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Simon Property Group, Inc.
(NYSE: SPG), headquartered
in Indianapolis, Indiana, is a
self-administered and self-
managed real estate
investment trust (REIT).
Through subsidiary
partnerships, it is engaged in
the ownership,
development, management,
leasing, acquisition and
expansion of income-
producing retail properties.
At December 31, 2001, the
Company owned or had an
interest in 252 properties
comprising regional malls,
community shopping
centers and specialty and
mixed-use properties
containing 187 million
square feet of gross leasable
area (GLA) in 36 states and
seven assets in Europe and
Canada. Simon Property
Group attracts over two
billion shopping visits
annually to its properties
and is the largest publicly
traded retail real estate com-
pany in North America with

a total market capitalization
at December 31, 2001, of
$19 billion.




Percent

Change
2001 vs.
in millions, except per share amounts and statistical data 2001 2000 1999 1998 1997 1996 2000
Total Revenue $ 2,049 $ 2021 $ 1,893 $ 1,406 $ 1,054 $ 748  1.4%
Simon’s Share of EBITDA 1,658 1,628 1,455 1,068 747 497 1.8%
Funds from Operations (FFO) 850 793 715 544 415 274 7.2%
FFO Per Share (Diluted) 3.51 3.28 2.98 2.83 2.58 2.28 7.0%
Diluted Net Income per Share 0.85 1.08 0.97 1.06 1.08 0.98 (21.3)%
Dividends per Share 2.08 2.02 2.02 2.02 2.01 1.63  3.0%
Common Stock Price at December 31 29.33 24.00 22.94 28.50 32.69 31.00  22.2%
Total Market Capitalization 19,202 17,511 16,976 16,809 11,815 9,324 9.7%
Financial Position
Total Assets $13,811 $13,938 $14,223 $13,277 § 7,663 § 5,896
Total Liabilities 9,625 9,470 9496 8,513 5411 3,951
Total Shareholders’ Equity 3,215 3,064 3,254 3,409 1,557 1,305
Stock and Parinership Units Qutstanding
at Year End
Shares of Common Stock 173,806 171,946 173,165 166,775 109,643 96,880
Operating Partnership Units 63,930 64,966 65,445 64,182 61,851 60,974
Statistical Data, Regional Malls v
Comparable Sales per Square Foot $ 383 $§ 384 § 377 § 346 $ 318 § 298
Total Sales per Square Foot 378 377 367 343 315 290
Average Base Rent per Square Foot 29.28 28.31 27.33 25.70 23.65 20.68
Occupancy at December 31 91.9% 91.8% 90.6% 90.0% 87.3% 84.7%
Number of Regional Malls 178 177 178 161 128 119
Other Portfolio Data
Total Number of Properties 252 252 259 242 202 186
Total U.S. Gross Leasable Area 187,379 185,614 184,608 165,881 128,773 113,280
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David Simon,
Chief Executive Officer
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RECORD-SETTING PERFORMANCE

SIMON PROPERTY GROUP, INC.

“The core of the Simon strategy
is to own the best malls in the

n 1995 we embarked on
Ian ambitious strategy to
upgrade the overall quality
of our regional mall
portfolio. Over the last 7
years we have spent $12
billion acquiring high
quality assets and $2 billion
building new malls and
redeveloping existing
franchise locations. The
strategic rationale was two-
fold: market dominant
assets would grow faster
than lower-quality assets
and would be more
recession-resistant in an
economic downturn.

As the country entered its

first recession in almost a

best markets.”

decade, 2001 gave us a
chance to prove the
recession-resistant nature of
our portfolio. [ am proud to
say that we performed well
in 2001, despite the
challenges presented by the
economy and the tragic
events of September 11.

e Our diluted funds from
operations increased 7% to
a record $3.51 per share.

e Qur occupancy rate for
mall and freestanding stores
rose 10 basis points to a
record 91.9%.

e Average base rents for
mall and freestanding stores
in our regional mall
portfolio increased 3.4% to
$29.28 per square foot.

e The average initial base
rent for new mall store
leases increased to $34.88
per square foot. This was
20% higher than the rates
of leases that ended last
year.

e We took advantage of
last year’s attractive interest
rates, selling $1.25 billion
of senior unsecured notes in
two offerings.

e We increased our
quarterly dividend last May
to $0.525 per share from

$0.505 per share.

o Finally, as a result of
our strong operating
performance, our stock
price increased — ending
the year at $29.33 per share
and delivering a 31% total
return to our shareholders.

Simon Property Group
owns almost 30% of the
“best” malls in the United
States — defined as those
malls generating over $250
million in annual sales. The
Simon portfolio includes
assets of national and
international renown such as:
» Aventura Mall-Miami
» Dadeland Mall-Miami
» The Fashion Centre at

Pentagon City-

Washington, D.C.

» The Forum Shops at

Caesars—Las Vegas
» Fashion Valley Mall-

San Diego
» The Florida Mall- Orlando
» Lenox Square—Atlanta
» Mall of America-

Minneapolis
» Phipps Plaza-Atlanta
» Roosevelt Field-New York
» South Shore Plaza—Boston
» Town Center at Boca Raton

— Boca Raton
» The Westchester-New York




This is the core of the
Simon strategy — to own the
best malls in the best markets
.. . the malls that matter.

Tenant Experience—2001
Even though many retailers
experienced overall sales
declines in 2001, retail sales
by tenants in Simon malls
held firm. Comparable sales
in our portfolio were
essentially flat at $383 per
square foot versus $384 per
square foot in 2000.

Tenant bankruptcies
resulted in the closing of
over 1.2 million square feet
of regional mall small shop
space in the Simon
portfolio. An additional
240,000 square feet was
lost due to retailer restruc-
turings. However, we filled
these vacancies with new
and growing retailers and
were able to increase our
mall occupancy levels as
compared to 2000 while
achieving higher rents.

We believe this is a
testament to the quality of
our portfolio. Simon owns
the malls where shoppers
want to shop and retailers
want to locate.

New Mall Development
The past vear illustrated our
conservative focus on new
developments, a strategy we
began in 1999 when we
determined thart the risk-
adjusted returns for new
development projects were
not overly compelling.

In the difficult retail
environment of 2001 this
strategy has proven to be
the correct one. We opened
only one new project in
2001, the 100%-leased
Bowie Town Center in
Bowie, Maryland, an open-
air, regional shopping center
encompassing 556,000
square feet with an
additional 101,000 square
foot grocery retail
component,

We will continue to be
prudent in the
selection of new develop-
ment projects and maintain
a stringent risk-adjusted
return threshold that must
be met before we will start
construction. We will
continue to build new retail
projects, but only if they
make economic sense. We

can achieve our growth

objectives without significant
new development activities.

Acquisitions

During 2000 and the first
half of 2001, we remained
on the sidelines and did not
acquire any retail assets.
Returns on potential
acquisitions did not meet
our requirements due to
pricing and the cost of
financing.

With a lower interest rate
environment and an easing
of asset pricing, we
reentered the acquisition
arena in the second half of
2001 with two transactions.

In August, we increased
our interest to 50% in one
of our best-performing
assets, The Fashion Centre
at Pentagon City in the
Washington, D.C. suburb of
Arlington, Virginia. This
mixed-use property contains
991,000 square feet of gross
leasable area and is
anchored by Macy’s and
Nordstrom.

