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For the six months ended 30 June. 2002 A %
TumoVer"’(incmding Accord't“‘d_ing £7,107m. +5%
ntur £627m +43%

£431m +30%

£350m +25%

10.4p +25%

1.4p +17%

£330m 2%

£154m +95%

£465m +7%

£2,264m +47%

amortisation

D Operatlng profut and earnings per share are stated before exceptionals

and goodwull -

“Our relentless focus on what customers want has enabled us to succeed in highly
competitive markets.” -- Sir Michael Perry GBE, Chairman

PROCESSED

Highiights:
+ UK energy operating profit up 31% @@T 23 2@2
» 49% of UK operating profit derived from customer-facing activities TH@MS

« Centrica Business Services launched, and operating profit doubled; margln w@%

from 6% for prior year comparative operation

¢ AA: growth in roadside membership (8%), insurance contracts (10%) and loans (62%)

o UK Telecoms: losses halved and improving competitive environment

 North America: 4.6 million customer relationships (including agreed acquisitions), with
entry into Services

Group operating margin (excluding Accord) of 12%, up from 9%, reflecting increasing
scale and profitability of customer-facing activities

Interim dividend up by 17% to 1.4 pence per share

“Against a backdrop of economic and market uncertainty, the Group continued to
demonstrate its unique blend of defensive and growth-oriented qualities”

-- Sir Roy Gardner, Chief Executive

Centrica pic
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CHAIRMAN'’S STATEMENT

, Ce"ltncas performance in the flrst half of 2002 reflects our progress |n creatlng shareholder
value through the delivery of our. vision of “takmo carg, of the essentials’. .With adjusted earnings
per share up 25% (before. exceptaonal items and gOOdWl” amortlsatlon) over the first_half of
200| these - Intenm Restilts  are, partlcularly encouraglng agalnst a backdrop of highty
competmve markets and economlc uncertalnty ‘ ‘
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- Business Environment- -~ &0 T
The first half of this year has seen further consolldatlon in mternatlonal energy markets around a
smaller number of increasingly powerful brands and’ dur asset: rianagémient: expertise,” strong
consumer marketing credentials and financial and operational scale make Centrica a strong
~ competitor in this-sector.’In the UK, our recently-signed-gas-contracts with Gasunie and Statoil
.~ have not only- secured long -term supplies for our customers, but. are: expected to result in new
transportatlon links to meet: the country's future gas demand In electncrty, we- have seen. the
Competltlve framework strengthened by the contlnumg success of NETA.

Th|s expenence of competltlve energy markets has enabled us to olay a key role in .the
deregulation of Noith American markets. “While' progress towards liberalisation is- by no means
universal, we are a major challenger in markets already opened to competition and are actively
““supporting its development i '@ number of key staies: The_opening of European energy markets
is . frustratingly slow, -however; and while the Barceloria summit agreed’ the principles of
. competition,, we ;continue- to.. push for the pan European struoure whtch ‘willi: underpln its
sucgess. ;s o o am ot Gy e s, ‘
Conversely, in the UK telecommunications market, theré have been a number of encouraging
regulatory developments which mark .a significant step towards, the Jevel-playing field for which
we have argued so strongly. We expect these developments to enable us to build closer
relatlonshlps wnth our customers and to offer a wider range of competltl,vely pnced servnces

This determtnatlon to |mprove the range of serwces we prowde to* customers has underplnned
- our strategy for the AA; where we have'integratéd its financial and roadside services for the first
- timé in its“recent: history. This::new Mmarket pdsitioning,” which-new-includes serv.ce cent es, is

currently bemg promoted through the hlghly successful “Just AAsk" campalgn ' E

DlVldend v Lo o - o

| am pleased to report that the Board has declared an interim dlvrdend for 2002 of 1 4 pence per

--share,. an increase of 17% compared to.the same period in.2001... This substantial increase
, reﬂects the posmve medlum term outlook we see for both earnmgs and operatmg cash ﬂow

lhe Board
'\ Sir Sydney Llpworth retlred from the Board at the Annual General Meetlng in May ‘We are most

grateful for the enormous contribution-he made to the' development of Centrica: | am pleased to
. .announce- that -Ms Héleh Alexandet has recently ac’*epted our mvutatlon to become a non-
Cexecutive dirgctor:s - L0 Lz TOITESS Aot s S 4
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Outlook

Our relentless focus on what customers want has enabled us ta-succeed in highly competitive
markets. We have a strong team, an excellent business and a clear strategy which, | am
_confident, will deliver value to customers and shareholders alike., . .. . =

U milen e i eme 7Rt e s oo o g% September 2002
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CHIEF EXECUTIVE’S REVIEW
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In the first half of 2002, the Group built upon its strong 2001 performance The results
<show that, “against “a ‘“backdrop- of economic and ‘market uncertarnty, the Group

- fcontrnued to demonstraté Its unlque blend of defensr\/e and growth onehted qualltles

__The benefits of our’ “OR ehergy market pOS|t|on tHe' héo‘glﬁg effect of our energy asset

“‘management ‘and the 'scle" of 6t broader customer relatronshlp actrvmes were all in
evidence. The evolving profile of the business is reflected in a Iarger proportion of our
UK profitability (49%) than last year (16%) derlvrng from our customer-fasmg actrvmes
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;Fu‘st half 2002 turnover and profltabrhty o
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' 'l-Group turnover (excludmg Acc:ord tradrng re‘Venue) was¥£5. 16 brllronfor thefirst half of

«+2002, up 7%" frem thes prior year périod; 6%~of the 2002 turnover“is’ attnbutable to

'acqu1srt|ons since’ July 2001. - ngher sales RCE our busrness customers - through
Centrica Business” Sefvices ™= was" complement8d by - an incredsé in - residéntial

__electrlmty sales, growth across the AA’s roadsrde angd personal finance unrts in Home
: "LServrces and One Tel and in Norfh Amenca Ga% sales volumes were Iower 9

O Group operatrng protrt (mcludmg Jomt ventures and assogatesr before exwphonals and

. goodwill amortisation) :of £627:million: was up: 43%:from-£437: million.in-the first haif of

o 2001, with improved performance. across maost-brand 'units; particularly British~Gas.

Aggregate Group gross and operating margins (excluding Accord) were 31% and12%,
_up from 25% and 9% respectrvely |n 2001 N flrst half

T Cash flow capltal expendrture’and acquisrtions

Group operatlng cash flow (frOm contrnurng ‘Operatrons before exceptional payments)
-was £330 million during the.first half of 2002, versus, £337.milliop in 2001.. An increase
. of £204 million in operatrng proflt before deprecratron {including joint ventures and
. associates, before exceptionals.. and goodwnl»amort{satron) was more than. offset. by
changes in working:.capital and :provisions - .caused  largely ~by: accelerated gas
transportation prepayments, petroleum revenue tax (* PRT”) and gas productlon royalty
payments of £92 m|II|on £108 mrllron and £31 m|lI|on respectlvely
: Total oapltal expendrture was £154 mlllron this’ year up from £79° mtlllon in: the 2001
period: *This'was due’ primarily* to'an increase of £65 million‘in capltalrsed information
technology investments, which consisted largely of new hardware, profegsional fees
and software . associated . with our new. Customer Relatianship Mar@gement (CRM)
mfrastructure- Acqursmon expendttures were £523- mﬂhonwgn the. first half,- conS|stmg
, prrmanly of our Enbridge, Serwces and. Brigg- power-plant transactjons (2001:.-£103
million). The Group’s net cash outflow before financing was, as a result;i£468 million,
against a net inflow of £53 million a year earlier. )
AT s

' Net mterest net debt and net assets

Net interest payable was £29 million (2001 £20° mlllron) and wag overed 29 fimes by
operating profit (including joint ventures and associates) before depreciation,
exceptionals and goodwill amortisation compared with 31 times a year earlier. Higher

net interest was due to higher average indebtedness compared with the first half of
2001.

Net debt (excluding the Goldfish facility) increased to:£4865 million at:30<June” 2002
froth £43%imiltio.at 31 December 2001. The increase was the result of higher




j{" operatlng proﬂt and an equrty placement of £426 mrlhon berng more than offset by
increases in workrng capita| capltal expendlture and acqursrtron payments Net assets
grew by 47% from. £1.54 billion to.£2, .26 billion, over the first half of 2002, reflecttng
~ retained earnlngs and the equuty placement dunng the perrod Our resultlng ratio of net
‘debt (excludrng Goldﬁsh Bank facrirttes) to book caprtahsatlon was 17% at 30 June
2002 (Dec 2001 22%) :

Taxation

“The ongorng taxatlon charae of £168 mrllron for the flrst half of 2002 represents a 28%
rate on profrts adJusted for goodwill amortisation (2001 comparative rate 22%). The
~ increase in effective rate.is.due-to higher taxation on offshore gas production, including
the mtroductlon of a 10%, corporatton tax surcharge with effect from 17 April. which
increased the tax charge by £11, million. The overall charge is still less than the .UK
30% statutory rate, however, primarily because we are recognising deferred tax assets
dunng 2002 Wthh were prevrously unrecognrsed at the last.year end.. :

The exceptronal tax charge of £25 mrlhon represents the one off cost of restatmg the

offshore gas productron deferred tax Irabllrty at the new rate of 40%.

