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Three Years in Brief-Worldwide

% Change
(Dollars in Millions Except Per Share Figures) 2001 2000 1999 2001 2000
Sales to customers $33,004 29,846 28,007 10.6 6.6
Net earnings* 5,668 4,953 4,273 144 159
Cash dividends paid 2,047 1,724 1,479 18.7 16.6
Shareowners’ equity 24,233 20,395 16,995 18.8 20.0
Percent return on average
shareowners’ equity* 254 26.5 27.0 - -
Per share
Net earnings — basic* $ 1.87 1.65 1.43 13.3 154
- diluted* 1.84 1.61 1.39 14.3 15.8
Cash dividends paid 0.70 0.62 0.55 12.9 12.7
Shareowners’ ecquity 795 6.77 5.70 17.4 18.8
Market price (year-end close) 59.86 52.53 46.63 14.0 12.7
Average shares outstanding (millions)
- basic 3.033.8 2,993.5 2,978.2 1.3 0.5
- diluted 3,099.3 3,099.2 3,100.4 0.0 (0.0}
Number of employees (thousands) 101.8 100.9 99.8 0.9 1.1

* Net earnings and earnings per share for 2001, 2000 and 1999 include special charges of $231 million or $.07 diluted earnings per share for 2001, $45 million
or $.01 diluted earnings per share for 2000 and $75 million or $.02 diluted earnings per share in 1999. These special charges relate to the ALZA merger and
In-Process Research and Development (IPR&D) in 2001, IPR&D and restructuring gain in 2000, and the Centocor and SEQUUS mergers in 1999. Excluding the
impact of these charges, 2001 net earnings increased 18.0% over 2000. For detailed discussion of these charges, refer to Note 17 of the Notes to Consolidated

Financial Statements.

Description of the Company

Johnson & Johnson has $33.0 billion in sales

and is the world’s most comprehensive and broadly
based manufacturer of health care products,

as well as a provider of related services, for the
consumer, pharmaceutical, and medical devices
and diagnostics markets. Johnson & Johnson has
101,800 employees and 197 operating companies
in 54 countries around the world, selling products
in more than 175 countries.
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trong double-digit growth in both sales and

earnings in 2001 marked an excellent year

for Johnson & Johnson. Sales exceeded $30

billion for the first time, growing by 10.6% to
$33 billion. On an operational basis, worldwide sales
increased by 13.2%, but were partially offset by adverse
currency exchange rates (2.6%) due to the continued
strength of the U.S. dollar.

Net earnings for 2001 were $5.7 billion, a 14.4%
increase over the prior year. Earnings per share were
$1.84, up 14.3% compared to $1.61 in 2000.

To put our financial performance in perspective, 2001
was our 69th consecutive year of increased sales and
our 17th consecutive year of double digit earnings
increases (excluding special charges). On the strength of
this performance, the Board of Directors increased the
quarterly dividend in April 2001 for the 39th consecutive
year, from $.16 per quarter in 2000 to $.18 per quarter,
an increase of 12.5%.

The consistency of these measures of growth is
virtually without parallel.

Yet another measure of financial performance which
we have focused on is cash flow from operations. “Free
cash flow” (defined as cash remaining after making
the capital expenditures required to support the growth
of our husiness) is, in fact, one of the very best measures
of how a company is performing. Its virtue is its clarity.
You either generate cash or you don’t. It is not subject
to many varying interpretations or accounting changes.
We are pleased to report that Johnson & Johnson’s “free
cash flow” reached an impressive $7.1 hillion in 2001 —
a record — up from $2.6 billion just five years ago and
$700 million a decade ago.

In short, your Company is growing in both sales and
earnings and generating substantial levels of cash flow.
The net result is that our balance sheet is exceptionally
strong. Our excellent financial standing is demonstrated
by our ability to implement the recently announced
repurchase of up to $5 billion of the Company’s stock
while maintaining our “triple A” credit rating — a rating
few companies have achieved.

As importantly, our strong balance sheet gives us
enormous flexibility to invest in growing the business and
to seek out and act upon new opportunities — giving us a
significant competitive advantage.

Our excellent financial performance reflects our on-
going efforts to root each of our broadly based health
care businesses in a foundation of science and technology.
Simply stated, we believe that excellence in medical

science and technology provides the very best opportunity
for building leadership businesses . . . businesses empow-
ered to assume the risks associated with innovation.

And importantly, businesses capable of sustaining
profitable growth and increased shareowner value. Our
report to you this year follows this theme: “Market
leadership based on sound science yields consistent

and enduring performance.”

The aim of our enterprise is to be positioned in the
growth segments of health care. We expect our busi-
nesses to achieve leadership positions — typically
number one or number two in their industry segments
— and we expect our businesses to yield rates of prof-
itahility commensurate with such leadership. In 2001,
over 70% of our revenues were from businesses that
were either number one or two in their markets on a
worldwide basis.

Consistent with our focus on science, we invested
nearly $3.6 billion in research and development last
year, an increase of nearly 16% over the prior year.

We anticipate that R&D spending in 2002 will rise to
more than $4 billion.

Ralph S. Larsen, Chairman and Chief Executive Officer




In the face of rapid increases in both the time and
cost of developing new prescription medicines, we also
took further action toward improving the productivity
of our pharmaceutical research and development orga-
nizations. We joined the Janssen Research Foundation
and the R. W. Johnson Pharmaceutical Research Institute
into a single, unified organization, Johnson & Johnson
Pharmaceutical Research & Development, L.LL.C. It is
headed by Dr. Per Peterson, who was also named to the
Executive Committee of the Company. We believe these
changes will allow us to more rapidly focus on the best
opportunities, aggregate and deploy substantial
resources against major research programs and facilitate
the sharing of scientific knowledge across the Company.

Merger and acquisition activity continued during
2001, led by our $12.3 billion merger with ALZA
Corporation — the largest in our 116-year history. ALZA
is a leader in drug delivery technologies and gives
Johnson & Johnson a unique capability to control
how medicines are delivered within the body, enhanc-
ing therapeutic value while reducing side effects
and improving tolerability.

The merger also strengthened several of our pharma-
ceutical franchises with ALZA’s line of prescription
medicines: CONCERTA for attention deficit hyperactivity
disorder, DITROPAN XL for overactive bladder, and
DOXIL, an anti-cancer treatment. ALZA has already
proven to be an excellent addition to the Johnson &
Johnson Family of Companies with sales in 2001 increas-
ing by 60% over the prior year to more than $1 billion.

