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ANNUAL INFORMATION FORM

The Registrant’s Annual Information Form for the year ended December 31, 2002 required under Canadian
law is attached hereto as Exhibit 1 (the “Annual Information Form”).

AUDITED ANNUAL FINANCIAL STATEMENTS AND
MANAGEMENT’S DISCUSSION AND ANALYSIS

A. Consolidated Audited Annual Financial Statements

For the Registrant’s consolidated audited annual financial statements, including the report of independent
chartered accountants with respect thereto, please see pages 53 to 90 and page 52, respectively, of the
Registrant’s 2002 Annual Report to Shareholders previously filed with the Securities Exchange Commission
as Exhibit 19 to the Registrant’s Report on Form 6-K dated April 2, 2003 (the “Annual Shareholders’ Report”).
See note 28 to the Registrant’s consolidated audited annual financial statements on pages 83 to 88 of the
Annual Shareholders’ Report, reconciling the important differences between Canadian and United States
generally accepted accounting principles.

B. Management’s Discussion and Analysis

For management’s discussion and analysis of results of operations and financial position, see pages 37 to
51 of the Annual Shareholders’ Report.

WEBSITE INFORMATION

Notwithstanding any reference to the Registrant’s website on the World Wide Web in the Annual Information
Form or in the documents attached or incorporated as exhibits hereto, the information contained in the
Registrant’s site or any other site on the World Wide Web referred to in the Registrant’s site is not a part
of this Annual Report on Form 40-F and, therefore is not filed with the Securities Exchange Commission.

STATEMENT REGARDING FORWARD-LOOKING STATEMENTS

The Registrant has made in the documents filed as part of this Annual Report on Form 40-F, and from time
to time may otherwise make, “forward-looking statements” within the meaning of Section 21E of the
Exchange Act and Section 27A of the Securities Act and related assumptions concerning its operations,
economic performance and financial matters. The Registrant is under no duty to update any of these forward-
looking statements or related assumptions. Actual results or events could differ materially from those set
forthin, or implied by, the forward-looking statements and the related assumptions due to a variety of factors.
Reference is made to the section entitled “Forward-Looking Statements” on page 2 of the Annual Information
Form for the year ended December 31, 2002 for a discussion of such factors.

DISCLOSURE CONTROLS AND PROCEDURES

The Registrant’s President and Chief Executive Officer and its Executive Vice-President and Chief Financial
Officer are responsible for establishing and maintaining the Registrant’'s system of disclosure controls and
procedures, as suchtermis defined under applicable rules of the U.S. Securities and Exchange Commission.
These executive officers have designed the Registrant’s disclosure controls and procedures to ensure that
material information is made known to them, particularly during the period in which this Annual Report on
Form 40-F was being prepared. As required by the SEC, the Registrant’s President and Chief Executive
Officer and its Executive Vice-President and Chief Financial Officer have evaluated the effectiveness of the
Registrant’s disclosure controls and procedures as of a date within 90 days prior to the filing date of this
Annual Report on Form 40-F. Based on this evaluation, the Registrant’s President and Chief Executive
Officer and its Executive Vice-President and Chief Financial Officer are satisfied as to the effectiveness of
the Registrant’s disclosure controls and procedures in ensuring that material information is made known to
them in a timely manner.

There have been no significant changes to the Registrant’s internal controls or other factors that could
significantly affect these controls subsequent to the date of their evaluation.



UNDERTAKING AND CONSENT TO SERVICE OF PROCESS
A. Undertaking
Registrant undertakes to make available, in person or by telephone, representatives to respond to
inquiries made by the Commission staff, and to furnish promptly, when requested to do so by the Commission
staff, information relating to: the securities registered pursuant to Form 40-F; the securities in relation to
which the obligation to file an annual report on Form 40-F arises; or transactions in said securities.

B. Consent to Service of Process

A Form F-X signed by the Registrant and its agent for service of process was previously filed with
the Commission.

SIGNATURES

Pursuant to the requirements of the Exchange Act, the Registrant certifies that it meets all of the
requirements for filing on Form 40-F and has duly caused this annualreport to be signed on its behalf by the
undersigned, thereunto duly authorized.

MAGNA INTERNATIONAL INC.
Registrant

/s/ J. Brian Colburn
By (Signature and Title)

J. Brian Colburn
Executive Vice-President, Special Projects and Secretary

May 15, 2003
Date




CERTIFICATIONS

I, Belinda Stronach, the President and Chief Executive Officer of Magna International Inc. (“Magna”), certify
that:

1 | have reviewed this Annual Report on Form 40-F of Magna,;

2 Based on my knowledge, this annual report does not contain any untrue statement of a material fact

or omit to state a material fact necessary to make the statements made, in light of the
circumstances under which such statements were made, not misleading with respect to the period
covered by this annual report;

3 Based on my knowledge, the financial statements, and other financial information included in this

annual report, fairly present in all material respects the financial condition, results of operations and
cash flows of the registrant as of, and for, the periods presented in this annual report;

4 The registrant's other certifying officers and | are responsible for establishing and maintaining

disclosure controls and procedures (as defined in Exchange Act Rules 13a-14 and 15d-14) for the
registrant and have:

a) designed such disclosure controls and procedures to ensure that material information

relating to the registrant, including its consolidated subsidiaries, is made known to us
by others within those entities, particularly during the period in which this annual report
is being prepared,;

b) evaluated the effectiveness of the registrant's disclosure controls and procedures as
of a date within 90 days prior to the filing date of this annual report (the "Evaluation
Date"); and

c) presented in this annual report our conclusions about the effectiveness of the

disclosure controls and procedures based on our evaluation as of the Evaluation Date;

5 The registrant's other certifying officers and | have disclosed, based on our most recent evaluation,

to the registrant's auditors and the audit committee of registrant's board of directors (and persons
performing the equivalent function):

a) all significant deficiencies in the design or operation of internal controls which could

adversely affect the registrant's ability to record, process, summarize and report
financial data and have identified for the registrant's auditors any material weaknesses
in internal controls; and

b) any fraud, whether or not material, that involves management or other employees who

have a significant role in the registrant's internal controls; and

6 The registrant's other certifying officers and | have indicated inthis annualreport whether there were

significant changes in internal controls or in other factors that could significantly affect internal
controls subsequent to the date of our most recent evaluation, including any corrective actions with
regard to significant deficiencies and material weaknesses.

Date: May 15, 2003 /s/ Belinda Stronach

Belinda Stronach
President and Chief Executive Officer



CERTIFICATIONS

I, Vincent J. Galifi, the Executive Vice-President and Chief Financial Officer of Magna International Inc.
(“Magna”), certify that:

| have reviewed this Annual Report on Form 40-F of Magna,;

Based on my knowledge, this annual report does not contain any untrue statement of a material fact

or omit to state a material fact necessary to make the statements made, in light of the
circumstances under which such statements were made, not misleading with respect to the period
covered by this annual report;

Based on my knowledge, the financial statements, and other financial information included in this

annual report, fairly present in all material respects the financial condition, results of operations and
cash flows of the registrant as of, and for, the periods presented in this annual report;

The registrant's other certifying officers and | are responsible for establishing and maintaining

disclosure controls and procedures (as defined in Exchange Act Rules 13a-14 and 15d-14) for the
registrant and have:

a) designed such disclosure controls and procedures to ensure that material information

relating to the registrant, including its consolidated subsidiaries, is made known to us
by others within those entities, particularly during the period in which this annual report
is being prepared,;

b) evaluated the effectiveness of the registrant’'s disclosure controls and procedures as
of a date within 90 days prior to the filing date of this annual report (the "Evaluation
Date"); and

c) presented in this annual report our conclusions about the effectiveness of the

disclosure controls and procedures based on our evaluation as of the Evaluation Date;

The registrant's other certifying officers and | have disclosed, based on our most recent evaluation,

to the registrant's auditors and the audit committee of registrant's board of directors (and persons
performing the equivalent function):

a) all significant deficiencies in the design or operation of internal controls which could

adversely affect the registrant's ability to record, process, summarize and report
financial data and have identified for the registrant's auditors any material weaknesses
in internal controls; and

b) any fraud, whether or not material, that involves management or other employees who

have a significant role in the registrant's internal controls; and

The registrant's other certifying officers and | have indicated in this annual report whether there were

significant changes in internal controls or in other factors that could significantly affect internal
controls subsequent to the date of our most recent evaluation, including any corrective actions with
regard to significant deficiencies and material weaknesses.

Date: May 15, 2003 /s/ Vincent J. Galifi

Vincent J. Galifi
Executive Vice-President and Chief
Financial Officer
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Annual Information Form of the Registrant dated May 15, 2003

Registrant’s Annual Report to Shareholders for the Year Ended December
31, 2002, which contains the Registrant’s audited financial statements as
at and for the three-year period ended December 31, 2002 and
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Financial Condition (incorporated by reference to Exhibit 19 to Registrant’s
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2002.
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In this Annual Information Form, when we use the terms “we”, “us”, “our”, “Company”” and “Magna”, we are referring to
Magna International Inc. and its subsidiaries and jointly controlled entities, unless the context otherwise requires. All
references in this Annual Information Form to calendar years are references to our financial or fiscal years ending after
December 31, 1998 and all references to fiscal years are references to financial or fiscal years ending on July 31 of the year
named. All references to “$” or “dollars” are references to U.S. dollars unless otherwise specified.

Forward-Looking Statements

The contents of this Annua | nformationForm contai nstatementswhich, to the extent that they are not recitations of historical
fact, congtitute “forward-looking statements” within the meaning of Section 21E of the United States Securities Exchange Act of
1934 and Section 27A of the United States Securities Act of 1933. Forward-looking statements may include financial and other
projections, aswell as statements regarding our future plans, objectives or economic performance, or the assumptions underlying
any of theforegoing. Inthis Annual Information Form, we use words such as“may”, “would”, “could”, “will”, “likely”, “ expect”,
“anticipate”, “believe”, “intend”, “plan”, “forecast”, “project” , “estimate” and similar expressions to identify forward-looking
statements. Any such forward-looking statementsare based on assumptionsand analyses made by usin light of our experienceand
our perception of historical trends, current conditions and expected future developments, as well as other factors we believe are
appropriate in the circumstances. However, whether actual results and developments will conform with our expectations and
predictionsis subject to anumber of risks, assumptions and uncertainties. These risks, assumptions and uncertaintiesinclude, but
arenot limited to:

global economic conditions;

pressure from customers to reduce our prices;

pressure from customersto absorb certain fixed costs;
increased product warranty and product liability risk;
impact of financially distressed sub-suppliers;
dependence on outsourcing by automobile manufacturers;
rapid technological and regulatory changes;

increased crude oil and energy prices,

dependence on certain customers and vehicle programs;

increases in raw materials prices;
fluctuations in relative currency values,
unionization activity;

threat of work stoppages,

competitive auto parts supply market;
delaysin launching new programs;
delaysin constructing new facilities;
changesin governmental regulations; and
impact of environmental regulations.

Inevaluating any forward-looking statementsin this Annual Information Form, you should specifically consider thevarious
factors, including those contained under the heading “ITEM 3. DESCRIPTION OF THEBUSINESS— RISK FACTORS’, which
couldcauseactual eventsor resultsto differ materially fromthose indicated by our forward-looking statements. Wedo not intend,
nor do weundertakeany obligation, to update or reviseany forward-looking statementscontained inthisAnnual InformationForm
to reflect subsequent information, events or circumstances or otherwise.



ITEM 1. CORPORATE STRUCTURE
ISSUER

We were incorporated under the laws of the Province of Ontario, Canada on November 16, 1961. Our charter documents
currently consist of restated articles of incorporation dated July 25, 2001, which were issued pursuant to the Business
Corporations Act (Ontario).

SUBSIDIARIES

A list of our principal subsidiariesasat December 28, 2002 and their respective jurisdictions of incorporation is set forth on
Schedule A. Our legal structure (including that of our subsidiaries) is not necessarily indicative of our operational structure.

ITEM 2. GENERAL DEVELOPMENT OF THE BUSINESS

OVERVIEW
Our operations consist of:

. automotive operations conducted through six automoative systems groups, further segmented between public and
wholly-owned automotive systems groups, as well as corporate and other operations; and

. non-automotive operations conducted through Magna Entertainment Corp.
Automotive Operations

We are the most diversified automotive supplier in the world. We design, engineer and manufacture a complete range of
automotive components, assemblies, modul esand systems, and engineer and assemble completevehicles. Our productsand services
are sold primarily to manufacturers of cars and light trucks in North America, Europe, South Americaand Asia. Asat December
31, 2002, we employed approximately 70,800 automotive employees and operated 199 automotive manufacturing facilities
(including 8 cross-groupjoint venturefacilities), of which 117 arein North America, 70 arein Europe, eight arein Asiaand four
are in South America, as well as 46 product development/engineering facilities, in 22 countries. Our manufacturing, product
development and engineering facilities are organized as autonomous operating divisions under one of six automotive systems
groups, three of which are public companiesin which we retain a controlling equity stake and three of which are wholly-owned.

Public Automotive Systems Groups

*  Decoma International Inc. - Decomadesigns, engineers and manufactures avariety of automotive exterior components
and systems, including fascias (bumpers), front and rear end modules, plastic body panels, exterior trim componentsand
systems, greenhouse and sealing systems, roof modules, and lighting components. Decoma operates 42 manufacturing,
engineering and product devel opment facilities in North America, Europe and Asia.

*  Intier Automotive Inc. - Intierisaglobal full service supplier andintegrator of automotiveinterior components, systems
and modules, including cockpit, sidewall, overhead and compl ete seating systems, seat hardware and mechanisms, floor
and trunk room carpet and acoustics, latching and glass moving systems, system module technologies and electro-
mechanical systems. Intier directly supplies most of the major automobile manufacturers in the world through 65
manufacturing facilities(including onejoint venturefacilitywithMagnaSteyr) and 17 product devel opment, engineering
and testing centers (including onejoint venturefacilitywithMagnaSteyr) in North America, Europe, South Americaand
Asa

. Tesma International Inc. - Tesmais a global supplier of highly-engineered engine, transmission and fuel delivery
components, assemblies, modules and systems for cars and light trucks. Tesma operates 23 manufacturing facilitiesin
North America, South America, Europe and Asia, aswell as three research centres.



Wholly-Owned Automotive Systems Groups

*  Magna Steyr - Magna Steyr is the automotive industry’s leading assembler of low volume derivative and specialty
vehicles for automobile manufacturers and one of the world’s most advanced devel opers and suppliers of complete
drivetrain technologies, including four-wheel/all-wheel drive systems aswell as axle and suspension modules. Magna
Steyr also providescompl ete vehicle design, engineering, validation, testing and assembly services. MagnaSteyr operates
eight manufacturing and assembly facilities (including one joint venture facility with Intier) and eight engineering and
testing facilities (including onejoint venture facility with each of Intier and Cosma) in Europe, North Americaand Asia.

*  Magna Donnelly - Magna Donnelly istheworld’ sleading producer of automotive mirror systems (by number of units
produced) and also supplies modular window systems and handle products, all of which increasingly incorporate
electronic capabilities. MagnaDonnelly operates 31 manufacturing facilities and four engineering and testing facilities
inNorth America, Europeand Asia. For financial reporting purposes, MagnaDonnelly’ sresultsare aggregated withthose
of Cosmain our “Other Automotive Operations’ financial reporting segment.

. Cosma International - Cosmamanufactures acomprehensive range of metal body systems, components, assembliesand
modules. Cosma operates 37 manufacturing facilities and nine engineering and testing facilitiesin North Americaand
Europe. Cosma sfinancial results are reported in our “Other Automotive Operations” financial reporting segment.

In North America, our primary customers are General Motors Corporation, DaimlerChrysler AG and Ford Motor Company,
including their respective operating divisions and subsidiaries, aswell as certain North American subsidiaries of foreign-based
automobile manufacturers, such as BMW, Honda, Isuzu, Mazda, Nissan, Suzuki, Toyota and Volkswagen. North American
consolidated production sales accounted for approximatel y58% and 61% of our total automotive salesfor each of calendar 2002
and calendar 2001, respectively.

In Europe, our customersinclude most significant automaobile manufacturers, such asDaimlerChrydler (including both Chryder
and Mercedes-Benz), VVolkswagen (including its affiliate Audi), BMW, Ford and its European affiliates (Jaguar, VVolvo and Land
Rover), Genera Motors and its European affiliates (Opel and SAAB), Honda, Fiat, Renault and Nissan. Total European
consolidated production and assembly sales accounted for approximately 30% and 28% of our total automotive salesfor calendar
2002 and 2001, respectively, and have increased, principally through acquisitions and also through interna growth, from $79
million in fiscal 1993 to approximately $3.8 billion in calendar 2002.

Worldwide salesto DaimlerChryder, General Motors and Ford represented approximately 29%, 22% and 20%, respectively,
of our total consolidated automotive salesin calendar 2002.

Corporate and Other
Substantiallyall of our automotive or related real estateis owned through MI DevelopmentsInc., awholly-owned subsidiary.

See“ITEM 3. DESCRIPTION OF THE BUSINESS - AUTOMOTIVE OPERATIONS'.
Magna Entertainment Corp.

In addition to our automotive operations, we conduct certain non-automotive operations through MEC, which is North
America snumber oneowner and operator of thoroughbred racetracks, and one of theworld’ sleading suppliers, viasimulcasting,
of live racing content to the growing inter-track, off-track and account wagering markets. MEC currently operates or manages
eleventhoroughbred racetracks, two standardbred racetracks, one racetrack which runs both thoroughbred and standardbred meets
and one greyhound racetrack, aswell asthe simul cast wagering venuesat thesetracks. 1n addition, MEC operates of f-track betting
facilitiesand anational account wagering businessknown as X pressBet™ which permits customers to place wagers by telephone
and over the Internet on horse races at up to 70 racetracksin North America. MEC also owns and operates HorseRacing TV ™,
anew televisionnetwork focused exclusivelyonhorseracing that waslaunched on theRacetrack TelevisionNetwork in July 2002.
Asat December 31, 2002, MEC employed approximately 5,100 employees. MEC' s sales accounted for approximately 4% of our
total salesin2002. See”- OPERATING STRUCTURE AND PRINCIPLES- Reorganization” and“ITEM 3. DESCRIPTION OF
THE BUSINESS - MAGNA ENTERTAINMENT CORP.”



RECENT TRENDS IN THE AUTOMOTIVE INDUSTRY
A number of trends have had a significant impact on the global automotive industry in recent years, including the:
. increasing pressure by automobile manufacturers on automotive suppliers to reduce their prices,

. globalization and consolidation of the automotive industry, including both automobile manufacturers and automotive
components suppliers,

. evolving role of independent automotive components suppliers and their progression up the “vaue chain”;
. increasing out-sourcing and modul arization of vehicle production;

. increasing prevalence of lower volume “niche” vehicles built off high volume global vehicle platforms; and
. growth of North American subsidiaries of foreign-based automobile manufacturers.

Increasing Pressure on Automotive Suppliers to Reduce Their Prices

Automobile manufacturers have sought ways in which to reduce their cost of producing vehicles as competition for market
share among these automobile manufacturers has become more intense. In addition to seeking cost efficiencies in their own
production, marketing and administrative structures, automobile manufacturers have placed enormous pressure on automotive
suppliers to reduce the price of the components, assemblies and modules they supply. This price pressure has comein different
forms, including through: long-term agreements containing pre-determined price reductionsfor each year of avehicle production
program; one-time price reduction demands in addition to those contained in any long-term agreement; pressureto absorb more
design and engineering costs previoudy paidfor by the automobile manufacturer and to recover these costs through amortization
in the piecepriceof the particular componentsdesigned or engineered by thesupplier; and pressureto own and/or capitalizetooling
and recover these costs through amorti zationinthe price of the componentsproduced by thistooling. In many cases, suppliers bear
the risk of not being able to fully recover the design, engineering and tooling costs if vehicle production volumes are lower than
anticipated. Automotivesuppliersalsofaceadditional pricing pressuresasaresult of variousel ectronic commerceinitiativeswhich
facilitate el ectronic quoting, sourcing and transaction processing.