"',’C'ustomer satiSfaction | I, o

The AA’s flagshlp breakdown serwce has achleved the hrghest levels of customer
satrsfactlon recorded to date.. ‘The AA has also regarned the J.D Power award for
customer satlsfactton wmnlng |t for the 3rd time in 4 years... Customer satisfaction with
the AA Insurance serwce and theAA com has aIso mcreased

}The focus on lmprovmg further both customer servnce and customer satrsfactron W|th|n
British Gas has continued in the first half of 2002.  In the first: quarter of the year a
decline in service and satisfaction measures reflécted customer reaction to the gas
. price increase and the industry wide issue .of mis-selling. . By the middie of the year all
key. customer satisfaction - measures had recovered to at least.2001 first half year
levels. Year on year, more customers rated British Gas performance as meetlng their
‘nee_ds and expressed a Irkehhood of recommendlng Brltlsh Gas. .

Af'O‘u't'look- U

in the delivery of our strategy, Centrica is focused on the apphcatron of six core
) competencres across, the Group - o . oL

A
o

: Deeper rustomer understandrng and msrghts L
" Prodiict mnovatlon and appropuate Lross- sellmg A
Service standards to win and retain, customers ‘
Employee programmes to develop world class customer relatlonshlp and brand
building talent across the Group
Value maximising upstream asset and strategic procurement activities
Leveraging operational synergies and best practice across the Group

vV Vv \7_. ""fvjv‘

Centrica’s application of these principles will deliver across the Group a ¢onsistent
approach to growing and developing durable and profitable customer relationships.
. ‘Fhese will be supported by continuing a strategic level of vertical integration within the
energy sector, as our gas and electricity assets serve to hedge and underpin our
growth plans.




For British Gas, reSIdent|a| gas. price increases are combining with more stable
wholesale gas and electrlcnty costs to yleld a recovery towards a sustamable level of
lndustry proﬁtabmty We le contlnue to’ |mplement our advanced ‘customer
relatlonshlp management systems tHe costs of Wthh will have a temporary adyerse
; |mpact on operatlng proﬁt margins untlf the end of, 2004 ‘I'he wmdmg down of these
“Costs dompleménted By sUbsequent annual synergles and h|gher gross margins,
should together result in further growth in British Gas operating marginsin the medium
term.

We expect underlymg profltablhty of the AA to_continue to |mprove dnven by current
tnvestments in both brand marketlng and mformatlon technology i

We expect to mcrease market shdre and’ profttabmty i the UK commerCIaI energy
‘ sector. Through the taunch ‘of; Centnca Bus:ness Serwces our management focus, and
product portfohos in thl?_‘ s_ector are betng srgnlﬂcantly enhanced '

The North Amencan mATket cohtmues to repreSent a srgnlﬂcant vatue ‘creation
~ opportunity, given, our ‘unlque focus- on the marketing. and service elements. of
" déregulated energy” and ” ‘service” prowsnpn Whllé deregUlatlon’ has proceeded
inconsistently, we “believe its™ progress ‘will' continud “and’ will benefit from “the
experiences of competitive markets such as those in Ontario and Texas. Our primary
concern relates to the willingness of regulators to maintain incunibent | pricing at levels
which allow sufficient and stable gross margln headroom to attract committed .new
market entrants WhICh could dampen organic growth oppot'tumtles in the near term.
“We are malntammg a dwersﬁied approach to” customer acqursmon including both
" organic growth and the acqu|s|tson of mcumbent customer bases similar to the recent
AEP transaction in Texas. ~Where markets are yet to deregulate we” continue to

assess opportumttes to acquire regulated customer bases. We also expect to generate
" cash’ proceeds from the dtVestlture of . water heater assets acqulred earller this year
wrth Enbndge Ser\nces |n Canada - L
In our telecommunlcatlons unrts we remam o‘n track W|th our plan to’ haIve year-on-
year operatlng Iosses ifi 2002 “We beheve that bFTEL Ied moves towards ™ full
competltlon in' the UK residential ﬂxed line telephony sector will afford us good medium
term prospects for profitable growth ‘across the residential communications product
mix. 2002 financial results for Goldfish Bank are expected to be very similar to those
reported for 2001, with initial banking platform |mplementat|on expenses outwe|gh|ng
cred|t card proﬂtab:hty _ N -
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After our strong performance in the first half, and taking“account 6f ‘planned levels of
investment and the outlook for margms across the. roup, we expect to achieve good
progress for the year as a whole. Over the medlu ‘term h|gher operatmg proftablllty
across the Group should combing’ w1th tower “cash PFFF payments and reduced CRM
mvestments to yteld sngmﬂcant lncreases ln Cenfrlca S free cash ﬂOV\f generat|on ;
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SEGMENTAL BUSINESS COMMENTARY

Note: All fmancral resuits Irsted are for the six months ended 30 June 2002 All
- references “fo “the prior-year period”, “2001” and “last year” mean the six
months ended 39 -June 2001 unless otherwise specified. All operating profit
~ numbers " are stated before exceptronals and geoa’wﬂl amortrsatlon unless
otherwise stated. . : T

We draw attention to the fact that Centrica financial results are reported in respect of the brand
unit divisions that now are utilised.in the day-to-day management of the business. Thése have
been structured to mirror the brand-focused customer relationships that are at the core of our

business mode/
British Gas’Re'si’dentiaﬁlu

Aggregate turnover for. Brmsh (Gas Residential including' British. Gas Commumcatlons
was up 1.6% in the first haif of 2002, at'£3:26 billion '(2001: £3.21 billion). Lower
residential gas revenues were offset by continued growth in residential eIectrlcrty
supply revenues as well as further increases in Home Services revenue.

Operatmg profit nmproved srgnrﬂcantly to £193 million (2001 £28 mrllron) representmg
an operating margin of 5.9% (2001: 0. 9%) A srgnrflcant |mprovement in residential gas
profitability was complernented by contlnued progress in’ Home ‘Services, a further
improvement in‘residéntial eiectricity; and a reduction in operatrng losses in Brltlsh Gas
Communications.

~ British Gas share of the aggregate resrdentrai energy customer base in Great Britain
‘remained steady agamsr the 'same time last year, at 40% Net losses in gas customers
“were in line ‘with the previous perlod Electrrcrty sales growth was tempered by a
_ reduction” in ‘commission-only’ sales agents and a greater focus on value. Whilst
relatrvely hrgh churn rates* have persrsted thrs year, management beheVes that our
premium British- Gas brand, customer service and breadth of branded Home Servrce
offerings will continue to afford us significanit competitive advantage. ”

: Substantlal mcreases |n resrdentlal energy gross profrts for the srx month perlod were
partrally offset by the expensed portrons of our mvestment in CRM infrastructure (£11
* million) and by hrgher spendrng ‘on Brltrsh Gas brand marketing’ of £54 million (2001:
“-£50 mlllron) General 'and admlnlstratrve expenses were higher as a resuit of higher
" manpower costs mcreased spendrng on Energy Eff crency Commrtments (EEC) and

hrgher debtor provrsrons :;":;‘ D

‘Kéy residenfiai’ehe‘rgy ‘performancéindicators: *~

For the six months ended 30 June 2002 2001 | A% P
Customer numbers (period end) (000): ; ’
Residential gas..........c..ccoevvieien i 13,025 13,598 (4%)
.. Residential electricity:~ ;w2000 iy : .. 5,892:-1- 4326k . 29% 4 .. .
. Estlmated market share (000) | N P
' Residenitial gas..‘.‘.;..."..: ..... T 7 CoEE T B89 L '68% | (3ppts) | ‘

. Resideritial electricity. .

22%? < AT% ] 5ppts

.Averageconsumpt:on TR AR R T [
Residential gas (therms)........................ 346 .. 394 (12%).: _—

Residential electricity (kWh)................... '2 049" "1’,988 T 3%
Welghted average sales price:
. Residential gas (ptherm)... cahZedvaie e LT e om0 4880 TAZBY |, 9%t

Readenhalelectncrty (p/kWh) .......... e een ... 806 . 603 7 05%,




Weighted average unit costs: BRSNS F B R
Residential gas (WACOG, p/therm)......... ' 223 21.4 4%
Residential electricity (WACOE, p/kWh)... 2 47 2.55 (3%)

-}, Trapsportation- & metering charges, (Emy);- - FRPURI SCRNNANRET I B : -
Residential gas............oooopeeniinniongene - : . 663 .. . 873, (74%) L~
' Resrdentlal electricity.. S T3 165 40% |
b Totalis ... T i BT g La| v DOgH |2 1,038 - (14%B ]S
.| Sales and marketing-expenses (o of turnover) - wis e g 4% 3% |- 0.6 ppts ;b -

Average products per customer (*).............. 150 1421, 6%

Turnover {(Em):

Residential gas..............ccoevoieen F L e | e T8 - 2,370 (8%) | . -,
. Residential etectncrty , c DD erat a9 LT 37% |

Total e i e ' o s 2 850 2 861 (0 4%)

Operating profit (Em): N - e e R
Residential gas.........c.ccooeveiiiiiinnnn, 172 55 213%
Residential electricity........................... 25 14 79%

Total... e e 197 69 186%

Operating margin (%): N . )
Residential gas..............c..ccoeeeveeiinnn 8%l 2% 6 ppts
Residential electncrty 4% 3% | 0.8 ppts

ATotal v it Thos i 7% 3% 4 ppts.

o0 lncludes all Brmsh Gas branded products gas electnr'lty, horne servrces and telecoms

t

" 'Res'idential gas ,‘ SR .-

.. Increased gross.margin from. hlgher average selling prices (followmg price increases in
‘.«'Aprll 2001 and January 2002) was offset. by a reductlon in average consumptlon
,,'_”‘retlectmg the warmer UK winter weather in 2002 and. the net loss of . 0.6 -million
" gustomers. OveraII weather lmpact on operatlng proflt.was £44 m|lI|on adverse versus

" last year.

