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Business Description 
Introduction: 

Valley Wellness is a new breed of treatment company focusing on Bel'lav1oral Health. Unlike tradit1onal treatment 

companies thoat only treat drugs or alcohol behavioral Health cover; all disorders from drug or alcohol abuse t(I mental 

health issues like depression,. trauma, PTSD or abuse. Valley Wellness is assembling a world class team of psychiatrists, 

therapists and councilors each with their own specialty of treatment. Unlike traditional rehabs, they focus on finding the 

root cause of the addiction and not just treating the symptoms. 

Substance abuse. alcoholism and mental illness such as depres!iior, traumill, abuse and PTSD are all too common issues 

tha1 thousands of people struggle with daily. According to Google t.p to 26% of adults experience one or more of these 

challenges. and it is only now becoming more widely accepted to t.lk about it and seek treatment without fear of 

judgement. Valley Wellness is here to provide help to people that med it the most. giving them hope, and often saving 

families. marriages and friendships that haw been to,n apart. 

Our Mission: 

Our mission is to provide treatment to those that need it the mos.t. Unfortunately, regardless of your race. religion or 

social standmg it's hard to find a person or family that has not beer affected by substance abuse or mental health issues. 

Events such as the opioid crisis have brought these problems to re(Ord levels. A 17S% increase in Mental health issues 

OYer the past ten years has led to a massive increase in suicide numbers. Suicide is now is the leading cause of death tor 

un.der forties, ahead of even car crashes. 

Valley Wellness will be situated within driving distance of maior mttropolitan areas. including Los Angeles, and the 

greater san Diego county and Orange county regions. Tn1s Iocattor anows ror manageaole drIvIngttmes, making ft 

accessible for friends and family on visiting days, and allowing the facility to hire from a large pool of staff and top mental 

health professionais living there. These cities are also some of the most affluent in the state. Affluent, famous. and 

important people with high up positions often seek treatment away from busy cities and people. They also often pay out• 

of-pocket to avoid their name being on paperwork such as an insurance claim showing their addiction. Corona CA is a 

unique mix of quiet suburb set just twenty minutes away from the closest busy city. 
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$10.000 
Mia 

Security Type: 

Equity Security 

Price Per Share 

$2.00 

Shares For Sale 

1,848,999 

U,697,'99.00 
MH 

Post Money Valuation: 

$14,947,998.00 

Investment Bonuses! 

Invest within the first S500k raised and 

receive 10% bonus shares. 

*Bonus shares to be issued by the issuer after the raise 

has been completed 

*•In order to receve perks from an investment, one 

m1Jst s.ubm.tt a single investment in the same offering 

that meets them n mum perk requirement. Bonus 

shares from perks W<ll not be granted 1f an investor 

submits multiple investments that, when combined 

meet the perk requiremenL AH perks occur when the 

Clffenng IS completed. 

-•crowdfundmg investments made through a self­

dlfected IRA cannot receive non-bonus share perks due 

to tax laws. The Internal Revenue Service (IRS) proh,bits 

self-deal ng transacoons in wh ch the investor recerves 

all immediate, personal frnancial gain on mvestments 

awned by their retirement account. k. a result. an 

investor mu-st refuse those non--bonus share perks 

because they would be receiving a benefit from their IRA 

Regulatory Exemption: 

Regulation Crowdfunding -
Section 4(a)(6) 

Deadline: 

December 31, 2025 

Minimum Investment 
Amount: 

$1000 

Target Offering Range: 

$10,000-$3,697,998.00 



 

Why Invest 

• Valley Wellness and sharehoUers will own the property being used for the facility. This wiR secure iwer half the 

capital being raised and give shareholders an appreciating asset that generates profit sharing that will be paid 10 

shareholders each quarter 

• Shareholders will receive pro'it sharing on eNerJ patient that gets ueatment there. Shareholders will get betweer 

50-70% of the net profits. This Nill continue to be paid till the company completes an e.xit(sale of the company) 

• All the licensing and permits needed to operate the facility have been issued, and the now tumkeyfaci1ity will be 

ready to start acceptmg patients very shortly. A quick opening of the facility will lead to quicker profit shanng 

• Prop 36, passed on NovembEr s"' 2024, allows none violent drug offenders to trade jail time with treatment time 

This is causing a huge increase in demand for facilities offering30-120 day treatment programs which is typically tile 

amount of jail time gfVen for cnmes like drug possession. 

