not have the technology to extract silver from molten copper, so copper was export-
ed with the silver content intact, which was not in Japan’s favor. After a great deal of
trial and error, Riemon developed a technique to extract the silver, utilizing lead. Rather
than keeping it a secret, he shared his unique technique with other copper refineries in

. S —
Osaka. With this technique, he helped keep Japan's precious silver from going over- A drawing of the Nanban-Buki (a refining method) for sepa-
rating silver from copper. (Sumitomo Museum)
seas.

Trade Contributes to Osaka’s Growth

Riemon’s oldest son, Tomomochi, moved the business from Kyoto to Osaka. He traded
copper to the Chinese and Dutch and imported and sold such items as thread, textiles,
sugar, medicines, and so on. The Sumitomo family grew to the point that people said
“they have no equal in Osaka.” Indeed, the family made significant contributions to
Osaka's prosperity, and as Sumitomo’s copper exports grew, the company began to
operate copper mines of its own. A number of new mines were opened, including
Yoshioka in Okayama Pref. and Sachiu in Yamagata Pref. Then, in 1690, Sumitomo
developed the Besshi Copper Mine in Ehime Pref., which was one of the world’s largest
copper mines at that time.

Bar copper sold to foreign traders



Special Feature

MESPONSIIE LUSINEGSS Is Fal'l OF
Sumitomo History

Reforestation and Relocation of Refinery Show Concern
for Environment

In 1894, Teigo lba (1847-1926), the second manager of the Besshi Copper Mine and
later the second Director General of Sumitomo, started a reforestation program to pro-
tect Mt. Besshi, which had been denuded to supply fuel for refining and mine shoring.
His reforestation project planted tens of millions of trees. in addition, to solve the prob-
lem of sulfurous acid gas from the smelter smokestacks, Iba took eight years to move
the smelter to the uninhabited island of Shisaka in the Seto Inland Sea. However, as the
toxic smoke crossed the Inland Sea to affect the shore opposite the smelter, the next
manager, Masaya Suzuki (later the third Director General, 1861-1922) said, "Mining
and smelting destroy the nation’s land. We should engage in business that preserves
the land.” With that, he launched a program to remove the toxicity of flue gas by devel-
oping desulphurization equipment. As a result, the company developed original technol-
ogy that removed sulfuric acid from the flue gas and used it to make fertilizer.

Reforestation, relocation of a copper smelter, development of equipment to remove
toxic elements and use them in fertilizers — these examples of sustainable business-
es, concern for the environment and cooperation with local communities are still vital
elements in the Sumitomo Group philosophy today.

Unswerving Business Philosophy and Contributions to
Society

The Sumitomo company bylaws were published in 1891. In the first article, the
“Business Principles,” we find them still core to Sumitomo's business philosophy. The
“Business Principles” are: “Place prime importance on integrity and sound manage-
ment,” "Manage activities with foresight and flexibility” and “Do not pursue easy gains
or act imprudently.” There are also many points that have not been officially written
down. Among them is: “Profit for self and others, private and public interests, are one
and the same.” Specifically, Director General Iba instructed, “Sumitomo’s business is
for the profit of Sumitomo and at the same time for the profit of the community and the
country.” Since then, all Sumitomo Directors General have said, “Don’t push only for
profit, but always make sure of the proper balance between our profit and the public
interest.” In other words, we at Sumitomo keep corporate social responsibility in mind
at all times.

Doing Business with Corporate Social Responsibility

Sumitomo's corporate philosophy is to “conduct business in a manner that is responsi-
ble to society,” a principle we have held since our founding. We are also concerned
about the environment, as seen in the Besshi Copper Ming, and about cooperating with
local communities. We think it is important for us to pursue not only profits for our-
selves but also benefits for society as a whole. Throughout its history, Sumitomo has
been noted for its contributions to society such as its charity. In a way, there is no need
to re-emphasize the phrase “Corporate Social Responsibility (CSR)," since Sumitomo
has been living this principle for centuries, and we apply it to every part of our business.

‘ ARG U
The opening of the Bess Copper' Mine spawned a town,
and the local area enjoyed significant growth. (Besshi
Copper Mine, courtesy of Sumitomo Museum)

Teigo Iba Masaya Suzuki
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The “Business Principles,” developed from the original
Founder's Precepts, Monjuin Shiigaki

L
The Sumitomo Building in Osaka
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Management
Principles, Activity
Guidelines and
SC Values

Vianagement
Principles, Aclivity
Guidelines and

SC Values

Sumitomo Corporation has been heir to Sumitoma's busi-
ness philosophy and, although trends and times change, we
continug to instill this philosophy into each member of the
Sumitomo Corporation family. in 1973, we published the
“Sumitomo Corporation Business Charter”; in 1998, the
charter was revised to more accurately reflect the times and
the increasingly global nature of our business, resufting in
the “Management Principles and Activity Guidelines.”

Management Principles and Activity
Guidelines

Sumitomo Corporation’s Management Principles consist of a
foreword and three articles describing the corporate mission, the
fundamental pelicies, and the corporate culture. The Activity
Guidelines are meant to provide guidance for everyday tasks.

CORPORATE MISSION STATEMENT

We aim to be a global organization that constantly stays a step ahead
in dealing with change, creates new valug, and contributes broadly to
society.

MANAGEMENT PRINCIPLES
« To achieve prosperity and realize dreams through sound business
activities.

« To place prime importance on integrity and sound management with
utmost respect for the individual,

» To foster a corporate culture full of vitality and conducive to innova-
tion.

ACTIVITY GUIDELINES
« To act with honesty and sincerity on the basis of Sumitomo’s busi-
ness philosophy and in keeping with the Management Principles.

« To comply with laws and regulations while maintaining the highest
ethical standards.

« To set high value on transparency and openness.
« To attach great importance to protecting the global environment.
« To contribute to society as a good corporate citizen.

« To achieve teamwork and integrated corporate strength through
active communication.

» To set clear objectives and achieve them with enthusiasm. J

SC VALUES

The SC Values were drafted to ensure that all executives and
employees share the values contained in the Management
Principles and Activity Guidelines. There are nine SC Values.

SC Values

1. Integrity and Sound Management:
To comply with laws and regulations, while maintaining the highest
ethical standards.

n

. Integrated Corporate Strength:
To create no boundaries within the organization; always to act with
a company-wide perspective.

3. Vision;
To create a clear vision of the future, and to communicate to share
it within the organization.

o~

. Change and Innovation:
To accept and integrate diversity in values and behavior, and to
embrace change as an opportunity for action.

o

. Commitment:
To act responsibly and with initiative to achieve organizational
objectives.

D

. Enthusiasm:
To act with enthusiasm and confidence, and to motivate others
through such action.

~

. Speed:
To make quick decisions and act promptly.

8. Human Development:
To fully support the development of others’ potential.

9. Professionalism:
To achieve and maintain high levels of expertise and skills.

for Managerial Staff
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SC Values cards given to everyone in the Sumitomo
Corporation
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Integrated
Corporate
Strength — Our
Core Competence

Sumitomo Corporation’s business is global in scale and cov-
ers a wide variety of business fields. Since our founding, we
have done business in a way that meets the demands of the
times and the needs of our customers. As a result, our busi-
nesses have grown, And the force behind this growth is our
integrated corporate strength.

Strategic, Organic Integration

Core competence refers to an aggregate of our business foun-
dation and diverse functions. The strategic and organic integra-
tion of these elements allows us to satisfy our customers’ diver-
sifying needs by creating and providing diversified values.
Sumitomo Corporation's integrated corporate strength thus
serves a wide variety of customer needs.

Q© Business Foundation

1. Trust
Based on Sumitomo's business philosophy, we have cultivated cus-
tomer trust over many years. This is the most fundamental and valu-
able asset of our business.

2. Global Network
With offices, subsidiaries and associated companies worldwide, our
business network provides a basic platform for the prompt and secure
transfer of goods, funds, and information.

3. Global Relations
Our company has established close and multifaceted relations with
over 100,000 business partners around the world across all industries.

4. Intellectual Capital
The wealth of know-how, experience, and information accumulated by
our skifled personnel in diverse fields is also an important element of
our solid business foundation.

Functions

1. Business Development
We excel in business creation, which involves identifying promising new
products, developing new markets, and organizing appropriate busi-
ness operations.

2. Logistics Solutions
In addition to providing a wide range of integrated logistic services, we
also develop and deploy services to match demand and supply of car-
goes, trucks, and warehouse space.

3. Financial Services
This includes fee collection/payment, provision of capital, project financ-
ing, and advanced financing services such as securitization of assets.

4.1T Solutions
This involves the ability to build Supply Chain Management (SCM) sys-
tems and to support network business.

5. Risk Management
Only an integrated trading company with decades of business experi-
ence can expertly manage diverse risks associated with credit stand-
ing, markets, and enterprise operations.

Core Competence—Integrated Corporate Strength
. . : e ) OREORATION
Creation and Provision of Diversified 1 50
Values to Meet Customer Demand | o
IRERO 100
Strategic Q Continual Enhancement of
and Organic Integration Functions
Continual Strengthening of
Risk Management Q the Business Foundation CORPORATE
N SOCIAL
L"g‘«wm RESPONSIBLITY
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Examples of Integrated Corporate Strength*

@ Development of

automobile sales business

We have moved down-
stream with our automobile
sales business, operating
distributors (importers and
wholesalers) and dealers
(retailers) in countries
around the world. Today we
sell vehicles built by
Japanese, European, and
American auto makers. We
are also involved with relat-
ed financial services, pro-
viding the means for install-
ment credit and auto lease

Risk Management
Logis@ﬁons

Busin@em

Global Relatipns \

Trust ;
Intellectual Capjtal

{ \
Financial Services

\__/

/-

Rlobal Netwprk

S

financing.

@ Organizing construction of electrical power plants

Large projects such as con-
struction of electrical power
plants are founded on our
global netwark and global
relations. In-depth knowl-
edge of the risk manage-
ment and legal issues in dif-
ferent nations, and ability to
arrange financing, logistics,
and other matters are indis-
pensable to these large pro-
jects.

;
Risk Managemgnt

Ldéisﬁcs Q ng

~~_ Business Deve\l pment

\

o )
Financial Services

A
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Global Retations

N ,/
Trust
. s

Global Network

inteilectual Capital

* These charts were produced to hetp the reader visually understand the integrated corporate
strength demonstrated in these specific examples from Sumitomo Corporation.
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Corporate
Governance

1

GCorporate
Governance

With the “Sumitomo Business Spirit,” which draws on the
heritage of our founders, and the current Management
Principles as our ethical backbone, we strive to build the
most appropriate management principles and to conduct
business in a way that benefits all Sumitomo stakeholders.
To this end we are further strengthening our corporate gov-
ernance.

Establishment of Corporate Governance
Principles (April, 2003)

Sumitomo Corporation compiled the “Sumitomo Corporation
Corporate Governance Principles,” which express our basic
thinking and stances on this matter. These principles are cen-
tered on the “Sumitomo Business Spirit” and “Management
Principles.” In .addition, we state in the Corporate Governance
Principles that we view corporate governance as the “improve-
ment of management efficiency” and the “maintenance of
sound management” as well as “securing a high level of man-
agement transparency” required to achieve the first two goals.
Based upon this belief, we have defined the functions of the
Board of Directors, Directors, Executive Officers, Advisors,
Councils and Committees, Board of Corporate Auditors,
Corporate Auditors and information disclosure as well as our
views behind them.

Corporate Governance Framework
Benefiting from Diverse Viewpoints

At Sumitomo Corporation, we built a corporate governance sys-
tem that attaches great importance to the auditing function. Of
our five corporate auditors, three are from outside the company.
Of these, two are lawyers — one is a former Public Prosecutor
General, and another a former Supreme Court justice — while
the other is an accounting professional, which ensures a variety
of perspectives. Our corporate auditors can attend not only
board of directors meetings but also internal executive meet-
ings, ensuring that they obtain sufficient information.

Additionally, from a corporate governance viewpoint, we feel it
is important to bring outside ideas and new perspectives to our
management. For this purpose, we have four outside advisors,
from whom we seek advice and suggestions on our manage-
ment strategies and medium to longterm issues.

Governan

Governance E ‘

Organization Chart el e
wan I TR

Company-wide Committees

(CSR Committee, Medium-Term Management Plan Pro-
mation Support Committee, Promation Team for Integra-
ted Risk Management, IR Committee, Socia! Contribu-
tion Promotion Committee, Human Resources
Committee, Comptiance Committee, Global Environ-
ment Committee, Loan and Investment Committee, In-
formation Security Committee)

] { Domestic and Overseas Dfﬁcesj

[ Corporate Group } [ Business Units

Five Areas of Implementation Based on
the Corporate Governance Principles

Based on the Sumitomo Corporation Corporate Governance
Principles, we increased the number of outside auditors,
reduced the number of directors, and appointed outside advi-
sors, among other steps. We implemented the following five
measures:

1. Reinforcement and enhancement of the corporate audit-
ing system

We added one outside accounting expert in addition to the two outside
law experts. The majority of our corporate auditors now hail from out-
side the Company.

2. Appointment of outside advisors

We appointed four knowledgeable persons from outside the Company
as advisors.

3. Reduction of the size of the Board of Directors

We have reduced the size of the Board of Directors to 13 {as of July,
2004).

4. Adoption of executive officer system

We aim to clarify executive responsibility and authority and to strength-
en the oversight function of the Board.

5. Setting a limit to chairman and president’s term of office
We decided that the term should not exceed three two-year
terms in principle.

Continued Work in Pursuit of Most
Suitable Corporate Governance

Under the revised Japanese Commercial Code of April 2003, we
could have chosen the “Company with Committees System.”
However, we chose to continue with its internal auditor system,
strengthening and enhancing it to ensure proper corporate gov-
ernance. We decided that this system would be most effective
and efficient for our operations.

We continue to examine and pursue the most suitable corpo-
rate governance framework, taking into account global trends
and revisions in the Japanese Commercial Code, observing the
benefits of corporate governance systems in use internationally
while preserving the traditional Japanese corporate manage-
ment principles.



