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Overview Team About Communication Channel Updates 

Business Description 
We provide comprehensive in-home sample collection kits for pets. 

Overview: 

CheckMyPet XP ("CMP~ or the "Company'} 1s at the forefront ofinnO\lation in the pet healthcare industry, pioneering in­

home blood testing for pets. As the first-m<Wer in this space, CMP is reshaping the landscape by offenng pet ovmers a 

revolutionary solution for detecting unfavorable health symptoms quickly, conveni~tly, and stress-free. 

CMP also provides pet owners with early detection capabilities for potential hidden health issues. The insights gained 

from these panels empower pet owners ta take proactive measures, translating health data into actionable stel}s for their 

furry companions. 
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Investment: Summary 

"We Love Your Pets" 

Technology: 

How dllt's CMP's tech r!!'iolutionize the pet healthcare indu:stry? 

1. The company's platform utilizes state--of•the•art pet health and wellness panels that rely on a patented dry blood 

collection card, which allows for quantitatnre testing, setting rt apart from existini; market offerings. 

2.. CMP holds an exdusive license for use of the patented dry blood collection card. 

3. The company offers a seamless experience through fully-integrated and user-friendly back office technology that 

streamlines the process for purchasing and submitting blood collection kits for testing, 

4. Unlike traditional methcJds, CMP's innovative kits eliminate the need for cold storage and test tubes, requiring 

only a small blood sampl,e obtained with a small gauge needle. prioritizing the comfort of pets by avoiding larger, 

more painful needles and invasive sampling techmques. 

S. The patented dry blood collection card, classified as a Oass 1 Specimen Tran-sport Device. ensures stability up to 

165°F and can Ian up to a month in the transport bag without special handling. 

Problem 
CMP is at the forefront of addressing critical challenges in the pet healthcare landscape by pioneering in-home blood 

collection to re1,1olutionize the industry. 
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•-Launer. ~10.000 
Mi, 

Security Type: 

Equity Security 

Price Per Share 

$1.00 

Shares For Sale 

1,235,000 

11,235,000 

M" 

Post Money Valuation: 

$26,235,000 

Investment Bonuses! 

Amount-Based Bonus Incentives: 

Tier 1: 

- Invest $1,500+ and receive 10% bonus 

shares. 

Tier 2: 

- Invest $5,000+ and receive 15% bonus 

shares. 

Tier 3: 

- Invest $10,000+ and receive 20% bonus 

shares. 

Tier 4: 

- Invest $25,000+ and receive 25% bonus 

shares. 

.,.In order to receive perks from an investment, one 

must submit a single investment in the same offering 

that meets the m1mmum perk requirement. Bonus 

shares from perts wll not be granted if an investor 

submits multiple investments that, when combined 

meet the perk requirement. All perks occur when the 

offering is completed. 

"'*"Crowdfundmg investments made through a seJf. 

dtrected I RA cannot receive non-bonus share perks due 

to tax laws. The Internal Revenue Service (IRS) prohibits. 

self-deahng tr,m!iacoons in whKh rhe Investor receNeS 

an immediate, personal financial gain on mvestments 

o'Mled by the-1r reurement account. As a result, an 



 

L High Costs: The primary issue at hand is the significant cost and inconvenience associated with traditional 

veterinary care.Many pet owne~ express concerns about the high expenses of veterinary visits. ranging rrom SSO to 

S250 for a 'YJ)ical checkup and potentially up to SSOO foe specialized screening. 

2.. Lack of lime: Traditional solutions for pet tes1ing typically require pre-scheduled Yet visits, which create a logistical 

puzzle for pet owners due to busy schedules, tight work commitments, and other modern-day challenges that limit 

free time. 

3. Stressful for Pets: While it is a clKhe that most pets hate Vf't visits, for many pets. a visit to the vet can induce 

stress and am:iety, some1imes severe. While most preYalen1 in cats, vet visits can also cause elevated Jevels of stres.s 

and am:iety in dogs. In addition, traditional testing techniques are more imrasiYe and can require larger gauge 

needles, which causes further discomfort and stress. This leads some pet ovmers to put off imp,ortant testing 

because they do not want to put their furry friends through that Of"deal. 