• The January wildfires burned down over forty local competing facilities. Malibu which Is only an hours dnve from 

Coro~ h.:.d been n,1mc-d Reh.lb RNfor.:, from h.:J\l'ing .:,II thc-.!;c-facilrti~ on the- bc.1chfront the-re. M~t of thc,:;c- .JfC­

expected to take years to reopen if ever due to shortages in building materiats and long wait times for permits. This 

has created a huge gap m the 1reatment mark.et allowing Valley Wellness to enter a nocmalty busy thriving market. 

Problem 
The US is experiencing unprecederted levels of substance abuse. alcoholism and mental illness issues. Very often one ,)r 

these issues will lead to another and the person then needing dual treatment. People now understand that healing from 

these issues leads to a healttner ha::ipier life, with tiener relanonships of friend's, family and loved ones. 

The Opioid Crisis 

The US consumes one third of the world's pain medication fueled by doctors over prescribing powerful opioids whkh 

has led to a epidemic of drug abu!e as people not able to get or afford enough pills were forced to seek cheaper 

stronger illicit opioids or go throu1h painful withdrawal. This was then further exacerbated by a Oood of cheap synth?tic 

opioids like Fentanyl coming horn Mexko and China. These cheap synthetics are now found in in o~ S<Wi of other dr1.gs 

SlJCh as meth, cocaine, counterfeit prescnption pills and even marijuana as dealers seek to make drugs cheaper and 

stronger. Fentanyl is 100 nmes as s:rong as heroin or morph me and this 15 why currently up to 300 people die every dcl'/ in 

the US from opioid overdoses. 

Alcoholism 

The National lnstirute of Health reports that binge drinking is at an all-time high among adults. Adults aged 35 to 50 in 

2022 reported the highest prevalence of binge drinking ever recorded for this age group, which also represents a 

significant past-year. five-year, an-:110..year increase. Across the US 28.9 millKln people had AUD (alcohol use disorde·) 

last year. With akohol cheap, easil)'accessible and socialty accepte-d its not surprising to see that number increasing. 

Mental Illness 

High unemployment, stress, abuse (physical and mental) trauma. PTSD and never resolved issues from childhood ne 

just a few of the mental illness issues that affect adults. Depression and suicide are at record highs and research 

indicates that mental heahh cond1t10ns such as depress10n. psychosis and substance use are associated with an increa,ed 

ri:;k of :;uOC:idc-. Mcnt.JI illnc= i:. dc-balit..itini;<>nd c,1n c.:.u:-.c-,1 pc-r.:;on to not be ,1bk:, to hold down ,1 job or m.1int.1in norm~! 

relationships with friends family or loved ones. People are often ashamed or emb-arrassed to admit these problemsan:t 

seek treatment. 

-- --Substance Abuse Addiction Statistics• 2024 
Age Group I Addiction Rate Number Seeking Help 

Adolescents I 3,000,000 900,000 

Adults I 6,500,000 1,950,000 

~ 
Older Adults (65+) I 2,000,000 6,000,000 -

... If the sum of the investment commitments does n01 

equal or exceed the mmimum offering amoun1 al the 

offenngdeadl ne, no securities v11II be sold and 

investment commitments will be cancelled returned to 

FH::lfhi·:lfhii 



 

These numbers show that even with the huge spike in people seeking treatment there are still far too many people 

needing help but not getting it. 

Solution 
Forttmately. there is help available if a person IS willing: to seek. it w,th facilitJes lik.e Valley Wellness. AddKtion centers that 

used to only treat dn.igs and alcohol have begun to diversify their sef\l'Kes into mental heattt, such as eating disorders. 

PTSD, trauma, and mental and physical abuse. This has led to more facilitie!i-being needed, increased revenue streams. 

long:er care stays, and has addressed issues of co-morbidrty frequent with alcohol and stibstance abuse clientete. 

Facilities like Valley Wellness are a new breed of treatment centers focusing on the science behind behavio.-al health 

and finding the root cause of the addiction and not just treating the symptoms. It has become more widely accepted to 

seek treatment for these mental heal1h issues, especially with men that in the past felt seeking treatment was a stgn of 

weakness. HR departments now are recognizing peopJe's need for treatment and approving the ti.me off needed to go to a 

residential facility without the person worrying about losing their job. This also means that they can have their company 

heatth insurance help them witll the cost of treatment. 