Other transactions included the acquisitions of
Inverness Medical Technology, an inventive developer
and manufacturer of diabetes care products; Babycenter,
Inc., the largest and best-known online parenting
resource serving expectant and new mothers and fathers;
TERAMed, Inc., which has developed a proprietary,
catheter-based system for treating abdominal aortic
aneurysms; the VIACTTV brand calcium supplement; and
Heartport, Inc., a pioneer in less invasive cardiac surgery.

2001 was an impressive year thanks to the efforts of
each of our three business segments.

Pharmaceuticals, our largest segment representing
45% of worldwide sales, experienced operational growth
of 19%. This reflects the strong performance of PROCRIT/
EPREX, for the treatment of anemia; RISPERDAL, an
antipsychotic medication; DURAGESIC, a transdermal
patch for chronic pain; CONCERTA, for attention deficit
hyperactivity disorder; REMICADE, a treatment for
rheumatoid arthritis and Crohn’s disease; ULTRAM, an
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analgesic for management of pain; TOPAMAX, an
antiepileptic; and ACIPHEX/PARIET, a proton pump
inhibitor for gastrointestinal disorders.

We were very pleased with the approval in 2001 of
REMINYL, for Alzheimer’s disease; ORTHO EVRA, the
first contraceptive patch; ULTRACET, for acute mild-mod-
erate pain; and TOPAMAX, with an expanded indication
for Lennox-Gastaut Syndrome.

Our early-stage pharmaceutical pipeline continued to
strengthen, with 29 new chemical entities now in early
development — almost double the pace of new chemical
entities entering the pipeline only a few years ago. While
it takes years to develop new medicines, with many dis-
appointments along the way, this positive trend in the
early stage pipeline is very encouraging.

Also in the Pharmaceutical Segment, the acquisition
in Japan of the remaining 40% of our Janssen-Kyowa
Co. joint venture was a significant step forward in this
important market.

Our Medical Devices and Diagnostics Segment, which
represents 34% of worldwide sales, grew operationally
in 2001 by 12.1%. The growth was led by Cordis’ circula-
tory disease management products; DePuy’s orthopaedic
joint reconstruction and spinal products; Ethicon’s wound
closure, surgical sports medicine and women’s health
products; Ethicon Endo-Surgery’s minimally invasive sur-
gical and vascular access products; and LifeScan’s blood
glucose monitoring products.

Also in medical devices, the Vistakon franchise
continues to deliver new innovations such as the toric
lens, ACUVUE 2 COLOURS, and an improved 1-day
ACUVUE launched in the United States and Japan.

The steady comeback of Cordis was among the
medical device highlights, fueled by the highly success-
ful introduction of the Bx VELOCITY Stent on a rapid
exchange platform, and the introduction of stents with
HEPACOAT, a coating of the blood-thinning agent hep-
arin, used to reduce the risk of clot formation. Cordis’
new CYPHER drug-eluting Stent, now in development,
holds the promise of profoundly impacting the practice
of interventional cardiology.

In diagnostics, LifeScan is reasserting its blood glucose
monitoring leadership, as the new ONE TOUCH ULTRA
meter is being well received by the marketplace. Also in
diabetes, newly acquired Inverness Medical Technology
and its diabetes care products and expertise bring to
LifeScan important new technology that augurs well for
the future of this key business.

Ortho-Clinical Diagnostics also had a particularly good




year. We are investing in key technologies to help this
business take advantage of advances in medical science.

Our Consumer Segment, which represents 21% of our
worldwide sales, increased by just under 4% operational-
ly in 2001. The segment experienced strong sales growth
in McNeil Nutritionals’ SPLENDA sweetener products and
the newly acquired VIACTIV brand calcium supplement.
Solid growth also was achieved in the skin care fran-
chise, which includes the Neutrogena, RoC, AVEENO and
CLEAN & CLEAR product lines.

Notable developments in the consumer business over
the past year include the rapid growth of AVEENO
through the introduction of new products, including an
adult skin care line; Neutrogena continued to add a
steady stream of beneficial skin care products, including
the active copper line and a line of eight dermatologist-
tested products for men; and we created Ortho-
Neutrogena, a professional skin care products unit.

The Babycenter.com acquisition was an excellent
opportunity to bring into Johnson & Johnson the most
frequently visited web site by moms and dads and expec-
tant parents/grandparents. The web site is enabling our
baby products group to strengthen relationships with this
important consumer base.

The year 2001 epitomized the consistency and
endurance of Johnson & Johnson’s performance over
many years — a record that is the source of great pride.
But we only allow ourselves brief reflections on the past.
The real significance of the Company’s track record for
consistent performance is the path it points for the future.
And it is time to address our future. After nearly 13 years
of serving as your senior executives, we concluded it was

time to move forward with an orderly succession of man-

agement. A new team with fresh ideas.

It was with a great sense of confidence that, on
January 22, we announced that the Board of Directors
has named the next generation of Johnson & Johnson
executive leadership. At the Annual Meeting of
Shareowners on April 25, 2002, William C. Weldon will
become Chairman of the Board and Chief Executive
Officer and James T. Lenehan will become President of
Johnson & Johnson, in addition to his responsibilities as
Vice Chairman. Bill and Jim are long-term Johnson &
Johnson executives, with more than 56 years of service
between them. Both have deep and broad experience
within the Corporation. They have demonstrated their
commitment to our Credo values, and both possess
proven leadership skills.

Robert J. Darretta, Chief Financial Officer and a mem-
ber of the Executive Committee, has also has been named
to the Board of Directors. He will assume the additional
position of Executive Vice President of the Corporation
with expanded responsibilities. Michael J. Dormer is to
succeed Mr. Lenehan as Worldwide Chairman of Medical
Devices and continues on the Executive Committee. Also
elevated to the Executive Committee during 2001 were
Colleen A. Goggins, Worldwide Chairman, Consumer
and Personal Care Group, Christine A. Poon, Worldwide
Chairman, Pharmaceuticals Group and, as mentioned
previously, Dr. Per Peterson, Chairman, Research &
Development, Pharmaceuticals Group.

