SolarGaps alnfolo)

SolarGaps has invented the first in the world external smart window blinds with built-in solar panels. their smart blinds automatically track the sun,

producing energy while keeping your building cool. Using the abundant vertical space, SolarGaps blinds block heat entering through the windows and

reduce air conditioning usage.

Progress: 0 %

Funding Raised

$0

Funding Goal
$10,000-$512,000

Days Remaining

Closed
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Business Description Security Type:

SAFE

Valuation Cap
$15,000,000

Post Money Valuation:
N/A

Regulatory Exemption:

Regulation Crowdfunding -
Section 4(a)(6)

Deadline:

April 1,2024
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SolarGaps' pricing strategy is designed to reflect the value of the product and its long-term benefits. Their pricing margin
currently sits at 20% and priced at $415 per square meter, SolarGaps provides a cost-effective solution when considering its
multifunctional benefits. SolarGaps’ business model leverages strategic partnerships, innovative technology, and sustainabie
revenue streams to drive growth and establish a leading presence in the energy efficiency market. Our approach focuses on
creating value for customers while contributing to a greener and more sustainable future. With a strong margin, diversified
revenue streams, and ambitious revenue projections, SolarGaps presents an attractive investment oppertunity aligned with

bath financial success and meaningful environmental impact.

SolarGaps
Our awards

B4 Tekténica {
n
Tktanite Lisbon innavetion Eurorico inaovation Award
Amnra (2023, Portugall 12022, Spain|
Finw
nan ava OE
—r— e 2020
Avard Wincar Intenatoral baravinnar  Awar Winnes for excosant
eratrimtive s P~ Enery ana Ervirnment Frodict deulgn
12021 Spa 12026, ) 2019, Garmaey|
Mv‘ Fl Techiow | (e
hwara for - ™ o
rervewebla sroray award Climvte innavation ward
207, Germany 12008, 22 ana) 2018, Polend)
amazon SvIE
nnoeation Canter Chira dword Sulef Star Startup Contest Award
2018, Crine) 13007 Shina

Traction & Customers
Financial Projections: SolarGaps’ projected revenue growth illustrates the potential impact of its market penetration and

technological innovation:
-2023: Anticipated revenue of $1.5 million reflects early market adoption and growth.
-2024: Projected revenue of $6.21 million indicates accelerated market traction and wider recognition.

- 2025: Estimated revenue of $24.59 million underscores the scalability of SolarGaps' business model and its role in

addressing energy efficiency challenges.

SolarGaps
Projected revenue in USD

98.26 M

Customers: SolarGaps main customer segments include Private Houses/Apartments, Office Centers, Municipal Facilities,
Infrastructure (Airports, Rail Stations, River and Sea Ports), and Retail. Office Centers and Municipal Facilities make up 52% of
their customer base. By catering to these varied customer ps has iti itself at the forefront of the

energy efficiency and sustainability market, offering ¥ lutions that emp to make positive
changes for both their businesses and the environment.
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Investors

Name: Camman Stock sald an April 30%, 2022

Type of Security: Cammon Stack

Final Amount Sold: $1,034,138

Use of Praceeds: The net praceeds were used for Research & Development and Marketing

Regulatory Exemption: Regulation Crowdfunding

Mame: Commen Stock sold on February 267, 2023

Type of Security: Comman Stock

Final Amount Sold: $105,036

Use of Praceeds: The net proceeds were used for Research & Development and Marketing

Regulatory Exemption: Regulation Crowdfunding

Terms

SolarGaps, Inc, a Delaware C-Corp incorporated on August 157, 2018, is holding the following offering:
Up to$512,000 in Crowd Simple Agreements for FutLire Equity (Crowd SAFE) with 3 minimum target amount of $10,000.
Crowd SAFE ata $15M Cap

Offering Minimum: $10,000 | 10,000 Securities

Offering Maximum: §512,000 | 512,000 Securities

Type of Security: Crowd Simple Agreement for Future Equity {Crowd SAFE) with $15M Valuation Cap

Offering Deadline: April 151, 2024
Winimum Investment Amount (Per Investor): $500

Bonus:

Initial Discount: For the first $400,000 in total investments received under this Crowd SAFE, the SAFE will have a discount

of 20%

Major Investor Discount: For any individual investar contributing more than 310,000 under this Crowd SAFE, regardiess

of the timing of their investment, the SAFE will have a discount of 20%.

*Should both conditions apply, anly one discount rate shall be applied. The investor will not receive a compounded discount.

Equity Financing: Company shall promatly notify the Invester of the cosing of the First Equity Financing and of the
Campany's discretionary decision to either {1} continue the term of this Crowd SAFE without converting the Purchase
Amount to Capital Stock; or (2) issue to the Investor a number of shares of the CF Shadow Series of the Capital Stock

{whether Preferred Stack or another classes issued by the Company) sold in the First Equity Financing. The number of

shares of the CF Shadow Series of such Capital Stock shall equal the guetient obtained by dividing (x) the Purchase Amount

by (y) the applicable Conversion Price (such applicable Conversion Price, the “First Equity Financing Price”).