Globalization and Consolidation of the Automotive Industry

In recent years, the automotive industry has undergone a wave of global consolidation of automobile manufacturers. This
globalization can be attributed to several factors, including increasing pressure on automobile manufacturersto reduce costs and
achieve greater economies of scale, the expansion of free trade zones between major trading partnersin North America, Europe
and el sawhere, the accelerated growth of emerging markets, primarilyin Asia, and the devel opment of free market economiesin
Eastern Europe. Some examples of the globalization and consolidation of automobile manufacturersinclude:

»  the merger of Daimler-Benz and Chryder and the acquisition by DaimlerChryder of a significant equity interest in
Mitsubishi;

» theacquisitionby Ford of asignificant equityinterestinMazdaand Ford' sacquisitionof Jaguar, VVolvo, Land Rover and
Aston Martin;

»  theacquisitionby Genera Motorsof al of the equity of SAAB, theacquisitionof equityinterestsinFuji Heavy Industries
Inc. (the maker of Subaru vehicles), Isuzu and Fiat, the acquisition of an equity interest in acompany which owns and
operates certain assets of the former Daewoo Motor Company and the devel opment of arelationship with Suzuki;

» theacquisition by Renault of asignificant equity interest in Nissan and the acquisition by Nissan of an equity interest in
Renaullt;

. the acquisition by Volkswagen of SEAT, Skoda, Bentley, Lamborghini and Bugatti; and

. the acquisition by BMW of the “MINI” and the “Rolls Royce” brands.



Thecost pressureswhich haveresulted inthe consolidati on of automobilemanufacturershaveal so stimul ated the devel opment
by automobile manufacturers of global vehicle platforms. In order to achieve economies of scale on aglobal basis, automaobile
manufacturers together with their global affiliates and partners have increasingly developed vehicles based on common
manufacturing platforms which share many components, including engine and powertrain variations, but have distinct styling,
different branding and are produced in different parts of theworld. Thedevelopment of these*world cars’ resultsinsignificantly
reduced design, devel opment and engineering costs and maximizes automobile manufacturers purchasing power with respect to
raw materials and components required in vehicle production.

Theforegoing trends, together withtheadoptionof just-in-timemanufacturing processesand delivery techniques, havefostered
the globalization of automotive suppliers. In order to be responsive to the needs of automobile manufacturers, primary or “Tier
1” suppliersarerequired to have thefinancial strength, technical capabilities and geographic reach required to support the design,
engineering, manufacturing, sales and program support needsof automobile manufacturersinmany of thecountriesinwhichthese
manufacturersoperate. Inaddition, asautomobile manufacturershaveadopted “just intime” manufacturing processesand delivery
techniques, Tier 1 suppliers have been required to locate their facilities closeto their customers' manufacturing plantsinvarious
parts of the world.

Evolving Role of Independent Automotive Components Suppliers and Their Progression Up the “Value Chain”

Historically, automotive components suppliershad arelatively limited rol e in the vehicle devel opment process. Development
of avehiclefrom concept to production oftentook sevento eight years, withautomobile manufacturers designing and engineering
thevehicleasawhole, aswell as many of the specific components required to make the vehicle. Automobile manufacturersalso
performed asignificant portionof thequality control testing and component sub-assemblyrequired. Therole of their supplierswas
limited to manufacturing components in accordance with the design and engineering specifications supplied by automabile
manufacturers, which often purchased the same parts from different suppliers, including affiliated component suppliers. The
components delivered to the automobile manufacturers often formed part of significant inventories stored by the automobile
manufacturers.

Currently, Tier 1 suppliersare engaged in higher value-added activitieswhich more closelyresembl ethe activities which were
traditionally performed by automobile manufacturers. Tier 1 suppliers are increasingly involved at early stages in the design,
development and engineering of components and systems and have assumed increased responsibility for sub-assembly work and
qualitycontrol testing. Insomecases, suppliershaveassumed responsibility for designing, engineering, devel oping and assembling
complete vehicles.

Increasing Out-Sourcing and Modularization of Vehicle Production

In recent years, automobile manufacturers have increasingly “out-sourced” their requirements for components, assemblies,
modules and systems. The primary factors driving this out-sourcing have been the need by automobile manufacturers to reduce
costs, minimize the time required to bring a new vehicle to market, capitalize on the technical and engineering expertise of Tier
1 suppliers and minimize capital expenditures. Additional factors affecting the decision to out-source include the degree of
unutilized capacity inautomobilemanufacturers’ manufacturingfacilities, restrictionsincollective bargaining agreementsandthe
impact of out-sourcing on labour relations.

The significant cost and competitive pressures faced by automobile manufacturers combined with the expansion in the
capabilitiesof their suppliersandthetrend toward out-sourcing hasincreasi ngly resulted in automobil e manuf acturersout-sourcing
productionof larger assembliesand portionsor “modules’ of vehiclesto their Tier 1 suppliers. Thismodul arizationof production
enables automobile manufacturersto achievesignificant cost savings by taking advantage of their suppliers’ lower variable costs,
and has had the effect of simplifying the vehicle assembly process as well as reducing the automobile manufacturers’ fixed cost
investments.

Inorder to properly manage the production of out-sourced modules, Tier 1 suppliers have had to expand their capabilitiesand
expertise. For example, modul e suppliersrequire program management expertisein order to managelargenumbersof sub-suppliers
which had previously been managed by automobile manufacturers, aswell asextensive logistics capabilities to coordinatejust in
time deliveries from these sub-suppliers and just in time deliveries to automobile manufacturers. Tier 1 suppliers have aso had
to develop abroader technical understanding of systems beyond their own products, aswell asan understanding of the process of
integrating variousautomotive systems, in order to ensure the proper fit, finish and functioning of the modules supplied by them.
As Tier 1 suppliers have successfully managed the challenges posed by modularization, automobile manufacturers have begun
sourcing increasingly larger, more complex modules (with increased content and features) as well as management or integration
of complete automotive interiorsto their most capable suppliers.



Increasing Prevalence of Lower Volume “Niche” Vehicles Built Off High Volume Global Platforms

Asautomobilemanufacturersattempt to broadentherange of vehiclesthey offer, differentiatetheir productsfromthoseof their
competitors, expand the number of market segments in which they compete, extend the life of their existing vehicle platforms,
respond to lifestyle trends and meet the tastes of consumers, they are increasingly introducing lower volume derivative or niche
vehicles. Nichevehiclesare new vehicle model swhich are built off existing vehicle platforms, and usually consist of convertibles,
sportscarsand/or all-wheel/four-wheel drivesportsutility or crossutility vehicles. Automobilemanufacturersareasoincreasingly
“refreshing” existing model sduring theprogram lifeand devel oping model variantswith factory-installed performanceand styling
packages. Thistrendtowardsnichevehiclesprovidescertain Tier 1 supplierswho have capabilities which resemble the capabilities
of automobile manufacturers with increased opportunities to provide complete vehicle design, engineering and/or assembly
services.

Growth of North American Subsidiaries of Foreign-Based Automobile Manufacturers

North American subsidiaries of foreign-based (primarily Japanese and European) automobile manufacturers have increased
their production to approximately 26% of aggregate North American car and light truck production in calendar 2002. Over the
next fiveyearsthese automobile manufacturers are expected to increasetheir North American productionvol umes by an additional
6% or 900,000 units per year through the expansion of existing assembly facilities, including aBMW facility in South Carolina
and Honda and Mercedes-Benz facilitiesin Alabama, and the construction of new assemblyfacilities, including aHyundai facility
in Alabama, a Nissan facility in Mississippi and a Toyota facility in Texas. A number of factors, including the improving quality
and cost effectiveness of North American automotive suppliers, currency fluctuations, loosening of the traditional Japanese
“keiretsu” supplier relationships and the North American Free Trade Agreement are expected to result in these automabile
manufacturers relying on increased out-sourcing to increase the North American content of their vehicles. Accordingly, these
automobile manufacturers represent significant growth potential for North American automotive suppliers.

OUR AUTOMOTIVE BUSINESS STRATEGY

In order to capitalize on the previously described trends in the automotive industry, our automotive business strategy is to
achieve and maintain aleading global position with all major automobile manufacturers in North America, Europe and Asiaas
afull service supplier of metal body and structural systems, interior, exterior, mirror and electronics and engine and powertrain
modul es, with vehicle engineering and assembly, program management and systemsintegration capabilities. Some of the specific
elementsto achieve this general strategy are described below.

. We seek to capitalize on our existing customer relationships and expand relationships with our customers, in order
to increase the dollar value of our content per vehicle. WWe currently possess amajor market sharein each product area
inwhich we compete and mai ntai nstrong rel ationshi pswithmost maj or automobile manufacturersinNorth Americaand
Europe and, to alesser extent, Koreaand Japan. Asaresult of these relationships, we have increased the dollar value of
our content per vehicle in North Americafrom approximately $126 in fiscal 1993 to approximately $441 in calendar
2002, andinEuropefromapproximately $6 infiscal 1993 to approximately$231incaendar 2002. Weare pursuing new
programs andtake-over businessfrom our customers, including foreign-based automobile manufacturerswithfacilities
in North America, Europe and Asia, to further increase our market penetration and content per vehicleinthese markets.

. We intend to leverage our proven expertise in coordinating the design, engineering, manufacture, integration and
assembly of modules in order to further benefit from the trend towards increased outsourcing of larger modules. Our
automotive systems groups areindustry leadersin the engineering, devel opment and production of anumber of different
types of modules, including front and rear end modules, door modules, complete integrated interiors, mirror modules,
engine cover modules, all-wheel drive powertrain modules and complete body in white. We intend to continue
coordinating our product design, engineering, manufacturing and testing resources, and further refining our logistics,
supply chain management, program management and systems integration skills, in order to enable usto supply alarger
number of increasingly complex modules. We also plan to continue fostering cross-group cooperation on modulesin
order to maximize our content in each module we supply.



. We plan on maintaining a conservative balance sheet and exploiting our relative financial strength to acquire new
technologies and strategic assets, as well as to pursue new programs. \We maintain astrong balance sheet, with little
debt and significant cash reserves, aswell as strong cash flow. We intend to take advantage of these financial resources
to acquire new technologies and strategic assets that complement our current portfolio of automotive technologies or
expand our product breadth or assets, provided that any such acquisition furthers our overall business strategy and
enhances our long-term earnings growth. In addition, our financia strength provides us with the ability to pursue new
programs from automobile manufacturers as well as takeover business from competitors.

. We intend to maintain a strong focus on technology-driven growth. Webelieve that one of the cornerstones of our past
success has been our commitment to research, devel opment andtechnol ogical innovation. Thiscommitment isenshrined
in our Corporate Constitution, which requires usto allocate a minimum of 7% of our pre-tax profits (asdefined in the
Corporate Constitution) to research and development annually. Our focus on utilizing new technologies and processes
inthe devel opment of awide range of proprietary products has accounted for much of our strong financial performance
over the past number of years. Our focuson technology has also assisted us in withstanding some of the intense pricing
pressures faced by automotive suppliers since innovative products often merit a price premium. Weintend to maintain
our focus on technol ogy-driven growth and our commitment to research, development and technological innovation in
order to maintain our leading positioninanumber of product categoriesand remain in aposition to offer our customers
a competitive advantage through our technology.

. We plan to continue to invest in technical skills training as well as training for our managers and employees. We
believe that the most successful companies are those which are most successful at attracting, retaining and motivating
skilled and entrepreneurial employees and management. We believe that we have one of the most skilled |abour poolsin
the industry, particularly tool and die makers, as well as automotive technicians and engineers. We intend to continue
expanding this pool of skilled employeesand managersasa source of significant competitive advantage, and providing
extensive training through apprenticeships, technical training centres and management training centres.

. We intend to continue promoting our entrepreneurial culture. \We have developed an entrepreneurial culture based on
key principles such as functional decentralization, which we believe increases flexibility, customer responsiveness and
productivity, as well as profit-based compensation programs, which more directly align the interests of our employees
and shareholders. We believethat our operating principlesand culture haveformed one of the cornerstones of our past
success and we intend to continue promoting them to help achieve continued success in the future.

OVERVIEW OF THE HORSE RACING INDUSTRY
Recent History

Thehorseracingindustryisahighlyfragmentedindustrywithrel ativelyfew high-qualityracetracksand rel atively few operators
owning more than two facilities. Over the past 20 years, live attendance at horse racetracks in the United States has declined
substantially due to anumber of factors, including the growth in off-track wagering; increased competition from other forms of
gaming and leisure entertainment; the attrition of the racing industry'straditional customer base; the lack of, or deterioration in,
the quality of liveracing eventsat many racetracks; and the inability of racetrack operators to broaden the appeal of wagering on
horseracing. Declinesin live attendance haveresulted in an overall declineinthe amount of money wagered on live horseracing,
which has exacerbated the problem of producing high-quality live wagering events and in developing entertaining racetrack
facilities. Intheearly1990s, theintroduction of off-track and inter-track wagering became more prevalent and reversed thedecline
inthetotal amount of dollars wagered on horse racing. Therise of off-track and inter-track wagering hasresulted in asignificant
increase in total industry revenues, and the creation of larger pools of wagers on horse races at certainracetracks. Thishas more
than offset the decline inlive on-track wagering dueto declining live attendance. Thelarger pools of wagers have produced larger
purses, which have resulted in higher-quality racing events and an increased interest in horse racing and pari-mutuel wagering.
Subsequently, the financial performance of many of the premier racetracks in the United States has improved.

The Growth in Off-track and Inter-Track Wagering

Pari-mutuel wagering on thoroughbred horse racing in the United States increased from approximately $9.4 billion in 1990
to approximately$15.1 billionin2002, according to The Jockey Club. Thisincreaseresulted primarily from thegrowth of off-track
and inter-track wagering, which has grown by approximately 50.1% from approximately $8.7 billion in 1996 to approximately
$13.0 billion in 2002. Simulcasting live racing events to off-track and inter-track venues has been facilitated by technological
advances and the introduction of legidlative changes.



OUR NON-AUTOMOTIVE BUSINESS STRATEGY

All of our non-automotive operations are conducted through MEC. MEC intendsto grow and devel opitsracetrack and pari-
mutuel wagering business further by:

Continuing to integrate its acquisitions by employing “best practice” improvements at its racetracks. Through its
acquisitions, MEC owns what it believes are some of the highest quality thoroughbred racetracksin North America, as
measured in terms of total handle, average daily attendance and average daily wagering both on and off-track. MEC
believesthat the increased scale and integration of its racetrack operations and related wagering operations will afford
it the opportunity to both grow MEC' s revenues and achieve significant scale and increased synergies. MEC intendsto
improvethe quality of thelive racing experience by upgrading and expanding theinfrastructure of its propertiesin order
to attract the best available horses, trainers and jockeys.

Expanding the distribution of MEC'’s live racing. MEC currently distributesits live racing to inter-track and off-track
venues in the United States, Canada, Mexico, the Caribbean and the United Kingdom. MEC believes that, subject to
applicable regulation, significant opportunities exist to expand the distribution of its content through the further
development of MEC's simul casting operations and its X pressBet™ internet and tel ephone account wagering business,
aswell asthe development of new forms of account wagering, including interactivetelevisioninthe United States. Since
MEC' sHorseRacing TV™ is currently shown only on cablein the Western Pennsylvaniaand San Diego, Californiaareas
and onRacetrack Television Network (RTN), asubscription-based, direct to home satellite channel part-owned by MEC
whichisfocused exclusively on horseracing, MEC isindiscussionswithU.S. cable and satellite operatorswith the goal
of achieving broader distribution.

Further developing an integrated branding and marketing strategy. MEC intendsto combinetheracing content owned
by it, and possibly the racing content from racetracks not owned by it, and market this content under MEC’ s brand name.
MEC believesthat aggregating this content would offer pari-mutuel wagering venuesthatimport MEC’ scontent greater
convenience and lower operating costs, while offering customers at their facilities access to more racing content,
including signalsthat the venue operators may not have purchased as stand-al one products. MEC believesthat packaging
its product this way will increase the exposure of its smaller racetracks.

Improving the quality of the entertainment experience at MEC's racetracks and off-track betting facilities. MEC
believes that the horse racing industry does not currently reach a large portion of its potential customer base. MEC is
attempting to increase attendance at its racetracks and broaden the appeal of horse racing by developing higher-quality
racetrack facilitieswithawider variety of amenities. MEC will seek to enter into joint venturearrangementswith strategic
partnersto devel opleisure and entertainment-based real estate projects onland surrounding, or adjacent to, certain of its
premier racetracks. Such developments could include retail shopping facilities, restaurants, hotels and entertainment
projects. Subject to regulatory approval, these devel opmentsmay al so invol vetheintegrationof other gaming operations,
such asvideo lottery terminals or similar gaming devices.

Obtaining broader distribution of HorseRacing TV™. MEC believesthat broad televisiondistributionwill help increase
futureinterest in horseraci ng and attract additional wagering customers. At present, HorseRacing TV ™ iscarried oncable
in the Western Pennsylvania and San Diego, Californiaareas, aswell ason RTN. In the effort to broaden the audience,
reach and appeal of horseracing and wagering thereon, M EC ispursuing carriageagreementswith other cableand satellite
operators which could package the network with other digital sports programming sold to their subscribers.

Selectively acquiring and developing additional strategic racetracks and related assets. MEC will selectively pursue
the acquisition and development of strategically important, geographically diverse racetracks and related operations in
order to increase its ownership of live racing content. MEC intends to simulcast this content to other pari-mutuel
wagering venues and to increase both the number of daysin the year and hoursintheday that it offers wagering on live
and simulcast races.



OPERATING STRUCTURE AND PRINCIPLES
Decentralization

Wefollow acorporate policy of functional and operational decentralization, which we believeincreasesflexibility, customer
responsivenessand productivity. Our operating structure containsthreelevel sof management - divisional management, automotive
systems group management and our executive management. Our manufacturing and assembly operations are conducted through
divisions, each of which is an autonomous operating unit and profit centre under the authority of ageneral manager. Thegenera
manager of each division has the discretion to determine rates of pay, hours of work, sources of supply and contracts to be
performed, within the framework of our Corporate Constitution and our Employee Charter. All of our divisions are organized
along global product lines under one of the six global automotive systems groups discussed above under “ITEM 2. GENERAL
DEVELOPMENT OF THE BUSINESS - OVERVIEW - Automotive Operations’. The management of each of our automotive
systemsgroupsisresponsiblefor coordinating product devel opment, financeand marketing aswell as maximizing manufacturing
efficiencies in the divisions comprising the group. Each group interfaces with customers and provides assistance and advice to
its respective divisions. Our executive management coordinates advanced systems development and manufacturing, ensures
customer satisfaction and interfaces withtheinvestment community. Our executive management isalso responsiblefor our long-
term strategic planning and future growth, as well as monitoring the performance of group management.

Spincos

In furtherance of our commitment to decentralization, in 1982 our shareholders approved our “spinco” policy of devel oping
our operating groupsinto self-sufficient public companies. The objective of thisspinco policywasto establish oneor more of our
operating groups as separate public corporations or “spincos’ over aperiod of time, while we remained as a major shareholder.
Guidelinesto implement our spinco policy wereapproved by our shareholdersat our Annual and Special Meeting of Shareholders
held on December 10, 1987. Under these guidelines, each spinco must have acorporate constitution and share structure similar
to ours and be comprised of independent operating unitswhich are supported by the spinco’ s operations, marketing and financial
management resources and executive management. Our role is to provide operations, technical, marketing and financial
management and other services from time to time to each spinco for an agreed upon affiliation fee. Management and employees
of each spinco areto be provided an opportunity and encouraged to invest in the equity of such spinco through compensationand
profitincentiveprogramssimilar to ours. Inaddition, to the extent practicable, our sharehol dersand employeesof each spinco will
beprovided anopportunitytoinvestintheinitial public offering of each spinco. Wecreated our first spinco when Tesmacompl eted
aninitial publicoffering onJuly 31, 1995. Decoma subseguently completed itsinitial public offering on March 2,1998 and Intier
completeditsinitial publicofferingonAugust 9, 2001. We continueto eval uate the possibility and potential timing of thespin-off
of additional operations, including our Magna Steyr and Magna Donnelly automotive systems groups.

