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Fellow Shareholders-

Have you ever tried to lift a barbell with all the weight on 
one end? That image describes 2022 for Escalade. After 
an incredible first quarter when your company earned $.49 
per share, nearly equal to the $.50 per share earned during 
the full year of 2019, our teams were faced with trying to 
balance the bar and lift the heavy end as high as they could. 
The invasion of Ukraine, inflation surpassing 7%, the Federal 
Reserve’s seven interest rate hikes beginning in March, and a 
shift in consumer spending from goods to services all made 
that job difficult.

Nonetheless, 2022 was the 3rd best year in our company’s 
history, surpassed only by the Covid-fueled record years in 
2020 and 2021. The challenge, and our focus, is managing 
a safe landing, navigating an economic contraction, and 
setting the foundation for growth when normal economic 
conditions return.

The key initiatives we will be focusing on in 2023 are:

Increasing Market Share. It is difficult to gain share when 
markets are expanding rapidly. Supply constraints limit 
production, new competitors enter the market with grand 
claims, buyers become less discriminating as they chase 
any available supply. This describes fitness and recreation 
products during the pandemic in 2020 and 2021. And 
pickleball today.

The flip side is that when things return to normal, the strong 
can gain share and cement a leadership position. Supply 
becomes available at lower prices, Johnny-come-lately 
competitors fold their tents, and buyers can take their time 
to research and select high quality brands and products 
that offer lasting value.  

That is not to say that gaining market share is easy. The 
battles are fought store by store, aisle by aisle, online order 
by online order. At Escalade we have a proven team that is 
delivering great programs for our retail partners, compelling 
digital content, and products that drive consumer purchases.  

We have gained share in many areas and will continue to 
focus on taking a bigger piece of the pie. This is critically 
important as overall consumer spending on goods moderates 
from the artificially boosted demand in recent years.

Innovative Consumer Driven Product Development. The 
most important tool our sales and marketing professionals 
can use is great products that consumers crave. As leaders 
in most of our categories, it is incumbent upon us to develop 
innovative products that expand the size of the pie.  

Our new Onix® Malice, Malice DB, and Mayhem pickleball 
paddles not only provide substantial benefits to players, but 
they also have patented construction that is unique to Onix. 
New Evoke Premier Pro Raw Carbon and Evoke Premier CT-
16 paddles expand the best-selling Onix Evoke product line.

The American Cornhole League® (ACL) transformed cornhole 
from a backyard game into a legitimate sport that can be 
seen on major networks such as ESPN and CBS. They created 
an entire industry around supporting cornhole players with 
a ranking system and tournaments for every level in every 
region. ACL runs 25,000 tournaments, awards over $4.5 million 
in prize money, and has over 250,000 registered players. 
They worked with us to develop a comprehensive retail 
program which will launch this fall though Academy Sports 
+ Outdoors®. Everyone will now have the opportunity to play 
with Rec, Comp, or Professional boards and bags, just like the 
celebrities and professional cornhole players they see on TV.

Bear Archery® continues to innovate and develop new 
products that hit the sweet spot of delivering more 
performance per dollar at the key price points. The new 
Bear Execute compound bow takes us into the higher 
end while the new Legend XR RTH gives archers more 
performance than ever at $559.

Cost Control - not Cost Cutting. Escalade has a long-
standing and strong culture around expense control and 
conservative spending. While cost cutting and layoffs are all 
the rage right now, our mantra is to practice cost control so 
we don’t have to resort to cost cutting. While we don’t have 
a lot of easy, excessive costs to reduce we are redoubling 
our efforts in 2023 to seek out and eliminate waste.  

An important tenet of cost control is to direct where to 
invest and increase spending. And in that vein, we are 
continuing to support our brands in key areas that will 
help us gain market share and drive future growth. Key 
among those are consumer engagement, new product 
development, and production efficiency.

MESSAGE TO OUR SHAREHOLDERS



Inventory and Asset Management. We’ve talked about 
this before and still have too much inventory. While we 
made great progress in the fourth quarter of 2022, reducing 
inventory by $13 million, some of that was due to deliveries 
of committed goods being delayed into the new year. We 
will continue to focus on right-sizing our inventories and 
improving overall working capital utilization. Return on 
Assets is an important measure we use throughout our 
organization to track our progress and performance. We 
have clear goals and have built our incentive compensation 
program around achievement of superior return on assets.

TSR. Total Shareholder Return is the ultimate yardstick 
of performance. All of the initiatives above, and all of the 
activities we undertake to support these initiatives are 
designed to generate superior long-term total returns for 
our shareholders.  