The weighted average, cost of gas increased 4% .over the same period: last year,

‘reflecting hlgher market prlces during 2001 ‘which influenced prevarllng contract costs
. during the current “gas year” commencrng in October 2001. ‘Gross profit grew by 52%
..o £466 million (2001 .£306 million). Transportatron, and metering costs were reduced
~ due to, Iower gas. sales volumes and. the recovery of .overspending an.the Natignal -

’ Transmlssmn System ‘entry fees in mid-2001 through the consequentlal lower overall

" transportation charges in late, 2001 and early. 2002

., Wholesale gas, procurement contracts will take another step in the latter part of 2002

towards greater Ilnkage to wholesale gas prices, due'to an underlylng change in_our gas

. contract portfoJro brlnglng our cost stricture, closer to that. of our. competrtors The

proportion. of dur.total gas procurement (mcludlng o,ur own eqmty gas) which will be
linked to UK wholesale gas pnces will 1ncrease frpm under a thrrd to,over al haIf by the

“end of 2002. British Gas sectired two' long-térm wholésale | ga,s prlge Imked ‘gas. supply

contracts in June 2002. Both contracts are expected to commence in’ 20075 deﬁverlng
approximately 13 billion cubic metres per year over a ter1 year pergod this equates to
around 30% of current demand.

ReS/dentlal e/ethICfty i

Despite a reductron in_prices last. year,. our. werghter.f average seJhng pnce was
approximately unchanged from the same period in 2001 whilst average consumptron
increased 3%. This results from a change in the customer mix, in partrcular the- rapid
customer growth in the prepayment market which operates on a hlgher tarlff grven
related admmlstratlve cost Ievels : , e o

Tredt .'-', 5' . Jh—‘" |
Our net increase of 1.3 mrllron customers (29% over-the: prror—year penod) contlnued to
grow the business.: We continue to-win customers in all-areas due-to-d strong ‘national



. - .
presence and our focus on customer servrce combrned wrth a good value customer

proposmon vis-a-vis.our, competrtlon e y

The 3% decrease in welghted average cost of electncrty was drlven by lower wholesale

market prices, from which the group benefited for part. of. |ts procurement... Much of the

reduction in market prices has been for baseload power, with the Group now securing

a substantial-proportion. of its requirement for mid-merit and peak 'shape’ through .use
~of, our own. power statrons Resultlng gross proft grew by 42% to £163 million (2001

£1 15 mllllon) O , _
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) Home SC[YICQS-E," LT

British Gas Home Services continued to report strong growth in the first half. Higher 3-
Star central heating cover and installation revenues were complemented by good
contnbutlons from our newer. products $ e e T § S
Our engrneerlng staff numbers (mc!udlng 'nstallatlon engrneers) were 5 729 at 30 June
2002, up from 5,211 a year earlier. ‘Access to adequate skilled engineering staff is a
key source of competitive advantage in the home. services.sector, -and during the first
half of this year we announced our |ntent|on to recrurt and traln approxrmately 3 000
englneers by 2005 e T .

Increased turnover and improved gross margin percentage have generated a £29
million improvement in-gross-profit which has been partly offset by increased operating
costs, mainly due to hlgher manpower “and British. Gas marketlng expenses. The
resulting growth of 100% in Home Services operating profit illustrated the continuing
scalability of our Home- Services business model as increases in our customers and
product range yield sustained profitability improvement.

Key Home Services performance indicators:

: ~ For the six months endéd 30 June > 2002 F"2001 1 A%

’ Customer numbers (petiod end) (000): L f o S B N I
.. Central heating service contracts............... : - 3,324 3, 279,. e A%
“Kitchen appliances cover ...... el s 851 | 535 |7 7T 22% .
¢ Plumbing & drains cover............ . R ST Celg21 | Te24 | T as% | -
- Electrical cover....:.....0 N A T v, 262 - 2180 Loenm |

" OMRBL e e L o el 28 19. 47%
Total..!........ et L 0 : | 5,186 | 4476 - 16%
Turnover (Em): s o
Centra! heating service contracts 194 179 8%
. Central heatmg mstallatlons . -120 112 | 7%
- Other .. Th et 74| 4B T 4%

1 Total... Py 2388 | - 339 " 14%

' Engnneertngstaﬁ employed (000) ...... SO EmD 5,728.1,. 5211 10%

| Sales & marketing expenses- (%.of turnover)~. B s K v 5% 5% | (0 4 ppts).

Total operating profit (£m) . L . 22 11 100%
| Operating'margin (%)... . co- ‘ 6% | v 3% | 3 ppts
[ s N N . .

Br/t/sh Gas Commun/cat/ons .

Turnover lncreased by 869 o~to"£26 mllllon drlven prlmarlly by a 41% lncrease in
‘Glistormner humbers 'to 385,000 (2001:273;000).* ~Our average monthly revenue per
- customer remained relatively flat at around £11.00. Our focus for this year has been on

increasing the value of the customer base through enhanced product. offerlngs and
‘ operatlonal e‘FcuenCIes Gross marglns for 2002 lmproved to /_7% (2001 26%)

e AT b

The net contribution of British Gas Communications was' ar operatmg ioss ‘of £26
million, reduced from £52 million last year as a result of curtailed marketing activities




and the completion of the integration with acquired One.Tel billing systems and other
"« infrastricture.- The continaed opeérating 16ss reflects the fact that thre - undertylng »
infrastructure was put in place to service a much largét'clistomer base.” The migration
of the British Gas Commumcahons call volumes on to the One.Tel switches later in
2002 will-reduce transmission costs by usrng the towest cost routtng capablhty resuttlng

P

: "“ln |mprovements in gross margin.” AT S
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A number of initiatives {8 reduce’ operatmg costs’ through back ‘office consolidatior and
" realise the synergy berefits of the One.Tel acquisition wefe completed in the first half
of the year. The largest of these was the successful migration of the British 'Gas

Communications customer base onto the One.Tel customer care and billing system
which will deliver savings in operating costs in the order of £1 million: per ‘month and
ongoing savmgs in system development costs partlcularly on the Iaunch of new

T 'products b | ‘T,

. P A e e .. .
= ! LGS N A ] Rt L R ,..( h [

Following recent OFTEL announcements the’meditn ‘term competitive outlook Tor
British Gas Communications has improved. Please refer to page 14 below for further
- dlscussmn of the posttlve tmpact'of these changes ” R h '

we s
J AT

For the six months ended 30 June 2002 -"2001 A% |
Customer numbers (period end}(000).................. 385 273 41%

.| Average minutes use per menth (ﬂxed ling). s oo - v - 4 s 344 ¢ n 357 (4%)

TARPU (). .. . . e , 17, 11.4 (4%)

- Gross margin (%)....... T ST 27% © 26% | 0.8 ppts

*I Sales & marketing expenises (% of tufnover) “ 9% [ - :22% | (14 ppts)
Turnover (Em). ..o iio o 00 2 S A S 26707, ' 14 | 86%
Operating profit (Em).......... opee e qeneer s ereqrnredaes - .. @28 .. (52)]. 50%

Centrica Business Services .. . . : C

Centrica-continued: to increase its market presence-in the UK commercial energy
sector. Following the creation of Centrica Business Services and:the vaursntion of
Enron’ Direct and (in August) Electricity Direct, significant additional focus”and impetus
has been provided to serve and expand this customer base. Fottowmg these
acquisitions, we estimaté our aggregate share of the total UK commercial energy
market to be 26%, made, up of 52% for gas and 19% for eIectncrty, measured as a
percentage of total supply pomts o _ :

st vac

Current operattons pnmarlly include gas and electnC|ty supply to approxmately
760,000 business customers at 30 June 2002 (of which 160, 000 were. acqurred through

Enron Dtrect) Averagé Customer billings decreased due to retatl"' 'lj"wann wmter

......

Enron Direct and organlc growth i the etectncrty supply- market Gross prof t was £80
million for the first half of this year, up from £36 million last year. -

Y
‘us

In addition to gas and electricity sales, Centrica Busmess Servrces |s structunng
- broader :bundled offerings. for these customers -which.:may .include .energy-related

products, . cornmumcattons vehicle . ﬂeet management -financial and other.. services,
. accordmg to customer. need\s~ " S e L Cne s

' TN EATUAPSYRINNE e

Sales and markettngcosts (as a perseﬁtage of turnover) lncreased moderately dnven
by an ‘active organic growth campalgn and the inclusion of Enron Direct. Operatlng
proﬂt grew by 111% to £40 million:, o oepys :

i
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For the six months ended 30 June < 2002 72001 | A% |
“Customer numbers (period end) (000): Sl S N
GaS. et e e 380 337 | 13%
‘Electricity......coooovii 380 118 222%
Total...oiis 760 455 67%
Average consumption: R
Gas (thems)... ..ccooovviin e 1,887 2,377 (21%)
Electricity (kWh)............ IO e --10,491 |-~ - 5622 87%
Weighted average sales price: * s . 1R N A
Gas (PAhBMMN)... oo ' 37.1 329 13%
Electricity (p/KWHh).......covvveeiieeiieinne. 4.88 T5.58 C (13%)
Weighted average unit costs: o i
Gas (WACOG; p/therm).................. 21.6 20.7 - 4% |
Electricity...(WACQE,; p/kWh)............ 2.34 2.67 (12%)
Transportation & metering charge (Em) > : : o o
Gas..coocoiiiii _ 64 |- 69 (T%)
Electricity................ SUUTUUOROTIOURRRRRRR 75 ¢ " 12| 525%
Total.oooiii 139 - 8t T2% |
Sales & marketmg expenses (% of turnover) - 3% 2% 1ppt |

Turnover (Emj):

Gas.......... 266 263 A%

Electricity T e - o208 e 37+ - 462% '
TOA. iy 474 300, 58%
Operating profit (£Em) ‘ o R

Gas........... pee e e e , 25 15 67%

Electricity........ oo [T I A5 fe - o 4 - 275%
TOtal e e e 40 19 111%
Operating margin (%): . Cae r ] i

GaS e JOTTIROTPR S 9% 6%l . 3ppts

ElectriCity.......cooovvviee e % | 11% {4 ppts)
Total..ooveviiiiill ST e L - N 8% - - 6% 2 ppts:
CEMG

"The Centrica Energy Management’ Group (CEMG) consists - of gas production

RN

‘operations, - electricity ‘generation - (managed for ‘British- Gas Residential and Centrica

Business Services), large volumé industrial-and wholesale gas sales, and our ehergy
procurement, optimisation and: scheduling operations “as ‘well ‘as Accord trading. This
unit is fundamental —'through its ‘provision of appropnate and advantaged access to
energy supplies - to the succéss of the customer-facing operations that ‘are-at the core
of Centrica’s consumer marketing business model.

