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W
hen 12-year-old M

aria is kidnapped by her A
fghan w

ar veteran father and propelled into his anxiety-ridden
w

orld, they set out on the road in search of salvation from
 dem

ons that have follow
ed him

 back from
 the w

ar. 

M
aria’s journey takes us through the searing C

alifornia M
ojave and arid deserts of A

rizona w
here m

ystical
things happen as M

aria tries to heal her relationship w
ith her father and reunite her fractured fam

ily.

The stakes are high. It is a battle to survive the threat of spiritual,
psychological, and physical death.
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John G
utierrez is an aw

ard-w
inning w

riter, director, and
producer. 

A
lthough 

originally 
from

 
S

an 
Jose, 

C
alifornia,

John has lived and w
orked in London, S

outh A
frica and

N
ew

 Y
ork. W

hile his w
ork reflects this global experience,

the inspiration he takes from
 his M

exican- A
m

erican roots is
at the heart of his storytelling. 

John’s debut feature, S
O

N
S

 O
F

 T
H

E
 S

E
A

 w
on B

est S
outh

A
frican F

ilm
 at the D

urban International F
ilm

 F
estival in  

2021. It played in com
petition at a w

ide range of festivals
including A

ustin and U
rbanw

orld.

H
is short film

s have screened at several international film
festivals 

as 
w

ell 
as 

being 
exhibited 

at 
the 

B
alenciaga

M
useum

 in S
pain and T

he W
allace C

ollection in London. In
2010 he participated in the B

F
I’s F

eature F
ilm

 P
rogram

.

John’s true-crim
e feature docum

entary, O
R

IG
IN

A
L S

IN
: M

Y
S

O
N

 
T

H
E

 
K

ILLE
R

 
w

ill 
prem

iere 
in 

2024 
on 

S
how

m
ax

follow
ed by an international release. 

J
O

H
N
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U

T
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R
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I’m
 a M

exican A
m

erican w
ith Indigenous roots. M

y fam
ily has w

restled w
ith m

ental illness
for generations. 

I grew
 up in a hom

e w
ith m

y aunts and uncles alw
ays around. I didn’t fully understand at the tim

e,
but all of them

 struggled w
ith m

ental illness, ranging from
 bipolar disorder to schizophrenia. I alw

ays
knew

 som
ething w

as off about m
y grandfather - he w

ould w
ander the halls, trapped in his delusions

from
 his past w

ar experiences - but I didn't realize how
 this shaped m

y m
other and her siblings. 

A
s I grew

 older, I learned m
ore about m

y m
other’s fam

ily history through personal accounts and
shared diaries. S

he and her seven siblings survived a childhood dom
inated by a brutal, dark cloud

brought on by m
y grandfather’s P

TS
D

 and schizophrenia. Their father’s suffering becam
e their

suffering, as he enacted violence on them
 and their m

other. 

I w
itnessed the pain they carried; I saw

 it fester and ultim
ately overw

helm
 them

. Living w
ith this

traum
atic history has been a m

ulti-generational struggle and one that has shaped m
e. It has been a

driving force behind the exploration of inherited traum
a in m

y w
ork. 

Three Y
ears G

one is an exploration of the psychological contortions children m
ust m

ake to survive
in this kind of fam

ily environm
ent and how

 these events shape them
 as adults. This film

 is a journey
into m

y past, an exploration of the psychic pain m
y fam

ily has been plagued w
ith, and a look at

m
ental illness in A

m
erica today.
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M
A

R
IA

M
aria R

am
irez is a 12-year-old  w

ith a vivid im
agination. S

he is
strong, 

resilient, 
and 

self-sufficient, 
but 

suffers 
deeply 

from
abandonm

ent issues, as w
ell as neglect, and physical abuse

from
 her m

other’s boyfriend. S
till, she has m

anaged to rem
ain

naturally playful, an optim
ist, and a dream

er. 

S
he hasn't seen her father in m

any years, but believes he is a
heroic, N

ative A
m

erican W
arrior w

ho w
ill one day save her. 

O
ver the course of the story, M

aria is pulled into her father's
fractured, psychotic w

orld through her intense loyalty and love
for him

. This w
ill be a life-defining journey for her, 

M
aria is pulled into her father's fractured, psychotic

w
orld through her intense loyalty and love for him

.



D
A

V
ID

Thirty-five-year-old D
avid had a rough start.

H
e fell into drugs at an early age w

hile running from
 a broken

fam
ily. 

E
ventually, he found the m

ilitary, a new
 fam

ily he em
braced

passionately. 
 

B
ut 

the 
w

ar 
took 

its 
toll. 

