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OGl is a premium, single-senv FUpE the booming cold coffee
market. Served in novel mini cans OGI is infused with wild-harvest chage mushroom o

amplify health benefits while each mini is topped with nirogen to preserve more of the

deficate and nuanced flavars and aroma
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Business Description Security Type:
The Future of Coffee! . -
_ Equity Security
Possibl, our company that owns the OGI brand, is @ pioneering umbrelia brand dedicated to simplifying, democratizing,
and enhancing weliness. Qur mission is to create tangible opportunities that empower people to live their best lives. Price Per Sha re
Leading the way, our first venture, OGI Coffee, embodies this mission by allowing people to enjoy coffee whenever and

however they desire: $1.33

Shares For Sale
902,255

Post Money Valuation:
$14,912,299.20

Investment Bonuses!

Amount-Based Incentives (Bonus shares to be issued
by the issuer after the raise has completed):

NOTE: FIRST 15 INVESTORS ACROSS ANY TIER TO
RECEIVE INVITE TO MEET CO-FOUNDERS AND GET
MNAME ON FOUNDERS PAGE ON OGI WEBSITE.

Invest §10,000+: Receive 20% Bonus Shares, 10%
product subscription discounts for 1 year, & free T-Shirg,

early access to sales, and zoom call with the founders.

Invest 55,000+ Receive 108 Bonus Shares, 10% product
subscription discounts for 1 year, a free T-Shirt, and early

aCCess o sales.

Invest 51,000+ Receive 10% product subscription
discounts for 1 year, a free T-Shir, andearly access to

sales.

*nvestars can only receive one {1) amount-based

incentive per investment.

*%In order to receive perks from an investment, one

Redefining The Way Coffee Is Enjoyed miust subiiit 3 single investment in the same offering

that meets the minimum perk requirement. Bonus
0G| Coffee is the eph of i I ind health i i Infused with wild-
is the epitome of convenience, lury, a ealth in & single-serve, pour-over format. [0 wil shares from perks will not be granted ffan i

harvested chaga mushrooms and presensed with nitrogen, OGI delivers unparalieled flavor and health benefits. With a

submits multipie nvestments that, when combined,
vision to dominate the spediaity cold coffee market globally, OGI caters to the preferences of Gen Z and Miliennials,

meet the perk requirement All perks occur when the
offering a cafe-styte experience &t home with just & pour over iced water or milk. Capitalizing on the booming trend of e e

coid coffee consumption, OGI removes all barriers to convenience, accessibility, and portability, making it the go-to choice r .
il Y & g 8 *+Crowdfunding investments made through a seff-

for coffee lovers seeking quality and convenience.
By directed IRA cannot receive non-bonus share perks due
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Whether enjoyed straight or as a base for creative coffee concoctions, OGI is the ultimate canvas
for coffee aficionados worldwide, revolutionizing the way coffee is enjoyed.

self-dealing transactions in which the investor recsives
an immediate, personal finandial gain on investments
owned by their retirement sccount. As & result, an
imvestar must refuse those non-bonus share perks
because they would be receiving a benefit from their IRA

BCCOUMNT

The global cold coffee market is booming. Regulatory Exemption:

Regulation Crowdfunding —
Section 4{a)(6)

Deadline:
December 31, 2024

Minimum Investment
Amount:

$500.08

Target Offering Range:
$9,998.94-$1,199,999.15

*If the sum of the investment commitments does not
equal or exceed the minimum offering amount at the
offering deadline, no securities will be sold and
investment commitments will be canceiled retumed to
investors.

VISION VIISSION PURPOSE

Revolutionise
the way coffes

Become the
most-loved

Creating ultra
custemisable

beverage brand
for the next
generation of
specialty coffee

is enjoyed,
whenever and
however people
desire.

“you moments”
that are
seamless and
can be enjoyed

lovers across all
parts of the
world.

immediately.