This is a solid management team to lead your compa-
ny forward to even greater heights in the years ahead.
They are men and women of integrity. As a management
team, they have demonstrated an understanding that our
past success reflects both the breadth of our leadership
positions built on sound science, as well as the important
strategic principles by which we operate the business:

¢ Qur commitment to a unique and dynamic form of

decentralized management;

¢ Managing the business for the long term;

¢ Adherence to the ethical principles embodied

in our Credo.




These are timeless principles that have served us
well for many years and which have been woven into
the fabric of our Corporation.

In the years to come, Johnson & Johnson will only be
as successful as the integrity, values and competence of
its people. Our Credo gives us a great advantage in this
regard. We strive to provide an encouraging environment
that respects the dignity and uniqueness of each individu-
al — and which gives them the opportunity to reach their
full potential. We have learned that the people who do
best with us are those who are looking for a values-based
environment. While we are not perfect, we try never to
forget the trust and high expectations our people have for
Johnson & Johnson.

We thank our Board of Directors for their continuing
leadership and counsel. Retiring from our Board this year
are two outstanding directors who have served our
Company for many years, Joan Cooney and Dr. John
Mayo. Mrs. Cooney has been a member of the Johnson &
Johnson Board of Directors for 24 years and Dr. Mayo for
16 years. They have been a source of invaluable advice
and guidance, and we are indebted to them for their
many contributions.

William C. Weldon, Vice Chairman
Effective April 25, 2002, Chairman and
Chief Executive Officer

James T. Lenehan, Vice Chairman
Effective April 25, 2002, Vice Chairman and President

As we near the end of our tenure, we want to thank
you, our shareowners, for your encouragement over the
years. We also especially want to thank each of our
Johnson & Johnson associates across the globe — more
than 101,000 strong. We deeply appreciate their personal
support and contributions to Johnson & Johnson’s
remarkable success.

) FeT

Ralph S. Larsen
Chairman of the Board and
Chief Executive Officer

Robert N. Wilson
Senior Vice Chairman of the Board

March 13, 2002
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‘Market Leadership

Based on Sound Science

~ Yields Consistent and

Enduring Performance

In-our quest to build enduring shareowner value, at Johnson & Johnson a
primary goal is to assure the consistency of our performance by achieving and
maintaining leadership positions based on sound science in every product
category and in every market in which we compete. Across the health care
spectrum, no other company is as broadly based — nor has as many leader-
ship positions — as Johnson & Johnson, with our consumer, pharmaceutical,
medical device and diagnostic products. Breadth of leadership long has been
an important ingredient in the consistency of our performance as a corporation.
We keep our leadership positions fresh and vital through constant innova-
tion. Our commitment to a superior rate of innovation has been accompanied

by a superior rate of profitability, enabling the development of unique new

'products and new leadership positions — thereby spurring added breadth

and enhancing consistency. This successful cycle in the pursuit of leadership
has given us the wherewithal to deliver consistently outstanding performance,
with a compound sales growth rate of 11.6% since the Company was
founded in 1886.

'Our unfaltering commitment to leadership in markets of interest is
further evidenced in the fact that more than 70% of our 2001 sales came
from p‘roducts or businesses in which we hold a market leadership position —
defined as the No. 1 or No. 2 global market share. We have achieved
a comparable performance for many years. The pages that follow provide

examples of a number of our leadership positions.




Minimally Invasive Surgery

Innovative New Product Aids
Colorectal and Other Surgeries

world leader in the manufacture of surgical

instruments for minimally invasive surgery,

Ethicon Endo-Surgery works with surgeons
around the world to develop products that make a differ-
ence to the physician and the patient. Newly introduced
products such as the LAP DISC Hand Access Device, a
unique, single-piece apparatus used in facilitating col-
orectal, urological and general laparoscopic surgeries,
underscore Ethicon Endo-Surgery’s commitment to meet-
ing surgeons’ requirements.

This commitment is further exemplified through the
company’s world-renowned educational facility, the
Endo-Surgery Institute, in Cincinnati, Ohio, where medi-
cal professionals receive training on the latest surgical
procedures and education on issues in healthcare deliv-
ery and administration.

Skin Care ¢

For Every
Stage of Life —=

-
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lose ties to the medical professional have made

the NEUTROGENA name synonymous with

safety and premium quality in skin and hair
care. Since its acquisition in 1994, Neutrogena has built
on that reputation and now offers products in more
than 70 countries. In 2001, the Ortho-Neutrogena
Division was formed from the combination of the former
Ortho Dermatological with the company, resulting
in an offering more frequently used. recommended and
prescribed by professionals than any competitor’s
product line.

For firmer skin from a makeup or moisturizer,
Neutrogena has introduced the VISIBLY FIRM line with
active copper. As skin ages, natural copper is depleted,
although the naturally occurring mineral in the hody
is essential for firm skin.

Elliott Fegelman, M.D.,
director of general surgery
at The Christ Hospital,
Cincinnati, Chio, performs
colorectal surgery facilitat-
ed by Ethicon Endo-
Surgery devices.

Regular use of NEUTROGENA
VISIBLY FIRM night cream can result

in firmer, younger-looking skin.




Alzheimer’s Disease
REMINYL Improves Cognition and Daily Functioning

he launch of REMINYL (galantamine hydrobromide) in the United States and

more than 25 other countries offers clearly demonstrated benefits and new

hope for patients with Alzheimer’s disease and their caregivers. It is a new
field for Johnson & Johnson, and we are committed to being a leader in the fight
against this devastating disorder.

Alzheimer’s disease is a progressive disorder resulting in the death of nerve
cells in the brain. It causes a decline in cognition (thinking, remembering and
reasoning), along with changes in behavior and an inability to perform normal
activities of daily living. In clinical trials, Alzheimer’s patients on REMINYL therapy
demonstrated sustained benefits in cognitive performance, behavioral disturbances
and daily functioning.

The third-most-expensive illness in the U.S. behind heart disease and cancer,

Alzheimer’s is estimated to afflict nearly 5 million Americans.
REMINYL was developed by the Janssen Research Foundation,
now part of Johnson & Johnson Pharmaceutical Research &
Development, L.L.C., under a co-development and licensing
[ - agreement with the UK-based Shire Pharmaceuticals Group plc.
EEMMW” T \__TE'_ Tablets and an oral solution are the dosage forms.

e

Mr. and Mrs. Walter
Lum of Honolulu enjoy
one of Hawaii's scenic
beaches. Mrs. Lum

is benefiting from
REMINYL therapy for
Alzheimer’s disease.