The energy supplies procured for the Group must match downstream demand

-“requirements -at compe*titrve ¢ost ievels in“relation {o“the scale and. “shape” of our
- customer néeds.’ - We" conimue tof beheve ‘that! ‘over the short term and given current
“market ‘dynamics (e'g’' price trends; hqurdlty, volatrlrty, forward-curve shape and our
* downstream market posmon) it will bé optimal for- CEMG to- prowde around’ a quarter of

'*‘;‘the Groups downstream gas and eiectncuty requrrements from mternai sources of

Sl S Lo 0w B R

*The energy assets curremly owned by the Group are of high quality and feature
- “substantial inherent flexibility that ‘affords both value and compétitive’ advantage to our

supply operations. The production levels of our major gas fields can be altered in
response to variations in demand quantities or market movements, whilst our electricity
generation plants are gas-fired and flexible by nature, predominantly providing mid-
merit and peak supplies on a scale which would be otherwise difficult to procure.
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In a market context including relatively warm UK weather (reducing gas demand) and
low recent wholesale electricity prices, (reducing the ‘spark spread” profitability of
power stations), CEMG reported operatlng profit ‘of £336 million, down from £351
million last: year. .A 14% reduction in gas; production. operating proﬁt due to field
rescheduling, was’ partly offset by better results in industrial sales and Accord trading,
as detailed below 3 -

Key CEMG pen‘ormance indioators:

For the six months ended30 June - --{--- 2002 2001 | ~A% ]

Gas production : -

Production volumes (mtherms) S ) o T
Morecambe........................ [PITR o ‘ 243077 7 2425, (12%).|". °
Other........ e Copeiee e e 214 218 |, .. - (2%) .-

TOtal i - 2,344 2643 |- (1% ] . -

Average sales price (p/therm)... R : : © 22,6 C L2270 (0.4%) | - o

Turnover (*) (£m) ....... ‘ 564 | T 832 |  (11%)

Operating costs (% of TJrnover) ) ’
Royalties...............ivvveeeiesioa ,t 8% 8% -

Petroleum Revenue Tax ..... . Co ' 8%.4 - 8% [ . .-
Production-and other........xx .oz G - e 33% LY 3% | 2ppts |

Total.......... e U 49% 47% 2 ppts

Operating profit: (Em).... 290 ‘ 336 |  (14%)

Industrial & Wholesale: . . r ’ " oo
Sales volumes (m thems).....x....... I e . 2,725 | - 3224 - (15%). | o=
Average sales price (p/therm).......... TR 19.9 20.0 (05%) 1 =~ °°
Qperating profit (Em)................... T 31 5| 520%

Accord : . : ' |
Traded volumes (physrcal) e - O co ‘ a

Gas (million therms)................ PR 9,713° 9,585 1%
Electricity (GWR)................. ST 37,178 " nfa |’ n/a

Operating proft(£m)..,...:...‘...........l ......... 15 |- 10 50%

CEMG operating profit {Em).......... e - s - - 336 - 351-| (4%)-

(") Of which 94% is to entities within the Group

Gas Production e

- Wholesale gas prices -remained. relatively high, during. late, 2001 and early 2002,
.impacting the pricing of our upstream gas production (WhIGh is subject to a 3-9- month
-lag to market prrclng) A reduc ction in aggregate production volumes was- Iargety due:to
'unseasonably warm: wrnter weather as- well :as a more recent srgnrflcant reduction in

,,,,,

: wh|Ist rescheduhng eqmty productron toa subsequent perrod

Industrial sales and wholesa/mg “

: Industrral and European gas msales whnch Iargely take ptace under Qontracts entered
.. into prior.to-the Centrica. demerger from Br,ltlsh Gas plc, fell.in. value due, to, wholesate
spot.-market price decreases the. early termmatron .of .one, large contractr and lower
sales to, thlrd party UK power statlons, ~The operatmg profrt contrrbutron fromr these
. sales was up. due- to higher. gress margms caused by. drfferentral trme Jags on
" escalation factors (llnked to various commodity markets mcludrng oil products PPI
etc.) in gas sales contracts compared with certain gas purchase contracts, as well as
losses on the termination of.certain. aut-of-the-money contracts last. year. A.profit-of-£9
,,mllhon was recogmsed in, connectlon with.the.early : termlnatlon of an rn-the money gas
CSUPPIY.CONtract. « . . o w i e G Lo e e s
E/ectricityfgeher‘a.fr'on' N R

We currently have mterests in four power statrons wrth peak capacrty of 1.7 GW and a
0.9 GW tolling agreement with Intergen on its Spalding plant which should be

11



'operatlonal by the end of 2004 Income is recelved by our power statlons in the form of
. “tolling fees”. "CEMG, “upon schedullng a power productlon period to match our
downstream requrrements provrde gas for conversron to power. For the half year, the

volume of production at our generatlon plants was 3 436 GWh

‘The value of our plants remains in their flexible mid-merit and peak generation capacity
.amid.a Iess hqu;d market for peak supplles The strategrc importance of these plants
. and those which we acqurre in future, will rise as our downstream demand’ increases
" and. as volatrlrty remams or prrces rncrease in wholesale baseload and. peak power ‘
markets. ‘

t -

Accord e
- Our. Accord tradlng operatrons contmued to support our. strategrc procurement
requirements. and take. addrttonal tradlng posrtlons within permltted limits. based. on our
wholesale market outiook. Volumes traded during the first half of 2002 were equal to
1.1 times and 1.8 tlmes respectlvely, the gas. and electrmty volumes supplred to our

. downstream customers

The value at- nsk (VaR) lrmrt aIIocated to these tradrng actrvrtres contlnues to be Irmrted
to £21 million (in addition to £4 million for our North American activities). This VaR limit
is. based,on historic. volatility (over the.last 90 days of pricing data) such that the
absolute value at risk. on. the Accord. tradlng portfollo is, capped with a 95% degree of
confidence and a 30-day quwdatlon tlmeframe This. limit is, automatlcally reduced
through the year if the realised. posrtron shows a Ioss such that when. the latter is
.. combined with.the mark-to-market on the open posrtron the loss |n any calendar year
should be. capped' by the VaR. limit. The.VaR. limit operates at a gross level (£21
million) and at an mdrvrdual trading book level for gas, power and weather

. VaR is further supported by open volume ||m|ts to protect from sudden very significant
. volat|I|ty changes, credlt checkung and |nd|v1dual counter party tradlng Jimits. .

) ~In the flrst half of 2002 Accord s operatlng profrt was. £15 mrlllon (2001 £10 mrllron)
) malnly due to mcreased contnbutlon from gas trading. . Physical traded gas volumes
. were _stable year-on year, whllst electncrty volumes .grew to 37,178 GWh for the first
" half of this year following the initiation of wholesale electrrcrty procurement and tradmg
under the UK’s New Electricity Trading Arrangements.

The AA . 7™ Lo T el
The AA ‘continués to perform well. Record Roadside Services membershrp (46%
market share) was' -accompanied by strong continuing growth in the: AA’s Personal
Finance operations ‘as well as the addition of AA (formerly Haifords) Service Centres
(AASCs). _

Operating»' nrofit of the AA’éﬁoadSide and Personal Finance units, excluding results of
the AA’s other operations, was up almost 24% to £47 million in 2002 * Growth in
Personal Finance profits of 35% represented the miajority of this increase, together with
a growth in Roadside Services profit of 14%. These increases were partially offset by
losses in AA Traffic & Travel. The AA also expensed its acqursrtlon of. Tyreserve,
which complements the Servrce -Centres “and mobile tyre service saies as part of a
national network : B -
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 benefits of even better fault '

_ base. ’

The AA has commenced a substantial new brand campalgn around the theme of “Just
© AAsK”; destgned to focus consumer attentlon ‘on the’ ‘wide. vafrety ol‘ products and
* services offered” by the AA beyond Roadsnde Servrces and across the' spectrum of
" “motoiing needs. Total AA marketmg expendrturé mcludlng thrs campargn Was £41
million for the first half of 2002 (20012 '£31 million).™ ‘

: An addrtron ‘the' AA rs rmplementlng a riew CuStOmer Relatlonshlp Management (CRM)
g rnfrastructure to leverage and support |ts relatlonshrps across. the AA Brand enabling

" both cost efficiencies -and” greater cross selhng opportunrtles ThlS is ar ‘three-year
* prograrnme, and-in“thé’ fitst half of 2002 £1.7 million was expensed wrth addltlonal

investment of £2.3 million being capitalised.