In October, we acquired a
50% interest in the 100%-
leased Fashion Valley Mall
in San Diego, one of the
country’s top producing

malls. Located in the
Mission Valley area, this 1.7
million square foot open-air,
super regional mall is
anchored by Neiman
Marcus, Nordstrom, Saks
Fifth Avenue, Macy’s,
Robinsons-May and
JCPenney. Both Fashion
Centre and Fashion Valley
met our asset test of being
high quality properties that
dominate their markets.

Acquisition activity
continues in 2002 with the
January announcement of a
major portfolio acquisition
which will add nearly 10
million square feet to our
existing portfolio. In a joint
agreement with The Rouse
Company and Westfield
America Trust, we will
purchase the assets of
Rodamco North America
N.V. for $5.3 billion.

Our share, which is set at
$1.55 billion, will increase
our market dominance in
Boston and give us
ownership of the best assets
in Charlotte, Houston,
Memphis and the state of
Oklahoma.

With this acquisition, we
will acquire or increase our

2001 ANINUAL REPORT 3




RECORD-SETTING PERFORMANCE

”Qur strategy of focusing on hig
quality, market-dominant properties

has laid the foundation for our
Company’s success.”

ownership in 13 malls that
generate sales in excess of
$500 per square foot and
are 92% occupied. The
transaction is attractively
priced and will immediately
add to our earnings.

Additional Challenges
2001 offered challenges to
our business above and
beyond flat retailer sales
and tenant bankruptcies.

e During the third
quarter, we opted to write-
off our clixnmortar
investment. We will commit
no additional resources to
this venture, but believe that
there is value to the product
that may have viability once
the economy rebounds and
technology becomes more
integrated within the
shopping experience.

o In the fourth quarter,
we wrote down the carrying
value of certain of our real
estate assets. These lower-
quality assets, which were
acquired in earlier portfolio
acquisitions, are being
marketed for sale.

e The negative impact to
net income per share as a
result of the above write-

4 SIMON PROPERTY GROUP, INC.

downs was $0.25 cents.

® In December, we
reassumed responsibility for
the management of our
energy needs from Enron
Energy Services. The
transition was smooth and
there were no energy service
interruptions. In addition,
we anticipate no adverse
financial consequences from
the Enron bankruptcy.

® The slowdown of the
economy had a substantial
impact on the operations of
MerchantWired. The
Company owns 53% of this
network infrastructure
business. The retailer
adoption rate has not met
expectations and losses have
exceeded plan. Efforts are
underway to add an
investor to MerchantWired
to inject capital, provide
network operations
expertise and lower
telecommunications cost.

Board of Directors

We had two changes to the

membership of our board of

directors last year. Melvyn

E. Bergstein was elected to

replace Robert E. Angelica.
M. Bergstein is the co-

founder, chairman and chief
executive officer of Diamond-
Cluster International, a
leader in the business
strategy consulting industry.
His point of view and
insight will be invaluable as
we chart our future growth
and direction.

Mr. Angelica, the
chairman and chief execu-
tive officer of AT&T
Investment Management
Corporation, served on our
board since 1998. His
contributions were many
and valuable.

Outlock

Our focus in 2002 will be to
continue to add dominant
retail properties to our port-
folio through acquisitions
and selected redevelopment
and new development
activities in a manner that
increases our return on equity.

In addition, we plan an
aggressive recycling of
capital. Given the recent
rebound in the financial
markets, there has been an
increased interest from
potential buyers of our non-
core assets. Proceeds from

such dispositions would be
utilized to reduce
borrowings and to invest in
higher-growth projects.

Our strategy of focusing
on high quality, market-
dominant properties has
laid the foundation for our
Company’s success. The
popularity and resiliency of
the regional mall, and the
stability of the cash flow
stream produced by our
portfolio should continue to
allow us to profitably grow
our company in 2002 and
beyond.

We are especially grateful
for the excellent support we
received from our employees,
retailers, business partners
and shareholders as they
were instrumental in
making 2001 a very solid
and profitable year.

Sincerely,

David Simon
Chief Executive Officer

Indianapolis, Indiana
March 28, 2002




Top locations deliver

increased mall traffic

Below: Consistent with
its strategy of owning
“the best malls in the
best markets”, Simon
acquired a 50% interest
in Fashion Valley Mall in
San Diego.

001 was a difficult

year for our country. It
experienced its first
recession in over a decade,
and rising unemployment,
the continuing stock market
retreat and declining
consumer confidence were
well-entrenched in our

economy by mid-year. The

S bbb s L

tragic events of September
11 then propelled us into
uncharted waters.

In this environment
Simon Property Group was
able to grow FFO by 7% to
$3.51 per share and deliver
a 31% total return to
shareholders. How? To

quote an old real estate

axiom, it’s “location,
location, location.”

Simon has aggressively
embarked upon a strategy
to own “the best malls in
the best markets.” And
whether buying assets {as
evidenced by $12 billion of
acquisitions since 1995) or
developing new assets and
redeveloping existing
franchise locations {with
over $2 billion of
construction actvity since
1995), Simon has molded a
portfolio of the nation’s best

regional malls.

Building Mall Traffic

In addition to the drawing
power of location, we foster
a community atmosphere
that builds additional visitor
traffic. In many instances,

our malls fill the role of a

city’s center—a meeting
place for neighbors. We

promote commu nity events,

2001 ANNUAL REPORT 5




Right: Fashion Valley Mall
provides the San Diego
area’s most extensive
selection of upscaie
retailing in a vibrant,
open-air venue, with more
than 200 distinctive
specialty shops and
restaurants.

Far right: Cape Cod Mall
in Hyannis, Massachusetts
reaffirmed its position as
the area’s dominant retail
and entertainment center
as a result of the
significant redevelopment
and expansion completed
in 2001.

Below: As part of its
marketing and vending
alliance with Simon, the
Pepsi-Cola Company is the
preferred soft drink
provider at more than 175
of Simon’s retail prop-
erties. Pepsi uses the
Simon portfolio as
marketing medium te
reach the more than 100
million shoppers who
make more than 2 billion
visits to Simon mails each
year. Pepsi’s national
campaigns come alive in
Simon malls via live
events, sampling,
promotions and on-mail
advertising.

k- PORTECHOSTRENGTH AND-BIVERSITY- -

6  SIMON PROPERTY GROUP, INC.

AR S —
N o
S\ &

P i

Most Important

, Landlord to Retailers

sponsor local service
projects and routinely
provide free entertainment
to mall visitors.

In addition to providing
excellent mall locations, our
sheer size — 252 properties
encompassing 187 million
square feet in 36 states —
delivers a portfolio on a

national scale that no other

mall operator can match.

C onsequently, when a
retailer seeks a
national rollout strategy, its
initial, most effective choice
is to locate in our malls.
Further, when a retailer
wants to market test a new
concept in key demographic

areas, we are the only mall
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Left: Specialty leasing at
Simon offers start-up
and veteran retailers
alike mali locations with
high mall traffic and
exposure, flexible
leasing terms, the
industry’s broadest
choice of successful
shopping mails
throughout the country
and use of the mali’s
common area for a cart
or kiosk location or
available in-line space
for a larger store
concept. Specialty
leasing representatives
assist tenants with
merchandising,
marketing and
operational advice.
Many successful
permanent retailers in
our porifolio began
their businesses by
leasing carts, kiosks or
in-line space on a shori-
term basis.
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We provide retailers with a wider
choice of prime locations than any
other mall company in the nation.

operator who can meet that  retail sales in excess of $250 achieve an unmatched level  of our cash flow. We have

criteria as we operate 735

regional malls in the
nation’s 25 largest cities.