Consumer Nutritionals

New Facility Accommodates Growth
Of SPLENDA No Calorie Sweetener

PLENDA (sucralose}, a no calorie sweetener that is

600 times sweeter than sugar, is being produced

as a dry powder additive and as a liquid concen-
trate at McNeil Nutritionals’ new manufacturing facility in
MecIntosh, Ala. Over 20 different package configurations
are being provided to meet a variety of customer needs.

As a liquid concentrate, SPLENDA is used in a variety
of beverages, including sports drinks and flavored waters.
The dry product is available in individual packets for
sweetening beverages and food, and in bulk packages for
cooking, baking and other uses.

Our growing consumer nutritionals category includes
BENECOL cholesterol-lowering foods and supplements,
LACTAID dairy products - .sw~-—=e
and supplements for S
lactose-intolerant indi-
viduals, and VIACTIV
Calcium Chews.

Vision Care

Leading the Contact Lens Market
With Cutting-Edge Innovation

making conventional lenses, the Vistakon Division of

Johnson & Johnson Vision Care pioneered the concept
of disposable contact lenses in 1987. Today Vistakon is
the world’s leading disposable contact lens brand and the
recognized leader in every major market in the world.

The Vision Care franchise has achieved the leading
market share in the U.S., Japan and Europe by forg-
ing strong relationships with the professional eye
care community and creating consumer demand for
contact lenses.

ACUVUE, ACUVUE 2 and SUREVUE are market-
leading spherical brands; 1-DAY ACUVUE is the
top-selling daily disposable product; ACUVUE Bifocal is
for preshyopes; ACUVUE Toric is a lens for astigmatism,
and ACUVUE 2 COLOURS offers comfort in seven
natural-looking colors.

I n its evolution from a small, newly acquired company
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In Tokyo, Mori Otaki,
president of the Johnson
& Johnson K.K. Vision
Care Company, right, is
pictured in an optical
shop with Midori Tamura,
senior product manager.

Linda Cunningham, a finish-
ing/packaging technician at
McNeil Nutritionals’ new
70,000 square-foot manufac-
turing facility in Mclntosh, Ala.,
checks on a SPLENDA liquid
concentrate production line.
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Pain Management

cience Yields Lonsisient ang

ULTRACET Joins a Strong Lineup

nauring rerrormance

Antipsychotics

RISPERDAL Gains Approval for
Bipolar Disorder

rom nonprescription TYLENOL Acetaminophen
products for headaches and colds . . . to Children’s
MOTRIN pediatric ibuprofen for relieving kids’
fever . . . to DURAGESIC (fentanyl transdermal system)
for managing chronic pain in cancer patients, we're a
clear leader in pain management. Now, the FDA has
approved ULTRACET (37.5 mg tramadol hydrochloride/
325 mg acetaminophen tablets), a new centrally acting
prescription pain medication developed by Johnson &
Johnson Pharmaceutical Research & Development, L.L.C.
ULTRACET, which is indicated for the
short-term management of acute pain
and provides long-lasting pain relief and
flexible dosing, is marketed in the U.S.
. hyOrtho-McNeil Pharmaceutical, Inc.
. CET"

RA
%%Tng tramadol
10325 g
acetaminopher,

i tablets) ;
Ay f

Reviewing an ULTRACET efficacy graph are,
from left, Ravi Desiraju, Ph.D., vice presi-
dent/global product leader, and Robert
Medve, M.D., senior director/global medical
leader, Johnson & Johnson Pharmaceutical
Research & Development; and Norman
Rosenthal, M.D., director of clinical research,
Ortho-McNeil Pharmaceutical.

ISPERDAL (risperidone) from Janssen, already

a leader in the treatment of schizophrenia,

has now gained an indication for the treatment
of manic symptoms of bipolar disorder in several
European, Latin American and Asian markets, with a
filing planned for 2002 in the United States. It becomes
the first antipsychotic medication to be approved in a
European country for treatment of the disorder, which is
a debilitating and lifelong disease characterized by exces-
sive, disruptive swings in mood.

RISPERDAL, introduced in the U.S. )~~~ st
in 1994, is an example of Janssen’s Rispertial 1mg/mi
soiucionoral

leadership in the development e
of treatments for disorders of the —

central nervous system, including ‘
schizophrenia, Alzheimer’s disease, \ Reperny Sweor

€mg o ]
. . N D gy e oo T
bipolar disorder and depression. iy

Janssen-Cilag represente-
tive Ramén Sansano, left,
and Alfonso Chinchilla,
M.D., review RISPERDAL
data at Hospital Ramén y
Cajal in Madrid, Spain.




Circulatory Disease Management

Shaping the Future of
Interventional Cardiology

he heart has been the focus at Cordis since its

founding in 1959, from its introduction of the first

cardiovascular stent to its most recent innovations
— the union of mechanical devices and therapeutic
pharmaceuticals. With its line of drug-coated stents
already reshaping interventional cardiology, Cordis is
poised to again lead the industry to a new standard.

The Bx VELOCITY Coronary Stent with HEPACOAT

(CARMEDA End-point Attached Heparin), which provides
a heparin coating on the Bx VELOCITY Stent, treats

arteries threatened with blockage (stenosis) or restenosis.

In 2001, the CYPHER Sirolimus-eluting Stent, an investi-
gational device in clinical trials, was reported to reduce

the incidence of restenosis to zero in patients with coro-
nary artery disease.

J. Eduardo Sousa, M.D., a lead
investigator in the CYPHER
Sirolimus-eluting Stent trial in Latin
America and the first to implant
the PALMAZ-SCHATZ Stent in
1989, talks with a patient about
coronary artery disease.

Drug Delivery Technologies

$12.3 Billion Merger with ALZA
Is Largest in Our History

ohnson & Johnson hecame a leader in drug delivery
technologies through the $12.3 billion merger with
ALZA Corporation. The transaction, our largest ever,
strengthened several of our pharmaceutical franchises,
accelerating sustainable revenue growth with products
such as CONCERTA (methylphenidate HCD for attention
deficit hyperactivity disorder; DITROPAN XL (oxybutynin
chloride) for overactive bladder and DOXIL (doxorubicin
HCD, an anti-cancer treatment.
ALZA’s drug delivery technologies have the potential to
enhance therapeutic value, reduce side
effects, and improve tolerability. Included
are transdermal, oral, implantable and
liposomal technologies — delivering,
for example, proteins, peptides and ]
traditional small molecule compounds. e ;qll&@y?%%?
RN gioys o
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Scientists at ALZA involved with development of the
STEALTH Liposomal Technology for delivering the
intravenous chemotherapy agent DOXIL (doxorubicin
HCI) are, from left, Kristen Hjortsvang, Tony Huang
and Samuel Zalipsky.




