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Business Description 
The Future of Coffee! 

Possibl, our company that owns the OGI brand, is a pfoneering umbrella brand dedicated to simplifying,. democratizing, 

and enhancing wetlness. Our mission is to create tangible opportunities that empower people to live their best lives. 

leading the~. our fim venture, OGI Coffee, embodies ths mission O'f allowing people to enjoy coffee whenever and 

however they desire. 

Redefining The Way Coffee Is Enjoyed 

OGI Coffee is the epitome of convenience, luxury, and health in a single-serve, pour-0ver format. In.fused with wild· 

harvested chaga mushrooms and preserved with nitrogen, OGI delivers unparalleled flavor and health benefits. With a 

vision to domi:nate the specialty cold coffee market globally, OGr caters co the preferences of Gen Zand Millennials, 

offering a cafe-scyte experience at home with just a pour over i<:ed water or milk. Capitarizing on the booming trend of 

cold coffee consumption, OGI removes all barriers to conve.1ience, accessibility, and portability, making it the go-to choice 

for coffee lovers seeking quality and convenience. 

01-
Launch 59,998.94 

Min 

Security Type: 

Equity Security 

Price Per Share 

$1.33 

Shares For Sale 

902,255 

Sl.1~.999.15 
Max 

Post Money Valuation: 

$14,912,299.20 

Investment Bonuses! 

Amount-Based Incentives (Bonus shares to be issued 

by the issuer after the raise has completed): 

NOTE: RRST 15 INVESTORSACROSS ANY TIER TO 

RECEIVE INVITE TO MEET CO-FOUNDERS AND GET 

NAME ON FOUNDERS PAGE ON OGI ~EBSITE. 

Invest: S10,000+: Receive 20% Bonus Shares, 1cm. 

produa subscription dfscoum:s f0< 1 year, a free T-Shirt, 

early access co sales., and zoom call with the founders. 

Invest S5,000+: Receive 10% Bonus Shares, 10% produa 

subscription discounts for 1 year, a free T·Shirt. and early 

access to sales. 

Invest S1,000+: Receive 10-~ product subscription 

discoonts for 1 year, a free T·Shirt, and early access co 

sales. 

*Investors can only receive one (1) amc,unt-basecl 

incentive per investment. 

Hin order to receive perks from an inv~em,. one 

must submit a sfngle investment in the same offering 

that meets the minimum perk requirement. Bonus 

shares from perks will not be granted if an investor 

submits multiple investments that, when combined, 

meet the perk requirement. All perks o:cur when the 

offering i.s completed. 

H-*-Crowdfundtng ill\festments made tt,rough a setr­

directed IRA cannot receive non-bonus share perks due 



Whether enjoyed straight or as a base for creative coffee concoctions, OGI is the ultimate canvas 

for coffee aficionados worldwide, revolutionizing the way coffee is enjoyed. 

The global cold coffee market is booming. 

Problem 
Shift From Hot to Cold Coffee 

Led by younger consumers, cafe coffee-culture has shifted away from hot coffee co cold coffee W!'th some chains now 

reporting 75% of drinks are now cold. However, these cord coffee lovers now wane the same cold drink experience at­

home, and they want It to be as easy as picking up in-score_ But how? Given that people are 8x more likely to make 

coffee at home vs buying from a coffee shop every day this is a very big problem. 

co tax 1aws. 1 ne mterna, Kevenue :,ervice lliCIJ proniorcs 

self-deaHngrransactions in which the invesrnr receives 

an immediate, personal financial gatn on investments 

owned by their retirement account. Asa resutt. an 

investor must refuse those non-bonus share perks 

because they would be receiving a benefit from their IRA 

account. 