H
e 

w
as 

once 
an

innocent, likable young m
an, charm

ing and funny w
ith a soft

heart 
and 

open 
soul. 

 
N

ow
, 

after 
too 

m
any 

tours, 
he 

is
hardened, lost, and struggling to keep it together for the sake of
his daughter M

aria.

D
avid R

am
irez is a m

an of unfulfilled dream
s. A

 life cut short by w
ar.



V
E
R
O
N
IC

A
V

eronica is thirty-tw
o and her life is a m

ess. S
he’s a girl

from
 the hood. S

he never finished high school, but still
w

ants to. A
lthough D

avid w
as her first love, they w

ere a
terrible 

m
atch 

for 
each 

other 
and 

w
hen 

he 
left 

for
A

fghanistan, her existing abandonm
ent issues deepened. 

S
he w

as once a dedicated, loving m
other to M

aria but is
now

 caught under the spell of her boyfriend, Jerry, w
ho

dom
inates her and plays into her insecurities w

hile feeding
her drug addiction. 

V
eronica longs to becom

e the m
other she once w

as.
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In TH
R

EE YEA
R

S G
O

N
E, w

e journey into the turbulent life of
tw

elve-year-old M
aria. 

Trapped w
ith her m

eth-addicted, neglectful m
other, Veronica,

and 
her 

abusive 
boyfriend, 

Jerry, 
M

aria’s 
w

orld 
changes

dram
atically w

hen her estranged father, D
avid, an A

fghan-W
ar

veteran kidnaps her, fueled by the prom
ise of a better life. 

A
t first, M

aria is excited to have her father back, but w
hen she

discovers his journal, filled w
ith haunting draw

ings from
 his

tim
e at w

ar, M
aria senses som

ething is not right. H
aunted by

his traum
atic w

ar experiences D
avid is a challenging figure for

M
aria to bond w

ith. H
ow

ever, M
aria's desperate longing to be

w
ith him

 and heal her fractured fam
ily keep her from

 running
aw

ay. Instead, she joins him
 on a road trip through C

alifornia.
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Their journey m
orphs into a desperate quest for salvation, w

ith the pair seeking
out D

avid's childhood pastor. They believe an exorcism
 m

ight free D
avid from

the dem
ons that have follow

ed him
 back from

 the w
ar. A

s M
aria becom

es
deeply im

m
ersed in her father's anxiety-ridden w

orld and visions from
 his

journal fill her dream
s she starts to internalize his traum

a and lose her grip on
reality. She begins to experience his visions and flashbacks as if they w

ere her
ow

n. 

Their initial attem
pt at exorcism

 brings no relief. Instead, D
avid's deteriorating

condition com
pels them

 to seek spiritual solace from
 his extended fam

ily w
ho

are a part of the Yaqui tribe in A
rizona. 

B
ack in C

alifornia, M
aria's disappearance serves as a w

ake-up call for Veronica,
w

ho em
barks on a life-altering journey to reclaim

 her life and her daughter.
 A

C
T II. 

A
N
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C
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M
aria’s fortitude w

ill be tested by a num
ber of events,

including 
the 

discovery 
of 

D
avid’s 

pharm
aceutical

m
edication, an apocalyptic dust storm

, and finally, D
avid’s

full-blow
n possession.

U
pon receiving a distress call from

 M
aria, Veronica sends

an am
bulance to M

aria and D
avid. D

avid is hospitalized and
diagnosed w

ith schizophrenia. H
ow

ever, M
aria, unw

illing to
accept her father's diagnosis, helps him

 escape from
 the

hospital and return to the reservation, clinging to the hope
of healing her father and unifying her fractured fam

ily
through a final healing cerem

ony. 

A
C

T III. 
PO

SSESSIO
N

, A
N

D
 

SA
LVA

TIO
N

 TH
R

O
U

G
H

 C
ER

EM
O

N
Y

7



V
IS

U
A

L
 S

T
Y

L
E



The backdrop is the searing California M
ojave and the fiery, red, and dusty Arizona landscape of the Yaqui. Three Years G

one is set in a universe
w

here the character’s w
orlds are infiltrated by their personal religious beliefs and m

ythologies.
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Taryn is an accom
plished film

 producer w
ith

over 15 years of experience. S
he has

produced m
any aw

ard-w
inning short film

s,
including last year's S

X
S

W
 audience aw

ard
w

inner, B
row

nsville B
red.

Taryn's expertise extends to com
m

ercials
and 

branded 
content. 

