
Maximizing the 
Impact of Digital 
Marketing with 
Emotionally 
Intelligent AI



THE PROBLEM

Traditional Marketing is a Guessing Game: Inefficient, 

Ineffective, Costly
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Many Companies Lack:

●
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THE SOLUTION

Removes Guesswork: Increases Efficiency and Effectiveness, Reduces Costs
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Provides Cutting Edge Data and Talent:
●

○
○
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MARKET OPPORTUNITY

Large and Growing Addressable Market:

$49.4B

$121.5B

17%



HIVESKILL 
BUSINESS 
MODEL

B2B 
Model

Subscriptions: 
percentage 
based fee

Per lead

Direct-to-
Consumer Data only



COMPETITIVE ADVANTAGES
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Michael Fanning

Founder

● Bentley University: 
Current Student 
(Business)

● Zelgor

Sophia Becker

Manager

● Harvard University: 
B.A. in English 
Literature

● Merkle

● Good Apple

Will Kellett

Technology

● Southern New 
Hampshire University: 
B.A. in Information 
Technology

● Twenty year track 
record: CTO, Launch 
Angles

Patrick Cahill

Sales

● Bates College: B.S. in 
Business/Managerial 
Economics

● MAC Venture Capital 
Group

MEET THE TEAM



FUNDRAISING: 
USE OF 
PROCEEDS  Development

Content 
Generation

Sales

Marketing
Administrative Costs



HiveSkill: Maximizing the Impact of Digital Marketing