Our management believes that the establishment of Tesma, Decomaand Intier as separate companies has facilitated, and for
future spincoswill facilitate, accessto external capital markets, which may be required to enable Tesma, Decoma, Intier and other
future spincosto take advantage of the anticipated increased outsourcing by automaobile manufacturers and to allow each of these
groups to take full advantage of the corporate policies and principles which have been the cornerstone of our past growth and
SUCCESS.

Reorganizations

In recent years, we have completed aseries of corporate reorganizations intended to organize our automotive business along
global product lines, align our non-automotive operations under MEC and align substantially all of our automotive real estate
under MI Devel opments. For example, between 1998 and 2002, wetransferred substantially all of our directly andindirectly owned
real estate and non-automotive assetsto MI Developments. Further to acommitment madeto our shareholdersin calendar 1998,
we established the company now known as MECinorder to holdall of our non-automotive assets (including non-automotive real
estate). We subsequently established MEC as a separate public company in March 2000 by distributing approximately 20% of its
ClassA SubordinateV oting Stock by way of special stock dividend to holders of our Class A SubordinateV oting Sharesand Class
B Shares. In January 2001, we sold the assets of our Magna Exterior Systems group and the shares of DecomaExterior Trim Inc.
to Decomain order to align all of our automotive exterior operations under Decoma. In February 2001 we reorganized our
automotive operationsinto fiveglobal automotive systemsgroupsand we compl eted thespin-off of Intier shortlythereafter in July
2001 (see”- RECENT DEVELOPMENTSIN OUR BUSINESS - Creation of Global Automotive Systems Groups”). Following
the completion of the acquisition of Donnelly Corporation in October 2002 (see “- RECENT DEVELOPMENTS IN OUR
BUSINESS - Strategic Acquisitions and Divestitures’), we completed a reorganization of our existing and acquired mirrors
operationsin order to create a sixth automotive systems group, Magna Donnelly.
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Operating Principles

We are committed to anumber of operating principles, including employee equity participation and profit sharing, incentive-
based management compensation and an employee charter. See “ITEM 3. DESCRIPTION OF THE BUSINESS - HUMAN
RESOURCES'.

RECENT DEVELOPMENTS IN OUR BUSINESS
Creation of Global Automotive Systems Groups

Inorder to respond to theglobalizationof the automotiveindustry and diversify our customer and product base, we devel oped
and implemented aEuropean expansionstrategy beginning infiscal 1994. To assist inimplementing this strategy, Frank Stronach,
our Chairman, movedto Europeduringfiscal 1994 and agreed through Stronach & Co., a Swisspartnershipinwhich Mr. Stronach
isthe general partner, to provide business devel opment and consulting servicesto our European and other affiliates and to devel op
and coordinate global strategies, identify and evaluate potential acquisitions, business aliances and technologies, develop and
recruit technical management for deployment throughout our worl dwide operations, implement our successful operating principles
outside North America, enhance our good rel ations with foreign automobil e manufacturers and governments and further devel op
our international presence. Stronach & Co. and Mr. Stronach continue to provide business devel opment and consulting services
to our European and other affiliates pursuant to agreementswhich expire on December 31, 2003. As aresult of theseinitiatives,
we significantly expanded our operations outside of North America between fiscal 1994 and calendar 1999 by acquiring 51
manufacturing facilities in Europe. This European expansion strategy has enabled us to replicate our North American product
offeringin Europe and hasresulted i n theincrease of our European consolidated productionand assembly salesfrom $79 million
in fiscal 1993 to approximately $3.8 billion in calendar 2002.

In February 2001, we initiated a reorganization with the aim of consolidating our operations and aligning our automotive
products under one of five global automotive systems groups focussed on providing large vehicle modules and systemsin each
key vehicle area. At the same time, our Board of Directors, acting on the basis of a report and recommendations of a special
committee of membersof our Board of Directors, approved the creation and spin-off of our interior systemsgroup aswell asthe
spin-off of our previously formed Magna Steyr group, subject to market conditions. Our interior systems group was created by
reorganizing our former Atoma Closure and Electronic Systems, Magna Seating Systems and Magna Interior Systemsgroupsinto
asinglegroupwhichisnow knownasIntier Automotive Inc. Our Magna Steyr group had been formed in November 2000 through
the combination of the vehicle engineering and assembly operations conducted through our Steyr-Daimler-Puch group of
subsidiaries with the powertrain operations conducted through our Steyr Powertrain subsidiaries.

On August 9, 2001, we completed the spin-off of Intier by way of an initial public offering of 5,476,191 of its Class A
Subordinate Voting Shares. These shares were offered for sale in both Canada and the United States, at a price per share of
Cdn.$21.00 and U.S.$13.72 (the approximate U.S. dollar equivalent of Cdn.$21.00 onJuly30, 2001), respectively. Intier’ s Class
A Subordinate Voting Shares are listed and posted for trading on The Toronto Stock Exchange under the trading symbol “1ALA”
and quoted onthe NASDAQ National Market under the trading symbol “IAIA”. The gross proceeds of the initial public offering
of Intier Automotive' s Class A Subordinate Voting Shares were approximately Cdn.$115,000,000.

In October 2002, weadded a sixth automotive systemsgroup, Magna Donnelly, by combining our existing mirrors operations
withthose acquired through the acquisition of Donnelly Corporation. For financial reporting purposes, MagnaDonnelly’ sresults
are aggregated with those of Cosma in our “Other Automotive Operations’ financia reporting segment. See “ - Strategic
Acquisitions and Divestitures’.
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New Products and Technologies

Websdlievethat asignificant portion of our internally generated product growthin recent years hasbeen dueto our design and
engineering capabilitiesand product innovation, which generally resul tsincomplex and highly engineered productswhich generate
better returns than commodity-type products. This product innovation hasresulted intheintroduction of anumber of significant
automotive products and technologiesin recent years, including:

Automotive Systems Group Recent Product and Technology Innovations

Decoma International Inc. « new window surround modul e that incorporates a sealing system and exterior trim piecesin
asingle, easy-to-assemble module
¢ lightweight and technologically advanced running boards

Intier Automotive Inc. * new membrane seat technology which is thinner and more comfortable than traditional
seating products
« integrated bulkhead module which integrates a number of different componentsinto one
major sub-assembly

Tesmalnternational Inc. « engine front cover module
« complete clutch pack assemblies
¢ cap-to-tank refuelling system

Cosma International ¢ rear axle assembly incorporating shock tower within the frame and using hydroformed and
stamped components
¢ aluminum chassis system

Magna Donnelly « exterior and interior electrochromic mirrors with solid SPM™ technology
« mirrors capable of simultaneously displaying compass direction and exterior temperature
» PanoramicVision™, BabyVue™, ReversAid ™ and ChatBack™ camera vision systems

Magna Steyr ¢ Dynamic Compound Axle suited for SUV's, vans and luxury pick-up trucks
« liquid hydrogen fuel storage system, being developed in conjunction with BMW
« highly-engineered and precision-manufactured transfer cases and power take-off units

See“ITEM 3. DESCRIPTION OF THE BUSINESS - AUTOMOTIVE OPERATIONS’ below.
Strategic Acquisitions and Divestitures

InJuly 2002, Magna Steyr completed the purchase from DaimlerChrysler of the Eurostar vehicle assemblyfacility, located in
Graz, Austria. Thisacquisition doubled Magna Steyr’ svehicle assembly capacityto approximately 200,000 vehicles per year. The
purchase price for the Eurostar facility was satisfied by payment of Euros90 millionin cash on closing, with an additional Euros
20 million in cash in September 2002.

In October 2002, we completed the acquisition of Donnelly Corporation, which was the second largest global supplier of
exterior and interior mirrors to the automotive industry, for total consideration of $287 million (net of cash acquired) plusthe
assumption of approximately $102 million of interest-bearing debt. As a result of the transaction, each outstanding share of
Donnellywas exchanged into 0.459 of one of our Class A Subordinate V oting Shares. An aggregate of approximately 5.3 million
of our ClassA Subordinate V oting Shareswereissued in connectionwith thistransaction. Uponthe compl etionof theacquisition,
our combined mirrors operations began operating under the name Magna Donnelly.

In April 2003, Decoma completed the purchase of the automotive lighting operations of Federal-Mogul Corporation for a
purchasepriceof $2.25 millionplusanamount inrespect of inventory. The operations purchased consist of aplant in Matamoros,
Mexico, adistribution centre in Brownsville, Texas, an assembly plant in Toledo, Ohio and certain contracts and equipment at a
plant in Hampton, Virginia.

In the future, we will increasingly focus on devel oping and acquiring new technol ogies and strategic assets that complement
our current portfolio of automotivetechnol ogiesor expand on product breadth or assets, provided that any such acquisition furthers
our overall automotive business strategy and enhances our long-term earnings growth. Although expansion will primarily be
through greenfield operations designed to support customer programsinNorth Americaand Europe, wewill continueto examine
opportunitiesto acquire strategic businesses which have leading-edge automotive technol ogies that complement, enhance or add
to our expanding technol ogical baseandto enter into joint venturesto achievethis objective. Weanayseall potential acquisitions
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and other capital investments using strict return on funds employed criteriain order to maximize shareholder returns and generate
strong earnings growth.

MEC made anumber of strategic acquisitionsin calendar 2002. In October 2002, MEC acquired the operations and related
assetsof Lone Star Park at Grand Prairie, athoroughbred and quarter horseracetrack near Dallas, Texas. Theconsiderationincluded
a cash purchase price of $79 million (net of cash acquired). In November 2002, MEC compl eted the acquisition of acontrolling
interest in Pimlico Race Course and Laurel Park, which operate under thename TheMaryland Jockey Clubfor total consideration,
including transaction costs, of $85 million (net of cash acquired). In addition, in June 2002, MEC entered into an agreement to
acquirethe shares of Flamboro DownsHoldings Limited, the owner and operator of the Flamboro Downs standardbred racetrack
in Hamilton, Ontario for apurchase price, net of cash, of $56 million. MEC subsequently completed its acquisition of Flamboro
Downs on April 16, 2003. In addition to its standardbred racetrack, Flamboro Downs also has a gaming floor with 750 slot
machines.

Financing and Securities Transactions

OnApril 10,2002, MEC completed the public offering of 23 million sharesof its Class A Subordinate V oting Stock at aprice
per share of $6.65 in the United States, or Cdn.$10.60 in Canada, for gross proceeds of approximately $153 million. OnMay 1,
2002, MEC entered into an agreement with respect to a$75.0 million senior, unsecured revolving credit facility. On October 11,
2002, MEC entered into an amending agreement to increase thisfacility from $75.0 millionto $100.0 million. Thecredit facility
hasaterm of oneyear, which expires on October 10, 2003, and may be extended, with the consent of both parties. Under theterms
of the agreement, the amount available under the credit facility was reduced to $50.0 million on April 30, 2003. On December
2, 2002, MEC issued $75.0 million of 7.25% convertible subordinated notes, which are convertible at any time at the option of
the holdersinto shares of MEC Class A Subordinate V oting Stock at aconversion price of $8.50 per share, subject to adjustments
under certain circumstances, and mature on December 15, 2009. The notes are redeemable at the principal amount together with
accrued and unpaid interest, at MEC’ s option, under certain conditions on or after December 21, 2005.

InApril 2002, we extended until April 2003 arevolving credit facility with asyndicate of Canadian, U.S. and European banks.
Wealso reduced the facility from Cdn.$900 millionto Cdn.$500 millionduein part to thespin-off of Intier andthe corresponding
establishment by Intier in September 2001 of a$385 millionthree-year unsecured credit facility with a syndicate of nine lenders.
Our credit facility is unsecured, except for certaininternal cross-guarantees. Werecently further extended this credit facility until
April 2004.

OnJune 6, 2002 we redeemed all of our outstanding 4.875% Convertible Subordinated Debenturesdue2005. Theredemption
price, inclusive of accrued and unpaid interest was $1,015.0313 per $1,000 principal amount of debentures, which was paid by
the issuance of 13.6477 of our Class A Subordinate Voting Shares per $1,000 principal amount of debentures. An aggregate of
$451 million principal amount of debentureswere redeemed on the redemption date and an aggregate of 6,155,863 of our Class
A Subordinate Voting Shares were issued in satisfaction of the redemption price. Holders of an aggregate $29 million principal
amount of debentures had converted their debentures at various times prior to the redemption dateinto an aggregate 389,719 of
our Class A Subordinate Voting Shares.

On July 18, 2002, Tesma completed the sale of 2,850,000 of its Class A Subordinate V oting Sharesfromtreasury at aprice
of Cdn.$35.15 per share for gross proceeds of approximately Cdn.$100 million. The proceeds of Tesma s offering were used for
general corporate purposes.

On March 27, 2003, Decoma completed an offering of Cdn.$100 million aggregate principal amount of 6.5% convertible
unsecured subordinated debentures due March 31, 2010 to a syndicate of underwriters led by CIBC World Markets Inc. and
including RBC Capital Markets, BMO Nesbitt Burnsinc., GriffithsMcBurney & Partners, National Bank Financial Inc. and Scotia
Capital. The debentures bear interest at 6.5% per annum and will be convertible, at the option of the holder, at any time prior to
maturity or redemptioninto Class A Subordinate Voting Shares of Decomaat aconversion price of Cdn.$13.25 per share, which
is equal to aconversion rate of 75.4717 Class A Subordinate Voting Shares per Cdn.$1,000 principal amount of debentures.
Decomamay not redeem the debentures prior to March 31, 2007. From March 31, 2007 to March 31, 2008 the debentures will
be redeemabl e provided that Decoma's Class A Subordinate V oting Sharesarethentrading at not lessthan 125% of the conversion
price, and thereafter will be redeemable at par (plus accrued and unpaid interest).
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ITEM 3. DESCRIPTION OF THE BUSINESS

Our operations are segmented into our Automotive Operations segment, which is further subdivided into publicly traded and
wholly-owned automotive systemsgroupsaswel | ascorporate and other operations,; and our Non-Automotive Operations segment,
conducted through MEC.

AUTOMOTIVE OPERATIONS

Our automotive operations are conducted through manufacturing, engineering and product development facilities which are
organized asautonomousoperating divisionsunder oneof six automotive systemsgroups. Threeof our automotive systemsgroups
are publicly traded companies in which we retain a controlling equity interest and three of our automotive systems groups are
currently wholly-owned. Our automotive operations also consist of corporate and other operations, which include substantially
all of our wholly-owned automotive real estate as part of our “ Corporate and Other Operations’ financial reporting segment.

Public Automotive Systems Groups

Our public automotive operations consist of three publicly traded subsidiaries, asfollows:

. Decoma International Inc.;

. Intier Automotive Inc.; and

. Tesma International Inc.

Decoma International Inc.

Decomaisaleading global manufacturer and Tier 1 supplier of automotive exterior componentsand systemsfor carsand light
trucks. Decomaemploys approximately 14,000 employeesin 42 manufacturing, engineering and product development facilities
in Canada, the United States, Mexico, Germany, Belgium, England, Japan, France and the Czech Republic. Decoma’s Class A
Subordinate VVoting Shares are listed and posted for trading on The Toronto Stock Exchange under the trading symbol “DEC.A”
and arelisted and quoted onthe Nasdag National Market under thetrading symbol “DECA”. Incaendar 2002, Decoma’ ssaleswere
approximately $2.125 billion, representing approximately 17% of our consolidated automotive salesin that year.

Decoma s main product segments are:

. fascias (bumpers);

. front and rear end modules;

. plastic body pandls;

. exterior trim components and systems;

. greenhouse and sealing systems,

. roof modules; and

. lighting components.

Withinthese product segments, Decoma possessesafull range of manufacturing capabilitiesto producetools, diesand molds
to support parts production and for sale to third parties. Decoma uses molding technol ogies such as structural reactioninjection,
reactioninjection, injection, compression andthermoset molding. Decoma’ smetal forming processesincludemetal stamping, roll
forming, tube forming and stretch bending, while its extrusion processes include co-extrusion as well as thermoset and

thermoplastic extrusion. Decoma a so employs a number of finishing processes, including painting, hardcoating, chrome plating
and anodizing.
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Inadditionto itsprincipal manufacturing operations, Decomadesigns, engineers, manufactures, assemblesandinstallsspoilers,
rocker panels, splash guards and air dams. In this product area, Decoma aso performs in-line vehicle system assembly work
(consisting of installationof cladding, rocker panels, spoilers, whedl flares, running boards, exhaust tips, striping decals, light bars,
tonneau covers, fascias, body side moldings, bed liners, hood deflectors and grilles) primarily for General Motors and
DaimlerChrydler speciaty vehicle production programs.

Decoma has a diversified customer base that spans the major automotive markets of North America and Europe. In North
America, Decoma s primary customers are the various North American operating divisions and subsidiaries of Ford, General
Motors, DaimlerChrysler, Honda, Nissan and Toyota. In Europe, Decoma’ s customers include the European operating divisions
and subsidiaries of DaimlerChrydler, the VVolkswagen group, Ford, Rover, General Motors, BMW, Volvo Truck, Renault, MAN
Truck, PSA Peugeot-Citroén, Toyota and Honda. Decoma’s largest production programs in 2002 include the Ford Explorer
program and the DaimlerChrysler I ntrepi d/300M/Concorde and the Sebring/Stratus programsin North Americaand the Mercedes
Benz C Class, Ford Mondeo and Opel Vectra programsin Europe.

Decoma owns minority interests in two joint ventures - Bestop, Inc. and Modular Automotive Systems, L.L.C. Bestopisa
leading North American Tier 1 supplier of fabric tops, related framing systems and accessoriesfor automobile manufacturersand
aftermarket applications (principally sport utility vehicles). Decoma owns a 40% equity interest in Bestop and manages its
operations, while we own the remaining 60% equity interest. Bestop supplies the aftermarket and also supplies automabile
manufacturers, which include DaimlerChryder, CAMI, Suzuki, Isuzu, Toyotaand Ford, from manufacturing facilitieslocated in
the State of Colorado. Modular Automotive Systems is a Michigan-based minority controlled sequencing and sub-assembly
operationwhichis certified asaminority business enterprise under thecertificationguidelinesof the Michigan Minority Business
Development Council. Decoma owns a 40% equity interest in Modular Automotive Systems, while Hollingsworth Logistics
Group, L.L.C. ownsthe remaining 60% equity interest in Modular Automotive Systemsand maintains management control of it.
Modular Automotive Systems provides sequencing and sub-assembly services to a number of automobile manufacturers on a
minority credit basis.

Decoma s operations have grown significantly in recent yearsthrough several strategic acquisitions. In January 2001, we sold
the assets of our Magna Exterior Systems group and the shares of Decoma Exterior Trim, Inc. not already owned by Decoma to

Decoma as part of the creation of our automotive systems groups. As well, in September of 2001, Decoma purchased the
automotivelighting businessof AutosystemsM anufacturing, thereby adding animportant new product group to Decoma’ soverall
exterior product mix and enhancing Decoma’ s overall module capability. Decoma’ s automotive lighting business was further
enhanced by the acquisition of Federal-Mogul Corporation’s automotive lighting business in April 2003. See “RECENT
DEVELOPMENTSIN OUR BUSINESS - Strategic Acquisitions and Divestitures’ above.

Intier Automotive Inc.