Problem
Shift From Hot to Cold Coffee

Led by younger consumers, cafe coffes-tulture has shifted away from hot coffee to cold coffee with some chains now
reporting 75% of drinks are now cold. However, these cold coffee lovers now want the same cold drink experience at-
home, and they want it 1o be as easy as picking up in-store. But how? Given that people are 8x more likely to make
coffee at home vs buying from a coffee shop every day this is & very big problem.




Solution
Coffee However You Love It, Whenever You Want It

#s a single-serve coffee concentrate, OGI brings cold coffee lovers simplicity, accessibitity and consstency of cafe-style
coffes. Simply pour over cold, iced or hot water and/add milk, ice cream, anything, and you're done. OG is also the
perfect vehicle for creative iced drinks: ice cream coffee, soda coffee, orange juice coffee, espressomartinis. All without

brewing equipment or need to head out to your local cafe.
NO BEREWING, NO STIRRING. NO WAITING

0G| 15 also & health drink. Our first coffee is infused with antioxidant-rich, wild-harvested chaga mushroom that comes
with clear health benefits. This builds on decades of research that show drinking 1 to 4 cups of quality coffee a day
makes people healthier and happier, while one study found that those drinking 1.5 to 3.5 cups of coffee daity have a
30% decreased mortality rate.

World-First Coffee Minis




Business Model

0Gl business model is based on simplicity with a core focus on marketing and innovation. Coffes roasting, extraction,
filling, packing and logistics will be cutsourced to independent third parties with high-level expertise. While OGI has
sufficient supply capacity in the US now to reach first-year revenue targets this will be scaled both domestically and in Asia

&= business accelerates.

Bringing OGI to every corner of the world

OGHaunch strategy is based around digital commerce, however in early 2025 the company will expand from online to on-
the-shelf creating wider sudience reach while offering a more seamiess buying experience across muitiple channels. A
further push into foodservice channels - bars; restaurants, businesses, hotels, airlines - will further expand distribution
and consumer reach while adding an additional revenue stream. With solid profitable growth in the US OGI will scale into
targetinternational markets including UK, japan, Korea, Chinag and Germany.

WE BELIEVE THE REVOLUTION IN

COFFEE IS ONLY JUST BEGINING

Market Projection
Capturing Hearts, One Sip at a Time

With a staggering 300 million daily at-home coffee occasions in the US alone, the demand for premium, convenient

options like OGl is undeniable. The younger d graphic, ituting 37% of daily iced coffee consumers, shapes the
market's trajectory, while Starbucks' revelation of cold drinks comprising 75% of US sales solidifies the dominance of
the cold coffee segment. With cold coffes being the fastest-growing internationai ssgment, paised for a remarkabie 22%

year-on-year increase over the next five years, OGI stands at the forefront of this global phenomenon, catering to the

evolving tastes and preferences of the next generation of coffee lovers.

With over 2.25 billion cups of coffee consumed daily worldwide, OGI sets its sights on becoming
the most-loved cold coffee brand, redefining convenience, luxury, and health in every pour.
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Competition

While the competition is fiercein the overali coffee market, as & differentiated single-serve, fiquid coffee concentrate that
defivers the barista-style espresso flavor while eliminating the complexity and fimitations of an espresso machine the
brand sits uﬂthin'sigri.iﬁtam marketable whitespace.

ft's warth noting that OGI fits into the key market drivers - convenience, expanding coffee culture, packaging innovation,
the health and wellness trend, and the ability 1o enjoy a coffee shop exper-ience at home - that are underpinning market
growth in the global liquid coffee segment that is projected 1w grow by $10 Billion over the next 8 years {from ~§25B8-w
over $35B).