4. lac.k of OptionS,: Current at-hcime sample collection solutions rely only on urine, hair, Of stool samples, as use of 

whole blood requires special handling. refrigeration, etc. This severely limits the conditicins that can be currently 

monitOf"ed from the c.orwenience of home. 

S. Battling the Unknown: Yoo cannot treat what you cannot see. and some combinat'ion of the problems abO\le lead 

many pet owners to put off important wellness testing until a pet becomes sick. OeferTed treatment of many 

rnnditions can be costly. effect a pet's long-term quality of life, and eYen lead to death. 

Solution 
The companys platform ts strategically designed to tackle the critical challenges found in the pet healthcare sphere 

through m+home state-of-the-art pet health and wellness panels. 

1. Combatting High Costs: By saving the cost of a vet visit and aming the cost of most te-sti.ng by around 30%, CMP's 

a\•home pet sample collection kits prcwide srgmficant cost-~mg.s for pet owners 

2.. Maximizing Time: With CMP's fully integrated and user-fnendly at-home pet health panels, pet owners can ensure 

the,r pets get the testing rhey need on their ometable. without having to Juggle other 1mp,ortant pans ofth~r busy 

work and hfe schedule. O,Ws lab partners delrver accurate and rell.able results W>thin 3.-5 days, mdudmg shipping. 

3. Reducing Stress for Pets: Pets are most tomfortabfe at home. so sample collection provided in the home puts less 

stress on CJ1Ur furry fnends than trad,tJonal offenngs m vet offices In add,t1.Qn, CMP's kit onty reqwres a small bklod 

sample. obtained with a small gauge needle. CMP's at-home sample collection sofution can give pet owners peace of 

mlnd that their furry friends can avoid stress and ami:iety of vet 111srts for preventrve wellness monitoring. 

4. Providing Options: CMP has ccillaborated vmh vetennary professionals, and integrated the latest tech innovations. 

to provide the most comprehensive list of health and wellness lab pa nets ever aYa1lable for at-home pet health 

monitoring.. The process revolves around a patented serum separating dry blood collection card, whtch allows for 

quantital1Ye testing. Whars more, CMP holds the exclusive license to utilize this tech m the pet healthcare mdustf)'. 

5. Empciwering Pet OWners: By removing these barriers to access, CMP puts pet own.e-rs in the dmer's seat of their 

pet's health. The irmghts gained from our panels empower pet owr,ers to take proactive measures for the,r pet's 

heal!h ultimately translanng health data into actionable steps to ensure the,r pet's long-term health and prevent the 

higher costs - both 1n money and quahty of life - associated wrth aliments that go untreated. 

CM P's holistic approach provides a comprehenSIVe and efficient :solution to enhance the overall well-being of the pet 

population. v.tille offer mg convenience and peace ofm1nd to their owners 

Business Model 
Value Proposition: Since blood work for pets is a crucial part of veterinary diag;nostics "1 terms of monitoring health and 

detecting illnesses, CMP is well positioned to be the first moYer in the market for in-home pet blood sample col Section with 

its dry blood collection card kits. CMP is aimed at giving pet owners a solution for easy symptom screening. support with 

clinical diagnosis, and the preVf'ntiYelproactive care th.at pet owners in the U.S. both want and need. 

Customer Segments/Channels: Our t°drgeted customer base of pet owners, many who treat dogs and cats as family 

members, can be reached through: 

1. Direct to Consumer: Sa!es from CMP online presence mailed directly to end user. 

2.. Pet Care Suppliers/Chain Stores: Wholesale to supplters and retail chains. 

3. Pet Expens/Grooming: Wholesale to Yeterinary offices. groomers, and >imilar pet experts. 

Customer Relationships: Our targeted customer relationship strategy ofbuildUlg the CMP Community can generate 

meaningful incremental upside: 

investor must refuse those non-bonus share perks 

because they would be recei'llng a benefit from their IRA 

account. 

Regulatory Exemption: 

Regulation Crowdfunding -
Section 4(a)(6) 

Deadline: 

April 15, 2025 

Minimum Investment 
Amount: 

$100 

Target Offering Range: 

$10,000-$1,235,000 

.. If the sum of the investment commitments does nO( 

equal or exceed the minimum offenng amount at the 

offer mg deadlme, no securmes WIii be sokl and 

investment commitments will be cancelled returned to 

FM::lii+iifoMI 



 

1. Increased Brand Awareness &-Reputation: Customers who are part of a brand community are more likely to 

share the branct's content and talk about it with others. 