Corporate Governance Principles

Fundamental Principle

The business spirit of Sumitomo is @ business and management concept that has continued to flow
throughout Sumitomo's operations for over 400 years. The Sumitomo Spirit was embodied in the
“Business Principtes™ drafted in 1891(in the 24th year of Meiji). Namely:

1. Sumitomo shall achieve strength and prosperity by placing prime importance on integrity and sound
management in the conduct of its business.

2. Sumitomo shall manage its activities with foresight and flexibiiity in order to cope effectively with
the changing times, Under no circumstances, however, shall it pursue easy gains or act imprudently.

In 1898, we adopted the following Management Principles in order to develop a corporate vision for

the 21 century while still adhering to the Sumitomo Spirit:

* To achieve prosperity and realize dreams through sound business activities.

* To place prime imporiance on integrity and sound management with utmast respect for the individ-
ual.

* To foster a corporate culture full of vitality and conducive to innovation.

The Sumitomo Spirit and Management Principles are the ethical backbone of our company and serve
as the unwavering truths that support cur corporate governance. Realizing that, we have engaged in
studies concerning the optimum managerial system for our company, namely a method of governance
that responds to the trust placed in us by our shareholders while at the same time enabling manage-
ment to reflect the interests of all stakeholders.

Ultimatety, we view corporate governance as the “improvement of management efficiency" and the
“maintenance of sound management,” as well as the “securing of managerial transparency” which is
required to accomplish the same. At this time, the principles concerning the corporate governance of
the company are as prescribed hereunder

Board of Directors

(1) Role

* The board of directars renders decisions concerning key management matters and oversees the
operation of the business by the directors and the executive officers.

(2) Compasition

* The board of directors is comprised of all directors and corporate auditors. The number of directors
shall be set within a scope which enables due deliberation and speedy and reasonable decision
making by the board of directors. Currentty, around 15 directars is considered an appropriate num-
ber.

« Further consideration will be given to the election of outside directors.

(3) Chairman & President and CEQ

 The Chairman of the Board of Directors oversees the board of directors, while the President and
CEQ supervises and carries out the business of the company.

« Based on checks and balances, in principle there shall be both a Chairman and a President and

CEQ, and no one individual shall serve as both the Chairman ang the President and CEQ.

(4) Administration

« In principle, a meeting of the board of directors shal be canvened once each month.

« In order 1o ensure the attendance of directors and corporate auditors at meetings of the board of
directors, notice of the convening of regular meetings of the board of directors for the foliowing year
(from January to December} shall be provided early each December.

* Matters refated to resofutions of the board of directars and specific standards for submitting matters
for deliberation shall be prescribed in the company's internal rules “Matters Related to the
Administration of Board of Directors.”

» In order to fully promate the function of the board of directors and recognizing the need for all direc-
tors and corporate auditors to have accurate and compigte information regarding items on the agen-
da, materials required for consideration of the agenda items shall, except in emergencies, be provid-
ed beforehand to all directors and corporate auditors.

* In principle, an explanation of each agenda item shall be provided by the director in charge of the
matter submitted for deliberation, or by a director named thereby, but related directors may provide
supplemental explanations when necessary in order to facilitate diverse debate. In addition, the
executive officers or persons holding posts of department manager or above who are in charge of
the matters may be called to attend when required for expert analytical explanations or for respons-
es to specialized questions.

Directors (Board Members)

(1) Qualifications

« Candidates for directors shall be honest in character, highly insightful and capable and shall have
expert business knowledge and extensive experience. Gender and nationality etc. shall be of no con-
sequence.

(2) Representative Directors

« In principle, all directors shall be representative directors.

(3) Term of Office

 The term of office for a director shall be two years, but this shall not preclude reelection. Provided,
however, that the term of office for directors appainted to fill vacancies or new directorships shail be
the same as the term of office for the other sitting directors.

* Notwithstanding the foregoing, in principle, the term of office of the directors serving as the
Chairman and the President and CEO shall not exceed three terms, or Six years.

(4) Remuneration

* Remuneration provided to directors shall be within the monetary amount approved by a general
meeting of shareholders and shall be decided by the board of directors.

{5) Duties

» Directors shall comply with laws, ordinances and the articles of incarporation and shall exercise the
duty of a guod manager 1o faithfully engage in their duties while taking into consideration the inter-
ests of all stakeholders.

* Directors shall not engage in activities contrary to the interests of the company. Morgover, the com-
pany shatl be prohibited from making monetary loans to individual directors.

* Apsent the consent of the company, directors shall not engage in their own businesses or concur-
rently serve in other posts.

» Directors, when trading stocks and the like, shall comply with laws, ordinances, and the internal
regulations “Matters Refated to Insider Trading,” and shall exercise dug care not to cause any suspi-
cions of insider trading.

Executive Officers

{1) Executive Officer System

* With the approval of the board of directors, the following executive officers shall be appointed and
delegated the execution of work:
President ang CEO
Executive Vice President
Senior Managing Executive Officer
Managing Executive Officer
Executive Officer

 With the exclusion of the Chairman, all directors shall concurrently serve as executive officers.

(2) Appaintment

e Executive officers shall be appointed by resolution of the board of directors.

(3) Term of Office

* The term of office for an executive officer shall be two years, but this shall not preclude reefection.

{4) Remuneration

« Remuneration to executive officers shall be set as a position-based amount and shall reflect compa-
ny performance and the evaluation of the executive officer. These standards shall be approved by
the hoard of directors,

= The amount of remuneration for an executive officer position shall be determined by the President
and CEQ based on the foregoing standards, pursuant to the authorization of the board of directors.

» Remuneration pravided to executive officers also serving as directors shall be included in the remu-
neration provided as a director.

{5) Duties

» Executive officers shall assume the same duties as the directors (ses foregolng Item (5))

Advisors

+ With its goal of becoming a leading global company, the company shall appoint several outside
knowledgeable persons as advisers, shall seek a wide varisty of advice and proposals concerning
management strategy, medium and long term issues, and the like from these advisers, and shall uti-
lize the same in overall management,

Councils & Committees

(1) Management Cauncil

* A management council shall be established as an advisory body for the Prasident and CEQ, and
shall engage in the exchange of opinions and information concerning basic policies and key matters
refated to management,

 The management council shall be comprised of the Chairman, the President and CEQ, Executive
Vice President, and specific Senior Managing Executive Officers, Managing Executive Officers and
Exgcutive Officers.

(2) Compliance Commitiee

e The Compliance Committee shall strive for thorough compliance not only by the company but by all
subsidiaries and affiliated companies in the group, based on the maintenance of management
soundness.

Board of Corporate Auditors

{1 Role

= The board of corporate auditors.holds the autharity prescribed by taw and ordinances. In addition,
decisions concerning auditing policies, methods for examining the status of the business and assets
of the company, and other matters related to the execution of the duties of corporate auditors shall
be made by resolution of this board.

(2) Composition

* There shalf be five corporate auditors, with three of these being outside corporate auditors.

{3) Administration

* In principle, the board of corporate auditors shait mest ance each month,

Corporate Auditors

(1) Role

o Each corporate auditor shall audit the execution of duties by directors as members of the board of
directors and as executive officers (representative directors)

(2) Quarifications

+ Candidates for outside corporate auditors shall be honest in character, highly insightful and capable,
hold a high degree of specialized knowledge and a wealth of experience in specific fields such as
law, accounting, business management, and the fike, and shalt be persons who endorse the compa-
ny's management principles and poticies. Gender and nationality etc. shall be of no consequence.

* Candidates for internat corporate auditors shiall be hanest in character, highly insightful and capable,
and shall have expert busingss knowledge and extensive experience. Gender and nationality etc.
shall be of no consequence.

(3) Remuneration

* Remuneration provided to corporate auditors shall be within the monetary amount approved by a
general meeting of shareholders, and shall be decided upon mutual consuftation of the corporate
auditors,

{4) Duties

* Corporate auditors shall attend meetings of the board of directors, and when necessary shall
express their opinions thereat. tn addition. corporate auditars may attend all other internal meetings,
including those of the management council,

* Carporate auditors shall observe laws, ordinances and the articles of incorporation, and shall exer-
cise the care of a good manager in the faithful execution of their duties.

= Corporate auditors, when trading stocks and the like, shall comply with laws, ordinances, and the
internal regulations “Matters Refated to Insider Trading,” and shall exercise due care not to cause
any suspicions of insider trading.

Disciosure of Information

* In an effort to bring an accurate understanding of the company’s management policies and business
activities to all stakeholders, the company sfiaif strive to make full disclosure, not limiting itseff to the
disclosure of information required by faw, but also actively pursuing the voluntary disclosure of infar-
mation.
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in many corporate scandals, it is the failure of lower ranks o
report promptly illegal goings-on to top management that
prevents a company from responding appropriately. The
Company, through our Activity Guidelines and other docu-
ments, clearly states that we shall comply with faws and
regulations while maintaining the highest ethical standards.

In addition, in November 2000, a Compliance Committee
was established in order to strengthen our system of com-
pliance under the direct supervision of the President.

Compliance First and Prompt Report

The most important aspect of compliance management is for
gach employee and officer to become aware of and focus on
compliance. Any action that may be construed as a compliance
breach must be avoided completely. Any compliance breach by
officers or employees in pursuit of profits for the Company is
impermissible.

In cases where any compliance issue should arise, we request
officers and employees to report the issue immediately and
without fail to their supervisor or staff of the relevant depart-
ments, as it is necessary to promptly cope with any such com-
pliance issue.

Organization Chart

[Residentfand(CrO)

Compliance Committee

Chairpersan:Senior Managing Executive
Officer, Responsible for Hu-
man Resources
Development & Information
Management Group

Members (General Manager of each of

the following Departments):

« Internal Auditing Dept.

 Comorate Planning & Coor-
dination Dept.

 Public Relation Dept.

 Persorinel Dept.

* Legal Dept.

* [T Planning & Promation

Dept.
* Accounting Controlting
Dept.

* Planning & Administration
Dept., Financial Resources
Management Group
Adviser: Outside Counsel
Secretariat: Legal Dept.

L |

RlCorpoiatelGroup) Business]Units]
Compliance Leaders
(General Manager of each of Planning
{ & Administration Departments)

Compliance Leaders

™
Compliance Leaders

Domestic

Overseas

« General Manager for the Americas,
Europe, China, Middle East and CIS

« Subsidiaries

* Branches

Regional Business Unit
Subsidiaries




Compliance Guiding Principles

The Compliance Committee is responsible for drafting and
reviewing the Compliance Manual and distributing it to all offi-
cers and employees. The Compliance Manual is intended to
help officers and employees incorporate compliance into their
practices. The Compliance Manual contains the following 18
Guiding Principles:

O For Daily Business Activities

1. Observing the Anti-trust Law

2. Security and Trade Control

3. Customs/Controlled ttems

4. Compliance with Business Related Laws

5. Respecting and Protecting Intellectual
Property Rights

6. Prohibition of Unfair Competition

7. Information Management

8. Preservation of the Envircnment

9. Business Transactions Overseas

O As a Member of Society

10. Prohibition of Giving and Receiving Bribes

11. Prevention of Unlawful Payment to Foreign Government Employees
12. Political Contributions

13. Confrontation with Antisocial Forces

O To Create a Comfortable Working Environment
14, Respect for Human Rights
15. Eliminating Sexual Harassment

© For Individual Actions

16. Regulation on Insider Trading

17 Efimination of Conflict of Interest
18, Proper Use of Information System

Encouraging Compliance Awareness
among Officers and Employees at Every
Opportunity

We regularly conduct compliance seminars targeted at various
groups such as new recruits, newly promoted/appointed man-
agers and corporate officers, as well as all officers and employ-

ees. We also make use of var- [ =
ious conferences held by the |
Company in Japan and over- %
seas in which compliance
seminars are incorporated. =
Further, the latest version of i ;ﬂﬁ%
the Compliance Manual, refer- IVEIAT LA

ences to respective applicable
laws and regulations, related |
Corporate Rules, and other |
manuals are available on the
Company’s Intranet.

Compliance Manual distributed to all oﬁiceré
and employees

Speak Up System Allows Officers and
Employees to Directly Contact
the Compliance Commiittee

When compliance problems occur, they should be handled
through the chain of command. However, for situations where
reports cannot be made through the chain of command or rou-
tine methods do not work, a system has been created whereby
those who have noticed problems may directly contact the
Compliance Committee. We call this system the Speak Up
System. Outside legal counsel and corporate auditors, as well
as the secretariat of the Compliance Committee were included
as additional points of contact in August 2003, further strength-
ing the Speak Up System.

Although in principle the informant is required to disclose his
or her identity, at the same time, the system ensures that not
only are both the identity of the informant and the information
kept confidential, but also that no unfair treatment befalls the
informant as a result of his/her actions. The Compliance
Committee is responsible for appropriately handling all informa-
tion it has received from the aforementioned points of
contact.

The Speak Up System

Investigation and appropriate handling based on

investigation results

CofporatelAuditoy U

¥eqa)
Speak Up ——— >
Feedback

Promoting Introduction of “Speak Up
System” Among Subsidiaries

In June 2004, the Diet passed the “Public Informant Protection
Act” to help protect whistle-blowers from being unfairly treated
by their companies. Some of our subsidiaries have already
adopted their own speak up systems, and based upon the Act
we are planning to introduce similar compliance committees
and speak up systems. The speak up system of each subsidiary
shall include the secretariat of the Compliance Committee of the
respective subsidiary, outside legal counsel and the secretariat
of the Compliance Committee of Sumitomo Corporation as
points of contact.
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We endeavor to instill Management Principles and business strategies in the
company through direct contact between management and employees.

CORPORATE
SOCIAL
RESPONSIBLITY

Column: Direct
Contact with
Employees

To achieve our business goals, each employee must first and
foremost understand the goals and then take action to help
achieve them. The key is excellent internal communication.

