INVEST IN IBA PLANT-POWERED ENERGY DRINK

It's Only Natural!
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Highlights

/ ; y iba was chaosen from over 1000 brands for KeHE natural distributors
“. - prestigious Elevate program

/ % We won the May 2024 Render Capital Competition in Louisville - 12 brands
S selected/200+ applicants

We are proudly authentic, female-founded and female-led

Featured Investors

Render Capital |~ Invested $100,000
Notable Investor

We invest in startups that are solving problems with innovative solutions, attacking a
large market with global applications, and have a founding team and advisors with deep
experience.

render.capital

Triet Nguyen, Principal

“iba presents a great product with a strong point of difference, featuring
excellent branding and high-quality offerings. While differentiation in a
crowded market is still in its early stages, |leveraging organic outreach via
influencers could elevate the brand above the noise in local markets. The
strategy is sound and well-suited for a competitive space, and | am excited to
witness its growth. As someone who hasn't consumed energy drinks or coffee
in the past three years, | was impressed by iba's appeal; | found myself drinking
it frequently and noticed that our office was choosing iba over coffee.
Additionally, after introducing another investor to iba for samples, he
repeatedly called me asking how he could get more, especially when they were
sold out at one point. This level of demand speaks volumes about the product’s
potential.”

William Ko [ | Follow Invested $50,000 (O
Syndicate Lead 1

CEO at Johnson Hardwood and Angel Investor

“l was thrilled to be approached early by the founding team of iba Plant
Powered Energy Drink, both as an investor and in an advisory role. While the
energy drink market is undeniably crowded, the unique opportunities the
founders identified in the white space are becoming more apparent each day.
This new and innovative energy drink offers a functional, healthy, and better-
for-you alternative to traditional beverages on the market. They distinguish
themselves by utilizing plant-based ingredients to deliver a clean, natural
source of energy, which is increasing in demand each day. Unlike other energy
drinks that rely on artificial additives and excessive sugar content, iba provides
a refreshing and revitalizing drink that promotes overall well-being without
compromising on taste or quality. Investing in iba Plant Powered Energy Drink
means supporting a brand that aligns with current consumer trends and
addresses the growing demand for healthier beverage options. Beyond the
market potential. | have personal confidence in the founders. who possess real-



world experience in leading successful companies, managing P&L, and scaling
for growth. | highly recommend that individual investors explore the
opportunity to invest in iba Plant Powered Energy Drink. It is an exciting
venture with a unique value proposition poised to disrupt the energy drink
market.”

Our Team

Flavia Baggio Greenwood
| graduated from the prestigious Fundacao Getulio Vargas (FGV) school in

Brazil and was also an exchange student at Bocconi University in italy. | speak
four languages.

Jodie Doyle
| serve as President of US operations for one of the largest Brazilian wood

manufacturers. | also serve as the lead sales and marketing advisor for the iba
Plant-powered Energy team, along with assisting with strategic planning

Introducing iba Energy Drink....The Energy of
Brazil

@drinkibaenergy
wwuw.drinklba.com
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No artificial Flavors or sweeteners.

Zero sugar.
0mg Bokanically High
Plant Based Infused Patenoy
Caoffeine Vitamin C
GM!
Projact
Naturally Vegan

Swestenad

Zero sugar. Less ingredients. More Functionality. Tastes great.

ENERGY »9F BRAZIL
superblend

Proprietary blend of
natural + Functianal
superfoad ingredients

native to Brazil.
Guorana

ImmuniTY BODST ImmUNITY BODST - MENTAL RCUITY ENERGY

market opportunity

Tokal Addressable Market (TAM) North Amerlcan
Functional Beverage (EST 2022) (8.9% CAGR)

Functional Beverage Energy Drink Segment TAM $25_028

(EST 2022) (6.8% GAGR)

Natural "Better For You™ Energy Drink
Segment of Functlonal Beverage TAM
(EST 2022) (20.0% CAGR)

target audience:
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Forward looking projections are not guaranteed

Brand Collateral

marketing
support

+ Quarterly Fromotions

+ Ragulor In-Store Demos & Sampling

+ Necker Coupens & Shelf Tolkers

+ 8trang Brand Merchandising Team

+ Social Media / InFluencers / Brond Ambassadars
+ Communily Evenls

+ College Field Morketing + Ambossadors

+ Email Marketing, SEC, Geo-targeted ads to drive

to rebail
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Direct to Consumer Controlled Approach
A phased approach that will aim to build direct relationships, supeort

trial, and provide convenience.
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Financial projections

Five Year Operating Performance
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Forward looking projections are not guaranteed
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thank you!

@drinkibaenergy

drinkiba.com

Downloads

iba Investor Deck - July 2024.pdf