2. Increased Customer loyalty: Customers who feel like they beloiig 10 a brand are more likely to continue 

supponmg it,. make repeat purchases, and refer new customers. 

]. Improved Products: Br-ond communities u1n provide va!uoble feedback on products. indoding poIn pomts, 

suggestions fOf ne·w features. and ideas for improved products 

<l. Better Marketing Strategies: Brand communities can help brands refine their marketiiig strategies to better meet 

customer demands by providing insights into customer preferences and behaviors. 

Revenue Streams: 0Uf revenue is generated through ml.llnple streams: 

1. Pet Health Check Panels: Convenient and comprehensive coltecbon krts delivered to the home. 

2. Vet Tech Service: Increased r-evenue through the creation of an Uber-like vet tech network for in-home sample 

collection 

3. CheckMyPet App Subscription: Strengthen core user base with a subscription ottering. 

4. Advertising & Merchandising: Moneti.ze increased site traffic through advertising and merchandising channels. 

S. Adjacent In-Home Categories: Expand target customer segments by adding products such as vaccinations, DNA 

testtng.giftsets, etc. 

Cost Structure: Our costs are allocated to: 

1. Research & Development: Constant innovation m tech infrastructure .and product offenngs to maint,1in leodershrp 

in the marketploce. 

2. Manufacturiiig & Production: Costs associa1ed with maintaining appropriate wpplies of health check kits and 

associated products. 

3. Marketing: Targeted mari:.etiiig to reach customers segments and channels, including social media and uaditional 

methods. as well as content creation. 

<l. Operational Expenses: Day-to-day expenses for business operation, includiiig shipping. handling, and insurance. 

Key Activities: 

1. Processing Panels: Mailing health kits to consumers, processing results from labs. and returning results to 

2. Market Adaptation & Education: Verifyiiig efficiency of products and services, adaptinJ: to market conditions and 

innovations, and educating client base on benefits of CM P's technology. 

3. Regulatory Compliance: Ensunng all products and services meet industry-specific regulations and standards. 

<l. Tele Vet Content: Maintain relationships with network of veterinarians to help pet owners understand their pet's 

health better and g~ recommenda.tions for long-term pet hea.lth quality. 

Key Resources: 

1. Patented Technology: E:11clusive license for use of patented dry blood collection card in pet healthcare. 

2. Expert Team: Our skilled team of pro(essionals provide deep industry knowledge and technical e:Kpertise. 

3. Partnerships: Partnerships with the TeleVet Networt. 

Key Partnerships: 

1. Suppty Chain Partners: Rehable pet care suppliers, distributors. and retailers. 

2. Industry Eii:perts: Collaboraoons with industry experts such as vets. industry associations. pet groomers. and 

others in the pet community. 

3. Blood Processing labs: Partnerships with certified labs to provide reliable results in 3-5 days, 

<l. Postal Services: Partnerships with largest players to ensure safe and efficient delivery of health kils to consumers 

a11d back to the lab 

5. Technical & Regulatory Consultants: £xpens who guide us through industry·specific compltance and innovauon. 

By inte.grating our value p-roposition across this diverse marketplace, CMP is not jusl a product company, but a strategic 

partner for businesses and professionals seekiiig to revolutionize the pet healthcare industry. Our technology puts pet 

heahhcare decisions in the hands of the pet owner by making early detection of unfavorable health symptoms simpler, 

faster. more convenient, and stress-free. 



 

Market Projection 
The domestic pet industry is large, rapidly-growing, and has highly-attractive fundamentals in the 

health segment. 

The U.S. pet industry. particularly for domestic pets. has been growing steadily and is driven not only by an aging 

population seeking animal companions, but also by the aYailability of pet health insurance options, heightened awareness 

of and spending on pet health, and rapidly increasing rates of pet ownership by younger generations. 

The rapidly growing U.S. pet industry seeks faster, more accurate, and 24/7 access to pet health data, and pet owners 

are much more concerned about their pet's health nowadays, as a large majority view their pets as members of the 

family. 

