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SNAP-ON CREATES
FUNDAMENTAL VALUE 
BY PROVIDING SOLUTIONS 
TO MATCH CRITICAL TASKS.
We customize our products to enable efficiencies in 
moving the world forward and we solve a wide variety 
of essential tasks with targeted offerings to give us 
substantial advantage.

We believe strongly in the pride and dignity 
of work and in celebrating the contributions 
made by working men and women.

Since RCI was established, 
operating margin before financial 
services has improved from 
6.5% in 2005 to 22.0% in 2023, 
representing an average annual 
increase of 85 basis points.

2023
22.0%

2005
6.5%

To create value, we follow a step-by-step 
approach that is people intensive, product 
complex, lower scale at its core; driven by 
the multi-layered process we call Rapid 
Continuous Improvement or RCI. 



TRAINING |  We ensure our people 
are trained well for the challenges of 
their current jobs by using in-house 
instruction, as well as partnerships 
with local technical schools, making 
them experts in their particular 
tasks. Pictured in our Elizabethton, 
Tennessee hand tools facility 
development center are Nick Pinchuk, 
Chairman and Chief Executive Officer, 
and Snap-on Tools manufacturing 
associates Brian Smith, Maria Roman, 
Eddie Stafford, and David Bellessa.
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TO OUR
SNAP-ON
SHAREHOLDERS

TECHNOLOGY |  We employ new technologies to augment the efforts of our people . . . devices such as robots 
and advanced welders are installed to amplify the power of our manufacturing team. Our approach directs the 
efforts of our associates away from the processes of product transformation and deploys them toward the highest 
value tasks or non-standard work. In 2023, the Snap-on Challenger Lift factory in Louisville, Kentucky hosted 
Chief Executive magazine’s “Smart Manufacturing Summit.” At this event, 150 CEOs and other leaders learned about 
the innovative technologies found in that facility, such as in the two-post lift robotic welding operation. Pictured 
here with Nick Pinchuk, Chairman and Chief Executive Officer in that cell are Equipment associates, Gino Amador, 
Brian Spikes, Kameo Dunn, and Willie Marzette. 
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AT SNAP-ON WE’RE POWERED BY
ADVANTAGE . . . IN PRODUCT. . . IN BRAND 
. . . IN PEOPLE . . . AS WE SOLVE THE 
MOST CRITICAL OF TASKS. AND, WE’RE 
ENABLED BY IMPROVEMENT AUTHORED 
BY KAIZEN. . . BY TECHNOLOGY . . . 
BY TRAINING . . . AS WE RISE TO THE 
POSSIBILITIES OF OUR FUTURE.

Snap-on is rooted in the critical. We make work easier, 
offering solutions for essential tasks where the penalties 
for failure are high. We connect with our customers, 
working men and women, developing further advantages 
in our products, meeting the needs of rapidly changing 
workplaces. And, we enable the makers and fixers who 
perform day in and day out to move the world forward... 
a focus that continues to be of particular and essential 
relevance in the circumstances of today. 

In 2023, we again demonstrated our diverse and abundant 
opportunities, confirmed the resilience of our markets, and 
highlighted the considerable capabilities of our experienced 
team to overcome the demands of a varied environment. 
Despite the economic uncertainties, regional conflicts, and 
a dynamic global supply chain, we believe Snap-on is firmly 
positioned to engage the turbulence and to rise on a steady 
upward trajectory into the future by leveraging the power of our 
advantages...our formidable array of innovative products, our 
strong brand position, and our challenge-tested teams... and 
by enabling our ability to improve day by day, authored 
by kaizen, by technology, and by training. 

Since our founding in 1920, our principal value-creating 
mechanism has been to observe work and translate the 
insights gained into creative solutions that make essential 
tasks easier. Opportunities to leverage this approach, both 
within and beyond vehicle repair, are embodied in our 
runways for growth: enhance the franchise network; expand 
with repair shop owners and managers; extend to critical 
industries, and build in emerging markets. In 2023, we 
continued investing in each of these strategically decisive 

¹ Organic sales in a non-GAAP financial measure that excludes acquisition-related sales and the impact of foreign currency translation.

areas, positioning Snap-on for ongoing growth, increasing 
profitability, and rising prosperity for years to come. 