Intier isaglobal full-service supplier of automotive interior and closure components, systemsand modul esfor cars and trucks.
Intier employs approximately 22,500 employees at 65 manufacturing facilities (including one joint venture facility with Magna
Steyr) and 17 product devel opment, engineering and testing centres (including onejoint venturefacility with Magna Steyr and one
multi-group facility), in Canada, the United States, Mexico, Brazil, Germany, Austria, the United Kingdom, France, Spain, Italy,
Belgium, Poland, the Czech Republic and China. Intier’s Class A Subordinate Voting Shares arelisted and posted for trading on
TheToronto Stock Exchangeunder thetrading symbol “IAl.A” and are listed and quoted for trading onthe Nasdag National Market
under thetrading symbol “IAIA”. In calendar 2002, Intier’s sales were approximately $3.862 billion, representing approximately
31% of our consolidated automotive salesin that year.

Intier’ smain product segments are:

. complete cockpit systems; *  seat hardware and mechanisms,

. sidewall systems; * latching systems,

. overhead systems; . glass moving systems;

. compl ete seat systems; *  system module technologies; and
. floor and trunk room carpet and acoustics; »  electro-mechanical systems.
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Intier employs a number of different technologies in its operations. For example, seating and seating components are
manufactured using both traditional “cut & sew” technology and Intier’ s patented Mold-In-Place™ technology. Manufacturing
methods for cockpit and sidewall systems include low pressure and injection molding, compression of wood fibre, vacuum
forming, slush molding and spray urethane.

Intier’s primary customers include DaimlerChrysler, Ford and General Motors and their respective operating divisions and
subsidiaries, however it also supplies products to a number of other automobile manufacturers, including BMW, Volkswagen,
Fiat, Nissan, Honda and Toyota. Examples of some of Intier’ s current programs include the complete seating system and power
dliding door and liftgate for the DaimlerChrysler minivan; the complete seating system, door panels, overhead system and other
interior trim for the Ford Escape/Mazda Tribute sport utility vehicles; the cockpit module, door panels and interior trim for the
BMW MINI; and the instrument panel and overhead system for the Cadillac CTS.

Asaresult of thewiderange of interior components, modules and systemsthat Intier produces, combined withits engineering
and program management capabilities, Intier was selected by General Motors to manage, design and produce the compl ete seats,
instrument panels and overhead system for the Chevrolet Equinox and has been named as the interior integrator for the next
generation GM small car platform (which includes production contracts), each of whichisanticipated to commence production
in2004. Intier was also named asthe compl ete interiorsintegrator for thenext generationof General Motors' full sizelineof sport
utility vehicles, excluding seats. In addition, Intier will produce completeinteriorsfor the BMW 6-series and will be supplying the
complete seats and other trim for the new Ford Freestar/M ercury Monterrey minivan. As previously announced, Intier was named
astheinteriorsintegrator and program manager for the General Motorsfuturefull sizeline of sport utilityvehicles. Aspart of this
award, Intier anticipatesthat it will be awarded a significant amount of interiors business, including overhead system and other
interior trim, on boththe full-size line of pick-uptrucksand sport utility vehiclesin additionto itsintegration responsihilitiesfor
the sport utility vehicles. Intier will not be supplying the up-level door panelsfor this program.

Intier participates in a number of joint ventures created to facilitate its entry into new markets and the exchange of technical
know-how and other intellectual property and to expand its product and engineering expertiseaswell as its customer base. Intier
owns a50% interest in each of the following joint ventures:

. the Bloomington-Normal Seating Company joint venture with Namba Press Works Co., Ltd., which manufactures
complete seating systemsin Illinois for Mitsubishi/DaimlerChrydler joint venture;

. the Shanghai L omason A utomotive Seating Company joint venturewith Shanghai Jiao Y unCo. Ltd., which manufactures
seat frames, metal stampings and complete aftermarket seatsin Ching;

. GRA-MAG Truck Interior Systems, L.L.C., ajoint venture with Grammar AG, which supplies seating systemsto the
North American medium and heavy-duty truck market;

. the Magna Kansai joint venture with Cal sonic-Kansei Corporationinthe United Kingdom, which supplies Nissan U.K.
with instrument panels, consoles and glove boxes using injection molding technology;

. the Advanced Car Technology Systems (ACTS) joint venture with Magna Steyr in Germany, which provides full vehicle
testing and simulation servicesto Intier, Magna Steyr and third parties; and

. the Uniport joint venture in France with Magna Steyr, which supplies complete door and tailgate modules for the
DaimlerChrysler Smart Car.

Inadditionto thejoint venturesreferred to above, Intier hasa24.5% equityinterest inamanufacturing facilityin Texas, which
laminates seating and other fabrics for Intier and other customers. Intier also has an agreement with Magnainwhich Intier hasthe
option to purchase and Magna has the right to require Intier to purchase Magna's 32% equity interest in Camaco L.L.C., for a
purchase price of $1.00. Camaco L.L.C. is aregistered minority supplier of seat frames with operations located in Columbus,
Nebraska and Marianna, Arkansas and a sales and engineering office in Novi, Michigan. Camaco L.L.C. supplies seat framesto
Intier aswell asseveral of itscompetitors. Intier also hasa45% interest in DakkotaL.L.C., ajoint venturewithRush GroupL.L.C.
(acertified minority supplier). Dakkotais responsiblefor providing sequencing, |ogi sticsmanagement and assembly serviceswith
respect to several programs (including the Cadillac CTS) under which Intier is manufacturing and supplying certain interior
products.

16



Tesma International Inc.

Tesmaisaglobal manufacturer and Tier 1 supplier of engine, transmission and fuel deliverycomponents, assemblies, modules
and systemsfor carsand light trucks. Tesma employs over 4,900 employees in 23 manufacturing facilitieslocated in Canada, the
United States, Germany, Austria, South Koreaand Brazil, and three research and development centers located in each of Tesma's
Engine, Transmissionand Fuel Technologiesgroups. Tesma sClassA SubordinateV oting Sharesarelisted and posted for trading
on The Toronto Stock Exchange under the trading symbol “TSM.A” and are listed and quoted on the NASDAQ National Market
under thetrading symbol “TSMA”. Incalendar 2002, Tesma' ssal eswereapproximately$926 million, representing approximately
7.5% of our consolidated automotive salesin that year.

On aproduct basis, Tesma operates in three technol ogies groups as follows

. Engine Technol ogies—including: accessoryandtiming belt drive tensioner products and systems, overrunning alternator
decoupler assemblies; steel, phenolic (plastic) and aluminum pulleys for virtually all engine applications (crankshafts,
alternators, power steering pumps, air conditioning compressorsandwater pumps); torsional vibrationdampersand other
vibration attenuation devices; aluminum die cast and precision machined oil pans, cam covers and engine front cover
plates; cooling system cross-over tubes, i njectionmolded water outl et assembliesand thermostat housings; engineoil and
water pump systems; and, most recently, engine balance shaft assemblies;

. Transmission Technologies—including: flexplates (both one- and two-piece designs); die-formed/flow-formed/cast and
machined transmission clutch housings; stamped and assembled transmission oil pans; aluminum die cast and machined
case extensions; fineblanked products; clutch hubs, pistons, damper plates, reaction shells, shift detent plates and other
transmission components; torque converter damper plate assemblies; transmission oil pumps; servo piston and
accumul ator assemblies; and, most recently, variouscomponentsfor continuously variabletransmission applications; and

. Fuel Technologies— including: traditional automotive caps (fuel, radiator, coolant reservoir and oil); fuel filler inlet
assemblies; vapour recovery vavessystems; filler and vent tubes; thin-walled, stainless steel “cap-to-tank” fuel filler
modules; and, most recently, stainless steel fuel tank assemblies.

Tesmaemploys awide variety of different manufacturing capabilities and processing technologies in its operations, many of
which are used across multiple product groups. Tesma’s current capabilities include metal die-forming, flow-forming, stamping
and spinning, synchronous roll-forming, die-spline rolling, precision-heavy stamping, fineblanking, steel tube bending and end-
forming, hydro-forming, stainless steel plasma welding, aluminum die casting, gravity casting and precision machining, plastic
injection molding, including plastic welding, and automated assembly. Using these metal, aluminum and plastic processing
technologies, Tesmais able to engineer and supply unique components, assemblies and modules that offer performance, weight,
cost and packaging advantages in each of its engine, transmission and fuel technologies product areas.

Although Tesmaiis principally a supplier to automobile manufacturers in North America and Europe, it has a diversified
worldwide customer basethat spanseach of the four major automotive markets- North America, Europe, AsiaPacific and South
America Tesma's primary customersin North Americaare General Motors, Fordand DaimlerChryder, including their respective
operating divisions and subsidiaries, while its European customer base is quite diversified and includes virtually all significant
automobile manufacturerswithvehicleassembly operationsin Europe. Tesmaalso delivers productsto customersin Japan, South
Korea, Taiwan, Singapore, Indonesia, Thailand, Philippines, Australia, Brazil, Argentina, Venezuela and South Africa.

The substantial majority of Tesma’ s products are engine or transmission specific, and therefore may be installed or available
asoptionsover avariety of vehicle platforms. Neverthel ess, examples of some of Tesma scurrent “high content” North American
engine and transmission programs (including their respective vehicle applications) include: the General Motors L850 engine
program (Saturn lon and VVue, Chevrolet Cavaier and Pontiac Sunfire and Grand Am), the General Motors Gen 11 / IV engine
program (Cadillac Escalade, Chevrol et Silverado, Suburbanand Tahoe, GMC Sierraand Y ukon), the General MotorsLine6 engine
program (Chevrolet Trailblazer and GMC Envoy), theFordModular V8 engine program (Ford Mustang, Crown Victoria, F-series
pickup trucks, Explorer, Expedition and Lincoln Navigator and Aviator), the Ford 5R110 transmission program (diesel engine
applicationfor Ford' s heavier duty F-seriestrucks), the General Motors 4L 60 transmission program (GM’ sfull-sized pickup and
sport utility vehiclefamilies) and the Allison LT1000 transmission program (General Motors' heavier duty pickupsand medium
duty trucks).

17



Wholly-Owned Automotive Systems Groups

Our wholly-owned automotive systems groups consist of three automotive systems groups:
. Magna Steyr;

. Magna Donnelly; and

. Cosma International.

Magna Steyr

Magna Steyr is the automotive industry’ s leading assembler of low volume derivative and specialty vehicles for automobile
manufacturersand one of theworld’ smost advanced devel opersand suppliersof complete drivetraintechnol ogies, including four-
whesl/all-wheel drive systems and axle modules. Magna Steyr also provides complete vehicle design, engineering, validation,
testing and assembly services. MagnaSteyr employsapproximately 8,600 employeesat el ght manufacturing and assembly facilities
(including onejoint venturewithIntier and onemulti-groupfacility) and eight engineering and testing facilities (including onejoint
venture with Intier and one multi-group facility), located in Austria, Germany, France, Hungary, India, the United States and
Mexico. In calendar 2002, Magna Steyr’s sales were approximately $1.906 billion, representing approximately 15% of our
consolidated automotive salesin that year.

Magna Steyr’ s product and service segments are:

. compl ete vehi cle manufacturing;

. complete vehicle and systems engineering; and
. powertrain systems and components.

Magna Steyr’ scompl ete vehicle and systems engineering aswell as itstesting capabilitiesenableit to participateinthe vehicle
and systems concept and design process through involvement in advance devel opment and the preparation of feasibility studies;
thedevel opment phaseinwhich technical cal culations and simulations are performed and full vehicle prototypesare built; andthe
vehicle testing and production planning stage.

Magna Steyr’ s primary customers are automobile manufacturers located in Europe, although Magna Steyr suppliesto certain
automobile manufacturersinNorth America. Magna Steyr currently assemblesfour vehiclesfor DaimlerChryder (Mercedes-Benz
G-Class, E-Class AMATIC and 4x2, the Jeep Grand Cherokee and the Chryder VVoyager) at its facility in Graz, Austria, with a
combinedvolumeof over 80,000 vehiclesin calendar 2002. In addition, Magna Steyr assembl ed the M ercedes-Benz M-Class sport-
utility vehiclefor the European market until the planned end of its production in July 2002. Beginning incalendar 2003, Magna
Steyr will assemble the 2003 Saab 9° convertible and commencing in 2004, will assemble the 2004 BMW X-3 sport activity
vehicle, in both cases for sale to the global market. Magna Steyr’s powertrain operations supply to a number of customers,
including General Motors, Volkswagen, DaimlerChrysler, BMW, Land Rover, Fiat and Renault. Some of Magna Steyr’ scurrent
powertrainprogramsincludethefour-wheel drivetransmission module for theMercedes-Benz S-Class, E-Classand C-Classcars,
aswell asthe rear suspension module for the Buick Rendezvous.

Magna Steyr operates a joint venture with Intier in Hambach, France which produces complete door systems for the
DaimlerChrysler Smart car, aswell asthe Advanced Car Technology Systems(ACTYS) joint venture which focusses on total vehicle
safety systems integration and supports Magna Steyr, Intier and third party suppliers in the development and testing of their
respective systems and components. Magna Steyr and Cosma operate ajoint venturein Europe which is devel oping hydroforming
modules and independent rear suspension modules.

In calendar 2002, Magna Steyr completed its acquisition from DaimlerChrysler of the Eurostar assembly facility, located
adjacent to Magna Steyr’ s assembly facilityin Graz, Austria. See* RECENT DEVELOPMENTSIN OUR BUSINESS - Strategic
Acquisitionsand Divestitures’ above. Thisacquisitionhelped boost MagnaSteyr’ sassembly capacityto 200,000 vehiclesper yesr,
making it the largest automobile manufacturer in the world without its own brand.
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Magna Donnelly

MagnaDonnellyisaglobal supplier to theautomotiveindustryand theworld’ sleading producer of automotivemirror systems.
It primarily supplies automotive customers around the world with rear vision systems (mirrors and cameras), modular window
systems (engineered glass), and handle products, al of which increasingly incorporate electronic capabilities. Magna Donnelly
employs approximately 8,000 people at 31 manufacturing facilities and four engineering and testing facilities with locationsin
the United States, Austria, China, France, Germany, Ireland, Maaysia, Mexico, Spain and Slovakia. As mentioned above, Magna
Donndlly’ sfinancial resultsareaggregated with thoseof Cosmain our “ Other Automotive Operations’ financia reporting segment.

Magna Donnelly’ s main product segments are:

. interior rearview mirror systems; » door closure systems,
. exterior rearview mirror systems, » glassfabrication and coating; and
. advanced vision systems; e automotive electronics.

. modular windows;

The growth strategy of MagnaDonnelly focuses on devel oping val ue-added featuresaround core productsincluding complete
exterior mirrors, modular encapsulated windows, el ectrochromic mirrors and bonded hardware window systems.

Magna Donnelly has a diverse customer base, which includes Ford, DaimlerChrysler, General Motors, Honda, V olkswagen,
BMW, Toyota, PSA, Renault, Saab and VVolvo. Some recently examples of Magna Donnelly’ s production programs include the
DaimlerChryder Caravan/Voyager/Town & Country minivans, Chryder Pacifica and Jeep Grand Cherokee; Ford
Expedition/Navigator, F-Seriestrucks and the Taurus/Sablecars; General Motors Trailblazer/Bravada/Envoy; HondaAccordand
Civic; BMW 3, 5 and 7 series and the Z4; Mercedes C and E-Class cars; Porsche Cayenne; Renault Laguna; Saab 95, Volkswagen
Golf/Polo, Passat/B6 and Audi A4; and the Volvo S80.

MagnaDonnelly participatesin threejoint venturesin Chinafor the manufacture and sale of automotive productsinthe Asian
markets and one joint venturein Malaysia.

Cosma International

Cosma manufactures a comprehensive range of metal body systems, components, assemblies and modules and employs
approximately 14,000 peopl ein 37 manufacturing facilitiesand nine engineering and testing facilitieslocated in Canada, the United
States, Mexico, Germany, Austria, France and the Czech Republic. For financia reporting purposes, the results of our Magna
Donnelly operating group are aggregated with Cosma’ s results under our “Other Automotive Operations’ financial reporting
segment. Incalendar 2002, the sal esattributableto our Other Automotive Operations segment were approximately $3.678 billion
and its operating income was approximately $382 million, representing approximately 30% of our consolidated automotivesales
inthat year.

Cosma s main product and service segments are:

. chassis systems; e stampings,
. body systems; » finishing; and
. metalforming technologies, *  design and engineering.

Cosma has extensive engineering capabilities with respect to computer aided design and computer aided manufacturing,
complete body engineering, failure effectsanalysis, prototyping, concept vehiclesand testing. Cosma’s product engineering team
createsoriginal engineering drawings, feasibility studies, working prototypes and full-scal e testing programsto meet or establish
customer specifications. Manufacturing and engineering personnel design and build the manufacturing systems, processes and
equipment which link the designed product to high quality, efficient production systems. The advance design engineering and/or
prototyping work performed by Cosmacan often facilitate the award of production business by automobile manufacturersto one
or more of our other automotive systemsgroups. Tooling facilitieswithin Cosmaarecapable of designing and building thetools,
dies and assembly equipment needed for consistent production.
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Technologies employed by Cosma include a series of metal processing technologies, including conventional stamping and
extrusion, roll-forming, hydroforming, hydropiercing, tubeto tube welding and technically advanced laser welding processes, as
well as finishing technologies such as e-coating, powder coating and aluminum hesat treating.

Cosma' s primary customersinclude General Motors, DaimlerChrysler, BMW, Ford and Toyota. For example, Cosmasupplies
the complete body-in-white for the DaimlerChrysler SMART car, complete framesfor the General Motors GMT 800 serieslarge
pickup trucks and sport utility vehicles, all exterior Class A stamped body panels for the BMW Z4, complete underbody sub-
assembliesfor the Ford Escape/Mazda Tribute sport utility vehicles and the front and rear cradle assembliesfor the Volvo XC90
sport utilityvehicle. Inaddition, Cosmawasrecently awarded the contract to manufactureframesfor the Ford Explorer sport utility
vehicle commencing in 2005.

Corporate and Other

Substantiallyall of our automotivereal estateis ownedthrough MI Developmentsinc., awholly-owned subsidiary. Long-term
leases at fair market value have been signed by MI Devel opmentsand the applicable groups or divisions occupying our properties.
MI Devel opments operates as a stand-alone profit centre and will design, construct and/or manage substantially all of our current
and future automotive real estate.

MAGNA ENTERTAINMENT CORP.

MECisNorth America snumber oneowner and operator of thoroughbred racetracks, and one of theworld’ sleading suppliers,
viasimul casting, of liveracing content to thegrowinginter-track, off-track and account wagering markets. MEC currently operates
or manages eleven thoroughbred racetracks, two standardbred racetracks, one racetrack which runs both thoroughbred and
standardbred meets and one greyhound racetrack, as well as the simulcast wagering venues at these tracks. In addition, MEC
operates off-track betting facilities and a national account wagering business known as X pressBet™ which permits customers to
place wagers by telephone and over the Internet on horse races at up to 70 racetracks in North America. MEC also owns and
operates HorseRacing TV™, a new television network focused exclusively on horse racing that was launched on the Racetrack
Television Network (RTN) in July 2002. HorseRacing TV™ is currently shown on cable only in the western Pennsylvania and
San Diego, Cadliforniaareas and on RTN, but MEC isin discussions with cable and satellite operatorswith the goal of achieving
broader distribution. RTN, inwhich MEC hasaone-thirdinterest, wasformed to telecast racesfrom MEC’ sracetracks and other
racetracks, viaprivate direct to home satellite, to paying subscribers. MEC hasa so commenced devel opment of ahorseracetrack
and gaming facilitynear Vienna, Austria. For theyear ended December 31, 2002, MEC' soperationsgenerated revenuesof $540.3
million.