As a result. they want access to all aspects of their pets' health. either on.line, on a computer, or from a smart phone in the 

palm of their hand. With toots such as online symptom checkers providing early health warnings, screenin.g solutions, 

support with diagnosis, and explanations of diseases, pet owners are now becoming active participants in their pets' 

wellbeing,. 
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The veterinary services market in the US is sho,,.;ng a growth trend with an exponential increase in market size, reflecting 

a rising demand for veterinary care. The lab diagnostics segment focused on blood work for pets shows: 

1. According to Grand View Research, the global veterinar; diagnostics market. which includes blood work and other 

related services, was valued at around $3.0 billion in 2021 and is expected to grow at a compound annual growth 

rate (CAGR) of 7 _('.)'% from 2022 to 2030. 

2. Major companies include IDEXX Laboratories, Antech Diagnostics. Zoetis, Thermo Fisher Scientific. and VCA Inc.; 

IDEXX has thelargest maricet share. 

3. Key customers include vet clinics and hospitals providing services to pet owners and animals. shelters, research 

labs, zoos and livestock producers. 

4. Common tests include complete blood counts, blood chemistry panels, electrolyte panels. gfucose testing, thyroid 

screens. and tests for heartwonn/parasites. 

5. Growth drivers indude rising p,et health expenditures, demand for preventative care and early diagnosis, and pet 

insurance coverage for labs. 

6. Industry trends include point-of-care analyzers in clinics, reference lab and vet practice consolidation, specialized 

genetic tests, and veterinary telehealth. 

7. Pricin.g can ran.ge from SS0 for simple lab work up to S200-S300 for more extensive panels and specialty testing, 

Competition 
CMP is the first·mover for in-home blood sample collection for pets. 

Checkt.1y9et enjoys a distinct advantage in the pet healthcare sector as the first-mover in at•home blood panels for pets. 

Facing a landscape with a lack of meaningful competition, the customer base is notably under-served and under• 

penetrated. with no existing blood sample collection solutions curTently available in the marketplace for pets. While a 

handful of in-home testing products e>eist. none offer a comprehensive catalogue of panels, and crucially, none provide 

blood sample screening - the most reliable and accurate method for veterinary diagnostics. 

This positions CMP uniquely as the pioneer in the market of in-home pet blood screening. funher solidified by their 

e>eclusive license from Advance DX. the patent holder and supplier of the dry blood collection card technology for pets. 

With a focus on comprehensive and accurate testing, CMP stands poised to meet the significam unmet needs in the 

market, positioning itself as a leader in the emerging landscape of in-home pet health diagnostics. 



 

MEDICAL 

Traction & Customers 
Proven Technology & Exclusivity: 

- CMP has negotaated exdu!>Nitym the pet blood sample collection and transportation se.gment with the supplier 

holding the patent fo, the dry blood card technology currentty utilized byfverfywell. 

- The dry blood card collection technology boasts 10<m accuracy across use cases. 

- The card rs listed as a Class 1 Specimen Transport DevKe, which has been tested for stability up to 165°F and lasts 

up to 2 months in our t:Tansport bag without th.e need for special handling or refrigeration. 

Growing Demand: Pet Ownership and Spending are Growing Rapidly. 

- 66,t, of U.S. housetlolds {approximately 86.9 million homeslown a pet, with a CAGR of 23". (APPA National Pet 

Owners Survey) 

- Between 2018 and 2022. pet spending in the U.S. grew by 51.16"4, from S90.S billion to 1136.8 billion. (APPA 

Industry Stats) 

- Pet owners spend approX1matelyS37 billion annually on veterinary care and related heald, and wellne5S 

pnxlvtu. (APPA Pet Industry Spending:) 

CMP b;,,1 Klc-ntifiNI -r,11 ;actionable- growth ;aJT;,,1 wbicb cuuldgc-ac-ntc rnc-a11ingf11l incrcrnc-n~I 11p1idc-

Looking Ahead: The Pet Industry is Seeing an lncreasmg Focus on Pet Health & Wellness 

- 85"1 of dog owners and 76~ of cat owners consider their pets to be members of the family. {APPA Pet ownership) 

- 36"1 of dog owners would spend S4,000 or more out-of-pocket on life-saving medical care for their dogs. 24% of 

pet owners would go into debt over a surprise vet bill of$1,000-$4,999. (AVMA Pet Health) 