In short, when a retailer
wants national exposure at
the best sites, it turns to
Simon because our portfolio
includes nearly 30% of the
“best” malls in the nation

(those generating annual

million).

ur conservative

approach to
acquisition, development
and leasing—and our
insistence on building only
in the best locations with
the highest standards of

construction—has helped us

of consistent performance
through broadly-diversified
mall locations with a wide

range of tenants.

Broad Diversification

One of the hallmarks of
Simon is the stability of our
cash flow stream. This is

due in part to the diversity

over 20,000 leases and no

single in-line retailer

occupies more than 1.9% of

our gross leasable area or

accounts for more than

3.3% of our annualized

base minimum rent. Of our

250-plus assets, no single

property accounts for more

than 2.3% of our earnings

2001 ANNUAL REPORT 7




SIMON PROPERTY GROUP, INC.

before interest, taxes,
depreciation and

amortization (EBITDA).

O ur spread of risk is -
reflected geographi-
cally as well. Although our
top 10 markets provide
nearly 50% of the
company’s EBITDA, only
one market, New York and
northern New Jersey,
contributed more than 10%
to EBITDA in 2001.

Thus, the vast size of our
real estate portfolio, its
wide geographic distri-
bution and the diverse
tenant base within the malls
themselves soundly position
the company to withstand

changes in economic cycles.

Prospering in Tough Times
Retailing is a difficult
business, especially in tough
economic times. Weak

retailers often fail and we

see an increase in bank-
ruptcies during economic
downturns. We experienced
such a cycle in the mid
1990, and again in 2001,

Small-shop tenants in
bankruptcy vacated nearly
1.2 million square feet in
our regional malls in 2001.
This was more than twice
the amount of the previous
year.

This loss in tenancy might
appear daunting to many,
but it’s a part of our
business. We expect some
tenant casualties each year
because they are quite
normal in retailing, and
from years of experience we
have learned how to deal
with them.

Our job, quite simply, is
to replace these retailers
with new, vibrant concepts.
In 2001, we replaced failed
tenants with growing

retailers including Charlotte
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“an average of 9% annually

Response fo events of
September 11 - The
community outpouring of
support for disaster relief
efforts in Simon malls across
the country was heart-
warming. The combined
efforts of 190 Simon
properties partnering with
community relief organi-
zations such as the American
Red Cross and Salvation
Army raised nearly $5
million in the weeks
following the tragedy. In
addition, Simon Property
Group and the Simon Youth
Foundation donated in
excess of $1 million to four
organizations supporting
relief efforts related to
September 11.

2001 ANNUALREPORT 9




ENHANCING THE SIMON PORTFOLIO

Russe, H&M, Barnes &
Noble, Hollister, Hot Topic,

J. Crew, Apple Computer,
Forever 21, Chico’s,
Christopher & Banks and

American Eagle.

| D espite the high level
of bankruptcies in
2001, we increased regional
mall occupancy at year-end
to 91.9%. Equally
important, we obtained per-
square-foot rates on newly
executed leases approxi-
mately 20% higher than the
in-place rent from the

tenants who closed.

Anchor Replacement

In 2001 we entered into an
alliance with Kimco Realty
Corporation and the

! Schottenstein Group to
obtain designation rights to
the 315 property interests
held by Montgomery Ward.

We have made significant

10 SIMON PROPERTY GROUP, INC.

progress in the disposition
of these locations, which
generated $18 million in
cash flow in 2001. The
majority of the 28 Ward’s
locations in the Simon
portfolio have been
retenanted with a variety of
retailers ranging from
Nordstrom, May Depart-
ment Stores, Dillard’s and

Sears to Best Buy and Target.

New Development

In 1999 we determined that
the risk-adjusted returns for
new development projects
were not as compelling as
those that could be obtained
through redevelopment and
acquisition activities.
Consequently, we slowed
the pace of our new
construction activities. In
2001 we opened just one
new project in the U.S.,

Bowie Town Center.

Bowie Town Center in
Bowie, Maryland is a
556,000 square foot,

open-air center, which

features a Main Street
configuration. It is anchored
by Hecht’s and Sears and
includes Barnes & Noble,
Bed Bath & Beyond and
Old Navy, Smaller tenants
include American Eagle,
Lindt’s Chocolate, Gap,
Gap Kids, Ann Taylor Loft,
Victoria’s Secret, Bath &
Body, Wet Seal and Wilson’s

Leather.

Restaurants include
outstanding nationwide per-
formers such as Pizzeria
Uno, Starbuck’s, Olive
Garden and Panera Bread.
A 101,000 square foot
contiguous retail-grocery
component is anchored by
Safeway.

This center is 100%
leased, and retailers have
reported strong sales since

its opening in October.




Below: Simon opened only one new project
in 2001 - Bowie Town Center in Bowie,
Maryland. It is an open-air, regional
shopping center encompassing 556,000
square feet and featuring a Main Street
configuration. Bowie is anchored by Hecht’s
and Sears. The center is 100% leased and
retailers have reported strong sales since its
October opening.

.
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The mall is and
will continue to be
the way America
loves o shop.

2001 ANNUAL REPORT 11




The Fashion Centre at Pentagon City,
focated just across the Potomac River
from the nation’s capital, offers a
world-class shopping experience.
Rockport and L'Occitane are just two
of the 170 stores offered at this Simon
property, one of our country’s most
successful mixed-use projects.

ACQUISITIONS 2001

Acquisition

of Dominant Assets

Redevelopment proven projects

An aggressive redevelop- ® Strengthen existing
ment program allows barriers to entry by
Simon to: increasing dominance of
® Enhance existing market existing assets

share of already dominant @ Incorporate state-of-the-

12 SIMON PROPERTY GROUP, INC.

assets art retailers and features.
® Achieve higher risk- Over 80% of the Simon

adjusted returns portfolio was redeveloped
® Take advantage of between 1994 and 2001.

retailers’ preference for Redevelopments in 2001

include the addition of
Foley’s at North East Mall
in Hurst, (Dallas) TX and
the expansion of Macy’s at
The Shops at Mission Viejo
in Mission Viejo, CA.

In the fall of 2002 we will
add Lord & Taylor, Nord-
strom and small shops to
the Florida Mall in

Orlando. Renovation at the




Gross Leasable Area
{in millions of square feet)

185 186 187

166
129
113 I

‘96 97’98 99 00 '0Y

Dadeland Mall in Miami is
to be completed in
November. In 2003 we will
add a Nordstrom and small
shops in a former Mont-
gomery Ward location at
Barton Creek Square in
Austin, Texas, and a
Younkers and small shops
in a former Montgomery

Ward location at Bay Park

We believe it makes more sense to
acquire high-quality, market dominant
malls than to build new ones.

In the second half of

Square in Green Bay, City in Washington, D.C.

Wisconsin. 2001, the interest rate On October 1, we bought
environment and asset a 50% ownership interest in

Acquisitions pricing improved, and we Fashion Valley Mall. This

During 2000 and the first were able to acquire or 1.7 million square foot

half of 2001, returns on increase ownership interests  open-air, super-regional mall

potential acquisitions did in two of the country’s top- s located in the Mission

not meet our return producing and best-known  Valley area and is anchored

requirements and no malls — Fashion Valley Mall by Neiman Marcus,

transactions were in San Diego and The Nordstrom, Saks Fifth

completed. Fashion Centre at Pentagon  Avenue, Macy’s, Robinsons-

2001 ANNUALREPORT 13




QUALITY OF THE SIMON PORTFOLIO

Slmon OWNSs near

Below: At Fashion
Valley Mall, shoppers
can discover the city
of San Diego’s most
acclaimed portfolic of
department stores:
Neiman Marcus, Saks
Fifth Avenue,
Nordstrom, Macy’s,
Robinsons-May and
JCPenney.