Baby Products

Strengthening the Bond with Parents Through
BabyCenter.com

hat better way to extend the long-standing relationship between

parents and the Johnson & Johnson name than through today’s

popular medium for information acquisition — the Internet?

BabyCenter, L.L.C. is now a member of the Johnson & Johnson Family

of Companies. The trusted online parenting resource, the company’s
BabyCenter.com website adds an information-rich online environment
creating deep customer relationships to the extensive line of traditional
world-leading JOHNSON'’S Baby products. At BabyCenter.com, families
can begin an online relationship before the birth of a child that provides a
wealth of information specific to their needs throughout pregnancy, infancy
and early childhood. In addition to medical information and parenting
resources, BabyCenter.com provides summaries of family and baby products
from car seats to carriers. The new online store enables parents to compare
and purchase from home, as well. BabyCenter.com has received three
Webby Awards for Internet excellence.

Moms throughout the
United States rely on
BabyCenter.com as a
trusted resource for
information.




Anemia Management

Advocating for Patients on
Quality of Life Issues

ROCRIT (Epoetin alfa), also known as EPREX

and ERYPO, is the top-selling product within the

Johnson & Johnson portfolio and one of the
world’s most successful biotech products. It is indicated
for the treatment of anemia in a number of therapeutic
categories, including oncology, nephrology, immunology
and certain types of elective surgery.

Committed to increasing awareness and helping
patients and caregivers understand that anemia-related
fatigue can be treated, Ortho Biotech works with patient
advocacy organizations around the world, including
LebensWert eV, in Cologne, Germany, which created a
respite facility for cancer chemotherapy patients.

In 2000, a new worldwide Ortho Biotech organization

was formed providing greater resources and added focus,

with resultant record accomplishments in 2001.

Orthopaedic Implants

SUMMIT Hip Restores Lifestyle

ePuy, long a trusted name in joint replacement,

grew even stronger when in 1998 it was

combined with Johnson & Johnson’s
existing orthopaedics business to create the
world leader in joint reconstruction. Today,
DePuy makes replacement implants for every
major joint in the body — hips, knees, ankles,
shoulders, elbows, wrists and fingers — and,
through the Ace, AcroMed and Codman &
Shurtleff franchises, pioneers advances in trauma
fixation devices, surgical treatments for central
nervous system disorders, and spinal surgery.

As DePuy celebrates the 25th anniversary of its
flagship AML Hip, the introduction of the new SUMMIT
Hip represents an advance in cementless total hip
arthroplasty based on a heritage of clinical excellence.

Donna Farnandez, left, managing director, and

Marlis Richter, right, vice president, patient advocacy,
Ortho Biotech, Germany, talk with Andrea Repp,
director, Haus LebensWert (“House Worth Living”).

_ Haus
LebEns
| Wert

Mike Miller of Indianapolis, Ind., was
back on the elliptical trainer shortly after
a DePuy total hip implant procedure.
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Monoclonal Antibodies

Relieving Rheumatoid Arthritis
With REMICADE

hrough the 1999 merger with Centocor, Inc.,

Johnson & Johnson hecame one of the world’s

leading producers of therapeutic agents utilizing
monoclonal antibody technology.

One such product is REMICADE (infliximab), Centocor’s
monoclonal antibody for reducing the structural damage
in rheumatoid arthritis (RA) patients with active disease
while also relieving the related pain and stiffness.

REMICADE, used in combination with methotrexate
when methotrexate alone has not worked well in RA,
also is indicated for treating Crohn’s disease, a gastroin-
testinal disorder.

In 1986 we introduced the world’s first therapeutic
monoclonal antibody, ORTHOCLONE
OKT3, for reducing organ transplant
rejection. Today OKT3, combined
with REMICADE and other Centocor
products, makes us a front-runner in
monoclonal antibody technology.
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Partnering with Others

Xian-Janssen is China's No. 1
Joint Venture Pharmaceutical Co.

f the thousands of foreign joint venture compa-

nies across all industries in China, our Xian-

Janssen Pharmaceutical Ltd. entity consistently
is ranked No. 1 or near the top in an annual survey.
Headquartered in Beijing, with manufacturing facilities
in the ancient city of Xian, the company maintains 34
representative offices in major cities throughout this
populous nation.

Xian-Janssen was established in 1985. Its gastroin-
testinal product, MOTILIUM (domperidone), is among
the top 10 Western drugs in China and DAKTARIN
(miconazole) is the leading antifungal medicine. These
and other products have made Xian-Janssen the lead-
ing prescription pharmaceutical company in China,
as well as the country’s leading nonprescription phar-
maceutical company.

Tap dancing is the passion
of Mary Armitage, Ridgefield,
Conn., pictured at left with
her granddaughter, Erin.
After Mrs. Armitage stopped
dancing because of rheuma-
toid arthritis pain and stiff-
ness, REMICADE, used in
combination with methotrex-
ate, enabled the resumption
of her favorite pursuit.

Chong Siong Hin, presi-
dent of Xian-Janssen
Pharmaceutical Ltd., is
pictured at the Great
Wall of China with his
colleague, Kit Lin Fung,
director of the consumer
pharmaceuticals division.

O T LN

=




Women’s Health
70-Year Legacy of Leadership in Women’s Health

RTHO is the trusted name in women’s health innovation. Its notable intro-
ductions include the first prescription contraceptive in 1931, sponsorship
of the development of the Pap Smear, the launch of the first low-dose oral
contraceptive, the first preventive therapy for Rh hemolytic disease in pregnant
women, and now the advent of the first contraceptive skin patch — ORTHO EVRA
(norelgestromin/ethinyl estradiol) transdermal system. Gaining FDA market clear-
ance in the U.S. late in 2001, ORTHO EVRA is a seven-day patch designed to
2 ; deliver continuous levels of hormones through the skin and into the bloodstream,
‘ demonstrating efficacy comparable to oral contraceptives. The patch can be worn
TS in discreet locations on the body to provide one of the most convenient forms of
,// birth control available today. In a clinical study of ORTHO EVRA, adhesion of the
patch was not affected by swimming, treadmill exercise or other activities.
", The ORTHO EVRA transdermal system joins Ortho-McNeil Pharmaceutical’s
g, T - line of oral contraceptive innovations that includes ORTHO TRI-CYCLEN
o , (norgestimate/ethinyl estradiol), which was the first oral contraceptive to gain
FDA approval for the treatment of moderate acne. It is the leading prescription
contraceptive product in the United States.

