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Name of inteermediary through which the Offering will be conducied



Seed at theTable

CIK number of inteermediary
0001808131

SEC file number of infermediary
007-00230

CRD number, if apdicalble of inteermediary
005548762

Amount of compensation o be paid to the inteermediary;, whether as a dollar amnount ar a
perceniage of the Offering amount; ar a good faith eslimate if the exact amountis not available
at the time of thefiling for conducling the Offering induding the amount of refarral and any
5.0% of the amount raised

Any other direct ar indirect inferest in the issuer hdd by the interrmediary, or any arrangament
for the inteermediary to acquire such an interest

2% of Raise Ampunt in SAFE units

Name of qualified third party “Escrow Agent” which the Offering will utilize
Seed at the Table

Type of security offered
Units of SAFE (Sinple A greement for Future Equity)
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Price (ar methad for delermining price)
$500.00
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O No
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offering amount at the Offering deadline, no Securities will be sold in the Offering,
investiment commitments will be cancdlled and commitied funds will be retburned.

fmeﬂ‘mmdmﬂqes
Most recent fiscal year-end Prior fiscal year-end

Total Assets $150,000.00 $0.00

Cash & Cash Equivalents $0.00 $0.00

Accounts Receivable $0.00 $0.00

Short-term Debt $0.00 $0.00

L ong-term Debt $125,000.00 $0.00
Revenues/Sales $253,833.09 $157,354.75
Cost of Goods Sold $31,744.85 $29,447.28
Taxes Paid $23,121.00 $19,432.00
Net Income $50,826.56 $53,798.83

Thejurisdictions in which the issuer intends o offer the Securities:

Alabamg, Alaska, Arizona, Arkansas, Cdifomia Colorado, Connecticut, Delaware, District Of
Columbia, Florida, Georgia, Guam Hawaii, | daho, Illincis, Indiana, lowa, Kansas, Kentucky,
Louisiana, Maine Maryland, Massachusetts, Michigan, Minnesota, Mississippi, Missour,
Montana, Nebraska, Nevada, New Hapshire, New Jersey, New Mexico, New Y ork, North
Carolina, North Dakota, Ohio, Oklahorme, Oregon, Pennsylvania, Puerto Rico, Rhode | sland,
South Caroling, South Dakota, Tennessee, Texas, Utah, Vemont, Virgin Islands, U.S., Virginia,
Washington, West Virginia, Wisconsin, Wyomming, Amarican Sanpa, and Northen Mariana

|slands
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FORM C
Up to $124,000.00

Timdess Spiritsand DrinksLLC

Timeless “¥Poudke

MOMENTS MATTER, MAKE THEM TIMELES

Units of SAFE (Simple Agreament for Future E quity)

This Form C (including the cover page and all exhibits attached hereto, the "Form C") is
being fumished by Timaless Spirits and Drinks LLC, aTexas Limited Liability Company (the"C
ompany," as well as references to "we" "us," or "our"), to prospective investors for the sole
purpose of providing certain informetion about a potentia investment in Units of SAFE (Sinple
Agreament for Future Equity) of the Company (the "Securities").
| nvestors in Securities are sometines refared to herein as "Purchasars.” The Conpany intendsto
raise at least $50,000.00 and up to $124,000.00 from Investors in the offering of Securities
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described in this Form C (this "Offering"). The minimum amount of Securities thet can be
purchased is $500.00 per | nvestor (which may be waived by the Conpany, in its sole and absolute
discretion). The offer mede hereby is subject to nodification, prior to sale and withdrawal at any
time.

The rights and obligations of the holders of Securities of the Company are set forth bedlow
in the section entitled " The Offering and the Securities—-The Securities'. | n order to purchase
Securities, a prospective investor must conplete the subscription process through the
Intermediary’s platform, which may be accepted or rejected by the Company, in its sole and
absolute discretion. The Conrpany has the right to cancd or rescind its offerto sdl theSecurities
at any time and for any reason.

The Offering is being mede through Seed at the table (the "Intemrediary”). The
| ntermediary will beentitled to receive 2% of Raise Anmount in SAFE units rdated to the purchase
and sae of the Securities.

. Service Fessand
Price to | nvestors C jssions (1) Net Proceeds
Minimum
Individual Purchase $500.00 $0 $500.00
Amount
Aggregate Minimum
Offering A t $50,000.00 $2,500.00 $47,500.00
Aggregate
Maximum Offering $124,000.00 $6,200.00 $117,800.00
Amount
(1) This excludes fees to the Company’s advisors, such as attomeys and accountants.
(2) Seed at the table will receive 2% of Raise Amount in SAFE unitsin connection with the Offering.

A carowdfunding investment involves risk. Y ou should not invest any fundsin this Offering
unless you can afford to lose your entire invesiment. In making an investiment decision,
investors must rely on their own examination of the issuer and the terms of the Offering
induding the merits and risks involved. These Securities have not been recommended or
approved by any feaderal or state securities commission or regulatory authority.
Furthemore, these authorities have not passad upon the accuracy or adequacy of this
document. TheU.S. Seaurities and E xchange Commission does not pass upon the merits of
any Securities offered or the terns of the Offering nor does it pass upon the accuracy or
completeness of any Offering document or other materials. These Seaurities are offered
under an exemption from registration; however, neither the U.S. Seaurities and Exdchange
Commission nor any state securities authority has made an independent determination that
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these Seaurities are exempt from registration. The Company filing this Form C for an
offeringin rdiance on Section 4(a)(6) of the Securities Actand pursuant to Regulation CF (§
227.100 et s=x1.) must file a report with the Commission annually and post the repart onits
website at https/www.timgessvodka.com no laber than 120 days after the end of the
Company’s fiscal year. The Company may terminate its reporting obligations in the future
in accordance with Rule 202(b) of Regulation CF (§ 227.202(b)) by 1) being recpuired to file
reports under Section 13(a) or Section 15(d) of the Exchange Act of 1934, as amended, 2)
filing at least one annual report pursuant to Regulation CF and having fewer than 300
holders of record, 3) filing annual reports for three years pursuant to Regulation CF and
having assats equal to or less than $10,000,000, 4) the repurchase of all the Securities sold in
this Offering by the Company or ancther party, or 5) the liquidation or dissolution of the
Company.

The date of thisFormC is]une 15, 2023.

The Conpany has certified that al of the following statements are TRUE for the Company in
connection with this Offering:

1) Isorganized under, and subject to, thelaws of a State or taritory of the United States or
the District of Columbia;

2) |snot subject to the requirement to file reports pursuant to section 13 or section 15(d) of
the Securities Exchange Act of 1934 (15 U.S.C. 78mor 780(d));

3) Isnotaninvestment company, as defined in section 3 of the | nvestment Conpany Act of
1940 (15U.5.C. 80a-3), or exduded fromthe definition of investment company by section
3(b) or section 3(c) of that Act (15 U.S5.C. 80a-3(b) or 80a-3(c));

4) |snotindigible to offeror sdl securities in reliance on section 4(a)(6) of theSecuritiesAd
(15U.5.C. 77d(a)(6)) as aresult of adisqualification as specified in § 227.503(a);

5) Has filed with the Commission and provided to investors, to the extent required, any
ongoing annual reports required by law during the two years inmediatdy preceding the
filing of this FormC; and

6) Has a specific business plan, which is not to engage in a merger or acquisition with an
unidentified company or companies.

THERE ARE SIGNIFICANT RISKS AND UNCERTAINTIES ASSOCIATED WITH AN
INVESTMENT IN THE COMPANY AND THE SECURITIES. THE SECURITIES OFFERED
HEREBY ARE NOT PUBLICLY-TRADED AND ARE SUBJECT TO TRANSFER
RESTRICTIONS. THEREISNOPUBLICMARKETFORTHE SECURITIESAND ONE MAY
NEVER DEVELOP. AN INVESTMENT IN THE COMPANY IS HIGHLY SPECULATIVE.
THE SECURITIESSHOULD NOT BE PURCHASED BY ANY ONE WHO CANNOT BEAR
THE FINANCIAL RISK OF THIS INVESTMENT FOR AN INDEFINITE PERIOD OF TIME
AND WHO CANNOT AFFORD THE LOSS OF THEIR ENTIRE INVESTMENT. SEE THE
SECTION OF THIS FORM C ENTITLED "RISK FACTORS."

THESE SECURITIESINVOLVE A HIGH DEGREE OF RISK THAT MAY NOT BE
APPROPRIATE FOR ALL INVESTORS.



THIS FORM C DOES NOT CONSTITUTE AN OFFER IN ANY JURISDICTION IN
WHICH AN OFFER IS NOT PERMITTED.

PRIORTO CONSUMMATION OF THE PURCHASEANDSALE OF ANY SECURITY
THE COMPANY WILL AFFORD PROSPECTIVEINVESTORSAN OPPORTUNITY TOASK
QUESTIONS OF AND RECEIVE ANSWERS FROM THE COMPANY, AND ITS
MANAGEMENT CONCERNINGTHE TERMS AND CONDITIONS OF THIS OFFERING
AND THE COMPANY. NO SOURCE OTHER THAN THE INTERMEDIARY HAS BEEN
AUTHORIZED TO GIVE ANY INFORMATION OR MAKE ANY REPRESENTATIONS
OTHERTHAN THOSE CONTAINEDINTHISFORMC,ANDIF GIVEN ORMADEBY ANY
OTHER SUCH PERSON OR ENTITY, SUCH INFORMATION MUSTNOT BE RELIED ON
ASHAVING BEEN AUTHORIZED BY THE COMPANY .

PROSPECTIVEINVESTORSARE NOT TO CONSTRUE THE CONTENTS OF THIS
FORM C AS LEGAL, ACCOUNTING OR TAX ADVICE OR AS INFORMATION
NECESSARILY APPLICABLE TO EACH PROSPECTIVE INVESTOR’S PARTICULAR
FINANCIAL SITUATION. EACH INVESTOR SHOULD CONSULT HIS OR HER OWN
FINANCIAL ADVISER, COUNSEL AND ACCOUNTANT AS TO LEGAL, TAX AND
RELATED MATTERS CONCERNING HIS OR HER INVESTMENT.

THE SECURITIES OFFERED HEREBY WILL HAVE TRANSFER RESTRICTIONS.
NO SECURITIES MAY BE PLEDGED, TRANSFERRED, RESOLD OR OTHERWISE
DISPOSEDOF BY ANY INVESTOR EXCEPTPURSUANTTO RULE 501 OF REGULATION
CF.INVESTORSSHOULD BE AWARE THATTHEY WILL BE REQUIREDTO BEAR THE
FINANCIAL RISKS OF THISINVESTMENT FOR AN INDEFINITE PERIOD OF TIME.

NASAA UNIFORM LEGEND

IN MAKING AN INVESTMENT DECISION INVESTORS MUST RELY ON THEIR
OWN EXAMINATION OF THE PERSON OR ENTITY ISSUING THE SECURITIES AND
THE TERMS OF THE OFFERING, INCLUDING THE MERITS AND RISKS INVOLVED.

THESE SECURITIESHAVE NOT BEEN RECOMMENDED BY ANY FEDERAL OR
STATE SECURITIES COMMISSION OR REGULATORY AUTHORITY. FURTHERMORE,
THE FOREGOING AUTHORITIES HAVE NOT CONFIRMED THE ACCURACY OR
DETERMINEDTHEADEQUACY OF THISDOCUMENT.ANY REPRESENTATIONTOTHE
CONTRARY ISA CRIMINAL OFFENSE.

SPECIAL NOTICE TO FOREIGN INVESTORS

IF THE INVESTORLIVESOUTSIDE THE UNITED STATES, IT IS THE INVESTOR'S
RESPONSIBILITY TO FULLY OBSERVE THE LAWS OF ANY RELEVANT TERRITORY
OR JURISDICTION OUTSIDE THE UNITED STATES IN CONNECTION WITH ANY
PURCHASE OF THE SECURITIES, INCLUDING OBTAINING REQUIRED
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GOVERNMENTAL OR OTHER CONSENTS OR OBSERVING ANY OTHER REQUIRED
LEGAL OR OTHER FORMALITIES. THE COMPANY RESERVESTHE RIGHT TO DENY
THE PURCHASE OF THE SECURITIES BY ANY FOREIGN INVESTOR.

SPECIAL NOTICE TO CANADIAN INVESTORS

IF THE INVESTOR LIVES WITHIN CANADA, IT IS THE INVESTOR’S
RESPONSIBILITY TO FULLY OBSERVE THE LAWS OF A CANADA, SPECIFICALLY
WITH REGARD TO THE TRANSFER AND RESALE OF ANY SECURITIESACQUIRED IN
THIS OFFERING.