The AA’s new route guidance system has improved the quality of service for members
through faster average caII to arrive’ times. The AA remains_at the forefront of
technology in fhls sector Further hew systems ‘are” berng field; tested to reap the

|agnostlcs and commumcatttbns technology i

- Anew product provrdmg Parts and l_abour Cover for ‘car breakdowns not repalrable at

the roadside has been launched. Over 45,000 customers have tak&n this product in
the first six months of 2002 .dlrectly asa result of Gross selllng to the current customer

R

Demand for car and personat loan products was very epcouraglng ‘as’the flxed term

" 16an book (in joint veritire with'HBOS pic) grew by 62% from a year earlier to £605

" miilion. Other recelvables took the total asset book to £720 mrllron Over 40 000 loans

" were written ‘during the frrst haf ofthrs year, double the* rlumber written durlng the same
" period last year, due to more focused marketrng actlvrtles mcludrng television

advertising. Increased gross proft’from the expandrr‘lg loan book was ‘offset by sales
and marketing expenditure to drive contlnumg customér growth

The AA’s other units now inciude-the AA Servnce Centres provrdlng a phys:cal AA retail
presence for integration with Roadside Services activities and for the cross-selling of

~other products. Out of a total 129 sites, 110 have been upgraded and rebranded with

the remainder due for completlon by the year'e end AASC turnover was £21 mllllon ofa
total of £53 million’ for all AA Other Operatrons whrch" also rncludes its Publrshlng,

Traffic ‘& Travel, Drrvrng School‘and Srgns unit. Jolnrng thls mrx of establlshed

businesses is Tyreserve, Golf England and AA Buyat:ar

Ceviioou.

Key AA Performance Indicators

For the six months ended 30 June 2002 2001 A%
Roadside Services:
. Customer numbers (penod end)- (000) ..... S Lo D 12,587 | 116494 .. 8% | -
"Customerrenewal rate (% ) T 83% | ¢ "83% v - :
. ‘Average transaction value:(E)... R Yoo be. 40,5 11429 B%).| .5
Roadside patrols gmployed.. r...:». e T Y 3,680 ::3.669 Lo 03% oo
Personal Finance:
Insurance customers (000):
MOtOr. .. ) 952 865 10% .
‘Home........ NI T T T"f"i'-i3r~~:““64»l i BT e s T
~-Overall renewal rate (% LT e e o 81%. 78% . 3 Ppts. e
Average annual premium (E)‘ _’N e __262 1 o . 256 o 2% -
Total insiirance révende (Em)... SRR RRLV.Y. 13 ISR T N INER 17
-Loans {(fixad: term) boek: slze(£m) ,' Wity 5805 3740 62% .1,
Loan book {fixed term). .operating: proﬁt(&:m), oA st e 10 0 09 - 11%. o
" Number ofl"xedterm personaloans (6007~ st 106 RS £ 49% | T
A Sevicelenttess > 0 ET ST F T OS] o Y BTG VN
Site numbers..........c.ccooivii e 129 na [, nafemraiz
Average turnover per site (£000)................ 164 n/a n/a
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Turnover (£Em):
Roadside services. Cee e |e 2830 .. 232 04% |.. .
Personal finance......... s i, 8. 69 .20% ]|
Other operatrons...: ............... et 53 29 83%
Total......de e i eeeniees STTR L Co oA 369 [ 330 1 12%
Sales & marketing expenses (% ofturnover) o o CA1% ET0 9% 2 ppts
Operating profit (£m): : : B R I
Roadside services 24 2 ~14%
Personal finance....... 237 AT 35% -
Other operations. .. v S AN T (3] (267%):
Total...oves i e : o - |- 36 - 35 3%-
Operatlng margin (%) i R -

T10% | 11% | (1ppD) |

One.Tel

Management'’s focus for this year has been on increasing the value of the customer
base through enhanced product offerings and operational efficiencies. Turnover saw
.sequential growth of 15%. frem the second: half of 2001%;-as: a-result'of an increase in
our ' customer base and-, a«erage revenue ! per user (ARPU) :for f'xed line. and
~narrowband internet services. - . - .7 L s SESTRUS SR : :

Our variable gross margin of 51% reflects the successful operation of our lowest-cost

. switched call routing sysiem.- Excess:capaciiy .and .competition between carriers

+ provided furth2i opportunities to negotiateimproved transimission‘charges, resulting in
 an increase of -3.6% in variable gross margin. Our switched' reseller business model
relies on the use of networks of -a variety ofinfrastructure owners (13 at 30 June 2002),
mitigating risks associated with network failureor carrier. financial distress. Operating
profit (before exceptional charges, goodwill amortisation: and interest) was £4 7. mrlhon
after customer acquisition costs of £7.7 million. R ,

One:Tel has successfully participated in-frials of the revised:industry process for Carrier
- Pre-Selection (CPS), which resulted in implementation of-an‘enhanced system in July.
"~ This intreduction should have a positive impact on' ARPU and reduce- customer losses,
. as customers:will have the opportunity to switch permanently:their default call supplrer
from BT, using a more customer friendly transferprocess.. R S T
OFTEL'’s June decision, following its review of BT's retail price controls, requires BT to
provide a viable:-Wholesale Line Rental (WLR) product which will 'enable us to ‘provide
- full fixed line services with a .variety of line rental and call tariffs and a single billing
.customer relationship. Aninterim. product is due for September; with the full solution

- .expected:in the first half of 2003 Centrica believes that both enhanced CPS and-WLR
~are . positive deveiopinents which wili-helpsto’ prov;de a more 1evel playrng f eld for
i competr‘uon in *ne ﬁxed lme resrdentaal ma‘rket Wrtﬁ BT ‘ .

SN
r~r

One.Tel has Iaunched several new products durlng the perlod A new preferred
distribution agreement was ‘agreed with. Vodafone,. enabling the. launch: of One.Tel
mobiie service with.a £4:99 'monthly iine rental.charge: One.Tei brocadband internet
'service was lagnched-at’ a retail -price of £27.99 per month. :We believe that both of
- these offerings are highly attractive-io UK retaii custorners. - in-the medium tefm, we
believe that these crucial industry developments, together with the launch of our new
mobile and broadband internet products,..provide ‘us with a’sound platform to exploit
profitably substantial developing market opportunities in the UK.
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Key One. Telperformance.jndicators:.,._... e

For the six months.ended - 30 June 31 Dec|. - A%
- - 2002 2001 |+ ‘
Customer numbers (30 day tolling).(périod .end)(000) T A 870 | - 785 (.. 11% |
Average minutes use per month (fixed line).......... . . ... .. Lo, 283 v 277 2% |
ARPU (fixed lin€) (£).........cccoeiiviiiiiieiiiiinanns 16.4 159 | 3%
Variable Gross margin (%)............ e 51% 47% 4 ppts
Sales & marketing expenses (% of turnover) ......... 10% nfa* | -n/a-
Turnover (Em) ™.........ccoooee. b e : 75 651 ° 15%
Operating profit (Em)...........cocsmol .o S - 247 - 35] - -34%
Operating margin (%) iy ) 6% - 5%- 1-ppts’

* Cost classifications in line with Centnca accounts standards are available beginning 1/1/02
** 2001 turnover is from date of acquisition (3 July 2001)

~Goldfish Bank .. -« s s

~

.ur Go!dfrsh Bank jomt verﬁure (\r\nth Lloyds TSB) has con’unued to burld rts busmess

-~ platform, with credit cards in:forcezand:average ‘sperding per active card-up by 2.7%

and 13.1% respectively during the first half of 2002 compared-with the'same period last
year

~L ;(_‘~ e T 4T . . i < .

: Cred|t card proﬂt contnbutlon ' WAs. £7m (2001 £2 mllhon) Total netiinterest income

. 'was: £18 million (2001:-£14- mllhon) and-was accompanied by fee and other income of

"~ £25 million. Bad-debt:expense continued:to remain.well controlled at.less than 3% of
. outstanding card: balances.:Loyalty: scheme costs reduced by 1% toe.32% of income.
. Goldfish Bank is currently’ completing: preparation for the transfer.of-all card processing

- operations from our-former. partner.{tc which we continue to'pay processing fees) to our

own infrastructure, including both call centres arid billing: platforms.

In addition to the-credit.card contribution, Goldfish:Bank incurred operating expenses
comprising - £2:4 million for brand marketing and: £22 miliion for banking :systems
infrastructure. andproduct development costs. = A further £22 million: was - invested
.. (capitalised) in.thé: development of-Goldfish .Bank's: IT platferm: infrastructure. . This
scalable platform is intended e suppart:our mutlti-product offering plans and completion

|s due in December 2003.

rv e BT B O T, RS I : I Aol :

. Recent awareness and advemsrng campargns ha\ie begun to increase the prof le of the
. Goldfishibrand, prompting-increasing customer card -use and preparing the market for a
wider range of product-offerings...\We believe the. Galdfish-product set;:as;it is taunched
‘over the. hext:-two:years,will-be innovatively: positiongd: beétween' the: traditional UK
banking , sector; which; has cbnsotidated. .considerably in.recent=years,.iand- single-
product competition which oftérs: lacks!high-levels: of-brand tecognition. :Beyond- the
credlt card 65, 500 addrtlonal Goldf sh products were sold dunng the period.

(Tt as Lo Een

T

' '\ ~ ‘VJ 'ﬁ."l' lf’l‘ —" * 7 J,’{w ot =

August saw the full launcl'r of both an. onime mstantaccess savings account wrth a:
-competitive‘best buy’rate and an-uhsecured personalloan.progductwhich has the -

. unique:feature of a-combination of no early repayment: pernatﬁes and a 1oyaﬁy bonus of

Goldfrsh pornts consistent with-the crediticard scheme:-: e s

" - PSR et on . -
,;.‘;J. v : B

Focnin S iR epnt 2heTaaEveT

. K ey Geldﬁsh Bank Per:formance Indrcators

TP LT L Lo

For the six months ended 30 June 2002 | 2001 A%

Credit cards in force (000).......................... 1,050 1,022 3%
Average monthly spend per active card (£ )... 512 452 13%
Gross card receivables (000)...................... 671 661 2%
Net interest margin (%).......ovveiiiniiennnn. 6% 4% 2 ppts
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Credit Card income (£m) . .