Families around the
world rely on family
planning products
from Ortho-McNeil
Pharmaceutical.
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Wound Closure

Providing More Than 70%\j
Of the World’s Surgical Sutures

ith its over 70% market share of the world

suture market, the ETHICON franchise manu-

factures and markets hundreds of needle-
suture combinations, including the next generation needle
point geometry with PROLENE suture for the growing
cardiovascular surgery market, in addition to surgical
meshes, drains and adhesives such as DERMABOND.
Ethicon products have been renowned and respected for
over 100 years for enhancing patient care through
an innovative line of quality wound closure products.
Recently launched in Latin America, the CAPROFYL
Synthetic Suture allows for smooth passage through
tissue with minimal reaction as compared with sutures
made from natural materials.

Diagnostics

Leading the Way in Protecting
The World’s Blood Supply

hen it comes to assuring the safety of the
world’s blood supply, Ortho-Clinical Diagnostics
leads the way. The company pioneered the
design of blood screening and testing systems aimed at
assuring that blood transfusions are safe and free from
known infectious diseases. It also is a global leader in
the field of immunohematology, assuring patient-donor
compatibility in blood transfusions.

Ortho-Clinical Diagnostics’ leadership continues in
hepatitis C virus testing. The company launched the first
test that made it possible to detect antibodies to HCV in
1989, and maintains a leadership position with products
like the ORTHO HCV 3.0 ELISA. The company’s latest
advance is an in vitro diagnostic assay for the direct
detection of HCV core antigen. A marker of early infec-
tion in hepatitis C infected individuals, it is reducing the
worldwide transmission of HCV infection through infected
blood, as well as leading to improved patient therapy
monitoring with the Total HCV Core Antigen Test.

Joe Mir, right, Ethicon business director,
Latin America, shows Andres Hanssen,
M.D., chief of surgical facilities, Hospital
Miguel Perez Careno, Caracas, Venezuela,
the new CAPROFYL Synthetic Suture.

Jennifer Furness, group marketing direc-
tor at Ortho-Clinical Diagnostics, is pic-
tured with an ORTHO SUMMIT Processor,
a blood screening instrument used by
blood centers worldwide.
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(» PEPCID Complete, the first and
only nonprescription, combination
heartburn tablet developed specifically
to safely and effectively stop acid indi-
gestion fast and deliver long-lasting
relief in a single tablet, was launched
by Johnson & Johnson «Merck
Consumer Pharmaceuticals.

Ortho-Neutrogena, a new dermatology
group that combines Ortho Dermato-
logical and the Neutrogena Professional
Division, will bolster the pipeline of
skin and hair care products used and
prescribed by dermatologists.

Mitek, a division of Ethicon, was
granted exclusive marketing rights to
HydroCision Inc.’s high pressure fluid-
jet technology in arthroscopic surgery,
which allows surgeons to remove
tissue or bone in areas with limited
access without heat generation.

A global alliance provides for McNeil
Nutritionals to market sucralose to
retailers worldwide under the brand
name SPLENDA, while Tate & Lyle Plc
controls sucralose ingredient sales in
certain North American markets.
Sucralose is a no calorie sweetener with
broad-based applications.

(2) ACUVUE 2 COLOURS Brand Contact
Lenses, a new, technologically advanced
soft color contact lens, was introduced
by Vistakon, Division of Johnson &
Johnson Vision Care, Inc., the leading
contact lens maker. Available in seven
shades, the lenses combine natural-
looking color with the latest scientific
advancements in vision technology.

Centocor entered into an agreement with
Crucell for the development and com-
mercialization of CD46-specific human
antibodies for the treatment of cancer.

DERMABOND Topical Skin Adhesive
(2-octyl cyanoacrylate) from Ethicon
received FDA approval for new labeling
to reflect its use in sealing out the most
common infection-causing bacteria.
DERMABOND Adhesive, a topical skin
adhesive that can be used to close surgi-
cal incisions and traumatic lacerations
without stitches or staples, acts as a bar-
rier to microbial penetration as long as
the adhesive film remains intact.

Codman & Shurtleff, inc. entered

into a joint venture with Tricumed
Medizintechnik GmbH, Germany,

to form Codman Neuro Sciences Sarl.
The new entity will acquire all proper-
ties related to the design and manu-
facture of Tricumed Medizintechnik’s
implantable drug pumps.

SHOWER TO SHOWER Refreshing

Body Wash, a moisture-rich, creamy
body wash that extends beyond basic
cleansing to leave skin feeling especially
soft and smooth, was launched by
Johnson & Johnson Consumer Products
Company.

Cordis Endovascular received FDA
clearance to expand the range of inte-
rior vena cava diameters suitable

for implantation of the TRAPEASE
Permanent Vena Cava Filter by includ-
ing those less than 18mm in diameter.

RETIN-A MICRO (tretinoin gel) micro-
sphere, 0.1%, for the treatment of
acne has been cleared for marketing
by the Canadian drug regulatory
authorities.

(3) RETAVASE (reteplase), currently the
U.S. market leader among fibrinolytics,
is a recombinant biologic cardiology
care product administered for the treat-
ment of acute myocardial infarction, or
heart attack, to improve blood flow in
the heart. RETAVASE, from Centocor, is
especially easy to administer, consisting
of a simple two-holus injection given 30
minutes apart.




(3 McNeil Consumer & Specialty
Pharmaceuticals has reintroduced
ST. JOSEPH 81 mg Aspirin for adults
as part of a doctor recommended
treatment regimen for cardiac health.
The American Heart Association
recommends low strength aspirin to
prevent subsequent heart attacks

and strokes.

Ethicon, Inc. is marketing Lifecore
Biomedical’'s GYNECARE INTERGEL
adhesion prevention solution, the first
non-site-specific gynecologic surgical
adhesion barrier available in the U.S.
for reducing adhesions following open
gynecologic surgery.

