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CAUTIONARY NOTE ON FORWARD-LOOKING STATEMENTS

Certain statements in this report may constitute “forward-looking statements” for purposes of the federal securities laws.
Our forward-looking statements include, but are not limited to, statements regarding our or our management team’s
expectations, hopes, beliefs, intentions, or strategies regarding the future. Any statements that refer to projections, forecasts, or
other characterizations of future events or circumstances, including any underlying assumptions, are forward-looking
statements. The words “anticipates,” “approximately,” “believes,” “contemplates,” ‘“continues,” “could,” “estimates,”
“expects,” “intends,” “may,” “might,” “outlook,” “plans,” “possible,” “potential,” “predicts,” “projects,” “should,” “seeks,”
“will,” “would,” and similar expressions may identify forward-looking statements, but the absence of these words does not
mean that a statement is not forward-looking. Our financial condition, results of operations, and cash flows may differ
materially from those in the forward-looking statements as a result of various factors, including:
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*  our offerings continue to evolve, which makes it difficult to predict our future financial and operating results;
*  our history of net losses and negative operating cash flows, which could require us to need other sources of liquidity;

»  risks associated with our ability to acquire and retain customers, operate, and scale up our Consumer and Institutional
businesses;

»  risks associated with our intellectual property, including claims that we infringe on a third-party’s intellectual property
rights;

»  risks associated with our classification of some individuals and entities we contract with as independent contractors;

»  risks associated with the liquidity and trading of our securities;

»  risks associated with payments that we may be required to make under the tax receivable agreement;

» litigation, regulatory, and reputational risks arising from the fact that many of our Learners are minors;

»  changes in applicable law or regulation;

» the possibility of cyber-related incidents and their related impacts on our business and results of operations;

»  risks associated with the development and use of artificial intelligence and related regulatory uncertainty;

» the possibility that we may be adversely affected by other economic, business, and/or competitive factors;

»  risks associated with managing our rapid growth; and

»  other risks and uncertainties included under “Risk Factors” in Part I, Item 1A of this report.

The forward-looking statements in this report are based on information available as of the date of this report and current
expectations and beliefs concerning future developments and their potential effects on us. There can be no assurance that future
developments affecting us will be those that we have anticipated. These forward-looking statements involve a number of risks,
uncertainties (some of which are beyond our control), or other assumptions that may cause actual results or performance to be
materially different from those expressed or implied by these forward-looking statements. These risks and uncertainties include,
but are not limited to, those factors described under “Risk Factors” in Part I, Item 1A of this report. Should one or more of these
risks or uncertainties materialize, or should any of our assumptions prove incorrect, actual results may vary in material respects
from those projected in these forward-looking statements. There may be additional risks that we consider immaterial or which
are unknown. It is not possible to predict or identify all such risks. We do not undertake any obligation to update or revise any
forward-looking statements, whether as a result of new information, future events, or otherwise, except as may be required
under applicable securities laws. As a result of a number of known and unknown risks and uncertainties, our actual results may
be materially different from those expressed or implied by these forward-looking statements. You should not place undue
reliance on these forward-looking statements.
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SUMMARY OF RISK FACTORS

We are subject to a variety of risks and uncertainties, including those highlighted under “Risk Factors” in Part I, Item 1A of
this report, that represent challenges that we face in connection with the successful implementation of our strategy and the
growth of our business. In particular, the following considerations, among others, may offset our competitive strengths or have
a negative effect on our business strategy, which could adversely affect our financial condition, results of operation, and cash
flows. These risks include, but are not limited to, the following:

Risks Related to Our Business Model, Operations, and Growth Strategy

.