Patients using private insurance to get treatment topped S3A billion in 2024 and patients paying out-of-pocket to.­

treatment topped 51.2 billion. 

The Opportunity 

'There's A Lot of Growth in That Industry': 
Addiction Treatment Viewed as Behavioral 
Health's Top Expansion Area 

More th<m 40% of polled beh.Jv1oro1I heallh lr,dustry Inside-rs believe rhe addt({lon o1nd subsc,rnrn use dlsordt>r 

(SUD) treatml.'nt space has tho most slgnlf1cant g,owth opponun!ty mo.,ing torwo1rd_ Tha1·s.-.ccord1ng 10 a n..-.v 

sur11ey from K1pu .-ind Beh.-i"tor,al Heo1!rh Buslne\~. 11ii'l1cn lncludi/cl o1nswers from to4 ,11n1ul ,rnd 

Jdmini,,.tratlve s1,i1ff members. C-r.u1le le'loel e-Jt .. tUl.1\/\"S artd oth1crs o1bout 11,e ,h,mg1ng landr.upe ol the 

beh..ivior,11 he;,lth indu\try. 

"There·s a massive cns,s In 01emo1J ..,ealth and. parncularty in add1ct1on and subst.ince use disorders. ano 
than be~n exacerlla1ed by tile pandemic: De-an 1,1cl'I. co-founder of Avea :Solur1ons and pnnclpal a1 Ktpu 

Health, ~aid on ;i 9H8 web-lnar. "And so. ther,·~ ,, lot of growth In thi>t lndu-stry ~ls<>re·~ .-, lot of movl"m,nr. a 

lot oftr.in~ac11nn~ there.~ 

This growth h,t, k•d tohi,gt• ,1mounls of <.111i1,,1 PlOW br,nr. ,n.,,·,tl'd by priv,ur <'quity. Thi, i, C''PC'ti..1lly lrur or 

smalle• Faciliti~•s bc-ing rolled up ,mt! ~old 

The Facilitv: 
This beautiful property is a 6-bedroom 4-bathroom house set on 4.2 acres. Private and seduded with incredible vie'l'l'S in 

every direction. It has been fultyfumished with high-end furniture and fittings to create a reson style experience. 



 

Property Highlights: 

1. Alf the licenses and permits needing to operate are issued: This is a huge plus, as it allows the company to start 

taking on paying patients right away. To receive this licensing the company was required to provide a deaaiied staffing 

and treatment plan to be approved. Accepting patients will a!1ow the company to start payin_g sh.Jreholders profit 

sharing. 

2. House Features: The propirty has over S30ot.of upgrades done induding high end fitting.sand furnishings such as 

travertme floors and counter tops, custom cabinets, elegant travertine walk 1n duat showers m muhiple bathrooms, 

new appliances, custom crO'lffl moldings. Real fireplaces in multiple rooms. Curved balcony around the house 

overlooking the pool and groJnds 

3. Exterior Features: Fully fenced property for privacy and security featuring an electromc gate and long drive-way 

leading up to the house. Panoramic views over the hills. Frve car garage 

4. OWned Real Estate: The company plans to use pan of the capttal raised to pay off the property in full. Owning th~ 

real estate secures the capitol bein,g raised, lowers overhead and gives the company and invescors an appreciabng 

5. Four Acre Grounds: Large heated pool with attached spa. Sun deck and SBQ area wrth lounge seating and firepit. 

Full size basketbaH court 

6. Expansion: The property I! zoned lO allow expans.ion on tts4.2 acres of usable land The 3 car detached garage ....,u 

be converted ,nto a 2 bedro-an guest house to be used bystatfneedng to work through the night or just toshowe-r 

and change clorhes. The basl.etball court that 1s towards the back ohhe property IS the perfect space for an ADU. Jin 

Accessory Dwelhng Unit 1s a ~eparate. self-<ontamed res1dent1al urn1 located on the s.ame property as a pnmary 

resideoce. It's essentially a w,aller, independent l,vmg_ space. This ADU w1Jl provklethe extra beds to expand the 

facility and will add value to tne property for the eventual exit rsa~e) 



 

Valley Wellness Center's Vision: 

Ali tl\e six-bed facility can be ready to open with minimal work, this allows for nearly immediate revenue gene!'ation 

and distribution. This is highlighted by the fact that ALL licensing and permits needed have already been secured. This 

included presenting a competent staffing and treatment plan to the licensing agency. The comp.any will secure 

additional licensing net>ded to ope!'ate IS beds even though the business will open offerillg only the six. Licensing can 

be time consuming and so applying right awi¥>J for the larger license while operating six beds seems prudent. The 

increase from six to 1S beds has already been carefully planned and budgeted, minimizing disruptions to the facility, 

and allowing its operations and patients"treatment to continue uninterrupted. 