Net interestincome..................co 18 14 29%

Fee revenue and other Income............... 25 25

- Total {before deduction of loyaity:costs)... ... v e e e L 480 39 10% | -

Loyalty scheme costs (% of income).............:o, ... ‘ e 32% ) 33% - (dppt) {. ...
Card processing costs (% of income)........... T o ) T 19% | - 15% dppts |
Credit losses (% of recervables)........;...4,..1;‘ii‘ o R B 3% |- 4% | (0.7 ppts) |~ - -
Credit card profit contribution (Em)."=:z.00 0t~ 0 o T b T 2 . 250% |.
.. Goldfish non-credit card products income (Em). I . - 4.8 - -0 --
Sales & marketing expenses (% of income)...., . 5% 0% 5ppts |
Goldfish operating profit/(loss), before minority interest (£r1) Co - (17) 22) | - 23% | 7

* Prior to allocation of a portion of aggregate Goldfish operating expenses.

e T A S A ey ok D

“Centrica North America” ~ ~ -~ 7

Centrica operates in North America under the Direct Energy and Energy America
brands and, in accordance with transitional arrangements |n respect of the services
business, under the Enbrldge Services brand '

Energy supply turnover of £4 2 mllhon for the frrst Six months of 2002 represented an
increase of 11% from the prior year period, largely due to the combined effects of
higher average gas selling prices up 14% and organic growth in the new-Ontario and
Texas electricity markets, partially offset by an unusually warm winter.in Ontario. The
mix of this turnover shifted significantly towards residential gas and electricity (versus
industrial and commercial. sales); these residential sales grew by 41% to £328 million.

In electricity, at 30 June 2002, we were servrng or processung appllcatrons to serve
approximately 500,000 and 75,000 consumers eligible for, electrlcrty supplier choice in
Ontario and Texas respectrve|y The size of -our residential gas customer. base
increased by 4% but was hindered in some states where regulatory regimes have
allowed incumbent utilities to undercut our flxed prlce offers by passrng through sharp
falls in wholesale prices. S - o

Energy supply gross profrt was £42 million, up 14% from the 2001 per-od due to a
turnover increase of 11%. Opérating profit was impacted by £20 million in market entry
costs related to the openings of the Texas and Ontario residential electricity sectors.
Our investment in marketing, information technology, training and other employee and
office infrastructure reflects the positioning required to continue expansion in our core
busine‘ss and.build a bu‘Siness model which paraliels Centrica’s in the UK S

To encourage “the smooth deregulatlon of new energy markets we contlnue our
cooperatrve dralogue wrth regulators in states and provmces which have expressed a
desrre to pursue but have not yet fully completed, deregulatlon B e L

In May Centrnca acqurred the retail home and business services operatron of Enbrrdge
Inc. for.a cash consideration of C$1.0 billion (£437 mrllron) “The acquisition supports
Centrica’s strategic initiative of becoming the premier innovative consumer marketer in
the energy and home services market in North America. During the period from 7 May
to 30 June 2002, the services segment generated a gross profit contribution of £24
million on turnover of £39 millicn. These results are in line with the financial returns
expected at the time of acquisition.

Development of our gas fields in Alberta continues. We drilled, completed and began
production at 182 wells during the first half of 2002, compared with 73 in 2001.
Production volumes grew by 12% to 183.7 million therms during the 2002 period,
representing 20% of our North American downstream gas sales. Gross profitability
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was, however, - reduced substantially due to wholesale spot prlce reductlons of
approxrmately 31%. -

Centrlca carefully momtors and manages its trading counterparty rlsk exposures -and
has not suffered ‘signifi cant losses: from-the deterioration of‘US- energy mdustry credit
quality.. The vast majomy of -commodity-and related contracts are undertaken with-the
sole objective of procurrng commodity to meet customer reqwrements in:a manner
designed to minimize- ~.commodity. price and -supply ‘fisk. © The balance ‘of tradrng
operations remain smaH wrth a value at- rlsk Irmlt of C$8 mrlllon (£4 mllllon)

N ,‘ -

Operating profit for the first six months of 2002 declmed by £4 mllllon as increases in
residential gas profit and a first time contribution for 7 weeks from Enbridge Services
were more than offset by start-up costs in the Ontario.and-Texas. electricity markets
and lower wholesale gas prices upstream. o T '

- : e T T R C
T T L A Ty R FACH SR !

Key North America Performance’Indicators. . .. .. - o 4

, For the six. months ended June 30 A% | .

* 4 Customer numbers (period'end): " " B BN
Residential and small commercrafgas (000)..1:3.. p > 4%
Residential.electricity. (000) ...... ~ S s ..o na |
"Hore & Business services (000) o U ria
I8¢ energy (sites served) - %

:Average consumption: SERI ST B0 TR M .

. Residential-and small commercual gas (ther;ms) - . v 12% -
" Residential electricity (kwh):....~.....00. .. ) n/a
Industrial and commercial energy (m therms) ...... (2%)

‘Weighted average sales pricer. »= - - . - oL
Residential and small commercial gas (pence per therm) o .- 336 , 2841 . 14%
Residential electricity (pence per kwh)............... ’ ‘ '2.65 - n/a
Industrial and commercial gas' (pence per'therm) .il.: ol o U184 Y 0 31.8 (43%)

|:Weighted average unit.costs (p/kWh): - Lot . : T . .
.Gas (WACOG) (pence per therm) ........ - 279. .26.8 4%.
Electricity (WACOE) (pence pér kwh)..o............. 2.28 - n/a

Gas production and energy trading: : ' RSl A
Gas production volumes (m therms):................. 183.7 164.4 12%

. Average sales price (penceper therm)............... o . 226 328 |, (31%)
Production operating' costs (EOOO).J,‘ Ll ) ) - " 6,262 5 387 1 16%

Turnover(£m)! o LR 2o 7 B . BRI P i
Residentjal and:small commercral gas 28°o
‘Residentfial electnmty _nla_

-Home & Business servrces “nfa

, Gas production..., RGN P (21%)

1&C energy... ... ; e O N AU . ) -, (40%).
Total.....coovni LT LT e e Agg T 43201 T 16%

Sales & marketing expenses (% of turnover) (2 ppts)

- Operating profit ¢£m). . LM D Ta RISV
Residential and small commercralgas L, 320% .
Residential elettricity..... . L (’122%)

Home & Business services... A TLeANNOD My ‘ Toad d e pfalha o
I&C €Nergy.........cccoevieieenrennnnns (50%)
Gasproductlon & energy tradrng.. ‘ . (8B%) |,
i S “ Lo [ v(14%) 3o i v
,,,,, ) ;e T % a0 7% L (2 pptsy




Other Operations |

The operating profit result for other operations was £9 million, which includes a profit of
£12 million on disposal of our interest in the Spalding power plant and the
developmental European operations.

Europe

Our Luminus joint venture in Belgium is progressing well. The Flemish market above
the 1 GWh level opened on 1 January 2002 and Luminus retained its sharz of
approximately 21% of the Flanders market. It is now preparing for the broader
commercial .market opening in early 2003, followed closely by the residential market:
opening in July 2003 for both -electricity and gas. : The business is positioned as the
number two player in the' Flemish market. When the residential . market opens the
business expects to have nearly 600,000 residential electncnty customers and nearly
200,000 residential gas customers.
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Independent review report to Centrica plc

T B B R O SR o .

Introduction T A LS R SRS AE S G E
We have been instructed by the company to review, the financial information-for the six months ended 30 June 2002 as
set out-on'pages 20 to 31. We have read: the other, information:contained in. the int¢rim report and considered whether it
contains any apparent misstatements -ormaterial inconsistencies with the financial information. .

Directors' responsibilities ' : e e i T

The interim report, including the financial information contained therein, is the responsibility of, and has been’
approved by, the directors. The directors are responsible for preparing the interim report in accordance with the Listing
Rules of the Financial Services Authority which require that the accounting policies and presentation applied to the
interim figures should be consistent with those applied in preparing the preceding annual accounts except where any

changes, and the reasons for them, are disclosed.
Review work performed

We conducted our review in accordance with guidance contained in Bulletin 1999/4 issued by the Auditing Practices
Board for use in the United Kingdom. A review consists principally of making enquiries of Group management and
applying analytical procedures to the financial information and underlying financial data and based thereon, assessing
whether the accounting policies and presentation have been consistently applied unless otherwise disclosed. A review
excludes audit procedures such as tests of controls and verification of assets, liabilities and transactions. It is
substantially less in scope than an audit performed in accordance with United Kingdom Auditing Standards and
therefore provides a lower level of assurance than an audit. Accordingly, we do not express an audit opinion on the
financial information.

Review conclusion

On the basis of our review we are not aware of any material modifications that should be made to the financial
information as presented for the six months ended 30 June 2002.