NOTICE REGARDING ESCROW AGENT

SEED AT THE TABLE, THE ESCROW AGENT SERVICING THE OFFERING, HAS
NOT INVESTIGATED THE DESIRABILITY OR ADVISABILITY OF AN INVESTMENT IN
THIS OFFERING OR THE SECURITIES OFFERED HEREIN. THE ESCROW AGENT
MAKES NO REPRESENTATIONS, WARRANTIES, ENDORSEMENTS, OR JUDGEMENT
ON THE MERITS OF THE OFFERING OR THE SECURITIES OFFERED HEREIN. THE

ESCROW AGENT’S CONNECTION TO THE OFFERING IS SOLELY FOR THE LIMITED
PURPOSES OF ACTING AS A SERVICE PROVIDER.

F orvaard L ooking Staterment Disdaosure

This Form C and any docurments incorporated by reference hareén or thara@n contain
forward-looking staterments and are subject to risks and uncetainties. All statements other than
staterments of historical fact or rdating to present facts or current conditions included inthis Form
C are forward-looking staterents. ForwardHooking statements give the Company’s current
reasonable expectations and projections reating to its finandal condition, results of operations,
plans, objectivies, future performaence and business. You can identify forward-looking Staterments
by the fact that they do not rdate Strictly to historical or current facts These staterents may
indlude words such as "anticipate " "estimate " "expect” "project” "plan,” “intend " "befieve "
“may," "should " "can have " "likdy" and other words and terrrs of similar meaning in connection
with aryoirmon of the timing or nature of future operating or finandal peformence or other
events.

Theforward-looking Staterments contained in this FormC and any documents incorporated
by rdference heran or theren are based on reasonable assunptions the Conpany has made in
light of its industry experience perceptions of historical trends, current conditions, expected future
deveopments and other factors it balieves are appropriate under the circunstances. As you read
and consider this Form C, you should undearstand that these stataments are not guarantess of
patormance or results They imvolve risks, uncetainties (meny of which are beyond the
Company’s control) and assumptions. Although the Company believes that these forward -looking
slaterents are based on reasonable assunptions, you should be aware that meny factors could

8



affect its actual operating and financial pefornmence and cause its peformence to differ
materially from the performence anticipated in the forward-looking statements. Should one or
noreoftheserisks or uncertainties materialize or shouldany of these assurnrptions prove incorrect
or change, the Company’s actual operating and financial performance may vary in material

respects from the parformance projected in these forward-looking statemaents.

Any forward-looking staterment made by the Company in this FormC or any docurments
incorporated by reference herain or therein speaks only as of the aate of this FormC. Factors or
events that could cause our actual operating and financial performanceto differ mayerargefrom
timeto time and it is notpossible for the Company to predict all of them The Conpany undertakes
no obligation to ypdate any forward-looking staterent, whether as a result of new information,
future developments or otherwise except as may be required by law.

Table of Contents
SUMMABRY winimmmamis s b s i B Sl et s 11
e BUBINESE e T e s e e e s 12
L L = i UL 12
BISK FAGTORS sttt i s i i ariniies 12
Risks Related to the Company’s Business and INAUSITY ...civcvueeeesieeseesiessiesiesssesssssssessssssssssesses 12
RisE Rdated tothe SEimbes ....canmmnmsmmmmamiimnssamee s 29
BUSINESS.... .ottt ettt a e s ese e et eseeseeaebeebe b e et enese e sae e eas seaste e enesnsaenbesbesbensans 32
Description of the BUSINESS........coiciiiiiise s sse s s r et e s s s saesa s snesnssns s 32
BIUSINESS PIaN......ov oottt ettt et e et snesae s saesaesesassaa et et ebaebas b esneaseassaesnensensensnsben 32
HiStOry Of TNE BUSINESS ......oeeictieee et st b e b s e s s nme s ne e bas 33
The Company’s Products and/or SEIVICES ...c..ciieiiiiieiieinieieesieeieisesssesseessessasseessassassasssessssens 33
L0050 0. ] 1[0 USRS SRS PT 33
Supply Chain and CUSIOMEr BaSR.........cciviiiiiiie s ssseesiesseessesssesessnsssasssasssesesssnsessens S0
g1 LS @l T o (070 = g YOS 34
Govemmental/Regulatory A pproval and ComplianCe........cccicinniennccs e 34
DT MUY v s oW KA i N A O R 35
T s o i i R A S U A RS SN A TP S VR s 35
USE OF PROCEEDS v ummsmmmmmimmimipmses s s s s i s ana s nisses 35
DIRECTORS, OFFICERS AND EMPLOY EES ...ccvunnuisiiinssninnissmmimmasasissioe 36
D NG e L A S B R S A e B A A I S A e i 36
T e O A O VRORIIN a8 A S 37
ETTNOVEES: Coci vt s e i i e o o e s e 38
CAPTALIZATION AND OWNERSHI P insannisimmisniisnmibisisiasisesinmpmimig 38
B I P T st B e i e S S A 38
- I | o 39
EINANGIAL INFORMETION oo i st v v 39
1070 1= 1 [0] o =T OSSO OO Y SOTSOUPTOTTRPR 39
Licudity and Capital BesolNOS ... oo insivmain s s i e e s 40
Capital Expenditures and Other ODligalions..........cccueieeimsrecienisssissiossessessssessasssssssnssassessassessns 40

9



Material Changes and Other INfFOMMBLION............o i 40

IS 0 S e L = = i 40
THE OFFERING AND THE SECURITIES ...t sin sensssrasssasssanssna s sras e 40
L CSL0 1 1= ] 0 T OSSP SO R SOU TS PPPR 40
B TS0 T= = 42
VOUNG AN COMLIOL.......coiecee e e sr b s e s aesresraesaaeeassraeeasesan e bassneernesrassns 45
ANL-DIUGON RIGIES......coitiiieiriiiecieeieesieiee e e ereessesssessesssssrassasssassssssassssssnsesssessassnsssnssrassns 45
== uglanleln Yo ol N = 0= L= SPTTTOT RO RSP 45
(0100 < gL = (S 1= LIS 1007 45
TAX MATTERS . e s s s et s b e e s baesba s saas e bes saba s be e saaebaeseabasabansna 46
TRANSACTIONS WITH RELATED PERSONS AND CONFLICTS OF INTEREST ............. 46
Reated Parson TraNSaHioNS .. ... sssssssssnsssss s s vas s s bess e sbassssnsn susssnssssns sssns 46
(0001 Ta i o T 1 510 (5= SRS 47
OTHER INFORMATION ...ttt sss e e asssabesas s saasshas s e s sasssat s bassnssbassasnnssasasssans 47
[T o N aire gl 1D 11" (o= 47
[ L= I S TSRS 51
[ L= SRR 52
ONGOING REPORTING

The Corrpany will file a report dectronically with the Securities & Exchange Conmrission
annually and post the report on its website, no later than 120 days after the end of the Company’s
fisca yesar.

Once posted, the annual report may be found on the Company’s website at:

https://www.timalessvodka.com

The Company must continue to conmply with the ongoing reporting requirements until:

1) the Company is required to file reports under Section 13(a) or Section 15(d) of the
Exchange Act;

2) theConpany has filed at least threeannua reports pursuant to Regulation CF and has totd
asseats that do not exceed $10,000,000;

3) theConpany has filed at least one annual report pursuant to Regulation CF and has fewer
than 300 holders of record;

4) theConpany or another party repurchases all of the Securities issued in rdiance on Section
4(a)(6) of the Securities Act, including any payment in full of debt securities or any
conplete redenmption of redeemable securities; or

5) the Conpany liquidates or dissolves its business in accordance with state law.

About this FormC

Y oushould rely only ontheinformation contained in this Form C. Wehave not authorized anyone
to provide you with informetion different fromthat contained in this Form C. We are offering to
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sdl, and seeking offers to buy the Securities only in jurisdictions where offers and sales are
permitted. Y ou should assume that theinformation contained in this Form C is accurate only as of
thedateof thisFormC, regardless of thetimeof ddivery of this FormC or of any saleof Securities.
Ourbusiness, financia condition, results of operations, and prospects may have changed since tha
date

Statements contained herein as to the content of any agreements or other document are sumneries
and, therefore, are necessarily sdective and inconplete and are qudified in their entirety by the
actual agreements or other docunments. The Cormpany will providethe opportunity to ask questions
of and receive answers from the Company’s management conceming the terms and conditions of
the Offering, the Conmpany or any other rdevant metters and any additional reasonable information
to any prospective | nvestor prior to the consunmretion of the sale of the Securities.

This FormC does not purport to contain all of theinfonretion that may be required to evaluate the
Offeringand any recipient hereof should conduct its own independent analysis. The staterments of
the Conpany contained herein are based on information beieved to be rdiable. No warranty can
be made as to the accuracy of such informretion or thet circunstances have not changed since the
dateof this Form C. The Conrpany does not expect to updateor otherwise revise this Form C or
other materials supplied herewith. The ddivery of this Form C at any time does not inmply that the
infonretion contained herein is correct as of any time subsequent to the dateof this Form C. This
Form C is submitted in connection with the Offering described herein and may not be reproduced
or used for any other purpose.

SUMMARY

The following summeary is quaified in its entirety by nmore detailed informretion that may appear
elsewhere in this Form C and the Exhibits hereto. Each prospective | nvestor is urged to read this
Form C and the Exhibits hereto in ther entirety.

Timeless Spirits and Drinks LLC (the "Conpany") is a Texas Limited Liability Conpany, formed
onhJune 20, 2019.

The Company is located at 3434 Cassini Dr, lowa Colony, TX 77583.
The Company’s website is https:/www.timelessvodka.com.

The informetion available on or through our website is not a part of this Form C. Innmeking an
investment decision with respect to our Securities, you should only consider the informreation
contained inthis Form C.

TheBusines

We sdl distilled premium spirits to businesses and consumars. We menufacture our products
utilizing quality and al naturd ingredients to produce our spirits collection. We source our
products from multiple vendors around the world and curete a collection of premium lifestyle
goods for our vast custormers base.
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TheOffering

Minimum amount of Unitsof SAFE
(Simple Agreement for Future E quity) 100
being offered
Total Units of SAFE (Simple Agresment
for Future E quity) outstanding after 100
Offering (if minimum amount reached)
Maximum amount of Unitsof SAFE 248
(Simple Agreement for Future E quity)
Total Units of SAFE (Simple Agresment
for Future E quity) outstanding after 248
Offering (if maximum amount reached)
Purchase price per Security $500.00
Minimum investment amount per investor $500.00
Offering deadline August 15, 2023
See the description of the use of proceeds on
Useof proceeds oage 33| f
. . See the description of the voting rights on 28
Vdting Rights pagel F
RISK FACTORS

Risks Related to the Company’s Business and Industry

The davdlogpment and commerdalization of our producdts'sendces is highly compitive

We face competition with respect to any products that we may seek to develop or commearcidize
in thefuture. Our conpetitors includemeior conpanies worldwide. Many of our conpetitors have
significantly greater financial, technical and hunman resources than wehave and superior expertise
in research and devdopment and marketing approved products/services and thus may be better
equipped than ustodeveop and commerdidize products/services. These conmpetitors aso conpete
withusin recruiting and retaining qualified personnd and acquiring technologies. Sneller orearly
stage companies may also prove to be significant conpetitors, particularly through collaborative
arangements with large and established companies. Accordingly, our competitors nmay
commerciaize products nore rapidly or effectively than we are able to, which would adversay
affectour conmpetitive position, thelikelihood that our products/services will achieve initial market
acceptance and our ability to generate meaningful additional revenues from our products.
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We rdy on atha conypanies o provide raw materials glass and basic ingredients for our
products

We depend on these suppliers and subcontractors to meet our contractual obligations to our
customers and conduct our operations. Our ability to meet our obligations to our customers may
be adversdy affected if suppliers or subcontractors do not provide the agreed-upon supplies or
perform the agreed-upon services in conpliance with customer requirements andin a timgy ad
cost-effective manner. Likewise, the quality of our products may be adversely inpacted if
conpanies to whom we ddegate menufacture of major components or subsystens for our
products, or from whomwe acquire such iters, do not provide raw nmeterials, major components,

basic ingredients which meet required specifications and perform to our and our customers’

expectations. Our suppliers nay be less likdy than us to be able to quickly recover from natural
disasters and other events beyond their control and may be subject to additional risks such as
financial problems thet limit their ability to conduct their oparations. The risk of these adverse
effects may be grester in drcunstances where we rdy on only one or two subcontractors or
suppliers for a particular raw nmeterial, glass, and basic ingredients.

Quality managerment plays an essential rale in defermining andmesting austormer requiiremments,
prevenfing defects, improving the Company’s products and services and maintaining the
integrity of the data that supports the safely and efficacy of our products.

Our future success depends on our ability to maintain and continuously inprove our quality
management program Aninability to address a quality or safety issue in an effective and timaly
menner mey aso cause negative publicity, a loss of customer confidencein us or our current or
future products, which may result in the loss of sales and difficulty in successfully launching new
products. | naddition, asuccessful claim brought against us in excess of available insurance or not
covered by indenmification agreements, or any claim that results in significant adverse publicity
against us, could have an adverse effect on our business and our reputation.