The business will staff in-house employees ffom maids to chefs, and there will be a 24-houn-a-day house manager and 

caregiver for anything a guest might want at any time. Even thaugh the emphasis will be on treatment and healing we 

wil! make sure the patient has everycomfon possible to make their stay easier. The facility will offer services and activities 

on demand, induding massage therapy, acupuncture, yoga, Pilates. meditation. hors.eback riding. and gardening. among 

others. Private classes offering different skills and interesti;. online by tablet and Zoom calls wiD be available, such as stock 

and crypto trading. language learning. and computer programs such as. heel, Word, and basic coding. The facility can 

offer almost anything a paoent can think of and the goal ,s to keep the guests bus.y and always engaged when they are not 

in treatment. 

Treatment: 

The first step IS detoxing the patient from the drug;s or akohol their body has become addicted to. Thii. procedure can be 

dangerous a:r. it can cause a spike in blood pressure that can lead to hean attack or stroke and is there!Ofe done with 

medical perMln~I pt"e3ent 3upeN1Sini; and monitor in,; the pa1ient'3 vitals. n,,_. pan of the treatment can be done wilh or 

wfthout medication depending on the s.everity of the withdrawals. For really severe cases a patient can even be 

anesthetized while their body is flushed to remOlo'e the drugs. Once the drugs. or alcohol is out of the patient's s.ystem the 

rehabilrtation part of the treatment can start. 

Valley Wellness is hiring the very best therapists, couns.elors, life coad)eS, hypnotherapists, psychiatris.ls, doctors, and 

nurses... It has aligned its.elf wi1h mental health professionals that specialize m specific areas of treatment, especially wfth 

mental health issues. Most of these professionals wiU be available all day to paoents with rome available 24 hours a day 

Business Model 
A Winning Business Model: 

Patients wiH typically stay for aroond 30 days: however. some patients may extend and stay up to 120 days. Valley 

Wellness will accept various insurances but will be forusing on the high-end pay out-Of-pocket market catering to affluent 

fc1milies who have been affected by addiction and ment~ illnes.s. The company's pricing structure will sta" at SfS,000 

per month, far klwerthan the S100,000 per month the weU--known luxury facilities like Passages or Promises Malibu 

charge. Research shows successful fadlities stay at betv1•een 60 to 70 perc.ent occupancy 

The fixed cost per monthKlcludes room, meals. and treatment. Patients, however, can sign up for additional services 

not inctuded in the base cost such as life coaching, relationship mending counseling, mass.-ges daily, acupuncture. 

nutrition planning and perronal training. After a patient leaves Valley Wellness, ongoing revenue streams will mclude 

staying at our sober IMng facility while transitioning bade to regular life. vinual therapy sessions, also known as te&ehealth. 

life coaching. and diet nutrition and exercise planning. 



 

Long Term Goals: 

Valley Wellness will own the property outright giving shareholders an appreciatlng asset securing their mvestment This 

lowers the overall risk of investini and lo,,.,ers overhead making it quicker for the company to reach operational 

profitability. Shareholders will receive profit sharing every quarter starting as so-on as the first patient is accepted. Profit 

sharing will CO!ltinue till compan~ completes an exit (sold) The company's long term goal is to open up to two addi:ional 

facilities and complete a roll up a"\d sale of all three properties liketyto a private equity firm. 

Investors Profit Sharing and Return: 

Investors will receive 70% of the net profits of the company until they receive back S2 million. After that inveslors 

receive SO% of the net profits pi!id till the company is acquired. Other treatment companies have recently sold for up 

to 8 X net profits. also known asEBJTOA.. Valley Wellness may be able to get an even higtler multiple with its owned 

prime real estate attached to the business. 