At the same time, we’re enabled by our runways for 
improvement, applying our Snap-on Value Creation 
Processes, a suite of principles we use every day in the areas 
of safety, quality, customer connection, innovation, and 
rapid continuous improvement (RCI). The contributions of 
these efforts were evident in many ways throughout 2023. 
For example, we again received recognition for a number of 
our new products, earning awards from both Motor Magazine
and Professional Tool & Equipment News, reflecting our 
strong commitment to customer connection and exhibiting 
our ability to convert the associated insights into winning 
innovations. On another note, since it was established in 
2005, Snap-on’s RCI framework, a structured set of tools 
used across the company to eliminate waste and improve 
operations, has contributed significantly in advancing our 
operating margin. Over these last 18 years, our operating 
margin before financial services has improved by a total of 
1,550 basis points, or approximately 85 basis points, on 
average, per year. 

We were encouraged by our 2023 performance as it reflects 
our upward momentum and aligns with our longer-term 
expectations of mid single-digit annual sales growth and 
ongoing increases in profitability. Net sales of $4,730.2 
million reflected an increase from 2022 levels of $237.4 
million, or 5.3%, including a $250.7 million, or 5.6%, organic 
sales¹ gain. With respect to our end markets, sales in our 
industrial sector were robust, and activity in our automotive 
repair sector was strong, despite being attenuated by lower 
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overall growth in our franchise business. From a geographic 
perspective, sales gains in North America and Europe were 
generally in line with the total growth of the company, while 
somewhat lower year-over-year volumes in Asia were offset by 
higher progress in other rest-of-world markets. During the 
year, many geographies, including those in Europe, recovered 
from the protracted effects of COVID. At the same time, 
certain markets in Asia, including China, continued to be 
afflicted by economic and political turbulence. Over the year, 
however, having navigated the operational and geographical 
differences, our collective business demonstrated clear 
momentum along a sustained upward trend. 

With respect to profitability, increased activity and the 
operating improvement driven by our Snap-on Value Creation 
Processes delivered diluted earnings per share of $18.76, up 
11.5% from 2022. Operating margin before financial services 
of 22.0% represented an improvement of 110 basis points 
from 20.9% in 2022, with the benefits of higher sales volumes 
and pricing actions, along with lower material costs and RCI, 
overcoming increased personnel and other expenses. The 
overall company operating margin, including financial services, 
of 25.7% in 2023 compared to 24.9% last year. 

Our Commercial & Industrial (C&I) Group serves a broad 
range of customers, including professionals in critical 
industries and emerging markets, primarily through direct 
and distributor channels. Net sales of $1,458.3 million 
represented an increase of 4.2% as compared to 2022, 
reflecting a $69.7 million, or 5.0%, organic gain, $5.5 
million of acquisition-related sales, and $16.1 million 
of unfavorable foreign currency translation. The organic 
increase primarily reflects gains in sales to customers in 
critical industries. The group’s operating margin of 15.5%, 
including 40 basis points of unfavorable currency, 
represented an increase of 140 basis points from the 
14.1% registered last year.

The operating environment for C&I, which has our largest 
international presence, has generally improved, despite 
continued economic and political challenges across its 
geographies. Our business with customers in critical 
industries was particularly robust in 2023. Sales to the 
United States (U.S.) military were strong, and volumes in 
the U.S. and international aviation, technical education, 
and heavy duty sectors were also up over last year. Further,
the significant growth was enabled by our broadening product 
lines in this arena and by our effective capacity expansion 
in our complex kitting operation. Outside of the critical 
industries business, volumes on a more-localized level 
were mixed. For our European-based hand tools business, 
sales were higher in Spain and the United Kingdom, 

but down in Germany and the Nordic countries, resulting 
in sales levels that were essentially flat versus last year. 
In our Asia Pacific operations, economic turbulence in China, 
a weakened yen in Japan, and recovery in India created a 
varying landscape. 

In November 2023, we acquired Mountz, Inc., a leading 
developer, manufacturer, and marketer of high-precision 
torque tools, including measurement, calibration, and 
documentation products. The acquisition complements and 
expands our torque offerings to customers in a variety of 
critical industries, including aerospace, transportation, and 
advanced manufacturing. It most notably strengthens our 
position in solving tasks that require increased precision...an 
area of accelerating importance as the world moves forward. 