PricewaterhouseCoopers
Chartered Accountants

1 Embankment Place
London WC2N 6RH

5 September 2002
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Summary Group Profit and Loss Account

6 months 6 months Year ended
RITN ended 30 June ended 30 June 37 December
Notes 2002 . 2001 2001
£m fm - £m
Turnover: S
Continuing operations before acqursltlons 7,067 6, 753 - 12,611
Acquisitions C 40 T
Continuing operations e 1 7,107 6, 753 . 12,611
Cost of sales L 2 (5,515) (5, 524) (10,224)
Gross profit : e 1592 . 1,229 - 2,387.
Operating costs before except1onal charges and goodwﬂl
amortisation - 2 (993) (805) (1,755)
Exceptional charges and goodwill amortisation 3 (53) (53) (166)
Group operating profit 5 546 37t . 466
Share of profits less losses in joint ventures and associates —
continuing operations 25 13 - - 45
Operating profit inciuding joint ventures and associates: I - e
Continuing operatlons before acquisitions - 568 384 511
Acquisitions ’ 3 - o
Continuing operations Cen 1 571 384 Y ¥
Net interest payable . 29) (20) (43)
Profit before taxation . 4 542 364 - 468
Taxation L R 5 (168) 9D . (164)
Exceptional Tax Charges e 3 (25) - o 9
" Profit after taxation’ =~ H . 2 "273 0 313"
Minority interest : : ; 1 o 6: 10
Profit after taxation and minority interest o - oL 350 279 . ... 323
Dividends 6 (62) (48) (124)
Retained profit for the financial perlod ‘288 231 ¢ 199
Dividend per ordinary share C 6 14p . L2p 3.Ip
- Earnings per ordinary share:- B S e e S - T
Basic 7 8.4p 7.0p 8.1ip
~ Diluted 7 8.3p 6.9p 8.0p
Adjusted Basic 7

104p 8.3p 12.1p
There are no gams or losses for the penod other than those recogmsed in the proﬁt and loss account
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Summary Group Balance Sheet

W 30 June 30 June 31 December
K 2002 2001 2001
Note
' £m £m £m
- Fixed assets ‘ ) )
Intangible assets 1,632 1,347 1,524
’farixgiblevassets _i 2,346 1,841 12,058
Investments (including 'Eir;tjgg‘/rfltures) - ©8 SR S5 i "105 :?‘16"7.-' i
4153 3293 3,749
Stocks 125 140 193
Goldfish bank debtors 68 e gy
Debtors due within one year » 1,903 S 1,'60,4_, 7 923’ |
. _Debtors due after more than one ;é;r ',~ e i Gis ERTTHREN, S0 w }30 .
Cash and investments ’/ ’ 393 ) ’j2')41 . 526
Goldfish bank borrowings .2 (616) - (610)
Berrowings due within one year- - -'—- - - - @273)- (329)—-»- (3-61)'
Creditors due within one year - ... (2,462) (2,244) (2.871)
Net current liabilities L e ¢35 ) . _(546) (397)
Total assets less current liabilities 3,942 2,747 " v 3'35,2 ,
‘Borrowmgs due after more than one year o 584y - — (598) ‘
* Creditors due after:more than one; year Tt © @Y o 14 (_3_4),,'
Provisions for liabilities and’ charges C i @062 | (1 070) (1,184)
Total assets less liabilities ' 2,264 1 533" < 1536
" Shareholders funds - 2235 77 1,533 1,302
Minority interest ) B t39: - 34
Total capital and reserves 2,264 1,533 1,536
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Mcvements in Shareholders’ Funds

N S
N

6 months

Year ended

6 months
g ended 30 June ended 30 June 37 December

2002 2001 2001

£m £m £m
Shareholders’ funds at 1 January 1,502 1,298 - 1,298
Profit for the financial period 380 279 1323
Dividends A , SRR (7) YR @8) (124
Issue of shares net of reserves transfer 435 6 . A
Goodwill adjustment i - 2 C (2
Shareholders' funds as at 30 June/31 December .. 2225 1,533 ) 1‘;5\02

2
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Summary Group Cash Flow Statement

RS S
NS

T A

RN 6 months 6 months Year ended
o ended 30 June ended 30 June 37 December
o Notes 2002 2001 2001
, e £m fm . Em
Cash inflow from operating activitiés 9 330 337 825
Dividends received from joint ventures and associates 13 13 16
Returns on investments and servicing of finance 10 &) (15) -(15)
Taxation paid o (58) (32) (109)
Capital expenditure and financial investment 11 as4)" - (9) (337
Acquisitions and disposals 12 (511) (103) -(607)

-~ Equity dividends paid ' 7y 7 (68) T (115)
Cash (outflow)/inflow before use of liquid resources and (4680 . 530 T (342
financing '

Management of liquid resources 69 37N (257)
Financing 282 15 686
(Decrease)/increase in net cash (117) 31 87
Reconciliation of debt, 6 months 6 months Year ended

net of cash and investments

ended 30 June ended 30 June 31 December

2002 2001 2001
£m £m £m
Debt, net of cash and investments as at 1 January (1,043) (117) (117)
Debt acquired 1 28) (37)
Net (decrease)/increase in money market investments (69) 37 257
Net (decrease)/increase in cash for the period (117) 31 87
Net decrease/(increase) in other debt 156 7 (1,245)
Exchange adjustments ® an 12
Debt, net of cash and investments as at 30 June/
31 December (i) (1,081) (87) (1,043)
Of which:
Goldfish Bank (616) - (610)
Other businesses (465) 87) (433)
(1,081) &7 (1,043)

(i)  Debt, net of cash and investments as at 30 June 2002 comprised cash and money market investments of £392 million (30 June 2001: £ 241
million), less bank overdrafts and loans of £1,353 million (30 June 2001: £ 187 million) and finance lease obligations of £120 million (30

June 2001: £141 million).

(i) Cash and investments included £172 million held by the Group’s insurance subsidiary undertakings, £3 million of margin call deposits
held as security in relation to energy trading positions, £50 million deposit held as security in relation to outstanding consideration in
relation to the acquisition of the Goldfish credit card and £9 million held by the Law Debenture Trust, on behalf of the Company, as
security to cover unfunded pension liabilities. These amounts were not readily available to be used for other purposes within the Group.
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Notes T BE AR AL P R TR R y
SELl I n e S ENELo RS T N
1 Segmental analysis including share of profits and losses " *~ - "~ % "
of joint ventures and associates
for the 6 months ended 30 June
Operating profit/(loss) Operating profit/(loss)
before exceptional after exceptional
. charges and goodwill  charges and goodwill
Turnover amortisation amortisation
2002 2001 2002 2001 2002 2001
; N fm  £fm £m £m __fm fm
British Gaé:Residential Gas Supply 2,176 2,370 17%» 55 172 o533
British Gés: Residential Electricity Supply 674 491 25 14 25 14
Home Services . 388 . 339 22 i 218
British Gas Communications ~ | 26 14 "~ (26) (52) @0 . (52)
British Gas Residential 3,264 3,214 193 28 192 23
Centrica Business Services: Gas Supply 266 263 . 25 15 25 ‘15-
Centrica Business Services: Electricity Supply | 208 37 15 4 14 4
Centrica Business Services 474 300 40 19 39 19
Industrial Sales and Wholesaling (i) 401 497 31 5 31 s
Gas Production 41 42 290 336 290 336
Accord: Energy Trading 1,951 1,936 15 10 15 10
Centrica Energy Management Group 2,393 2,475 336 351 336 351
The AA 369 330 36 35 102
Centrica North America . 499 432 25 29 9 14
Goldfish Bank B 31 . 17 (22) (24) (22)
One.Tel . ‘ 75 o- 5 - 3 -
Other Operations (ii) 2 2 g 3) 6 3
“Total fromoperations ~~ " 71107 6753 627 437 sm 384
Continuing operations. before, acquisitions . ... 7,067 . 6,753 . 622 - . 437 . 568 384
Acquisitions ., Lo s o e e g s - - ) -
Total from operations 7 7407 “6753 627 437 s5m 384
24




1 Segmental analysis including share of profits and losses

of joint ventures and associates - contlnued
for the year ended 31 Decembey 2001 .., "

HEE R

a2

4.

Tota! from operaﬁonsw oo T m T

Operatmg prof t/(loss,?j Operatm g prof t/(loss)
before exceptlonal after exceptional
it charges and goodwill ~ charges and goodwill
Lo Turnover amortisation amortisation
e 2001 2001 2001
i e Cfm. £m im
British Gas: Reéidentia] Gas Supply ' 4,029 (8) (20)
British Gas: R651dentlal Electricity Supol); 1,121 : 27 '25‘ ’
Home Services 722 " 36 30
British Gas Communications B B 37 (101) '.(]‘1.6) .
Bt'itish Gas Rostdential - .'5_,909 o (46) N (81)
--Centrica Business Services: Gas Supply - 460 - - 36 29
Céntrica Business Services: Electricity Stpply 7)) 8 8
- Centrica Business Services - 581 72 37
Industrial Sales and Wholesaling - - - 921 5 5
Gas Production " 80 552 552 )
Accord: Energy Trading "3,570 16 ' (14
Centrica Energy Management Growp - Cast 573 543
The AA 689 72 8
Centrica North“ America f 768 68 39
Goldfish Bank 2 (32) a7
Oné.Tel ‘* 65 1 s
Other Operations , 6 @) 3)
~~12;611" 679 - - 51

(i)  The Grouprecognised a profit of £9 million int connection with the early termination of 4ftinithefoney gas Supply contract.

; -
R T T T TR S ET

(i)  Other operations include the Group’s European activities, and a profittof £12 million which was recognised in the period:in tespect.of the
sale of the Group’s interest in Spalding Energy Company Limited, the value of which had been impaired in prior years.

