INVEST IN SOUND FOODS

Forming Nutrition-rich Whole Foods Using
Ultrasonic Waves

Featured Investors

SOUND Foods has delivered a true
o advancement in food manufacturing
(on | that delivers the promise of good
technology: more from less. Their
captive tech creates better, unique
food products using a fraction of the
energy and costs that current
manufacturing techniques require. It's a
Syndicate Lead platform with significant amounts of
optionality and applications, and
scalakility beats everything else out
there. The challenges of bringing this
tech to market and grabbing a
customer base have been deftly and
adraoitly executed by Don, David &
Foads is ushering in a new wave to the
benefit of consumers/custamers and
investors alike.
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Invested $25,000 this round &
$200,000 previously
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The foad technology that the US Warfighter needs
and that the American consumer has been waiting for.

Warfighter is carrying impossible loads

Food is both "fuel” and additional load for the entire Soldier weapon system

Standard MREs (Mea s Ready-to-  Current Military First Strike bars
sacrifice armor, ammu re too bulky for 3 day require heavy use of syrups &
communications or batteries missions; “field stripping’ fillers to achieve 3 year shelf life

#souND 2

Current bar production process

Designed for candy bars, requires taste, texture or nutritional compromises to the product

Results in cuerly chewy textura Requires large footprint & large
& noed for sugars or chemical batch sizes; multiple heating
flavors 1o mask taste of fillers stepz impact final taste & texture

Requires high filler or sugar
binding matrix for slab & roller
production procass

$sounp hiti: IMpWY” 025 a

Invented a new way of making bars & food

Ultrasonic agglomeration of whole & powder ingredients, literally making food with sound

Irstantaneous forming at low
temperature, smal procuction

Ne fillers; ingredients selectec
for taste, texture, or nutrition;

Calerically cense, real food
taste & texture; 509 & 300 cal
Coconut Alnond flavor footprint & any batch size vs. 659 & 274 cal First Srike Bar

{sounp “



Ukraine has transformed Military Feeding

Complete change in priorities & urgency; largest nutritional payload in smallest package

Future Army Brigades Will Fight for a
Week Without Resupply, General Says New strategy paves way for
el industrial base modernization

Previous focus on comforting Near peer threats have placed Priority on maintaining a warm
the Warfighter & reminders of focus n reduced size & weight; industriz| base for Food like
hamea; MRE pizza & candy will have to carry 7 days of faad with Weapons & Ammunition
§souND s

Superior Military & Consumer products

$6M+ Military order in hand for 2024 with wide range of other products in development

Coconut Almand bar

Cecanut Almond bar Replacing desseﬂs—‘
specified for 2 of 24 also specified for coffee kirs & caffe nared
MRE menus in 2024 advanced Close Combar gum to reduce weight & US Consumer
2.5M units Assault Ration (CCAR) volume of individual & snack bar market
$6M+ revenue launching in 2024 group MRE companents
560M 50M $10M 50M $500M SAM $800M TAM
i sounp 6

Revenue in pipeline is expected, but not guaranteed.

Competition limited by current processes

Syrups & fillers for shelf life & moist mouth feel reduce caloric density & ruin texture

i 3 S G ~ il
Vacuum microwave MRE bars have 1o use MRE companents are Consumar bars taste
drying expensive & syrups; SOUND can outdared; cookies vs. & toxture suffer after 3
ingredient limited Srocess with high fat Cookies & Ceam bar yeers in storage
+ SOUND Yau can wal an enline SOUND bar withoul even @ 50 of water 7

Great taste, texture & clean burn experience

One-of-a-kind experience driven by the patented technology, process & ingredients

Military High Energy Coconut Coukies & Cream, Maple Moche,
Almond bar also iniial SMORES, & Chicken & Quinoa
consumer launch flavor currently in Army evaluation

o =
Finalizing Vegar Vanilla, High
Protein Mocha, Cheddar Checse
Cracker, & Coffee caffeinated

#SOUND Coconu: Almond might not be your ‘avorite, but afte-rying cne you wil be conv nced thet SOUND w1l make your favarte fiavor socn, 8

Phased approach to different business models

Positioned for a desired phased approach to B2B Military, DTC, Licensing & Wholesale

Milieary: Fulfi| 2024 Partner to develop new

Explore other
government outlsts
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Expand “avors and

LIMunlt gos are nuniber of MRE Menus
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Consumer: Launch D7C ‘Approach Fig Foods Partner with brancis Expand (nto wholesale
to generate PR & after establshing influencers tc genarate channels & explare
eatablish cradibility eapacity & fulfil ment awaraneas & demand expariential Retail
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Forward-looking projections cannot be guaranteed.
Don Dillon David Cho Rachel Zemser
Founder & CEQ (Full Time] Product & Marketing [Full Tims) Fecd S

Nike stracagy 4 brand markering
Adicar product marketing, 67 & DI
Tiro sredous sansumat Sted staros

o
19 Sranc & stanup expanenze
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Steve Maody John Kowalchik Tim Herren
Military Feacing Ultrasonic Technology

Military Faed Prosuction & Sales
Former €40, wanmick Foost
* oh3 MRE assemblars
Former CED Raxters Norh Amecn

Futrver Dirsetor Combat Feeding Dirsciorate
14 yo3rs 500 Cambar Fasding
26 yaarm 12 US rmy Wanane Offesr

0v yaars of u asanic welding experierce
Forme: Wast ogionz] managar ‘or Aransnn
Jrseoniz walding manufacturer
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$2M Seed B for Consumer business models

Sharpen consumer product range, sterytelling & GTM capabilities

P |
This round gets SOUND to cash
flows positive, payments frem
MRE assemblers in G1 2024

Raized $1M Seed A in Fall 2022
for small scale Consumer
launch in Q1

Partnared with leading Military
food producer 1o leverage thair
Equipment, Ingredients & Labor
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