May and JCPenney.
Small-shop sales at
Fashion Valley Mall, which
is 100% leased, exceed
$575 per square foot. We
acquired this interest from
Lend Lease Real Estate
Investments on behalf of its
Prime Property Fund, who
will continue to own the
remaining interest in

Fashion Valley.

In August we invested
$77.5 million to increase

our ownership interest from

21% to 50% in The Fashion

14 SIMON PROPERTY GROUP, INC.

30% of the Top

Centre at Pentagon City,
which is anchored by
Macy’s and Nordstrom.

Located in Arlington,
Virginia, this 991,000
square foot mixed-use
property is one of our
trophy assets. It attracts
more than 14 million
shopper visits annually and
delivers tenant retail sales in
excess of $700 per square
foot, which makes it one of
the most productive malls in
the nation.

CalPERS, the California
Public Employees Retire-
ment System, assumed
ownership of the remaining

50% of Fashion Centre.

Simon Brand Ventures
Simon Brand Ventures
(SBV) continues to be a
viable source of ancillary
revenue. SBV is a business-
to-consumer program giving

Simon partners access to the

FFO Per $3.51

Share-Diluted
$3.28
$2.98
$2.83
$2.58
$2 28
96 '97 ‘98 99 ‘00 ‘01

100 million shoppers who
visit Simon malls two
billion times a year.

Among the partners that
have participated in Simon
Brand Ventures promotions
are Visa, Pepsi, Ford and
Microsoft. Vehicles for
reaching Simon shoppers
include large advertising
display units placed
throughout many of Simon’s
top malls. SBV partners also
may choose to reach
customers live through on-

site displays and booths.

Pepsi, which renewed its
SBV commitment in
late 2000, launched its first
national line extension in
three years through the
Simon platform.

Pepsi chose Simon malls
for an exclusive vending
promotion and major “Do
the New Dew” marketing

push for Mountain Dew




Below: Entertainment and education come
together at General Mills’ Cerea! Adventure
at Simon’s Mall of America.

Left: Waterford Lakes Town Center in
Orlando, Florida offers easy access to
popular retailers including Super
Target, Best Buy, T.J. Maxx and Barnes
& Noble. Waterford Lakes is also home
to more than 100 specialty shops and
a variety of restaurants in a park-like,
open-gir environment.

2001 ANNUAL REPORT 15
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Creation of New
Revenue Streams

Right: Mall of America is
one of the most visited
destinations in the United
States with approximately
40 million visits yearly.
The center comprises
approximately 2.8
million square feet of
gross leasable space
offering more than 520
stores, 22 sit-down
restaurants, 27 fast food
restaurants, 8 nightclubs,
LEGO Imagination Center,
General Mills Cereal
Adventure, UnderWater
World and Camp Snoopy.

16 SIMON PROPERTY GROUP, INC.

Code Red. The new product
is sold only in 20 ounce
bottles, making the on-site
vending machines at Simon
malls an ideal platform for

launching the brand.

Visa chose to extend its
SBV partnership in
2001, signing a two-year
deal that continues Visa’s
distinction as Simon’s
preferred method of
payment. Under the new
deal, Visa will partner with
Simon on new card product
development and testing,
and will retain on-mall
advertising rights and
benefit from Visa logos on
various mall signs and
marketing materials.

A new gift card
promotion began in the
summer of 2001 which
combines the popularity of
a Simon mall gift certificate

with today’s innovative




e
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a stored-value card that

travels on the Visa network,
so it processes with the ease
of a credit or check card-a

tremendous convenience for
retailers and shoppers alike.
The Simon Gift Card is being
readied for national rollout

over the next 12 months.

Simon Business Network
Simon Business Network
(SBN) is a business-to-

- business program providing
discounted and convenient
services to mall tenants and
additional profits to Simon.
The goal of SBN is to aggre-

gate the critical mass of the

Simon portfolio to increase  remodeling, repairs and parking concept. The ~ convenient mall access and
operational efficiencies for maintenance, waste parking program began last  help with packages and
Simon and its retailer handling and security March at our Lenox Square  strollers are among its
tenants by providing the offered through joint mall in Atlanta, charging amenities.
best possible prices for ventures with national customers $3 to park in a Simon’s net profit in 2001
goods and services. companies. special full-service parking from SBV and SBN

SBN resources include In 2001, SBN began to area close to the mall initiatives totalled $84
construction, cleaning, market test a preferred entrance. Wider spaces, million, m
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SIMON PORTFOLIO

Alaska
Anchorage 5th Avenue Mall &,
Anchorage

Arizona

Arizona Mills, Tempe (Phoenix)
Metrocenter, Phoenix
Southgate Mall, Yuma

Arkansas
McCain Mall, North Little Rock
University Mall, Little Rock

California
Brea Mall, Brea {Orange County)
Fashion Valley Mall, San Diego
Laguna Hills Mall, Laguna Hills,
(Orange County)
Ontario Mills, Ontario
(San Bernardino County)
Santa Rosa Plaza, Santa Rosa
The Shops at Mission Viejo,
Mission Viejo (Orange County)
Westminster Mall, Westminster
{Orange County)

Colorado
Aurora Mall, Aurora (Denver)
Mesa Mall, Grand Junction

Connecticut
Crystal Mall, Waterford

Florida
Aventura Mall, North Miami Beach
Boynton Beach Mall,

Boynton Beach (West Palm Beach)
Coral Square, Coral Springs

(Ft. Lauderdale)
Cordova Mall, Pensacola
Crystal River Mall, Crystal River
Dadeland Mall, Miami
DeSoto Square, Bradenton

SIMON PCRTFOLIO
® Office
B Managed

Rosemont (Chicago)

Regional Malls at December 31, 2001

Edison Mall, Fort Myers
Gulf View Square, Port Richey
Indian River Mall, Vero Beach
Lake Square Mall, Leesburg
Melbourne Square, Melbourne
Miami International Mall, Miami
Orange Park Mall, Orange Park
Orlando Premium Qutlets, Orlando
Paddock Mall, Ocala
Palm Beach Mall, West Palm Beach
Port Charlotte Town Center,
Port Charlotte
Seminole Towne Center, Sanford
{Orlando)
The Avenues, Jacksonville
The Florida Mall, Orlando
The Shops at Sunset Place,
South Miami
Town Center at Boca Raton,
Boca Raton
Treasure Coast Square,
Jensen Beach
Tyrone Square, St. Petersburg
University Mall, Pensacola

Georgia

Gwinnett Place, Duluth (Atlanta)

Lenox Square, Atlanta

Mall of Georgia, Buford (Atlanta)

Northlake Mall, Atlanta

Phipps Plaza, Atlanta

Town Center at Cobb, Kennesaw
(Atlanta)

Illinois

Alton Square, Alton (St. Louis)

Lincolnwood Town Center,
Lincolnwood (Chicago)

Machesney Park Mall, Rockford

Northfield Square Mall,
Bourbonnais

Northwoods Shopping Ctr, Peoria

O’Hare Intemational Ctr.e,

SR
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Orland Square, Orland Park
{Chicago)