Excellent communication between superiors and employees in
the office is fundamental. Since 1997, we have been holding
“direct contact” sessions between employees and the president
and general managers of business units. Through these infor-
mal gatherings, ideas about the future directions and business
strategies of Sumitomo Corporation are shared. The talks not
only let management convey corporate messages to employees,
but let management hear and respond to employee feedback
and possibly reflect it in company strategies.

In addition, MM (Monday Morning) Message sessions are held
where general managers of the Dept., who are in charge of
implementing business strategies, convey their ideas on various
themes to the members every week. Of course, such informa-
tion could be more efficiently conveyed by e-mail, but we think
the MM Message sessions, in which the members of a section
can freely communicate in person, help create a common
awareness of goals.

President’s Direct Talks with Various Groups in 2003

Name Frequency | Number of Employees Participated
General Manager Small Meeting 12| 20 per meeting; 240 total
Team Leader Meeting 3 340 in total
Nonmanagerial Staff Meeting 1 60
Jobsite Visit 10| 20 per meeting; 200 total
Group Top Management Meeting 1 120

In addition, approx. 10 meetings were held with employees of overseas offices and
supsidiaries in North America, South America, Eurcpe and Asia.
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In general, Sumitomo Corporation is organized into three
segments: the Corporate Group, individual Business Units,
and domestic and overseas Offices and Subsidiaries.

So as to promote diversification more efficiently and to
maximize our integrated corporate strength, each division
and group is under the direct control of the President and
Executive Officers. It is a simple organizational structure with
great flexibility.

Organized by Field and Function

The Corporate Group consists of the Internal Auditing Dept., the
Corporate Planning & Coordination Office, the Human Resources
Development & Information Management Group, and the
Financial Resources Management Group.

There are nine individual Business Units, organized by field
and function. The General Managers of each unit, while coordi-
nating cooperation with offices and subsidiaries in and outside of
Japan, formulate and promote global business strategies for the
whole spectrum of products they oversee.

Offices and subsidiaries in Japan and overseas harmonize the
global product strategies of our Business Units, and promote
locally rooted businesses. Although our organization is divided
by function and business, it has a functional and efficient struc-
ture because companywide teams under the direct control of the
President and Executive Officers can be assembled if necessary.

Organization (as of July 1, 2004)

General Meeting of Shareholders i

Board of

{Chairman of the Board of Directors:Chairman)

Directors

President and CEQ & Executive Officers

|
|

Corporate Group

Business Units

Domestic and Overseas Offices

Internal Auditing Dept.

Corporate Planning & Coordination
Office

Human Resources Development &
Information Management Group

Financial Resources Management
Group

Media, Electronics
Business Unit

Business Unit

Unit

Metal Products Business Unit

Transportation & Construction
Systems Business Unit

Machinery & Electric Business Unit

Chemical Business Unit
Mineral Resources & Energy
Consumer Goods & Service Business

Materials & Real Estate Business Unit
Financial & Logistics Business Unit

& Network




Business Proflles

There are eight Business Units classified by product, and a ninth by function, the
Financial & Logistics Business Unit. Their activities are introduced below. In addi-
tion, this section will explain the husiness profiles of our domestic and overseas

offices and subsidiaries.

Metal Products

Transportation & Construction Systems

Machinery & Electric

Media, Electronics & Network

Chemical

Mineral Resources & Energy

Consumer Goods & Service

Materials & Real Estate

Financial & Logistics

Domestic and Overseas Offices and
Subsidiaries

Metal Products

This Business Unit handles mainly steel, steel tubular products,
and non-ferrous metal products such as aluminum. Operations
include steel-sheet processing centers for automobiles and
home appliances and integrated services to petroleum and nat-
ural gas companies utilizing supply-chain management. This
Business Unit is promoting thus a global operation.

7 Chromium-free steel sheets suitable for recycling

Based on requests from electronics manufacturers in Japan, the
Iron & Steel Division No.2 each month is selling approximately
16,000-ton chromium-free steel sheets to parts makers through
our 13 Steel Service Centers in Japan and ASEAN countries.

These products do not cause the release of toxic chromium
when products using them, such as home appliances, comput-
ers, VCRs and DVD players, are recycled.

Transportation & Construction Systems

Ships, railroads, other transportation systems and construction
equipment are the mainstays of this unit. In addition to trade in
various countries, we also operate businesses with high added
value such as aircraft leasing, automobile and construction
equipment dealerships, and financing centered on auto loans.

{1 Urban transport project aiming to ease urban con-
gestion and reduce CO2 emissions

This Business Unit handles the construction and maintenance of
a new urban transport system, different from conventional sys-
tems, to ease congestion in an environment-friendly way. In
Manila, the Philippines, we constructed a light rapid transit (LRT)
system along a main trunk road of the city; it has become a valu-

able mode of transport . We have also received orders for a sys-
tem to control and service the operation of rubber-tire vehicles
via computer from international airports in the U.S., Hong Kong
and South Korea as well as Osaka. The monorail launched in the
suburb of Osaka is
running smoothly
and eases daily
commuting.
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Machinery & Electric

This Business Unit handles infrastructure for power generation,
telecommunications, waterworks, sewage treatment, natural
gas and pipelines operations. It also handies new technologies
in emerging areas such as biotechnology, clean energy and IT
(information technology). We conduct world-scale, conventional
EPC (Engineering Procurement and Construction) business and
trading, and operate electric power, waterworks and telecom-
munications facilities.

I Energy-saving business reduces costs
Our ESCO (Energy Service Companies) activities involve diag-
nosing office buildings, commercial facilities and factories,

remodeling them to reduce energy costs by specified amounts,
and share the savings with clients. We achieved good results
7 1 with our power-saving
' solutions in Thailand
2! and are now preparing
A 10 expand the business
M 10 cover lighting, air
conditioning, and fre-
quency control co-gen-
gration in Japan, Asia
and the Middle East.

Media, Electronics & Network

Our activities in media include cable TV, programming and
movies. In the area of electronics, we are focusing on trading of
cutting-edge electronics materials and devices as well as devel-
opment of electronics manufacturing services (EMS) in Japan,
China and ASEAN countries. Our network businesses consist of
IT solutions, telecommunications and Internet-related business-
es.

01 Community-based broadcasting and telecommuni-
cations

Jupiter Telecommunications, one of our affiliates, is Japan's
largest cable TV multiple system operator. Jupiter operates

under the J-COM Broadband brand and has 20 cable systems
spread across the main regions of Hokkaido, Kanto, Kansai and
Kyushu. In addition to cable TV broadcasting — which includes
news, movies, sports, i ! ‘ . ‘
documentaries and com-
munity channels — |
Jupiter also provides
Internet and telephone
service. Through these
services, we aim to con-
tribute to the quality of
life in local communities.

Chemical

The Chemical Business Unit is committed to pursuing new busi-
ness opportunities by shifting our resources into advanced, cut-
ting-edge fields, such as new materials, electronics, biotechnol-
ogy and medical care, and into overseas businesses, especially
in China. In the area of plastics and organic chemicals, we con-
tinue to concentrate our resources in highly profitable areas
such as the automotive and home appliance fields.

{J Environment-friendly pest control through
pheromone technology

Our AgriScience Dept. is experimenting with a new generation
of environment-friendly products and methods for crop protec-
tion. One is a |pheromone-based product of natural origin that

prevents pests from mating and thus stops their development
cycle before the harmful stage. This biocontrol product, which
has a very low impact on the environment, has already been
~ used in over ten countries
* including France, where it is
‘| widely acknowledged by fruit
farmers as effective in con-
trolling pests in apples and
pears. We plan to continue
focusing on such environ-
1 ment-friendly products for
which demand is certain to

b%uecr:vironmema\ impact pheromone-based grow.




Mineral Resources & Energy

The Mineral Resources & Energy Business Unit is engaged in
the development of natural resources such as coal mining pro-
ject in Australia, copper mining project and LNG project in
Indonesia, and oil development project in the U.K. (North Sea} in
order to bring stable supplies of valuable natural resources to
Japan. This unit is also developing environment-friendly busi-
nesses such as wind power generation and biomass power gen-
eration.

T3 Copper mining project in Indonesia contributes to
local community

Our joint venture project of copper mining in Indonesia has cre-
ated local employment for over 4,000 Indonesian nationals.
Under the corporate principle of coexistence with local commu-
nities, the company operating at the site is providing infrastruc-

ture, including irrigation for the nearby villages and a portable
water distribution system. They have also rehabilitated elemen-
tary schools and are promoting education by supplying furniture
and school books, and by offering scholarships to high-school
and university students. Our activities together with the compa-
ny's other various busi- T - '
nesses in Indonesia
were recognized by the
Indonesian government
in the form of a corpo- B
rate award from the &
President in June 2003. @

2] 3]

- \&I

A production line that effectively takes out copper con-
centrate from mineral ore in Indonesia

! Consumer Goods & Service

This Business Unit handles foodstuffs such as wheat, soybeans,
bananas and meat; textiles; and the retail operation of supermar-
Kets and drugstores. We currently focus on establishing a sys-
tem of traceability — in the case of foodstuffs, from farms and
plantations to store shelves — due to consumer demand.

T Food business training system

The Foodstuff & Fertilizer Division holds a training course for
division staff and employees in our foodstuff-related subsidiaries
and affiliates to ensure food safety. In 2004, some 200 people
attended a basic course, an advanced course and a quality-con-
trol management seminar. These courses, presented with the

cooperation of external consultants, use original curricula tai-
lored to job positions and work criteria and aim for the high
standard of courses
given by foodstuff mak-
ers. We will continue to
train our employees to
i raise our standards.

| .
Reference materia! for food safety

Materials & Real Estate

This Business Unit handles such products as cement, lumber,
pulp and paper, tires, and real-estate fields including planning,
development, rental, sales and property management.

{7 Waste-reduction management system

In office buildings, refuse is generally collected from receptacles
on each floor and sorted at a waste-collection point. At Harumi
Triton Square, site of our main office building, a waste-sorting
system is operated by Sumisho Building Management Co., Ltd.
and others by which trash is sorted at the tenant level. in addi-

tion, a jointly developed “garbage measurement management
system” weighs every
tenant’s garbage sorted
type. With this system,
we hope to reduce waste
throughout the building .
by having tenants bear | T

the cost of the disposal <

of their refuse. - \_‘ ! )
Lzsur%eierbrziitgg g\qﬁ:ﬁ:remem management system at
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B Financial & Logistics

This unit handles finance-related business such as business
investments and commodity derivatives, as well as logistics-
related business — from the delivery of TV shopping products
to plant transfer services. It also handles the development, sales
and operation of industrial parks that offer manufacturers over-
seas production centers, and insurance-related businesses tar-
geting individuals and corporations.

1 Our efforts in greenhouse gas emissions

The Commodity Business Dept. focuses on emission trading, one
of the Kyoto flexibility mechanisms that helps reduce global
greenhouse gas emissions level. To this end, the department
acquired 100,000T-C0Oz (tonne CO2 equivalent) of carbon reduc-
tions credit or Assigned Amount Units (AAUSs) guaranteed by the
government of the Slovakian Republic.

AAUs are one of four tfradable emission credits defined by the
Kyoto protocol and are essentially allowances assigned by the
government to each domestic entity. The AAUs acquired by the
Commodity Business Dept. are backed by real emission reduc-
tions within Slovakia resulting from fuel switch from brown coal
{lignite) to natural gas at small communal hot-water and steam

i = supply facilities. Thanks
to the lower sulfur content
of natural gas, the fuel
conversion is thought to
have improved the air
quality in the region as
well as reduced the CQz
emissions level.

fh )
The emission allowance (AAU) purchase from a
Slovakian company was the world's first such deal
guaranteed by a government.

Domestic and Overseas Offices and Subsidiaries |

Our corporate strengths are optimized by integrating the strate-
gies developed by each business unit for their products with
those put into place by our domestic and overseas offices and
subsidiaries forioperation region by region.

{J Contributions and development of eco-business
meeting local conditions

Hokkaido District Heating Co., Ltd. supplies heat to business
facilities and 8,000 households. It operates in the Ashibetsu and
Makomanai districts of Sapporo City, covering some 880,000
square meters in all. In February 2003, we opened a plant that
annually uses 29,000 tons of RDF {(Refuse Derived Fuel) com-
posed of office paper refuse (50%), wood refuse from construc-
tion sites (40%) and plastic refuse {10%). This environment-
friendly recycled fuel generates 80% of the heating supply for
the Ashibetsu area.

Our Kansai Regional Business Unit is selling a Kyowa-made
filter unit, a sack made of synthetic-fiber net used in civil engi-
neering work along shores. By packing the sack with small rub-
ble stones, the unit provides a porous space, which varies
depending on the diameter of the stones. Thus filled, the filters
can be used to make a suitable environment for an underwater
habitat or base for vegetation and thus improve the shores
along which they are deployed. The flexible filters easily accom-
modate irreguiar topographies, and their uses include the pre-
vention of landslides, the shoring up of earth and sand, the
strengthening of riverbanks and coasts, and the protection of
bridge piers.

Kyushu-Okinawa Regional Business Unit is tackling cogenera-
tion systems, mat-bhaskets for shore protection projects, and
sales of various kinds of scrap as part of its environment busi-
ness. Further, in line with the aim of the Hakata Ekimaedori
Kasseika Kyogikai (*Association for Revitalizing the Street in
Front of Hakata Station"), our volunteers clean the area sur-
rounding the building early in the morning on the third Thursday
every month, in an effort to
promote communication
with the local community
and raise employee aware- .
ness of the environment. ,

Overseas, Summit Pulp & Aofs Fefuse Derived Fusis) in use al Hokkaido
Paper Inc., a subsidiary of DiSt,”.CtHeamg C?‘.i U?' ,
Sumitomo Corporation of ! oy |
America, operates a waste pasdss
paper collection business. It i
s a large recycling business
on the West Coast with
three plants in California. It
purchases waste paper from
retailers, sorts it according
to fiber strength and other
factors, and then sells it to
paper recycling factories in g
the U.S., China and Japan,
contributing to the recycling

yowa-made filter units create a habitat for iiving
things

Summit Pulp & Paper Inc., a company specialized
of more than 130,000 tONS i waste paper recycling

of paper each year.
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For Sumitomo Corporation to steadily fulfilt its social respon-
sihility toward society, the economy and the enviroment, a
firm earnings base and corporate strength are required. To
realize this goal speedily and surely, we have impiemented
our Medium-Term Management Plan every two years since
FY1999.