Total returns come from an increase in the share price 
combined with dividends paid out. For Escalade, the 

dividend we have regularly paid every quarter for over 10 
years has been an important contributor to TSR.  

As we Escalade shareholders know well, our small cap, 
relatively illiquid shares can be volatile and unpredictable, 
sometimes stretching far below or above intrinsic value. As 
a result, the entry point and the presumed exit measuring 
point can have a big impact on the rate of return from the 
stock price. The consistent, historically increasing dividend 
provides a bit of steadying effect on returns over time.

We measure our total shareholder return against our peers to 
gain perspective on how we are managing the specific and 
unique factors that impact our industry. We also measure 
against the Russell 2000 and Russell Microcap indices which 
are comprised of smaller public companies. Additionally, 
we compare against the S&P 500 since that represents the 
broad-based alternative for stock market investors. Finally, 
we evaluate our TSR vs. each of the benchmarks over 1, 3, 10, 
and 25 year periods.  

For the full period, Escalade (ESCA) closely matched the broad market indices and significantly outperformed our peer group.

For three years, which covers the Covid bump and return 

toward normal, Escalade shares outperformed all of our 

benchmarks, which is a tribute to our people who did an 

amazing job responding to the rapid increase in demand during 

the pandemic as well as managing through the Covid hangover.

March 9, 2022 - March 9, 2023Escalade, Inc. One-Year Total Shareholder Return
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March 9, 2020 - March 9, 2023Escalade, Inc. Three-Year Total Shareholder Return
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We celebrated 100 years in business during 2022 and will mark 50 years as a public company in 2023. While it is important 
to salute these milestones and note the superior shareholder returns Escalade has generated, we are focused on the future; 
committed to delivering superior returns, creating fun products that bring families and friends together, providing meaningful 
careers, and supporting our communities.

We thank you for your support as we navigate the challenges and opportunities that lie ahead.

Sincerely,

Walter P. Glazer, Jr.
Chairman, Chief Executive Officer, and President
Escalade Inc.

Over ten years, a period in which large cap stocks have been 

market leaders, the S&P 500 has outperformed the smaller 

cap indices. Escalade was able to nearly match the S&P 

over 10 years with some ups and downs, but has markedly 

outperformed our peer group and small cap stocks in general.

Over 25 years, which includes a few business cycles and 

various downturns and crises, Escalade has provided superior 

total return to shareholders. Comparing ourselves to a peer 

group is difficult since our peers have come and gone over 

two and a half decades. But over those years Escalade 

generated an 8.67% annual return, while the S&P 500 

produced 7.32% annually. How important is the 1.35% extra 

that the Escalade shareholders earned? A $10,000 investment 

grows to $54,481 at 7.32% compounded annually and $79,936 

when compounded at 8.67%. So, 1.35% annually results in 

nearly 50% more capital after 25 years.
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March 9, 2013 - March 9, 2023Escalade, Inc. Ten-Year Total Shareholder Return

March 9, 1998 - March 9, 2023Escalade, Inc. Twenty-Five Year Total Shareholder Return



2022 ANNUAL REPORT

2022 FINANCIAL HIGHLIGHTS

23.5% GROSS PROFIT 
MARGIN

$18 MILLION
N E T  I N C O M E

2020 2021 2022 ANNUAL DIVIDEND
INCREASE

CLOSING PRICE
12.31.2022$10.18

RETURN ON EQUITY

RETURN ON ASSETS

11.8%

6.5%

2019

*Diluted earnings per share

$313.8 MILLION IN TOTAL REVENUE

$0.50 EPS* $1.82 EPS* $1.76 EPS* $1.31 EPS*

7.1%

ESCA
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ESCALADE, INC.
FIVE YEAR HISTORICAL SUMMARY (Company Data $ in thousands)

2022 2021 2020 2019 2018*
COMPANY DATA

NET SALES 313,757 313,612 273,649  180,541 175,780 

OPERATING INCOME  26,315  31,896  33,032  9,275 13,817 

NET INCOME  17,989  24,405  25,934  7,258 10,377* 

INTEREST EXPENSE  3,780  1,510  250  356 42 

DEPRECIATION AND AMORTIZATION  6,063  4,835  4,016  4,031 3,857 

EBITDA**  32,457  36,894  37,188  13,821 13,423* 

CAPITAL EXPENDITURES  2,111  9,696  5,455  2,185  2,818

DIVIDENDS  8,154  7,693  7,466  7,204 7,215 

ACQUISITIONS  35,757  -  15,581  765 7,169 

SHARE REPURCHASES  -  10,434  6,739 2,938 10   

SHAREHOLDERS' EQUITY  158,475  146,615  139,156  126,170 128,321 

TOTAL DEBT  94,881  57,539  30,073  135   - 

WORKING CAPITAL  149,257  122,862  99,326  68,705 71,160 

SHARES OUTSTANDING (DILUTED)  13,689  13,866  14,225  14,439 14,477 

PER SHARE DATA (DILUTED)