Market Projection 
Industry Outlook: 

Valley Wellness will operate withh the behavioral science industry in the Unrted St.ite:s. The industry is defined as 

establishments that primarily prcvide residential care and treatment for patients with mental illnesses, drug addiction, 

and akohotism. In America today, there are almost no families that h.ive not been affected by alcohO,ism. drug addiction, 

or mental illness. This also inc)ud?s disorders such as PTSO, trauma, depression, sex addiction. and social media 

addiction. 

Residential treatment programs focusing on detoxification and substance abuse generate 41.4 percent of industry 

revenue, while residential treatinent programs focused on mental illness is 33.4 percerlt. This number has risen 

significantly in the last five years and IS expected to show the largest continued growth in this industry. 

Revenue 
11111..tv ... e-(S!,IOO .tnnu.11 rh<1r<&t' 'nlfflMI, • Xl1"!. lndUM 'i,,)tl'nr 01nlook.. 

$13bn 

Business 
TOl.lil 11umbt-1 o(b~ln ..... 'i.t"l. Mid .111\i.~ ch.inq- r,om 1012 - >019 lntkld.- s.yr..-01.0dod.. 

-J:4'29 u.:11, 



 

While demand has increased in the mental health and substance abuse facility industry, the level ofinnovation in 

products and services offere-d remains low compared to other industries. The prevalence of Al will make its way into the 

industry as algorithms analyze patient data to provide personalized care and more precise diagnoses. These tools will 

facilitate timely interventions and track patients' progre!>S in real time. Additionally, the use of teleheakh is expected to 

expand access and broaden markets. Telehealth platforms E!lable patients to utilize sessions remotely, reducing time and 

travel for patients and therapists. With scheduling being more flexible, it is more likely the patient wirl continue the 

treatment. Valley Wellness encourages patients to have face to face therapy and participate in group therapy and 

meetings, however, telehealth sessions are available for patients from their rooms if needed. 

Valley Wellne!>S also plans to utilize t~ehealth and other similar technologies to provide treatment and generate 

ongoing revenue after patients leave the facility. 

Competition 
Competitive Landscape: 

The competitive landscape in California has shifted signifi<antfy in recent months. Malibu, once known as the "Rehab 

Riviera,"'was home to over 40 luxury rehabilitation centers. However. the Palisades Fire devastated the area and 

ottier areas in January 202S, and many of these centers hill{e closed with no immediate plans to rebuild due to 

resource shortages and permit and construction delays. This has caused a disruption in southern California treatment 

centers and has created a unique opportunity for Valley Wellness to establish itself in a market with limited competition 

for high-end, personalize-cl rehabilitation services. ValleyWelne!>S is taking advantage of these recent closures an<I is 

talking to key employees that worted at them to fill positiom needed. These positions include: 

• General Manager: The GM will oversee day-to-day operations of all departments. All staff will report to the GM. 

• Marketing Director. The Marbling Director will oversee filling beds. This will include a variety of methods, from 

referrals from psydliatrists, music managers, sports agents, and HR departments overseeing executives. Search 

engine optimization (SEO) and ontine martetin.g will play a large role in patient acquisition costs.. 

• LVN/Nurse: Only an LVN wil hand out medication due to liability issues.. This means an LVN must a!ways be on-call 

and live near the facility. 

• House Manager: The House Manager will oversee ttie house while ensuring cleaners keep the facility immarulate, 

ttie gardeners keep the grounds looking great, and the chefs prepare the best meals. The House Manager will 

oversee all the other nonmedical staff such as personal trainers, chefs/cooks, masseuse, yoga instructors, and more 

At first many of ttiese positions will be hired part time and as independent contractors. Once the facility has consistent 

patients each month these positions can be convened to tul time employees. 

Competitive Advantage: 

VallevWellness will have a competitive advantaj!;e over smatler facilities. Smaller lower priced facilities will not be able to 

compete with the level of treatment and facilities offered, and the so-called luxury facilities charge over double the out•of­

pocket cash price that Valley Wellness charges. Smaller facilities have shared bedrooms, often have 4-6 people sharing 

bathrooms and sometimes counseling sessions are done in the bedrooms because of lack of space 

There is no state law limiting the number of facilities that can open in an area if only serving six patients(six beds). 

Therefore. a large number of California facilities operate at tnis size and in the heart of major cities. Local authorities may 

not use zoning to prohibit small facilities from operating in residential areas and these small facilities are considere-d by 

law to be "residential use ofpropeny.~ Larger facilities able to have group meeting rooms, home gyms, movie theatre 

rooms, oversize bedrooms without needing to share bathrooms are just a few of the selling points they can offer. 