AA Plan Aiming at Renewing Record
Profit Levels for Two Consecutive Years

We are currently implementing a Medium-Term Management
Plan called the AA Plan (FY2003-2004). AA stands for
“Approach for Achievement” and refers to the earning power
that covers shareholders' capital costs, our geal since 1999,
Specifically, our goal is to achieve a risk-adjusted return ratio of
7.5%.

We see the recent changes in the business environment as an
opportunity for us, a global and diversified company, to expand.
Under the AA Plan we are aggressively utilizing management
resources and aiming at a risk-adjusted return ratio of 6% or
higher and record profit levels for two consecutive years.

Basic Policies of the AA Plan

Expansion of the earnings base and strategic moves to the
future by maximizing our “integrated corporate strength”

» Utilizing management resources 10 the fullest extent by
advancing the Business Portfolio Strategy

* Exploring and developing various businesses by maximizing
our “integrated corporate strength”

* Tackling new technology, potential market and region

¢ Human resources management for strengthening our busi-
ness foundation

Enhancing our corporate strength with efficiency and
soundness

« Efficient group operation on a global basis
* Advancing risk management
» Thorough legal compliance

Steps in Our Reforms

Consolidated Net Profit & Risk-Adjusted Return Ratio {RR)*' (net-income basesd)

Consolidated net income (100 mitions of ven} | 3 Consolidated net income RR(%)
800 aalii -8

700
—‘—6 0%

600 — -6
400 |- 3 7m 0% / Ty
200 — 139 -2
0 [ l 0
200 — -3 (fiscal year) _J 2

‘98 ‘9 '00 ‘01 ‘02 ‘03 ‘04

(target}

Basic Profit (Gross profit-Selling, general and administrative expenses-interest expen-
ses, net of interest income + Dividends) x {1-Tax Rate)+Equity in eamn-
(100 millions of yen) ings of associated companies, net

1000 - 934
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200
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(fiscal year)
‘98 '99 00 01 ‘02 ‘03 ‘04
(target)

Risk-Adjusted Assets by Risk-Adjusted Return Ratio

RR: risk-adjusted return ratio {net-income based)
ORR>7.5%  7.5%>RR>3.0% [3%>RR>0% 30%>RR

Total risk-adjusted assels

(year-end of fiscal year) (Carporate Group excluded)

7% . 34% 30% [9,700

1 1/

02 1% 4% 9% 26% 8010
|

'04
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| | 1 | | of yen)
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*1 Risk-adjusted return ratio (RR): Our unique index of what profit can be expected given potential business
risks; Consofidated return (profit) + consolidated risk-adjusted assets (maximum possible loss)
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Results and Assessment of First Year
(FY2003) Under AA Plan

in FY2003 we achieved our profit target of ¥60 hillion for the
first year of the AA Plan. Qur consolidated net income was
¥66.6 billion as a result of improved performance: the Jupiter
Telecom cable TV business became profitable, the financial bal-
ance of the copper and gold mine project in Indonesia improved,
as did that of marketable securities. Our basic profit steadily
expanded, and as a result of our efforts to focus on our core
businesses, net income by segment for this fiscal year by and
large improved.

Total assets increased by ¥156.3 billion to ¥5,012.5 hillion
compared with the year-end of the previous fiscal year, thanks
to the increase in operating assets accompanying the expansion
of our garnings base and the increase in unrealized capital gain
of shares.

Shareholders’ equity increased by ¥112.1 billion from the
previous year to ¥730.8 billion, thanks to the recovery of the
stock price and an increase in retained earnings. As a result,
shareholders’ equity ratio reached 14.6%, up 1.9 points com-
pared with the previous fiscal year.

We will make efforts towards playing a role as a good corpo-
rate citizen by returning our profits to shareholders, employees,
local communities, and so on.

Relationship with Stakeholders

Shareholders

) provision of venue /

dividends for busmess/

investment /{(
™M

L
~J

local contribution

Sumitomo Corporation Group

i
[

stable living ! | .
base

labor

0‘\7 g
35 .
Employees

N
\~ .
~, price
products,
services,
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Global Environment
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Financial Results

Net Income & Basic Profit (Fy2001 - Fr2003)

{100 millions of yen)
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Unified,
Companywide
Efffort Toward Risk
Vianagement

To minimize potential risks that could have a serious impact on
business and 1o establish a management system that can han-
dle praoblems when they occur are two very important issues for
a corporation. For this reason we have worked to establish a
risk management system.

Definition of Risks and Risk Management

We define risk as the possibility that cashfiow may deviate from
our projections — in other words, “uncertainty.” This refers to
problems projected beforehand, or possible losses due to unex-
pected situations, or the possibility that returns do not meet pro-
jections. We classify these risks into 1) “quantifiable risks" such
as uncollectible account receivables and reduced inventory
value; and 2) “un-quantifiable risks” such as those due to
human error and natural disasters, and manage them accord-

ingly.

Purpose of Risk Management

1. Stable business results (Survival)
Minimize gap between profit projections and actual results
2. Enhanced corporate strength (Quiet Night's Sleep)
Manage total risks within our strength
3. Maintenance of trust (Good Citizenship)

Fulfill social responsibility such as compliance with laws and
regulations

» Quantifiable Risks

The guantifiable risks are those for which we can work 1o secure com-
mensurate profit by utilizing risk-management tools and methods such
as the "3 Strategic Measures,” including risk-adjusted returns. These
can be aiso called “value-creating risks.”

o Un-quantifiable Risks

Among the risks impossible or difficult to quantify are those that are
not readily evident. Once they become evident, they can have a major
impact on corporate management and call for companywide mea-
sures. These risks generally don't bring returns, only losses, and so
can be called “value-destroying risks.”

Risk Management Organization and
Structure

The main roles of the Financial Resources Management Group
include 1) establishment of risk management framewaork (rules,
organizational structure, systems, etc.) at the companywide
level; 2) development and improvement of unified, companywide
decision-making support tools and methods; 3) after-the-fact
monitoring of risk status at the companywide leve!, and report-
ing to management; 4) risk analysis of strategically important
regions and business fields; and 5) establishment of a cus-
tomer-rating system for internal purposes.

Based on the companywide framework, the risk management
of each Business Unit is implemented by its General Manager
and supported by each unit's Planning & Administration Dept.

We have committees related to risk management. A Loan and
Investment Committee and Compliance Committee deliberate on
important subjects as well as formulate, revise and abolish
major regulations, systems and guidelines from a companywide
viewpaint.

{General Meeting of ShareholdersJ

! ]
[ Board of Directors J LBoard of Corporate Auditors ?
( )

Chairman of the Board of Directors:Chairman
{President and CEO & Executive Officers| | Committee

I
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Loan and Investment Committee
Promation Team for Integrated Risk Management
l Information Security Committee
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Measures for Risk Management

Our "Basic Standards of Companywide Risk Management” are
rules and guidelines relating to companywide risk managemeant.
They stipulate the definition of risks, the purpose and basic poli-
cy of risk management, and the roles of each organization.
Accordingly, risk-management standards related to credit, mar-
keting and investment are stipulated for each quantifiable risk.

Internal Standards for Management of Quantifiable Risks

[ Seners of Compammies

Definition of risks, purpose and basic policy of risk management, roles of
each organization

—{ Credit Risk Management Regulations j}

» System of Internal Rating of Customers (SCR)
o Determining authority and rigk guantification based on the rating

—LMarket Risk Management Regutations ‘

o Each of the front/middle/back offices bears responsibility for its functions
and all check each other

 Loss-limit management {(management of worst-case loss limit) based on
Gross/Net, range of balance and VaR
ﬁ - N )

— Investment Risk Management Regulations }

* Establishment of investment standards (selection of field)
» Monitoring after investments, Exit Rules (establishment of standards to
shut down a business)

Promotion Team for Integrated Risk
Management

Under a previous system, risk management for un-quantifiable
risks was undertaken voluntarily by each separate Business
Unit, along with specialists under Corporate Group control. We
augmented this system by establishing the Promotion Team for
Integrated Risk Management in May 2002 to organically con-
nect these separate management entities and carry out a com-
panywide review from a viewpoint of corporate protection.

Promotion Team for Integrated Risk Management

Team leader: General Manager, Financial Resources Managemem—\
Group

Team members: Each General Manager of Planning &
Administration Dept., of Business Units; General Manager,
Planning & Administration Dept., Kansai; General Manager,
Planning & Administration Dept., Chubu; General Manager,
Planning & Administration Dept., Kyushu & Okinawa; General
Managers within Corporate Group; General Manager of Insurance
Business Dept.

Secretariat: Planning & Administration Dept. Financial Resources
Management Group, Legal Dept., Corporate Planning &
Coordination Dept.

25|

Functions of Promotion Team for
Integrated Risk Management

The Promotion Team for Integrated Risk Management performs

the following at a companywide level and then reports to and

advises management.

 Closely examines, analyzes and assesses the un-quantifiable
risks surrounding our Group

 Ranks by prigrity the un-quantifiable risks that should be tack-
led at a companywide level

¢ Formulates quantifiable against un-quantifiable risks with a
higher priority, and monitors the status of implementation

Risk Map

Frequency 1
(high)

Frequency 2 | Frequency 3
(medium) {low)

Degree of impact A

(large) High Risk

Degree of impact B
(medium)

Degree of impact G N

(small) Low Risk

We have classified 107 un-guantifiable risks inta nine categories from low to high.

Enhancement of Risk Sensitivity

To raise employee sensitivity toward the various risks in busi-

ness and enforce compliance, we are carrying out the following:

e Holding seminars for case studies

* Gathering incident data and internal feedback

¢ Enhancing various in-house training courses (Sumitomo
Coporation Business College) hosted by the Personnel Dept.
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Our Training Programs Result in Proposals for New Businesses

Business Creaftor Program

In 2003, Sunitomo Corporation undertook an unprecedented training program. The trainees developed a complete busingss
plan for a new area and presented that plan to management. In other words, creators of new businesses were being trained.
Turning knowledge into an actual new business provided trainees with new challenges and continual surprise. This training
program helps make the most of Sumitomo Corporation’s core competence, which is “integrated corporate strength.”

Training Programs to Help Turn Knowledge Into Viable
Businesses

Sumitomo Corporation has always conducted numerous practical training courses, cov- 7% 1) Preparaton | astorprfminay | 10 s
ering commerce, trade, and foreign languages. Nevertheless, the rote memorization Learn the type of think-
I ] . . ing necessary to it
and lecture-based training of the past are no longer sufficient to cope with the rapid ‘n"egw;nﬁsm:%es.z,iii et
. . R . . . . i oia ‘Umug under- Yy
and diverse changes in today's busingss world. So we incorporated action learning and e sandngctcrent ‘5{5;?&22
created the Business Creator Program, the first of which was held in 2003. The semi- e once o
nar requires students to use their newly acquired knowledge and skills to create a busi- uness reans.
. After comparing and
ness plan and present it to management. compramising on the
kinds of new busines-
Application ses being considered, | Three months

Details of

the Business Creator Program

Read reference materi-

w

marketing and business | {six sassions,
COUTSES | plans must be created, |12 days in all)
presentation methods

teamned, and planning
completed.

Business plans are

Feasibility | compared to real Three months

Small-Group Approach Refines Business Plans

. 4 studies business sitqangnsand Ef;?,:‘gamngm
Students of the Business Creator Program totaled 25, all 9- to 16-year veterans who revised for viabilty.
: i i Each
had been recommended by their managers. The seminar held seven camp sessions, 5 brsentation | sresenaontamar | one cay

agement.

gach of which offered specific, everyday knowledge in some field, such as finance.
Then each participant had to create a plan for a "business that does not exist today.”
Along with outside consultants, the plans were thoroughly vetted, and the best four
were chosen. The seminar participants then divided up into four groups and spent
three months of after-hours and weekends preparing business plans, including hear-
ings inside and outside the company, so the plans could be presented to management.

Students 20-30 middie management in their late 30s

Study Flow

B
!
3

SpecitylSumiiomois
lEnot]
Intensive Courses
Training Personnel Who Know the “Strengths” of s
Sumitomo
When jpresented new business plans by the seminar participants, management said, 'm@
“There are many factors that cause new businesses to fail, but we hope you will contin-
ue to face the challenge.” Management had many positive comments, and participants Setithemesyiod
felt their time had been well spent. In the seminar, they went from nothing to some- ol eaning el -
thing, taking knowledge and skills and building toward actuality. For the participants of
[Actionlleanning}

the seminar, the best part of the learning experience was finding out what knowledge
and thinking are necessary to create new businesses and how management approach-
es new business possibilities. They experienced the kind of group cooperation neces-
sary to build a business plan and were reminded of the importance of communication
when they were putting the plans together.




Special Feature ’ Business Creator Program

Intensive courses In a
seminar camp setting

Toward a Competitive Company Full of Creative

Individuals SUMITONMO
Sumitomo Corporation plans to use such seminars to nurture individuals who will be SOCTAL AND
able to build new business models and create new businesses. We believe that these ERVINORROERTAL,
kinds of strong individuals will create a more competitive corporate organization. These RGRORT 2008
individuals will bring together a variety of knowledge, skills, and ideas that will help us

more effectively customize solutions for our clients. And that is the biggest advantage SUKITORO
Symitomo Corporat.ion can offer. Thosg who have taken the Business Creator P‘rogram lﬁé?”ﬁé?ki”ﬁséeéi’n' . CORPORATICN
did so to hone their strengths and skills. And we are sure that our seminar will keep the courses > AMD SOCIETY

bringing valuable personnel to the front line of business opportunity.

