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Dear Stockholders, 
 
I am pleased to report that 2022 marked another great year for ABM, highlighted by very strong 
revenue growth and meaningful progress on our ELEVATE initiatives as we work to position our 
Company for long-term sustainable success.  What made the year even more gratifying was that our 
results were achieved against a macroeconomic backdrop of one the most challenging labor markets 
in history.  Our growth and achievements in 2022 are truly a testament to the dedication of our over 
100,000 team members, who remain focused on providing a great experience for our clients, delivering 
results for our stockholders, and advancing our culture and commitments to safety and operating 
responsibly for the people and world around us. 

In fiscal 2022 we grew revenue 25% to $7.8 billion, including organic growth of 7% and 18% growth 
from acquisitions. Net Income also grew substantially in 2022, to $230.4 million and our adjusted 
EBITDA* was up over 9% to $498.1 million.  Adjusted EBITDA* margin, which is a key performance 
indicator for ABM, was 6.6% and in line with our expectations, primarily reflecting a significantly lower 
volume of EnhancedClean™ services and higher labor-related costs, which were partially offset with 
cost containment activities and price escalations.  It should be noted that our 2022 Adjusted EBIDTA 
margin, although lower than 2021, was significantly higher than our margin prior to the pandemic, and 
represents sustainable labor efficiencies, a stronger customer mix, and operational improvements 
achieved during the early days of our ELEVATE program. 

2022 also marked the 56th consecutive year in which our Board of Directors raised our common stock 
dividend. In fact, our Board raised our quarterly dividend 12.8% at the end of 2022, which represents 
the first step of ABM’s plan to grow its dividend payout ratio to a range of 30% to 35% of adjusted net 
income over the long term.  Beyond that, we repurchased 2.3 million shares of ABM stock in 2022. 
We are proud of our financial performance and ability to return cash to stockholders, all of which 
illustrates the resiliency of our business and the non-discretionary nature of the services we provide 
across the wide landscape of commercial facilities.  

Our strong growth in revenue, net income and adjusted EBITDA in 2022 was largely the product of a 
healthy demand environment for our market-leading array of facility services, and was also bolstered 
by our recent acquisitions, especially Able Services (“Able”), which was acquired at the tail end of 
2021.  

We generated full year organic revenue growth in all our Industry Groups. Aviation grew in excess of 
20% for the year, benefitting from the strong post-COVID recovery of leisure and business travel, while 
Technical Solution’s high-teens organic growth was largely driven by our positioning as one of the 
nation’s largest installers of electric vehicle charging equipment.  

Business & Industry’s mid-single digit organic growth reflected several new contract wins, as well as 
a modest, but steady, recovery in office occupancy rates, and success in targeting key growth markets. 
While office occupancy rates continued to trend higher in 2022, they remain well below their pre-
pandemic levels and are likely to continue so in 2023 and even beyond.  

Manufacturing & Distribution also posted mid-single digit organic growth driven in large part by 
expansion with existing customers, especially in the eCommerce and logistics end-markets. We also 
won new business in the life sciences market, which continues to be an area of strategic focus for 
ABM. Finally, we modestly grew in Education reflecting the stabilization of in-person learning and the 
addition of a few large clients in the back half of 2022. 

We also made significant progress with respect to our ELEVATE initiative over the past year. As a 
reminder, ELEVATE is a multi-year comprehensive investment plan intended to drive revenue and 
earnings growth, improve the team member experience, establish advanced workforce management 
tools and efficiencies, and digitally transform the way we operate, utilizing advanced data and 
optimized processes.  



We successfully integrated Able into our operating model and made two other important acquisitions: 
Momentum Support and RavenVolt, Inc.  Momentum extends the reach of our core janitorial service 
offering into the attractive Republic of Ireland markets, where many of our U.S-based clients maintain 
facilities, while RavenVolt adds exciting Microgrid technology capabilities, which is becoming 
increasingly important to our clients as a component of their energy efficiency strategies, electric 
vehicle infrastructure design, and as added resiliency as the existing U.S. electrical grid infrastructure 
continues to age with less reliability.  

We are particularly excited about the future of RavenVolt and the growth prospects of our e-mobility 
business.  These businesses have a multi-year growth path in front of them driven by the ongoing 
transition to electric vehicles, which should be accelerated by the passage of federal legislation that 
included $7.5 billion toward deploying electric vehicle charging station infrastructure. 

Our ELEVATE achievements during the year included the deployment of frontline leader training, an 
upgraded procurement management tool, and a hyper-targeting tool for sales. We also developed a 
team member retention predictive model that forecasts employee attrition levels. With this predictive 
information, we can proactively implement effective team member retention strategies aimed at 
reducing labor acquisition costs.  We also developed and started piloting a workforce management 
tool that provides enhanced visibility into productivity levels across our portfolio of accounts. Among 
all the other initiatives that are underway, we continued to move forward with our cloud-based 
enterprise resource planning system, which we expect will begin deployment midyear 2023 as part of 
our ELEVATE tech roadmap running through 2025.  

ABM also released its most recent Environmental, Social and Governance Sustainability Impact 
Report during the fourth quarter. The report highlights the Company’s commitment to the Science 
Based Targets Initiative, the launch of its ABMNext innovation program, and progress advancing 
corporate sustainability; diversity, equity and inclusion; philanthropy and community engagement. 

