UBS 41st Annual Global Media and
Communications Conference
December 10, 2013




Safe Harbor

This presentation and management’s public commentary contain certain forward-looking
statements that are subject to risks and uncertainties. These statements are based on
management’s current knowledge and estimates of factors affecting the Company and its
operations. Statements in this presentation that are forward-looking include, but are not
limited to, the statements regarding advertising revenues and investment spending,
along with the Company’s revenue and earnings per share outlook.

Actual results may differ materially from those currently anticipated. Factors that could
adversely affect future results include, but are not limited to, downturns in national
and/or local economies; a softening of the domestic advertising market; world, national,
or local events that could disrupt broadcast television; increased consolidation among
major advertisers or other events depressing the level of advertising spending; the
unexpected loss or insolvency of one or more major clients; the integration of acquired
businesses; changes in consumer reading, purchasing and/or television viewing patterns;
increases in paper, postage, printing, or syndicated programming or other costs; changes
in television network affiliation agreements; technological developments affecting
products or methods of distribution; changes in government regulations affecting the
Company’s industries; increases in interest rates; and the consequences of any
acquisitions and/or dispositions. The Company undertakes no obligation to update any
forward-looking statement, whether as a result of new information, future events, or
otherwise.



s Meredith Overview

% National Media Group Growth Strategies
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% Financial Strategy



Strong Investment Thesis

1. Powerful media and marketing company:
A) Trusted national brands and an unrivaled female reach
B) Leading full-service global digital marketing agency
C) Portfolio of highly-rated television stations in fast-growing markets

D) Creative advertising and marketing solutions for clients

2. Experienced management team with a proven record
of operational excellence and value creation

3. Committed to Total Shareholder Return strategy
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Meredith at a Glance

National Media Local Media
$1.1 Billion $375 Million

HOI.p?,,S ollreupes com’ ©bAtt.Iat“t§ ®5 [t
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FamilyCircle Fa.mllyFun i SJFoxh F—
everypay fitness e PR ¢

Tujer MXm FOXSENESS

100 million audience » 12 TV stations reaching 10% of
U.S. households

50 million web visitors
* 60 million page views

Growing licensing business
Leading full-service marketer + Daily nationally syndicated show
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Our National Media Group Reaches
100 Million American Women

YOUNG ADULTS YOUNG FAMILIES ESTABLISHED FAMILIES WOMEN OF WORTH
18M 12M 26M 19M
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Leading Global Digital Marketing Agency

m>Im

Our capabilities: Our clients:

< Digital CRM "k' ftfood .
raft foods q?;,a\aé Ceatily

“» Social media

“» Mobil keti
obile marketing N_stle ::B'%

< Web design
<+ Database marketing
<+ Healthcare marketing

» Custom publishing

 International E)ENK MTSuBiS
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Attractive Television Station Group

* Portland
(FOX +MYTV) @3
FOX ) = * Springfield (CBS)
LIS N, . 6) Hartford (CBS)
12

[ ~fsb.con ]

4 Kansas City

CBS + MYTV) ool et g -‘
0 : = rox{
Las Vegas — kst“’ i |,\") Nashvnlle ' -Greg.rn;inlle
(FOX) ‘ st;‘;':;;,s;v‘;;; (NBC) (FOX)
Jg Phoenlx | cbsatlanta.com;
(CBS) =7 Atlanta

.;(C_Bs + WPCH)
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Monetizing Audience Scale Across Platforms

&Jm

MAGAZINE BRANDS NATIONAL / LOCAL TV MEREDITH

i VIDEO STUDIOS

MEREDITH
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Growing Earnings Per Share

$2.81

| 9% CAGR
$2.03




Pursuing Three Parallel Paths

< Organically grow existing businesses

< Continue as industry consolidator in print & related media

< Aggressively grow our local television station group




Executed Series of Strategic Growth Initiatives

« Acquisitions expanded consumer reach and category diversity
- Every Day with Rachael Ra =
e / EatlngWeII
- FamilyFun and EatingWell p—

taco ni;

- Parenting and BabyTalk

+ Increased digital presence
- Purchased Allrecipes.com, World’s #1 food site
_ Created Meredith Women'’s Digital Network meredith .
nooadigital 0||reC|peS,;com

- Introduced tablet editions and mobile apps

+ Expanded licensing business

— Major expansion of Walmart program Walmart
- Licensed BHG real estate to Realogy tter
- Expanded international licensing activities @H?lm$§

REAL ESTATE

S PERCE LK SEEED et o SEtE SR T Er LK TEPED e ey Ser et
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Executed Series of Strategic Growth Initiatives

+ Enhanced our broadcasting business

- - - - "w .
- Significantly increased news hours -~ L"A Tv‘

WSMV-TV WSMV COM

- Grown advertising revenues

~ Management agreement with Peachtree in Atlanta @3

@ Atlanta
chsatlanta.com

— Increased retransmission revenues

- Expanded The Better Show’s national footprint
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National Media Growth Strategies

% Keep our creative vibrant and relevant

% Prove the effectiveness of magazine advertising

<+ Increase consumer revenue

% Expand our digital business

% Aggressively pursue consolidation



Keep our Creative Vibrant and Relevant

70% Growth

cr eatlmty
beginsat
home

2001 2013 . \
Adult Readership in Millions E ,;m,,), \\




Prove Effectiveness of Magazine Advertising

. . — [
* Food: W i, © Eiﬁﬁg%ﬁ
— #1 player "'

— 20% share

% Parenthood: _ ()} “—— = e
— #1 player
— 40% share

= e
- ..l‘ Tl

N

FOR MORE FREE OFFERS, GO TO
www.americanbaby.com/free TODAY!