S
he 

produced 
a

m
ulticontinent docum

entary series for R
ed

B
ull and M

icrosoft, m
anaging diverse crew

s
and collaborating w

ith m
ultiple clients, often

w
ith conflicting needs.

A
s the E

xecutive P
roducer of A

m
iga's first

feature film
, S

ons of the S
ea, Taryn secured

funding and guided the film
 through a U

S
distribution deal.

PR
O

D
U

C
ER

T
A

R
Y

N
 K

O
S

V
IN

E
R

A
ndrew

 
M

ichau 
w

ill 
lead 

our 
cam

paign 
to

engage and build an audience for the project
from

 the earliest stages of pre-production.

A
ndrew

 
started 

his 
career 

in 
theatre 

as 
a

producer. 
H

is 
com

pany, 
Firebrand

entertainm
ent, provided consum

er experiences
for 

brand 
activation. 

H
e 

chose 
to 

focus 
on

corporate 
com

m
unications 

w
hen 

he 
joined

P
ublicis 

G
roupe 

in 
2010 

as 
the 

R
egional

S
trategic P

lanning D
irector for A

frica.  A
ndrew

 is
currently 

the 
S

trategic 
P

lanning 
D

irector 
at

P
ublicis G

roupe M
alaysia/S

E
A

. H
e has w

orked
as 

a 
senior 

m
arketing 

and 
com

m
unication

strategic consultant to global brands in A
frica,

E
urope, and now

 A
sia. 

 EXEC
U

TIVE PR
O

D
U

C
ER

A
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H
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U
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A
V
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U
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E
N

D
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A
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U
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O
D

U
C
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D
avid is a senior executive w

ith over 20 years
of 

experience 
in 

film
 

finance, 
structured

finance, 
private 

equity 
and 

business
developm

ent. 
H

e 
is 

a 
founding 

partner 
of

S
atara E

quity P
artners LLP

, a London-based
investm

ent m
anager and a board m

em
ber of

several 
com

panies. 
B

efore 
establishing

S
atara, D

avid w
orked in investm

ent banking
for R

and M
erchant B

ank and JP
M

organ.



O
u

r la
s

t film
, S

o
n
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f th

e
 S

e
a

, w
a

s
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h
o

t in
 S

o
u

th
 A

fric
a

 w
ith

 a
 lo

c
a

l a
u

d
ie

n
c

e
 in

 m
in

d
. 

W
e

 to
o

k
 th

e
 film

 to
 m

a
rk

e
t lo

c
a

lly
, a

n
d

 a
fte

r re
c

e
iv

in
g

 m
u

ltip
le

 o
ffe

rs
, w

e
 s

o
ld

 th
e

A
fric

a
n

 rig
h

ts
 to

 a
 d

is
trib

u
to

r in
 a

 d
e

a
l th

a
t re

c
o

u
p

e
d

 1
2

0
%

 fo
r in

v
e

s
to

rs
.

W
e

 a
re

 n
o

w
 n

e
g

o
tia

tin
g

 s
a

le
s

 fo
r th

e
 re

s
t o

f th
e

 w
o

rld
. A

ll fu
rth

e
r p

ro
c

e
e

d
s

 w
ill b

e
a

d
d

itio
n

a
l p

ro
fit fo

r th
e

 in
v

e
s

to
rs

 a
n

d
 p

ro
d

u
c

in
g

 te
a

m
. 

W
e have dem

onstrated to investors that w
e can m

ake and sell an 
aw

ard-w
inning film

 on a sm
all budget, and deliver an attractive return



view
 th

e trailer





24

B
U
D
G
ET

$1,400,000

BTL Production**
57%

ATL Production*
24%

M
arketing, Insurance and Adm

inistrative C
osts

10%

Post-Production
9%

This budget of $1.4m
 is our reasonable estim

ate of the budget for the project based on
current detailed costing and our production experience but is subject to change.

*Above the line production costs include:
Producer, director, w

riter, principal cast, stunts, casting

**Below
 the line production costs include:

Background, production office, set m
anagem

ent, cam
era,  art,

sound, SFX, m
eals, lighting, w

ardrobe, hair &
 m

akeup,  props, set
dressing, locations, transport, production office supplies
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D

G
ET RAISED

PRE-PRO
D

U
CTIO

N

PRO
D

U
CTIO

N
 BEG

IN
S 

PO
ST-PRO

D
U

CTIO
N

 

JU
N

E 2024

JU
LY - SEPTEM

BER 2024

FILM
 FESTIVAL SCREEN

IN
G

S 

SEPTEM
BER 2024 - JAN

U
ARY 2025

M
AY - O

CTO
BER 2025

*This tim
eline is our reasonable estim

ate of the project com
pletion tim

eline and is subject to change. 

casting, locations, crew
, art 

22 - 26 days of film
ing 

editing, sound design,
m

usic, VFX, color 
sale to a distributor or direct to

stream
er via sales agent

W
e expect to com

plete the initial sale of the film
 betw

een 12 and 18 m
onths after our financing is in place,

based on the follow
ing tim

eline:

M
AY 2024
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The dem
and for content has grow

n exponentially over the past few
 years. The m

arket is extrem
ely com

petitive and the
big stream

ers w
ill spend over $50 Billion on content this year alone.