In a world where everyone likes what they like, from wine to coffee, OGI's dear positioning around servingas a

canvas for any coffee drink that can be enjoyed immediately, ‘coffee h er you love it, whe you want it
serves the brand well to out-perform the competition and build the next big coffee business.
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COFFEE EXPERTS W OGI

Perfectly portioned and ready to go,
these OGI concentrate coffee mini-cans bring
me the unigue & rich flavors that can be enjoyed
anywhere, anytime only with a cup of water!

MARTIN PHAN
LICENSED CQl Q-GRADER, EXPERT COFFEE TASTER

Traction & Customers

Igniting the Cold Coffee Revolution

Global agency, NP Digital, have validsted market potential for 0G| Coffee based on their audience sizing & social listening
data and is set to make waves in the cold coffee miarket with its premium, s'inglefema pour-over experience. By capturing
theessence of barists-made cold coffee rmonnents, OGI transcends the boundaries of traditional brewing equipment;
offering unparalieled convenience and quality. Witha strategic focus on subscription-based digital commerce and retail
parnerships, OGl will rapidly expand its reach and drive discovery among coffes enthusiasts worldwide,

Qur trajectory is clear: by July 2025, OGI aims to achieve §1 million in manthiy sales, seting the stage for & projecied $41
million in fiscal year 2028 and surpassing $100 million by 2030. With a robust product pipeline, a dedicated
international team, and a steadfast commitment to excellence, OGI is poised to dominate the global cold coffee
market, one pour-over at a time.



Investors

Mo investments hawve been made in the company to date.
All bonuses offered by Possibl in its campaign are subject to avaiiability and any terms and conditions applied by Possibl.
ADDITIONAL BENEFIT
ATIEREDVIP BONUS PROGRAM IS OPEN TO EARLY QUALIFYING INVESTORS

BRAND BUILDER BRAND AMBASSADOR
Imvast 55,000 or obave. 51,000 or above.

Terms
Up 1o $1,199,999.15 jn Class B Non-Voting Common Stack at $1.33 per Share, with a minimum target amount of
$9,508 94

Offering Minimum: $9,958.94 | 7518 Class B Non-Voting Shares
Offering Maxaimum: $1,1959,955.15 | 902,255 Class B Non-Voting Shares
Type of Security Offered: Class B MNon-Voting Shares

Purchase Price of Security Offered: 5133 Per Share

Minimum Investment Amount {per investor): $500.08

The Minimum individual Purchase Amount eccepred under this Regulation CF Offering is §500.08, The Company must
reach its Targer Offering Amount of $5,998.94 by Decernber 31, 2024 {the “Offering Deadline”). Unless the Comparny raises
at least the Target Offering Amount under the Reguistion CF offering by the Offering Deadline, no securities will be soid in
this Offering, investment commitments will be cancelled, and comimitred funds will be retumed.



Risks

Please be sure to read and review the Offering Statement. A crowdfunding investment involves risk. You should not
invest any funds in this offering unless you can afford to lose your entire investment,

In making an investment dedision, investors must refy on their examination of the issuer and the terms of the offering,
including the merits and risks invalved. These securities have not been recommended or approved by any federal or state
securities commission or regulatory authority. The US. Securities and Exchange Commission does not pass upon the
merits of any securities offered or the terms of the offering, nor does it pass upon the accuracy or completeness of any

offering document or literature.

These securities are offered under an exemption from registration; however, the US. Securities and Exchange

Commission has not made an independent determination that these securities are exempt from regisration.

Neither Pichii Crowdfunding nor any of its directors, officers, employees, representatives, affiliates, or agents shall have
any fiability whatsoever arising from any error or incompleteness of fact or opinion in, or lack of care in the preparation or

pubtication of, the materials and communication herein or the terms or valuation of any securities offering.