River Oaks Center, Calumet City
{Chicago)

Riverwaye, Rosemont (Chicago)

SouthPark Mall, Moline

White Oaks Mall, Springfield

Indiana

Castleton Square, Indianapolis

Circle Centre, Indianapolis

Claypool Court ® Indianapolis

College Mall, Bloomington

Eastland Mall, Evansville

Greenwood Park Mall,
Greenwood (Indianapolis)

Lafayette Square, Indianapolis

Markland Mall, Kokomo

Mounds Mall, Anderson

Muncie Mall, Muncie

Richmond Square, Richmond

The Fashion Mall at Keystone,
Indianapolis

Tippecanoe Mall, Lafayette

University Park Mall, Mishawaka
(South Bend)

Washington Square, Indianapolis

Iowa

Lindale Mall, Cedar Rapids
NorthPark Mall, Davenport
Southern Hills Mall, Sioux City
SouthRidge Mall, Des Moines

Kansas

Hutchinson Mall, Hutchinson
Towne East Square, Wichita
Towne West Square, Wichita
West Ridge Mall, Topeka

Louistana

New Orleans Centre, New Orleans
Prien Lake Mall, Lake Charles
South Park Mall, Shreveport

Maryland

Arundel Mills, Anne Arundel
County {Baltimore)

Bowie Town Center, Bowie

Forest Village Park Mall,
Forestville (Washington, D.C.)

St. Charles Towne Center, Waldorf
(Washington, D.C.)

Massachusetts

Arsenal Mall, Watertown (Boston)

Atrium Mall, Chestnut Hill
(Boston)

Auburn Mall, Auburn (Boston)

Burlington Mall, Burlington
(Boston)

Cape Cod Mall, Hyannis

Emerald Square, North Attleboro
(Boston)

Greendale Mall, Worcester (Boston)

Liberty Tree Mall, Danvers (Boston)

Northshore Mall, Peabody (Boston)

Solomon Pond Mall, Marlborough
(Boston)

South Shore Plaza, Braintree
{Boston)

Square One Mall, Saugus (Boston)

Minnesota

Mall of America, Bloomington
{Minneapolis)

Miller Hill Mall, Duluth

Missouri

Battlefield Mall, Springfield

Independence Center,
Independence (Kansas City)

Nebraska
Crossroads Mall, Omaha

Nevada
The Forum Shops at Caesars,
Las Vegas




New Hampshrre

' Mallat Rockrngham Park Salem

(Boston) .
Mall of New’ Hampshrre,
R Manchester (Boston)

- » New Jersey . X
© . Bergen] Mall Paramus (New York)
. - 'Brunswick Square East- Brunswrck

" (New York) '
" Livingston Mall Lrvrngston
(New York) . )
.. Menlo Park® Mall Edrson
: (New York)

Newport Centre 8 Jersey Crty :

7 Ocean County Mall Toms Rrver
Rockaway Townsquare
< Rockaway (New York) o

) '—New Mex1c0

O \lCottonwood Mall Albuquerque .

s, New York
, ' Chautauqua Mall, Lakewood
., Eastern Hills Mall, erhamsvrlle S
Jefferson Valley Mall, !
- Yorktown Heights - ~
,Nanuet Mall, Nanuet (New York)
: ,}"\«Roosevelt Field; Garden City =
. {New . York) ' N -
2 Smith Haven Mall, Lake Grove &
(New. York) R ’
The Source Westbury (New York)

-~ The Westchester, White Plarns a

(New York) © Y

’/Walt ‘Whitman Mall, Huntrngton V
Statron (New York) L

- North Carolrna e T -
Biltmore Square, Asheville

i

o f,Ohro L S
"~ Great Lakes Mall; Mentor o
= (Cleveland) .
o era Mall, Lima. o
+ " North Towne Square Toledo
"' Randall Park Mall, North Randall
(Cleveland) , -

4

Richmond Town Squaré, R

" Richmond Heights (Cleveland)™
: Southern Park Mall ‘Boardman g
: (Youngstown) '
’ Summrt Mall, Akron ..
Upper Valley-Mall, Sprrngfreld )
. Woodville Mall, Northwood
(Toledo) PR

Oklahoma - L S

Eastland Mall, Tulsa - S
“Heritage Park Mall, Mldwest Crty»
(Oklahoma C1ty) o

"

L Pennsylvanra
“v Y Century [ Mall, West Mrffl
(Prttsburgh)

Cheltenham Square Phrladelphra :\

*Granite Run Mall Media- °
(Phrladelphra) B %

i

‘ Ross \Patk Mall Prttshurgh .
Séuth Hrlls Vrllage, Prttsburgh

) Tennessee )
| ’Knoxvrlle Center, Knoxvrll
t - Oak-Court Mall, Memphis .

Concord Mills, Concord (Charlotte)

. Trolley Square, Salt Lake Crty

_\Vrrgmla

Ty

South Carolrna

" Anderson Mall, Anderson o ‘
. Haywood Ma l Greenvrlle

- South Dakota O

. Empire Mall, S1ouxd:\alls

_"Rushmore Mall Raprd Crty

Ralergh Springs Mall, Memphis

" West Town Mall Knoxville

(New York}. ! PO Texas

g Amrgoland Mall, Brownsvrlle

Barton Creek Square, Austin® >
Broadway SquarerMall Tyler |

- Ciele Vista Mall, El Paso

Golden; Triangle Mall a Denton '
(Dallas) . i

. Grapevirie' Mrlls Grapevrne
. (Dallas) ' z
. Highland Mall, Aust1n

Ingram Park Mall, San Antonro

“Irving, Mall Irvmg (Dallas) .
.'La Plaza, Mall, McAllen <

Lakelrne Mall, Austin- .
Longview Mall, Longvrew o

,‘Mrdland Park Mall ‘Midiand

Mrdway Mall =, Sherman o
“"Notth East Mall, Hurst -

(Ft. Worth) . + 7+ "~ J,' |

"Richardson Square chhardson
< (Dallas) ;

Rolling ¢ Oaks’Mall N. San Antonro
* Sunland Park Mall, E-Paso ’

Valle Vista Mall; Harlingen
Wmdsor Park’ Mall San“Antonioi

Utah. ., .

‘

Apple Blossom Mall, Wrnchester g

{ Charlottesville Fashion' Square,

Chdrlottesville -

E Chesapeake Square, Chesapeake ‘<.

(Norfolk)

- The Fashion Centre at Pentagon ‘
" City, Arllngton {Washington, D.C. P
Lynnhaven Mall =, , Virginia Beach -

(Norfolk)

- Valley Mall, Harrrsonburg

Virginia Certer Commons,
Glen, Allen e

,\ ’Washmgton
- -Columbia Center Kennewrck
- Norrhgate Mall, Seattle
: Tacoma Mall Tacoma A

! Wrsconsrn »
/‘Bay Park Square Green Bay n

- (Forest Mall, Fond Du Lac -
\\4Memor1allMall Sheboygan. O

~

Connectlcut . .