Audiences are seeking out diversity, both on-screen and behind the cam
era. Buyers are taking note and have been paying

big sum
s for film

s that m
eet these criteria.

Although the H
ispanic / Latino audience has the largest theater attendance per capita and the fastest grow

ing share of the
hom

e / m
obile view

ing m
arket, they are significantly underrepresented in the industry. 

Buyers w
ant film

s that have an easily identifiable audience. W
e have a targeted m

arketing approach that w
ill identify,

engage and build the film
's audience from

 the earliest stages of pre-production.

H
T
T
P

S
:
/
/
B

I
T
.
L
Y

/
5
0
B

I
L
L

A
s w

e did w
ith our first feature film

, Sons of the Sea, w
e intend to sell Three Years G

one
to a distributor or to one of the stream

ers, w
ith the assistance of a reputable sales

agent and via the established film
 festival circuit.
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"M
ore a

nd
 m

ore w
e w

a
nt to b

e telling
 stories tha

t
show

ca
se the w

orld
 tha

t w
e see a

round
 us" 
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“Interna
tiona

l A
ud

iences W
a

nt to S
ee M

ore D
iverse

Rep
resenta

tion O
n a

nd
 O

ff S
creen”

Film
s w

ith diverse characters and authentic
stories m

ake m
ore m

oney at the box office.   
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Q
H

O
nscreen diversity drives success at the box

office.
H

T
T

P
S

:
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I
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7
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 - U
CLA's Center for Scholars and Storytellers 
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Enorm
ous gains by w

om
en and people of color,

but Latinx representation still lags.
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- U
CLA's D

ivision of Social Sciences



Budget $4,000,000
Box O

ffice $65,157,139
Budget $2,000,000
Box O

ffice $15,312,445

 

Budget $3,000,000
Box O

ffice $23,076,657
Budget $5,000,000
Box O

ffice $56,411,585
Budget $900,000
Box O

ffice $75,636,047
Budget $4,500,000
Box O

ffice $255,745,157

A
udiences have em

braced film
s that dem

onstrated diversity on-screen as w
ell as behind the cam

era.
Low

-budget film
s (a recent sam

pling below
) w

ere no exception.

W
e are not suggesting that investors w

ould participate in the box office sales. These exam
ples dem

onstrate that there is a thirst for film
s w

ith diverse
casts and underrepresented voices, m

aking them
 desirable to distributors.  
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The above am
ounts are selected exam

ples of film
 sales from

 the past few
 years and are not necessarily a

reflection of how
 Three Years G

one w
ill perform

.
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Film
s that dem

onstrated diversity and inclusion at all levels of production w
ere sold for

significant am
ounts at the Sundance Film

 Festival in recent years.



A
lthough H

ispanic / Latino A
m

ericans have the largest theater
attendance per capita and the fastest grow

ing share of the hom
e / m

obile
view

ing m
arket, they are significantly underrepresented in the industry.
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VS IN
D

U
STRY REPRESEN

TA
TIO

N
 - 2021

H
ispanic and Latino Am

ericans are the largest
ethnic m

inority, com
prising 18.7%

 of the
population.

As content consum
ers they are overrepresented,

com
prising 24%

 of the theater-going audience, 23%
of m

obile view
ers, and 29%

 of daily view
ers.

 In the industry they are egregiously
underrepresented, both on and off screen,
com

prising only 7.1%
 of lead roles and 7.7%

 of total
film

 roles.  O
nly 7.1%

 of directors and only 5.6%
 of

w
riters are H

ispanic / Latino. 
 

H
T
T
P
S
:
/
/
B
I
T
.
L
Y
/
3
Q

Y
G

X
5
B

H
T
T
P
S
:
/
/
B
I
T
.
L
Y
/
3
C
I
F
W

5
Y

REPRESEN
TA

TIO
N

 D
ISPA

RITY

Theater Attendance
M

obile View
ers

D
aily H

om
e View

ers
Lead Roles

All Roles
D

irectors
W

riters

0 5 10 15 20 25 30


