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We are a Public Benefit Corporation: developing I'm excited by this
cutting-edge Al to fix the information ecosystem S ———



@ Driven by a community of 1.19M active users
@ Growing 2169xin 7.5 months!"
@ Disrupting a $565B/year industry'

@ Riding a $15.7 trillion wave of Al innovation®
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Why Otherweb?
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All the critical problems facing the world right now depend
on our ability to fix it.

We are all bombarded with superficial, trivial, and often
false information, because it generates clicks and views and
helps the person who writes it get more ad revenue.

The result is that many people have the illusion of
knowledge, while in reality, their head is often filled with
misinformation, clickbait, and sometimes - just random
junk.



We've developed a suite of Al models that can detect
various forms of junk and filter it out. For everything that
isn't obviously junk, we created a nutrition label that lets
people decide whether or not this content fits their
preferences.

And with this new toolkit, we created a new kind of
platform that aggregates news, podcasts, research studies
and many other sources of information in one place.

A place that doesn’t have paywalls, clickbait, autoplaying
videos, or any other form of digital junk.



To try it out for yourself follow the links at the bottom of
the page.

You don'’t have to use the product to invest, but we highly
recommend that you try it out. We want our investors to be
our users, and our users to be our investors!

Phenomenal traction

We launched the Otherweb as a web app on August
1st.

We then launched Android and iOS apps on
November 7th, and so far we've gathered 1,193,287
\_ MAU (monthly active users) across all platforms. y




MONTHLY ACTIVE USERS
(NOV7-JUN26 SAMPLED WEEKLY ON MONDAYS)
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We are growing at an exponential rate because users are
sick and tired of being bombarded with junk and, in the
Otherweb, they find a safe haven where they are insulated
from the noise of the broader internet.

We grew 2169x since launch in November, i.e.
doubling roughly every 2.5 weeks

This is not an accident. A large percentage of our new
users arrive from social media and direct referrals from
existing users, making our growth viral and sustainable
because.. people love us!






changes that may , ,

take years.

‘ ‘ Everywhere you turn it's
just fake news and

misinformation, and
most people are just

Chris More really tired of that.

Otherweb is the solution

to that problem. You can
read the news without

all the mess. , ,

We are a ‘‘Whole
Foods” for information

Google, Facebook, Youtube, Instagram, Tiktok, Twitter
and others have turned the web into a Walmart of
information - where the trashiest items with the loudest
promotion get the best shelf-space. Spam isn't just in our
emails - it's in our search engines, our social media feeds,
our news websites and our heads.

It's everywhere.



Users are hungry for a healthy option. They want tobe in a
place where items are ranked based on quality and not
based on clicks and views.

Builders Sl

PODCAST

We are not creating this desire for long-term health in users
- they already have it. Most users want something better.




We chose to incorporate as a public benefit corporation,
and we are designing our business so that anyone can be a
part of it.

We want our users to be in control of their feeds, and we
want our community to be in control of the algorithms that
control the feeds, too.

This is why we are courting retail investors like you, instead
of venture capitalists.

{We will us %lour A
investmen

¢ |ndex more content from all around the web

¢ Train our machine-learning models on larger
datasets

¢ |ncrease the accuracy of our models and run
inference in real-time

e Hire the best engineers and designers to build a
best-in-class product




And we will work tirelessly, day and night, to maximize
your return on investment while pursuing the broader
mission and benefitting society at the same time.

The challenge of our
lifetime

(In 1998, when the world had 60 million web pages,

the biggest problem was “how do we find relevant
stuff”?

Google solved this problem amazingly well.

This is why $1000 invested in Google in 1998 would
be $77,510,183 today - they solved the right problem,
at the right time, and their solution worked!
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Today, in a world that has 2 trillion web pages, the
biggest problem facing users is completely different. It’s
not finding that we need to solve for. It’s filtering.

How do we filter the junk out?
Whoever solves this problem will heal the world.. and
become the next Google.
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Do you want to join us and

craft the future of the
internet together?

Click here

. toinvest |

PS. Links to check out:

e The Otherweb
¢ The Othernews newsletter

otherweb

Invest in Al for a junk-free internet.
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[1] Calculated by dividing the current number of monthly active users by the number of monthly active users we have when the apps launched to the public
on ProductHunt, Nov 7th, 2022.

[2] Calculated by adding the market size for social media advertising and the market size for search advertising - using data for 2023 from
https://www.statista.com/outlook/dmo/digital-advertising/social-media-advertising/worldwide and https://www.statista.com/outlook/dmo/digital-
advertising/search-advertising/worldwide




[3] According to PwC's "Sizing The Prize": https:/www.pwc.com/gx/en/issues/data-and-analytics/publications/artificial-intelligence-study.html

Equity crowdfunding investments in private placements, and start-up investments in particular, are speculative and involve a high degree of risk and those
investors who cannot afford to lose their entire investment should not invest in start-ups. Companies seeking startup investment through equity
crowdfunding tend to be in earlier stages of development and their business model, products and services may not yet be fully developed, operational or
tested in the public marketplace. There is no guarantee that the stated valuation and other terms are accurate or in agreement with the market or industry
valuations. Further, investors may receive illiquid and/or restricted stock that may be subject to holding period requirements and/or liquidity concerns.

DealMaker Securities LLC, a registered broker-dealer, and member of FINRA | SIPC, located at 105 Maxess Road, Suite 124, Melville, NY 11747, is the
Intermediary for this offering and is not an affiliate of or connected with the Issuer. Please check our background on FINRA's BrokerCheck.

DealMaker Securities LLC does not make investment recommendations.

DealMaker Securities LLC is NOT placing or selling these securities on behalf of the Issuer.

DealMaker Securities LLC is NOT soliciting this investment or making any recommendations by collecting, reviewing, and processing an Investor's
documentation for this investment.

DealMaker Securities LLC conducts Anti-Money Laundering, Identity and Bad Actor Disqualification reviews of the Issuer, and confirms they are a
registered business in good standing.

DealMaker Securities LLC is NOT vetting or approving the information provided by the Issuer or the Issuer itself.

Contact information is provided for Investors to make inquiries and requests to DealMaker Securities LLC regarding Regulation CF in general, or the
status of such investor’s submitted documentation, specifically. DealMaker Securities LLC may direct Investors to specific sections of the Offering
Circular to locate information or answers to their inquiry but does not opine or provide guidance onissuer related matters.