Other High End Facilities Include: 

PUHgts M•libu 
Malibu. Cal,fornla 

Passages -.tc111by iS ..'I ILJ:,cu,y hQlls11c He.iltment cemer l0<a1e<1 In Malibu tha1 offers the hlg~st ~l of c.i1e 
•va1laible for its p,auents and has help«! thousands of people overcome their addictions.. The business accepts 
insurance and provides a customizable and holr5l1C o1ddldlon treatmem program. Pass.iges Malibu cJoes not use 
1he 1r.J<1 lional 12-step prog.r,1,m illf'l(I inste<ld incorpo<itts a hOlistlc one on one ,11ppro,.1ch 

Prlcln,: 
While Passages does .Mcept some-insurance.1he majO(kyof guests p,:iy oul•Ol-pocket at the rate of S-100,000 pe, 
l(H::la)I sta~. Th,s is not all lncluffl'e witti many guests opting for services and treatments, adding sometimes tens 
of thOy~nds Of doliarS to thf:11 St.y. 

Clifhide Malibu 
MJlil)u, C,llifornl,1 

ClrffSKle Malibu is a pnvate and w-clud«I rehabil<tat,c,:i center with exclus!11e access to outdoor undertakings 
mcludmg llorseb.ick ndmg.. surling, and hiking. Pmrate housing and a selection pfOces.s for doctors. nurses. and 
thttapis.ts all spans to ptovide unpat.1!1Cltd comlort and stwite '°' its gu-ests. Cl<trSide 3C:Cf!Pt1 insurante and 
offers theraplM across psychological, physical, and psychosoc1ail modes. 

Pricing; 
(l,ffude M:1llbu doec ~ccep! lncunnce, hawa.,ar mon p>t.enu p~y oul of pocket with •~t- 1yp><~lly up 10 $01 ,000 

per month. 

Villa Oasis 
Fairbanks Ranch, C,htorn1a 

\11lla Oasis focU$e$ Ofl drug and akohol substance abuse for Its re1,ldentlal programs. It offers personalized 
1re.iltmen1 plar"I~ 10 help determine the rig.ht level of cart for an indivl<lua~ including lr"lp.atlent, ourp.atient. or both. 
It also offers aftercare planning services after the detOllprocess takes pla<:e. Villa O.,$iS does ut1l1ze the tradit,onal 
12-su:-p prog,am. 

Pricing: 
V1ll,1 Ou1s wof'ks with some pri..-ate PPO insurance plans .and the cash rate Is S?S,000 per month 



 

 

Traction & Customers 
Marketing: 

Valley Wellness will have multiple marketing strategies and will be overseen by its marketing director. The most 

important thing is to position the facility to be known as a safe, judgment•free environment where indMduats can heal 

fully. Marketing will consist of a mixture of online and traditional advertising. For online Google offers two levels of ads. 

PPC or pay per click allows advertisers to bid on key words and phrases such as "how do I get drug treatment" or "drug 

rehab" When a person searches those keywords or phrases the company's ad shows to them at the top of the page. You 

can tell which these are as they have a "sponsored" next to it. 

Undemeath that is organic search which is the most coveted by companies. This requires ongoing work to provide 

relevant content on the subtl'ct matter being searched for. This is called SEO (search engine optimiLltion) and companies 

strive to get organic search as dose to the top of page one on Google as possible. 

The company will also operate biogs and social media pages with content about addiction. This will be used to provide 

leads for people looking for info on treatment. There is no better marketing then testimony from people that received 

successful treatment. 

Proposition 36. This recently passed proposition lets non-violent drug offenders facing jail time swap that for treatment 

time. This is drastically increasing the need ror more facilities as offenders start to build their derenses around this. After 

all most people would rather spend 30-90 days in a facility like Valley Wellness then a county jail. Valley Wellness plans to 

form relationships with defense attorneys so they can offer them this option, keeping them out or jail and in a treatment 

facility instead. 