Oneof the polential risks we face in the distribxdion of our products is liability resufting from
counterfat ar tainted products infiltrating the suppdy chain.

B ecause we source ingredients fromvarious sources, werdy on various suppliers andther quality
control measures. While we have procedures to maintain the highest quality levels in our products
we may be subject tofaulty, spoiled or tainted ingredients or conrponents in our products, which
would negatively affect our products and our customers’ experience with them and could decrease
customer demand for our products. | n addition, if there are serious illness or injury due to our
products, there can be no assurance that the insurance coverage we nmaintain is sufficient or will

be available in adeguate amounts or at a reasonable cost, or that indenmification agreements will

provide us with adequate protection.

Manufacturing or design defects, unaniicipated use of our products, or inadequiate disdosure
of risks rdating to the use of the prodlicts can lead to injury or othar adverse evenis

These events could lead to recals or safety alerts rdating to our products (either voluntary or
reguired by govemmenta authorities) and could result, in certain cases, in therenova of aprodud
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confirmand/or modify.
fromthemarket. Any recall could result in significant costs as well as hegative publicity that could
reducedenmand for our products. Persona injuries relating to theuse of our productscan also result
in product liability daims being brought against us. | n some drcunmstances, such adverse events
could also cause delaysin new product approvals. Similarly, negligence in paerfonming our services
can lead to injury or other adverse events.

The Company’s succesSs depanck on the experience and skill of the board of direciors its
exeautive officers and key erployess.

I n particular, the Company is dependent on Amber Fard|-Stede and Bruce Stede who are CEO
- 03/2019 - to Current. and Appard marketing and sales- 03/2019 to current of the Conrpany. The
loss of Anrber Feardl-Stede and Bruce Stedeor any marber of the board of directors or executive

officer could harm the Company’s business, financial condition, cash flow and results of

operdtions.

We rely an various intdlectual property rights, induding tradamarks in order io gperate our
business.

Such intdlectual property rights, however, may not be sufficiently broad or otherwise may not
provide us a significant competitive advantage. |n addition, the steps that we have taken to
maintain and protect our intdlectua property may not prevent it from being chalenged,
invalidated, circumvented or designed-around, particularly in countries where intellectua property
rights are not highly developed or protected. | n some circunstances, enforcement mey not be
available to us because an infringer has a dominant intellectual property position or for other
business reasons, or countries may require compulsory licensing of our intdlectual property. Our
failure to obtain or maintain intdlectua property rights that convey competitive advantage
adequatdy protect our intdlectual property or detect or prevent circunmvention or unauthorized use
of such property, could adversdy inpact our conpetitive position and results of operations. We
aso rdy on nondisclosure and nonconrpetition agreements with employees, consultants and other
parties to protect, in part, tradesecrets and other proprietary rights. There can be no assurance that
these agreements will adequatdy protect our trade secrets and other proprietary rights and will nct
be breached, that wewill have adequateremedies forany breach, that others will not independently
deveop substantially equivaent proprietary information or that third parties will not otherwise
gain access to our trade secrets or other proprietary rights.

As we expand our business, protecting our intdlectua property will become increasingly
important. The protective steps we have taken may be inadequate to deter our conpetitors from
using our proprietary informetion. | n order to protect or enforce our patent rights, we ney be
required toinitiate litigation against third parties, such as infringement lawsuits. Also, thesethird
parties nmay assert dains against us with or without provocation. These lawsuits could be
expensive, take significant time and could divert management’s attention from other business
concems. The law rdating to the scope and validity of dains in the technology fidd in which we
operete is dill evolving and, consequently, intdlectual property positions in our industry are
generally uncertain. We cannot assure you that we will prevail in any of these potentia suits or
that the damages or other remedies awarded, if any, would be conmadaly valuable
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Fromtimeio timg third parties may daim that one ar moreof our products ar senices infringe
thair intdllectual property rights

Any disputeor litigation regarding patents or otherintelectual property could be costly and time-
consuning due to the complexity of our technology and the uncertainty of intelectua property
litigation and could divert our maenagement and key pearsonnd from our business operations. A
cdamofintelectual property infringenment could forceusto enterinto a costly or restrictive license
agreement, which might not be available under acceptable terms or at all, could require us to
redesign our products, which would be costly and tinme-consuming, and/or could subject usto an
injunction against development and sale of certain of our products or services. We may have to
pay substantial dameges, induding dameges for past infringement if it is ultinetdy determined
that our products infringe on a third party’s proprietary rights. Even if these claims are without

merit, defending alawsuit takes significant time, may be expensive and may divert management’s
attention from other business concams. Any public announcements related to litigation or

interference proceadings initiated or threatened against us could cause our business to be hanmed.
Our intdlectua property portfolio may not be useful in assarting a counterdlaim, or negotiating a
license, in response to a claim of intelectual property infringement. | n certain of our businesses
we rely on third party intdlectual property licenses and we cannot ensure that these licenses will
be available to usin the future on favorable tems or at all.

The Campany intends o use the proceadks from the Offering for unspadfied working cagatal.
This means that the Company has ultimete discretion to use the proceeds as it sees fit and has
chosen not to set forth any specific uses for you to evaluate. The net proceeds from this Offering
will be used forthe purposes, which our nmenagement deens to bein our best interests in order to
address changed circunstances or opportunities. As aresult of the foregoing, our success will be
substantially dependent upon our discretion and judgment with respect to application and
alocation of the net proceeds of this Offering. The Company nay choose to use the proceedsina
nmenner that you do not agree with and you will have no recourse. A use of proceeds that does not
further the Company’s business and goals could harm the Company and its operations and
ultimetely cause an I nvestor to lose all or a portion of his or her investment.

We have not preparad any audiied finandal statements.

Therefore, you have no audited financial information regarding the Company’s capitalization or
assets or liabilities on which to meke your investment decision. |If you fed the information
provided is insufficient, you should not invest in the Conrpany.

Ve are sulject to incorme taxes as wall as non-income basad taxes, such as F edaral Exdise Tax,
payrall, sales use value-addied, net worth, property and goods and senvices taxes, in both the
U.S. and\arious foreign jurisdictions

Significant judgment is required in determining our provision for income taxes and other tax

liabilities. In the ordinary course of our business, there are meny transactions and calculations

where the ultinete tax detemination is uncertain. Although we bdieve that our tax estimetes are
reasonable: (i) there is no assurance that the final deterination of tax audits or tax disputes will
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not be different from what is reflected in our income tax provisions, expense anounts for non-
income based taxes and accruas and (ii) any neteria differences could have an adverse effect on
our financial position and results of operations in the period or periods for which detenrination is
mede.

Weare notsulyect to Sarbanes-Oxley regulations andlack thefinandial controls and safeguards
required of pullic campanies.

We do not have the intema infrastructure necessary, and are not required, to conplete an
attestation about our financial controls that would be required under Section 404 of the Sarbanes-
Oxley Actof 2002. There can be no assurance that there are no significant deficiencies or meterid
weaknesses in the quality of our financiad controls. We expect to incur additional expenses and
diversion of management’s time if and when it becomes necessary to perform the system and
process evaluation, testing and remediation reguired in order to conply with the management
certification and auditor attestation requirements.

Changes in arployment lawns ar regulation could harm our parfamance

Various federa and state labor laws govemn our rdationship with our erployess and affet
operating costs. These laws include mininum wage requirements, overtime pay, healthcare reform
and the inplementation of the Patient Protection and Affordable Care Act, unenrployment tax
rates, workers’ compensation rates, citizenship requirements, union membership and sales taxes.
A number of factors could adversdy aff ect our operating results, including additional govemment-
imposed increases in mininum wages, overtime pay, paid leaves of absence and nmandated health
benefits, mandated training for enployess, increasad tax reporting and tax payment requirements
for employees who receive tips, areduction in the number of states thatallow tips to be credited
toward minimum wage requirements, changing regulations from the National Labor Reations
Board and increased enployee litigation including clains réating totheFair Labor StandardsAct

The Company’s business operations may be ma terially adversdy affected by a pandamic such
as the Caronavirus (COVID-19) outtreaic

I n Decamber 2019, anove strain of coronavirus was reported to have surfaced in Wuhan, Ching,
which spread throughout other parts of the world, including the United States. On J anuary 30,
2020, the World Health Organization declared the outbreak of the coronavirus disease (COVID-
19) a “Public Health Emergency of Intemational Concemn.” On January 31, 2020, U.S. Health and
Hurmen Services Secretary Alex M. Azar || declared a public health emergency for the United
Statesto aid the U.S. healthcare community in responding to COVID-19, and on March 11, 2020
the World Health Organization characterized the outbreak as a “pandemic.” COVID-19 resulted
in a widespread hedlth crisis that adversdy affected the economies and financia merkets
worldwide. The Company’s business could be materially and adversely affected. The extent to
which COVID-19 impacts the Company’s business will depend on future developments, which
are highly uncertain and cannot be predicted, induding new inforetion which mey emarge
conceming the severity of COVID-19 and the actions to contain COVID-19or treat its impact,
among others. | f the disruptions posed by COV I D-19 or other metters of global concem continue

foran extended period of time, the Company’s operations may be materially adversely affected.
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the Company’s operations and could have a material adverSe impacton us

The outbreak of pandemics and epidemics could materially and adversely affect the Company’s
business, financial condition, and results of operations. If a pandeic occurs in areas in which we
have material operations or sales, the Company’s business activities originating from affeded
aress, induding sales, meterials, and supply chain related activities, could be adversdy affected.
Disruptive activities could include the temporary closure of facilities used in the Company’s
supply chain processes, restrictions on the export or shipment of products necessary to run the
Company’s business, business closures in impacted areas, and restrictions on the Company’s
employees’ or consultants’ ability to travel and to meet with customers, vendors or other business
relationships. The extent to which a pandemic or other health outbreak impacts the Company’s
results will depend on futuredevelopments, which are highly uncertain and cannot be predicted,
including new informetion which may emerge conceming the severity of a virus and the actions
to contain it or tregt its impact, among others. Pandemics can also result in sodia, economic, ad

labor instability which may adversely impact the Company’s business.

If the Company’s employees or employees of any of the Company’s vendors, suppliers or
customers become ill or are quarantined and in either or both events are thereforeunable to work,

the Company’s operations could be subject to disruption. The extent to which a pandemic affects
the Company’s results will depend on future developments that are highly uncertain and cannot be
predicted.

We face risks relating to public health conditions such as the COVID-19pandamic, which could
adversely affect the Company’s customers, business, and results of gperalions

Our business and prospects could beneterialy adversdy affected by the COVID-19 pandeicor
recurrences of that or any other such disease in the future. Materia adverse effectsfromCOVID-
19 and similar occurrences could result in numerous known and currently unknownwaysincluding
from quarantines and lockdowns which impair the Company’s business including: marketing and

sdes efforts, supply chain, etc.. Describe how a quarantine has or may in the future negativey
affect your employees and their ability to perform their duties. Describe how a quarantine has or
may in the future negatively affect your suppliers, their enployees, and overal ability to fulfill

orders. |f the Conpany purchases materials from suppliers in affected aress, the Conmpany nay
not beable to procure such productsin atimdy manner. The effectsof apandemic can place trave

restrictions on key personnel which could have a meteria inpact on the business. | n addition, a
significant outbreak of contagious diseases in the hurren population could result in a widespreed

heglth crisis that could adversdy affect the economies and financia mearkets of many countries,

resulting in an economic downtum that could reduce the demand for the Company’s products and

impair the Company’s business prospects including as a result of being unable to raise additional

capita on acceptabletemrs to us, if at al.

The Securities db not acarue interest or othawise campensaie | nvesiors for the period in which
the Campany uses proceacks fram the Offering.
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The Securities will accrue no interest and have no maturity date. Therefore, | nvestors will not be
conpensated for the time in which the Company uses the proceeds from the Offering before a
possible Equity Financing or Liquidity Event that could result in the conversion of the Security, to
the benefit of the | nvestor.

When forecasting the hypothetical value of thair haldings in different liquiicity event scenarias,
Investors should consider the overall valuation of the Canmpany in ackition to thar individual
relum.

Due tothe nature of thediscount rate of the Crowd Safe, when forecasting the hypothetical vaue
of their holdings in different liquidity event scenarios, |nvestors should consider the overal
vauation of the Company in additionto their individua retum. Inaliquidity event in which the
value of an Investor’s stake is determined by the discount method (that being situations where
applying the Valuation Cap results in a lower return for such Investor), the Investor’s individual

return will be the same regardless of the Company’s valuation. As an example, a $1,000-dollar
investrment in Crowd Safe units of a hypothetical company with adiscount of 20% and a valuation

cap of $10 million would result in a $250 retum upon a liquidity event in which the conpany is
valued at either $5 million or $10 million. However, | nvestors should consider that an ownership
stake in a higher-valued conpany is generaly preferable to an ownership stake with the samre
absolute value in a lower-vaued company. The higher-valued company will have been assessed
by the market to be worth nore and will have additiona fundingwith which to pursue its goas
and is therefore nore likdy to produce greater retums to the | nvestor over the longer tem

Maintaining extending and equanding our repudation and brand inage are essential o our
business success.