Regulatory Exemption: 

Regulation Crowdfunding­
Section 4(a)(6) 

Deadline: 

December 31, 2024 

Minimum Investment 
Amount: 

$500.08 

Target Offering Range: 

$9,998.94-$1, 199,999.15 

*lf the sum of the investment commitmems does nor 

equal or exceed the minimum offering amount at the 

offering deadline, no securities will be sold and 

investment commitments will be cancelfed returned to 

investors.. 

Form C Subrn1sSK>J1 



Solution 
Coffee However You Love It, Whenever You Want It 

As a single-serve coffee concentrate, OGI brings cold coffee lovers simplicity, accessibility and consstency of cafe-style 

coffee.. Simpty pour over cold, iced or hot water and/add milk, ice cream, anything. and you're done. OGI isa so the 

perfect vehicle for creative iced drinks: ice cream coffee, soda coffee, orange juice coffee, espresso martinis. All without 

brewing equipmenc or need co head out to your local cafe. 

NO BREWING. NO 5T1RRING.. NO WAITING 

OGI is also a health drink. Our fir st coffee is infused with antioxidant-rich, wild-harvested chaga mushroom that comes 

with clear health benefits. This builds on decades of research thai: show drinking 1 to 4 cups of quality coffee a day 

makes peop!e healthier and happier, while one stud'jfound that those drinking 1.5 to 3.5 cups of coffee daily have a 

30%decreased mortality rate. 

World-First Coffee Minis 



Business Model 
OGI business model is based on simplicity with a core focus on marketing and innovation. Coffee roasting. extraction, 

filling, packing and logistics will be outsourced co independent third parties with high-level expertise. While OGI has 

sufftcient supply capacity in the US now to reach first-year revenue targecs this will be scaled both domestically and in Asia 

as business accelerates. 

Bringing OGI to every corner of the world 

OGI launch strategy is based around digital commerce, however in early 2025 the company will expand from online to on­

the-shelf creating wider audience reach white offering a more seamless buying experience across muttiple channels. A 

further push into foodservice channels - bars, restaurants, businesses, hotels, airlines - will further expand distribution 

and consumer reach while adding an additiona I revenue stream. 'Mth solid profitable growth in the US OGI will scale into 

target international markets including UK, Japan, Korea, China and Germany. 

WE BELIEVE THE REVOLUTION IN 
COFFEE IS ONLY JUST BEGIN ING 

Market Projection 
Capturing Hearts, One Sip at a Time 

With a staggering 300 million daily at·home coffee occasions in the US alone, the demand for premium, convenient 

options like OGI is undeniable. The younger demographic, constituting 37% of daily iced coffee consumers, shapes the 

market's trajeaory, while Starbucks' revelacion of cold drinks compr ising 75% of US sales solidifies the dominance of 

che cold coffee segmenc. Wrch cold coffee being the fascest·growing international segrnenc, poised for a r emarkable 22% 

year-on-year increase aver the next five years, OGI scands ac the forefront of chis global phenomenon, catering co the 

evoMngtas.tes and preferences of the nextgeneracion of coffee lovers. 

With over 2.25 billion cups of coffee consumed daily worldwide, OGI sets its sights on becoming 

the most-loved cold coffee brand, redefining convenience, luxury, and health in every pour. 

,. OPPORTUNITY PREMIUM 
EXPERIENCE 

tl) HOME 
ESPRESSO 

NO BREWING 
EQUIPMENT EQUIPMENT 
REQUIRED REQUIRED 

RTD ICED COFFEE 
COFFEE POOS 

INSTANT 
COST EFFECTIVE COFFEE 

EXPERIENCE 



Competition 
While the competition is fierce in the overall coffee market, as a differentiated single-serve, liquid coffee toncentrate that 

delivers the barista-style espresso flavor Mlile eliminating the complexity and limitations of an espresso machine the 

brand sits 'Mthin significant marketable whitespace. 

It's 1NOrth noting that OGI fits into the key market drivers - convenience, expanding coffee culture, packaging innovation, 

the health and wennes.s trend, and the ability to enjoy a coffee shop experience at home - that are underpinning market 

growth in the global liqujd coffee segment that is projecred to grow by $10 Billion over the next 8 years (from --S25B to 

c,,erS35B). 