Financial Projections: 

------Beds in Facility 

Occupancy 

Occup,cd Beds 

Program Fees Per 

Occupied Bed 

Additional 

Services/Aftercare 

Per Occupied Bed 

Total Revenue 

Profit Marg.in 

Nee Profit 

1S IS 1S 

67% 73% 

11 11 11 

45,000 45,000 45,000 45,000 45,000 

$7,000 $7,000 $7,000 $7,000 $7,000 

S2.496,000 S2,496,000 S6,864,000 S6,864,000 S6,864,000 S25,584,000 

35% 3S% 35% 35% 3S% 

$873,600 S873,600 S2,402,400 $2,4()2,400 S2,402,400 $8,954,400 

For a more detailed financial protection please rerer to the company's business plan available by request at 

lnvestor@ValleyWellnessTreatment.com 

Investors 
Reasons to Invest 

1. Normally saturated market is now open from increased demand and 40 recent facllity cklsures from wild fires 

2. Seeking treatment for mental health issues and substance/alcohol abuse has become normahzed and encouraged 

especially within company HR departments controlling jobs and company insurance plans. 

3. Valley Wellness owning the real estate being used for the facihty secures almost SO% of the capital being raised. and 

lowers overhead, increasmg the amount that can be distributed to investors in profit sharing each quarter 

4. Property has all needed hcensing secured to open. This will lead to raster profit sharing distributaons. vaney Wellness 

can also expand from 6 beds to 1 S beds without worrying about zoning restrictions in that area. 

S. Company has the potential to open addibOnal locations to share costs and lower overhead, thereby rncreasing investor 

profits and creating an opportunity ror a roll up and exit (sale) likely to private equrty firms looking to enter the industry. 

The company's financial projections are conservative and can be exceeded by being at more than 67% capacity andlor 

chargmg more than S4Sk whM:h rs the planned monthly starting cost to pabents. 



 

To receive additional more detailed information on Valley Wellness and this crowdfunding offering 

please send the company a request to lnvestor@ValleyWellnessTreatment.com 

Terms 
Up to $3,697,998.00 in Common Stock at $2.00 per snare with a minimum target amount of $10,000.00. 

Offering Minimum: S 10.000 I 5.000 shares of Common Stock 

Offering Maximum: $3,697,998.00 11,848,999 shares of Common Stock 

Type of Security Offered: Common Stock 

Purchase Price of Security Offen!' d: S2.00 per Share 

Minimum Investment Amount (per investor): Sl,000.00 I 500 shares of Common Stock 

The Minimum Individual Purchase Amount accepted under this Regulation CF Offering is 11. 000.00. The Company muse 

reach its Target Offering Amount 01110,000.00 by December 31.1015 (the "Offering Deadline"). Unless the Company 

raises ar least the Target Offering.Amount of1 I0,000.00 under the Regulation CF offenng by the Offering Deadlirre, no 

seau1ties will be sold in this Offering, lf'fYestment commitments wJ11 be ~ncelled. and committed funds will be re tu med. 

Bonus: 

Time-Based Incentives (Bonus sh.ares to be issued by the issueT after the raise has completed): 

lrwest within the first .SSOOk raised and receive 10'6 bonus shares . 

..-.In order to receive perts from an investment one must submit a single investment in the same offering that meets the 

minimum perk requirement. Bon1.1s shares from perks WIii not be granted if an invesror submits multiple investmenrs 

Chat when combined. meet the perk requirement. All perks occur when the offering is completed. 

-•Crowdfunding investments m3de through a seJf-direaed IRA cannot rec:etve non-bonus share p~ks due to tax laws. 

The lntemal Revenue Serv1ee (JR5) prohibits self-dea/if!E transactions in which the investor receives an immediate, 

persona! financial ga/11 on invesrments owned by their retirement .account. As a result,. an investor must refuse those non­

bon1JS share perks because theywouJd be receiving a benefit from their IRA account. 

Risks 
Please be sure to read and review the Offering StatemenL A. crowdfunding investment involYes risk. You should not 

invest any funds in this offering unless you can afford to lose your entire investmenL 

In making an mvestmenl decision. investors must rely on their examination of the issuer and the terms of the offering.. 

including the merits and risks inyo,lved. These secunties have not been recommended or approved by any federal or state 

securities comm1Sston or regulatory authority. 

The U.S. Sectirities and Exchange CommissKJn does not pass upon the merits of any securities offered or the terms of the 

offering, rlOf does it pass upon the accuracy or completeness of any offenng document or literature.These secunties are 

offered under an exemption from registration; however, th.e U.S. Securities and Exchange Commission has not made an 

independent determination that these securities are exempt from registration. 