“I realized the importance of group discussion when we all have the same objective.”

The most important part of the seminar for me
was to be reminded of the importance of group
discussions. We had eight people of various ages
and career paths and we were supposed to dis-
cuss new business possibilities. At first, we didn't
make much progress. But as our discussions pro-
gressed, they rose to higher levels. In those dis-
cussions, | learned that even negative opinions

“l learned the vital importance of gathering valuable information, and of sharing it.”

The seminar taught me how to gather lots of
information from a variety of sources and then
choose the information with value. { alse found it
very important to share that information with the
other members of the group. In this way, | could
add value to the information, and that’s when the
scales fell from my eyes. What's more, the role of
a group leader is to make sure everyone has

“| learned to look at business objectively and use that objectivity to solve problems.”

In our group, we learned how not to be influenced
by preconceived ideas and to go back to the start-
ing line to do it right. | was also very impressed by
the camp seminar sessions held before the group
work began. The case studies and discussions we
did with our instructors were especially helpful in
pointing up business risks and clarifying possible
problems. When things are going well, and even

can be important, as they help us go back to the
starting line and look at the problem from differ-
ent angles. When a group is working toward a
single goal, it is very important to have discussion
after discussion.

access to all information, help them understand
all the ramifications of that information, then
guide the team so the strengths of its members
are fully utilized. | learned a great deal that will
surely help me in the trading company business in
the future.

when they are not, we learned to look for sofu-
tions from objective viewpoints, which helps in my
everyday work.

Tadashi Hosaka
Assistant Manager
Woodchip Dept.

{
Masahiko Yokota
Assistant Manager

Metal Products IT Solutions
Dept.

Tomoaki Kaneko
Senior Staff

Power & Plant EPC Section No.1
Power & Plant EPC Dept. No.1
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Employees

At Sumitomo Corporation, our business depends on the
efforts of each of our employess. In return, we hope to offer
them goals to achieve prosperity and dreams in their lives.
We hope to provide a place where all employees can
achieve their highest potential and where they will be prop-
erly evaluated and rewarded by our personne! system.

Energizing Individuals and Organizations
by Promoting the Concept of the Right
Person in the Right Place

We strive to hire, train, and appoint superior personnel on a
global scale. We will aggressively hire the best people, regard-
less of gender, nationality, or age.

We feel that putting the right person in the right place, where
individuals can achieve their full potential, is the best way to
motivate both individual and organization. In deciding who is
placed in what position, we also consider growth and training,
and, at the same time, allow people to apply within the company
and organization for available openings as they arise. We
believe this gives individuals the opportunity to create and man-
age their own career paths.

Internal Recruitment and Application

PC (Post Challenge) System
Gives notice of specific internal openings and needs and
accepts applications, with the objective of developing strategi-
cally important personnel and posting them more effectively.

FA (Free Agent) System
For management personnel, who are given authority and discre-
tion to develop their own careers.

CC (Career Challenge) System
For main carrier track personnel who have completed their
basic training, this system allows them to apply for positions
and to make the best use of their strengths.

1

Training Programs Aimed at Developing
Professionals and Leaders

The Sumitomo Corporation Business Coliege was established as
part of the infrastructure that supports personnel training and
education. The college helps people, from new hires to sea-
soned managers, gain new knowledge and skills, and offers
new programs to enhance business creativity. On the front lines,
management watches carefully and attempts to put people in
- : jobs that will help
them learn and devel-
| Op, nurturing not only
W seasoned profession-
als but also a new
generation of leaders.

Sumitomo Cerporation Business College




Diversity of Employment from a Global
Viewpoint

Sumitomo Corporation is a global company, and to add even
greater depth and breadth to our worldwide base we intend to
strengthen our ties with local communities and to build up our
overseas operations. To accomplish this task, we hire, train, and
appoint superior national staff. We also promote national staff to
overseas management positions and always look for manage-
ment potential when assessing and training national staff.

Employees ang their families from Sumitomo Corporation of America’s Pittsburgh operation
€enjoy a company picnic.

Headquarters Training Helps Develop
Overseas National Staff

Sumitomo Corporation headquarters holds intensive training
sessions to help develop national staff at overseas operations.
Some 100 national staff members attend these sessions every
year. The sessions include interaction with staff in Japan, which
leads to higher operational skill levels. Participants also gain
insights into Japanese culture and Sumitomo Corporation man-
agement strategies.

HQ Training for National Staff

Inter-Office Trainee Program {I0T)
2-5-week course for junior staff positions
Management Development Program (MDP)
1-week course for managers
Global Leaders Program (GLP)
2-week course for management of overseas offices

" National staff training session

Employee Performance Data

Employment Trends (Sumitemo Corporation)
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Hires by Location

{at Sumitomo Corporation overseas operations as of March 31, 2004)

Oceania

70
Central &,
South America
233

Europe
430

i
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Knowledge and information are gathered from throughout the company to ensure
the success and prosperity of our host countries and industrial park tenants.

Overseas Industrial Parks

Sumitomo Corporation operates a number of industrial parks in Asia. The objective is more than merely construction of infra-
structure and buildings. Instead, we hope to help our tenants succeed by offering a range of support services. We help nur-
ture local economies through increased employment opportunities and greater foreign-exchange reserves. In addition, we
strive to meld with local communities by contributing to society and by protecting local environments. In other words, we
make 'the most of Sumitomo Corpoeration's worldwide network to help host countries and the tenants of our industrial parks.

Seeking Success for Clients and Host Countries

Sumitomo Corporation builds, owns, sells, and operates industrial parks in China,
Indonesia, the Philippines, and Vietnam. These parks have been well received by both
client companies and host countries. We aim to cooperate with local communities and
contribute to the economies and nation-building efforts of our host countries. At the
same time, our efforts concentrate on helping our clients succeed by supplying support
services such as logistics and staffing. Our overseas industrial parks benefit tremen-
dously from Sumitomo Corporation's global network and business know-how, and we
are able to offer exceptional added value through cooperative support that exceeds
expectations.

Lasting Contributions to Society and the Economy

Our first large project was the East Jakarta Industrial Park (EJIP), which opened its first
increment in June 1992 (see opposite page). Today, the park boasts 320 hectares of
spaceiand is home to 84 companies. EJIP offers 35,000 direct jobs, generates US$2.5
billion in business annually, and exports US$2 hillion a year, which is just slightly less
than 4% of Indonesia’s total export amount. In addition to EJIP, we contribute to the
local area and communities, repairing roads and other infrastructure, donating desks
and supplies to schools, and providing other community support.

Group-wide Know-how Helps Support Our Client
Companies

At Sumitomo Corparation, we want our clients to succeed. At our industrial parks, we
can help them with legal services, procurement of equipment and parts, hiring, logis-
tics, marketing, and many other support services. For example, if a client company
needs to procure parts, information about its needs speeds across the group so the
best possible proposal can be made to our client company. In this way, we offer sup-
port backed by a broad range of know-how and information. Logistics is a key to suc-
cess, which is why we have built a logistics center in each of our industrial parks to
support all our client companies according to their needs.
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Sumitemo Industrial Parks in Asla

Local employment, both direct and indirect, helps local
economies prosper.

Sumitomo Corporation offers logistics support to help client
businesses succeed. Shown above is the logistics center in
Vietnam.



Special Feature l Overseas Industrial Parks

EJIP Know-how for Success Transferred to Other Parks and Locales

We applied the lessons of EJIP, our successful industriaf park in Indonesia, in devel- SUNITERD

oping additional industrial parks in China, the Philippines, and Vietnam. Some of the SOUIAL AND

parks are certified under IS014001, which means they are designed and construct- EVIRORRIENTAL

ed to D|8C8 the least DOSSiblB burden on the envi- Right: The water tower at our Vietnam industrial CEHFORT 2009

ronment. In addition, the parks are committed to &}/ fight. All-weather mulipurpose courts at |

education and the local community, showing that i ERe e per

Sumi - . . SUMITOMO
umitomo Corporation is always moving forward in CORPORATION

our quest to reduce environmental impact and con- AND SOCIETY

tribute to local communities and economies. Our
Industrial parks increase employment in host coun-
tries and help achieve “Prosperity and Dreams,”
while supporting companies that want to enter
these markets. We present a win-win situation that
takes advantage of our integrated corporate
strength and knowledge while offering the finest
services in the industrial park business.

Joint fund raising from Japan and Indonesia results in approval for industrial park project

The first hurdle EJIP faced  with an indigenous corpora-
was getting enough capital.  tion.

the government, we received
authorization in October 1989.

We gathered capital from 11
companies in Japan, and
because we wanted to con-
tribute to the growth of
Indonesian capital, we tied up

At the time, Indonesian law
prohibited development of
industrial parks by the private
sector. However, after lengthy
and detailed discussions with

We established EJIP in March
1990 and started construction
in July of the same year.

tive tenant companies.

Dereguiation averts power crisis and brings success in industrial park development

In 1992, construction was
nearly finished but held up by
power outages. Numerous
meetings with government
officials finally resulted in sta-
ble electricity, and the first
phase of construction was

completed in June.
Unfortunately, the bursting
of Japan’s economic bubble
made finding tenants a daunt-
ing task.
In order to attract overseas
companies to the park, we

started negotiations with the
indonesian government for
deregulation. As a result,
regulations were gradually lift-
ed, and we had sold all the
lots by late 1995,

Coexistence with local communities and consideration for the environment

An industrial park must be

accepted as a good corporate
citizen, if it is to bring maxi-
mum benefit to the region and
the host country. When pur-
chasing the land and building
the infrastructure, it is vital to

gain the support of local resi-
dents and take every precau-
tion not to offend their sensi-
bilities. This is especially
important in environmental
issues. While facilities to pre-
serve the environment, like

those at the right, are neces-
sary, they alone are not
enough. Every company that
buys into the park must also
commit to the same high
standards of environmental
protection.

After overcoming numerous problems,
the second phase was also completed.

’ 1 ' Tl e ‘- .‘ ,.__
At EJIP, waste water is fﬁgﬁ);ghly treat-

ed and water quality standards are
strictly enforced.
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Contributions to
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Naturally, every company makes some contribution to soci-
ety through Its business activities. But at Sumitomo
Corporation, we feel companies should be actively involved
with local communities as they work fo create more pros-
perous, comfortable lifestyles. One of our corporate Activity
(Guidelines is “to contribute to society as a good corporate
citizen.” As such, both company and employees are of one
mind when it comes {0 serving the community.

Committee for Promoting Social
Contributions Sets Activity Plan

In seiting our annual programs for contributing to society, we
form a Committee for Promoting Social Contributions that dis-
cusses the alternatives and sets the tone, type, and specifics of
the year’s activities.

In addition, we have a social contribution supporter system in
which employees help promote our social contribution programs
internally and exchange information. This is helping to improve
the programs.

Support for the Next Generation

We believe the children of Japan and the world hold the keys to
our futures, and we are committed to supporting sports, cultur-
al, and academic scholarships and programs that will help fos-
ter the creativity to develop richer, more prosperous future soci-
gties.

TJKIDS Pasokko Club
We supplied personal [ {
computers to six chil- &
dren's institutions in ;. |
Tokyo and Yokohama, - ./ A
and volunteers from g
our company and other
sponsors spent six
months teaching the w - .
chitdren how to oper- PCs open up new horizons for children.

ate them. Many of the volunteers have continued to go to the
institutions even after their teaching periods.

OlJunior Phitharmonic Orchestra
In 1992, with the aim of "nurturing future talent,” we began

supporting the Junior Philharmonic Orchestra,

The Junior Phil is an amateur orchestra consisting of musi-
cians aged 10-22 years old. The orchestra performs in Japan
and abroad and has an international reputation for producing
high-quality, talented musicians. it was invited to Prague’s
Young Music Festival in 2003 and gave concerts in both London
and Prague. The orchestra’s performance drew standing ova-
tions in both venues. Many of the graduates of the Junior Phil
have gone on to become professicnal musicians,

In addition to providing financial support, we also sponsor the
Sumitomo Corporation Young Symphony Orchestra’s concerts
two or three times a year in Japan. Audiences are consistently
impressed by the power and perfection of these young musi-
clans.

Jurior Philharmonic Ohchestra

J-League Players Association Soccer Schools
At soccer schools sponsored by Sumitomo Corporation and

other companies, children from institutions in Tokyo, Osaka, and
Fukuoka are taught by professional soccer players from Japan's
J-League teams. While the children learn the fun of playing soc-
cer, they also interact with volunteers from sponsoring compa-
nies, learning teamwork and social skifls. The joyful shouts of
the children notwithstanding, the J-League players often say,
“When we see the sparkle in the eyes of the kids as they run
after the ball, we are reminded of the roots of soccer and really
want to participate in the next school, too.”

(Sponsor: J-League Players Association/local social welfare
councils)



JSumitomo Corporation Scholarships
One of our activities to commemorate our 50th anniversary as an

integrated trading company began in 19886, and we have award-
ed scholarships to 39 university, and graduate students from 17
Asian countries at present. Our purpose, of eourse, was to nur-
ture the world leaders of tomorrow and to promote friendly rela-
tions with Japan. As scholarship programs require considerable
followup, they are administered by our overseas offices.

This program has helped more than 5,000 students, many of
whom have gone T ThE SO et
on to leadership ine0 voc s symon
roles in their ¥
respective coun-
tries.

Vietnam)

CJSumitomo Corporation Fellowships
Since 1991, we have supported Asian and Eastern European

students studying at New York University Schoal of Law. Many
of the graduates have entered elite judicial circles both in their
home countrigs and in the United States.

CIPrograms at Qverseas Offices
Our offices in the United States, Europe, China, and other coun-

tries have their own programs for contributing to a richer, more
affluent future. In Indonesia, for example, we have set up an
independent scholarship fund. And in Singapore and Vietnam,
we donated to scholarship funds set up by local Japanese
chambers of commerce.