In a world where everyone likes what they like, from wine to coffee, OGl's clear positioning around serving as a 

canvas for any coffee drink that can be enjoyed immediately, 'coffee however you love it, whenever you want it' 

serves the brand wen to out.perform the competition and build the next big coffee business. 

SUPER PREMIUM, SUPER RARE 
"<ona Ov:vy Blend I Alasl<ali Oiaga 

ENJOY lMMEOtATELY 
No coffee n'W<ers reqmred 

EASILY CUS1'0MISA8LE 
A base tor «-e.,We cold coffee 

READY TO POUR 
Al'l:; hrr-.e anypt.ace. a"ty wu;• 

FUl'fCOONAL BENEFITS 
'Superfood adaptag.:.~IC/antvmda:nt 

GUILT Fl'lEE ll'IOULG£NCE 
2:e10 $09$f 11<Jh,11Jl'y 'iweete1 

HOT OR COLO 
Add hol Cf ::old \V.,t~I /IT'fl.Th 

OGI REGULAR 
POOS 

REGULAR COLO 
8A£W 

COFFEE EXPERTS (§OGI 

Perfectly portioned and ready to go, 

REGULAR 
H0'r 8AEW 

these OGI concentrate coffee mini-cans bring 
me the unique &. rich flavors that con be enjoyed 

anywhere, anytime only with a cup of water! 

MARTIN PHAN 
LICENSED CQI Q-GRADER, EXPERT COFFEE TASTER 

Traction & Customers 
Igniting the Cold Coffee Revolution 

Qobal agency, NP Digi;:al. have validated market potential for OGI Coffee based on their audience sizing & social listening 

data and is set to make waves in the cold coffee market with its premium, single-serve pour-over experience. By capturing 

the essence of baristaffiade cofd coffee moments, OGI transcends the boundaries of traditional brewing equipment, 

offering unparalleled convenience and quality. With a strategic focus on subscription-based digital commerce and retail 

parmerships, OGI will rapidly expand its reach and drive discovery among coffee enthusiasts worldwide. 

Our trajectory is clear: by July 2025, OGI aims to achieve S1 mi!Hon in monthly sales, setting the stage foc a projected $41 

million in fi:scal year 2028 and surpassing S100 million by 2030. With a robust product pipeline, a dedicated 

international team, and a steadfast commitment to excellence, OGI is poised to dominate the global cold coffee 

market, one pour-over at a time. 



( _) 

Investors 
No investments have been made in the company to date.. 

All bonuses offered by Pos.s.lbl fn its campaign are subjea to availability and any terms and conditions applied by Possibl. 

Terms 
Up to 51,199,999.15 in Class B Non-Voting Common Stock at $1.33 per Share, with a minimum target amount of 

$9,998.94. 

Offering Minimum: $9,998.94 I 7,518 Class B Non-Voting Shares 

Offering Maximum: $1,199,999.15 I 902,255 Oass B Non-Voting Shares 

Type of security Offered; Oass B Non-Voting Shares 

Purchase Price of Security Offered: S1 .33 Per Share 

Minimum Investment Amount (per investor): $500.08 

The Minimum Individual Purchase Amounc accepted under this Regulation CF Offering is SS00.08. The Comp.any rmist 

reach its Target Offenng Amounc of .J.9,998.94 by December 31, 2024(the "Offering Deadline"). Unless the Company raises 

ac lease rhe Target Offering Amount under the Regulat1Gn CF offering by the Offering Deadline, no seroriries wrll be sold in 

this Offering invesrmenr cOtnmlrments will be cancelled, and commitred funds w,J/ be rerumed. 



Risks 
Please be sure t o read and review the Offer ing Statement. A crowdfunding investment involves risk. You should not 

invest any funds in this offering unless you can afford to Jose your entire investment. 