We seek to maintain, extend, and expand our brand imege through merketing investrments,
including advertising and consumer pronotions, and product innovation. I naeasing attentionon
marketing could adversdly affect our brand imege. |t could aso lead to stricter regulations ard
greater scrutiny of marketing practices. Existing or increased legal or regulatory restrictions onour
advertising, consumer pronmotions and marketing, or our response to thoserestrictions, could limit
our efforts to nmaintain, extend and expand our brands. Moreover, adverse publicity about
regulatory or legal action against us could damege our reputation and brand imege, undermine our
customers’ confidence and reduce long-term demand for our products, even if the regulatory or
legal action is unfounded or not neteria to our operations.

I n addition, our success in meintaining, extending, and expanding our brand image dependson our
ability to adapt to a rapidly changing media environment. We increasingly rely on social media
and online dissamination of advertising canpaigns. The growing use of socia and digital media
increases the speed and extent that informretion or misinfornation and opinions can be shared.
Negative posts or comments about us, our brands or our products on socid or digital media,
whether or not valid, could seriously damege our brands and reputation. | f we do not establish,
maintain, extend and expand our brand imege, then our product sales, financia condition and
results of operations could be adversaly affected.
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Product safely and qualily concems induding concams rdaled to percaved quality of
ingredients, could negatively affect the Company’s busine S&

The Company’s success depends in large part on its ability to maintain consumer confidence in

the safety and quality of al its products. The Conpany has rigorous product safety and quality
standards. However, if products taken to market are or become contaminated or adulterated, the
Conmpany may be required to conduct costly product recalls and may become subject to produd
liability dainms and negative publicity, which would cause its business to suffer. In addition,

regulatory actions, activities by nongovemmenta organizations and public debate and concams
about perceived negative safety and quality consequences of certain ingredients in our products
may erode consumers’ confidence in the safety and quality issues, whether or not justified, and

could result in additional govemmenta regulations conceming the marketing and labding of the
Company’s products, negative publicity, or actual or threatened legal actions, all of which could

damage the reputation of the Company’s products and may reduce demand for the Company’s

products.

Wenusst carrectly predic; identify, andinterpret changes in consumer preferences and darmand
offer new prodiicts to meet thase changes, and respond to compeditive innovation.

Consumer preferences our products change continually. Our success depends on our ability to
predict, identify, and interpret the tastes and habits of consumers and to offer products that appesl
to consumer preferences. | f wedonot offer products that appeal to consumers, our sales and merket
share will decrease. Wenmust distinguish between short-termfads, mid-termtrends, and long-tem
changes in consumer preferences. |f we do not accurately predict which shifts in consumer
preferences will be long-term or if wefail tointroducenew and inproved productstosdtisfy those
preferences, our sales could decline. | n addition, because of our varied custormer base, we nrust
offer an aray of products that satisfy the broad spectrum of consumer preferences. If we fail to
expand our product offerings successfully across product categories, or if we do not rapidly
deveop products in faster growing and nore profitable categories, demand for our products could
decrease, which could meterially and adversdy affect our product sales, financia condition, and
results of operations.

| naddition, achieving growth dependson our successful development, introduction, and marketing
of innovative new products and line extensions. Successful innovation depends on our ability to
correctly anticipate customear and consumer acceptance, to obtain, protect and neintain necessary
intellectual property rights, and to avoid infringing the intellectual property rights of others ad
failure to do so could conmpromise our conmpetitive position and adversdy impact our business.

We are wilnerable to fluctiations in the price and suppy of ingredients padkaging materials,
and freight

The prices of the ingredients, packaging neterials and freight are subject to fluctuations in price
aktributable to, anpng other things, changes in supply and demend of chemicals, raw meterias,
crops or other commodities, fud prices and govemment-sponsored agricultural and livestock
programs. The sales prices to our customers are a ddivered price. Therefore, changes in our input
costs could impact our gross nargins. Our ability to pass along higher costs through price increases
to our customers is dependent upon conrpetitive conditions and pricing methodologies enployed
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in the various markets in which we conpete. To the extent competitors do not also increase their
prices, customas and consumers nmay choose to purchase competing products or may shift
purchases to lower-priced private labd or other value offerings which may adversdy affect our
results of operations.

We use significant quantities of chemicals, raw meterials, food ingredients and other agricultural
productsaswell as duminum, glass jars, plastic trays, comugated fiberboard and plastic packaging
meterias provided by third-paty supplies. We buy from a variety of produces and
nmenufacturers, and altemate sources of supply are genaraly available. However, the supply and
price are subject to market conditions and are influenced by other factors beyond our control. We
do not have long-term contracts with many of our suppliers, and, as a result, they could increase
prices or fail toddiver. The occurrence of any of theforegoing could increase our costsand disrupt
our operations.

Substantial disuplion o production at our manufacturing and distribution fadlities could
ocaur.

A disruption in production at our manufacturing fadility or at our third-party manufacturing
fadlities could have an adverse effect on our business. | naddition, adisruption could occur at the
fadilities of our suppliers or distributors. The disruption could occur for many reasons, including
fire, natura disasters, weather, water scarcity, menufacturing problemrs, disesse, dtrikes,

transportation or supply interruption, government regulation, cybersecurity attacks or terrorism

Altemative facilities with sufficient capacity or capabilities may not be available nay cos
substantially nore or may take a significant time to start production, each of which could

negatively affect our business and results of operations.

F uture prodict recalls or safely concamns could adkersdly impact our resuifts of gperations.

We rmay be required to recall certain of our products should they be mislabeled, contaminated,
spoiled, tampered with or dameged. We also may become involved in lawsuits and legal
proceedings if itis aleged that the consunption or use of any of our productscauses injury, iliness
or degth. A product recall or an adverse result in any such litigation could have an adverse effedt
on our business, depending on the costs of the recal, the destruction of product inventory,
conpetitive reaction and consumer attitudes. Even if a product liability or consumer fraud clam
is unsuccessful or without merit, thenegative publicity sumrounding such assertions regarding our
products could adversdly affect our reputation and brand image. We aso could be adversdy
affected if consumers in our principal markets lose confidence in the safety and quality of our

products.

The consdlichtion of relail custormers could acversdly affect us.

Retail customers, such as mgjor retail chains, warehouse clubs, and distributors in our mgjor
markets, may consolidate, resulting in fewer customers for our business. Consolidation aso
produces larger retail customes that may seek to leverage their position to inprove their
profitability by demanding inmproved efficiency, lower pricing, increased pronotional prograns,
or specificaly tailored products. | naddition, larger retailers havethe scae todevelop supply chains
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that pemrit them to operate with reduced inventories or to develop and market their own white-
label brands. Retail consolidation and increasing retailer power could adversdy aff ect our product
saes and results of operations. Retail consolidation also increases the risk that adverse changes in
our customers’ business operations or financia performance will have a corresponding neterial

and adverseeffectonus. Forexanple if our customers cannot access sufficient fundsor finandng,
then they may delay, decrease, or cancel purchases of our products, or dday or fail to pay us for
previous purchases, which could neterialy and adversdly affect our product sales, financia

condition, and operating results.

Evohving tax, endironmental, food quiality and safely or other reguilations or failure o conyply
with exisling licensing labeling trade food quality and safely and other regulations and laws
could have a material adverse effect an our consdlichted finandal condition.

Our activities or products, both in and outside of the United States, are subject to regulation by
varous federal, state, provincid and local laws, regulations and govemment agencies, including
the TTB, U.S. Food and Drug Administration, U.S. Federa Trade Commrission, the U.S.
Departrents of A griculture, Conmmerce and L abor, as wdl as similar and other authorities outside
of theU nited States, | ntemational A ccordsand Treaties and others, including voluntary regulation
by other bodies. These laws and regulations and interpretations thereof may change, sometimes
dramdticaly, as aresult of a variety of factors, including political, economic or socia events. The
nranufacturing, marketing and distribution of food products are subject to govemmental regulation
that control such metters as food quality and safety, ingredients, advertising, product or production
reguirerents, labeling, inport or export of our products or ingredients, relations with distributors
and retalers, hedth and safety, the environment, and restrictions on the use of govemment
progras to purchase certain of our products. We are also regulated with respect to metters such
a6 licensing requirements, trade and pricing practices, tax, anticorruption standards, advertising
and claims, and environmental metters. The need to conply with new, evolving or revised tax,
environmental, food quality and safety, labeling or other laws or regulations, or new, or changed
interpretations or enforcement of existing laws or regulations, may have

an adverse effect on our business and results of opereations. Further, if we are found to be out of
conpliance with applicable laws and regulations in these areas, we could be subject to civil
remedies, including fines, injunctions, temination of necessary licenses or penits, or recals, as
well as potentia crimind sanctions, any of which could have an adverse effect on our business.
Even if regulatory review does not result in these types of determinations, it could potentially
create negeative publicity or paceptions which could harmour business or reputation.

Significant ackitional labding ar warming requireaments may inhiliit sales of affected] products.
Varous jurisdictions may seek to adopt significant additional product labeling or waming
reguirements relating to the content or perceived adverse health conseguences of our product(s).
If these types of requirements become applicable to our product(s) under current or future
environmental or health laws or regulations, they may inhibit sales of such products.
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producdtion inputs and our use of natural ingredients exoses us to weather and aop rdiabality.
We purchase theraw meterias used in thedistilling of our spirits, induding com, GNS, cane sugar,
and other ingredients, from a nunber of domestic and foreign third-party suppliers. The demad
for GNS in theUnited States hasincreased dueto the success and growth of aaft distillers and the
popularity of spirit styles in theUnited States. Certain U.S. GNS are in limited supply and prices
have risen for both spot purchases and forward contract pricing, accordingly. The spirits industry
has faced shortages in the past, during which times other conpanies with greater financia
resources than us purchased large quantities, and our industry could face shortages again in the
future. In addition, GNS and cane sugar are agricultural products and therefore many outside
factors, induding weather conditions, farmers rotating out of hops or barley to other crops, pests,
govermnment regulations and legislation affectingagriculture, could affect quality, price and supply.
We are exposed to the qudity of the barley crop each year, and significant failure of a crop would
adversdy affect our costs.

The process of distilling sirits utilizes a large amount of vneler.

Parts of thecountry have been experiencing asevere droughtforthelast severa years. While there
are currently no restrictions on our use of water based on the drought, we cannot predict whetha
such restrictions may be put in place in the future.

Growth rates highar than plannad or the introdiiclion of new products requinng spaedal

ingredients could areate higher damand for ingredients greater than we can source
Although webdlieve that there are altemative sources available for our key ingredients, there can

be no assurance that we would be able to acquire such ingredients from substitute sources on a
timely or cost effectivebasis in theevent that current suppliers could not adequatdy fulfill orders,
which would adversay affect our business and results of operations.

We source cartain padkaging materials such as barrds bolfles, six-pack camiars, labds caps
and other shigaing malerials frama number of third-party suypiars and in somecasss single-
source supdiars

Although we bdlieve that dtemative suppliers are available, the loss of any of our packaging
materia suppliers could adversay affect our results of operations and financia condition. Our
inability to preserve the curmrent economics of these agreaments could expose us to significant cost
increases in future years.

Our sairits business uses aak barrels 1o age cartain sairits we produce

We compete with wine producers and other spirits producers for such oak barres, which may be
in limited supply. |f weare unable to purchase a sufficient number of oak barrels at commerdially
reasonable prices, it could have a meteria adverse effect on the growth prospects, financial
condition and results of operations of our business.
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We are hamily dependent on our distributors

I nthe United States, where substantialy al of our distilled spirits are sold, we sell distilled spirits
to independent distributors for distribution to on-premise locations such as bars, restaurants and
sports venues, and for distribution to off-pramise retail locations such as grocery and specialty
stores. Although we curently have a large network of wholesale distributors, sustained growth
will require us to maintain such reationships and enter into arrangements with additiond
distributorsin new markets. No assurance can begiven that wewill be able to maintain our current
distribution network or secure additiona distributors on terms favorable to us, or at all.