Community Activities by Overseas Offices (excerpts)

. [SEMITONTO)
United States CORPERATION
Grant to Columbia University (Politico-Economic Research Institute) SOCIAL AR

ERVIORIENTAL
Grant to the Japan Society RERO IR 000
Support for the Metropolitan Opera
Grant to the Metropotitan Museum of Art
Grant to Carnegie Hall SUMITOMO
g CORPORATION
Grant to Lincoln Center AND SOCIETY

Grant to New York Philharmonic Orchestra

Donation to United Way (charity organization)

Grant to Partnership for NYC (Japanese Chamber of Commerce of New York)

Europe

Donation to Agape {charitable foundation) and provision of free office space

Donation to the British Museum

Grant to the Japan Society

China

Donation to newly apened Japanese schools

Participation in Japan Society charities

Indongsia

Establishment of schotarship (Summit Chahaya)

Donation to the Jakarta Japan Club Scholarship

Singapore

Participation in the Japan Chamber of Commerce scholarships

Vietnam

Participation in the Japan Chamber of Commerce scholarships

Organizations Supported by Sumitomo Corporation

e Japan Foreign Trade Council, Inc. (JETRO) Environment
Protection Committee

« Nippon Keidanren, Nature Preservation Council

» World Wide Fund for Nature Japan

e Green Purchasing Network

» Issuikai Environment Management Study Group

* NHK Symphony Orchestra

 The Japan Philharmonic Symphony Orchestra

e Japan Symphony Foundation

* New National Theatre, Tokyo

Contributions to
Society Help Bring
a More Prosperous
Tomorrow
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Activities as a Member of the Local
Community

All Sumitomo Corporation offices, at home and abroad, have
endeavored to involve themselves in the local community. In
Tokyo’s Chuo Ward, home of Sumitomo headquarters, we
helped clean up the Hama Rikyu Palace, and we invited several
hundred people from the ward to the Sumitomo Corporation
Young Symphony Orchestra’s concerts. We also visited nursing
homes and supplied them with daily necessities, and invited the
elderly to our office to watch the annual Tokyo Bay Fireworks
Festival.

[JHands-On Yolunteer Experience
One of our objectives is to get our employees involved in volun-

teer activities, so we planned and executed programs that are
easy for them to join. Furthermore, these programs are available
not only to employees, but also to students and residents near
here. In one such program, participants use eye masks and
wheelchairs to gain firsthand experience of what it's like to be
visually impaired or physically disabled. In this program, citizens
of the area who are involved as volunteers acted as teachers,
allowing the "students” to gain experience and get to know
those involved. This year, we plan to further broaden our activi-
ties, as our fellow employees are excited and are hoping for
more expansive programs each month. Some of the participants
have said, “The program was very helpful,” and “One look is
worth a thousand
words, and one
experience is worth
a thousand looks.”

Clockwise from aboverright: A |
visit to a hearing dog 'training
center. A sign language
course. Making picture books
to send to children in Laos. L
Experiencing sightlessness

with masks

CVolunteer Leave
One program aiming to increase volunteerism among our

employees is the volunteer leave program that began in 1998.
Since then, we have been taking advantage of this program, at
home and abroad, to volunteer for all kinds of community ser-
vice projects.

Support for the Arts and Culture That
Nurture Fertile Minds

Hoping to develop culture and arts, in addition to sponsoring the
Junior Philharmonic Orchestra, we support the NHK Symphony
Orchestra and the Japan Philharmonic Crchestra. We donated
to the New National Theater Foundation and Kyushu National
Museum construction fund as well.

Chuo Ward Presents
Award for Recycling

Column

Sumitomo Corporation Head Office was honored with a
citation from Tokyo's Chuo Ward in November 2003 for
our work in building awareness of the need to sort and
recycle waste.
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Contributing fo Environmental Protection by Cseveloping Clean Hydrogen Energy

Creating a Aydrogen-Fusied Soclely
Many see hydrogen as the best solution for the cleanest fuel, since hydragen does not produce any carbon dioxide or any of
the greenhouse gases that contribute to global environmental issues.

Sumitomo Corporation is the most innovative forerunner “Shosha”, to spearhead the opportunities presented by hydrogen.
We have taken a comprehensive approach 1o hydrogen energy, that is, gotten involved in 1) hydrogen production, 2) hydrogen
storage, 3) hydrogen transport, and 4) hydrogen power generation. Sumitomo Corporation identifies promising new technolo-
gies and companies and promoting business tie-ups related 1o the commercialization of hydrogen energy.

Divisions involved in this project are in constant communication, ensuring strategic and organic integration of important

information.

Involved at Every Stage — from Production to Use

Hydrogen is in the spotlight as the clean, renewable energy source. When it is used to generate
electricity, the only by-product is water. It doesn’t emit any toxic substances or greenhouse
gases such as carbon dioxide, said to cause global warming. in this respect, hydrogen seems to
be the ideal solution as the energy source. But there are many issues to be solved in terms of
technology, cost, and so on. Sumitomo Corporation is the leading “Shosha,” involved in every
facet of tapping the potential of hydrogen energy — from production to storage, transport, and
power generation. We continue our search for optimum solutions while gathering the latest
information in each field.

Seeking an Efficient, Economical Hydrogen Production
Method

Cost-gfficient, large-volume production of hydrogen is a big challenge, as the gas hardly exists
separately in nature. We collaborate with hydrogen-related companies and venture companies
on a wide range of research and development, such as studies on the production of hydrogen
using the lees from beer production or gases generated in steel mills and chemical plants.

Sumisho Air Water Co., Ltd., which produces and sells hydrogen for industrial use, is Japan's
exclusive importer/distributor of the Belgian-made “IMET®,” a small-scale hydrogen generator
that produces hydrogen through the electrolysis of water.

In addition, Sumitomo Corporation is the exclusive distributor for Distributed Energy in the
U.S., whose PEM “HOGEN®” produces high-pressure hydrogen through the glectrolysis of water
without compressors, using late-night (cheap) electricity.

The thermo-chemical method, also known as the IS method, uses a helium-cooled nuclear
reactor and can efficiently produce large volumes of hydrogen with no carbon dioxide emis-
sions. The reactor is safer and more efficient than conventional light-water reactors. The IS
method uses iodine and sulfur as catalysts, producing hydrogen in a high-temperature chemical
reaction. The U.S. government plans to start operation of a high-temperature reactor and hydro-
gen production plant in Idaho in 2015. Japan leads the world in R&D on practical applications in
this field. We are heading for the participation in this hydrogen production project in cooperation
with U.S. and Japanese companies.

Hydrogen Business Value Chain

Hydrogen Production

PEM-type water electrolysis (hydragen generator)

Separate from coke oven gas (COG) generated at steel
mills and oil refineries

Reform from biogas generated by fivestock manure, etc,

Thermo-chemical method using waste heat from nuclear
reactors, etc.

Hydrogen Storage and Transport

Small-scale liquid hydrogen production device

Container for high-pressure storage

Metal Hydride

Chemical Hydride such as organic and inarganic hydrides

Gas to liquids (GTL)

Utilization of methano!

Power Generation from Hydrogen

SOFC (solid oxide fuel cell. Suitable for Distributed
Generator systems)

PEFC (polymer electrolyte fuel cell. Presently used for
motor vehicles)

DMFC (Direct methanol fuel cell. Methanol fuel is
contained in a cartridge, like a battery.)

The IMET® water electroly-
sis hydrogen generator
| imported and distributed by
i Sumisho Air Water

Artist’s rendering of high-
1 temperature reactor and
' hydrogen production plant ~
now in the planning stage in
the United States
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Storage and Transport Are Key to the Widespread Use of

SO

Hydrogen

. ) . REORROIINHON
National fuel cell project teams backed by the Ministry of Land, Infrastructure and Transport and BOUTAL AND
the Ministry of Economy, Trade and Industry set a goal of five million fuel-cell vehicles and a ENVIRORMENTAD.
stationary fuel-cell power generator with a capacity of 10 million kW in service by 2020. : IRHROD 3009
However, hydrogen in its gaseous state is difficult to control; viable storage and transport tech-
nologies are key to the widespread use of hydrogen. We work with external research institutes SUMITOMO
and companies on various programs such as large-volume transport of compressed hydrogen CORPORATION
and liquid hydrogen as well as organic hydride, and so on. AND

ENVIRONMENT

Automobile manufacturers plan to increase the pressure of compressed hydrogen tanks from
the current 35MPa to 70MPa to ensure sufficient driving range for fuel cell vehicles. Sumitomo K i 5
Corporation is the exclusive distributor for Quantum Fuel Technologies (California, U.S.A.), the éop;gpa'tllgnhya%ogfvcIgt:;r‘vf:é‘e;’:'&Pﬂfiﬁ%‘ﬁl;fmom;f
only company in the world to acquire government approval for a 70Mpa high-pressure hydrogen
fuel tank. Sumitomo Corporation got the Japan’s 1st governmental approval to use 70MPa
tanks on public roads in July 2004, with technical, legal, and marketing collaboration with
Quantum. This is a significant first step for commercialization of Japanese fuel-cell vehicles.

In addition, in the field of supply infrastructure such as hydrogen station construction,
Sumisho Air Water developed a mobile hydrogen station, a trailer loaded with hydrogen tanks,

) ) ) . . Mobile hydrogen station used for low-temperature
which has been delivered to Toyota Motor Corporation. The mobile hydrogen stations are also endurance tests (Hokkaido) by Nissan Motor Co., Lid.

used by Nissan Motor Co., Ltd. for low-temperature endurance tests.

DG (Distributed Generator), Thermally Efficient Fuel Cells

The operating temperature of solid oxide type fuel cells (SOFCs) is 700-800°C, making them is
more efficient than the polymer electrolyte fuel cell (PEFC) used in motor vehicles. With the
leading U.S. venture of SOFC, Acumentrics and Sumitomo Corporation are jointly developing the
core raw materials for SOFC cells, such as electrolytes and electrodes. And in Oct. 2003,
Sumitomo Corporation and Acumentrics founded Acumentrics Japan, which is the first
Japanese SOFC venture to package and market SOFC in Japan.

We develop and commercialize direct methanol fuel cells (DMFCs), which power PCs, small-
scale home appliances, and robots. DMFCs are easy to handle since they use methanol as lig-
uid fuel. For example, PCs would operate three to five times longer with a DMFC than with lithi-
um-ion batteries. What's more, DMFCs never need recharging, which could revolutionize the
basic design of electronic products.

SOFC test system

Creating a Hydrogen-Fueled Society

Sumitomo Carporation, jointly with Sumisho Air Water, is deeply involved in the hydrogen supply
chain, which shows great potential as clean energy source. How can we succeed in such a
broad range of businesses? Because multiple business units, such as Machinery & Electric,
Chemical and Mineral Resources & Energy, work closely together, exchange information, and
amalgamate technologies and markets, we seek disruptive and advanced technologies or ven-
ture firms for business tie-ups and commercialization. Thus, Sumitomo Corporation aims for the ¥ § ?

iaai ; Though still in the testin stage ydrogen power has been
zero smission, Hydrogen Fueled Society. introduced into elements of our daily life such as automo-

biles and convenience stores.
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Expanding
Environment=
Friendly
Businesses In
Various Fields

Sumitomo Corporation continues to expand its environment-
friendly business activities. This section introduces busi-
nesses that especially contribute to the environment,

f Approaches to Renewable Energy

Recycling Business for a Sustainable Society

Greenhouse Gas Reduction

Energy-saving Products

Products That Reduce Environmental Impact

H Approaches to Renewable Energy f

Ul Large-scale wind power generation in Sakata
City, Yamagata

Our wholly owned subsidiary Summit Wind Power Sakata has
installed eight wind turbine generators, five on the water-path
facing the Sakata Coastal Industrial Park and three along the
nearby coast, and
has started to supply
electricity to Tohoku
Electric Power Co.,
Inc. Annual generation
reaches 40 million 3
kWh, leading to |
reduction of primary §
energy equivalent to
9.6 million liters of oil.

Wind turbine generators along the coast

I Approaches to photovoltaic generation
Photovoltaic generation is expected to gain popularity as a clean

alternative to fossil fuels. We are actively working with manufac-
turers to promote and 1
expand the range of ! '
applications of, and
acquire the raw mate- ¢z
rials necessary for,
photovoltaic genera-
tion.

Photovoltaic module on the \;ast p

O3 Biomass power generation
Summit Myojo Power’s biomass power plant, located at the

Myojo Cement ltoigawa plant, will recycle waste from construc-
tion and thinned out trees as biomass fuel. This will reduce
emissions of carbon S
dioxide from fossil
fuels. In addition, the
resulting ash can be
used as a feedstock
of cement. This power }
plant operates with
Zero waste.

G

i IME NS A IR TH

4 A
Biomass power plant in Itoigawa city, slated to start opera
tion In October 2004




Recycling Business for |
a Sustainable Society |

(1 Semi-permanent Recycling of PET Bottles
In March 2004, the first closed-loop chemical recycling plant for

post-consumer polyethylene terephthalate (PET) bottles started
commercial operation in Kawasaki, Kanagawa Prefecture. Some
27,500 tons of post-consumer PET bottles are recycled into
22,300 tons of PET resins per year. As the first of its kind, using
technologies developed by AIES Co., Ltd., an affiliate of
Sumitomo Corporation., the plant produces the same amount of
resin from post-consumer PET bottles as from petroleum with
only half the energy. It is also revolutionary in that colored bot-
tles and barrier layers in multi-layer bottles can be recycled to
consistently virgin-quality PET resin.

PET bottle 8 (\j

’V\U

b -/ Post consumer PET bottle

Hesm for PET bome o
Cnmpleteﬂclosed Loop .‘
Vgtg;n rraaftenm B Recycling Sy em for A
Sené?f..mmm - Pusl-couguquﬂles
TN
{Reproduction] Method V““ﬂ'a“m’g
(Hakamalung " Tray,
P ified BHET
(l\lljl:xnlsmer) o, ehzlng) Working wear,
RIES Pmcess Shirts,
Raw material | " Carpet,
for polyester cn‘unh:al Re ng pet,

ete.