Shares of MEC's Class A Subordinate Voting Stock are listed and quoted on the Nasdag National Market under the trading
symbol “MECA” and arelisted and posted for trading on The Toronto Stock Exchange under the trading symbol “MEC.A”. The
shares of MEC Holdings (Canada) Inc. (a subsidiary of MEC), each of which was exchangeable into one share of MEC Class A
Subordinate V oting Stock, were listed and posted for trading on The Toronto Stock Exchange under the trading symbol “MEH”
until December 31, 2002, on which date they were automatically converted into MEC Class A Subordinate Voting Stock.

Since December 1998, MEC has acquired seven large racetrack operations in North America: Santa Anita Park near Los
Angeles, Gulfstream Park near Miami, Golden Gate Fields and Bay Meadows near San Francisco, LoneStar Park at Grand Prairie
near Dallasand TheMaryland Jockey Club, which operates Laurel Park in Maryland and Pimlico Race Coursein Baltimore, home
of the Preakness Stakes®, the middlejewel inthoroughbred racing’ s Triple Crown. MEC hasal so acquired theracetrack operations
of The Meadows near Pittsburgh, Thistledown near Cleveland, Remington Park in Oklahoma City, Great Lakes Downs in
Muskegon, Michigan, Portland Meadows near Portland, Oregon, Multnomah Greyhound Park also near Portland, Oregon and
Flamboro Downs in Hamilton, Ontario. MEC ownsall theland onwhich theseracetracks arelocated, withthe exception of Bay
Meadows, Lone Star Park at Grand Prairie, Remington Park, Portland Meadows and Multnomah Greyhound Park where MEC
leases the land from third parties. These acquisitions have enabled MEC to secure the ownershiprightsto what MEC believesis
some of thehighest qualityand most popular live horseracing content in North America, based on standardindustry measures, such
astotal handle, average daily attendance and average daily wagering, both on and off-track. MEC believesthat the aggregation of
this high-quality content, combined with a strong branding strategy and the introduction of new mediadistributiontechnologies,
will enhance the distribution of its content and help it develop new sources of revenues. MEC intends to continue to acquire
strategic racetracks and other related assets on a selective basis.

MEC distributesitsliveracing content to approximately 1,000 off-track and inter-track venues, including other racetracks, off-
track betting facilities and casinosin the United States, Canada, Mexico, the Caribbean and the United Kingdom. MEC intendsto
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expand the distribution of this content in these markets and, to the extent permitted by various regul atory regimes, in additional
markets, particularly emerging electronic media-based markets, such as wagering viainteractive television and the Internet.

In conjunction with its racetrack operations, MEC owns and operates thoroughbred training centres situated near San Diego,
Cdlifornia, in Palm Beach County, Floridaand in the Baltimore, Maryland area. MEC believes that facilities such as these will
provideit with acompetitive advantage by hel pingit to attract additional high-quality horsestoitsracetracksandto expanditsfield
sizes. MEC believesthat thiswill alow it to increase both its number of live races and the total amount wagered on itsraces.

Legidatorsinanumber of the statesinwhich MEC’ sracetracks operate are considering the legalization of alternative gaming
at racetracks. Following itsrecent acquisition of Flamboro Downs, MEC will devel op arel ationship with the Ontario L ottery and
Gaming Corporation, which operates the gaming facility at Flamboro Downs. MEC expects that the ownership of Flamboro
Downsand thisrelationshipwill enableit to developadditional expertiseintheissues surrounding the operation and management
of alternative gaming facilities at racetracks.

In addition to its racetracks, MEC also has significant real estate holdings in the United States, Canada and Austria. As of
December 31, 2002, the aggregate net book value of al MEC's red estate was $717.4 million. While MEC is exploring the
development of someof itsreal estate, it is actively marketing its non-corereal estateinorder to generateadditional capital to grow
and enhance itsracing business. During the past three years, MEC sold non-core real estate with an aggregate net book val ue of
$64.9 millionfor grossproceedsof $107.4 million. Asof December 31, 2002, the aggregate net book value of itsremaining non-
corerea estate was approximately $10.8 million. MEC currently has substantial real estate holdings in excess of that needed to
support itsracetrack operations. Thisreal estateconsistsof vacant industrial lands, golf courses, residential housing developments,
excess land around several of its racetracks and other real estate. MEC is continually re-evaluating each of these holdings in
relation to its core racetrack businessactivities. MEC has stated that it will, from timeto time, sell or otherwise monetize some
or all of thesereal estate holdingsin order to fund the growth of its core racetrack operationsandrel ated businesses. Theaggregate
net book value of these excess red estate assets, including MEC's remaining non-core real estate, was approximately $179.6
million, as of December 31, 2002.

MEC employed approximately 5,100 employees as of December 31, 2002, of whom approximately 3,000 were represented
by unions.

RESEARCH AND DEVELOPMENT

We have historically emphasized technological development and have a policy, embodied in our Corporate Constitution, to
allocate aminimum of 7% of our pre-tax profits (as defined in the Corporate Constitution) for each financial year to research and
development during that financial year or the next succeeding financia year. See “ITEM 8. CORPORATE CONSTITUTION”
below. During calendar 2002 we spent approximately $366 million on research and development, not including capital
expendituresand research and devel opment which was funded by governmentsor customers, compared to $293 millionincalendar
2001.

Our past development activities have resulted in a number of new and improved manufacturing processes and proprietary
products, including those discussed above under “ITEM 2. GENERAL DEVELOPMENT OF THE BUSINESS - RECENT
DEVELOPMENTSIN OURBUSINESS- New Products and Technologies” .\NWeexpect that our involvement in the development
of manufacturing and product technol ogy in cooperati on with automobile manufacturerswill increase asautomobilemanufacturers
further involve suppliers in the vehicle devel opment process.

MANUFACTURING AND ENGINEERING

Asat December 31, 2002, we had 199 automotive manufacturing facilities (including 8 cross-group joint venture facilities),
of which117 areinNorth America, 70 arein Europe, two areinKorea, fivearein China, four areinBrazil and oneisinMdaysia
These manufacturing facilities occupied over 33.1 million square feet, of which approximately 57% was owned through Ml
Developments, 23% was owned by our automotive systems groups and the remaining 20% wasleased fromthirdparties, typically
under leases having terms of five yearsor more, with optionsto renew. Asat December 31, 2002, our automotive manufacturing
facilities ranged in size from approximately 18,400 to approximately 3.5 million square feet of floor space and most maintained
anin-housetooling capability withastaff of experiencedtool and diemakers. As production has become more automated, the size
and potential production capacity of the typica facility has increased. We are currently operating many of our manufacturing
facilities on amulti-shift basis.
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Asat December 31, 2002, we a so operated 46 automotive product devel opment/engineering facilities (including four cross-
group joint venture facilities), of which five are in Canada, 13 arein the United States, 25 are in Europe, oneisin Japan, oneis
inIndiaand oneisin China. Such facilities occupy approximately 2.4 millionsquarefeet, of which approximately 34% wasowned
through MI Developments, 45% was owned by our automotive systems groups and the remaining 21% was leased from third
parties typically under leases having terms of five years, with optionsto renew.

We purchase our raw materials to the extent possible from domestic suppliersin the jurisdictionsin which we do business.
Factors such as price, quality, transportation costs, warehousing costs, availability of supply and timeliness of delivery have an
impact on the decisionto sourcefrom certain suppliers. In the past, we have purchased raw materials off shore when shortages of
materials such as certain high quality grades of steel have occurred. However, to date, we have not experienced any significant
difficulty in obtaining supplies of parts, components or raw materials for our manufacturing operations and we do not carry
inventories of either raw materials or finished products in excess of those reasonably required to meet production and shipping
schedules. In addition, existing supply agreements with steel manufacturers should help to mitigate the effects of any future
shortages on us.

HUMAN RESOURCES

As at December 31, 2002, we employed approximately 70,800 automotive employees, including approximately 19,600 in
Canada, 27,100inEurope, 13,800intheUnited States, 8,800inMexico, 1,200 in Asiaand 300 in South America. Asat December
31, 2002, MEC employed approximately 5,100 employees. The following description of our human resources principles and
policies applies primarily to our automotive employees.

Human Resources Principles
Employee Equity Participation and Profit Sharing Program

Since 1975, we have maintained a deferred profit sharing plan to foster participation in profits and share ownership by our
eligible automotive employees. Prior to 2001, our Corporate Constitution required that 10% of our employee pre-tax profits
before profit sharing (asdefined in our Corporate Constitution) for afiscal periodbeallocated to an employee equity participation
and profit sharing plan, consisting of the Magna (including Intier), Decomaand Tesma deferred profit sharing plans and a cash
distributionto eligible employees of the respective companies. Intier created its own plan effective as of January 1,2002. During
2001, we amended our Corporate Constitution, asdid Decomaand Intier, to allow for theintroduction of defined benefit pension
plansin additionto the employee equity participation and profit sharing plan. All employeesthat participatei n the employee equity
participation and profit sharing plan were, and all new employees are, given the option of continuing in the employee equity
participationand profit sharing plan, or receiving areduced entitlement under such plan (6% rather than 10%) plusadefined benefit
pension. MEC employees do not participate in our employee equity participation and profit sharing plan. See “ITEM 8.
CORPORATE CONSTITUTION - Employee Equity Participation and Profit Sharing Programs”.

Management Incentive Compensation

We believe that profit participation motivates members of management. Accordingly, our automotive management
compensationstructureconsistsof abasesalary (whichinmog instancesisrel ativel yl ow compared to automotiveindustry norms)
and an incentive bonus. Our Corporate Constitution provides that aggregate incentive bonuses for eligible members of our
management i nany financial year will not exceed 6% of our pre-tax profits (asdefined in the Corporate Constitution) beforeprofit
sharingfor that financia year. See” I TEM 8. CORPORATE CONSTITUTION - Incentive Bonuses; Management Base Salaries” .
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Employee Charter

We are committed to an operating philosophy based on fairness and concern for people. This philosophy isembodied in the
principles of The Magna Employee’ s Charter, which consists of the following:

Job Security - Being competitive by making abetter product for abetter priceisthe best way to enhancejob security. We
are committed to working together with our employeesto hel pprotect their job security. To assist our employees, wewill
provide job counselling, training and employee assistance programs to our employees.

A Safe and Healthful Workplace - We strive to provide our employees with aworking environment which is safe and
healthful.

Fair Treatment - We offer equal opportunities based on an individua’s qualifications and performance, free from
discrimination or favouritism.

Competitive Wages and Benefits - Wewill provide our employeeswithinformationwhich will enablethem to compare
their total compensation, including total wagesand total benefitswith those earned by employees of our competitors, as
well aswith other plants in the communities in which our plants are located.

Employee Equity and Profit Participation - We believe that every one of our employees should share in our financial
SUCCESS.

Communication and Information - Through regular monthly meetings between management and employeesandthrough
publications, we will provide our employees with information so that they will know what isgoing on in Magna and in
theindustry.

The Employee Hotline - Should any of our employees have aproblem, or feel theforegoing principlesarenot being met,
we encourage them to call the Hotline or use self-addressed Hotline envel opes to register their complaints. Employees
do not have to give their names, but if they do, it will be held in strict confidence. Hotline Investigators will answer an
employee’ scall. TheHotlineis committed to investigating and resolving all concernsor complaints and must report the
outcome to our Global Human Resources Department.

Employee Relations Advisory Board - The Employee Relations Advisory Board isagroup of people who have proven
recognition and credibility relating to humanitarian and social issues. This Board will monitor, advise and ensure that
Magnaoperateswithinthespirit of TheMagnaEmployee' sCharter and the principlesof Magna’ sCorporate Constitution.

Human Resources Policies

In furtherance of our commitment to fairness, as demonstrated in our Employee’s Charter, we have established Fairness
Committeesin most of our North American automotive manufacturing facilitieswhich enableemployeesat suchfacilitiesto have
many of their concerns resolved by acommittee comprised of both management and employees, voting by secret ballot. In calendar
2001, we established the position of Employee Advocate to work with our automotive employees and management to ensure that
any problems which arise in the workplace are addressed quickly and in accordance with our Employee Charter, Corporate
Constitutionand operating principles. Ultimately, each of our divisionswill havean Employee Advocate who can only beremoved
if morethan 50% of the shop floor employeesat the applicable divisionvoteto removehimor her through aperiodic secret ball ot.

We have established many employee communication programs, such as monthly divisional employee meetings, continuous
improvement team meetings, an employee hotline and employee opinion surveys to help ensure employee involvement and
feedback. In addition, we maintain a 100 acre recreational park within 20 milesof most of our Toronto-areafacilities for use by
our employees and their families.

In addition to the employee equity participation and profit sharing programs discussed above under “- Human Resources
Principles’, we maintain a group retirement savings plan in Canada and a401(k) plan in the United States whereby we partially
match employees’ contributionsthrough payroll deductions. Theseplanscomplement theemployeeequity participationand profit
sharing programs and are designed to assist employees in providing replacement income for retirement. Those employees who
chooseto participatein our defined benefit pensionplan arenot eligibleto receiveour matching payment on their group retirement
savingsplanor 401(k) contributionsandwill receiveareduced all ocationfromtheempl oyeeequity partici pationand profit sharing
program.
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Labour Relations

Webdlievethat we maintainpositiverel ationswith our employees and the unions representing the employees at certain of our
automotive divisions. In 2002, Intier concluded acollective bargaining agreement with the CAW covering employees at Intier’s
Mississauga Seating divisionin Mississauga, Ontario. Employees of Intier’ s Integram Windsor and Innovatech seating divisions
in Windsor, Ontario are also covered by collective agreements with the CAW. Employees of Intier’s Integram St. Louis and
Excelsior Springs seating divisions and its Ontegra Brighton interiors division are represented inthe U.S. by the UAW. If Intier is
successful in operating its Mississauga Seating, Integram Windsor, Innovatech and OntegraBrighton Interiorsdivisionswith the
forms of collective agreements negotiated, we will examinewhether to extend the sameform of agreements to some of our other
plantsinOntario and Michiganif our employeesat these plantsvoteinfavour of unionizationinthefuture. Theforms of collective
agreements negotiated withthe CAW and the UAW recognize our unigue operating philosophy, including our Employee Charter
and fundamental principles. In particular, these agreements recognize the need for wages and benefitsto be competitive with our
competitors rather than those paid by our customers' vehicle assembly operations. One of the key features of these agreementsis
the “no strike - no lock-out” language during the life of such agreements.

The employees at a Magna Donnelly division in Alto, Michigan, as well as Intier divisions in Auburn Hills and Howell,
Michigan are expected to vote, over the next 18 months, on whether they wish to be represented by the UAW. These votes are a
result of the settlement of matters pending before the United States National Labor Relations Board relating to challenges to
certification votes held at these divisionsin 2000.

Employees at a number of our divisionsin Mexico are currently covered by collective bargaining agreements with various
unions. These divisions are Cosma' s Autotek (Puebla) and Formex/Pressmex (Saltillo) divisions, Intier’s Intier Automotive
InteriorsdeMexico (Sdltillo) division, MagnaSteyr’ sSteyr deMexico (Saltillo) division, MagnaDonnelly’ sdivisionsin Queretaro
and Monterrey, aswell as Decoma s Decoplas division in Mexico City.

Employees at certain of Intier’sinterior systemsand seating divisions as well as certain of Decoma’ s divisionsin the United
Kingdom are represented by various unions. Certain of our other European employees are covered by national industry-wide
agreements relating to compensation and employment conditions and are members of in-house employees' associations or trade
unions.

Some racetrack and pari-mutuel employees working at racetracks owned by MEC are members of various unions which
customarily represent employeesintheracingindustry. Thecollectivebargaining arrangementsof several tracks, most notably those
located in California, are governed by multi-employer collective agreements.

From time to time, various unions seek to represent groups of our employees and, as a result, we may become party to
additional collective bargaining agreementsin the future.

COMPETITION

We face numerous sources of competition in North America and Europe, including from automobile manufacturers, other
outside automotive suppliers and numerous other suppliersinwhich oneor more automobile manufacturers may have direct or
indirect investments. We believe that there are anumber of suppliers that can produce someor al of the components, assemblies,
modules and systems that our automotive systems groups currently produce. Some of our competitors have greater financial,
technical or marketing resources than we do and some of them are dominant in markets in which we operate.

Thebasisonwhich automobile manufacturers sel ect automotive suppliersisdetermined by anumber of factors, including price,
quality, service, historical performance, timeliness of delivery, proprietary technologies, scope of in-house capabilities, existing
agreements, responsiveness to the customer, the supplier's overall relationship with the automaobile manufacturer, the degree of
availableand unutilized capacity or resourcesinthemanufacturing facilitiesof theautomobile manufacturer, collectivebargaining
agreement provisions, labour relations issues and other factors. The number of competitors that are solicited by automobile
manufacturersto bid on any individual product has been reduced in many cases and we expect further reductions as automobile
manufacturersfollow through ontheir stated intentionsof dealing with fewer suppliers and awarding those supplierslonger-term
contracts.
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SALES AND MARKETING

We sell our products to automobile manufacturers located in Canada through sales offices located in southern Ontario, and
to automobile manufacturerslocated in Western Europe through sales offices located primarily in Austria, Germany, the United
Kingdom, France, Italy and Spain. Salesto North American automobile manufacturerslocated in the United States and Mexico,
including foreign automobile manufacturers with manufacturing operations in the United States, are coordinated through
independent sales representatives in Michigan. We also maintain sales offices in Japan to help coordinate sales to Japanese
automobile manufacturers and their North American operations, as well as in South Korea and Brazil. The various internal
operating divisions and subsidiaries of the automobile manufacturers normally initiate many of their own purchasing decisions
and, accordingly, each automabile manufacturer effectively constitutes several different customers, although thisis changing as
automobile manufacturers are increasingly sourcing global platforms.

Historically, our saleshavebeen generated through customer requeststo quoteon particular products, including tools and dies
and production parts. We typically receive a purchase order to producetoolsand dies for a particular part or a particular part for
one or more model years. Such purchase orderstypically extend over thelife of themodel, which isgenerallyfour to seven years,
and do not require the purchase by the customer of any minimum number of products. Releases under such a purchase order,
authorizing us to produce and deliver specific quantities of the product, are issued for planning, raw material and production
purposes over a three to four month period in advance of anticipated delivery dates. The actual number of parts produced by us
under a purchase order in any given year is dependent upon the number of vehicles produced by the automobile manufacturer of
the specific model or model typeinwhich the part isincorporated. It hasbeen our experiencethat once we have received acontract
to produce apart for a particular vehicle model or model type, we will usually continue to produce the part throughout thetime
such partisutilized by theautomobile manufacturer for that vehicle. Neverthel ess, we haveal so obtained programsona“takeover”
basis. Theseprogramsaretypicallya readyin productionat automobilemanufacturer’ sfacilitiesor thefacilitiesof our competitors
and, for various reasons, are re-sourced to us for production at our facilities.

ENVIRONMENTAL MATTERS

We are subject to awide range of environmental laws and regulations imposed by governmental authorities relating to air
emissions, soil and ground water quality, wastewater discharge, waste management and storage of hazardoussubstances. Weaim
to be an industry leader in environmental compliance with the intention to prevent pollution by reducing the impact of our
operations on the environment and through technol ogical innovation and process efficiencies. Infurtherance of thisaim, we have
adopted a health, safety and environmental policy, pursuant to which we are committed to:

. complying with, and exceeding where possible, all applicable health, safety and environmental laws, regulations and
standardsin all of our operations,

. regularly evaluating and monitoring our past and present business activities impacting upon hedlth, safety and
environmental matters;

. ensuring that a systematic health, safety and environmental review program isimplemented and monitored at all times
for each of our operations, with agoal of continued improvement in health, safety and environmental matters; and

. ensuring that adequate reports on health, safety and environmental matters are presented to our Board of Directors, at a
minimum, on an annual basis.

Anenvironmental committee of our Board of Directors assiststhe Board i n overseeing our management’ s handling of health,
safety and environmental issues and annually reviews our hedlth, safety and environmental policy.