To further pursue the possibilities in critical industries, 
we’re utilizing our advantages and investing in product 
development to meet the evolving needs of the workplace. 
In that regard, during the year, we introduced a new ¼-inch 
drive flex-head TechAngle® micro torque wrench, specifically 
designed for making a difference in essential tasks. The 
new tool is aimed directly at criticality where the need for 
accuracy is increasing, where repair in tight spaces is becoming 
more common, and where the dependence on precision is 
rising. And, our new unit delivers on all three fronts. The 
wrench is almost one foot long, but less than one inch in 
diameter, configured to facilitate access deep inside narrow 
compartments. It’s also equipped with a 15-degree flex-head 
design, allowing it to avoid most obstacles, and it uses our 
durable 72-tooth gear mechanism, enabling the tool to operate 
with small rotations when barriers restrict motion. The 
TechAngle® delivers a robust 300 in. lbs. of torque, expanding 
the range by over 20%, providing productivity gains by 
increasing the number of applications covered, consolidating 
process needs from multiple devices to one convenient 
solution and eliminating tool changeover time. The new 
product also has four alert modes—LCD, LED, vibratory, and 
audible—all to prevent over-torquing, even when visibility is 
low, and when space is constrained. And, when combined 
with the unit’s accuracy of plus or minus 2%, the product 
delivers gains in accessibility and in precision for technicians 
across critical sectors. 

The C&I Group demonstrated substantial progress in the 
past year. We believe there’s more runway for Snap-on in this 
crucial arena and we’re investing going forward to build our 
advantages in pursuing that considerable opportunity. 

In the Snap-on Tools Group net sales to our franchised 
mobile van network, primarily serving vehicle repair 
technicians, were $2,088.8 million representing an increase 
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of 0.8% as compared to 2022, and reflecting a $25.0 million, 
or 1.2%, organic gain partially offset by $8.2 million of 
unfavorable foreign currency translation. The organic increase 
reflects higher sales in our international operations, while 
activity in our U.S. operation was essentially flat. The group’s 
operating margin of 23.6%, including 50 basis points of 
unfavorable currency effects, represented an increase of 
150 basis points from the 22.1% reported in 2022. 

In the international van network, sales gains were achieved in 
each of our major markets, including Australia, Canada, and 
the United Kingdom...the latter reflecting improvements in the 
economic environment following several years of uncertainty 
in that country. Sales to franchisees in the U.S. were 

KAIZEN | We enlist our team and its considerable understanding of the work to guide the kaizen 
efforts that drive the day-by-day advances in efficiency throughout our operations. Dozens of times 
each year, we partner with Japanese consultants to hold weeklong dedicated kaizen workshops in 
our facilities and every year, members of our executive management team participate in one of these 
focused events. Pictured here with Sensei Takahashi and Ms. Mayumi Yuchi are Snap-on associates, 
Derreck Boehringer, Gavin Zintel, and Maria Vieira.

essentially the same as last year. We do believe, however, 
year-over-year sales from the franchisees to their customers 
continued their growth in 2023. Despite the mixed sales 
performance, the group achieved new levels of profitability 
during the year and continues to focus on increasing 
its product advantage, on strengthening its brands, on 
RCI-driven improvements, and on further enabling its 
franchisees by enhancing their selling capacity. Based on 
feedback from our franchisees and customers, as well as 
from market data, we continue to believe that the vehicle 
repair arena is a considerable opportunity. Given the rapid 
changes in vehicle technologies and the increases in the 
number and the age of vehicles on the road, combined with 
the strength and resilience of our direct model, we believe 
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CELEBRATION | We encourage our team’s ongoing commitment and continuing energy, celebrating 
the significant differences they make for our enterprise and for our society by enabling the essential 
people of work...the Makers and the Fixers...who maintain our world.

that the Tools Group is well-positioned to take full advantage 
of the environment and to progress on a positive trajectory. 