<+» Home:
— #1 player
— 40% share
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Increase Consumer Revenue

«» Move consumers to credit card auto renewal
«» Increase price points for subscriptions
«» Encourage tablet adoption

« Increase online subscription acquisition and renewal



Successfully Migrating Consumers Online

Online Subscriptions

Tm  $10,000 7.2
P .’ ®
5 Finish

L @ my

Room

SWEEPSTAKES

Enter to WIN $10,000 to
help finish projects in the
room of your choicet

5.5

1 [ A

Lorem ipsum dolor it amet. consectetuer adipiscing elit, sed diam nonumey nibh

wsmod sncdunt utlaoreet dolore magna sliquam erst voiutpat Ut wis: eaim ad
minim veniam, quis Nostrud exerci 18800 ullamcorper suscipit lobortis
“Full Name: “City: Thanks for signing up!
: I = — You'll begin receiving your
Address 1 State/'Zip: | select L recipe newsletter in the
Address 2 “Emait next few days.
To browse our recipes
Select Payment Method: now, click the button
below!
Choose Option please select -
oo = | e
Exp.Date (mmyy): [ month 18] / | vear -
[ pp————

R E=A @ Ve

Hassle Free Automatc Renewal: To guarantee future savings. do nothing, and the term you select will
renew and your fore each lerm you will receive a reminder
notice and by clicking subscribe you authorize s to charge the card you provide today at the rate shown on
the notice until you tall us to stop. Of coursa you can cancel anytime by contacsing customer service and
receive a refund of unserved issues. If your card cannol be charged we will invoice you instead

1.4

L 1095 phis enlariainng and garden s via emal

FITNESS Magazine

Try our easy calculator to find your
healthy weight. Plus check out our
latest workouts!

| ! &; What's Your BMI?
| e

94,033 £J195 3 130

 vas! 'd ke 10 rocena news and specia offers from your faméy of publcations via emak.

0.8

2009

ubscription | $hop Our §

Better Homes and Gardens® Magazine i curmently published 12 times anually - subject to change wihout notice.
Double ssues may be publshed, which count as 2 issues. Appicabie sakes tax wi be added.

Brivacy Policy | Tarm

2011 2013 2014 Target

#s in millions
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Growing Brand Licensing Activities

Better f07 ess

nspired pieces.

------

1 i o A\ Ty
5
S . Walmart

e money. Live better.

Retall products

Digital syndication Furniture
@ meredith

w j| 1,500-Calorie Level

o HOMES
Floral . “ Pl | Real Estate
arrangements Internatlonal

media licensing
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Expanding Our Digital Business

Monthly Unique Visitors

30 Million

HOME
m 12 Million

MOMS
11 Million

LIFESTYLE dléé?glme

5 Million
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Expanding the Allrecipes Brand

% No. 1 recipe site in the U.S. and world (]”recipes ,.COm'

< 30 million month |y u n|q ue visitors el =

* No. 1 food recipe channel on YouTube

% No. 1 downloaded Android, iPhone and
iPad recipe applications

< Growth plan is being successfully
executed across business:

- Print
cLose®
B i : Menu Planner! g=ms
TeleV|S|0n/V|deo y * supportingmembership
- Tablet/Mobile Save = =
Time \ st
- Social media Save
Money
- Eat
- International Better
allrecipeslcom




The New Allrecipes Magazine

+ Guaranteed 500,000 ratebase
« Six-time annual frequency

« EXxcellent advertiser response

ﬁEIco Crest PAM
e I Libbys |
sevores GMC. \/ﬂl
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Cookies
with ] 000+

rave rev1ews'

Make-ahead
breakfast casseroles;

*********

kitchen gifts
you like to give ;
(and get!)

fast, easy,
awesome chlcken

zzzzzzzzzzzz
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Allrecipes Mobile Expansion

Get your FREE TRIAL ISSUE now'

allrecipes!

ted recipes from
o best home cooks:

1 ~
Vb Recipe Details =
Woerkl's Bast
Lﬂw‘
O Hebmy
Serveqe @
Prep Teve: 30 Man oh Desa- 2 Mot 30 Ve - Apple, the Apple logo and iPad  AMAZON. KINDLE, and the NOOK is = registered Available on Android™ devices. Available on Android, iPad®,
v - - - are trademarks of Apple Inc., KINDLE FIRE are trademarks of trademark of Barnes & Noble, Android, Google Play and other Mac and PC. Zinio is a
registered in the U.S. and Amazon.com, Inc. or its Inc. Also available through the marks are trademarks of trademark of Zinio, LLC.
other countries. App Store is a affiliates. Nook App on Windows 8. Google Inc.

service mark of Apple Inc.

