INVEST IN DECIBEL

Create + launch audio ads in minutes

deCibel ; LEAD INVESTOR
©

Maching Learnin:

Grow with audio

ad and
mpaign in . r o
s than 5 minute . ts in m. buys. Fin

Invested $1,000 this round & $20,000
praviously

softuare B28

Highlights

@ " Raised $425K from Facebook, Snapchat, Adroll, Netflix, Uber, & ¥ Combinator Alums
@ . 300+ users including a major US Airline, Slice, Compass, Cabela's, YC Companies, & more
@ & $B0,000+ in ad spend in less than a year; revenue-generating since February launch

@ “» Direct relationships w/ Spotify, Pandora, & other key inventory partners

Q CEQ has 10 years of ads exp. managing > +$5M in spend. CTO co-founded company acquired
by Apple

@ ~/ Radio is a $30B/year market and growing, podcasts growing 600% YoY

Our Team

Jeromy Sonne

Jeromy Sonne

As a marketer | helped take a song to #1 Global Viral on Spotify, a book to #2 overall on Amazon,
and have managed millions in social, SEM, TV, and audio ads for F500 and startup clients. My
decade of experience gives me deep insight into this space.

I, Jeromy, have been a media buyer for over a decade working with Fortune 500 companies, unicorn startups,
small businesses, and more. | know first hand the deck is stacked towards large enterprise in advertising versus
SMBs. Decibel levels the playing field and gives SMBs a tool to help compete in an increasingly competitive

market.

Greg Sadetsky
As a technologist of 20+ years | understand and can execute on the scalable solutions needed to

guide a platform through hypergrowth. | co-founded a company that was acquired by Apple and
won a medal from the US Coast Guard for my software.

Q Francisco Javier Casal




Sam Jung

Al David De La Cruz

Grow With Audio

Decibel is the DIY audio ads buying platform for everyone. In just 5 minutes you
can create, target, and launch your audio ad across networks like Spotify,

Pandora, Soundeloud, Podcasts, Digital Radio, and more.
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Our Traction

-Over 300 users from companies such as Slice, Cabela’s, Frontier, Compass,
numerous SMBs, startups, law firms, ecommerce companies, and more.

-Qver 80k spent in ads on our platform so far since our launch in late February.

-2 major pilots in progress with enterprise franchise / local retail clients. If
successful these pilots would lead to a potential roll out of Decibel to 18,000
restaurants and 20,000 real estate agents. The packages we put together for
these average $450 / per store per month for the restaurant group and $1500 /
month per agent for the real estate group. With their internal estimation of ~25%
of their affiliated folks moving forward we would be looking at a projected

$9.525 000 monthly ad spend. Of course this is far from a done deal and could

fall apart at any time. These are potential revenue projections - not cash in the

bank - and should be treated as such not as facts.

-We also have relationships with 2 influencers one of which we're working on
rolling out with that has 400,000 Instagram followers and 20,000 emails on their
newsletter. The other has over 60,000 emails in their newsletter. These also

present very large potential revenue opportunities.

-One of our eustomers that invested is an advertising agency that will be
offering this to their clients. Based on conversations with them we believe that

they will potentially be bringing us $100,000 monthly ad spend with their client
base. Again, this is a projection that cannot be guaranteed.

Investments So Far



We're proud to have a distinguished core of investors that are entrepreneurs and
operator angels including Y Combinator alumni, Techstars alumni, and
previously exited entrepreneurs. They not only give us in the trenches advice but
significant access to enterprise clients and scaling opportunities. In addition
we've had 5 customer invest which is tremendous and helps re-enforce our

belief that what we're building is extremely useful for businesses.

Our Investors Work/ed Here

CeE e

How Decibel Works

How Does It i

100% DIY. Can make a ca

paign in less than ]

10 minutes in a ver

vanced demographic targeting including age,

. and de

1g and up 1o world

to run audio ads

Dylon Carpantar
Richie Mashico
Cory Dobbin

The audio market is growing...

Radio Alone is

s Deing made are Iy increas ng.
mare ubiquitous. The average

Spotify a day

mor
hours

eaming is be

Spotify user listens t

and Spotify has ne ) million ad supparted users

ns listen to radio weekly

cans have a smart speaker

Our Competitive Edge



We are in a black swan
moment in digital advertising
for alternative channels.

Go To Market

Identify niches with our Ideal customer types

Find influenc d franchises in that space

Approach them with partnerships

Work with them on co-marketing efforts

Market Landscape
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