Our ability to provide new products that make work easier 
for technicians in the changing and increasingly challenging 
repair shop of today is critical to the success of our franchise 
business model. Powered by our advantages, led by our 
engineering and manufacturing expertise, and guided by 
our customer connections, we’ve introduced a continuous 
stream of new products, second to none in quality and in 
their favorable effect on technician efficiency. In 2023, we 
launched a new 3⁄8-inch drive, Dual 80® compact multi-
position head ratchet...a triple-function tool that delivers 
significant productivity for our end-user customers. In addition 
to serving as a traditional fixed ratchet, the new unit’s head 
can be locked into any one of 16 possible positions, 240 
degrees around the handle center line, enabling the tool to 
work while reaching around obstacles. Finally, in its third 
configuration, the unit can be placed in a free-spin mode, 

providing the technician with 360 degrees of continuous 
rotation, greatly reducing work time in low torque situations. 
The versatile ratchet is manufactured in our Elizabethton, 
Tennessee facility with special alloy steel providing greater 
strength and durability...important features for any 
technician performing critical repairs. During 2023, in order 
to produce higher volumes of our existing lineup and to 
continue to augment the line with new products, we proceed 
with capacity expansions at each of our main Tools Group 
manufacturing facilities, including our hand tools factories in 
Milwaukee, Wisconsin, Elkmont, Alabama, and Elizabethton, 
as well as at our Algona, Iowa tool storage facility. We believe 
manufacturing in the markets where we sell is a considerable 
advantage and that adding capacity is an additional way to 
aid in enhancing the power of our franchise business.

In 2023, we received external recognition, confirming that 
a Snap-on Tools franchise provides a significant opportunity to 
build a successful and sustainable business. In its annual 
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ranking of the top 500 franchises, Entrepreneur Magazine
ranked Snap-on 20th overall and second among home-based 
networks. In addition, the Franchise Business Review once 
again identified Snap-on on its annual list of top franchises 
based on operator satisfaction. Going forward, an important 
element in furthering the considerable potential inherent in 
our van network is the ongoing and effective training that we 
deliver throughout the year, with special effort and particular 
emphasis at our Snap-on Franchisee Conference (SFC) held in 
August. Regarding the SFC, this year’s event saw an increase 
in the routes represented and those in attendance were visibly 
energetic, enthusiastic, and focused on advancing their 
collective and individual businesses. 

In the Repair Systems & Information (RS&I) Group, which 
serves the owners and managers of both OEM dealerships 
and independent repair shops, net sales of $1,781.2 million 
represented an increase of 6.9% as compared to 2022, 
reflecting a $111.7 million, or 6.7%, organic gain and $2.6 

million of favorable foreign currency translation. The organic 
rise reflects higher volume in undercar equipment and an 
uplift in activity focused on OEM dealerships. The group’s 
operating margin of 24.3% compared to 23.6% in 2022, 
representing an increase of 70 basis points. 

Across our RS&I businesses, we continue to address 
increasing vehicle complexity and quickly-changing 
technologies. Today, the range of sophisticated electronic 
options is growing, vehicle automation is expanding, including 
Advanced Driver Assistance Systems (ADAS), and there is a 
greater array of drivetrains, from internal combustion engines 
to hybrids to plug-in hybrids to full electric...all providing 
increasing opportunities for new products across a variety of 
repair situations. In that regard, as more diverse and greater 
numbers of vehicle models are introduced, the size, weight, 
and types of wheels and tires have grown significantly. 
To address the associated needs of tire service shops, 
based on customer connection, we launched the Hofmann®

Armored Series of wheel balancers, specifically designed 
for high-throughput shops demanding precision, reliability 
and versatility. Crafted from robust steel that makes the 
new units resilient, even for larger tires and in the toughest 
environments. With its high-resolution touchscreen display, 
intuitive interface, and ergonomic design, the balancer 
delivers unparalleled accuracy, speed, and durability with 
every use, and the compact, yet powerful, framework
ensures maximum capability without occupying an excessive 
footprint. This intelligent system utilizes sonar sensors to 
automatically detect rim width, eliminating the need for 
manual input and reducing the possibility of errors, and the 
strong and reliable heavy duty pneumatic lift quickly and easily 
handles the heavier wheel and tire combinations becoming 
more common in today’s car parc. A new mobile app offers 
users instant access to manuals and troubleshooting guides, 
including real-time updates, to ensure seamless operation 
without significant interruption. This solution enables the 
handling of more wheel balancing, with increased flexibility, 
greater accuracy, and higher speed, and is intended to 
generate a high return on investment for the shop, providing 
a substantial growth opportunity for this important segment 
of repair and service providers. 

