Invest in Kachinga
Helping Parents Raise Financially Smart Kids
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Why you may want to invest in us...

CEO built 3 companies from startup to $30M+ ARR; CFO raised > $300M &
led them to successful exits including IPO

Over 25% growth Week over Week

Raised over $450,000 since founding

$91B spent annually by kids in US
Estimated cash flow positive in < 18 months

Only solution with data-driven personalized financial literacy guidance &
insights
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We are facing a Financial Literacy
Crisis.
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out of 5 can't cover a $1,0000 emergency. At the same time, only 6 states require financial
literacy class in school and most parents lack the time or knowledge to properly teach

their kids.

ing a Financial Literacy Crisis

0 ° 0 0
5| 74% 33% 3 60%
of people in US are living have S0 saved for can't cover $1.000
paycheck to paycheck retirement emergency

AND YET
ﬁ ONLY 6 STATES AI\M MOST PARENTS

Require a financial literacy lack the time, knowledge &
class confidence to teach their kids

Sourcma: Nators ot for Pl Ehacaton, Baniiat. o or Esarards Likmstion, Gofisntirglsdy ooty of Kachiin, inc 3020 | Bl & Conficotes | BCHINGS

Peace of mind for parents. Financial independence for kids.

Our missien is to bring financial literacy to the next generation by helping parents teach
their kids to be smart with money. Kachinga provides an allowance, chore & savings
management app for kids, a secure debit card with parental controls that offers young
teens real world money experience, and personalized guidance for parents trying to
educate their kids.

Teaching Kids the Smart Way to Manage Money
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+ One-time or recurring + Set near & long-term + Donate to the causes = Track where the $
money transfers savings goals kids care about goes with real-time

+ Empower kids to earn = Allow family & + Enable family & spend notifications
money inside & outside community to :nnmbuts community to match « Set limits for or block
the home while allowing to kids' savi t feat {
parents to track

Helping kids get what they want, while learning what they need
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Our Team

We have a team of experienced and successful entrepreneurs. John MacIntyre (CEO) has
built 3 SaaS companies from start-up to $30M+ in ARR. John Zdanowski (CFO) has 20+
years in finaneial startups and has raised more than $300M, leading companies to
successful exits including an [PO,
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Growing Rapidly

Since launching the Kachinga on the app store publicly in August, we've seen a dramatic
25% growth rate week over week.
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The Market

With over 33M US families with children under 18, Kachinga offers a unique value
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Lead Shift 0f Massive Market From Cash To Digital

Total
Addressable Market

US families with kids <18

Serviceable
Addressable Market
[5." Spent by US

kids annually
Serviceable
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Augmented Intelligence Drives Differentiation

One of the greatest strengths of Kachinga over competitors is our data-driven personalized

guidance and insights for parents.
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Debit card for kids
w/parent controls

Extanded family &
community model

Financial education
outcome focus

Data-driven
personalization & insights
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Headquarters

Financial Education Personalization &
Insights
Answer parents’ guestions G Identify trends & behaviors
@ Guide decisions about allowance, chores. il Proactively shace progress & comparison of

savings goals & mare child's maney habits
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Identify teaching moments
Netify parants of oppartunities to teach critical
money lessons.

Drive measurable results

Deliver most impactful advice basad on child
behavior & family dynamics
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Parents & experts helping parents Improve financial education
w Connect experts & parents with other parents | Help experts lean what advice works best to
facing challenges to share practical advice support financial iteracy
My child spencis more than she eams, what shouid | o Use feedback of wh e works for whorm 10 advance
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Path to Profitability

Kachinga is currently generating revenue by a $36/child per year subscription to the Real
Money secure debit card. Future pathways to monetization include sponsorships, retail
partnerships, channel sponsorships (education orgs, credit unions), and other financial

services. We estimate being cashflow positive in less than 18 months.

Compelling Financial Forecast

Annual Revenue ($000) Profit & Loss ($000)
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2020 2021 2022 2023 2024
s Revenue 4 1480 839 35649 72,483
‘Gross Profit. 2 198 6201 25,800 86,077
s Engineering 244 613 2655 561 8,624
Sales & Marketing 54 1693 6,085 13391 25169
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Note: this slide contains forward looking projections which cannot be guaranteed