NET INCOME  $1.31  $1.76  $1.82  $0.50 $0.72* 

BOOK VALUE  $11.58  $10.57  $9.78  $8.74 $8.86 

NASDAQ LAST PRICE (CALENDAR YEAR)  $10.18  $15.79  $21.17  $9.83 $11.45 

DIVIDEND  $0.60  $0.55  $0.52  $0.50 $0.50 

FINANCIAL & ANALYTICAL DATA

NET PROFIT MARGIN 5.7% 7.8% 9.5% 4.0% 5.9%*

RETURN ON ASSETS (AVG) 6.5% 10.3% 14.0% 4.9% 6.8%*

RETURN ON EQUITY (AVG) 11.8% 17.1% 19.5% 5.7% 8.6%*

CURRENT RATIO  4.8  3.5  3.2  4.8  5.3

WORKING CAPITAL / NET SALES 47.6% 39.2% 36.3% 38.1% 40.5%

DEBT / EQUITY 59.9% 39.2% 21.6% 0.1% 0.0%

*Excludes $13.0 million gain recognized on the sale of our 50% owned equity method investment, Stiga, a Swedish entity.
**Earnings before interest, tax, depreciation & amortization.
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OUTDOOR GAMES

Escalade’s brands of outdoor games bring 
families and friends together and keep the 
action going all day long. Whether at the 
beach, at a barbecue or in the backyard, our 
products invite everyone to get in the game.

BASKETBALL

To brag on our own skills a moment, 
we’re the No. 1 market leader in high-
end residential basketball. In other 
words, we dominate the driveway. That’s 
because our in-ground, wall-mounted and 
portable hoops are designed to stand up 
to countless hours of shooting drills or 
winner-take-all rounds of H-O-R-S-E. 

PLAYGROUND

The innovation Escalade is known for 
becomes “funnovation” when applied 
to wide-angle slides, climbing ladders, 
retractable telescopes and more. 

PICKLEBALL

Get out of the kitchen and serve up an 
ace with Onix Pickleball. Escalade has 
built the leading brand in paddles, balls, 
and accessories for the fastest growing 
sport in North America. That’s because 
we’ve been a key player in this sport with 
the funny name since before its popularity 
began to soar.

ARCHERY

Our knowledge and passion for the sport 
spans nine decades. Today, everything is 
different and nothing has changed. We 
remain a market leader, crafting the high-
quality, high-performance archery bows 
and accessories that field and target 
archers trust.

OUR BRANDS & CATEGORIES
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INDOOR GAMES

Staying in isn’t boring thanks to indoor 
game equipment and game room table 
sets, from arcade classics to family 
favorites. This equipment is worth its 
weight in cool points helping consumers 
take their game rooms to the next level.

DARTING

Aim for more. Popular from pubs to 
professional tournaments, darting is the 
ultimate game. Escalade serves the sport 
with a wide variety of globally recognized 
brands, making it the No. 1 market leader in 
the category.

TABLE TENNIS

With Stiga & Ping-Pong under our brand 
umbrella, we serve the entire universe of 
table tennis enthusiasts and needs, from 
friendly game room matches to club and 
league play to professional tournaments.

BILLIARDS

When it comes to billiards, we run the 
table. Our top of the line billiards’ brands 
give Escalade a competitive edge in 
providing customers and consumers with 
the ultimate billiards experience.

FITNESS

Whether leveling up a home gym or setting 
up in one corner of a bedroom, our gear 
fits the space and the workout. Everything 
you need. No excuses. 

WATER SPORTS

Get on the water with RAVE Sports 
- the originator of the inflatable 
water trampoline. From bouncers and 
accessories, towables, stand up paddle 
boards, water skis and wakeboards, pool 
toys, and more, RAVE makes innovative and 
high-quality products that provide serious 
water sports fun for the whole family.
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CELEBRATING 100 YEARS
OUR JOURNEY SO FAR

1920s
1950s

1960s
1970s
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1980s
1990s

2010s
2020s
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STRATEGIC PARTNERSHIPS

Since its founding in 2005, ONIX Pickleball has dedicated its mission to 

growing the sport at a professional level. Over the course of last year, 

the brand continued its investment with tournament sponsorships and key 

partnerships. ONIX partnered with the Professional Pickleball Association 

(PPA Tour) to serve as an official sponsor and have the official ball 

during the first three-letter television network event. The Dura Fast-40 

is the leading tournament ball on the pro circuits. ONIX also continues 

to giveback yearly in Paddle with a Purpose campaign. During October’s 

Breast Cancer Awareness Month, $10,000 of sales of pink products are 

donated to IWIN (Indiana Women in Need) to aid families impacted by 

breast cancer.