Recycling System for PET Bottles via AIES Process

1 From PET Bottles to Clothing

Our Textile Division's affiliate company, Sumisho Montblanc Co.,
Ltd., with the cooperation of Kansai Regional Business Unit, uses
flakes from recycled plastic bottles to make textiles for robes and
uniforms. These products have received Eco Mark certification,
and, as they comply with Japanese legisiation on promoting eco-
friendly consumption,
have spread to public
organizations as well as
other companies. In con-
cert with a fiber manufac-
turer, we also built a sys-
tem to recycle used uni-
forms from food manufac-
turers and supermarkets.

Clule Uniferm

uecica e o oDS ERVICE]

A white robe made from recycled plastic bottles

O Forestation
Launched to secure raw materials for paper manufacturing, the
forestation business provides a sustainable supply of forest prod-
ucts while helping to prevent global warming. The forestation
business started in Chile in 1992 and began shipping chips for
paper production in 2003. Some 90% of our wood chips sup-
plied to our paper manufacturers come from forestation. In addi-
tion to Chile, we promote forestation businesses in South Africa
and Ecuador.

This report is printed on §
paper made from refor-
ested trees including
those planted and man-
aged in Chile. Volterra g
S.A., our forest manage-
ment company in Chile,
acquired 1ISO14001 certi-
fication in November
2003.

A decde after initial planting, our forestation business
in Chile ylelds wood chips for export.

(3 Waste Paper Collection
In Japan, paper producers traditionally use both pulp and waste

paper. Thanks to environmental preservation efforts, waste paper
now accounts for some 60% of the industry's raw material.
Sumisho Paper Co., Ltd. entered the paper recycling busingss
through subsidiary Musashino Paper Recycling Co., Ltd. in 1990
and has since opened eight more waste paper collection yards in
Japan. Today Sumitomo Corporation and its affiliates operate
collection yards at 22 locations. We handle 1.2 million tons per
annum, or about 6%
of the total collected 38
in Japan, making it
the nation’s leading
waste paper busi-

ness. A

Waste paper collection yard
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Greenhouse Gas Reduction |

Energy-Saving Products

O Reusing Methane Gas

At the Hegang Mining Consortium in Heilongjiang Province,
China, methane gas is extracted from the coal mine for safety.
Most of the gas is released into the atmosphere because its
density and flow are not consistent. We are promoting a new
project to use this methane as a fuel for power generation. This
project was proposed as a CDM™ business as stipulated in the
Kyoto Protocol to acquire CO2 emission credits and has been
chosen for joint research in a New Energy & Industrial
Technology Development Organization (NEDO) study.

*1 CDM: Clean Development Mechanism. Corporations in developed nations provide technical
and financial support to developing nations, and as a result, any reductions in greenhouse
gases count toward the quota of the donor countries.

P~ e 2
Methane gas-fired engine developed by Niigata Power Systems
Co., Lid.

O Consulting on Global Warming Prevention

We invested in Trexler Climate + Energy Services, Inc. (TC+ES,
Oregon, U.S.A), a pioneer consultant in climate change mitiga-
tion projects, with whom we work in Japan and other Asian
markets. We offer a comprehensive range of services including
risk analysis, formulation of measures relating to the carbon
credits of private corporations, discovery, evaluation and imple-
mentation of global warming mitigation projects, support of
application procedures to the United Nations (project design
documents, etc.) and trading of carbon credits.

O Environment-Friendly Fibercoat
Fibercoat, developed by our affiliate Fibercoat Co., Ltd., is a zinc-

plated, steel sheet coll implanted with velvet-like short nylon
fibers designed to prevent condensation. Fibercoat's superior
industrial design
makes it ideal for
use in metal roof-
ing and air-condi-
tioning ducts. It is
also rustproof, with

Products That Reduce
. Environmental Impact

O Waste Information Management System
We have a business agreement with Green Sync, Inc., developer

of waste management systems, to sell its innovative Eco Cube
system for outsourcing the i
management of waste data. fHE=={
Eco Cube automatically calcu- |E==
lates and analyzes waste data, =
improving the efficiency of g@@
waste management in various
organizations.

(] Lead-free Semiconductor Package

Semiconductor packages, which are widely used in home appli-
ances and cellular phones, generally have metal pins plated with
solders containing lead. Our subsidiary Sumitronics Corporation
helps its customers shift
to environment-friendly,
lead-free quartz crystal
and semiconductor pack-
ages through its electron-
ics manufacturing ser-
vices and components
trade business.

Lead-free semiconductor package




Environmental
Vianagement
System

Environmental Policy

We established the following environmental policies for
Sumitomo Corporation and Group companies in line with our
action plan. which requires carefut consideration of environ-
mental protection in all our activities. Based on the 150
14001 environmental management system (EMS), we
encourage efforts to reduce the impact of our activities on
the environment.

1. Basic Policy

Sumitomo Corperation Group recognizes that environmental issues are
global in scale and that they are long-range concerns affecting generations
to come. As a global organization, Sumitomo Corporation Group, through
sound business activities, will strive to achieve sustainable development
aimed at symbiosis Detween social and economic progress and environ-
mental preservation.

I1. Basic Guidelines

In pursuing its diversified business activities both within Japan and
overseas, Sumitomo Corporation Group shall comply with the fallowing
guidelines, and, through cooperation between its member companies,
work to achieve the aims of its basic environmental policy.

1 Basic stance with regard to the environment:
To attach great importance to protecting the global environment as a
good corporate citizen in keeping with the Corporation’s Activity
Guidelines.

2 Compliance with environmental legislation:
To strictly observe legislation related to environmental matters not only in
Japan hut also overseas and abide by any agreements undertaken by
the Group's member companies.

3 Caring for the natural environment:
To protect the natural environment and preserve biodiversity.

4 Efficient use of resources and energy:
To be mindful of the finite availability of resources and energy and strive
to use them both efficiently and effectively.

5 Contributing to the building of a recycling-oriented society:
To endeavor to help build a recycling-oriented society by reducing waste
and reusing and recycling resources.

6 Promotion of businesses that contribute to environmental preservation:
To use the Group's all-round capabilities to promote business and pro-
jects which contribute to environmental preservation and reduction of the
impact of society on the natural environment,

7 Establishment of environmental management:
To use an environmental management system to prevent environmental
pollution and set environmental objectives and targets which are regutar-
ly reviewed and continually upgraded.

8 Disclosure of the Environmental Policy:
To communicate this Environmental Policy to alt of the Corporation's
managements and employees as well as disclosing it externally.

Motoyuki Oka

President and CEQ, Sumitomo Corporation
August 28, 2002

Environmental Objectives, Targets, and Achievements

Sumitomo Corporation has set the following environmental
objectives and targets to achieve the environmental policies
mentioned above. As of July 2004, Sumitomo Corporation Group

had 595 environmental management programs in place, under

the leadership of each division’s Eco-Leader.

Objective: i flargets] [Mainfapproaches]inf2003]
" Expand marketing of environment-related equipment, etc. . .
Expand environmental business and prompt the growth of refated business Expand renewable energy-related business
Reduce enviranmental impact of construction-related business Cenduct environmenta impact assessment Assess environmental impact in real estate devetopment
Avoid chemical spills or leakage during transport gr storage Work to reduce accident rates improve awareness of the need to prevent chemical spills or leakage
Evaluate environmental standards of contract transpertation Have contract transportation companies fill out enviranmental
Improve logistics contraf system companies evaluation questionnaire
Ensure strict compliance and enforcement of environment-related . ; Review applicable sections of environment-refated statutes and
laws/reguiations Confirm and observe applicable aspects of faws and regulations strictly follow them
" Implement educational activities, keep everyone informed of new Regular meetings to explain waste disposal laws and training in chemical
Improve awareness of environmental protection and revised laws and regulations product safety
Gain awareness of enviranmental issues facing Sumitoma Corporation { Research environmental aspects of Sumitomo Corparation Group Implement environmental studies of domestic Sumitomo Corporation
Group companies companies Group compariies
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Environmental Audit of
Sumitomo Corporation Group

Sumitomo Corporation conducted a regular internal environmen-
tal audit between February and May 2004 to enable precise
application and continuous improvement of our environmental
management system. The audit found no sericus nonconformity
or legal violations, assuring us that the system works. We main-
tain and manage our environmental management system pre-
cisely through a regular external audit by an ISO14001 certifica-
tion authority.

Environmental Management Organization

President and CEQ

{ Globa! Environment Committee }

Environment Management Representative
(General Manager, Global Environment Dept.)

Globa! Environment Dept.

Sumitomo Corporation Group Companies

Busit unit S,
group managers

Top management level

General managers of
Planning &

Administratien departments
in Business Units

EMS Officers

Busi unit
managers,
group managers,
division general
managers

Division general S,
regional business unit
managers, domestic
subsidiary CEOs, branch &
office managers

EMS Promoters EMS Promoters

General
Eco-Leaders

General gers

o)
Eco-Leaders |

1IS014001 Multiple Sites Management

After obtaining 15014001 certification for its Tokyo and Osaka
offices in 1999, Sumitomo Corporation has gradually expanded
the scope of its environment management system to Sumitomo
Corporation Group companies with multiple-site certification and
registration. In 2004, our environmental management system
was applied to all domestic networks and 42 Group companies.
As of July 2004, some 9,000 people are involved in reducing
the environmental impact of our activities.

Companies Covered by the Multi-Site System
(Sumitomo Corporation and 42 Group companies)

Japan Carboling Co., Ld.
Sumisho Reftech Co., Ltd
Chitia Kyodo Silo Co., Lid.
ST Agri-Products Corporation

Sumitomo Corporation domestic netwarks {21 locations|
(including Sumisho Management Kyushy Ca., Ltd.)

Sumitomo Corporation Hokkaido Co., Ltd

Sumitomo Corporation Tohoku Ca., Lid

Sumisho Tekko Hanbai Co., Lid
Sumisho Pipe and Stee! Co., Ltd
Sumisho Metalex Corporation
Sumisho Auto Leasing Corporatian

Otto-Sumisho Inc

Eddie Bauer Japan Inc

Club Createurs Beaute Japor, Inc.
Sumisho & Mitsuibussan Kenzai Co., Ltd.

Sumisho Paper Ca., Ltd
Sumisho Tatemano Co.. Lid.
SC Building Management Carporation
Sumisho Estem Corporation
Sumisho Montblanc Ce., Ltd.
Sumitorne Shoji Machinex Chubu Co., Ltd
Sumisho 1.S. Ca., Ltd
Sumisho Chemicals & Plastics Kyushu Co.. Ltd.
Sumisho Machinex Kyushu Co., Lid
Surisho Lease Co., Ltd.

{including SCL Business Service Co., Ltd)

(inciuling Kubota Lease Corparation)
Sumisho Machinery Trade Comperation
Sumitomo Shaji Machinex Co., Ltd.
Sumitomo Shofi Machinex Kansai Co., Lid
Sumitomo Ocean Development & Engineering Co., Ltd.
Sumisho Electronics Co., Lid,

{including Surniete Business Support Co., Ltd., Sumi-Ele
System Tokyo, Inc., SSQ Ca., Ltd., Cynex, Inc)
Sumitronics Carporation
Sumitoro Shaji Chemicals Co., Ltd
Summit Medi-Chem, Ltd
Summit Pharmaceuticals International Corporation
Summit Agro International, Ltd
Sumitoma Shoji Plastics Co., Lid.

IS014001 Certification Among Sumitomo
Affiliates

In addition to the multiple sites certification, socme companies
obtained ISO14001 on their own. By working with such compa-
nies, Sumitoma Corporation helps to protect the environment.

List of Affiliates with 1S014001 Certification

Domestic Dates certified
Mazda Steel Co.. Lid Agprit 1993
Summit Auminur Ld. Shiga Plant March 2001
Summit Aiuminum Lid. Shinshiro Plant July 2001
Summit Atuminum Ltd. [oaraki Plant August 2001
Reibi Corporation January 2002
Seven Industries Co., Ltd April 2004
Overseas

Thang Lang industrial Park (Vietnam) January 2000
Asian Steel Company (Singapore) January 2002
Sumitomo Corporation of America Detrat Office USA) February 2003
Intemational Crankshaft Inc. {U.S.A) February 2003
First Philipping Industrial Park {Philippines) July 2003
Yaltema S.A. (Chiley November 2003
CS Metal Co.. Ltd (Thailand) December 2003
V&M Star LP (USA) May 2004




Reducing the Environmental Impact
of Office Work

The Sumitomo Corporation Group encourages &fforts to reduce
the environmental impact of office work. We also aim to improve
our performance in this area and expand our boundaries.

O Sumitomo Corporation Group electricity consumption
Sumitomo Corporation Group used 1.1% less electricity in

FY2003, compared to the previous year.

Sumitoma Corporation (Tokya office) reduced power con-
sumption by 4% by encouraging everyone to set thermostats at
appropriate temperatures (26.5°C in summer, 23°C in winter)
and to turn off lights and electrical equipment such as PCs
when leaving the office.

] Waste reduction
At the Harumi headquarters, waste is separated into 12 cate-

gories for collection. Waste flow is carefully managed by sorting
it for reuse, recycling, industrial waste disposal, and general
waste disposal.

Unfortunately, during FY2003, waste at Tokyo headquarters
increased because unnecessary documents were disposed of
when relocating to new offices. In the future, our efforts to
reduce the volume of paper will be strengthered.

O Effective use of water

Harumi Triton Sguare, the Sumitomo Corporation's headquar-
ters, collects rain water, kitchen drainage, and so on, for use as
non-potable water for plants, toilet flushing, etc.

During FY2003, water usage increased slightly due to a larger
number of employees. Efforts at reuse help minimize consump-
tion of municipal water, and we will continue our work in this
area.