Neither PicMii Crowdfunding nor any of its dff"ectors, officers, employees, representatives, affiliates., or agents shall have 

any liability whatsoever arising from any error or incompleteness of fact or opinion in. or lad of care in the preparaoon or 

publication of, the materials and communication herein or the terms or Yaluation of any securities offering 

The infonnation contained herern inck.Jdes forward-looking statements. These statements relate to future events or future 

financial performance and involve known and unknown risks, uncertainties, and other factors that may cause actual 

re!>tllts to be ma1erially different from any future results, levels of activity, performance, or achievements expressed or 

implied by these forward-looking statements. You should not place undue reliance on fOJWard-lookin,g statements since 

they involve known and unknown risks, uncertainties, arn::I other factors, which are, in some cases, beyond the company's 

control and wh.ch could, and likely will materially affect actual results, levels of activity, performance, or achievements. 

Arrt forward-looking statement reflects the curTent views with respect to future ffifl'nts and is subject to these and other 

risks, uncertainties. and assumptions relating to operations, results of operations, growth strategy, and liquidity. No 

obligation exists to publicly update or revise these forward-looking statements for any reason or to update the reasons 

actual results could differ materia!ly from those anticipated in these forward·looking statements. even if new informauon 

becomes available in the future. 
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0 Alex Fuentes 
'HUT WfLUUI CEO 

Background 

Alex Fuentes works in the hemp industry and has started and exited from multiple companies within this sector. With a focus on mergers, 

acquisitions and business development, Alex now manages capital for a private group of investors. This involves analyzing companies for potential 

acquisition and recommending their suitability for investment. With experience also managing state compliance and licensing, Alex will be able to draw on 

that experience with the regulatory procedures within the healcare/treatment industry. Previous successes included Alex helping TileGo launch in the US 

market, where he worked as the director of sales and marketing. During his time with TileGo Alex was instrumental in the sale of company's IP to a large 

manufacturer. Alex has also held positions in business development with companies LexisNexis and Profound. 

0 Raffi King 
'HUT WfLUUI CFO 

Background 
Raffi King brings over 34 years of experience in venture capital. He started in the late 1990s when he worked with a company that established 

partnerships allowing investors to profit from payphones placed in jails and hospitals. This gave Raffi the knowledge and experience to pursue his own 
partnerships and ventures, where he started building his own base of investors. Raffi went on to co-found Bidz.com. an online auction company that raised 

over $40 million selling shares between $1 and $3 to early investors. Bidz.com grew to over S125 million in sales and went public in 2007. Raffi left the 

company in 2009. Raffi has helped companies secure funding over the past 15 years including Vertical Companies, one of California's largest licensed 

cannabis companies. Over the last five years, Raffi has concentrated on crowdfunding offerings that now give smaller investors the same ground floor 

opportunities that used to only be for accredited investors with high net worths. These companies include Hemptown USA, a hemp grower and manufacturer 

of hemp-based product lines. and Taste of Nature, a candy manufacturer with licensing arrangements with brands like Skittles, Mrs. Fields. and other well• 

known candies. For the fast few years, Raffi was the head of the investor department for ArriveAI. a tech firm based in Indiana developing a smart mailbox for 

drone delivery. Raffi's duties included securing crowdfunding capital as well as direct investment through private placement. During his time at ArriveAI, Raffi 

helped raise more than SS million used to develop a smart mailbox prototype. 

Therese Labao 
Secretary 

Background 
Therese started her career in finance and real estate. She obtained her CA real estate license in 1999 and started out as a loan officer 

processing mortgages. For the next 16 years she had continued success in mortgages and student loans and then transitioned into merchant processing. 

opening and maintaining high volume accounts. Feeling unfulfilled in 2017 she decided to switch fields and took classes to become a HMA Registered 

Homecare Aid. After also completing classes for first aid and CPR she started working in private care. Currently Therese looks after patients at a high end 

assisted living facility in Laguna Niguel. Aside from day•to•day care Therese works with the facility assisting w,th social activities for the residents. Therese will 

be Valley Wellness's life Enrichment Director in charge of creating personalized daily schedules for patients for both treatments and free time. 
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Company Name 

Valley Center Wellness 

Location 

254 Chapman Rd. STE 209 
Newark, Delaware 19702 

Number of Employees 

3 

E+l::1¥¥Hiiii 

Incorporation Type 

C-Corp 

State of Incorporation 

CA 

Date Founded 

April 16, 2025 