ONIX is also proud to sponsor athletes at the top of their games traveling 

the country showcasing our equipment and brand including pro players 

Matt Wright, Lucy Kovalova, and Callie Jo Smith, as well as many others.

Goalrilla Basketball released a sports documentary titled “Transform the 

Court: A Torrey Craig Story” featuring professional basketball player Torrey 

Craig. The documentary follows Torrey’s tumultuous journey to the NBA 

and his desire to give back to his hometown of Great Falls, South Carolina. 

Goalrilla donated four DC72E1, 72” in-ground basketball goals to Torrey’s 

hometown basketball court and documented the process of renovating his 

beloved court. Throughout the documentary, Torrey tells his personal story 

of adversity, dedication, and manifestation of his dreams to play basketball 

at the highest level. 

Escalade Sports and the American Cornhole League (ACL), the worldwide 

governing body for professional, competitive and recreational cornhole, 

announced a long-term licensing partnership. This agreement provides 

Escalade Sports with the rights to make, sell, and distribute ACL PROTM, 

ACL COMPTM, and ACL RECTM products to its expansive list of retail 

partners. Beginning August 2023, consumers will be able to purchase 

officially licensed boards and bags at participating retailers.
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Markets are highly competitive which could limit the Company’s growth and reduce profitability. 

If the Company is unable to predict or effectively react to changes in consumer demand, it may lose 
customers and sales may decline.

The Company has been experiencing higher inventory levels, which adversely impacts the Company’s 
operating results. 



8

The Company may pursue strategic acquisitions, divestitures, or investments and the failure of a 
strategic transaction to produce anticipated results or the inability to fully integrate an acquired 
company could have an adverse impact on the Company’s business.

Growth may strain resources, which could adversely affect the Company’s business and financial 
performance. 

The Company’s ability to operate and expand its business and to respond to changing business and 
economic conditions will be dependent upon the availability of adequate capital.

The Company could suffer if it fails to attract and retain skilled management and key personnel.
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The Company derives a substantial portion of its revenue from a few significant customers and loss of 
any of these customers could materially affect our results of operations and financial condition. 

The Company’s customers may experience financial difficulties that could result in losses to the 
Company.

The Company’s business may be adversely affected by the actions of and risks associated with third-
party suppliers. 
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FPO
Deterioration in relationships with suppliers or in the financial condition of suppliers could adversely 
affect liquidity, results of operations and financial position.

Disruptions to our supply chain could have an adverse impact on our operations.

Intellectual property rights are valuable, and any inability to protect them could reduce the value of 
products.

The expiration or termination of our material trademarks, brand names and licensing agreements could 
have a material adverse effect on the Company’s business. 
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Breaches of data or technology security could damage the Company’s reputation, cause the Company to 
incur additional expense, expose the Company to litigation, and adversely affect the Company’s 
business.  

Unauthorized disclosure of sensitive or confidential customer information could harm the Company’s 
business and its standing with its customers. 

Cybersecurity breaches or other data security incidents could result in unauthorized access, theft, 
modification, or destruction of Company assets, including bank accounts, intellectual property, and 
confidential information, which may adversely affect the Company’s business.  
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The Company’s business involves the potential for product recalls, warranty liability, product liability, 
and other claims against us, which could adversely affect our reputation, earnings and financial 
condition.

The Company may be subject to various types of litigation, and our insurance may not be sufficient to 
cover damages related to those claims. 

Unseasonable or extreme weather conditions, alone or together with natural disasters, as well as other 
catastrophic events, could adversely affect the Company’s business and results of operations. 
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The COVID-19 pandemic continues to affect the Company’s business. Additional factors could  
exacerbate such consequences and/or cause materially adverse effects. 

The Company cannot predict the long-term impact of the COVID-19 pandemic on its customers, 
suppliers, vendors, and other business partners. 

The ultimate magnitude of the COVID-19 pandemic is unpredictable, volatile and uncertain.
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The market price of the Company’s common stock is likely to be highly volatile as the stock market in 
general can be highly volatile. 