The Plaza«at Buckland Hlll
Manchester R I
Flor1da R a0

'Gaitway Plaza; Ocala

Indran Rivér Commons, Lo
VeroBeach |, T
"Royal Eagle Plaza Coral Sprrngs

‘The: Grove @ Lakeland Square, -
Lakeland

'\X/aterford Lakes Town Center, )
' Orl ando . . 7

\X/est Town Corners, .~

‘ ,/ Altamonte Springs ~ | /7

r'\X/estland Park Plaza, Orange Park
]acksonvrlle) '

Georgra -
~Mall of Georgra Crossrng, ,

Buford (Atlanta) i
lllrnors L

Bloomingdale Court

. Bloomingdale*. -
it Bridgeview Court, Brrdgevrew

. Countryside Plaza, Countryside’ |
. Crystal Court, Crys"talLake
.Forest Plaza, Rockford
' Fox River Plaza, Elgin

Lake Plaza, Waukegan

"'Lihcoln Crossing; O’ ‘Fallon. v
Matteson Plaza; Matteson
North Ridge Plaza, Jolret
" North Rrversrde Park Plaza, - .
. North Rrversrde
"The Yards Plaza, Chicago, .
Whlte “OaksPlaza, Sprrngfreld
erlow Knolls Court Peorra '

,\\

Indlana . . .
~Brightwood Plaza, Indranapol T
Eastgate; Indranapolrs S
’ --Eastland Convenienhce Ctr
Evansyille -
Greenwood Plus, Greenwood‘
Griffith Park Plaza, Griffith
Keystone Shoppes Indianapolis
" Markland Plaza, Kokomo .
Mounds Mall Cine'ma, Anderson
Muncre Towne Plaza, Muncie’
New Castle Plaza New Castle .
Northwood Pl aza,Fort \X/ayne
_Teal Plaza, Lafayette -~ '
Trppecanoe Plaza, Lafayette .
~Un1versrty Center, Mrshawaka
Viliage Park Plaza Carmel”.
. Wabash Village, West Lafayette /

i

. lowa S Ca e
Wood Plaza Fort Dodge .

Kansas . ‘
West Ridge Plaza Topeka :
Wrch1ta, ‘Wichita -

“'Maryland S ) L
" Glen Burnie, Glen Burnre -

Hrghland Lakes Center Orlando s
Mrssrssrppr

’ergewood Court, ]ackson )~

Terrace @ the Florida Mall Orlando

. 'Celina Plaza El Paso _V
D Ingram Plaza, San Antonio
. Lakeline Plaza, Austm

Vu'grnra .

Washrngton Plaza Indiandpolis . > -

Commun ty Centers ql Decemloer 3l 200)
. Kentucky S =,
"Park Plaza, Hopkrnsvrlle

St Charles Towne Plaza Waldorf

A

(MJSSOIIH R

Regency Plaza, St Charles

New Jerséy : -
Newport Crossrng & ]ersey Crty
Newport Plaza B, ]ersey Crty

.~ Rockaway Convenrence Ctr
Rockaway ‘

- NewYork =~ = " o
'Cobblestone Court Victor |~

Ohro o

Boardmiari Plaza, Youngstown ‘
: ,Great Lakes. Plaza Mentor - )
' era Center, Lima,

i Northland Plaza, Columbus ’

Oklahoma | ' -~ . ‘

! Eastland Plaza, Tulsa

s Pennsylvanra

Great Northeast Plaza, o
Phrladelphra S s e

o South Carolrna
i Lake View Plaza Orland Park L

' South Dakota ’
’ Emprre East Sroux Falls

Charles Towne Square, Charleston

4

. ~Tennessee ; g
Knoxvrlle Commons Knoxvrlle

L.

Texas

Mainland Crossrng, Texas Clty
The Arboretum, Austin '

' The Sheps at North East Mall ,/

Hurst P

o
3

Chesapeake Center Chesapeake

g ;Farrfax Court, Fairfax

Martrnsvrlle Plaza Martmsvrlle g

Wxsconsrn N o
"~ Mémorial Plaza Sheboygan '

.
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NS Hected Fmonmoﬂ Dotd

busmess is also 1ncluded in the tables

Slmon Property Group, ]Inc and SPG Realty Consultants, ]Inc Combmed

Lo
. '

1

2000m r

1999

e

1998

A/t“

' The followmg tables set forth selected combmed and separate f1nanc1al data for the Compames The f1nanc1al data should be
readin con]unctlon with the comblned f1nanc1al statements and notes ‘thereto and with Management S Dtscussron and Analysis
o of Financial Condition and Reésults of Operatlons Other data we beheve is. xmportant in understandmg trends in the Companles

h ’Operatmg ']D'ata Pl
- Total revenue’ .

. Income before unusuaL 1tern
extraordlnary items, and cumulanve
effect of accountirig change PR

Net income available'to.""
o common shareholders~ s

Basw ]Earnlngs ]Per Palred Share

Income before extraordlnary rtems and
* cumulative effect of accountmg change

Extraordmary items -
Cumulatlve effect of accountlng change o
Net income” -

Welghted average Parred Shares outstandmg

5

- Income before extraordmary itermis and
cumulanve effect of accounnng change

. Extraordmary items . - -
Cumulatlve ‘effect of accountmg change
Net 1ncome ‘ j\~ Lo

Dxluted welghted average Palred
Shares outstandmg ‘

DlStrlbuthl'lS per Palred Share

’ Balance Sheet ]Data ‘
¢ Cash and cash equrvalents '
'Total assets - : :
Mortgages and othér notes payable S
Shareholders equrty

-~ "

Other ]Data

Cash flow" prov1ded by (used 1n)
Operatlng activities’
Investmg activities 1
Fmancmg activities - .

) 1Rat10 of Earnings ‘to leed Charges :

e K and Preferred D1v1dends '

Our Funds from Operatrons (FFO)

FFO allocable to' the Companles j"

. '
. ™
'

~

P

o

SIMON! PROPERTY GROUP, INC.

2@"

As of or- for the Year Ended December 31, "

2001

52,048,835 .

-, (in thousands except per share data)
1

3 ‘2,020,75 1';

$,L 1,892,703

8 1,/40/5,5\5’9‘

(RN

1997

'$ 1,054,167

sl 7]D11utedIEarnmgs ]Per Parred Share o A

-

203,133 1

P

282,297 347,419° ‘-316 100 5 f 236,230,

8 147,789 $. 186,528 .. ‘167 314 $ 133,598 § 107,989
.S 087°8. 113 S 100 $;' 102§ ro0s
s = = (003) 0 0.04 -

(0.01) -~ » ., -(0.05) -~ ' = e =
.§ 086 $.. 108§ 097 5 - 106 § 108
- 172 669 172,895 172,089« 126,522 .7 99,920
C s 08 s 130§ oo $ o2, § 0 108
' ST 003y 0.04, e
i _(0.01) L (008) T — = —
S8 085 $ . 1.08 % Q 0,97 $: . 1.06 -8 ° 1.08
- 173,008 172,994 - 172236 126879 100,304
'$ 208§ . 2028 202# $° 202 § .20t
s 259, 760" $ 223 111 ‘ § 157,632, % 129,195 § - 109,699
.13, 810,954 - 13,937,945 14223243,, 13,277,000 7,662,667
- B841,378 8,728,582 ' 8,768,951 7,973,372, .0 5,077,990
© 8 3,214,691 $3064 471. $ 3,253, 658 7§ 3,409,200 ($1,556,862
$ 803,813 fs : 701516 § 627, 056 'S 529415.§ 370,907
(279,432) (75,941) (612 876). ' (2,102, 032), -(1,243,804)
©(487,732) (560 096) 142577 2 592, 13 918 287
1.33x 137% 0 136k s i.54x
S 850,117 § 793,158 ' § 715223 § 544,481 $ . 415,128
'§ 657,421 §" 575,655 "% 520,346 $ - 361,326 $ . 258,049