Ortho-Clinical Diagnostics and Caprion
Pharmaceuticals Inc. entered into an
exclusive licensing agreement to
develop the first human blood test

for variant Creutzfeldt-Jacob disease,
the human equivalent of bovine
spongiform encephalopathy, known as
“mad cow” disease.

(®) TOPAMAX (topiramate) tablets
and sprinkle capsules were approved
by the FDA as an adjunctive (add-
on) treatment for adults and children
(age 2-16) who suffer from seizures
associated with Lennox-Gastaut
Syndrome — a severe, debilitating
form of epilepsy. TOPAMAX is mar-
keted in the U.S. by Ortho-McNeil
Pharmaceutical.

Johnson & Johnson’s worldwide
pharmaceutical research and
development organization, encom-
passing Janssen Research Foundation
and The R.W., Johnson Pharma-
ceutical Research Institute, has

been renamed Johnson & Johnson
Pharmaceutical Research &
Development, L.L.C.

McNeil Nutritionals acquired from
Mead Johnson Nutritionals the VIACTIV
nutritional supplements business, best

known for soft calcium chews.
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(6) AVEENO Facial Care was introduced
by Johnson & Johnson Consumer
Products Company. The first compre-
hensive line of facial skin care products
formulated with active soy, the products
even out skin tone and texture, resulting
in brighter, more radiant skin. Included
are Skin Brightening Daily Moisturizer;
Skin Brightening Daily Moisturizer with
SPF 15; Skin Clarifying Cleanser; Skin
Replenishing Cleansing Lotion; and Skin
Clarifying Toner.

A worldwide alliance was formed
between Johnson & Johnson and
Celltech Group plc for the development
of treatments for oral cancer.

Johnson & Johnson acquired Inverness
Medical Technology, excluding certain
businesses, in a stock-for-stock
exchange. The acquired Inverness
diabetes care products are primarily
focused on the self-management

of diabetes.

A study published in the New England
Journal of Medicine suggests that
RISPERDAL (risperidone), a pre-
scription medication marketed by
Janssen Pharmaceuiica Products, can
decrease the risk of relapse in long-
term treatment of schizophrenia.

Cordis Corporation acquired TERAMed,
Inc., developer of a proprietary,
catheter-based system for the treat-
ment of abdominal aortic aneurysms.

() Neutrogena completed a
200-kilowatt, $1.4 million solar
power system at its Los Angeles,
Calif., headquarters. Completed

in partnership with the Los Angeles
Department of Water and Power’s
Solar Incentive Program, the
system covers 24,000 square feet
of roof area and will help reduce
the company’s energy consumption
by approximately 20 percent
annually.
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The INDUG System, developed
by LifeScan and NovoNordisk, is an
innovative approach to diabetes man-
agement that combines into one
device two of the daily activities that
are essential for many people with
diabetes — blood glucose monitoring
and insulin delivery.

McNeil Consumer & Specialty
Pharmaceuticals introduced Children’s
MOTRIN Non-Staining Dye-Free prod-
ucts, the first over-the-counter line of
dye-free, liquid pain relievers and
fever reducers for children.

BAND-AID Brand Adhesive Bandages
expanded its line to provide a more

Included are HURT-FREE Antiseptic
Wash for cleansing, Pain & Itch Relief
Adhesive Bandages with Benzocaine,
and QUICK STOP Adhesive Bandages
with calcium alginate to promote the
blood clotting process.

20

complete method of promoting healing.

BabyCenter, L.L.C. was acquired by
Johnson & Johnson from eToys, Inc.
Serving expectant and new mothers
and fathers, BabyCenter.com is the
largest and best-known online parent-
ing resource. The BabyCenter websites
also include ParentCenter.com and
BabyCentre.co.uk.

The worldwide supply, distribution and
development rights to Closure Medical
Corporation’s liquid bandage technolo-
gy was acquired by Johnson & Johnson
Consumer Products Company through
a definitive agreement. Unlike ordinary
bandages, BAND-AID Brand Liquid
Bandage stops minor bleeding, reduces
minor pain, and promotes fast healing
on contact.

Cordis introduced its next generation
coronary stent, Bx SONIC, in Europe
and other countries outside the U.S.
The Bx VELOCITY Coronary Stent was
introduced in Japan late in 2001.

(3) Personal Products Company
introduced MONISTAT 1 Combination
Pack (miconazole nitrate), an effective,
nonprescription topical treatment

for vaginal yeast infections. It treats

a yeast infection in just one day and
starts to relieve symptoms immediately
with an external cream.

A merger was completed between
Johnson & Johnson and Heartport,

Inc., which manufactures and markets
less invasive cardiac surgery products
that enable surgeons to perform a
wide range of less invasive open-chest
and minimally invasive heart opera-
tions, including stopped heart and
beating heart procedures. It will oper-
ate as part of the CardioVations unit
of Ethicon Products.

Crtho-Clinical Diagnostics received
Premarket Approval from the FDA to
market a random access diagnostic
test for 1gG antibody to the hepatitis

C virus (HCV). The first of its kind that
can be performed on an automated
random access analyzer, the assay
provides diagnostic laboratories with
rapid results.

@9 The LASSC Circular Mapping
Catheter was launched by Biosense
Webster for atrial mapping. It is the
first circular catheter capable of cir-
cumferentially mapping pulmonary
veins, which allows the sequential
assessment of pulmonary vein poten-
tials for targeted therapy to achieve
pulmonary vein isolation.

@ DePuy Orthopaedics received
FDA clearance to market RESTORE
Orthobiologic Implant for rotator cuff
application limited to the supraspinatus
{(a muscle). The RESTORE device,

a circular patch made of 10 layers

of porcine small intestine submucosa,
is completely resorbed in three

to four months after implantation to
repair a weakened or damaged
rotator cuff.




@ CLEAN & CLEAR Concealing
Treatment Stick was introduced by
Johnson & Johnson Consumer Products
Company. Available in two shades, it
not only covers acne but also contains
a maximum strength acne fighting
ingredient to help clear up the skin.
CLEAN & CLEAR is the number one
brand in teenage facial skin care.

A long-term study of Ethicon’s
GYNECARE TVT Tension-Free Support
for Incontinence, a minimally-invasive
surgical option for stress urinary incon-
tinence, demonstrates that there is no
significant decline in efficacy even four
to six years after treatment.