If we are unable to pay quarterly dividends at intended levels, our reputation and stock price may be 
harmed.
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International operations expose the Company to the unique risks inherent in foreign operations. 

The Company’s business is subject to risks associated with sourcing and manufacturing outside of the 
United States, and risks arising from tariffs and/or international trade wars. 
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The Company could be adversely affected by changes in currency exchange rates and/or the value of the 
United States dollar. 

The Company is subject to risks associated with laws and regulations related to health, safety and 
environmental protection. 

New laws, policies, regulations, rulemaking and oversight, as well as changes to those currently in effect, 
could adversely impact our earnings, cash flows and operations. 
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The preparation of the Company’s financial statements requires the use of estimates that may vary from 
actual results.

Changes in accounting standards could impact reported earnings and financial condition.

Operating results may be impacted by changes in the economy that influence business and consumer 
spending.

Fluctuation in economic conditions could prevent the Company from accurately forecasting demand for 
its products which could adversely affect its operating results or market share. 

Failure to sustain a continuing economic recovery in the United States and elsewhere could have a 
substantial adverse effect on our business. 
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Quarterly operating results are subject to fluctuation. 

Terrorist attacks, acts of war, natural disasters, and public health crises may seriously harm the 
Company’s business.
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These risks are not exhaustive. 
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Selling, General and Administrative Expenses

Provision for Income Taxes
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Product Warranty 

Inventory Valuation Reserves 
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Allowance for Doubtful Accounts 

Customer Allowances 

Impairment of Goodwill

Intangibles – Goodwill 
and Other

Long Lived Assets
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Internal Control – Integrated Framework

Walter P. Glazer, Jr., Chief Executive Officer  /s/ Stephen R. Wawrin, Chief Financial Officer 
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Internal Control––Integrated Framework (2013)
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Customer Allowances 

Net Sales

Assumptions Used in Estimating Goodwill and Intangible Assets Associated with Business Combinations 
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Internal Control––Integrated Framework: (2013)

Internal Control–– Integrated Framework: (2013)

Management’s Report on Internal Control over Financial Reporting
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Nature of Operations 

Principles of Consolidation 

Basis of Presentation 

Fiscal Year End 

Cash and Cash Equivalents 

Accounts Receivable 

Inventories 
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Property, Plant and Equipment 

Goodwill and Intangible Assets 

,
Intangibles – Goodwill and Other

Intangibles
– Goodwill and Other
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Employee Incentive Plan 

Equity Based Payments

Foreign Currency  

Cost of Products Sold 

Provision for Income Taxes 

Research and Development 

New Accounting Pronouncements and Changes in Accounting Principles 

New Accounting Standards to be Adopted 
Financial Instruments – Credit Losses (Topic 326): Measurement of 

Credit Losses on Financial Instruments. 

Financial Instruments – Credit Losses (Topic 326), 
Derivatives and Hedging (Topic 815), and Leases (Topic 842): Effective Dates. 
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Goodwill and Intangible Assets

, Intangibles 
– Goodwill and Other

Product Warranty 

Inventory Valuation Reserves 

Allowance for Doubtful Accounts 
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Customer Allowances 
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Intangibles – 
Goodwill and Other
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Long-Term Debt 
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Restricted Stock Awards 

Stock Options 
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Returns – 

Warranties

Customer Allowances 
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I am very impressed with Escalade Sports! I have had 

nothing but positive experiences with them. From an 

Amazon order to ordering directly from them, everything 

has gone smoothly. I highly recommend their products!

- Harold M.

Such a generous company! We have been so pleased by 

their heart and we will use them again in the future!

- Millie S.

Great service, great people, great products. Pretty simple...

- Clark S.

Escalade Sports has phenomenal costumer service. They are 

helpful, fast, kind and sent out quality products. 

- Janice M.
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NOTES
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NOTES
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817 MAXWELL AVENUE
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ESCALADEINC.COM
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INDEPENDENT REGISTERED PUBLIC ACCOUNTING FIRM
FORVIS, LLP

TRANSFER AGENT
BROADRIDGE CORPORATE ISSUE SOLUTIONS, INC.

PO BOX 1342
BRENTWOOD, NY 11717

877.830.4936
BROADRIDGE.COM

INVESTOR RELATIONS
PATRICK GRIFFIN
812.467.1358

The Company’s annual shareholder meeting will be held 
at 8:00 am (Central Daylight Savings Time) on 

May 10, 2023 at the Corporate offi  ces located at 
817 Maxwell Avenue Evansville, IN 47711
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