g o L As ofror for the Year Ended December 31 <001 2 ZOOOI‘VUT o ) ‘1999 o O ‘1998“’ = \ i l
e RN’ w ST T . S Ce (m thousands except per share data) R [ :'/f’ LA
e Ope’rating"lData:\/ R AR SRR fe e e = ‘ S AN TR ' ’
oo Totalrevenlie * 7. . L. o nio§ 2045 174 $ 2012 73 ¥ $*1,89/4',9z1f 51 405,0‘72 $ 1 054 167
o ) Income before unusual i 1tem extraordlnary 1tems,} P - S Ll Toa
S 70T and] cumulattve effect.of accountmg change 282 186 355 120 i 315 499 235 790 203 133 s
o o Net income avallable to common shareholders 147 708 ‘$ 192 103“\ $“ 165 944 $ 133,2‘86, $ 107 989 " \
PR Basrc Earnings Per- Common Share ‘ AN AR SN /\\ *;," o o ‘ E
AR Income before extraordmary iterns and KA D STem e e T
AP ,cumulanve effect of accountmg change o -0.87. §: Ll . $ - O 99 $ 1.017 ‘Sf; -
e “ Extraordlnary 1terns R L \f'—:v etme = T (O 03) ' ‘ 004 MR )
S Cumulanve effect of accountlng change - L 001 L (0005) Lo el een f s —
L f : ,' ~Net i mcome R e s ‘:7‘ 0 $ 0086 8, 111 $§, 096§ - 1.05. ' . 1.08- o
\Wetghted average shares outstandmg 172,669,; S" \172 ;895 172 089 \1,26‘;522 K b },';"?99‘,920’, SO
o ',. Dlluted lEarmngs Per Common~Share I AP o AP ce . ; f, O S )
‘ Income before: extraordmary items and” .l MU Tt T : N g RN
Lo cumulative effect of accounting: change $.) L1600 0199 8 - ‘1 01~ $‘ 1 08 Lo
Extraordlnary items ST T N - \‘\(0;-0.31) \f, 0 04 ST RS
. P Cumulatlve effect of accounnng change RS L 1(0.\0’1:) {0.059 Tl T -
_o o "Neti 1ncome S e "\S" . 085 $. 0 111 % v 096 & 105 ,$x; S 108
S Diluted- werghted average shares outstandmg 173 028 - 172‘;994 172226, 126 879 100,304 - - - e
o Dlstrlbunonsper common share D >'* R S 2 08 $ 202 % L 2,02 °$ 2 02 $ 2.’01 ’
o Balance Sheet Data" I PO PR o S AR ‘ o e
- ’, Cash and cash equivalents * |~ 1] $ 954,906 $ 214 404».\)$‘? 154,924 §'. '1,2,7',6276;' s 109,699
U Totalassets v Lol “ 13,793, 525 - 13,911,407 14,199,318', 13,269;129- ... 7 662,667
, ' Mortgages and other notes payab ’ 78,841,378 8,728,582 | 8,768,841, 17,990,288 5,(,)7,7,990(
R Shareholders equlty o ;> ST .\3,2\94,61‘0” 3 054 012'//' 3,237,545 4,/ 13,394,142 1,556,862 -
| SPG Realty Consultants, llnC' . . e ST « /_,‘ - /, L ! Lo o '\‘ ,
N ’ 7 S B AT I e, e o /2N
' lf';' As of or for the Year Ended December 31 ' v :2001 K‘.f e iOOO”“ AR 19990, " ll’998“’- ’ 19977 - - v , :
T Lo I - L e (1n thousands except per share data) o : ;_‘;’ ’ ,}:3 , E
Lo Operatlng lData‘ :-, N ' o l o o L S - L l : . P
- Totalrefemuer .o e T8 2 999 $ 12,472 2 277 $ 4 582 S ;.6’;/2'1"4; L
.y - Netincome (loss) S j, 81 i ‘\(3,575‘)4,\ 1 370 . (4431) 0,177 e
. o x ‘: lBas1c ‘and Diluted lEarmngs lPer Common Share \ Ly R ;_ . j ‘ e T ) L Tl
o ‘Net income (loss) S s 008 g (3.22) $.0...0.80" °$' A7 8 s 207000
L N ~ Basic welghted average shares outstandmg SRR ]l 727 SRS vl‘,‘729j' h ,“ 1 721« o gs7 -, 569 L
’, ’ - _-Diluted welghted average shares outstandmg " : - ‘\_1,73\07 T 11,730 o 1 722 - B 857l o 569 S
| oo Dlstrtbuttons pet common share S ﬂ‘ $ RSN ¥ Lot SR 039 $ . 04077
R ]Balance Sheet lData'V o ff fl f\:‘ el S e e SR
"7 Cash and cash equlvalents Co st s assa sl s 707 s 12,708 “$f 13569 84 147 ..
U0 CTotalasséts, v o T 20,561 JP 56,864 35, 029 46,601 146,063 %
‘ﬁ' Mortgages and other nofes, payable T Lo 2 874 129,425 9, 958 21 356 EaR ,\‘ . 36,818 .
A Shareholders equ1ty Sl "‘l\\" ) s o 10 080 : 10 459 16 113 15 067 ‘ - 4, 316 \»" ;
,,y“\m" K Notes ,:4 h \"'s o ‘l/‘r), L N K YT T ’7'-'\,— \)"/ /"l'l : \ o w)‘:l r"\l’/f
S (J) Notes 3 and 4 to'the accompanvmg financial statémerits. clescrlbe the NED Acqunsmon and other 2000 and 1999 real estate acqutsmdns, development and -
O disposals.: On September 24,-1998, e merged with' Corporate Property Investors, Inc. {* CPI Merger ) Note 2 0 the accompanymg fmancral’statements o
S descrtbes the basis; of ‘presentation. ", - - . D S o L O DL
- L2y Represents dlstnbutlons declared per penod SRC s dlstrlbutlons were declared prior o the CPI Merger IR N v L : ;’.«‘ cis )
Lo (3)'1n,2001, mcludes 4 $47,000/ 1mpa1rment charge (see Note 47 to the accompanylng fmanctal statéments). Excludmg this.charge the rano would have been 1. 39x , :
“ -, 'in26001.In 1999y1ncludesa $I2 000 unusualloss (see Note 13 to the accompanymg fmanctalstatements) andatotal of$12 290, of asset wrtte downs Excludmg cor e
. - these items; the rano would have ‘been 1. 39xin '1999. N - 'u (R P N
, {4 ) Please refer tg Management s Discussion. and- Analysrs of- Fifaricial Condition and Results of Operatlons for’a defmmon of Funds from Operanons The 1999 ‘ A
S S ’ amount is restated o reflect NARETIS clarlftcatlon of the defmmon of FFO.. RN o R R et oy 2 o



S \;Munogemenls Discussion and Andlysus e .