Our offerings continue to evolve, which makes it difficult to predict our future financial and operating results, and we
may not achieve our expected financial and operating results in the future;

We have incurred significant net losses and generated negative operating cash flows since our formation, and it may be
difficult for us to achieve and maintain profitability;

Economic conditions, including slower growth or recession, may adversely affect our business, results of operations,
and financial condition by reducing demand for the services provided on our platform;

We contract with some individuals and entities classified as independent contractors, not employees, and if federal or
state law mandates that they be classified as employees, our business may be adversely impacted;

Our business depends heavily on the adoption of our offerings by new and existing customers. If we fail to attract new
Learners or retain existing Learners, our revenue growth and profitability may be adversely impacted;

We rely on our new and existing Learners to drive utilization and to generate revenue;

Our financial performance depends heavily on Learner retention within our offerings, and factors influencing Learner
retention may be out of our control;

Many of our Learners are minors, which may subject us to significant and/or heightened litigation risks, regulatory
scrutiny, and reputational damage;

Our reputation and brand, and the network effects among Experts and Learners on our platform are important to our
success, and if we are not able to maintain and continue developing our reputation and brand, and the network effects,
our business, financial condition, and results of operations could be adversely affected,;

We may be exposed to claims and losses, including class action lawsuits, brought by or on behalf of our Learners or
Experts, which could have a material adverse effect on our business;

If we are not successful in scaling up our Institutional offering to educational systems, we could suffer losses and our
results of operations could suffer;

Contracts with education systems present unique risks and uncertainties that are not present when selling directly to
Learners;

We have grown rapidly and expect to continue to invest in our growth for the foreseeable future. If we fail to manage
our growth effectively, the success of our business model may be compromised,;

Computer malware, viruses, hacking, phishing attacks, spamming, and other cyber-related incidents could harm our
business and results of operations;

We depend on third-party vendors, tools, and platforms for services, including but not limited to hosting, discovery,
advertising, delivering content, and more;

We face competition from established as well as other emerging companies and technologies, which could divert
customers to our competitors, result in pricing pressures, and significantly reduce our revenue;

Our use of machine learning and artificial intelligence or Al technologies in our offerings and business may result in
reputational harm, liability, or other unforeseen adverse consequences; and

We have historically generated negative cash flows from operations and may need additional capital in the future to
pursue our business objectives. Additional capital may not be available on favorable terms, or at all, which could
compromise our ability to grow our business.
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Risks Related to Regulations

.

Changes in laws or regulations relating to consumer data privacy or data protection, or any actual or perceived failure
by us to comply with such laws and regulations or our privacy policies, could materially and adversely affect our
business.

Risks Related to Intellectual Property

.

We operate in an industry with extensive intellectual property litigation, and we have been, and may be in the future,
subject to claims related to a violation of a third-party’s intellectual property rights. Such claims against us or our
important vendors and suppliers, even where meritless, can be costly to defend and may hurt our business, results of
operations, and financial condition; and

Failure to adequately protect our intellectual property and other proprietary rights could adversely affect our business,
results of operations, and financial condition.

Risks Related to Ownership of Class A Common Stock, Our Status as a Public Company, and the Tax Receivable Agreement

.

The trading price of the shares of Class A Common Stock may be volatile, and purchasers of the Class A Common
Stock could incur substantial losses;

Charles Cohn, our Founder, Chairman, President, and Chief Executive Officer, beneficially owns a significant portion
of our common stock and has significant influence over us;

We may be required to make payments under the tax receivable agreement for certain tax benefits that we may claim,
and the amounts of such payments could be substantial;

In certain cases, payments under the tax receivable agreement may be accelerated and/or significantly exceed the
actual benefits, if any, we realize in respect of the tax attributes subject to the tax receivable agreement; and

We will not be reimbursed for any payments made under the tax receivable agreement in the event that any tax
benefits are subsequently disallowed; and

Our failure to meet the New York Stock Exchange’s continued listing requirements could result in a delisting of our
Class A Common Stock.

Additional risks and uncertainties not presently known to us or that we currently deem immaterial also may impair our
businesses, financial condition, results of operations, and cash flows.
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PART I

ITEM 1. BUSINESS.