-As of 2022. pet owners spend more on veterinary care, supplies, live animals, and OTC medicine than on pet food 

and treats. and this trend is projected to contmue. (APPA Industry Trends) 

Investors 
The Company is seeking $1,000,000 of seed capital in order to: 

- Perform 3rd party validation of CMP's Heartworm and General Health test panels 

- Purchase initial inventory 

- Fund operations until its SSMM Reg A..-capital raise in late 2025 and a potential S20MM Reg A..-round thereafter 

- Ability to raise upto S75MM from non-accredited individual investors in a publK crowd-funding process 



 
 
 
 

 

Terms 
Up to $1,235,000 in Common Stock at $1.00 per share with a minimum target amount of $10,000. 

Offering Minimum: $10,000 110,000 shares or Common Stock 

Offering Maximum: S 1,235,000 I 1,235,000 shares of Common Stock 

Type of Security Offered: Common Stock 

Purchase Price of Security Offered: S:1.00 per Share 

Minimum Investment Amount (per investor): S:100 

The Minimum Individual Purchilse Amounr accepted under this Regul.Jtion CF Offering is $100. The Company must rei/Ch 

its Tt1rgetOffering Amount of $10,000 by April 15, 2025 (the "Offering Deadhrle"). Unless the Company rilises ill least the 

T,1rget Offering Amount of $10,000 under the Regulation CF offering by the Offering De,1dfine, no securities will be sold in 

this Offering, investment commitments w,11 be uncelled, and committed funds will be retumed. 

Amount-Based Incentives (Bonus shares to be issued by the issuer after the raise has completed): 

Tier 1: Invest S1,S0()t, and receive 10% bonus shares. 

Tier 2: Invest SS,000+ and receive 1 S% bonus shares. 

Tier 3; Invest $10,000+ and receive 20% bonus shares. 

Tier 4; Invest S2S,0OO+ and receive 2S% bonus shares. 

•investors can only receive one (1) time-based incentive and one (1) amount-based incentive per investment. 

.. ,n order to receive perks from an investment, one must submit a single investment in the same offering that meets the 

minimum perk requirement. Bonus shares from perks will not be granted ir an investor submits multiple investments 

that, when combined, meet the perk requirement. AJI perks occur when the offering is completed. 

•-*Crowdrunding investments made through a self..(tirected IRA cannot receive non-bonus share perks due to tax laws. 

The lntemal Revenue Service (IRS) prohibits self-dealing transactions in which the investor receives an immediate, 

personal financial gain on investments owned by their retirement account. As a resuh, an investor must refuse those non­

bonus share perks because they would be receiving a benefit from their IRA account. 

Risks 
Please be sure to read and review the Offering S.tatemenL A crowdfunding investment involves risk. You should not 

invest any funds in this offering unless you can afford to lose your entire investment. 

In making an investment decision, investors must rely on their examination of the issuer and the terms of the offering, 

including the merits and risks involved. These securities have not been recommended or approved by any federal or state 

securities commission or regulatory authority. The U.S. Securities and Exchange Commission does not pass upon the 

merits or any securities offered or the terms of the offering, nor does it pass upon the accuracy or completeness or any 

offering document or literature. 

These securities are offered under an exemption from re,gistration; however, the U.S. Securities and Exchange 

Commission has not made an independent determination that these securities are exempt from registration. 

Neither PicMii Crowdfunding nor any of its directors, officers, employees, representatives, affiliates, or agents shall have 

any liability whatsoever arising from any error or incompleteness of ract or opinion in, or lack of care in the preparation or 

publication of, the materials and communication herein or the terms or valuation of any securities offering. 

The information contained herein includes fol"\vard-looking statements. These statements relate to future events or future 

financial performance and involve known and unknown risks, uncertainties, and other factors that may cause actual 

resuhs to be materially different from any ruture results, levels or actMty, performance, or achievements ex.pressed or 

implied by these forward-looking statements. You should not place undue reliance on rorward-looking statements since 

they involve known and unknown risks, uncertainties, and other factors, which are, in some cases, beyond the company's 

control and which could, and likely will materially affect actual results, levels of actMty, performance, or achievements. 