B lenu & ok, Lt 1 s wartn i

Available on the

o dqs KXEEEY | ollrecipes

o et ekl cixSmia el cedadull My dudibabnls Tttt wielieks Mg debalmbobs aetitets chliAT




Allrecipes Television/Video Expansion

Segments on The Better Show
—- 160+ television markets
-~ Reaches 80% of U.S. households

—~ 90 million homes on Hallmark Channel

Video Cookbook
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National Media Group Summary

* Investing to keep our brands relevant and grow consumer connection

¢ Proving magazine advertising effectiveness with Meredith Sales Guarantee

% Implementing circulation, licensing and commerce strategies to
increase consumer-generated revenues

>

Expanding our digital business including online, mobile, video, social

< Aggressively pursuing industry consolidation:

FamilyFun

“1( 1[1\ 1|\

lld y | ﬂs

’x‘;ci (\.gk“ B’

T
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s Meredith Overview

% National Media Group Growth Strategies

* Local Media Group Growth Strategies

% Financial Strategy



Strong Broadcast Financial Performance

Revenues Operating Profit
376
° $126
$322
$275
S89
I : I
2009 2011 2013 2009 2011 2013
$ in millions $ in millions



Local Media Group Growth Strategies

* Enhance our strong local news presence

% Grow advertising revenues

s+ Increase retransmission revenues

% Embrace new platforms

% Expand our broadcasting footprint
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Enhance Strong Local News

Hartford #1 il’-1 all newscasts ’#"Wﬁ )\
#1 sign-on to sign-off

Portland #1 in morning and late news FOXh =

Las Vegas #1 morning and late news RVt -Tv

Saginaw #1 in all newscasts 5]
#1 sign-on to sign-off >

Nashville #1 in evening news {
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Grow Advertising Revenues

$308

$291

$257 $39

FY09 FY11 FY13

. Non-political advertising

B Political advertising

#s in millions



Increase Retransmission Revenues

Network Affiliation Renewal
(Market) Date
CBS (Hartford & Springfield) April, 2016

(Atlanta, Kansas City, Phoenix, Saginaw) April, 2017

FOX (Portland, Las Vegas, Greenville) December, 2017
FOX ) IF—/FOX\

AAAAAAAA
...................

NBC (Nashville) December, 2013

WORKING (g1 OU
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Embrace New Platforms

Annual Website Page Views

1 Billion

650
560
410 430 I

FYO9 FY10 FY11 FY12 FY13

#s in millions
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Embrace New Platforms

The Better Show _|+ "/

*» Daily lifestyle program syndicated in 160 markets

% Renewed for 7t season

< Secured national cable distribution on the -
Hallmark Channel - 90 million U.S. homes il
7

1 .
. ) : ; i
% Syndication fee plus added exposure ;{ i

Custom Video Creation

% Significant native advertising with K-Mart and
Mohawk Carpet
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Local Media Group Summary

< Increasing our news presence to grow our consumer connection

< Growing non-political and political advertising revenues

< Increasing retransmission revenues

< Embracing new platforms including digital, mobile and
original programming

< Pursuing opportunities to expand our television footprint
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s Meredith Overview

% National Media Group Growth Strategies

* Local Media Group Growth Strategies

% Financial Strategy




Commitment to Total Shareholder Return

1. Current annualized dividend of $1.63 per share

2. $100 million share repurchase program

3. Ongoing strategic investments to scale
business and build shareholder value



History of Growing Dividends

Annual Dividends $1. 63

16% CAGR 42% increase
$1.15 over 2 years
$0.90
$0.74
$0.56
$0.38 l I

2003 2005 2007 2009 2011 2013
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History of Buying Back Stock

$655

FYO3 FYO5 FYO7 FYO09 FY11 FY13



Two-Year TSR Results Exceeding Top Quartile

Expected Future Returns Actual Returns
In October 2011 Since October 2011
127%
115%
13-14%
49%
7-8%
S&P 500 Top Quartile S&P 500 Top Quartile Meredith

Multiple sources including BCG Investor Survey, Value Line and Bloomberg
* Represents the period of Oct. 25, 2011 to Oct. 24, 2012
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Fiscal 2014 Earnings Per Share Outlook

Second Quarter: $0.65 to $0.70

Full Year: $2.60 to $2.95

(Established July 25, 2013)



Strong Investment Thesis

1. Powerful media and marketing company:
A) Trusted national brands and an unrivaled female reach
B) Leading full-service global digital marketing agency
C) Portfolio of highly-rated television stations in fast-growing markets

D) Creative advertising and marketing solutions for clients

2. Experienced management team with a proven record
of operational excellence and value creation

3. Committed to Total Shareholder Return strategy
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