Unless otherwise stated or the context otherwise indicates, all references in this Form 10-K to “Nerdy,” “the Company,”
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us,” “our,” or “we” mean Nerdy Inc. and its consolidated subsidiaries.
Business Overview

We operate a platform for live online learning. Our mission is to transform the way people learn through technology. Our
purpose-built proprietary platform leverages technology, including artificial intelligence (“Al”), to connect students, users,
parents, guardians, and purchasers (“Learner(s)”) of all ages to tutors, instructors, subject matter experts, educators, and other
professionals (“Expert(s)”), delivering superior value on both sides of the network. Our comprehensive learning destination
provides learning experiences across numerous subjects and multiple formats, including one-on-one instruction, small group
tutoring, large format classes, tutor chat, essay review, adaptive assessments, and self-study tools. Our flagship business,
Varsity Tutors LLC (“Varsity Tutors”), is one of the nation’s largest platforms for live online tutoring and classes. Our
solutions are available directly to Learners (“Consumer(s)”), as well as through education systems (“Institution(s)”). Our
platform offers Experts the opportunity to generate income from the convenience of home, while also increasing access for
Learners by removing barriers to high-quality live online learning. Our offerings also include Varsity Tutors for Schools, a
product suite that leverages our platform capabilities to offer high-dosage tutoring and our online learning solutions to
Institutions. We have built a diversified business across multiple audiences, including: K-8, High School, College, Graduate
School, and Professional.

Our Two-Sided Network

Nerdy connects Learners of all ages with the Experts they need to advance and develop in-demand skills, pass critical
exams and certifications, excel academically, and live up to their potential. Nerdy allows people to learn online in thousands of
subjects, when they want, from the convenience of home, school, and any other location at the click of a button.

Learners

We serve a diverse population of audiences across the entire learning life cycle from kindergarten all the way through
professional. Learners use our platform for a broad set of purposes:

*  to proactively improve their academic performance;
» to remediate academic underperformance;

» for enrichment to learn about a subject they are passionate about or to advance a foundational skill they want to
develop;

* to learn new professional and technical skills;
»  to obtain professional and technical designations and certifications; and

* to maximize their chances of admission into their school or program of choice, spanning private schools, to
undergraduate programs, to graduate school, and beyond.

Our value proposition for Learners

e Trust: We are relentlessly focused on delighting our Learners and building a powerful brand founded on the principle
of trust. It is our objective that Learners believe that Nerdy is a trusted online learning destination.

*  Quality Experience: Learners choose our platform because of the superior learning experience we provide and the
intuitive and purpose-built technology we offer to interact with the Experts. Our Al-powered Learner-Expert matching
engine intelligently matches Learners with Experts who best fit their specific needs in order to deliver effective live
learning. Additionally, Learners benefit from our modern technology and learning tools, including adaptive testing
capabilities, that support a collaborative interaction and optimize the learning experience.

»  Convenience: Our platform makes learning engaging and accessible. Learners can access thousands of Experts on our
platform using numerous devices, providing them with the ability to learn across our various learning formats anytime
and from anywhere, including at pre-scheduled times and on-demand.

e Long-Term, Consistent Learning: We have developed products that have created an opportunity to develop longer
and more all-encompassing relationships that span academic calendar years, subjects, and learning formats.
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Experts

Purpose-Built Technology: Our platform was designed specifically for learning with interactive technology tools such
as two-way video, collaborative work-spaces, recording and replay capabilities, and adaptive diagnostic testing, as
well as integrated personalization features to facilitate instruction and provide a more engaging and enjoyable
experience to Learners.

Expansive Range of Subjects: We are focused on providing breadth and depth in our subject catalog. The thousands
of subjects we currently offer our Learners serve their needs across the entire learning lifecycle.

Learning Across Multiple Formats: Our subscription offerings combine all of our products into a singular solution
with all-inclusive pricing, making it easy and affordable for Learners to engage in multiple learning formats.