In June, our Challenger Lifts facility in Louisville, Kentucky 
hosted Chief Executive magazine’s “Smart Manufacturing 
Summit.” This plant offers thousands of stock-keeping units 
(SKUs) and has been expanding its product line of vehicle 
lifts to accommodate the needs of independent shops and 
dealerships in servicing new powertrains, including the 
specific challenges associated with electric vehicles. Since 
its acquisition 10 years ago, the operation has fully embraced 
Snap-on’s manufacturing doctrine, following a step-by-step
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SAN JOSE, CA
DIAGNOSTICS

CITY OF INDUSTRY, CA
TORQUE

TUSTIN, CA
TOOL CONTROL

CONWAY, AR
EQUIPMENT

ELKMONT, AL
HAND TOOLS

MURPHY, NC
POWER TOOLS

ELIZABETHTON, TN
HAND TOOLS

LOUISVILLE, KY
VEHICLE LIFTS

WEST LEBANON, NH
BRAKE SERVICE

ALGONA, IA
TOOL STORAGE

MILWAUKEE, WI
HAND TOOLS

CAROL STREAM, IL
TORQUE

ROCHESTER HILLS, MI
HEAVY DUTY DIAGNOSTICS

approach that is people intensive, product complex, and 
lower scale at its core, all driven by the multi-layered 
process we call RCI. The event showcased our commitment 
to kaizen, technology, training and celebration, the power of 
customization in driving expansion through focused products, 
and the extraordinary capabilities of RCI to render low-volume 
manufacturing quite profitable. 

Financial Services operating earnings of $270.5 million on 
revenue of $378.1 million compared to operating earnings 
of $266.0 million on revenue of $349.7 million a year ago. 
Originations of $1,235.5 million in 2023 represented an 
increase of 7.1% versus last year. Financial services expenses 
increased in 2023 primarily due to higher provisions for credit 
losses, reflecting growth in the portfolio and a return to what 
we believe to be more normal levels as compared to those 
recorded in 2022. Focused on supporting essential big-ticket 
purchases by technicians and shops, as well as enabling our 
franchisees’ investment in their businesses, our Financial 
Services operation, with a strong connection to the Snap-on 
Tools Group, has a decades-long track record of effectively and 
efficiently providing customized financing in a wide variety of 
economic environments. 

MANUFACTURING STRATEGY 
To create superior products, solving a wide 

range of tasks, Snap-on produces a very large 

number of stock-keeping units or SKUs. We 

have a broad product line of continuously 

growing complexity where the individual 

operations focus on specific problems. The 

number of SKUs make it difficult to ship the 

lineup over long distances without significant 

disruption and unreliability. Therefore, we 

produce, to a large degree, in the markets 

where we sell, enabling our customer 

connection and innovation processes to be 

more effective. The proximity to the actual 

critical tasks makes the circular feedback loop 

from the workplace to the design labs, to the 

factory floor, and back to the workplace much 

more powerful. To support our customers,  

we manufacture across the world, including  

at 13 locations in the United States. 

U.S.-BASED 
MANUFACTURING
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During the year, under our existing programs, we repurchased 
1,126,000 shares for $294.7 million, and we have 
availability for future share repurchases within our current 
authorizations. In November 2023, our Board of Directors 
raised our quarterly cash dividend by 14.8% to $1.86 per 
share. For 84 years, since 1939, Snap-on has paid quarterly 
cash dividends without interruption or reduction. Our 
dividend is an essential component of our approach to 
capital allocation and it testifies to the continuing resilience 
and strength of our operations, even during times of 
turbulence. Our strong financial position and robust cash 
generation have enabled us to reward our shareholders 
with a consistently increasing cash dividend and to support 
our ongoing strategic investments, organically and through 
acquisitions. This 14th consecutive annual increase in our 
dividend confirms our commitment to create long-term value 
for our shareholders and demonstrates our firm belief that 
we’re well positioned for the future. 