(i) Centrica financial résults are being reported m respect of the brand umt dlvxslons that now are utilised in the day -to- day management of the

busmess
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2 Costs (before exceptibhél': é:l;ia'rées and goodwiil ’éﬁr;n‘dr‘t'i:s'aiibn)‘

. ST 6 months 6 months Year ended
ended 30 June ended 30 June 37 December
2002 2001 2001 .
£m £m £m
Cost of sales: N | S .
Continuing operations before acquisitions ‘5,49’17. T 5,524 10,2‘2‘4 .
Acquisitions L | 18 ‘ - | -
- R . o 5515 5524 10,224
Operating costs: ‘ R ‘
Continuing operations before acquisitions 976 , 805 1,755
Acquisitions. . . . e . 17 - -
- | 993 05 1,755
3 Exceptional charges and goodwill amortisation
, ... 6months . 6months Year ended
ended 30 Junie ended 30 June 3/ December
. 2002 2001 2001
- fm fm . fm
Exceptional costs:
Business integration costs o PR  _- B K 35
Energy trading costs . T o AT e - 37
Other - - 8
- 13 -
Goodwill amortisation: .
Continuing operaﬁbns U S H 51 o . 38 | S 86
Acquisitions 2 2 .
53 40 86
Exceptional Charges and goodwill amortisation 53 53 166
Goodwill amortisation on joint ventures and associates 3 - 2
Exceptional tax charges (i) 25 - 9

(i)  The exceptional tax charge in 2002 comprised an increase in deferred tax provisions arising from the increase in the corporate tax
rate applicable to profits on 'ring-fenced' offshore gas production.
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4 Earnings before exceptionals and goodwill amortisation

Profit before taxation

Add back: Exceptional charges and goodwﬂl

amortisation

Profit before taxation, exceptionals and goodwill' amortisation
Taxation on ordinary activities (befofe exceptional items)

Minority interest

Earnings before exceptionals and goodwill amortisation

5 Taxation

A N
. 1 7 4

S

6 months 6 months Year ended
ended 30 June ended 30 June 37 December
2002 2001 2001
£m £m fm

542 364 468
56 530 - 168
598 417 636
(168) 91 (164)
e 6 10
431 332 482

" The charge comprlsed mamly corpora‘uon tax on 'ring-fenced' offshore gas production. The charge
‘incorporates the increase in corporatlon tax from 30% to 40% on profits from offshore productlon
announced in the Budget. This has increased the first half tax charge by £11 million and has resulted in

an exceptional charge of £25 million disclosed in note 3.

The tax charge for the 6 months ended 30 June 2001 is after a prior year adjustment resulting from the
introduction of FRS 19, as disclosed in the 2001 Annual Report. The efféct of this prior year

adjustment was to increase the tax charge by £11 million for the 6 months ended 30 June 2001.

6  Dividends

-An interim dividend of 1.4 pence per share (2001: 1.2 pence) will be paid to shareholders on 27

November 2002. The final 2001 dividend of 1.9 pence per share was paid in June 2002. -
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8

Earnings per share

Basic and adjusted basic earnmgs :‘;;‘e‘rk share (EPS) are calculated as follows:

Profit for the financial period

Eamings before exceptional charges1ahci_ goodwill amortisation

) ‘Add back exceptional charges and goosd"\yill amortisation

Average number of shares (million) used in the calculation of

basic and adjusted basic EPS

diluted EPS

Fixed asset investments

Joint ventures:

Share of gross assets
Share of gross liabilities
Other investments "

" . Average number of shares (million) us,é'g in the calculation of

6 months 6 months Year ended
ended 30 June ended 30 June 31 December
2002 ‘ 2001 , 2001

Earnings EPS Earnings EPS  Earnings EPS
£m pence im _pence £m pence
350 84:. - 279 70 323 8.1
81 20 - 53 1.3 " 159 4.0
431 104 . ..332. 83 482 12.1
4159 3080 3,984
4211 " 4,059 4,062

“30'June” 37 December
2002 2001
£m fm
787 709
(660) (597)
48 55
. 175 - 167 .

The Group’s share of joint ventures’ gross assets and gross liabilities principally comprised its interests
in Humber Power Limited (a power station), Centrica Personal Finance Limited (The AA and British

Gas personal loans activities), AA Financi

(energy supply).

| Share of jOint ventures’ :é%:srjs'!éts“ahgi liabilities as at 30 June 2002

‘Share of gross‘ assets

al Services (The AA credit card activities) and Luminus NV

- Share of gross liabilities

Humber Power  Centrica Personal AA Financial Luminus  Other Total
Limited Finance Limited Services NV
. -£m £m o fm . . Em . £m £m
352 303 45 67 20 787
(309) (284) (43) an . .13 (660)
A3 19 2 56 .. 7 127
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10

11

Reconciliation of operating profit to operating cash flow

6 months

6 months Year ended
‘enided 30 June  ended 30 Juné 37 December }
‘ 2002 2001 2001 oo
ﬁ ) £m £m £m
Group operating proﬁ , 546 371 466
' 'Addback: ' N
Profit on sale of fixed assets”™ g (13) - (7)
Profit on sale of investment} / i - - - (6)
~ Exceptional charges and goodw1ll amomsatlon _ 53 53 . 166
~ Depreciation o 203 189 351
;" (Increase) / decrease in working capital * ’ T (228) T (12) 72
(Decrease) in provisions (215) (234) (173)
Operating cash flow before exceptlonals s e -
Continuing operations before acquisitions 340 368 773
Acquisitions . ‘ 6 (1) 96
~ Continuing operatjons A TR 367 o869
" ‘Expenditure relating to exceptional charges (16) (30) ' (44)
Cash inflow from operating activities 330 337 825
Returns on investments and servicing of finance
6 months 6 months Year ended -
ended 30 June  ended 30 June 31 December
2002 2001 2001
£m fm £m
Interest received o 10 16 . 27
Interestpaid: - -~ . (14) (23) (28)
Interest element of finance lease rental payments &) (8) (14)
©) (15) 1Y)
' Capital expenditure and financial investment’
e . .._... 6 months . 6 months Year ended
' R e 0 e nled 30 June “éhded 30 June® 31 December
2002 2001 2001
' "" L .;" I ‘ £m £m
Purchase of tanglble ﬁxed assets (78) (312)
Sale of tangible fixed assets _ B SRR § |
Purchase.of own shares. . | . A - . cE L " (14)
Loans to joint'ventures . . i oA (2) (22)
(154) (79) (337)

. 29




13

. Acquisitions and disposals . ., . ,

Year ended

6 months 6 months
ended 30 June ended 30 June 31 December
2002 . 2001 2001
£m fm fm
Subsidiary undertakings:
Goldfish Bank , R - 3 (710)
“Other businesses™ ~ T o490, . - @D -, (402)
-Joint ventures- N ' - 37 (80)
Deferred consideration (33) €) (17)
‘Total cash payments (523) T e o 8D = - (L209)
Cash acquired o - - 17
Overdraftacquired ~~ - 007 o T L 0T (16) (12)
Drawdown from Goldfish T R '
working capital facility ‘ ) - - 590
'~ Proceeds from disposals v T T DT g - 7
(511) (103) (607)

Pensions -

These statements have been prepared under SSAP 24. As envisaged in the transitional arrangements of
FRS17, the Group’s 2001 Annual Report provides information on the effect on the balance sheet and the
results for the year, had FRS17 been adopted in the preparation of the financial statements. Set out below is
indicative information on changes in net assets which would arise from valuation of the pension schemes assets
and liabilities in accordance with FRS17 principles as at 30 June 2002. The assumptions adopted are as shown
in the 2001 Annual Report except that the discount rate used in calculating the present value of the schemes’

liabilities was 6.0% (31 December 2001: 5.8%)).

On this basis, the market value of the assets in the schemes and the present value of the liabilities in the

schemes were:

6 months Year ended
ended 30 June 37 December
2002 2001
£m £m
Total of fair value of assets 2,093 2,193
Present value of schemes liabilities (2,549) (2,526)
Deficit in the schemes (456) (333)
Related deferred tax asset 137 100
Net pension liability (319) (233)

Under SSAP24 the balance sheet on page 21 includes a provision of £99 million as at 30 June 2002 (31
December 2001: £116 million). Had FRS17 been implemented in full as at that date, the net assets of the

Group would have been reduced by £220 million (31 December 2001: £117 million).
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Had FRS17 been implemented in full for the 6 months to 30 June 2002, then the net charge for the pension
costs in the profit and loss account would have increased by £21 milion eompa}ed Abith that under SSAP24 as

set out below:

’1\?('.‘:‘.: '

e EG FRS17 SSAP24 Increase/
A » f{'i"; "
= (decrease)
nid fm fm £m
Amount charged to operating profit 65 S0 350 30
Amount credited to net finance income (9) - {9
Net charge to profit and loss 4ctount 56 35 2l

ie by
PR

14 " 'Basis of preparation”,: .

The financial information contamed in this report 1s unaudited and does not compnse statutory accounts within
the meaning of Section 240 of the Companies Act 1985. T

These results have been prepared using accounting policies consistent with those ﬁs_ea;i;fl «prepéring the Group's
2001 Annual Report and Accounts.
AR

.....
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Enquiries

For further information please contact:

Charles Naylor, Director of Corporate Affairs
Gary Leibowitz, Director, Investor Relations

Telephone:
01753 494 085 (Media)
01753 494 900 (Shareholder and Analysts)

Facsimile:
01753 494 090 (Media)
01753 494 909 (Shareholder and Analysts)

Websites

WWW.centrica.com
www.britishgasbusiness.co.uk
www.onetel.co.uk
www.goldfish.com
www.theaa.com
www.house.co.uk
www.directenergy.com
WwWw.energyamerica.com

Financial Calendar

Ex-dividend date for 2002 interim dividend
Record date for 2002 interim dividend

2002 interim dividend payment date

2002 preliminary results announcement
2002 Annual Report and Accounts published
Annual General Meeting

Registered Office

Milistream
Maidenhead Road
Windsor

Berkshire

SL4 5GD

9 October 2002

11 October 2002
27 November 2002
13 February 2002
End of March 2003
12 May 2003
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