In making an investment decision, investors must rely on their examination of the issuer and the tenns of the offering, 

including the merits and risks involved. These securities have not been recommended or approved by any federal or state 

securities commission or regulatory authority. The U.S. securities and Exchange Commlssion does nO( pass upon the 

merits of arry securities offered or the terms of the offering, nor does it pass upon the accuracy or completeness of any 

offering document or literature. 

These securities are offered under an exemption from registration; however, the U.S. Securities and Exchange 

Commission has not made an independent determination that these securities are exempt from registration. 

Neither PicMii Cro'Ndfunding nor any of its directors., officers, employees, representatives, affiiates, or agents. shall have 

any liability whatsoever arising from any error or incompleteness of face or opinion in, or lack of care in the preparation or 

publication of, the materials and communication herein or the terms or valuation of any securities. offering. 

The information contained herein includes forward-looking statements. These statements rel ate to future events or future 

financial performance and invotve knovVn and unknown risks, uncertainties, and other factors that may cause actual 

results to be materially different from any future results, levels of aaivity, performance, or achievements expressed or 

implied by these forward-looking statements.. You should n0t place undue reliance on foiward-looking statements since 

they involve known and unknown risks., uncertainties., and other factors, which are, in some cases, beyond the company's 

control and wtiich could, and likely will materially affect actual results, levels of activity, performance, or achievements. 

Arry forward-looking statement reflects the current views with respect to future events and is subject to these and other 

risks, uncertainties, and assumptions relating to operations., results of operations., growth strategy, and liquidity. No 

obligation exists to pubHcty update or revise these forward-looking stacements for arry reason or to update the reasons 

actual results could differ materially from those anticipated in these forward-looking statements, even if new information 

becomes available in the future. 

Br ian Direen 
Co-Founder/ CEO 

Oacl,:_E;rc,und 

An cxpc-ricnccd cntrcpr::::,cLr witr 23'1C.l~ in int~rn:1tior.:I bu!iinc2. unlc,ckingv.:lu:::: oppor:unity, d':!v:::: opir~ g~owth initi.1tivc!i, .1nd drr,ing 

c::im'l"lercial acceler:1:icri. J..s c,,.tol.nder ot Australia'l based ccmpany IJnistraw lnterrotional Bri;r ::i,layed; P"'Ct.-1 roe n tak:ir.£ t;: paterted 

ftc:\1Grlnutraceut1cal straw '.)ra,d from 2Ero to 1 b1lhon units sold acros; ::iu+ coLrtnes. bnan·s slolls Incluce ~grcw:h mIrdset. strategic plannng. dec1S1on 

m=i< ne, fp;;inwork. rPwhu<;lnP~ <IPvPlnpmPrt lnfFm;:;t on;il tr.=lnP. h111I<11rg ~rari=ie·c p=i1n@rc;t"111;. rt;:i::il 'lP8rtI.=inon hI1,;;inp<;<; lnfFl llgPn~?, m-npP-ltlv? 

di clr.,i~.111d1~.el eIu) :,lrdle~/µdlh tu 111:::11 k.el d1K..l I.Jrd11d build IIJ;. WiU ·uub ill<® -ruud::. cmJ Lt\le1~d11Ll dll i11g1di"lt'U u Ut1:,.d11U 11g tl1d. u.A11i1 t l.JI..I 

with ide3S is ea::;)', bl.t finding the righ: pr:Jblerrs is wherett-e real challen~ lie~, Brian is well pla:ed tc lead OGrs c:Jltur~ mo'/e11ent that ce ebrates the 

uni~uene5s of ndMdua '1e:eds tcwa'ds cCJre-e 3f1C buik:lingOGI into a leacin~~l::>bal cold cof"e-e br3nc. 