Our distributors often represent competing specidty beer and spirits brands, as well as national
beer and spirits brands, and are to varying degrees influenced by thear continued business
relationships with other brewers and distillers. Our independent distributors may be influenced by
alarge brewer or ditiller, particularly if theyrdy on that brewer or distiller forasignificant portion
of their sales, which many distributors do. | n addition, certain of our distributors cover asubstantial
network of certain on-pramise retailas. While we believe that the reationships between us ad
our distributors are generdly good, some of these relationships are relativaly new and untested and
there can be no assurance that any or all of our distributors will continue to effectivaly narket and
distribute our products. The loss of any distributor or the inability to replace a poorly paforming
distributor in a timely fashion could have a meteria adverse effect on our business, financia
condition and results of operations.

Mast of our distribudion rdationships are govarned by siate lavs that in cartain respects mey
supersedie the terms of any contractual rdationships.

Under most of these statelaws, distribution agreements for distilled spirits can only be terminated

by thesupplier after thesupplier shows some typeof "cause" (usualy anuncured deficiency inthe
distributor’s operation) or upon payment of some sort of compensation to the distributor for the

value of the distribution rights. State laws also may limit a beer supplier’s right to object to

proposed assignments of distribution rights and/or changes in distributor ownership. A minority

of states have enacted similar laws govemning distillery-distributor rdationships. Therefore, while
we have entered into contractua relationships with some of our distributors, state law in various
jurisdictions may limit our exerdsing our contractua termmination and enforcement rights.

Additionaly, our distribution relationships are susceptible to changes in statelegislation that could

significantly alter the conpetitive environment for the beer distribution industry, which could

adversdy affect thefinancia stability of distributors on which werdly.

We are suljeact to governmenial requilations affecting our breweries distilleries and tasling
rooms

Federa, stateand local laws and regulations govemn the production and distribution of beer ad
spirits, including pemitting, licensing, trade practices, labding, advertising and merketing,
distributor rdlationships and various other metters. To operate our distilleries, we nmust obtain and
naintain numerous permits, licenses and approvals fromvarious governmental agencies, including
theAlcohol and Tobacco Tax and Trade Bureau, the Food and Drug A dministration, state alcohol
regulatory agencies and state and federal environmental agencies. A variety of federa, state and
local govemmental authorities also levy various taxes, license fees and other similar charges and
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nnay require bonds to ensure compliance with gpplicable laws and regulations. Our tasting roonms
and kitchens are subject to acohol beverage control regulations that generally require us to apply
to a state authority for a license that must be renewed annually and nay be revoked or suspended
for cause a any time. These alcohol beverage control regulations relate to numerous aspects of
daily operations of our tasting roons and kitchens, induding minimum age of patrons ad
employees, hours of operation, advertising, tradepractices, inventory control and handling, storage
and dispensing of alcohol beverages. Nonconpliance with such laws and regulations nay cause
theAlcohol and Tobacco Tax and TradeBureau or any particular stateor jurisdiction to revoke its
license or permit, restricting our ability to conduct business, assess additional taxes, interest and
penalties or result in the imposition of significant fines.

Theaaft bear/qainits business is seasonal in nature, andweare likdy to experience fluctuations
in results of gperations and finandal concdftion.

Sdes of craft bear/spirits products are somewhat seasona, with the first and second quarters
historically having lower sales than the rest of the year.

The loss of our third-party distributors could impair our gperations and substantially redce
our finandal resufts

We continually seek to expand distribution of our products by entering into distribution
arangements with regiona bottlers or other direct store ddivery distributors having established

saes, marketing and distribution organizations. Many distributors are afiliated with ad

nenufacture and/or distribute other beverage products. I|n many cases, such products conpete
directly withour products. The marketing efforts of our distributors are inportant for our success.

If our brands prove to be less attractive to our existing distributors and/or if we fail to attract
additional distributors and/or our distributors do not merket and pronote our products above the
products of our corrpetitors, our business, financial condition and results of operations could be
adversdy affected.

Inahility to secure co-padkars for our products could impair our gperations and substantially
reckice our finandal results

We rdly on third parties, called co-packers in our industry, to produceour products. We currently
have one co-packing agreement for our products. Our co-packing agreement with our principal co-
packer was established in 2019. Our dependenceon co-packers puts us at substantial risk in our
operations. If we lose this rdaionship and/or require new co-packing relationships for other
products, we may be unable to establish such rdationships on favorable tens, if at al.

Our business is substantially dependent upon anareness andmarket accepiance of our products
and brancs

Our business depends on acceptance by both our end consumers as wel as our independat
distributors of our brands as beverage brands that have the potentia to provide incremental sales
growth rather than reduce distributors’ existing beverage sales. We believe that the success of our

product name brands will also be substantially dependent upon acceptance of our product name
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brands. Accordingly, any failure of our brands to maintain or increese acceptance or
market penetration would likely have a meteria adverse affect on our revenues and financia
results.

Reductions in sales of aur prodicts will have an adverse effect on our profitahility and
ability to generate cash to fund our business plan.

The following factors, among others, could affect continued market acceptance and profitability
of our products:

» the introduction of competitive products;

* changes in consumer preferences among type of food food products;

* changes in consumer eating and snacking habits, including trends away from certain categories,

including mejor allergen-free, gluten-free and non-GMO products;

* changes in awareness of the social effects of farming and food production;

* changes in consumer perception about trendy snack products;

* changes in consumer perception regarding the healthfulness of our products;

» the level and effectiveness of our sales and marketing efforts;

+» any unfavorable publicity regarding food type products or similar products;

+ any unfavorable publicity regarding our brand;

» litigation or threats of litigation with respect to our products;

» the price of our products relative to other conpeting products;

* price increases resulting from rising commodity costs;

* any changes in government policies and practices related to our products, labeling and markets;
» regulatory developments affecting the manufacturing, labeling, marketing or useof our products;
* new science or research that disputes the healthfulness of our products; and

* adverse decisions or rulings limiting our ability to promote the benefits of popcorn products.

Adversedevelopments with respect to the sale of our products would significantly reduce our net
sdes and profitability and have a neterial adverse effect on our ahility to maintain profitability
and achieve our business plan.
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We arrently depend exdusively an ane third-party co-manufacturer with ane location o
manufacture all of our products.

Theloss of this co-manufacturer or theinability of this co-manufacturer tofulfill our orders would
adversdy affect our ability to meke timdy ddiveries of our product and would have a meteria

adverse effect on our business.

We rdy; in part, an our third-party co-manufacturers to maintain the quality of our products.
The failure or inability of these co-manufacturers to comply with the specifications and
reguirements of our products could result in product recall and could adversdy affect our
reputation. Our third-party co-manufacturers are required to maintain the quality of our products
and to comply with our product specifications and requirements for certain cetifications. Our
third-party co-menufacturers are aso required to conply withall federd, stateand local laws with
respect to food safety. However, our third-party co-manufacturers nmay not continue to produce
products that are consistent with our standards or that are in conmpliance with applicable laws, and
we canhnot guarantee that we will be able to identify instances in which our third-party co-
nrenufacturer fails to comply with our standards or applicable laws. Any such failure, particularly
if it is not identified by us, could ham our brand and reputation as well as our customer
relationships. We would have these sae issues with any new co-manufacturer, and they nay be
exacerbated dueto the newness of the rdationship. The failure of any nmanufacturer to produce
products that conform to our standards could meterialy and adversdy affect our reputation in the
narketplace and result in product recalls, product liability dainms and severe economic loss.

Ingredient and padkaging cosls are volatile and may rise significantly, which may negatively
impact the profitalility of our business.

We purchase large quantities of raw neterials, induding ingredients such as com, GNS, cane
sugar, coconut, and mengo. | n addition, we purchase and use significant quantities of cardboard,
paper, glass and corrugate to package our products. | n recent periods, the prices of yelow com
(which impacts theprice of distilled spirits), have been priced above their respective averages ad
wehave reglized some negative eff ectsfromthese high prices intheform of reduced cost of goods
sold and resulting higher gross profit margins. Costs of ingredients and packaging are volatile and
can fluctuate due to conditions that are difficult to predict, including global conpetition for
resources, weather conditions, natura or man-made disasters, consumer demand and changes in
govemmental trade and agricultural programs. As such, any nmeteria upward novement in raw
naterias pricing could negativay inpact our margins, if we are not able to pass these costson to
our customers, or sales if we are forced to increase our prices, which would adversdy affect our
business, results of operations and financia condition.

Our fulure business, results of gperations and finandial condition may be ackersdly affected by
reckiced availability of our coreingredients.

Our ability to ensure a continuing supply of our core ingredients at conpetitive prices dependson
nmany factors beyond our control, such as the number and size of fanrs that grow crops, poor
harvests, changes in national and world economic conditions and our ability to forecast our
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ingredient requirements. The com and other ingredients used in our products are vulnerable to
adverse weather conditions and natural disasters, such as floods, droughts, frosts, earthquakes,
hurricanes and pestilences. A dverseweather conditions and natural disasters can lower crop yidds
and reduce crop size and quality, which in tum could reduce the available supply of our core
ingredients. |f supplies of our core ingredients are reduced or there is greater demand for such
ingredients, fromus and others, wemay not be able to obtain sufficient supply on favorable tens,
orat al, which could inmpact our ability to supply products to distributors and retailers.

F ailure by our transportation providers o ddiver our prodiucts on time or at all could result in
lost sales.

We currently rely upon third-party transportation providers fora significant portion of our product
shiprments. Our utilization of ddivery services for shipments is subject torisks, including increases
in fud prices, which would increase our shipping costs, and enployee strikes and indlement
westher, which may impact the ability of providers to provide ddivery sarvices that adequately
neet our shipping needs. We nay, fromtime totime, change third-party transportation providers,
and we could therefore facelogistical difficulties that could adversdy affect ddiveries. We may
not be able to obtain tems as favorable as those we receive from the third-party transportation
providers that we currently use or may incur additional costs, which in tum would increase our
costs and thereby adversaly affect our operating results.

If our brand ar reputation is damaged, the atiractive characteristics that we offer relailars mey
diminish, which could dminish the value of our business.

We are currently an attractive brand for our customers because our products are high quality and

generate ahigh leve of retall sdes at a premium margin reative to their shelf space. This is due
to both our premium price point and our sales velocity. |f our brand or reputation is dameged faor
any reason, consumers may No longer be willing to pay a premium price for our productsand we
nay ho longer be able to generate a high sales veocity at our then-current prices. |f weno longer

offer these characteristics, retailers may decrease their orders of our products and downgradethe
in-store placement of our products, which could have an adverse ef fect on our business and results

of operations.

Productliability daims could adversdly inpact our business and reputation.

Our business exposes us to potentia product liability risk, as wel as warranty and recal clains
that are inherent in the design, manufacture, sale and use of our products. We sdl products in
industries such as distilled spirits where the inmpact of product liability risk is high. I nthe evert
our products actualy or allegedly fail to perform as expected and we are subject to such clains
above the anmount of insurance coverage, outside the scope of our coverage, or for which we do
not have coverage, our results of operations, as well as our reputation, could be adversdy affected.
Our products may be subject to recall for pefonrance or safety-rdated issues. Product recalls
subject us to ham to our reputation, loss of current and future customers, reduced revenue ad
product recall costs. Product recal costs are incurred when we, either voluntarily or involuntarily,
recall aproduct through aformal campaign to solicit theretum of specific products dueto a known
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or suspected performmence issue. Any significant product recalls could have an adverse effect on
our business and results of operations.

We may incur adkiional expenses and ddlays dueto technical proldems or other interruplions
at our manufactuning fadlifies.

Disruptions in operations dueto technica problens or other interruptions such as floods or fire
would adversdy affectthe manuf acturing capacity of ourfacilities. Such interruptions could cause
ddays in production and cause us to incur additiona expenses such as charges for expedited
ddiveries for products that are ddayed. Additionally, our customers have the ability to cancd
purchase orders in the event of any ddlays in production and may decrease futureorders if ddays
are persistent. Additionally, to the extent that such disruptions do not result from damege to our
physical property, these nmay not be covered by our business interruption insurance. Any such
disruptions may adversely affect our business and results of operations.

Any disuption in our information systerms could disrupt our gperations and would be adverse
o our business and results of operations.

We depend on various information systems to support our customers’ requirements and to
successfully manage our business, induding managing orders, supplies, accounting controls and
payroll. Any inability to successfully menage the procurement, deveopment, inplementation or
execution of our informetion systens and back-up systerrs, including netters related to system
security, rdiability, performance and access, as well as any inability of these systerrs tofulfill their
intended purpose within our business, could have an adverse effect on our business and results of
operations. Such disruptions may not be covered by our business interruption insurance.

Many of our cusiomers do not commit to long-teem produclion schedbdes which makes it
diffiault for us io schedule produdiion accuratdy and achieve maxinum effidency of our
manufacturing capadty.