@39 CONCERTA (methylphenidate HCI),
a prescription medication for attention
deficit hyperactivity disorder, now the
second most prescribed ADHD treatment
in the U.S., was approved in the UK. It
is the first extended-release formulation
of methylphenidate that lasts through
12 hours. Providing smooth, effective
symptom control from morning through
evening with just one dose, CONCERTA
uses the patented tri-layer OROS deliv-
ery system developed by ALZA.

The PRECISE System, a self-expanding,
crush-recoverable Nitinol-based stent
for treatment of biliary obstructions
(life-threatening blockages in the bile
duct), has been introduced by Cordis
Endovascular.

Johnson & Johnson K.K. in Japan,

which acquired Janssen-Kyowa Co., Ltd.,

has changed the name of the wholly-
owned subsidiary to Janssen Pharma-
ceutical K.K. The subsidiary develops,
manufactures and markets prescription
pharmaceutical products in Japan.

PROMOGRAN Protease-modulating
Matrix from Ethicon Europe has been
granted a CE mark in Europe. The
wound treatment product is used to
rebalance the chronic wound environ-
ment to promote healing.

Cordis entered the rapid exchange
market in the U.S. with two coronary
stents, the Bx VELOCITY and the Bx
VELOCITY with HEPACOAT on the
RAPTORRAIL Stent Delivery System.
The rapid exchange market segment is
60% and growing.

The FDA approved new labeling
for Johnson & Johnson Wound
Management’s BIOPATCH Anti-
microbial Dressing, recognizing its
efficacy in reducing blood stream
infections due to central venous or
arterial catheter infection.

Johnson & Johnson Pharmaceutical
Research & Development, L.L.C. and 3-
Dimensional Pharmaceuticals, Inc.
entered into a drug discovery alliance
to apply proprietary technologies to dis-
cover and optimize small molecule drug
leads directed to genomics targets.

Ortho Biotech Products, L.P. and
Zeltia Group of Madrid, Spain,
agreed to co-develop and co-market
ET-743, Zeltia’s anti-tumor com-
pound under study for a variety of
cancers. Ortho Biotech will market
the compound globally, except in
Europe, where Zeltia’s Pharma Mar
unit will market ET-743.

19 Ethicon Endo-Surgery
introduced the Generator 300,

the latest generation ULTRACISION
HARMONIC SCALPEL ultrasonic
cutting and coagulation system.
Providing improved power delivery
to support more consistent cutting
performance, the Generator 300
and new handpiece accommodate
a hand switch adapter enabling
precise manual operation of

the system.
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Gerard N. Burrow, M.D.
President and Chief
Executive Officer,

Sea Research Foundation

Joan G. Cooney
Chairman, Executive
Committee, Sesame
Workshop

James G. Cullen

Retired President and
Chief Operating Officer,
Bell Atlantic Corporation

Rohert J. Darretta
Vice President, Finance,
and Chief Financial Officer

James T. Lenehan
Vice Chairman,
Board of Directors

Committees of the Board

Audit

The Audit Committee, composed entirely
of non-employee Directors, helps the
Board oversee the Company’s account-
ing and reporting practices. It recom-
mends independent public accountants
for appointment by the Board and
reviews their performance; monitors the
adequacy of internal accounting prac-
tices, procedures and controls; and
reviews all significant changes in
accounting policies.

J. G. Cullen, Chairman
A. G. Langbo

L. F. Mullin

H. B. Schacht

John S. Mayo, Ph.D.
President Emeritus,
AT&T Bell
Laboratories

Benefits

The Benefits Committee, composed
entirely of non-employee Directors,
reviews the management of the various
retirement, pension, health and welfare
plans that cover substantially all
employees of the Company’s domestic
operations and employees of certain
international subsidiaries. The
Committee also monitors the perfor-
mance of the trusts in which pension
funds are invested.

J. G. Cooney, Chairperson
M. F. Singer, Ph.D.
J. W. Snow

Leo F. Mullin
Chairman and Chief
Executive Officer,
Delta Air Lines, Inc.

Henry B. Schacht
Chairman, Lucent
Technologies Inc.

Compensation

The Compensation Committee,
composed entirely of non-employee
Directors, reviews the compensation
philosophy and policy of the non-Board
Management Compensation Committee
with respect to executive compen-
sation, fringe benefits and other
compensation matters. The Committee
also administers the Company’s stock
option plans and determines the
compensation of the members of the
Executive Committee.

A. G. Langbo, Chairman
J. G. Cooney

J. G. Cullen

J. W. Snow
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M. Judah Folkman, M.D.
Senior Associate in
Surgery and Director at
Children’s Hospital and
Professor of Cell Biology,
Harvard Medical School

Ann D. Jordan
Former Director of
the Social Services
Department, Chicago
Lying-In Hospital

Arnold G. Langbo
Retired Chairman of
the Board and Chief
Executive Officer,
Kellogg Company

Ralph S. Larsen
Chairman, Board

of Directors and

Chief Executive Officer

Maxine F. Singer, Ph.D.
President, Carnegie
[nstitution of Washington

John W. Snow
Chairman, President and
Chief Executive Officer,
CSX Corporation

William C. Weldon
Vice Chairman,
Board of Directors

Finance

The Finance Committee exercises the
management authority of the Board
during the intervals between Board
meetings.

R. S. Larsen, Chairman
R. N. Wilson

J. T. Lenehan

W. C. Weldon

Nominating and Corporate Governance
The Nominating and Corporate
Governance Committee, composed
entirely of non-employee Directors, is
responsible for overseeing corporate
governance matters, reviewing possi-
ble candidates for Board membership
and recommending nominees for elec-

tion. The Committee is also responsible

for evaluating the function and perfor-
mance of the Board and the Chief

Executive Officer. Additionally, the
Committee reviews the Company’s
management succession plans and
executive resources.

H. B. Schacht, Chairman
G. N. Burrow, M.D.

A. D. Jordan

L. F. Mullin

Public Policy

The Public Policy Advisory Committee
is composed of Board members

and the Company’s Vice President,
Administration. It reviews the
Company's policies, programs and
practices on public health issues
regarding the environment and the
health and safety of employees, and
advises and makes recommendations
to the Board on such issues.

Robert N. Wilson
Senior Vice Chairman,
Board of Director