As part of our commitment to environmental compliance, we a so intend to achieve company-wide compliance with SO
14001 standards. As of December 31, 2002, 89 of our divisions were SO 14001 certified.

We operate anumber of manufacturing facilities which use environmentally sensitive processes and hazardous materials. We
believe that all of these operations meet, in al material respects, applicable governmental standards for waste handling and
emissions. Notwithstanding this compliance, we have in the past and may i n the future experience complaints regarding some of
our manufacturing facilities from neighbouring parties. In the past, such complaints have been addressed by open dialogue with
relevant stakeholders and, where appropriate, manufacturing process adjustments.

We are also subject to environmental laws requiring investigation and clean-up of environmental contamination. From time
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to time our operations and properties become the subject of inquiries or investigations of environmental regulators. We arein
various stages of investigation or clean-up at our manufacturing facilities where contamination has been alleged. These stages
include performing periodic soil and groundwater sampling, determining the most appropriate corrective action approach for
remediating the contamination and obtaining regulatory approval of such approach, performing the remediation itself and
monitoring the status of our remediation. Estimating environmental clean-upliabilitiesis complex and heavily dependent on the
nature and extent of historical informationand physical data about the contaminated site, the complexity of the contamination, the
uncertainty of which remedy to apply and the outcome of discussions with regulatory authorities relating to the contamination.
Todate, thecostsincurredincomplying withenvironmental laws and regul ations, including the costs of clean-upandremediation,
havenot had an adverseeffect onour operationsor financial condition. However, changesinthesegovernment lawsand regul ations
are ongoing and may make environmental compliance, such as emissions control and waste disposal, increasingly expensive. We
cannot predict future costs which may be incurred to meet environmental obligations.

LITIGATION

InNovember 1997, KS Centoco Ltd., an Ontario-based steering wheel manufacturer in which we have a 23% equity interest,
and Centoco Holdings Limited, the owner of the remaining 77% equity interest in KS Centoco Ltd., filed a statement of claim
against usandtwo of our subsidiaries. On March 5, 1999, the plaintiffswere granted leave to make substantial amendmentstothe
original statement of claim, inorder to add severa new defendants and claim additional remedies. Theamended statement of claim
alleges, among other things:

. breach of fiduciary duty by us and two of our subsidiaries;

. breach by us of our binding letter of intent with KSCentoco, including our covenant not to have any interest, directly or
indirectly, in any entity that carries on the airbag businessin North America, other than through MST Automotive Inc.,
acompany to be 77% owned by Magna and 23% owned by Centoco Holdings,

«  the plaintiff's exclusive entitlement to certain airbag technologies in North America pursuant to an exclusive licence
agreement, together with an accounting of all revenues and profits resulting from the alleged use by us, TRW Inc. and
other unrelated third party automotive supplier defendants of such technology in North America; and

. aconspiracy by us, TRW and othersto deprive KS Centoco of the benefits of such airbag technology in North America
and to cause Centoco Holdingsto sell to TRW itsinterest in KS Centoco in conjunction with the sale by usto TRW of
our interest in MST Automotive GmbH and TEMIC Bayern-Chemie Airbag GmbH.

The plaintiffs are seeking, among other things, damages of approximately Cdn.$3.5 billion. We have filed an amended
statement of defence and counterclaim. Document productionisunderway and examinations for discovery have commenced. We
intend to vigoroudly defend this case. At thistime, notwithstanding the early stages of theselegal proceedings and the difficulty
inpredictingfinal outcomes, our management believesthat the ultimate resol ution of these claimswill not have amaterial adverse
effect on our consolidated financial position.

InFebruary 2003, Intier Automotive Closures of America, Inc., was served, in conjunctionwith Siemens Automotive Corp.,
alk/aSiemensV DO Automotive Corp., withacomplaint issued inthe Macomb County Circuit Court of the State of Michigan by
Genera Motors Corporation. The General Motors complaint allegesthat Intier and Siemens are in breach of express and implied
warrantiesto General Motorsand asaresult General Motorsis seeking reimbursement for costs and expensesincurred asaresult
of thereplacement of tens of thousands of rear door electric motorsinrespect of itsmodel year 2000 full-sizesport utility vehicles,
including the Tahoe, Suburban, GMC Silverado and Chevrol et Avalanche. Therear door electric motors(whichIntier was directed
to use by General Motors) are manufactured by Siemens and form part of a power rear window regulator supplied by Intier to
Genera Motorsfor thosevehicles. Although thedamagesinthecomplaint areunspecified, General M otorshas previously claimed
that the warranty and future recall costs could beupto $42 million. Based on Intier’ sinvestigationsto date, Intier doesnot believe
that it hasany liability for this claim and that any liability that it may become subject to, if it is established that the rear door motor
is defective, will be recoverable from Siemens, although Intier cannot guarantee that this will be the case.

26



In the ordinary course of business activities, we may be contingently liablefor litigation and claimswith customers, suppliers
and former employees. Our management believesthat adequate provisions are recorded in the accounts where required and when
estimable. However, there can be no assurance that we will not incur additional expense.

INTELLECTUAL PROPERTY

We own and use numerous patents and patent applicationsinconnectionwithour automotive operations. Weare al so licensed
to use patents or technology owned by others. From time to time claims of patent infringement are made by or against us. None
of the claimsagainst us has had, and we believe that none of the current claimswill have, amaterial adverse effect upon us. While
intheaggregateour patentsand licensesare consideredimportant inthe operationof our business, we do not consider them of such
importance that their expiry would materially affect our business.

RISK FACTORS

The industry in which we compete and the business we conduct are subject to anumber of risk and uncertainties. These risks
and uncertainties, together with certainassumptions, also underlietheforward-1ooking statementsmadeinthis Annual Information
Form. In order to fully understand these risks, uncertainties and assumptions, you should carefully consider the following risk
factors in addition to other information included in this Annual Information Form.

Risks Relating to the Automotive Industry
An economic downturn could reduce our profitability

Our automotive operationsare directly related to levels of global automotive production. The global automotive industry is
cyclical andis sensitive to changes in certain economic conditions such asinterest rates and consumer demand. Therate of global
economic growth, particularly in the United States and parts of Europe, has slowed since 2001, partially due to the events of
September 11, 2001 and the ensuing war against terrorism, the U.S.-led coalition’s war against Irag, the impact of a series of
corporate accounting scandal s in the United States and a number of other geopolitical and economic factors. A series of interest
rate cuts by the Federal Reserve Bank in the United States, the Bank of Canada, the European Central Bank and central banksin
variouscountrieshaveledtorelativelylow interest ratelevel sinmany of thesecountries. L ow interest rates, together with avariety
of incentivesoffered by automobilemanufacturersledto stronglevel sof consumer demandfor such items as automobilesin some
countriesfor part of 2002. However, significant economic uncertaintyremainsin North America, Europe, Asiaand therest of the
world. A declinein consumer demand for automobiles as aresult of aloss of confidence in the economy, fears of war, political
instability or terror attacks, interest rateincreases, areductioninvehicleincentive programsby automobile manufacturers or other
geopoalitical, economicor other factorscould prompt automobile manufacturersto cut productionvolumes. Any material decline
in production volumesin any of our principal North American, European or Asian markets could significantly lower our profit
margins.

We face increasing price reduction pressures from our customers that could reduce our profit margins

Wehaveinthe past enteredinto, andwill continueto enter into, long-term supply arrangementswith automobile manufacturers
which providefor, among other things, price concessions over the supply term. To date, these concessions have been largely offset
by cost reductions arising principally from product and processimprovements and price reductionsfrom our suppliers. However,
the competitive automotive industry environment in North America, Europe and Asia has caused these pricing pressures to
intensify. From time to time, some of our largest customers have demanded additional price concessions and retroactive price
reductionswhich could have an adverseimpact on our future profit margins, although the net effect of these price concessionsand
reductions has not been material to date. Inaddition, weexpect that our customerswill usevariousel ectronic commerceinitiatives
suchasCovisint, anelectronic businessexchange, aswell asInternet-based auctions, inorder to further reducetheir costs. Thefull
effect of electronic commerce initiatives on the prices of products and services we sell to automobile manufacturers and on the
costs of products and serviceswe obtainfrom our suppliersisuncertain. Wemay not continueto be successful in offsetting price
concessions and reductions agreed to from timeto time with automobile manufacturers. To theextent that these price concessions
and reductions are not offset through cost reductions, our future profit margins would be adversely affected.
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Our customers increasingly require us to absorb more fixed costs in our unit pricing, which could reduce our profitability

Weare under increasing pressureto absorbmorecostsrelated to product design, engineering and tooling aswell as other items
previously paidfor directly by automobile manufacturers. In particular, some automobile manufacturers have requested that we
pay for design, engineering and tooling costs that are incurred up to the start of production and recover these costs through
amortization in the piece price of the applicable component. Contract volumes for customer programs not yet in production are
based on our customers’ estimatesof their own future production level sby vehiclebody type. However, actual productionvolumes
may vary significantly from these estimates due to lower than expected consumer demand, new product launch delays and other
factors, often without any compensation to us by our customers. We do not typically rely solely on our customers’ estimates of
productionvolumes, but re-eval uate their estimates based on our own assessment of future productionlevelsby vehiclebody type.
For programs currently under production, we are typically not in a position to request price changes when volumes differ
significantly from production estimates used during the quotation stage. If estimated production volumes are not achieved, the
design, engineering and tooling costs incurred by us may not be fully recovered. Similarly, future pricing pressure or volume
reductions by our customers could also reduce the amount of amortized costs otherwise recoverable in the unit price of our
products. Although these factors have not been materia to date, either of these factors could have an adverse effect on our
profitability.

We are increasingly requested to assume product warranty, recall and product liability costs, which could have a negative
effect on our operations and financial condition

Automobile manufacturers areincreasingly requesting that each of their suppliers bear the costs of therepair and replacement
of defective products which are either covered under automobile manufacturer’s warranty or are the subject of arecall by the
automobile manufacturer and which were improperly designed, manufactured or assembled by their suppliers. Theobligation to
repair or replace such parts, or aregquirement to participateinaproduct recall, could have an adverse effect on our operationsand
financial condition.

We are also subject to the risk of exposure to product liability claimsin the event that the failure of our products resultsin
bodilyinjury and/or property damage. Wemay experience material product liability losses inthe future and may incur significant
coststo defend such claims. Wecurrently have product liability coverage under our insurance policies. Thiscoveragewill continue
until August 2003, subject to renewal onan annual basis. In addition, some of our European subsidiaries maintain product recall
insurance, whichisrequired by law in certainjurisdictions. We cannot guarantee that our insurance coverage will be adequatefor
any liabilities we may incur. Furthermore, we cannot guarantee that our coverage will continue to be available at premiums and
on other terms acceptable to us. A successful claim brought against usin excess of our available insurance coverage may have a
material adverse effect on our operations or financial condition.

The financial distress of a critical component sub-supplier could adversely affect our operations or financial condition

We rely on a number of sub-suppliers to supply us awide range of components required in connection with our business.
Economic conditions, intense pricing pressures on suppliers and anumber of other factors haveleft many automotive component
suppliersinfinancial distress. Thecontinued financial distress or theinsolvency or bankruptcy of amajor component sub-supplier
could disrupt the supply of components to us by these suppliers, possibly resulting in a temporary disruption in the supply of
products by usto our automobile manufacturer customers. Any prolonged disruptioninthe supply of critical components by our
sub-suppliers, theinabilityto re-source productionof acritical component fromafinancially distressed supplier, or anytemporary
shut-down of one of our production lines or the production lines of our customers, could have amaterial adverse effect on our
operations or financial condition.

In many caseswherewe act asamodul e supplier, integrator or vehicle assembler, we are responsible for ensuring the quality
of the components supplied to usby sub-suppliers. Whilewe take anumber of stepsto ensurethat sub-suppliersremainliablefor
any product warranty claims, product liability claimsor costs arising from product recalls rel ating to the components supplied by
such sub-suppliers, we may be liable to our automobile manufacturer customers if our sub-suppliers become insolvent or are
otherwise unable to assume full responsibility for the product warranty claim, product liability claim or product recall costs.

We are dependent on outsourcing by automobile manufacturers

Weare dependent on outsourcing by our automobile manufacturer customers. The extent of thisoutsourcing is dependent on
anumber of factors, including:
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» thecogt, quality and timeliness of external production relative to in-house production by automobile manufacturers;

. relative technological capability;

»  thedegree of unutilized capacity at automobile manufacturers facilities;

. collective bargaining agreements between labour unions and automaobile manufacturers; and

. relations between labour unions and automobile manufacturers.

Any significant decreasein outsourcing by automobile manufacturerswould likely have an adverse effect on our profitability.
Technological and regulatory changes may adversely affect us

Changes in competitive technologiesor regulatory or industry requirements may render some of our products obsolete. Our
ability to anticipate changesintechnology and regulatory or industry requirementsand to devel opandintroduce new and enhanced
products successfully on atimely basiswill be a significant factor in our abilityto grow and remain competitive. We may not be
able to anticipate or achieve the technological advances necessary for, or to comply with regulatory or industry requirementsin
amanner which will allow, usto remain competitive and prevent our products from becoming obsolete. We are also subject to
the risks generally associated with new product introductions and applications, including lack of market acceptance, delaysin
product development and failure of products to operate properly. Any of these changes could have an adverse effect on our
operations and financial condition.

Increased energy prices could reduce global demand for automobiles and increase our costs, resulting in lower profits

Thepriceof crude oil hasbeen unstablein recent months, increasing significantly latein2002 and earlyin 2003 inanticipation
of theU.S.-led coalition’ swar onIrag, but subsequently decreasingfollowing thecessationof hostilitiesinlrag. Material increases
inthe price of crudeoil have, historically, been acontributing factor to theoverall reductionintheglobal demandfor automobiles.
A significant future increase in the price of crude oil could further reduce global demand for automobiles and shift customer
demand away from larger cars and light trucks (including sport utility vehicles) in which we have relatively higher content. Oil-
based products are also critical elements in various components utilized by usand our suppliers, including resins, colorants and
polymers. Material increasesinthe price of crudeoil, natural gasor in energy would likely increase the cost of manufacturing or
supplying someof our productsand we may not be ableto passthese increased costs along to our customers, thereby reducing our
profits.

Significant increases in raw material prices could increase our costs and result in lower profits

Raw material costsfor materialssuch assteel and resinsoften compriseasignificant proportionof thetotal cost of components
manufactured by us. Anysignificant increaseinthe pricesof raw material srequired by usinour operationscoul dincreaseour costs
and decrease our profits.

Wegenerally purchase our raw materialsfrom supplierslocatedin thejurisdictionsinwhich we have manufacturing operations,
however, we have purchased raw materials offshore when there have been domestic shortages of materials such as certain high
quality grades of steel. Wegenerally do not carry inventories of raw materialsin excess of those required to meet productionand
shipping schedules. To date, we have not experienced any significant difficulty in obtaining supplies of raw materials, however,
the inability to obtain raw materialsinthe quantitiesrequired by usin our operations could disrupt the supply of our products to
our customers and have an adverse effect on our operations and financial condition.

Risks Relating to Our Business

Decreases in production volumes of specific vehicles or products by our customers could have an adverse effect on our
profitability

Although we supply parts to most of the leading automobile manufacturers, the majority of our salesareto three automaobile
manufacturers. Our worldwidesalesto DaimlerChrysler, General Motorsand Ford represented approximately 29%, 22% and 20%,
respectively, of our total consolidated automotive sales in calendar 2002. M oreover, whilewe supply partsfor awide variety of
vehicles produced in North America and Europe, we do not supply partsfor all vehicles produced, nor is the number or value of
parts evenly distributed among the vehiclesfor which we do supply parts. In particular, in calendar 2002, approximately 37% of
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our consolidated automotive saleswere generated by products supplied for inclusioninfive vehicle platforms. Products supplied
for the DaimlerChryder minivan and General Motor’s GMT 800 full-size pick-up trucks and sport utility vehicles constituted
approximately 14% and 11%, respectively, of our consolidated automotive sales for that period.

There has been anindustry trend toward more “ brand hopping” among consumersinrecent years, with consumers’ preferences
changing rel atively quickly and dramaticallyinsomeinstances. Shiftsin market share among vehicles coul d have an adverse effect
onour salesand on our profit margins. The contracts we have entered into with many of our customersareto supply acustomer’s
requirementsfor all thevehiclesit producesin a particular model, rather than for manufacturing aset quantity of products. These
contracts range from oneyear to thelife of amodel, usually several years, and do not require the purchase by the customer of any
minimum number of parts.

Inaddition, the early termination, | 0ss, renegotiation of thetermsor delay in theimplementation of any significant production
contract with any of our customers could reduce our profitability. Any changes in the anticipated production volume of our
products, particul arly those supplied for the DaimlerChryder minivan and General Motors GMT 800 line of vehicles, asaresult
of any of the above factors could reduce our profitability.

Fluctuations in relative currency values could adversely affect our profitability

Although our financial results are reported in U.S. dollars, asignificant portion of our sales and operating costs are realized
in Canadian dollars, Euros, the British Pound and other currencies. Significant long-term fluctuationsin relative currency values
may adversely affect our profitability. Inparticular, our profitability may beadversely affected by asignificant strengthening of the
U.S. dollar against the Canadian dollar, the Euro, the British Pound or other currenciesin which we generate revenues.

Increased unionization activity at some of our plants may increase our costs

The CAW and UAW have in the past mounted a number of major organizing drives at certain of our divisions, as aresult of
which we concluded collective bargai ning agreements covering employees of Intier’ sMissi ssauga Seating, | ntegram Windsor and
Innovatech seating divisionsinOntario and Intier’ sOntegraBrightoninteriorsdivisioninMichigan. Inaddition, employeesat three
of our divisionsin the United States are expected to vote on union representation over the next 18 months. We believe that the
collective agreements recently negotiated with the CAW and UAW recognize our operating principles, including our Employee
Charter. If weare successful inoperating thesefour divisionswiththeseforms of collective agreements, wewill examinewhether
to extend theseforms of agreementsto some of our other plantsin Ontario and Michigan if our employees at these plants votein
favour of unionization in the future. We are unable to predict whether we will successfully conclude collective bargaining
agreementswiththese unionsfor employees at other divisionsin the future, or what impact unionization will have on our costs.
In addition, the CAW and the UAW have in the past attempted to pressure some of our automobile manufacturer customers to
encourage their suppliersto assumeaneutral positionwithrespect to unionizationat their plants. In North America, the employees
of only three of our divisionsin Canada and three of our divisionsin the United States are currently represented by unions.

Our operations may be adversely impacted by work stoppages and other labour relations matters

If our hourly workforce becomes more unionized in the future, we may be subject to work stoppages and may be affected by
other labour disputes. To date, we have not experienced any work stoppages, hor have we experienced any disputes with unions
that have had amaterial adverse effect on our operations. However, future disputeswith labour unionsmay not beresolvedinour
favour and we may experience significant work stoppages in the future, causing usto incur significant expenses related to work
stoppages or other disputes.

We may not be able to compete successfully with some competitors that have substantially greater market share than us

The automotive parts supply market is highly competitive. We face competition from a number of sources, including:

. our automobile manufacturer customers (and their related parts manufacturing organizations);

. existing and new suppliers to these manufacturers; and
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. manufacturers of product alternatives.

Some of our competitors have substantially greater market share than us and are dominant in certain of the marketsin which
we operate. We may not be able to compete successfully with our existing competitors or with any new competitors.