Many of our custormers do not conmit to firm production schedules and we continueto experience
reduced lead-times in customer orders. Additionally, custormers may change production quantities
or delay production with little lead-time or advance notice. Therefore, we rdy on and plan our
production and inventory levels based on our customers’ advance orders, commitments or
forecasts, as well as our intemal assessments and forecasts of customer derend. The variations in
volume and timing of sales meke it difficult to schedule production and optimize utilization of
nmanufacturing capacity. This uncertainty ey require us to increase staffing and incur other
expenses in order to meet an unexpected increase in customer dermmand, potentially placing a
significant burden on our resources. Additionaly, an inability to respond to such increases may

cause customer dissatisfaction, which may negatively affect our customers’ relationships.

Further, in order to secure sufficient productionscale, we may neke capital investmentsin advance
of anticipated custormer demand. Such investments may lead to low utilization levels if customer
demand forecasts change and we are unable to utilize the additional capacity. Additionaly, we
order meterids and components based on customer forecasts and orders and suppliers may require
us to purchase neteriads and components in minimum quantities that exceed customer
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requirements, which mey have an adverse impact on our results of operations. Such order
fluctuations and deferrals nmay have an adverse effect on our business and results of operations.

Risks Rdated to the Seaurities

The Units of SAFE (Sinyle Agreament for F uluire E quiity) will not be fredy trackble until one
year from theinitial purchase dale Although the Units of SAF E (Sinyde Agreament for F uture
Equity) maybe trachhle undler federal securities law, slate securities regulations may ayyply and
each Purchasar should consult with his ar her atiorney.

Y ou should be aware of the long-term nature of this investment. There is not now and likely will
not be a public market for theUnits of SAFE (Sinple A greement for Future E quity). Becausethe
Unitsof SA FE (Sinple Agreement forFuture Equity) have not been registered under theSecurities
Actor under thesecurities laws of any stateor non-U nited States jurisdiction, the Units of SAFE
(Sinmple A greement for Future Equity) have transfer restrictions and cannot beresold in theU nited
States except pursuant to Rule 501 of Regulation CF. It is not currently contenplated that
registration under the Securities Act or other securities laws will be effected. Limitations on the
transfer of theUnitsof SAFE (Sinple Agreement for Future Equity) may also adversdy affect the
price that you might beable to obtain fortheUnits of SAFE (Sinple A greement for Future Equity)
in a private sale. Purchasers should be aware of the long-term nature of their investment in the
Conmpany. Each Purchaser in this Offering will be required to represent that it is purchasing the
Securities for its own account, forinvestrent purposes and not with aview to resale or distribution
thereof.

Nethar the Offaring nor the Securities have been registered under fedaral or slate securities
lavs leading to an absence of cartain regulation applicable o the Conpany.

No govemmental agency has reviewed or passed upon this Offering, the Conpany or any
Securities of the Comrpany. The Conpany aso has rdied on exerptions from securities
registration requirements under applicable state securities laws. Investors in the Conrpany,
therefore, will not receive any of the benefits that such registration would otherwise provide.
Prospective investors must theref ore assess the adequacy of disclosure and thefaimess of thetems
of this Offering on their own or in conjunction with their personal advisors.

No Guaraniee of Raluirm on Investment

There is no assurance that a Purchaser will reglize a retum on its investrment or that it will not lose
its entire investment. For this reason, each Purchaser should read the Form C and all Exhibits
carefully and should consult with its own attomey and business advisor prior to meking any
investment decision.

A myjority of the Campany is onned by a svall number of onwnars.

Prior to the Offering the Company’s current owners of 20% or more beneficially ownup to 100.0%
of theCompany. Subject to any fiduciary duties owed toour other owners or investors under Texas
law, these owners may be able to exercise significant influence over metters requiring owner
approval, including the dection of directors or managears and approva of significant Conrpany
transactions, and will have significant control over the Company’s management and policies.
Some of these persons may have interests that are different fromyours. For exanple, theseowners
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nnay support proposals and actions with which you may disagree. The concentration of ownership
could dday or prevent a change in control of the Conmpany or otherwise discourage a potential
acquirer from attempting to obtain control of the Company, which in tum could reduce the price
potential investors are willing to pay for the Conpany. | n addition, these owners could use thar
voting influence to maintain the Company’s existing management, delay or prevent changes in
control of theCompany, or support or rgject other management and board proposals thet are subject
to owner approval.

The Canmpany has the right tp extend the Offering deadline

The Conpany may extend the Offering deadline beyond what is currently stated herein. This
means that your investment may continue to be held in escrow while the Company attenpts to
raise the Minimum Arount even after the Offering deadline stated herein is reached. Y our
investrment will not be accruing interest during this time and will simply behdd until suchtireas
the new Offering deadlineis reached without the Company receiving the Mininnum Anount, &
which time it will be retumed to you without interest or deduction, or the Conmpany receives the
Minimum Amount, at which time it will be rdleased to the Company to be used as set forth herein.
Upon or shortly after rdease of such funds to the Commpany, the Securities will be issued ad
distributed to you.

Purchasars will not becorme equiity holdars until the Campany dedides o convert the Securities
into CF Shadow Securities or until an 1PO ar sale of the Campany.

Purchasers will not have an ownership daim to the Company or to any of its assets or revenues
for an indefinite annount of time, and depending on when and how the Securities are converted,

the Purchasers may never become equity holders of the Company. Purchasers will not beconme
equity holders of the Conpany unless the Conpany receives a future round of financing grest
enough to trigger a conversion and the Company eects to convert the Securities. The Conpany is
under no obligation to convert the Securities into CF Shadow Securities (the type of equity
Securities Purchesars are entitled to receive upon such conversion). | ncertain instances, suchasa
sde of the Conmpany, an | PO or a dissolution or bankruptcy, the Purchasers nay only have a ight
to receive cash, to the extent available, rather than equity in the Cornrpany.

Purchasars will not have voling rights, even upon corversion of the Securrities into CF Shadow
Seaurities

Purchasers will not have the right to vote upon metters of the Conpany even if and when their
Securities are converted into CF Shadow Securities. U pon such conversion, CF Shadow Securities
will have no voting rights and even in circunstances where a statutory right to voteis provided by
state law, the CF Shadow Security holders are required to vote with the ngjority of the security
holders in the new round of equity financing upon which the Securities were converted. For
exanple if theSecurities are converted upon around offering Series B Prefared Shares, the Series
B-CF Shadow Security holders will e required to vote the sae way as amgjority of the Series
B Prefered Shareholders vote. Thus, Purchasers will never be able tofredy voteupon any director
or other metters of the Conpany.

Purchasers will not beentitled to any ingpection or infarmation rights other than those recuiired
by Regulation CF.
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Purchasers will not have the right to inspect the books and records of the Conpany or to receive
financial or other information fromthe Company, other than as required by Regulation CF. Othe
security holders may have such rights. Regulation CF requires only the provision of an annual
report on Form C and no additiona informretion. This lack of infonretion could put Purchasers &
a disadvantage in general and with respect to other security holders.

In adissalution or bankrupicy of the Conmpany; Purchasers wvill be treated the same asconmmon
equity holders.

In a dissolution or bankruptcy of the Company, Purchasars of Securities which have not been
converted will be entitled to distributions as if they were comnon stock holders. This means that
such Purchasars will be at the lowest leve of priority and will only receive distributions once al
creditors as well as holders of nore senior securities, including any preferred stock holders, have
been paid in full. I f theSecurities have been converted into CF Shadow Securities, the Purchasers
will have the same rights and preferences (other than the ability to vote) as the holders of the
Securities issued in the equity financing upon which the Securities were converted.

Purchasars will be unable io dedare the Security in ' default” and dermand

Unlike convertible notes and some other securities, the Securities do not have any "default”
provisions upon which the Purchasers will be able to demand repayment of their investment. The
Conmpany has ultimete discretion asto whether or notto convert theSecurities upon a futureequity
financing and Purchasers have no right todenmand suich conversion. Only in limited circunstances,
such as aliquidity event, may the Purchasars demand payment and even then, such payments will
be limited to the amount of cash available to the Conpany.

The Canpany may never dect io comert the Securrities or undergo a licuicity event

The Company nay hever receive a futureequity financing or dect to convert the Securities upon
such futurefinancing. | n addition, the Conrpany may never undergo a liquidity event such as asale
of the Conmpany or an | PO. If neither the conversion of the Securities nor a liquidity event occurs,
the Purchasers could be left holding the Securities in perpetuity. The Securities have numerous
transfer restrictions and will likely be highly illiquid, with no secondary market on which to sdl
them The Securities are not equity interests, have no ownership rights, have no rights to the
Company’s assets or profits and have no voting rights or ability to direct the Company or its
actions.

In addition to the risks listed above, businesses are often subject to risks not foreseen or fully
appreciated by thermanagement. [t isnot possible to foresee all risks that may affect us. Moreover,

the Company cannot predict whether the Company will successfully effectuate the Company’s
current business plan. Each prospective Purchaser is encouraged to carefully analyze therisks and
nerits of an investment in the Securities and should take into consideration when meking such
analysis, armong other, the Risk Factors discussed above.

THE SECURITIESOFFERED INVOLVE A HIGH DEGREE OF RISK AND MAY RESULT
IN THE LOSS OF YOUR ENTIRE INVESTMENT. ANY PERSON CONSIDERING THE
PURCHASE OF THESE SECURITIES SHOULD BE AWARE OF THESE AND OTHER
FACTORS SET FORTH IN THIS FORM C AND SHOULD CONSULT WITH HIS OR HER
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LEGAL, TAX AND FINANCIAL ADVISORS PRIOR TO MAKING AN INVESTMENT IN
THE SECURITIES. THE SECURITIES SHOULD ONLY BE PURCHASED BY PERSONS
WHO CAN AFFORD TO LOSE ALL OF THEIR INVESTMENT.

BUSINESS
Description of the Business

We sdl distilled premium spirits to businesses and consumers. We manufacture our products
utilizing quality and al natural ingredients to produce our spirits collection. We source our
products from nmultiple vendors around the world and curate a collection of premium lifestyle
goods for our vast customers base.

Business Plan

Timeless Spirits and Drinks LLC was created March 2019 with an officia launch J anuary 2020.
Tinmeless Spirits and Drinks creates premium crafted didtilled spirits ranging from our flagship
product Timeless vodka(TM) to our Zeal Rum(TM) collection. Timegless, is just that, Timeless
created with your lifestyle in mind. We at Timeless Spirits and Drinks believe that every moment
netters and deserves to be captured with hand crafted fromall natura ingredients. Each produd
is purified using our coconut carbon filtration process for a rich and shooth flavor! Crafting a
Timeless Luxury experience you’ll love with quality and taste to match. Our collection of products
are packaged in glass 750M L bottles wrapped with colorful, eye- catching labes. Timgless Vodka
and Zeal Rumare offered in mess-market retailers throughout the U nited States. Our collection is
for individuals who care about the quality of the products they consume, the ingredients, the
packaging, and the story of origin. We want to continue to deepen our reationship with nationa
and regiona retailers such as Total Wine and devdop new channels with boutique Hotds ad
restaurants. We have also identified a growth opportunity by building adistillery. This will alow
for us to bring our production in house, increase productivity, and scae even larger.

History of the Business

The Company’s Products and/or Services
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Product/ Service Dexcription Current Market

V odka distilled frooncom Texas, Georgia, South
Timeless Vodka using a coconut carbon Caroling, Florida, Tennessee,
filtration process New Hanpshire, Louisiana
Texas, Florida, Louisiang,
Rumnmade from cane sugar Tennessee, Nevada, New
Zedl Mango Rum and all netural ingredients | Y ork, New ] ersey, Maryland,
Arizona

Texas, Florida, Louisiana,

Rum mede from cane sugar Tennessee, Nevada, New
Zeal Coconut Rum and all natural ingredients | Y ork, New ) ersey, Maryland,
Arizona

We have no new products in devel opment.

We utilize the 3-tier system and offer distilled beverages through our distributors and retail
location.

Compstition

The Company’s primary cohpelitors are Malibu, Bacardi, Grey Goose, Titos, Ketd-One
Belvedere

The markets in which our products are sold are highly conmpetitive. Our products conpete against
similar products of meny large and svell companies, including well-known global competitors. In
nmany of the markets and industry segments in which we sl our products, we compete against
other branded products as well as retailers’ private-labe brands. Timgess Spirits and Drinks are
wdl positioned in the industry segments and nmarkets in which we operate, often holding a
leadership or significant market share position. Product quality, perfonmance, vaue and packaging
are also important differentiating factors.

Supply C hain and Customer Base

Almost al of the raw and packaging materials used by the Conpany are purchased from others,
some of which are single-source suppliers. In addition catain natura ingredients we use in our
products are important conmodities consumed in our menufacturing process and in the
distribution of input materials and finished products to customers. The prices we pay for meterials
and other conrmodities are subject to fluctuation. When prices for these itens change, wemay or
nnay hot pass the change to our customers.
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Our custormers include mass merchandisers, mom and pop stores, membership club stores, bars,

restaurants, distributors, e-commerce and high-frequency stores.