Our vision for ABM remains clear: We strive to be the leading facilities solutions provider in terms of 
size, scale, and client and team member satisfaction.  We remain strongly positioned, supported by a 
substantial base of recurring maintenance-related revenue, including janitorial and engineering 
services where we serve more than 20,000 clients. We will continue to invest in and grow our base 
business both organically and through acquisitions where it makes sense, and we will enhance our 
performance through a greater use of advanced technology though our ELEVATE initiatives.  The free 
cash that our core businesses generate will be reinvested in adjacent businesses with large 
addressable markets and high growth rates and margins, as we have done with RavenVolt and e-
mobility.  Through this strategy, we see ABM evolving into a higher growth, higher margin facilities 
solutions provider, underpinned by the resilient strength of our core business. 

In closing I want to thank our more than 100,000 team members for their amazing contributions in 
2022.  Their unwavering commitment and dedication to our clients and our Company enabled us to 
rise above multiple macro challenges and once again deliver extremely strong performance for all our 
stakeholders. 

Thank you for your continued interest and ongoing support of ABM.   

Scott Salmirs  

 

President and Chief Executive Officer 

 
*Reconciliation of Non-GAAP to GAAP financial measures can be found in the back of this Annual Report. 
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ABM Industries Incorporated and Subsidiaries 

Reconciliation of Non-GAAP Financial Measures (Unaudited) 
 

 Years ended October 31,  
($ millions) 2022 2021 
Reconciliation of Net Income to Adjusted Net Income      
Net Income $  230.4 $ 126.3 
   Items impacting comparability(1)   34.5  156.7 
   Income tax benefit   (17.8)  (39.7) 
   Items impacting comparability, net of taxes   16.7  117.0 
Adjusted net income    247.1  243.3 
     
     
Reconciliation of Net Income to Adjusted EBITDA     
Net income $  230.4 $ 126.3 
Items impacting comparability(1)   34.5  156.7 
Income tax provision   79.6  53.5 
Interest expense   41.1  28.6 
Depreciation and amortization   112.4  89.9 
Adjusted EBITDA   498.1  455.0 
     
     
Revenues Excluding Management Reimbursement     
Revenues $ 7,806.6 $ 6,228.6 
Management reimbursement  (280.6)  (240.3) 
Revenues excluding management reimbursement  7,526.0  5,988.3 
     
     
Adjusted EBITDA margin as a % of revenues excluding 
management reimbursement(2) 

 
 6.6%  7.6% 

     
(1) The Company adjusts net income to exclude the impact of certain items that are unusual, non-recurring, or 

otherwise do not reflect management’s views of the underlying operational results and trends of the Company. 
Please refer to the Company’s Fourth Quarter and Full Year 2022 Financial Results press release for a full list 
of Items Impacting Comparability. 

(2)The Company has revised its calculation for adjusted EBITDA margin for all periods presented to exclude 
management reimbursement revenue, which the Company believes provides a clearer understanding of its 
operating margins. Such revenue and its associated costs, which net out to zero, are both recorded on a gross 
basis, and generally have no associated margin. 
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BOARD OF DIRECTORS

Sudhakar Kesavan [ C ]
Non-Executive Chairman of the Board, ABM Industries Incorporated 
Former Chairman and Chief Executive Officer, ICF International

Quincy L. Allen [ B ]
Former Chief Marketing Officer of IBM Cloud, IBM Corporation

LeighAnne G. Baker [ A, D ]
Former Senior Vice President and Chief Human Resources Officer, 
Cargill, Inc.

Linda Chavez [ A, C ]
Senior Fellow, Niskanen Center

Donald F. Colleran [ A, D ]
President and Chief Executive Officer of FedEx Express

Art A. Garcia [ B, D ]
Former Executive Vice President and Chief Financial Officer, Ryder 
System, Inc.

Thomas M. Gartland [ A, C ]
Executive Chairman, SGL TransGroup; Former President, 
North America, Avis Budget Group, Inc.

Jill M. Golder [ B, C ]
Former Senior Vice President and Chief Financial Officer, 
Cracker Barrel Old Country Store

Scott Salmirs
President and Chief Executive Officer, ABM Industries Incorporated

Wendy M. Webb [ B, D ]
, Kestrel Corporate Advisors

[ A ] Compensation Committee
[ B ] Audit Committee
[ C ] Governance Committee
[ D ] Stakeholder and Enterprise Risk Committee
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President and Chief Executive Officer

Rene Jacobsen
Executive Vice President, Chief Operating Officer

Earl Ellis
Executive Vice President, Chief Financial Officer

Josh Feinberg
Executive Vice President, Chief Strategy and 
Transformation Officer

Sean Mahoney
Executive Vice President, President of Sales and Marketing

Andrea Newborn
Executive Vice President, General Counsel, and 
Corporate Secretary

Raul Valentin
Executive Vice President, Chief Human Resources Officer

Dean A. Chin
Senior Vice President, Chief Accounting Officer, 
Corporate Controller and Treasurer
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ADDITIONAL COMPANY INFORMATION

Listing

New York Stock Exchange

Ticker Symbol

ABM

Registrar and Transfer Agent

Computershare

www.virtualshareholdermeeting.com/ABM202 .

Dividends 

The Company has paid quarterly cash dividends on its Common Stock 
without interruption since 1965. The Board of Directors considers the 
payment of cash dividends on a quarterly basis, subject to the Company’s 
earnings, financial condition and other factors.

Additional copies available to stockholders at no charge upon request to:
ABM Investor Relations 

Annual Meeting 

The 202  Annual Meeting of Stockholders will be held on Wednesday, 
March 2 , 202 , at 10:00 a.m. Eastern Time virtually via live webcast at 
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