Delays in program launches or delays in the construction of new facilities required for program launches could reduce
our profitability

Fromtimetotime, weexpand our production capacity through the constructionof new manufacturing facilities. New facilities
are often required to accommodate the award of new business from our customers or to facilitate the introduction of new
manufacturing processes or technologies. However, the construction of new facilitiesinvolvesanumber of areas of operational
andfinancial risks. For example, construction delays associated with poor weather, labour disruptions, cost overruns, shortages
of construction materials and delays associated with the installation, testing and start-up of new production equipment or
manufacturing processes coul d reduce our profitability. Since many new facilities are constructed to accommodate the launch of
new customer production programs, acustomer’ s ability to launch anew vehicle program could negatively impact our customer
relationships as well as expose us to reimbursement claims by our customers for costs arising out of such delays and could
adversely affect our operations and future profitability.

Changes in laws and governmental regulations could have an adverse effect on our operations

A significant changeinthecurrent regul atory environment inwhich wecarryonbusiness coul d adversely affect our operations.
Our operations could be adversely impacted by significant changes in tariffs and duties imposed on our products, particularly
significant changes to the North American Free Trade Agreement.

We may be adversely affected by the environmental and safety regulations to which we are subject

We are subject to awide range of environmental laws and regulations relating to air emissions, wastewater discharge, waste
management and storage of hazardoussubstances. Weare a so subject to environmental laws requiring investigation and clean-up
of environmental contamination and are in various stages of investigation and clean-up at our manufacturing facilities where
contaminationhasbeenalleged. Estimating environmental clean-upliabilitiesis complex and heavily dependent on the nature and
extent of historical information and physical data relating to the contaminated site, the complexity of the contamination, the
uncertainty of which remedy to apply and the outcome of discussions with regulatory authorities relating to the contamination.
In addition, these environmental laws and regul ations are complex, change frequently and have tended to become more stringent
and expensive over time. Therefore, wemay not havebeen, andinthefuture may not be, in complete compliancewithall such laws
and regulations, and we may incur material costs or liabilities as aresult of such laws and regulations significantly in excess of
amounts we have reserved.

Risks Relating to Our Non-Automotive Business
We are subject to risks relating to the gaming industry
Weare subject to risks relating to the gaming industry asaresult of our controlling equity stakein MEC. Theserisksinclude:
. adeclinein popularity of horse racing;
. declining on-track attendance and increasing competition in simulcasting;

. dependenceon government regul ationand approval sand the consequences of amendmentsto, or thefailureto obtain, such
approvals,

. adecision to prohibit, delay or remove alternative gaming rights at racetracks in jurisdictions in which MEC owns or
operates aracetrack;

. theinability to obtain additional governmental approvalsor amendmentsto current lawsrequiredinorder to enable MEC
to expand its gaming operations,
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implementation of some of the recommendations of the National Gambling Impact Study Commission;

competition from other racetrack operators, including those in states where more extensive gambling operations are
authorized;

areduction in the amount wagered at MEC’ s facilities due to competition from non-racetrack gaming operators;
competition from internet and other forms of gaming;

expansion of gaming conducted by Native American groups,

the vulnerahility of gaming to additional or increased taxes or fees,

seasonal fluctuations in operating results;

unfavourable westher conditions,

the size of the horse population in areas in which MEC' s racetracks are located;

an interruption of operations at MEC' s Californiaracetracks due to an earthquake;

adeclinein general economic conditions; and

other factors affecting the gaming industry.
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ITEM 4. SELECTED CONSOLIDATED FINANCIAL DATA

Thefollowing selected income statement and financial positiondatahavebeen derived from, and shouldbereadinconjunction
with, our consolidated financial statementsfor the calendar years ended December 31, 2002, 2001 and 2000, which are based on
Canadian generally accepted accounting principles. Our consolidated statements of income and retained earnings for the calendar
yearsended December 31, 2002, 2001 and 2000, our consolidated balance sheetsasat December 31, 2002 and 2001 and the report
of Ernst & Young LLP are contained in our Annual Report to Shareholders for the Y ear Ended December 31, 2002.

SELECTED CONSOLIDATED FINANCIAL DATA®

Calendar
Years ended December 31,
2002 2001 2000

(inmillions of U.S. dollars, except per sharefigures)

Income Statement Data

Sdles:
AULOMOLIVE .ottt ettt sttt ns s e $12,422 $10,507 $10,099
Magna Entertainment COrp. ......ooeeeererinieienerinee e 549 519 414
NELINCOIME ... 554 579 596
Net income from OPErationNS(2) ........ccccrrrieeererinieienererieee e 550 521 495
Earnings per Class A Subordinate Voting or Class B Share:
BASIC ettt 5.83 6.55 7.02
DIULEA ...ttt bbb 5.82 6.20 6.44
Diluted earnings per share from operations(2) .......c.cocceeeeveverecencrennn 5.77 5.56 5.32
Cash dividends paid per Class A Subordinate Voting or Class B Share 1.36 1.36 1.24
Financial Position Data
WOTKING CaPITEL ......eoveeieirieeerieeee e 1,433 1,313 1,054
TOE BSIELS ..t 10,142 7,901 7,405
Net cash (debt):
Cash and Cash EQUIVAIENES ........cccucurereriecerrreeiee e 1,227 890 620
Bank iNdeDtEANESS ... 272 308 338
Long-term debt (including portion due within oneyear) .........cccccee.... 417 298 314
Debentures’ interest obligation ...........coeeerrreeennneenre e 106 114 191
NEL CESN (AEDL) ..t 432 170 (223)
MINOFTLY INEEIESE ...ttt e 710 441 356
Shareholders' EQUILY ........ooceerirerireerreseeie e 5,421 4,482 4,200

Q) Certain figures have been restated. Pleaserefer to the notes to our consolidated financia statements as at and for the three years ended
December 31, 2002 contained in our Annual Report to Shareholders for the Y ear Ended December 31, 2002.

2 We measure and present net income from operations and diluted earnings per share from operations becausethey are measures that are
widdly used by analysts and investors in evaluating our operating performance. However, net income from operations and diluted
earnings per sharefromoperations do not have any standardized meaning under Canadian generaly accepted accounting principles and
are therefore unlikely to be comparable to similar measures presented by other companies.

Net income from operations and diluted earnings per share from operations are based on net income and diluted earnings per share as
prepared in accordance with Canadian generally accepted accounting principles, with the following adjustments:

2,002 2,001 2,000
NEt iNCOME S TEPOMEM .......ecveveriiceicieeceeetee e $ 554 $ 579 % 596
Exclude: Other income (net of related taxes) .......oocveevveervereseeneene (4 (46) (201)
Future inComMe tax rECOVENY ........ccevvieereenersieeneeeeseeeseeenes - (12) -
Net income from OPEFaioNS ........ccoveerrierreee e s et ee e 550 521 495
Diluted earnings per share as reported ..........coovvvevevresesesnsesnnnns $ 5.82 $ 6.20 $ 6.44
Exclude: Other income (net of related taxes) .......oocvevvveervereseeneenne (0.05) (0.51) (1.12)
Future inComMe tax rECOVENY ........ccevvieereenersieesieeeeseeeneeenes - (0.13) -
Diluted earnings per share from operations .........cc.ccoevevsvsivsesenennn $ 5.77 $ 5.56 % 5.32
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SUPPLEMENTARY QUARTERLY DATA (unaudited)®
(in millions of U.S. dollars, except per share figures)

Year ended December 31, 2002 March 31 June 30 September 30 December 31 Total
SAIES .. $ 3121 $ 3273 $ 3027 $ 3550 $ 12,971
Net Income 153 159 132 110 554
Earnings per Class A Subordinate Voting or
Class B Share:
BESIC .o $ 173 % 164 % 141  $ 110 $ 5.83
DIlULEA ... 1.65 1.63 1.40 1.10 5.82
Year ended December 31, 2001 March 31 June 30 September 30 December 31 Total
SAIES e $ 2863 $ 2817 $ 2517 % 2,829 $ 11,026
Net Income 144 213 104 118 579
Earnings per Class A Subordinate Voting or
Class B Share:
BESIC .o $ 168 $ 256 % 104 % 131 % 6.55
DIlULEA ... 154 2.24 1.02 1.28 6.20
(D] Certainfigureshavebeenrestated. Pleaserefer to the notesto our consolidated financia statementsasat andfor thethree

yearsended December 31, 2002 contained inour Annual Report to Shareholdersfor the Y ear Ended December 31, 2002.
DIVIDENDS
Holdersof our Class A Subordinate V oting Sharesand Class B Sharesare entitled to apro rated amount of any cash dividends

declared by our Board of Directorsonthese shares. Thefollowing table setsforth the dividends per sharewehavepaidonour Class
A Subordinate Voting Shares and Class B Sharesin respect of the fiscal periodsindicated:

Fiscal Period Payment Date Record Date Amount Per Share
Calendar 2003 (t0 date) .......cccorveerereruenenes June 16, 2003 May 31, 2003 $0.34
March 18, 2003 March 7, 2003 $0.34
Calendar 2002 .......cccoveeeeevee e, December 16, 2002 November 29, 2002 $0.34
September 16, 2002 August 30, 2002 $0.34
June 14, 2002 May 31, 2002 $0.34
March 15, 2002 March 1, 2002 $0.34
Calendar 2001 .......ccocvvvereveeceec e, December 14, 2001 November 30, 2001 $0.34
September 17, 2001 August 31, 2001 $0.34
June 15, 2001 May 31, 2001 $0.34
March 16, 2001 March 5, 2001 $0.34
Calendar 2000 ......ccccoovevrevee e, December 15, 2000 November 30, 2000 $0.34
September 15, 2000 August 31, 2000 $0.30
June 15, 2000 May 31, 2000 $0.30
March 10, 2000 February 25, 2000 $0.30

We started paying cash dividends on our Class A Subordinate Voting Shares and Class B Shares (or their predecessors) on a
quarterlybasisin 1967. We have declared dividends in respect of each of the last 46 fiscal quarters, up to and including thefirst
quarter of calendar 2003. The payment of future dividends and the amount thereof will be determined by our Board of Directors
inaccordancewith our Corporate Constitution (see“ITEM 8. CORPORATE CONSTITUTION — Dividends; Minimum Profit
Performance” below), taking into account earnings, cash flow, capital requirements, our financial condition and other relevant
factors.

In fiscal 1994, we established a dividend reinvestment plan in which registered shareholders have the option to purchase
additional Class A Subordinate Voting Shares through the investment of cash dividends paid on their shares.
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ITEM 5. MANAGEMENT’S DISCUSSION AND ANALYSIS

Referenceismadeto the* Management’ sDiscussionand Analysisof Resultsof Operationsand Financial Condition” contained
on pages 37 to 51 of our Annual Report to Shareholders for the Year Ended December 31, 2002, which is incorporated by
reference into this Annual Information Form.

ITEM 6. MARKET FOR SECURITIES

Our ClassA SubordinateV oting Sharesarelisted and posted for trading on The Toronto Stock Exchange (MG.A) and The New
Y ork Stock Exchange (MGA). Our Class B Shares are listed and posted for trading on The Toronto Stock Exchange (MG.B).

The holders of our Class A Subordinate VVoting Shares are entitled to one vote per share. The holders of our Class B Shares
are entitled to 500 votes per share. Under present law and the attributes of our Class A Subordinate Voting Shares and Class B
Shares, neither atender offer to holdersof our ClassB Sharesnor aprivate contract to purchase ClassB Shares (regardless of the
price paid for these shares) would necessarily result in an offer to purchase our Class A Subordinate Voting Shares.

Our 8.65% Series A Preferred Securities due September 30, 2048 are listed and posted for trading on The Toronto Stock
Exchange (MG.PR.A) and our 8.875% Series B Preferred Securities are listed and posted for trading on The New Y ork Stock
Exchange (MGPRB).

ITEM 7. DIRECTORS AND OFFICERS

DIRECTORS

Asat May 8, 2003, our Board of Directors consists of the following members:

Name and Municipality of Residence Director Since Principal Occupation

WILLIAM H. FIKE ..ot June 5, 1995 Corporate Director

Ft. Myers, Florida

MANFRED GINGL .....oooiuriririniriniresires et isessiseesineens January 14, 2002 Executive Vice-Chairman of the Company and

Kettleby, Ontario Vice-Chairman and Chief Executive Officer of
Tesma International Inc. (Manufacturing)

MICHAEL D. HARRIS(2) .....ociuririreeireeiresinesisesisesiseesineens January 8, 2003 Consultant and Senior Business Advisor,

Toronto, Ontario GoodmansLLP

(Barristers and Solicitors)

EDWARD C. LUMLEY (2)(3) .ceoeurereeresirersirensiresisessisensineens December 7, 1989 Vice-Chairman, BMO Nesbitt Burns
South Lancaster, Ontario (Investment and Corporate Banking)
KARLHEINZ MUHR(L) ..ocovuririririreeiresiree et March 8, 1999 Chairman and Chief Executive Officer,
Greenwich, Connecticut Volaris Advisors (Risk and Asset Management)
GERHARD RANDA ...ttt snaes July 19, 1995 Chairman, Supervisory Board, Bank Austria
Vienna, Austria Creditanstalt AG

(Investment and Corporate Banking)
DONALD RESNICK (1)(4) .eeerererererreserensiressisessisessssesseneens February 25, 1982 Corporate Director
Toronto, Ontario
ROYDEN R. RICHARDSON (1)(2)(4) ..oceerererererererennerenns October 31, 1990 President, RBQ Limited (Investments)
Schomberg, Ontario
BELINDA STRONAGCH ......cceiirrneineineineisesssssssensenesenens December 8, 1988 President and Chief Executive
Aurora, Ontario Officer of the Company
FRANK STRONACH .......ooiiirrenereineresseeseesessssessensesesenens December 10, 1968 Partner, Stronach & Co
Oberwaltersdorf, Austria (Consultant)

35



Name and Municipality of Residence Director Since Principal Occupation

FRANZ VRANITZKY ..ottt ssenees June 11, 1997 Corporate Director

Vienna, Austria

SIEGFRIED WOLF ...ttt eseees March 8, 1999 Executive Vice-Chairman of the Company and
Weikersdorf, Austria Chairman of the Supervisory Board of Magna

Steyr (Manufacturing)

(1) Member of the Audit Committee.

(2) Member of the Corporate Governance and Compensation Committee.
(3) Lead Director of the Board of Directors.

(4) Member of the Environmental Committee.

All of our directors were elected to their present terms of office by our shareholders at our Annual Meeting of Shareholders
heldon May 8, 2003. Theterm of officefor each director expiresat the conclusion of thenext annual meeting of our shareholders.
At present, no executive committee of the Board of Directors has been constituted.

All of the directors held the principal occupationsidentified above (or another position with the same employer) for not less
thanfiveyearswith the exception of Messrs. Fike, Harris, Richardson, Vranitzky and Muhr. Mr. Fikeserved asour Vice-Chairman
or in other senior capacities with us between October 19, 1994 and January 1999, after which he worked as a consultant for us
until January 2000. Prior to that time, Mr. Fike was employed by Ford Motor Company for over 28 yearsin variousengineering,
manuf acturing and management positions, including asaFord corporatevice-president, President, Ford Europeand President, Ford
Brazil. Mr. Harriswasthe Premier of Ontario from June 1995 until March 2002 and has acted asabusiness consultant since that
date and as a Senior Business Advisor to Goodmans LLP since October 2002. Mr. Richardson has served as President, RBQ
Limited (Investments) since its formation in 1983. Mr. Richardson also served as a director of Gateway Telecom Canada Inc.
between March 1999 and December 2000 and as chairman between November 1999 and September 2000. Prior to that,
Mr. Richardson served asaconsultant for Royal Bank Investment Management Inc. since November 1, 1996, prior to whichtime
hewas Vice-Chairman and Director, Richardson Greenshields of CanadaLimited. Dr. Vranitzky, in addition to servingin certain
advisory capacities, has held the principal occupation above since January 1997, prior to which time he served as the Federal
Chancellor of Austriafor approximately 11 years. Mr. Muhr has held the principal occupation above since June, 2000, prior to
which he was Managing Director, Private Banking at UBS AG commencing February 1, 1999. Prior to that time, he was Chief
Operating Officer for Latin AmericaCorporate Financeat WarburgDillon Read (adivision of UBS) for approximatelythreeyears.
Before joining Warburg Dillon Read, Mr. Muhr worked for Credit Suisse First Bostonin several capacities, including serving as
the head of its European fixed income trading and sales operations.

Mr. W. G. Davisresigned asaDirector and asLead Director effective December 23, 2002, after having served as Lead Director
since August 1, 1996 and as a member of the Board since June 6, 1985.

OFFICERS

Asat May 8, 2003, our officers consisted of the following persons:

Name and Municipality of Residence Principal Occupation

FRANK STRONACH ...ttt eseasesesesesees Chairman of the Board (since November 1971)
Oberwaltersdorf, Austria

BELINDA STRONACH ..ottt seeees President (since February 2002) and Chief Executive Officer (since February 2001)
Aurora, Ontario

MANFRED GINGL ..ottt eeees Executive Vice-Chairman (since May 2002)
Kettleby, Ontario

SIEGFRIED WOLF ..ot Executive Vice-Chairman (since May 2002)
Weikersdorf, Austria

WILLIAM BIGGAR ...ttt eseasessassseaes Executive Vice-President (since November 2001)
Toronto, Ontario
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Name and Municipality of Residence Principal Occupation

DAVID CARROLL ..ottt seees Executive Vice-President, Marketing and Corporate Planning (since August 2001)
Toronto, Ontario

J BRIAN COLBURN ....c.cootiiriirireinirtnireieiseie e ineens Executive Vice-President, Specia Projects (since May 1992) and Secretary (since January
Toronto, Ontario 1994)
WERNER CZERNOHORSKY .....oooturiiereeereeineeeseseesessaseseees Executive Vice-President (since May 2002)

Richmond Hill, Ontario

VINCENT J GALIF] ot Executive Vice-President (since September 1996) and Chief Financial Officer (since
Woodbridge, Ontario December 1997)
PETER KOOB ...ttt ssses Executive Vice-President, Corporate Devel opment (since May 2002)

Hausen, Germany

MARC NEEB ..ottt ssses Executive Vice-President, Global Human Resources (since January 2003)
Aurora, Ontario

JEFFREY O. PALMER ..o Executive Vice-President (since January 2001)
Burlington, Ontario

TOM SKUDUTIS ...ttt sneens Executive Vice-President, Operations (since May 2001)
King City, Ontario

CAMERON HASTINGS ....ccviririirieinisisesises s Vice-President, Core Projects (since January 2002)
Pefferlaw, Ontario

RICHARD C. KING ..ottt seses Vice-President, Finance (since March 2003)
Mississauga, Ontario

ROLAND B. NIMMO ...ttt eseiseseaessses Vice-President, Internal Audit (since September 2002)
Aurora, Ontario

JOHN SIMONETTI ettt sneens Vice-President, Taxation (since December 1998)
Toronto, Ontario

KEITH STEIN ...ttt snees Vice-President, Corporate Affairs (since March 1999)
Toronto, Ontario

PATRICK W.D. MCCANN .....cooiirrnitinirseeneeeeseieeeeseeees Controller (since May 2002)
Newmarket, Ontario

All of the officers havehel dthe officesidentified above or another officeor occupationwithusfor not lessthan five yearswith
theexceptionof Messrs. Biggar, Carroll, Czernohorsky, Gingl, Hastings, King, McCann, Neeb, Nimmo and Palmer. Prior tojoining
us, Mr. Biggar served as the Executive Vice-President and Chief Financia Officer of Cambridge Shopping CentresLimited from
August 1999 to March 2001 and the Senior Vice-President, Investments of Barrick Gold CorporationfromApril 1996 to January
1999. Prior to August 2001, Mr. Carroll served as the Vice-President, Planning and Corporate Development of Tesma since
February1996. Mr. Czernohorsky served asaconsultant to usfrom 1993 until October 1998 and servedinvariouscapacitiesprior
t0 1993. Mr. Gingl has served as the President and Chief Executive Officer of Tesma since 1995 and also held variouspositions
with us between January 1981 and November 1992. Mr. Hastings previously served as Assistant General Manager of Cosma's
Maple Stamping division since August 1990. Prior to joining us, Mr. King was a partner with the accounting firm Deloitte &
Touche LLP from June 2002 to March 2003, prior to which heheldvariouspositionswith Arthur Andersen LLP from May, 1989,
including partner from September, 2000. Prior to joining usin April 1999, Mr. McCann served in various capacities with Ernst
& Young LLP from September 1993. Mr. Neeb has held variouspositions with us since November 1998, prior to whichtime he
was employed asthe Chief Administrative Officer (City Manager) for the Town of Aurorasince July 1995. Prior to joining us,
Mr. Nimmo was a partner at the accounting firm Deloitte & Touche L.L.P. from June 2002 to August 2002, a partner with the
accounting firm Arthur Andersen L.L.P. from November 2000 to May 2002 and, prior to November 2000, President of Nimmo
Financial Corporation, aconsulting firm. Mr. Palmer was employed by usin January 2001, prior to which hewasapartner at the
law firm of Davies, Ward & Beck LLP since 1985.
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Thenumber and percentage of securitiesof each classof our voting securities beneficially owned, directly or indirectly, or over
whichcontrol or directionwasexercised by all of our directorsand officersasagroup (26 persons), was 4,250,003 (approximately
4.5%) of the Class A Subordinate V oting Shares and 930,063 (approximately 84.8%) of the ClassB Shares, asat May 8, 2003.