Intsllectual Property
Trademarks
Application
or Goods/ . Registration
Registration Servi Mark File Date Dat Country
#
TIMELESS
VODKA
, MOMENTS :
Timeless April 28, Noverber .
6199596 Vodka MATTER, 5020 17, 2020 United States
MAKE
THEM
TIMELESS
ZEAL
PREMIUM
6735731 Zeal Rum | RUMWITH | May 8, 2021 | May 24, 2022 | United States
COCONUT
LIQUEUR
Governmental/Regulatory Approval and Conpliance
The Company is dependent on the following regulatory approvals:
. . Government Typeof Application
Lineof Business A A I Dat Grant Date
Distilled Spirits TTB Basic Permit March 22,2019 | June?29, 2019
Ditilled Spirits TTB COLA August 14, 2019 SeDt;D' ltga 24,

Our business has been and will continue to be subject to theTTB and various other U.S. laws ard
regulations. regarding acohol and distilled spirits. Failure to conply with these laws ad
regulations could subject us to administrative and legal proceedings and actions by these various

govemmental bodies.
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L itigation

There are no existing legal suits pending, or to the Company’s knowled ge, threatened, against the

Conmpany.
Other

The Company’s principal addressis 3434 Cassini Dr, lowa Colony, TX 77583
The Company has the following additional addresses:
The Company conducts businessin .

Because this Form C focuses prinarily on informetion conceming the Company rether than the
industry in which the Conpany operates, potentia Purchasars may wish to conduct their own

separate investigation of the Company’s industry to obtain greater insight in assessing the
Company’s prospects.

Exhibit B to this Form C is a detailed Conpany sunmrary. Purchasers are encouraged to review
Exhibit B carefully to leam nore about the business of the Company, its industry, and future plans
and prospects. Exhibit B is incorporated by reference into this FormC.

USE OF PROCEEDS

The following table lists the use of proceads of the Offering if the Minimum Anount and
Maximum A mount are raised.
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% of Minimum Amount if % of Maximum Amount if
Useof Proceads Procesds Mininum Procesads Maxinum
Raisaed Raised Raisad Raisad
Campaign
narketing
expenses or 10.00% $5,000 5.00% $6,200
related
reimbursament
Estimated
A ccountant/A udi 3.00% $1,500 1.21% $1,500
tor Fees
Generd
Marketing 20.00% $10,000 10.73% $13,300
Manufacturing 20.00% $10,000 10.48% $13,000
Purchase of Redl
Pro 0.00% $0 40.32% $50,000
Generd o,
Working Capital 47.00% $23,500 32.26% $40,000
Toal 100.00°%6 450,000 100.00°%6 $124,000

The Use of Proceeds chart is not inclusive of fees paid for use of the Form C generation system
payments to financial and legal service providers, and escrow reated fees, dl of which were
incurred in preparation of the campaign and are due in advance of the dosing of the canpaign.

The funds will be used for marketing and sales to reach new points of distribution, engineering
and construction deposits for the creation of the new distillery, manufacturing and inventory to

support the growth, and working capital for operating expenses.

The Company does have discretion to dter the use of proceeds as set forth above. The Company
nray ater the use of proceeds under the following circumstances: |f business needs require funds
to be allocated in different aress.

DIRECTORS, OFFICERS AND EMPLOYEES

Directors

The directors or menagers of the Conmpany are listed below along with al positions and offices
held at the Company and their principal occupation and employment responsibilities for the past
three (3) years and their educational background and qualifications.
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Name
Arber Fard|-Stede

All positions and offices held with the Camypany and date such position(s) weas hdd with start
and ending chies

CEO - 0372019 - to Current.

Prindpal occupation and erployment responsihilities during at least the last three (3) years
with start and ending chies

To oversee the day to day operations, create and inmplement sales and growth goals and strategies.
Recruit and develop new taent. 03/2019-current

Education

Full Sail University, Bachdor of Science, Entertainment Business

Officers of the Company

The officers of the Company are listed beow aong with al positions and offices held at the
Conmpany and their principal occupation and employnment responsibilities for the past three (3)
years and their educational background and qualifications.

Name

Bruce Stecle

All positions and offices hdd with the Campany and dbte such position(s) weas hdd with start
and ending daies

Appard marketing and sales- 03/2019 to current

Prindpal occupation and enmpdoyment responsitiliies during at least the last three (3) years
with start and ending chies

Create and deveop the fashion line collection by way of marketing appard. Ensuring the quality
and quantity for e-commerce retailers.

Education
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Ouachita Baptist University, Bachelor of Science, sociology

Indemification

I ndermification is authorized by the Company to directors, officers or controlling persons acting
in their professiona capacity pursuant to Texas law. | ndemification indudes expenses such as
attorney’s fees and, in certain circumstances, judgments, fines and settlement anounts actually
paid or incurred in connection with actua or threatened actions, suits or proceedings involving
such person, except in certain circunstances where a person is adjudged to be guilty of gross
negligence or willful misconduct, unless a court of competent jurisdiction determrines that such
indemmification is fair and reasonable under the circumstances.

Employess
The Company curently has 1 erployess in Texas and United States.
CAPITALIZATION AND OWNERSHIP

Attentionfor Attomey: Regulators are focused on section 201(m) of the Rule. Please ensure there
is proper discussion of al aspecds.

Capitalization

The Company has issued the following outstanding Securities:

Typeof seaurity

Amount outstanding

Vating Rights

Anti-Dilution Rights

How this Security may limit, dilute or
qualify the Nobes/Bonds issued pursuant to
Regulation CF

Percentage ownership of the Company by
the holders of such Seaurities (assuming
conversion prior to the Offering if

The Company has the following debt outstanding:



Typeof debt Notes

Name of areditor K ey CoreVentures
Amount outstanding $129,610.00
|mmwmme 10’;6|nta'5tr$1%n6‘?nfhad on the 5th of the
Amortization schedule
Describe any collateral or security
Maturity date September 5, 2027

Othear material terns

The Company has not conducted any offerings, exempt or not, in the past 3 years.

Valuation

The Company has ascribed no pre-offering valuation to the Company; the securities are priced
arbitrerily.

Ownership

The Company is soldy owned by Anmber Fardl-Stede.

Below the beneficial owners of 20% percent or more of the Company’s outstanding voting equity

securities, calculated on the basis of voting power, are listed along with the amount they own.

Name Percentage Owned Prior to Offering

Amber Ferrd|-Stede 100.0%

FINANCIAL INFORMATION

Please see the finandal information listed on the cover page of this Form C and attached
herelo in addition to the following information. Finandal statements are attached hereto as
Exhibit A.

Operations
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Timeless Spirits and Drinks has been able to tum a profit each year. The Conpany intends to
conplete its seed round of financing in August, 2023. Following the Offering, we should have
enough liquidity to execute our business plan until | anuary 2025. We intend to remein profitable
and increase our profitability. Our significant challenges are current menufacturing costs and
sourcing consistent third party manufacturers to ensure we have sufficient quantities of our produdt
when necessary.

The Company intends to improve profitability in the next 12 nonths by bringing production in
house, ordering products in bulk fromour supplier to had a greater quantity discount, and enhance
our marketing and branding to reach a broader audience.

Liquidity and Capital Resources

The Offering proceeds are inportant to our operations. While not dependent on the Offering
proceeds, the influx of capital will assist in the achieverment of our next milestones and expedite
therealization of our business plan, specifically bringing productionin house with the completion
of our distillery. Because we have aready allocated the proceeds to a specific use dependent on
the completion of this Offering, the proceeds will not have a material effect on our liquidity.

The Company does not have any additional sources of capital other than the proceeds from the
Offering.

Capital Expenditures and Other Obligations

The Company intends to make the following nmeteria capital expenditures in the future:
The Purchase of property for the use of production of distilled spirits

Material Changes and Other Information
Trends and Uncertainties

After reviewing the above discussion of the steps the Conpany intends to teke, potentia
Purchasers should consider whether achievement of each step within the estimated time frame is
regdistic in their judgment. Potentia Purchasers should aso assess the consequences to the
Conmpany of any ddays in taking these steps and whether the Conmpany will need additiond
financing to acconplish them

The financial statements are an inportant part of this Form C and should be reviewed in their
entirety. The financia staterments of the Conpany are attached hereto as Exhibit A.

THE OFFERING AND THE SECURITIES

TheOffering
The Company is offering up to 248 of Units of SAFE (Sinple Agreement for Future Equity) for
up to $124,000.00. The Company is attenmpting to raise a minimum amount of $50,000.00 in this
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Offering (the "Minimum A nount"). The Company must receive commithents from investors in
an amount totaling the Mininum A mount by August 15, 2023 (the "Offering Deadline”) in order
to receive any funds. If the sum of the investment commitments does not equal or exceed the
Mininrum A mount by the OfferingDeadline, no Securities will besold in the Offering, investment
conmmitrments will be cancelled and conmritted fundswill beretumed to potentia investors without
interest or deductions. The Cornrpany has theright to extend the Offering Deadlineat itsdiscretion.
The Company will accept investments in excess of the Mininum A nount up to $124,000.00 (the
"Maximum Amount") and the additional Securities will be allocated at the Company’s discretion

The price of theSecurities does not necessarily bear any rdationship to the asset value, net worth,
revenues or other established criteria of value, and should not be considered indicative of theactual
vaue of the Securities.

I norder to purchase the Securitiesyou nust meke a commitment to purchase by conpleting the
Subscription A greement. Purchaser fundswill be hald in escrow with Seed at the Table until the
Minimum A mount of investments is reached. Purchasers may cancd an investment conmitment
until 48 hours prior to the Offering Deadline or the Closing, whichever comes first using the
cancedlation mechanism provided by thel ntermnediary. The Company will notify Purchasers when
the Minimum A nount has been reached. | f the Conpany reaches the Mininmum A mount prior to
theOffering Deadline, it may close the Offering at least five (5) days after reaching the Mininum
Anrount and providing notice to the Purchasers.

If any materid change (other than reaching the Mininum A mount) occurs rdated to the Offering
prior to the Offering Deadline, the Company will provide notice to Purchasers and receive
reconfimmations from Purchasers who have aready made conmitments. |f a Purchaser does nat
reconfirm his or her investment conmitment after a materia change is medeto thetems of the

Offering, the Purchaser’s investment commitment will be cancelled and the committed funds will
be retumed without interest or deductions. If a Purchaser does not cancd an investment

conmmitrment before the Mininrum A nmount is reached, the funds will be rdeased to the Corrpany
uponclosing of the Offering and the Purchaser, will receive the Securities in exchange for his or
her investment. Any Purchaser funds recaived after the initial dosing will be rdessed to the
Conpany upon a subsequent closing and the Purchaser will receive Securities via Electronic
Cetificate/PDF in exchange for his or her investment as soon as practicable thereafter.

Subscription A greements are not binding on the Company until accepted by the Company, which
reserves theright to rgject, in whole or in part, in its sole and absolute discretion, any subscription.

If the Company rejects all or a portion of any subscription, the applicable prospective Purchaser’s
funds will be retumed without interest or deduction.

The price is the face anmount or par value of the Securities offered at a discount. The mininum
amount that a Purchesar may invest in the Offering is $500.00.

The Offeringis being made through Seed & thetable, thel ntermediary. The following two fidds
beow set forth the compensation being paid in connection with the Offering.
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Caommission/F ess
5.0% of the ampunt raised

Siodk, Warranis and Other Carmpensation
2% of Raise Amount in SAFE units.

Transfar Agent and Registrar
The Company will act as transfer agent and registrar for the Securities.

The Securities
We request thet you plesse review our organizational docurments and the Crowd Safe instrument
in conjunction with the following sunmeary informetion.

We request that you plesse review our organizational docurents and the Crowd Safe instrument
in conjunction with the following suntary informetion.

Authorized C apitalization

Attheinitid dosing of this Offering (if theminimum anount is sold), our authorized capita stodk

will consst of (i) shares of conmmon stock, par vaue
per share, of which conmon shares will be

issued and outstanding, and (ii) shares of prefered stock, par vaue
per share, of which prefared shares will be

issued and outstanding .

Attheinitid closing of this Offering (if the minimum anount is sold), the Conmpany will have
nmembership interests outstanding.

Not Currently E quity I nbteresis
The Securities are not currently equity interests in the Company and can be thought of as theright
to receive equity at some point in the future upon the occurrence of certain events.

Dividends
The Securities do not entitle the | nvestors to any dividends.