In 2024, despite current uncertainties, we expect to make 
continued progress along our runways for both growth and 
improvement. We will wield the power of our advantages in 
our products, our brands, and our people...driving growth Chairman and Chief Executive Officer

DIVIDENDS PER SHARE

Since 1939, paid without interruption or reduction

$3.93

$4.47

$5.11

$5.88

$6.72

2 0 2 0

2 0 2 1

2 0 2 2

2 0 2 3

2 0 1 9

EARNINGS PER DILUTED SHARE

$12.41

$11.44

$14.92

$16.82

$18.76

2 0 2 0

2 0 2 1

2 0 2 2

2 0 2 3

2 0 1 9

ENABLED
BY IMPROVEMENT

across our operations...we will leverage our Snap-on Value 
Creation Processes, creating productivity and efficiency...
pursuing the balanced approach that has served us well in a 
variety of environments. At the same time, we will maintain 
our responsibility to our communities by pursuing gains in 
the environmental, social, and governance arenas. We will 
remain deeply dedicated to honoring and celebrating the 
dignity of work, providing the makers and the fixers with 
the innovative products necessary to solve their critical 
tasks. And, we will endeavor to maintain the Snap-on brand 
as the visible sign of the pride working men and women 
take in their essential efforts that move our society forward. 
Finally, as we turn to the possibilities of our future, I thank 
our franchisees and associates around the world for their 
contributions and dedication, our Board of Directors for their 
support and counsel, and our customers and shareholders for 
their confidence and commitment.
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SNAP-ON 
VALUE CREATION
PRINCIPLES AND PROCESSES WE APPLY TO CREATE VALUE

SAFETY
QUALITY
CUSTOMER CONNECTION
INNOVATION
RAPID CONTINUOUS IMPROVEMENT

Founded on our mission and beliefs, these are strategic processes we use daily 
to create value across our Corporation.

WHO WE ARE: OUR MISSION
THE MOST VALUED PRODUCTIVITY SOLUTIONS IN THE WORLD

BELIEFS

WE DEEPLY BELIEVE IN:
Non-negotiable Product 
and Workplace Safety

Uncompromising Quality

Passionate Customer Care

Fearless Innovation

Rapid Continuous Improvement

VALUES

OUR BEHAVIORS DEFINE
OUR SUCCESS:
We demonstrate Integrity.

We tell the Truth.

We respect the Individual.

We promote Teamwork.

We Listen.

VISION

TO BE ACKNOWLEDGED 
AS THE:
Brands of Choice

Employer of Choice

Franchisor of Choice

Business Partner of Choice

Investment of Choice

SNAP-ON 
FACTS
FOUNDED IN 1920

SERVES PROFESSIONALS 
IN OVER 130 COUNTRIES

13,200 ASSOCIATES

S&P 500 COMPANY

2023 NET SALES OF $4.7 BILLION

NYSE: SNA

Financial Services 

Repair Systems & 
Information Group 

Commercial & Industrial Group 

Snap-on 
Tools Group 

37%

26%

6%

31%

2023 REVENUES BY SEGMENT

OPERATING 
SEGMENTS
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SNAP-ON INCORPORATED 

INVESTOR INFORMATION 
 
EXCHANGE LISTING 
Snap-on Incorporated’s common stock is listed on the New 
York Stock Exchange under the ticker symbol SNA. 
 
TRANSFER AGENT AND REGISTRAR 
Computershare Trust Company, N.A. 
P.O. Box 43006 
Providence, RI 02940-3006, U.S.A. 
 
Shareholders with questions may call our transfer agent, 
Computershare Trust Company, N.A., toll-free at  
800-446-2617 (in the United States) or 781-575-2723 
(outside the United States).  The deaf and hearing impaired 
may call 800-952-9245. An interactive automated system 
is available 24 hours a day, every day. Operators are 
available Monday through Friday, 8:30 a.m. to 6 p.m. U.S. 
Eastern Time. More information is available at 
www.computershare.com/investor.  
  