Water Consumption

{Unit: m3)
Eonsumpticnfol iotal
munu:’v'i'p“al self-ssed
FY2002 35,350 44,397 79,747
FY2003 36,049 46,781 82,830

Office Power Consumption

Power consumption (27 Group companies*')
CIPower consumption (13 major Sumitomo Corporation offices*?)

{Unit: 1,000 kWh)

%5000 — 23,991
20916 20,689
20000 1— 8571
* 7,398 7.729
15,000 (— :
10,000 —
15,420 13,518 12,960
5000 -
0
01 02

‘03 (fiscat year]J

Reduction of CO2 Emissions by Conserving Electricity*3

OTotal CO2 emissions
TICO2 emissions (13 major Sumitomo Corporation offices™?)

t-C02 © C02 emissions (27 Group companies™)
10,000 —
8,637
8,000 - \70‘530 7:448
6,000 — 3582
' O 4,866 4,666
4000 [ BZOB;G 2,663 2,782
2,000 —
0 T B \
01 02 03 (fiscal year)

27 Group companies™!
CSumitomo Corporation 5 major
Sumitomo Corporation offices™

Reduction of Waste

(t

1,400 —
1200 - 1,167
1,041
1000 - 952
800 — 50 307 %63
600 — EE—
400 —
577 645 678
200 [
0 B ) )
01 02 03 (fiscal year)

&

: 27 Group companies: Sumitomo Corporation Hokkaido, Sumitomo Corporation Tohoku,
Sumisho Tekko Hanbai, Sumisho Pipe ang Steel, Sumisho Machinery Trade, 5 Sumisho
Electronics Group companies, Sumitronics, Sumitomo Shoji Chemicals, Summit Medi-
Chem, Summit Pharmaceuticals International, Summit Agro International, Sumitomo Sheji
Plastics, Japan Carbaline, Sumisho Reftech, Chiba Kyado Silo, Otto-Sumisho, Eddie Bauer
Japan, Club Createurs Beaute Japen, Sumisho & Mitsuibussan Kenzai, Sumisho Paper,
Sumisho Tatemono, Sumisho Montblanc, Sumisho Chemicals & Plastics Kyushu

*2; 13 major Sumitomo Corporation's offices: Headquarters, 4 offices in Kansai Regional

Business Unit, 3 in Chubu Regional Business Unit, 4 in Kyushu Okinawa Reginnal
Business Unit, ibaraki Branch Office
- C02 emission cogfficient from power consumption: 0.36kg-CO2kW/h

&

*4; 5 major Sumitomo Corporation’s offices: Headquarters, Kansai Regional Business Unit, 2

offices in Chubu Regional Business Unit, Kyushu Okinawa Regional Business Unit
{*1, "2, *4: Figures include estimates)
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[0 Green Purchasing and Reductions in Office Paper Use
Sumitoma Corporation promotes the use of 100% recycled

paper in Group companies. Although our paper usage has
increased recently due to expanded business, we aim to reduce
this usage through more effective practices.

We started to use the Pleomart system {(online office supply
purchase) in Tokyo and Osaka in 2001, which uses the "ECO”
mark on environment-conscious products to promote green pur-
chasing. Today 557 of the 1,134 products are environment-
conscious items accounting for 64% of our total purchases.
Pleomart also serves companies in the Sumitomo Corporation

FY2003 Environmental Accounting

i
Group including Sumisho Information e
System Co., Ltd. and Sumisho Electronics <

BINES

Co., Ltd. (http://pleomart.com/)

environment-conscious item

Office Paper Purchases (Unit: thousands of yer)

| FAw | FER | FAR
16 major Sumits
mejor sumomo 45,264 45,916 45,647
Corporation offices *!
27 Group companies *2 24,212 23,152 25,766
Total | 69,476 69,068 71,413

{Scope of figures: Sumitomo Corporation Tokyo and Osaka / Period:from April 2003 to March 2004)

Environmental Preservation Benefits

Economic Effects of

Environmental Preservation Activities (Unit: thousands of yen)

1
Electricity consumption reduction | down 4% from previous year Cost reduction from energy saving I 12,117
Cost benefits main water supply| up 2% from previous year Waste processing cost reduction from resource conservation & recycling[ 478
i([r]e;iuc.tions) ration g\g?wtselzmption reuse ratio of
are:ssmess operalio reduction sueil‘ftéerocessed up 1% from previous year
Improvement in recycle ratio up 2% from previous year
Upstream & downstream| Nymper of environment-concious | up 1% from previous year
cost benefits items ’ J
Environmental Preservation Costs {Unit: thousands of yer)
lotal
e foem | e
1) Cost within workplace area | Poltution prevention & environment preservation cost 96,131
Resource recycling & reuse cost 5,476
Subtotal 101,607
2) Upstream/downstream cost | Containers & packaging recycling fees ’ 209
Subotal ] 209
3) Management cost EMS preparation, upgrading and operation 30,941
Environmental report production 3,842
Employee environmental education 750 1,556
Organization for envircnmental preservation measures 109,872
Envi(onmental improvemen@ activities (nature conservation, greenification, beautification, landscape preservation) 3882
outside workplaces and their surroundings !
Subtotal 750 150,093
4) R&D cost Travel costs related to promation of environmental business 8,48%
Subtota! 8,489
5) Cost of activities for society | Donations to environmental preservation organizations 2,620
Subtotal 2,620
6) Environmental damage Pollution levy 308
remedy cost Subtotal 308
Total 750 263,326

*1: 16 major Sumitomo Corparation’s offices: Headquarters, 4 offices in Kansai Regional Business Unit, 4 in Chubu Regional Business Unit, 6 in Kyushu Okinawa Regional Business Unit, Ibaraki

Branch Office

*2; 27 Group companies: Sumitomo Corporation Hokkaido, Sumitoma Corporation Tohoku, Sumisho Tekko Hanbal, Sumisho Pipe and Steel, Sumisho Machinery Trade, 5 Sumisho Electronics Group
comparies, Sumitronics, Sumitomo Shoji Chemicals, Summit Medi-Chem, Summit Pharmaceuticals International, Summit Agro International, Sumitomo Shojl Plastics, Japan Carboting, Sumisho
Reftech, Chiba Kyado Silo, Otto-Sumisha, Club Createurs Beaute Japon, Sumisho & Mitsuibussan Kenzai, Sumisho Paper, Sumisho Tatemono, Sumisho Montblanc, Sumisho Chemicals & Plastics

Kyushu, Sumisho LS.
("1, *2: Figures include estimates)



GRI*' Content Index W

[ARGRICoREnT i B

management systems.

A table identifying location of each element of the GRI Report Content, by section

and indicator.

Economic Performance Indicators

Customers

ECl [ Netsales. [ P2

EC2 | Geographic breakdown of markets [ P2

Providers of Capital

EC7 ‘ Increaserdecrease in retained earnings at end of period l P23 —|

Programme (UNEP). Many environmental reporting organizations and individuals participate
in the GRI, which has its headquarters in the Netherlands. The GRI guidelines are a common
framework for sustainability reporting by corporations with a focus on the triple bottom tines
(economic, environmental and social dimensions), ar fundamental points of sustainablity.
The draft was published in 1999 and revised in 2002. The guidelines are scheduled to be
revised every two or three years. The items listed above are those refevant to our company.

“2: Obtain at: http://www.sLimitomocerp.co jp/english/environmental _s/index.shtmi
*3; Refer to Annual Report

SUMITTORKD
- — - - CORPORATION
Section Description | Page Envirormental Performance Indicators AL AND
13Visionfand] , :e : o Section | Description [ Page m» Al RN *
11 Statement of the organisation’s vision and strategy regarding its contribution ta | P7-8,9-10 Energy ENVDRON MR AL,
d EN3 [ Direct energy use segmented by primary source, ‘ P44 IREDO R (04]
12 Statement from the CEQ (or equivalent senior manager) describing key elements | P3-4
of the report Water
ENS Tota! water use. P44
B D = , 4,. o | ‘
e Emissions, Effluents, and Waste
2 Frotle | Greenh issions (CO2, CHe, N20. HFCs, PFCs, SF: ['p SUMITOMO
21 Name of reporting organisation. 5 ENS reenhouse gas emissions (COz, CHe, N20. HFCs, PFCs, SFs). a4
— )
2.2 Major products and/or services, including brands if appropriate. P18-21 ENTI ‘ Total amount of waste by type and | Pad CDHPORATION
2.3 Operational structure of the organisation. P5.17 ) X AND
2.4 Description of major divisions, operating companies, subsidiaries, and joint | P18-21 Social Perfarmance Indicators
ventures ENVIRONMENT
25 Countries in which the organisation’s operations are located P5
26 Nature of ownership; legal form. P5
27 Nature of markets served. 5,18-21 LA ‘ Breakdown af workforce. K P30
28 Scale of the reporting organisation. P5,18-21 Diversity and Opportunily GRI
29 List of stakenalders, key attributes of each. and relationship to the reporting | P2,23 LA1D Description of equal opportunity palicies or programmes, as well as monitaring | P30 Content
organisation. systems to ensure compliance and results of monitoring.
Report Scope Labour/Management Relations Index
2.10 Contact person(s) for the report, including e-mail and web addresses. T Back cover LA13 i Provision for formai worker rep ion in d king or N | P15
211 Reporting period (.g., fiscal/calendar year) for informatian provided, P2 - Indluding carporate governance.
212 Date of most recent previous report (if any). P2 Traiing and Educaﬂvun‘ - —
213 Boundaries of report (countr gions. p fces, divisior P2 LA16 Description of programmes o support the continued employabifity of empioyees | P27-28,30
o L ey . and to manage career endings.
joint ventures/subsidiaries) and any specific limitations an the scope. — —
LAI7 Specific policies and programmes for skills management or for lifefong leaming. | P27-28,30
Report Profile - ~ ;. - — Epp.
217 Decisions not to apply GRI principles or protocels in the preparation of the | P2 Hurianig —
report, Strategy and
218 ol initions used in any for economic, environmental, and | P22-23,43 HR1 Description of policies, guidelines, corporate structure, and procedures to deal | P14,29
social costs and benefits., with all aspects of human rights relevant to operations, including monitoring
222 Means by which report users can obtain addtional information and feports | P22 __|_mechanisms and resus.
about economic, environmental, and social aspects of the organisation's Non-discrimination
activities, including facility-specilic information if available). HR4 Description of global policy and procedures/programmes preventing all forms of | P14,29
[¥Governancersi [Managementoysiems) : discrimination in operations, including monitoring systers and results of
- . monitoring.
Structure and Governance
31 Governance structure of the organisation, including major committees under the | P11-12, Strategy and — — - -
board of directors that are responsible for setting strategy and for oversight of | 13-14 HR8 Employee training on policies and practices conceming alf aspects of human | P14,28
{he organisation. rights relevant to operations.
32 Percentage of the board of directors that are independent, non-executive | P11-12 Disciplinary Practices
directors. HR9 Description of appeal practices. including, but not limited to, human rights | P14
33 Process for determining the expertise board members need to guide the | P11-12 issues.
strategic direction of the organisation, including issues related to environmental HR10 Description of non-retaliation policy and effective, confidential employee | P14
and social risks and opportunities. grievance system (including, but not limited to, its impact on human rights).
24 Board-level processes for ing the ion and | P24-25
of economic, , and social risks and opportunities. -
0 tional  structi d key individuai: bl p:)o - ight, | P11-12, Communty
a6 rganisational structure an: ey individuals responsible for qversight, -1e, o " - PRy -
implementation, and audit of economic, environmental. social, and refated | 13-14,42 so Description of policies to manage impacts an communttes in areas affected by | P33-35
policies. activities, as well as of gran to address this
issue, inciuding monitaring systems and results of manitoring.
37 Mission and values statements, internally deveioped codes of conduct or | P7-8, " -
principles, and policies relevant ta ecanomic, environmental, and social | 9-10,42 Bribery and Gorruption
performance and the status of implementation. s02 Descrip! of the policy. systems, and i P14
Stakeholder Engagement mechanisms for organisations and employees addressing bribery and
corruption.
3.9 l Basis for and selection of major P2 =
Qverarching Polictes and Managerment Systems
2 - 0 ik 504 Awards received relevant to social, ethical, and environmental performance. | P20,35
313 Explanation of whether and how the precautionary approach or principle is | P24-25 R m T Prici
addressed by the organisation ompetition an g _
3.14 Externally developed, valuntary economic, environmental, and social charters, | P35 507 Description ?f palicy, OB ive ber systems, and P14
sets of prnciples, or other initiatives to which the organisation subscribes or oD g & e enaviour
which it endorses. [Product{Responsit
3.15 Principal memberships in industry and business associations, and/or | P35 Customer Health and Safety
advocacy PR1 Description of poticy for preserving customer health and safety during use of | P20
3.16 Policies and/or systems for managing upstream and downstream impacts. P42-45 products and services, and extent to which this palicy is visibly stated and
317 Reporting organisation's approach to managing indirect economic, | P42-45 ap?“;d‘ as wglt\ as descr‘sptmn md procidur{es/pro;grgmmestn address this issue,
environmental, and social impacts resulting from its activities. Including monftoring systems and results of monitaring,
’ ;:r)fgo?nr?arg:: 2nd prosedures pertaining o ecanomic, envfenmentsl and socal | Pé2-45 *1: The Global Reporting Initiative was inaugurated In 1997 as a joint operation of the Coalition
- - - . for Environmentally Responsible Economies (CERES) and the United Nations Environment
320 Status of certification pertaining to economic, envirenmental, and social | P42-45
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For any inquiries or comments regarding this report, please contact:

Sumitomo Corporation

Global Environment Department

URL: http://www.sumitomocorp.co.jp/english/index.htm
1-8-11, Harumi, Chuo-ku, Tokyo 104-8610, Japan
E-mail: environment@sumitomocarp.co.jp

Telephone:; 81(3)5166-3092

Facsimile: 81(3)5166-6310

This report is printed on paper made from reforested trees
{egetable INK

including those planted by Sumitomo Corporation in Chile.
. . for waterless printing
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