‘ -of Financial Condmon and Results of Operations
[ ) ’

R I You should read the followrng discussion in con]unctlon with the f1nanc1al statements and notes thereto that are included in thrs

Form 10-K. Certain statements made in this report may be deemed “forward looking statements” within the meaning of the

Private Securities Litigation, Reform ‘Act of 1995. Although we beheve the expectations reflected -n any forward lookmg

C ‘statements are based on reasonable assumptions, we can give no assurance that our expectations will be attained, and it is

~ | possible that our actual results may differ materrally from- those indicated by these forward looking statements due to a variety -
of risks and { uncertainties. Those risks and uncertainties mclude but are not l1m1ted tor national, regronal and local economic

o clrmates competitive market forces, changes in market rental rates, trends in the retail industry, the inability to collect rent due ' r

~ to the bankruptcy or 1nsolvency of tenants or otherwise, the impact of terrorist activities, environmental liabilities, maintenance o
of REIT status, and changes m market rates of interest. We undertake no duty or obhgatlon to update or reVISe these forward- -+
looklng statements whether asa result of new 1nformatlon, future developments or otherwise. -

v

Overview‘ o . o Lo ‘ L .

o oK Who we are - S1mon Property Group, Inc. (“SPG”) a Delaware corporatlon ‘isa self admmlstered and self managed real estate - ‘/ -
_ 1 investmert trust (“REIT”) -Each share of common stock of SPG is pa1red (“Palred Shares”) with 1/100th of a share of common
ISR stock of SPG Realty Consultants, Inc. (“SRC” and together with SPG, the “Companies”). Simon Property Group, L.P. (the -
\ L “SPG Operating Partnershrp ) is the primary sub31d1ary of SPG. Units of ownership interest {“Units”) in the SPG Operating
- '|" . Partnership are paired (“Palred Units”) with Units in SPG Realty. Consultants, L.P. (the “SRC Operating Partnershrp and
IS 'together with the SPG. Operatmg Partnership, the “Operating Partnershlps ). The SRC Operatinig Partnership is the primary
e * subsidiary of SRC In this report the terms we” “us”.and “our’ refer to the Compames, the Operatlng Partnershrps, and their .
) subsnd1arres S . ‘ ‘

K ) . - . . ~

.

We are engaged prlmarlly in.the ownershlp, operation, leasmg, management, acqursltlon expansion and development of real
S _ estate properties. Our real estate properties consist prlmarrly of regronal malls and community shopping centers. As,of Decembey °
. ' 31,200%, we owned or, held an interest in 252 income- producmg properties in the United States, which consisted of 166 regional
e " ‘malls, 72 community shopping centers, five specialty retail centers, four office- and mixed-use properties and five value- -oriented
L super-regional malls in 36 states (the “Properties”). We also own 11 parcels of land held for future development (together. v wrth-
' ' the Propertles the “Portfolio” or the “Portfolio Propertles ). In add1t1on -we have ownershlp interests in seven'additional retail
real estate properties operatmg in Europe and Canada. Our leases from retarl tenants generate the ma]orrty of our revenues.
‘through: -~ - | e : : R R :

N

.© Base minimum rents and cart and kiosk rentals X o
) _ Overage and percentage rents based on tenants’ sales volume « ... . . T
T r Recoveries of comimon atrea malntenance, real estate tax, and advertlsmg and promotlon expendrtures

,

L . s N

|- Wealso generate revenu_es due to our sizé and tenant’relationships\from: . . S

| - ®Mall marketing initiatives -~ = - o C A e

- @ Consumer focused strategic corporate alllances

i R
. AN

v e Dehverrng competmvely priced. property operatmg services to our tenants

toN : 2 N o .

The SPG Operatmg Partnershlp also holds substantially all of the economrc mterest in M.S. Management Assocrates Inc. (the
L“Management Company ). See Note 7to the attached f1nanc1al statements fora descrlptlon ofthe act1v1t1es ‘of the Management ,
‘Q,Company ; oo -, ~ o L T, . - R o

<
, . . . . <.
, N

;What i1sa REIT? ~A'REIT is a company that.owns and in most cases, operates income- producmg real estate such as reglonal' ’
" malls, commumty shopping centers, offices, apartments, and hotels. To qualify as a REIT, a company must distribute at least '
s | .90 percent of its taxable income to its shareholders. annuall Taxes are paid by shareho ders on the d1v1dends received and any
- capital gams Most states also honor this federal treatment and .do not requrre REITS to pay state 1ncome tax See further’
dlscussrons on drstrlbutrons in the quLIIdlt‘y and Capital Resources section. ©
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B ‘_Resulf‘s of Ope\rotions BN S B

=T e The ‘year 2001 was marked by the onset of the country S frrst recess1on in over ten years and the- unprecedented tragrc events -
,‘f of September 11, 2001. In addition the retail mdustry experlenced a 51gn1f1cant restructurlng of the theater iindustry and'an -
E . | increase in tenant bankruptcres Durmg 2001 tenant bankruptcres resulted in the loss of over 1.2 mllhon square feet of regional
mall shop space. Desplte these challenges our. Portfoho demonstrated its resrhency with steady sales per square “foot of $378 for."
‘regional malls in 12001 comparedto $377in 2000. Desprte the losses to bankruptues occupancy levels were up sl1ghtly in 2001
- 10-91.9% for reglonal malls compared to 91. 8% i 1n 2000: Our releasmg spreads also remarned strong with hew regional mall -
R / store leases signed at '$34.88 average 1n1t1al base rents per square foot in2001 as compared to average ‘base rents of $29.10 per S

N

<

square foot for regronal mall store.leases, termrnatmg or expmng m the same year a spread of $5. 78 or—20% o

\ B . . » - ) R . N - Ct . 3 o " [ T . .
‘ ' v
The fo lowmg property acqursmons and openlngs 1mpacted our combmed results of operatlons in the comparanve perrods' We

) ‘opened- Bowre Towne Center in October 2001 and we sold i interests 1n several Properties. throughout the comparative, ‘perrods R
- (collectively the. “Property Transactrons ). In. addltron we opened ‘Orlando Premium Outlets in May 2000, Arundel Mills in

+ <7 .November 2000, Montreal Forum in May 2001, and in October 2001 we acqulred a 50% ownership interest in Fashion Valley

. e - “Mall..See ; “quuldlty and. ‘Capitdl Resources” and Note 4 to the fmancral statements' for* additional. information about

IR acquisitions, openings and dlsposals durmg the comparatlve perrod The followmg d15cuss1on of the changes in operatlng income

excludes the Property Transactrons T oo

~ - L ~ . . s 5o “

s YearEndedDecember31 2001 vs. YearlEndedDecember31 2000 o o . R ’;\ N

; ... Our change in operatmg 1ncome was 1mpacted by posmve trends in 2001 1nclud1ng a $38 1 million i mcrease in m1n1mum rents

A - excluding our Simon Brand Venture (“SBV”) and Simon. Brand Network (“SBN”) initiatives: The in¢rease in m1n1mum rent. ' o
[N pr1marlly results from.steady ‘occupancy: levels and the replacement of expiring teriant leases with renewal leases. at hrgher .

T mrmmum base rents. Revenues from our SBV and SBN'initiatives increased $9.6 million mcludmg, a$s5.6 l’l’lllllOl’l coritract

S termmatlon payment Revenues from temporary tenant rentals increased $5.8 milli ion reflectmg our ‘continual effort to maximize - '

" "the profitability of.our mall space. Mlscellaneous income mcreased $1 :5-million. ThlS increase includes $5 7 millior in fees \ .

e assocrated with the Klmsward transaction charged to: the Management Company, offset by a dectease i in various mrscellaneous .
B 1ncorne ’items in the prior year. The Krmsward transaction is ‘described in Note 12 in the Notes to Fmancral Statements The y B
change in operatmg mcome mcludes the net, posmve 1mpact of the Property Transactrons of $6.6 mrlhon - Tt

¢ N .
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