The information contained herein includes forward-looking statements. These statements relate to future events or future
financial performance and involve known and unknown risks, uncertainties, and other factors that may cause actual
recults to be materially different from any future results, levels of activity, performance, of aChievements expressed of
implied by these forward-looking statements. You should not piace undue reliance on forward-looking statements since
they involve known and unknown risks, uncertainties, and other factors, which are, in some cases, beyond the company's
control and which could, and likely will materially affect actual results, levels of activity, performance, or achievements.
Any forward-fooking statement reflects the current views with respect to future events and is subject to these and other
risks, uncertainties, and assumptions relating to operations, results of operations, growth strategy, and liquidity. No
obligation exists to publicly update or revise these forward-looking staternents for any reason or to update the reasons
actual resuits could differ materially from those anticipsted in these forward-looking statements, even if new information

becomes available in the future.

Brian Direen

Co-Founder/CEO

Background

An oxporienced cntropronour with 235 yedrs in internationzl business unlocking volus opportunity, dove oping growth initiatives, and driving
commercial accelerstion. As co-tounder of Australisn based company Unistraw Internztional Brisn olayed 5 puctsl ro'e In taking its paterted
flawor/mutraceunical straw orand from 2ero 1o 1 billon units sold across AU+ courtries. bnan’s skills incluce 3 growtch mindser, strategic planning; decision
macng feamnork, new husiness development. Intemarional trade. bullding strategic partnerships. deal negotiation, nisiness Infelligense, rmperirive

o clysis, rnarkel iy strabegypath Lo mgrkel and brand building., Wit ouls ingw -Touds end beverapes and gningraied wodersiauding al coning up
with id=as is es=sy, but finding th= right problens is where the real challenge lies, Brian is well placed tc lead COGPs cultural movement that ceicbrates the
unigueness of individual needs towards coffee anc building OCl into a leacing global cold coffes branc,

Joe Wallace

Cu-Fuuride

Dackground

Az an accomipl shed entrepreneur ard investor based in Calabases, Califormia, joe has a strong bac<zround in trece marketing and business
planning, and has played 3 k2y role in runrerous successtul starfups, corporate financirg wenwres, and fund acquisitions since 2001, Joe brings 3 waath of
expenence o the table, incuding as founder of lllusion Entertainmert Grouo, where ne holds axclusive Fologram rights n Las Vegas, Mew York, =nd jJapan
for thair groundbreaking proouer. “Poctl Sclagram. making him an invzhiahle asser for 061 Coffee. Prine tn his currect ventiires, joe fiunded Felau= vision,

VI, ann] Do Rt shown asieg les wolreprenenrial <oidl Aol alalitg o bom deas oo adviog bosioesses. Joeds soue At ional backgooomod i odes aliemd ng
Washngton State Urivessity, whers he acoui~ed a strong foundation in business and ma-keting,

Fernzndo F A

Co-FuundefSenion Crealive Dileciu

Bakground

Dased in Lisbon, Mortugal, Femando has worked for some of the best agances and iconic brancs around the world Ciperierce and expetise
sits acrozs: Creative Direction, Art Direct on, Dranding, Mackaging Design, C-aft U and UX D=sign; Trade Snow Dihibits, Produck Design, Strategy & Manning.
As owrer o Remote Design Studio Fernando has plaved pivotal roles as both CMO and Creative Director building brands. oroduds, and business th=t are
distinctiva, oold and exciting — not marely relavant. Fernando’s skillzet indudes marketing, inrovation. olanning, product and packaging dewalopment,
arverrising digital. sar =l madia, websiie development. PR and suanfs. Some nf the hrands be has wor<ed on Inchide Arhenser-Bsch inRev, Chriarchisch
At Gallery-N7, Chrysler, Disgen, Fpsan, Faner-Castell Ferrarl, Fiar, Generzl pMotors, Goldman Sachs, Kia Mafars, £0Ws SAAT SF & Cn. KG3a




Company Website

Legal Company Name
OGI COFFEE
Location

21781 Ventura Blvd
#1004,
Woodland Hills, California 91364

Number of Employees
3

Incorporation Type
C-Corp

State of Incorporation
Delaware

Date Founded
November 2, 2023