ITEM 8. CORPORATE CONSTITUTION

Our Corporate Constitution forms part of our charter documents. The Corporate Constitution defines the rights of our
employeesand investorsto participatein our profitsand growth and imposes discipline on our management. The brief description
of the principal features of our Corporate Constitution which follows is subject to the detailed provisions of the Corporate
Constitutionascontainedinour charter documents. Thedescriptionwhichfoll owsdoesnot purport to becompleteandisqualified
initsentirety by reference to the detailed provisions of the Corporate Constitution as contained in our charter documents.

Board of Directors

Our Corporate Constitution requiresthat amajority of themembersof our Board of Directors beindividual swho are not also
our officers, employees or persons related to our officers or employees.

Employee Equity Participation and Profit Sharing Programs

Our Corporate Constitutionreguiresthat 10% of our employeepre-tax profitsbeforeprofit sharing (asdefined inthe Corporate
Congtitution) for each financial year be alocated in that financial year or the immediately following financia year to:

»  theemployeeequity participation and profit sharing programsand any other profit sharing programswe have established
for our employees; and

. our defined benefit pension plan (for participating employees).

Employees of Tesma, Decomaand Intier participatein parallel employee equity participationand profit sharing programsand
thusarenot eligibleto participatein our corporate level program. Membersof divisional, automotive systemsgroupand executive
management do not participate in these employee equity participation and profit sharing programs. Employees of MEC do not
participate in our corporate level employee equity participation and profit sharing program or aparallel program.

Dividends; Minimum Profit Performance

Our Corporate Constitution provides that unless otherwise approved by ordinary resolution of the holders of each of our
Class A Subordinate Voting Shares and our Class B Shares, voting as separate classes, the holders of our Class A Subordinate
Voting Shares and Class B Shares will be entitled to receive and wewill pay, if, as and when declared by our Board of Directors
out of funds properly applicable to the payment of dividends, non-cumulative dividendsin respect of each financial year so that
the aggregate of the dividends paid or payablein respect of such year is:

. equal to at least 10% of our after-tax profits (as defined in the Corporate Constitution) after providing for dividendson
preference shares, if any, for such year; and

. on average, equal to at least 20% of our after-tax profits (asdefined in the Corporate Constitution) after providing for
dividends on preference shares, if any, for such financia year and the two immediately preceding financial years.

If at any time our after-tax profits (as defined in the Corporate Constitution) are less than 4% of the average stated capital
attributable to our Class A Subordinate Voting Shares and Class B Shares at the beginning and at the end of thefinancial year in
question, for two consecutive financial years or we fail to pay the required dividends described above for a period of two
consecutive financial years, the holders of our Class A Subordinate Voting Shares will, until the 4% return is achieved in a
succeeding financial year and all required dividends, if any, are paid, have the exclusive right, voting separately as a class, to
nominate and elect two directors at the next meeting of our shareholdersat which directorsareto beelected, suchright toincrease
the number of directors which may be elected to continue for each consecutive two year period. If the 4% return is not achieved
or arequired dividendisnot paidfor any two consecutivefinancia yearsfollowing theinitial two consecutivefinancia years, then
holders of our Class A Subordinate VVoting Shareswill, until the 4% return is achieved for one financial year and all required
dividendsare paid, have the exclusive right, voting separately as a class, to nominate and el ect two additional directorsat the next
meeting of shareholders at which directors are to be elected. Once the right of holders of our Class A Subordinate V oting Shares
to elect such directors terminates, the directors who had been so elected will nonetheless serve until their successors are duly
elected at the next meeting of our shareholders.
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Authorized Share Capital

Except as otherwise approved by the holders of at least a majority of each of our Class A Subordinate Voting Shares and
Class B Shares, voting as separate classes, our Corporate Constitution prohibits:

. an increase in the maximum number of authorized shares of any class of our capital stock (other than our Class A
Subordinate Voting Shares which may be issued in an unlimited amount); and

»  thecreation of any new class or series of capital stock having voting rights (other than on default in the payment of
dividends) or having rights to participate in our profits (other than securities convertible into existing classes of shares
or aclassor series of shares having fixed dividends or dividends determined without regard to profits).

Unrelated Investments

Unless approved by the holders of at least amajority of each of our Class A Subordinate Voting Shares and Class B Shares,
voting asseparate classes, our Corporate Constitution prohibitsusfrom making aninvestment (whether direct or indirect, by means
of loan, guarantee, or otherwise) in any “unrelated business” where such an investment, together with the aggregate of all other
investments in unrelated businesses on the date in question, exceeds 20% of our “available equity” at the end of the financial
guarter immediately preceding the date of investment. For purposes of our Corporate Constitution, theterm “unrel ated business’
means any business that:

. does not relate to the design, manufacture, distribution or sale of motor vehicles or motor vehicle parts, components,
assemblies or accessories;

. doesnot utilize technology, manufacturing processes, equipment or skilled personnel inamanner similar to that utilized
or under development by us; or

. does not involve the provision of products or servicesto our suppliers and customers, or the provision of products or
services similar to those provided by our suppliers and customers from time to time.

A business will be deemed to cease to be an unrelated business for purposes of our Corporate Constitution if the net profits
after tax of such business exceed on average 5% of our aggregate investment in such businessfor two out of anythreeconsecutive
yearsafter the date of such investment. For purposesof our Corporate Constitution, theterm “ available equity” isdefined to mean
our total shareholders' equity, less the stated capital of any non-participating preference shares.

Research and Development

Our Corporate Constitution requiresaminimum of 7% of our pre-tax profits (as defined in the Corporate Constitution) for
anyfinancial year to beallocated to research and devel opment during that financial year or theimmediatelyfollowingfinancial year.

Social Objectives

Pursuant to our Corporate Constitution, a maximum of 2% of our pre-tax profits (as defined in the Corporate Constitution)
for any financia year may be allocated to the promotion of “social objectives’ during that financial year or the immediately
following financial year. For purposes of our Corporate Constitution, theterm * social objectives’ means objectiveswhich, inthe
sole opinion of our executive management, are of apolitical, patriotic, philanthropic, charitable, educational, scientific, artistic,
social or other useful nature to the communitiesin which we operate.
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Incentive Bonuses; Management Base Salaries

Our Corporate Constitution provides that aggregate incentive bonuses (which may be paid in cash or in our shares) paid or
payableto “ corporate management” in respect of any financial year will not exceed 6% of our pre-tax profits before profit sharing
(as defined in the Corporate Constitution) for that financial year and that base salaries payable to such management will be
comparableto thoseinindustry generaly. For purposesof our Corporate Constitution, “corporate management” meansour chief
executiveofficer, chief operating officer, chief marketing officer and chief administrative officer and any other employeedesignated
by these persons from time to time to be included within “ corporate management”.

ITEM 9. ADDITIONAL INFORMATION

Additional information, including directors' and executive officers’ compensation and indebtedness, principal holders of our
securities, shareholder performance review graph, report on corporate governance, the report on executive compensation by our
corporategovernance, human resourceand compensation committee, interestsof insidersin material transactionsand other matters,
where applicable, is contained in our Management Information Circular/Proxy Statement dated April 2, 2003 for our most recent
annual meeting of shareholders. Additional financial informationis provided in our consolidated financial statementsasat andfor
the three-year period ended December 31, 2002.

Any person may obtain copies of the following documents upon request from our Secretary, ¢/o Magnalnternational Inc., 337
MagnaDrive, Aurora, Ontario, L4G 7K 1:

(8) when our securities are in the course of adistribution pursuant to a short form prospectus or a preliminary short form
prospectus has been filed in respect of adistribution of our securities,

(i) onecopy of this Annual Information Form;

(i) one copy of our Annual Report to Shareholders for the Year Ended December 31, 2002, which contains the
following items:

— the“Management’s Discussion and Analysis of Results of Operations and Financial Condition”, which isthe
only item incorporated by reference into this Annual Information Form; and

— our financia statements as at and for the three-year period ended December 31, 2002;

(iii) one copy of any of our interim financial statements subsequent to the financial statements for our most recently
completed financial year;

(iv) onecopy of our Management Information Circular/Proxy Statement dated April 2, 2003; and

(v) onecopy of any other documentsthat areincorporated by reference into the preliminary short form prospectusor the
short form prospectus and are not provided under (i) to (iv) above; or

(b) atanyother time, onecopy of any of the documentsreferred to in (a)(i) to (iv) above, provided that we may require payment
of areasonable charge for such copy if the request is made by a person who is not one of our security holders.
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SCHEDULE A
SUBSIDIARIES

Thefollowingisalist of our principal subsidiaries as at December 28, 2002 and their respective jurisdictions of incorporation.
The current corporate names of these subsidiaries are identified below. Parent/subsidiary relationships are identified by
indentations. The percentages of the votes attached to all voting securities, and of each class of non-voting securities, owned by
us or over which control or direction isexercised by usisindicated. Subsidiaries not shown individually each represent less than
10% of our total consolidated revenues and total consolidated assets and, if considered in the aggregate as a single subsidiary,
represent less than 20% of our total consolidated revenues and total consolidated assets.

Voting Securities Jurisdiction of
Incorporation
CosmaAmericaHoldings Inc. 100% Delaware
Cosma International of America, Inc. 100% Michigan
Vehma International of America, Inc. 100% Delaware
Magna Steyr of America, Inc. 100% Delaware
Magna Reflex of America, Inc. 100% Delaware
MagnaMirror Systems Inc. 100% Michigan
Magna Structural Systems Inc. 100% Ontario
Formex Automotive Industries SA. deC.V. 100% Mexico
Magna Steyr Investments S.A. 100% Belgium
Magna Steyr Metalforming AG 100% Austria
Magna Steyr AG & Co. KG 100% Austria
Magna Steyr Powertrain AG 100% Austria
Magna Steyr Fahrzeugtechnik AG & Co. KG 100% Austria
Donnelly Corporation 100% Michigan
Information Products, Inc. 100% Michigan
Donnelly Electronics, Inc. 100% Michigan
Donnelly de Mexico SA.deC.V. 100% Michigan
Donnelly EuroGlas Systems SARL 100% France
Donnelly Mirrors Limited 100% Ireland
Donnelly Holding GmbH 100% Germany
Donnelly Hohe GmbH & Co. KG 66.67% Germany
Bestop, Inc. 60%Y Delaware
New Magna Investments SA. 100% Belgium
Magna International Stanztechnik GmbH 100% Germany
Magna Cartech spal, s.r.o. 100% Czech Rep.
MagnaAutecaAG 100% Austria
Magna Reflex Holding GmbH 100% Germany
1305272 Ontario Inc. 100% Ontario
1276703 Ontario Inc. 100% Ontario
1346457 Ontario Inc. 100% Ontario
MI Developments Inc. 100% Ontario
M| Developments (America) Inc. 100% Delaware
MI Developments AustriaAG 100% Austria
Magna Europa Liegenschaftsverwal tungs GmbH 100% Austria
Magna Eybl Liegenschaftsverwaltungs AG 100% Austria
Decoma International Inc. 41.3% Class A® Ontario
100% Class B@
Decoma International Corp. 100% Ontario
Decoma U.S. Holdings Inc. 100% Delaware
Decoma International of America, Inc. 100% Delaware
Lexamar Corporation 100% Delaware
Decoma AmericaHoldings Inc. 100% Delaware
Norplas Industries Inc. 100% Delaware
Conix Corporation 100% Delaware
Nascote Industries, Inc. 100% Delaware
Autosystems America Inc. 100% Delaware
Decoma Systems I ntegration Group Inc. 100% Delaware
Modular Automotive SystemsL.L.C. 40% Michigan
Decoplas S.A.deC.V. 100% Mexico
Decoma Automotive Holding N.V. 100% Belgium
Decoma Exterior Systems Holding (Germany) GmbH 100% Germany
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Voting Securities Jurisdiction of

Incorporation
Decoma Exterior Systems GmbH 100% Germany
Decoma Germany GmbH 100% Germany
Decoma U.K. Limited 100% United Kingdom
Decoma Exterior Systems U.K. Limited 100% United Kingdom
Decotrim Industries SA. 100% Belgium
Belplas Industries N.V. 100% Belgium
Decoma Decotech GmbH 100% Germany
Decoma Exterior Systems (Poland) Sp. z.o.0. 100% Poland
Tesma International Inc. NIL Class A®@ Ontario
100%_Class B?
Litens Automotive Partnership 76.8% Ontario
836112 Ontario Inc. 100% Ontario
LATCOAG 100% Switzerland
Atech Vertriebs GmbH 100% Germany
Litens Automotive of America, Inc. 100% Delaware
Litens Automotive do Brasil Ltda. 100% Brazil
Litens Automotive (Korea) Inc. 100% South Korea
Litens Holdings (Bermuda) Limited 100% Bermuda
Litens Holdings Verwaltungs GmbH 100% Germany
Litens Holdings GmbH & Co. KG 100% Germany
Litens Automotive GmbH 100% Germany
Litens Automotives.r.l. 100% Ity
857531 Ontario Inc. 100% Ontario
Tesma International (Barbados) Inc. 100% Barbados
Tesma International of America, Inc. 100% Delaware
Tesma Europa GmbH 100% Germany
Tesma Motoren-und Getriebstechnik Ges.m.b.H. 100% Austria
HAC Corporation 100% South Korea
Eralmetall Verwaltungs GmbH 100% Germany
Eralmetall GmbH & Co. KG 100% Germany
STT Technologies Inc. 75% Ontario
Intier Automotive Inc. NIL Class A®@ Ontario
100% Class B@
Intier Automotive Closures Inc. 100% Ontario
Intier Automotive of AmericaHoldings, Inc. 100% Delaware
Intier Automotive Seating of America, Inc. 100% Delaware
Intier Automotive Interiors of America, Inc. 100% Delaware
Intier Investments S.A. 100% Belgium
Intier Automotive Holding (Austria) GmbH 100% Austria
Intier Automotive Eybl GmbH 100% Austria
Intier Automotive Eybly GmbH (Ebergassing) & Co OHG 99% Austria
Intier (Germany) Holding GmbH 100% Germany
Intier Automotive (Eybl) Interiors GmbH 100% Germany
Intier Automotive (Eybl) Germany GmbH 100% Germany
Intier Automotive Néher GmbH 100% Germany
Intier Automotive Seating (Germany) GmbH 100% Germany
Intier Automotive Holding (U.K.) Limited 100% United Kingdom
Intier Automotive Interiors Limited 100% United Kingdom
Intier Automotive Seating Limited 100% United Kingdom
Intier Automotive Closures S.p.A. 99% Itay
Magna Entertainment Corp. 9% Class A@ Delaware
100% Class B@
The Santa Anita Companies, Inc. 100% Delaware
Los Angeles Turf Club, Inc. 100% California
Gulfstream Park Racing Association, Inc. 100% Florida
Pacific Racing Association 100% California
MEC Land Holdings (California) Inc. 100% California
Remington Park, Inc. 100% Oklahoma
Thistledown, Inc. 100% Ohio
MEC Holdings (USA) Inc. 100% Delaware
Bay Meadows Operating Company LLC 100% Delaware
Racetrack Holdings, Inc. 100% Delaware
MEC Lone Star, L.P. 100% Delaware
XpressBet, Inc. 100% Delaware
MEC Media Distribution Corp. 100% Delaware
HorseRacing TV, Inc. 100% Delaware
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Voting Securities Jurisdiction of

Incorporation
MEC Holdings (Canada) Inc. 100% Ontario
Fontana Betelligungs AG 100% Austria
MEC Projecktentwicklungs AG 100% Austria
MEC Grundstucksentwicklungs GmbH 100% Austria
(D] The remaining voting securities are owned by Decoma International Inc.
2 “Class A” means Class A Subordinate Voting Sharesand “ Class B” means Class B Shares, except in the case of Magna

Entertainment Corp., with respect to which “Class A” means Class A Subordinate Voting Stock and “ Class B” means
Class B Stock. Figures represent the total equity interest, which is not necessarily indicative of voting control.
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Exhibit 3

Consent of Independent Auditors

Weconsent to theuse of our report dated February 24,2003 on the consolidated financial statements
of Magnalnternational Inc. asat December 31, 2002 and 2001, and for each of theyearsin thethree
year period ended December 31, 2002, in connection with the Annual Report (Form 40-F) of Magna
International Inc. for the year ended December 31, 2002.

Toronto, Canada
May 15, 2003 Chartered Accountants



Exhibit 99.1

CERTIFICATE OF PRINCIPAL EXECUTIVE OFFICER
PURSUANT TO
18 U.S.C. SECTION 1350
AS ADOPTED PURSUANT TO SECTION 906 OF THE SARBANES-OXLEY ACT OF 2002

I, Belinda Stronach, the President and Chief Executive Officer of Magna International Inc. (the
“Company”), pursuant to 18 U.S.C. section 1350, hereby certify that:

1. the Annual Report on Form 40-F of the Company dated May 15, 2002 for the fiscal year ending

December 31, 2002 as filed with the Securities Exchange Commission on the date hereof (the

“Report”) fully complies with the requirements of section 13(a) of the Securities Exchange Act of
1934; and

2. the information contained in the Report fairly presents, inallmaterialrespects, the financial condition

and results of operations of the Company.

Dated: May 15, 2003.

/s/ Belinda Stronach

Belinda Stronach
President and Chief Executive Officer

A signed original of this written statement required by Section 906 has been provided to the Company and

will be retained by the Company and furnished to the Securities and Exchange Commission or its staff upon
request.



Exhibit 99.2

CERTIFICATE OF PRINCIPAL FINANCIAL OFFICER
PURSUANT TO
18 U.S.C. SECTION 1350
AS ADOPTED PURSUANT TO SECTION 906 OF THE SARBANES-OXLEY ACT OF 2002

[, Vincent J. Galifi, the Executive Vice-President and Chief Financial Officer of Magna International
Inc. (the “Company”), pursuant to 18 U.S.C. section 1350, hereby certify that:
1. the Annual Report on Form 40-F of the Company dated May 15, 2002 for the fiscal year ending

December 31, 2002 as filed with the Securities Exchange Commission on the date hereof (the

“Report”) fully complies with the requirements of section 13(a) of the Securities Exchange Act of
1934; and

2. the information contained in the Reportfairly presents, inall material respects, the financial condition

and results of operations of the Company.

Dated: May 15, 2003.

Is/ Vincent J. Galifi

Vincent J. Galifi
Executive Vice-President and
Chief Financial Officer

A signed original of this written statement required by Section 906 has been provided the Company and will

be retained by the Company and furnished to the Securities and Exchange Commission or its staff upon
request.