Joe Wa llace 
Co-Fuur1Ue1 

Oacl,:_E;rc,und 

As a, accompl sred entrep~eneur ard investc-r based in Calataxs, Californ a,Joe has a str:m~ ba:<ground in trace -n,u~:eting ard bLsine;;s 

plan'ling, an,j has p1.-yed.; k~y role in r urreroLs successtul st.-rtups, ccrpor.;tetinancirf; ven:ures. and tune acquisi:ions since 2001. _o-e brings a w~:1 tho~ 

exf=tnence to rte t.able, mcll.dng: as founder of Illusion cntertaInrnert ~rou:>, A.'here ,e hods ~cll.Sl'te t"ologra'l"I r ,£hts In Las Vegas, New ,·or~:. end Jdpan 

for rh:.Ir zro11n,1tir?=1klnz prnr.11rt. ~Pn--rI --1r1ni r;im, m;:ik1nz hl'l"I ;;in In.·;111.=ihlP ~Pr fnr o,;.I rrff PP. Pnnr t:i hie;; rnrrPrt vPnt1IrFc;, JOP fill 1r<IP<t F.Pl?v:. v1;;; on. 

11 (",,-III I 01111 ~Ill I • ..,f uw, ,t',jf ~Ii',.., 11 lf-'IHf-'llf-'llliril.., li1il n .1 .nh lily lt1 h If ilf-'rl', i11l1 • hfr.ri1 l l ■Nlll-'.., ....... ..,_J1..-... t>:IIH ,-11 ii Ill.ti h.nt ki11111111I i 1: l11d ..... ,-jl l 1-'1td fl~ 

Vl35h ngton :5tate Uri,re ·sity, where he acol.i ·ed a strong fou 1datic•n in bl.sin~ss end ma ·keting. 

Fernando FA 
Co-Fuur1Ut:!11S:t11iJr Ci tc:Live Ci Ialt..:1 

8dtl\tll.+Ufld 

Oased in Usbo, . ..,ortugal, remandoha:: "NOrked for some ,:>ft1e: best age'lce:: a'l::f icoric brancs arounj t~e ·Norld. :x::ierierce ,3'ld expe-tise 

sits acrc::s: Creative Direct on, Art Direct on, Oranding, Packagin~ Design, c~aft U a,d UX Desij;n, Trc:de :;,cw Cxhi::>its. "lroduct Design, ~trate.E:)' Jc P annin_e. 

As o"""rer o- ~ ,:,te Oes.i_g'l Studio F'emand:, has played pi·,1.:,t.-I roles as both Cl✓O .;rd Cr 2o1tive Direct:,r tuilding b~and; :>roducts, and business ttct are 

di~in:ti·,~- :>old end exciting - no: me~ery rele·,ant. Fernando's skill;et inc!Lces marktting, inrovatio,. ::ilann ng, product a, :::t pack:asi".£ d211~opment, 

.:IC\IFrtl';;;IOf. rtI2r;il, -;nr ;;I n ?C11;i, 1NPt1c;ffp :iPIIPIOj1'llPnf, PR ,¥(1 ?1/~'ltc;. "iOmP nffhp hr;inr1:; t P fl;,;; WIY<?ii on 10111 l<IP ArhPIJ<;Pr-RI c(t nRPV, lh'l'=Uhwrh 

Art G.'.:IIIPl)'-\17, lhl)"<;IP'", n ;gp.o_ Fp~nn. F.=!')Pr-C;icapll fi:lr~.1r1. F r!T. r;pnpr;;I Mnrnrc;. l;:-ilrtm;in ~ k.1.1 M,Ynr._, 1{'1/\jC "i,\tq ~F h CCI. K(;:it\. 
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Legal Company Name 

OGICOFFEE 

Location 

21781 Ventura Blvd 
#1004, 
Woodland Hills, California 91364 

Number of Employees 

3 

Incorporation Type 

C-Corp 

State of Incorporation 

Delaware 

Date Founded 

November 2, 2023 


