Invest in Ou-Oui! Premium Liqueur

PARADISE FOUND. Real fruits and rum liqueur breaks
tradition.
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Why you may want to invest in us...

Distribution secured in 8 U.S. and international markets for 2021
3,000 cases sold in more than 200 accounts in four markets

Seasoned team of entrepreneurs: Diageo, Heineken, and Cruzan Rum success
stories

Have forged strategic partnership with Florida Distillers over 4 years

Pending partnership with MHW, the company that helped build Casamigos
Tequila a $1B exit

$86 billion global liqueur market in 2018. 1.8% CAGR between 2020 - 2025

Why investors 8 us

I have seen Nigel put in work over the years trying to build his company and
br'z‘ng his [iqueurs to market. I have been fortunate to taste Ou-Oui! Liqueurs
and they are amazing. He is determined and committed and has not given up
his dream despite the challenges he has faced. I have seen how his social
media following with his fan and customer base has grown and embraced his
liqueurs

I believe in his vision and after sharing Ou-Oui! with friends and seeing their
reactions I believe he has a brilliant concept that can scale worldwide and
capture market share in the lucrative aleohol industry. As an African-
American woman I'm also intrigued that he has designed and markets his
concept mostly to women and I am proud to support this concept. I believe in
his vision, the product and his dream to improve the way women drink
alcoholic beverages.

read less

Cynthia G EDWARDS Founder, Debt Reduction S

LEAD INVESTOR @ INVESTING $2,000 THIS ROUND & $2,000 PREVIQUSLY

Ilove the product and want to be in on the ground floor. Also Nigel has v
known me since he first came out with it years ago and I believe in him and his

brand. Not to mention the drink is delectable

Ryan Scott #




Our team

Nigel Walwyn

Founder/CEOQ

Leads the team that is introducing a unique alcoholic beverage in the US and
overseas. Created the innovative formulations. Former television news exec
and producer. Two Emmy Awards and numerous Edward R Murrows for
television excellence.
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Douglas Jackson

Board Manager

Advertising agency principal with client list that includes Diageo, Brown
Forman, P. Diddy Combs Enterprise and Smirnoff. Former Coca-Cola and Kraft
Heinz marketing manager. Executive team member with Trinsic Comm. which

raised 120MM IPQ,
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Victor Portugues

VP Sales & Marketing

20+ years in alcohol industry with Allied Domecq, Heineken and Cruzan Rum.
Successfully implemented sales force excellence programs in the Caribbean,
Central and South America. Took Cruzan Rum from O to 8000 cases sold in 5
years in Puerto Rico.
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SEE MORE

In the news

T Caribbean Smooth launched new rum liqueur in the Virgin
Islands

In 2010, Nigel Walwyn was visiting his father on St. Croix when he went
to the backyard to pick some passion fruit to make a drink, just like he
had all through his childhood. But this time, he decided on a little twist,

May 6, 2019 @ virginislandsdailyn corr
SEE MORE
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A REAL Taste of the Islands

Passion Fruit Liqueur and Guava & Pineapple Liqueur

Hate The Burn?
Women and some men complain of harshness and the artificial ingredients in their drinks.

They're not getting the desired experience when drinking.
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Why Us?

Founder Nigel Walwyn quit his Emmy award-winning television career to commit full-time

to developing and introducing the brand in his home market and overcame many

obstacles to successfully prove his model.

Team members inspired by Nigel's passion and sacrifice have started working on this

project without salary to help the company transition from early stage to growth stage
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absent for decades, my accomplishments are notable for the 'Black Owned Movement',
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Poised For Growth

Distribution established or s

17

cured in Georgia, Florida, Puerto Rico, US Virgin Islands,

Bermuda, The Bahamas, Belize and St. Maarten

Caribbean Distillers, MHW

Strategic partnerships established or lined up with Flori

Distributors and BevStrat Sales Force.

;

A 5-year/10 stage milestone plan will be launched in 2021 in domestic and overseas

markets.

Women Really Love Liqueurs Over Other Spirits

58% of female drinkers in the U.S. are choosing liqueurs over other spirit categories
8.2 million of them are African-American and Latina between the ages 25 and 34.

Millennial drinkers are driving the liqueur and cocktail market which is expected to grow
1.8% CA




. Tell A Friend

Come get a taste of paradise!

Investor Q&A

What does your company do?

Caribbean Smooth manufactures and markets our Ou-Oui! Premium Liqueur to bring a
splash of paradise into your life. Created in the backyards and kitchens of the Caribbean,
we are bringing a real taste of the Islands to the rest of the world. Qu-Oui! is delivering a
better tasting, more authentic, 1'eady to drink and ready to mix alternative to traditional

fruit flavored spirits.

Where will your company be in 5 years?

In 5 years, we hope to be producing annual sales of 150,000 (gL) cases or more which could

position us to become an acquisition target for major suppliers. We also aim to achieve
distribution in 35 U.S. states and 25 countries. We would like to be a household brand name

and the go-to-bottle for at-home and professional mixologists.

Why did you choose this idea?

I could not find fruity spirits that tasted like real fruits. I examined the market, confirmed
an existing yet unmet consumer need and created Qu-Oui! to meet that need. After
developing the proprietary formulations made with real fruits, aged rums and spices, I

gave up my corporate career to pursue my dream and share this delicious gift with you.

Why is this a good idea, right now? What changed in the world? Why wasn't
this done a few years ago?

The current pandemic is forcing consumers to stay inside, and our liqueurs allow them to
create fruity concoctions at home. Industry experts and journalists believe the next big
thing in the industry will come from the rum category (Bloomberg, July 22, 2019). Our rum
liCLLlE'-JYS are UﬂqulE‘ as 1116}/ E)]“OVi(lE consumers (lLliC]( and EﬁSy COthaﬂS \'\’jTl‘; natul'al
ingredients. The Distilled Spirits Council recently published a report stating "cocktails are
exceptionally well positioned to meet adult millennials” demand for unique and varied
experiences. Additionally, as a black business owner, I believe what I've accomplished in a
difficult industry is part of a '‘Black-Owned Movement' in the US. that will empower other

black business owners.
What is your proudest accomplishment?

The day I rolled the first six cases of my liqueurs into a store and watched our first
customers spend their money on the first bottles. I started the process with very little
money, but with the help of family, friends and even strangers. To get there, 1 bootstrapped
without taking a salary for several years through our market tests and built relationships
with purpose. I was also extremely proud the day I saw that a major competitor had
repositioned its brand next to our bottles at a reduced price, and appeared to replicate and
market one of our popular cocktails as theirs.

How far along are you? What's your biggest obstacle?

We've mostly sold through our test inventory on the distribution level with a few hundred
bottles still available at retail. We're not expecting much more revenue from sales until we
go back into production in spring/sumnlez 2021, Our plan is to begln Scahng the company
in stages where the first of ten stages includes distribution in 9 markets domestically and

internationally. Our biggest obstacle is raising adequate capital to fund inventory

nroduction at escalatina volumes. sunnort marketina activities across multinle markets
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to grow the company.