Liguidity Event: If there is a Liquidity Event before the termination of this instrument and before any Equity Financing, the
Irwestor will, at its option, either {i} receive a cash payment equal to the Purchase Amount (subject to the following
paragraph) or (i} automatically receive from the Company a number of shares of Common Stock equal to the Purchase
Amount divided by the Liguidity Price, if the Investor fails to select the cash option. The Purchase Amount will be due and
payable by the Company to the Investor immediately prior to, or concurrent with, the consummation of the Liquidity Event.
If there are not enough funds to pay the Investor and holders of other Crowd SAFEs (collectively, the "Cash-Out Investors™ in
full, then all of the Company's available funds will be distributed with equal priority and pro rata among the Cash-Out

Inwestors in proportion to their Purchase Amounts.

The Minimum Individual Purchase Amount accepted under this Regulation CF Offering is $500.00. The Company must reach
its Target Offering Amount of $10,000 by April 1st, 2024 (the "Offering Deadline”). Unless the Company raises at least the
Targat Offering Amount of $10,000 under the Regulation CF offering by the Offering Deadline, no securities will be sold in

this Offering, imvestment commitments will be canceled, and committed funds will be returned.

Risks

Please be sure to read and review the Offering Statement. A crowd funding investment involves risk. You should not
invest any funds in this offering unless you can afford to lose your entire investment.

In making an investment decision, investors must rely on their examination of the issuer and the terms of the offering,
including the merits and risks involved. These securities have not been recommended or approved by any federal or state
securities commission or regulatory authority. The LS. Securities and Exchange Commission does not pass upon the merits
of any securities offered or the terms of the offering. nor does it pass upon the accuracy or completeness of any offering

document or literature.

These securities are offered under an exemption from registration; however, the U5, Securities and Exchange Commission

has not made am independent datermination that these securities are exernpt from registration.

Meither FicMii Crowdfunding mor any of its directors, officers, employees, representatives, affiliates, or agents shall have any
liability whatsoewer arising from any error or incompleteness of fact or opinion in, or lack of care in the preparation or

publication of, the materials and communication herein or the terms or valuation of any securities offering.

The information contained herein includes forward-looking statements. These statements relate to future events or future
financial performance and involve known and unknown risks, uncertainties, and other factors that may cause actual results
to be materially different from any future results, levels of activity, performance, or achievements expressed or implied by
these forward-leoking statements. You should not place undue reliance on forward-looking statements since they imaolve
known and unknown risks, uncertainties, and other factors, which are, in some cases, beyond the company's control and
which could, and likely will materiallty affect actual results, levels of activity, performance, or achievements. Any forward-
|ooking statement reflects the current views with respact to future events and is subject to these and ather risks,
uncertainties, and assumptions relating to operations, results of operations, growth strategy, and liguidity. Mo obligation
exists to publicly update or revise these forward-looking statements for any reason or to update the reasons actual results
could differ materially from those anticipated in these forward-looking statements, even if new information becomes

available in the future.



Market Projection

Market Size and Opportunity: Our market projections are aligned waith a compelling Total Addressable Market (TAM), Serviceable Addressable Market (SAM), and Serviceable Obtainable Market
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Differentiation and Competitive Advantage: SolarGaps sets itself apart from the competition through its multifunctional approach. Gur external smart window blinds combine energy
generation, heat reduction, and intelligent shading in a single solution. While regular blinds, solar glass, and PV panels address specific aspects of energy efficiency. none offer the comprehensive
package that SolarGaps presents. Qur technology actively reduces cooling needs, generates clean energy, and seamlessly integrates into building automation systems for centralized control and

optimization.

Irvesting in SolarGaps offers an unparalleled opportunity to back a cutting-edge solution that not only addresses environmental concerns but also provides tangible benefits to businesses’
bottom lines. As a holistic and innovative solution, SclarGaps redefines the paradigm of energy-efficient building solutions, setting a new standard for sustainability and cost-effectiveness in the

industry.
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Yevgen Erik

CEOQ

Background

Degree in Cybernetics. 10+ years experience in Real Estate development. Two successful exits. Ex CEO of "Homeworld™.

*D

] Alex Krotenko
Cao
4 »> Background

MEBA, UC Berkeley, Haas School of Business. 10+ years experience in Business Administration in Tech.

Andrew Koval

CTo

Background

Degree in Electronic Engineering. 10+ years experience in programming and loT.
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Legal Company Name Incorporation Type
SolarGaps C-Corp
Location State of Incorporation

541 Jefferson Ave DE
Suite 100
Redwood City, California 94602 Date Founded

Number of Employees August 15, 2016
12