Arrf forward-looking statement reRects the current views with respect to future events and is subject to these and other 

risks, uncertainties, and assumptions relating to operations, results of operations, growth strate,gy, and liquidity. No 

obligation exists to publicly update or revise these forward-looking statements for any reason or to update the reasons 

actual results could differ materially from those anticipated in these forward-looking statements, even if new information 

becomes available in the future. 
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Rick Hewitt 
CEO 

Bac~ground 

Mr. Hewin is the CEO, CFO and sole director of the Company. Mr Hewitt has also been a part of several startup companies; one being a 
manufacturing company which he grew into a multi-million-dollar enterprise, manufacturing products for Wal-Mart,JC Penny, and Dillard's as well as maJor 

international retailers. Additionally, Mr. Hewitt has spent the last decade buildin~ a startup general contracting company, specializing in disaiter recovery. 

Under his leadershi:>, Phoenix Roofing & Construction, Inc. has grown from a startup to grossing over $40 milhon in the last fiscal year. 

Catherine love 
CMO 
Bac~ground 

Ms. love is the CMO (Chief Medical Officer) of the Company. Her primary responsibilities are to oversee the veterinary aspects of the 

Company's business. She has a Doctorate in Veterinary Medicine from the Umversity of Wisconsin, a German PhD equivalent in Biomedical Technology from 

the Frei Universitat of Berlin, anAlexandervon Humboldt Post-Doctorate Fellowship, and an MBA from Quantic School of Business and Tectnology. Ms. love 

is the head of a mulidisciplinary medical research department for the research arm of one of the largest health system in the US. She Specializes in 

emergency medicine and critical care and has designed, instituted and managed comprehensive multinational conservation programs. Ms. love is an 

entrepreneur with a comprehensive skill set including grant writing, securing anj managing multiple funding sources, strategic leadership and planning, 

multi-level proJect management, international relations, engineering of solutions and execution as well as management of operations. 

Trip Jones 
Director of Sales 

Bac~ground 

Mr. Jones is the Director of Sales for the Company. His primary responsibi11t1es are overseeing the process by which our products and services 

are sold. The founding partner of Healthcare 360, Mr.Jones brmgs 36+ years of health care experience to bare. Prior to HC360, Tripp was the founding 

partner of Automated Solutions, Inc (ASl, founded 1987 - sold 1997) a technology company, which specialized in providing heah:hcare billing application 

software. ASI was the dominant provider of outpatient billing systems in Nevada, Arizona and Southern California. Mr. Jones's areas of expertise include fiscal 

benchmarks, effective technologies, practice strategies, client services and proven leadership concepts. Mr. Jones has won, or been nominated for, numerous 

outstanding achievement and service awards in the las Vegas community. 

8 Jonathan Hewitt 
Director of Operations 

Bac~ground 

Mr. Hewitt is a director of and lead operator for the Company. He also serves as the principal accounting officer for now. His primary 

responsibilities are :o assist with the day-to-day operations of the Company, financial transactions and research and development. 

Natysha Hernandez 
coo 
Bac~ground 
Ms. Hernandez is the COO of the Company. Her primary responsibilities are overseeing the day-to-day operations of the Corrpany and 

research and development. In the last three years, Ms. Hernandez has worked for the following companies: Consult4HealthXP, Assured DX, Mid 

CheckMyPetXP. Mrs. Hernandez oversees the daily operations of the employer's subsidiaries monitoring sales and logistics, maintaining client relationships, 

as well as managing accounts payable and receivable. 

Reggie Burris 
CTO 

Bac~ground 

Mr. Burris is the CTO of the Company. His primary responsibilities to the Company are to develop and manage our API software that manages 

the logistics processes of our operations. He is a Dedicated Full~Stack WebAppli:at1ons and Sohware Developer with a degree in lnternat1on11I Business from 

the University of Te:<as at Dallas. Mr. Burris has comprehensive expertise in Microsoft's .NET Stack and C# with a skill set encompassing both front-end and 
back-end development. His portfolio includes projects involving large language Models (llMs) and automation with Al; founder and lead developer at 

Oev&Beyond. 



 

Overview Team About Communication Channel Updates 

Company Name 

CheckMyPet XP 

Location 

810 Pony Express Rd 
Cheyenne, Wyoming 82009 

Number of Employees 

6 

FH::l&Hiiii 

Incorporation Type 

C-Corp 

State of Incorporation 

WY 

Date Founded 

February 25, 2022 