CERTIFICATE TRANSFERS 
First Class/Registered/Certified Mail: 
Computershare Investor Services 
P.O. Box 43006 
Providence, RI 02940-3006, U.S.A. 
 
By overnight mail or private courier: 
Computershare Investor Services 
150 Royall St., Suite 101 
Canton, MA 02021, U.S.A. 
 
COMPUTERSHARE INVESTMENT PLAN 
Investors may purchase Snap-on stock and increase their 
investment through a no-commission dividend 
reinvestment and direct stock purchase plan sponsored by 
Computershare Trust Company, N.A. All fees and 
brokerage commissions in connection with the purchase of 
stock, as well as most administrative costs, are paid by 
Snap-on. Visit www.computershare.com/investor for 
more information or write to: 
 
Computershare Investor Services 
P.O. Box 43006 
Providence, RI 02940-3006, U.S.A. 
 
ANTICIPATED DIVIDEND RECORD AND 
PAYMENT DATES FOR 2024 

Quarter  Record Date  Payment Date 
First  February 26  March 11 
Second  May 20  June 10 
Third  August 19  September 10 
Fourth  November 21  December 10 

 

 
 

FINANCIAL PUBLICATIONS 
Publications are available without charge. Contact the 
Snap-on investor relations department at 2801 80th Street, 
Kenosha, WI 53143, visit our website, or send an e-mail 
to InvestorRelations@snapon.com.  
 
WEBSITE 
Snap-on’s website contains Form 10-Qs, Form 10-Ks, 
news releases, annual reports, proxy statements and other 
information about Snap-on. Our website address is 
www.snapon.com.   
 
INDEPENDENT AUDITORS 
Deloitte & Touche LLP 
555 East Wells Street, Suite 1400 
Milwaukee, WI  53202-3824, U.S.A. 
 
INVESTOR RELATIONS 
Investors and other interested parties should direct 
inquiries to: 
Sara M. Verbsky 
Vice President, Investor Relations 
InvestorRelations@snapon.com 
 
ANNUAL MEETING   
The Annual Meeting of Shareholders will be held on 
Thursday, April 25, 2024.  Please see the Notice of 2024 
Annual Meeting of Shareholders and Proxy Statement for 
more details. 
 
CORPORATE OFFICES 
2801 80th Street  
Kenosha, WI  53143, U.S.A. 
262-656-5200 
 
CAUTIONARY STATEMENT REGARDING 
FORWARD-LOOKING INFORMATION: 
Statements in this Report that are not historical facts are 
forward-looking statements within the meaning of the 
Private Securities Litigation Reform Act of 1995. Such 
statements include those that are in the future tense; 
include the words “expects,” “plans,” “targets,” 
“estimates,” “believes,” “anticipates,” or similar words; 
are specifically identified as forward-looking; or describe 
Snap-on’s or management’s outlook, plans, estimates, 
objectives, or goals.  These forward-looking statements 
are subject to risks, uncertainties or other factors that could 
cause actual results to differ materially from those 
described.  Numerous important factors, such as those in 
the Annual Report on Form 10-K (forming part of this 
Report) in Part I under "Safe Harbor" or Item 1A: "Risk 
Factors," could affect Snap-on's actual results and could 
cause its actual results to differ materially from those 
expressed in any forward-looking statement. 
  

 



NICHOLAS T. PINCHUK
Chairman of the Board 
and Chief Executive Officer
Snap-on Incorporated
Director since 2007

DAVID C. ADAMS (C)*
Retired Chairman of the Board
and Chief Executive Officer
Curtiss-Wright Corporation
Director since 2016 

KAREN L. DANIEL (B)*
Retired Division President 
and Chief Financial Officer
Black & Veatch Corporation
Director since 2005

RUTH ANN M. GILLIS (A)
Retired Executive Vice 
President and Chief  
Administrative Officer 
Exelon Corporation
Director since 2014

JAMES P. HOLDEN (C)
Lead Director
Retired President and  
Chief Executive Officer  
DaimlerChrysler Corporation
Director since 2007

NATHAN J. JONES (A)*
Retired President,  
Worldwide Commercial  
& Consumer Equipment Division 
Deere & Company
Director since 2008

HENRY W. KNUEPPEL (C)
Retired Chairman of the Board
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