INVEST IN GABAR

First POC-centered fragrance brand for a new,
inclusive generation of fragrance buyers
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H ig h I i g hts Invested $10,000 this round

Support POC, especially South East Asian, representation in the global fragrance market

Push for tenets of mindful and conscious living across a new generation of leaders and

@ Support Myanmar's fight for freedom (10% of profits go to restoration of Myanmar)

changemakers

Qur Team

Phway Aye cCcto

Founding a company through COVID and the Myanmar coup

“\ Founding a company through COVID and the Myanmar coup

We believe wholeheartedly in the idea of a consumer brand being able to spread strong ideals and make positive
change, Our mission is to nurture a new generation of changemakers through the tenets of mindful and
conscious living, providing tools and rituals to help people lead calmer and clearer lives, and ultimately build a

more conscious world.

Su Zar Wai Hnin COO, Global Director

Founding a company through COVID and the Myanmar coup
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Gabar is a mind & body fragrance and beauty brand that is
nurturing the next vanguard ol global creators. Our brand is built
around the ideals of authenticity, creativity, resistance and sell-
expression — helping individuals journey inward and outward to
discover their true voices. We preach presence, open-mindedness
and connection at our core and take an activist stance towards life
and the things we care about, and encourage others to do the same,.
We've launched our debut collection of gender neutral fragrances
for a more conscious mindset — scents to help access the present
and find moments of calm, grounding and flow:

No. I FLOAT | No. I GROUND | No. IIT SWIM.
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Gabar means “world” in Burmese. We're rooted in Myanmar &
made for the world—creating objects and rituals to nurture the
next generation of changemalkers and creators. We built Gabar on
the very premise that every single person on this earth comes with a
specific mission. The things they are good at, the places and people
and objects they naturally gravitate towards, and the specific
challenges they have faced and continue to face. The raw, wondrous
dimensions that make up a person’s unique and dynamic self. Our
three fragrances were made to inspire quiet and true, conscious
presence— to express yourself without judgement, and to connect,
play, and create without boundaries. Gabar is a movement, a cause,
and most importantly, an opportunity to ignite a new generation of
changemakers.
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Phway Su Aye Susan Wai Hnin
CEOQO & Creative Director COO & Global Director



Phway Su Ave was born in Myanmar, grew up
in New Zealand, and called New York home
tor 10 years betore mrm'ng to Lun[\ﬂn, UK.
Afrer .\tmmiing Princeton  University, she
[chdn v\—urkiug in investment L)an}c‘m_ﬂ and then
at .“‘!fﬂ‘l‘li‘h(\‘ﬁ‘ an international auction house,
before launching her own brands, including a
|]‘H‘u,l-l_()-g'nll,\u]lug'r Ilt.'llwl)."(,,'BD brand ]1“\.\-35
Aye’s interests in holistic health, spirituality,
hv.‘ml}‘_ and the arts that .-'upur‘\':-ll on her
inrip-i ration for Gabar,
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Our Values

Rooted in Myanmar, made for the
world

Our m’igim are rooted in Myanmar, and
our brand was born from its rich history,
And while we are holistically inspired by
our Southeast Asian heritage, we are also
gl[lhll-minu[u:l; because we  know  our
roots, our ground, we are able to look
outwards and upwards to share it with the
\\‘Ur]d.
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Our Values

Made for all kind

Expression is at the heart of everything we
believe. We  stand  for fuidity,
freedom, and embracing every side of
yoursell — an ethos we darry througheut
'm'ur_\ lmuh[winl.

self-

Su Zar Wai Hnin was born in Myanmar and
:«imnﬁl.mcuﬁﬁ]l\’ -qm'ln several years in New
York, attending Columbia University and
heginni ng her career in the finance world, in
investment ]:.mking. Slu‘ ﬂu,'n rn;lurm_‘d i (57
Nl'\.'.mmm' in 2019 with the intention of
')ui]ding her own .\l_\‘.lnnm]-in.x|1in-n] |)czlut_y
brand. Hain's love of Iw.m[_,, her desire to
bring Myanmar to the world stage, and also
her interest in nclﬁrli*frj\t—r_\ and pz-rﬁnna]
_ur(m'ill il'l.\'l]il'l‘d her work for Gabar

Never afraid to push the boundaries

We began as a movement, inspired by a place
that was shifting and changing before our very
eyes. Inspired by creators & lighters, and those
who devote their lives to make positive change,
our brand is committed to pushing boundaries,
blg aml .\'in\d“_ in Ut'cf}u'lllillg Wi d()_

Conscious in every choice

From our packaging to bottle design 1o material
choices, every action we take isa conscious one:
one (‘f)]l”ﬂi“('l] 1o SUI)IJUFL.HT}: Oureart h a Hll h‘q
resources, as well as our resources as individuals:
our inner energies, our mindfulness, and our
|:r.1:'[it ¢ u“n‘iug our truest, most authentic
selves.
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No.I FLOAT

Lapping floral notes with e
the Burmese Inle Lake.

s of musk, lemongrass, and bergamot. Wade into a scent conceived from the still waters of

Fragrance Notes:
Top: Lemuongrass, Basil, Ber
Heart: Jasmine, Giing v t Leaf, Chrar
Gardenia, Cassie, Nerali
Base: Amber, White Musk, Tobacco Absolute

lossom,

Gl
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, Stafe ﬂf brm_q_

NO. I FLOAT /flaUy/
L] sensorial deprivation; [2] the calm

behind the seases; [3] the pause ¢ the
crack of dawn; (4] being one with the pirch
black; [5] the space  between  each

thoughi; [6] to be mindful enough ro rise.

No.Il GROUND

Deep notes of wood bark, with creamy undertones of sandalwood, saffron, and fig, reminiscent of Myanmar Thanakha

Step into a scent rmpm;d fll'i' the “xpd FJ.HW.(;T\-‘U.':J} L_if Bug:i"l

Fragranee Notes:
Top: Corlander, Saffron, Pink Pepper,
Ginger,
Heart: Orris,
Base: Oudh, Sandalwood, Guaiacwood,
Patchouli,Vetiver, Musk
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NO. H GROUND /QdaUnd/ verb, stare of
being: [1] a jount in the woodlands; [2] fee
covered in sand: [3] a hand across ¢
14] the smell of home; [5] sinking into
another’s hug; [6) the warmeh of a slecping
pet; [7) your best friend’s lough; [8] the
that bring

ark;

moments of touch and connect
you home
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No.III SWIM



Verdant and lush, blackcurrant bud and wild fig meer a mossy base of cedanwod and amber, Discover a scent horn from the jurgles
of Hpa-An,

Fragrance Notes.

Top: Len

Basil, Bergamot
Hearr: [asmime, Ginger, Vialet Leaf, Orange Blassom,
Gardenia, Neroli
Base: Amber, White Musk, Tobaceo Absolute
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NO. I SWIM fswIm/ verh, sware of being:
1] the body in fluid motion; (2] the mind in
focused flow; [3] windows dawn, face in the
wind; [4] running rivers; [5] jfEJ:i?‘IW time";
{6 rnning to the rhythm of your song; [7]
mindfid mindlessness

As Seen In...

Ghi7p HYPEBAE

"Beauty Brand Gabar Launches it's
"The Best Men's Fragrances First Line of Sensorial Fragrances"
To Buy For Christmas"

OOE Gondian

"Gabar: Introducing the Beauty of The Bpst Newe Fragraimess
Myanmar to the World"
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