Converdon

Upon each future equity financing by the Company of greater than $700,000.00 (an "Equity
Financing"), the Securities are convertible at the option of the Conpany, into CF Shadow Series
Securities, which are securities identical to those issued in such future Equity Finandng except 1)
they do not have the right to vote on any nmetters except as required by law, 2) they must votein
accordance with the majority of theinvestors in such future Equity Financing with respect to any
such required vote and 3) they are not entitled to any ingpection or inforretion rights (other than
those contemplated by Regulation CF). The Conpany has no obligation to convert the Securities
inany future financing.
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Camersion Upon the First E quity Finandng

If the Conmpany dects to convert the Securities upon the first Equity Financing following the
issuance of the Securities, thelnvestor will receive the nunber of CF Shadow Series Securities
equal to the greater of the quotient obtained by dividing the amount the | nvestor paid for the
Securities (the "Purchase Amount”) by:

(a) thequotient of $2,000,000.00 divided by theaggregate number of issued and outstandingshares
of capital stock, assuming full conversion or exercise of al convertible and exercisable Securities
then outstanding, including shares of convertible prefered stock and al outstanding vested or
unvested options or warrants to purchase capita stock, but exduding (i) the issuance of all shares
of capital stock reserved and available for future issuance under any of the Company’s existing
equity incentive plans, (ii) convertible promissory notes issued by the Conpany, (iii) any Sinple
Agreaments for Future Equity, including the Securities (collectively, "Safes"), and (iv) any equity
Securities that are issuable upon conversion of any outstanding convertible pronrissory notes or
Sefes,

OR
(b) thelowest price per share of the Securities sold in such Equity Financing nultiplied by 80.00%.

The price (either (a) or (b)) determmined immediately above shall be deemed the "First Financing
Price" and may be used to establish the conversion price of the Securities at a later date, even if
the Conany does not choose to convert the Securities upon the first Equity Financing following
the issuance of the Securities.

Camersion After the First E quily Finanding

I f the Conmpany dects to convert the Securities upon an Equity Financing after the first Equity
Financing following the issuance of the Securities, the | nvestor will receive the number of CF
Shadow Series Securities equa to the quotient obtained by dividing (a) the Purchase A mount by
(b) theFirst Financing Price.

Comersion Upon a Liquidity E vent Prior to an E quily Finandng

I nthecaseof aninitia public offeringof theCompany ("1PO") or Change of Control (see below)
(either of these events, a "Liquidity Event") of the Company prior to any Equity Financing, the
I nvestor will receive, at the option of the | nvestor, either (i) a cash payment equa to the Purchase
Anount (subject to the following paragraph) or (ii) a number of shares of conmon stock of the
Conmpany equa to the Purchase A nmount divided by the quotient of (a) $2,000,000.00 divided by
(b) the nunber, as of immediatdy prior to the Liquidity Event, of shares of the Company’s capital
stock (on an as-converted basis) outstanding, assuming exearcise or conversion of al outstanding
vested and unvested options, warrants and other convertible securities, but excluding: (i) shares of
conon stock reserved and available for future grant under any equity incentive or similar plan;
(i) any Safes; and (iii) convertible promissory notes.

43



I n connection with a cash payment described in the preceding paragraph, the Purchase Amourt
will be dueand payable by the Company to the | nvestor inmediatdy prior to, or concurrent with,
the consummation of the Liquidity Event. | f there are not enough fundsto pay the | nvestors and
holders of other Safes (collectivdy, the "Cash-Out | nvestors®) in full, then al of the Company’s
available fundswill be distributed with equal priority and pro rata among the Cash-Out | nvestors
in proportion to their Purchase A nmounts.

"Change of Control" as used above and throughout this section, means (i) a transaction or
transactions in which any person or group becomes the beneficial owner of more than 50% of the
outstanding voting securities entitled to elect the Company’s board of directors, (ii) any
reorganization, marger or consolidation of the Comrpany, in which theoutstanding voting security
holders of the Conmpany fail to retain at least a majority of such voting securities following such
transaction(s) or (iii) asae, lease or other disposition of al or substantially al of the assets of the

Conpany.
Comversion Upon a Liquidity E vent F dlloning an E quiity Finanding

I nthe case of a Liquidity Eventfollowing any Equity Financing, the | nvestor will receive, at the
option of thel nvestor, either (i) a cash payment equd to the Purchase A mount (as described above)
or (ii) anumber of shares of the most recently issued prefared stock equal to the Purchase A nount
divided by the First Financing Price. Shares of preferred stock granted in connection therewith
shall have the same liquidation rights and preferences as the shares of prefered stock issued in

connection with the Company’s most recent Equity Financing.
Dissolution

If there is a Dissolution Event (see beow) before the Securities termminate, the Conpany will
distribute, subject to the preferences applicable to any series of prefared stock then outstanding,
al of its assets legally available fordistribution withequal priority anong thel nvestors, al holders
of other Safes (on an as converted basis based on a vauation of comnon stock as determined in

goodfaithby the Company’s board of directors at the time of the Dissolution Event) and all holders
of common stock.

A "Dissolution Event" means (i) a voluntary temmination of operations by the Company, (ii) a
general assignment for the benefit of the Company’s creditors or (iii) any other liquidation,
dissolution or winding up of the Company (excluding a Liquidity Event), whether voluntary or
involuntary.

Termination

The Securities temrinate (without rdieving the Company of any obligations arising from a prior
breach of or non-conpliance with the Securities) upon the earlier to occur: (i) the issuance of
shares in the CF Shadow Series to the | nvestor pursuant to the conversion provisions or (ii) the
payment, or setting asidefor payment, of ampunts duetothel nvestor pursuant to aLiquidity Evert
or a Dissolution Event.

Vating and Contral
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The Securities have no voting rights at present or when converted.

The Company does not have any voting agreements in place

The Company does not have any shareholder/equity holder agreaments in place
Anti-Dilution Rights

The Securities do not have anti-dilution rights, which means that future equity financings will
dilute the ownership percentage that the | nvestor may eventually have in the Company.

Restrictions on Transfer

Any Securities sold pursuant to Regulation CF being offered may not be transfered by any
| nvestor of such Securities during the one-year holding period beginning whenthe Securities were
issued, unless such Securities are transferred: 1) to the Conmpany, 2) to an accredited investor, as
defined by Rule 501(d) of Regulation D pronulgated underthe Securities Act, 3) as part of an |PO
or 4) to a mamber of the family of the | nvestor or the equivalent, to a trust controlled by the
I nvestor, to a trust created for the benefit of a mamrber of the family of the I nvestor or the
equivaent, or in connection with the death or divorce of the Investor or other simlar
circustances. "Merber of thefamily" as used herein means achild, stepchild, grandchild, parent,
stepparent, grandparent, spouse or spousa equivaent, sibling, nother / father / daughter / son /
sister / brother-in-law, and includes adoptive rdationships. Remember that although you may
legally be able to transfer the Securities, you may not be able to find another party willing to
purchase them

In addition to the foregoing restrictions, prior to meking any transfer of the Securities or any
Securities into which they are convertible, such transfaring | nvestor must ether meke such
transfer pursuant to an effective registration statement filed with the SEC or provide the Conpany
with an opinion of counsd stating that a registration statermment is not necessary to effect such
transfer.

I n addition, the | nvestor may not transfer the Securities or any Securities into which they are
convertible to any of the Company’s competitors, as determined by the Company in good faith.

Furthemore, upon the event of an | PO, the capital stock into which the Securities are converted
will be subject to alock-up period and may not be sold for up to 180 days following such | PO.

Other Material Terms

¢ The Conpany does not have the right to repurchase the Securities.
e The Securities do not have a stated retum or liquidation preference.
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e The Company cannot determine if it currently has enough capital stock authorized to issue
upon the conversion of theSecurities, because the amount of capital stock to beissued is basad
on the occurrence of future events.

No agreements in place.
TAX MATTERS

EACHPROSPECTIVE INVESTOR SHOULDCONSULT WITHHIS OR HER OWN TAX
AND ERISA ADVISOR AS TO THE PARTICULAR CONSEQUENCES TO THE
INVESTOR OF THE PURCHASE, OWNERSHIP AND SALE OF THE INVESTOR’S
SECURITIES, ASWELL AS POSSIBLE CHANGESIN THE TAX LAWS.

TO INSURE COMPLIANCE WITH THE REQUIREMENTS IMPOSED BY THE
INTERNAL REVENUE SERVICE, WE INFORM YOU THAT ANY TAX STATEMENT
IN THIS FORM C CONCERNING UNITED STATES FEDERAL TAXES IS NOT
INTENDED OR WRITTEN TO BE USED, AND CANNOT BE USED, BY ANY
TAXPAYER FOR THE PURPOSE OF AVOIDING ANY TAX-RELATED PENALTIES
UNDERTHE UNITEDSTATESINTERNALREVENUE CODE.ANY TAXSTATEMENT
HEREIN CONCERNING UNITED STATES FEDERAL TAXES WAS WRITTEN IN
CONNECTION WITH THE MARKETING OR PROMOTION OF THE
TRANSACTIONSOR MATTERS TO WHICH THE STATEMENT RELATES.EACH
TAXPAYER SHOULD SEEK ADVICE BASED ON THE TAXPAYER’S PARTICULAR
CIRCUMSTANCES FROM AN INDEPENDENT TAX ADVISOR.

POTENTIAL INVESTORS WHO ARE NOT UNITED STATES RESIDENTS ARE
URGEDTO CONSULT THEIR TAX ADVISORS REGARDING THE UNITED STATES
FEDERAL INCOME TAX IMPLICATIONS OF ANY INVESTMENT IN THE
COMPANY, AS WELL AS THE TAXATION OF SUCH INVESTMENT BY THEIR
COUNTRY OF RESIDENCE.FURTHERMORE, IT SHOULD BE ANTICIPATEDTHAT
DISTRIBUTIONS FROM THE COMPANY TO SUCHFOREIGN INVESTORSMAY BE
SUBJ ECT TOUNITED STATES WITHHOLDING TAX.

EACH POTENTIAL INVESTOR SHOULD CONSULT HIS OR HER OWN TAX
ADVISOR CONCERNING THE POSSIBLE IMPACT OF STATE TAXES.

TRANSACTIONSWITH RELATED PERSONS AND CONFLICTSOF INTEREST
Rdated Person Transactions

From time to time the Conmpany nmay engage in transactions with related persons. Rdated persons
are defined as any director or officer of the Company; any person who is the beneficia owner of
10 percent or more of the Company’s outstanding voting equity securities, calculated on thebasis
of voting power; any pronmoter of the Conpany; any inmediate family member of any of the

foregoing persons or an entity controlled by any such person or persons.
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The Company has the following transactions with related persons:

None.
Conflicts of I nterest

To the best of our knowledgethe Company has not engaged in any transactions or relationships,
which may giverise toaconflict of interest withthe Company, its operations or its security holders.

OTHER INFORMATION

Bad Actor Disdosure

The Company is not subject to any Bad A ctor Disqualifications under any reevant U.S. securities
laws.
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SIGNATURE

Pursuant to the requirements of Sections 4(a)(6) and 4A of the Securities Act of 1933 ad
Regulation Crowdfunding (§ 227.100 et seq.), the issuer certifies that it has reasonable grounds to
beieve that it mesats all of the requirements for filing on Form C and has duly caused this Formto
be signed on its behdf by the duly authorized undersigned.

/s/Amber Fardl-Stede
(Signature)

Anber Fardl-Stede

(Name)

CEO
(Title)

Pursuant to the requirements of Sections 4(a)(6) and 4A of the Securities Act of 1933 ad
Regulation Crowdfunding (§ 227.100 et seq.), this Form C has been signed by the following
persons in the capacities and on the dates indicated.

/s/Aber Ferdl-Stede
(Signature)

Arber Farrd|-Stecle
(Name)

CEO
(Title)

(Date)



/s/Bruce Stede
(Signature)

Bruce Stede

(Name)

Appard Marketing
(Title)

6/13/23

(Date)

Instructions.

L The form shall be signed by the issuer, its principal executive officer or officers, its
principal financia officer, its controller or principal accounting officer and at least a ngjority of
the board of directors or persons parforming similar functions.

2. The name of each person sighing the formshall be typed or printed beneath the signature.

| ntentional misstatements or omissions of facts condtitute federal ariminal violations. See 18
U.S.C. 1001
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|, Amber Ferdl-Stede, being thefounderof Timeless Spirits and Drinks LLC, aLimited Liability
Company (the “Company™), hereby certify as of this date that:

(i) the acconpanying unaudited financid statements of the Company, which conprise the
balance sheet as of December 31, 2022 and the rdated statements of income (deficit),
stockholder’s equity and cash flows forthe year ended December 31, 2022, and the related
notes to said financial statements (collectively, the “Financial Statement™), are true and

complete in all meterial respects; and

(ii) while the Company has not yet filed tax returns for the year ending December 31, 2022,
any tax retum informetion in the Financial Statements reflects accuratdy the informetion
that would be reported in such tax retums.

/s’Amber Ferrdl-Stede
(Signature)

Anber Fard|-Stecle
(Name)

CEO
(Title)

6/13/23
(Date)
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EXHIBITS
Exhibit A

Financia Statements
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EXHIBIT A

Financial Statements
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