Cost Effective: We believe we provide the best value for our Learners by offering a cost-effective and superior
learning experience in comparison to traditional offline learning models. The flexibility of access provided by our
platform along with the expansive subject catalog and multi-format learning experience at varying price points
alleviates the inefficiencies of legacy models.

Our platform attracts highly qualified and experienced Experts who are passionate about helping people learn and
interested in earning supplemental income in a flexible and convenient manner. They come from varied backgrounds, including
teachers, professors, professionals, graduate and college students, retirees, and self-employed individuals. Our rigorous multi-
step interview and vetting process leverages technology, including Al and process automation, and conditional human review
for candidate evaluation. This confluence of technology, process automation, and Al allows us to source high quality Experts at
scale with minimal human labor, making the process highly scalable and efficient. We have strong and growing engagement in
the Expert network, and have the ability to scale with demand.

Our value proposition for Experts

Large Learner Population, Strong Income Potential, More Convenient. Our platform empowers Experts with the
convenience of immediate access to a large audience of Learners, providing the opportunity for meaningful
supplementary earnings without the required effort to find new customers and without geographical constraints.

Consistent Opportunities: Consumer demand trends toward recurring, ‘always on’ relationships has also impacted
how Experts interact with our platform. As a result of our subscription-based business, Experts have the ability to
develop deeper relationships that allow for more consistent revenue-generating opportunities.

Flexibility: As the modern workforce mindset shifts toward flexibility and choice, our platform empowers Experts to
work where, when, and how they want, giving them convenience and control over their work schedule.

Purpose-Built Technology: Our platform empowers Experts with interactive technology features such as two-way
video, collaborative work-spaces, recording and replay capabilities, and adaptive diagnostic testing, as well as
integrated personalization features to make delivering online instruction easy.

Frictionless Payment Processing: We ensure the Experts are paid on-time and securely with frequent payments,
alleviating administrative burden and hassle and allowing them to focus on helping Learners learn.

Industry Background and Key Trends

There are several favorable trends in the learning market that make our platform and proposition appealing on both sides of
the network and we believe that our business will disproportionately win as these category dynamics shift.

Secular Digitization of Learning and the Impact of AI. We believe the learning industry is undergoing a rapid digital
transformation. Technology, including Al, has lowered the barriers for individuals to access learning opportunities and
connect with Experts on a global scale and is removing the inefficiencies of in-person interactions, increasing
affordability, extending geographic access, and providing flexibility and convenience through on-demand online
models. We leverage both internally developed and externally licensed capabilities related to Al and machine learning,
which allows large data sets to be leveraged and understood in a way that can generate substantial insights that drive
the personalization of the learning experience. We believe increased digital connectivity between Learners, Experts,
and other key stakeholders is substantially improving the user experience and enabling personalized learning at scale.

Consumerization of Learning: The transition in parents’ and modern Learners’ preferences towards finding, curating,
and managing their own learning is reshaping the learning markets and contributing to the digitization of learning. As a
result of this shift in consumer behavior, learning providers have emerged that focus on direct-to-consumer models
making learning resources, including live learning, available broadly and on-demand. By providing numerous learning
formats to help Learners access top Experts across multiple formats, our platform empowers both Learners and Experts
to have more agency, optimize interactions, and enhance their learning and instructing experience.
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*  Demand for Long-Term, Consistent Learning: Learners are expressing interest in supplemental learning solutions
that support a more consistent use pattern over extended periods of time and a default to recurring, ‘always on’
relationships.

e Learning Loss and Chronic Absenteeism: The National Center for Education Statistics (“NCES”) publishes what is
known as the “Nation's Report Card”, and results have shown that students have fallen behind in reading and math.
Meanwhile, “chronic absenteeism”, which is defined as the percentage of students absent more than 10% of school
days, remains above pre-pandemic figures. These problems, combined with the growing broad bipartisan recognition
that high-dosage tutoring is a highly effective way to address the issue, is leading to an acceleration in market activity,
with multiple states focused on rolling out state-funded, statewide tutoring programs.

e Changing Workforce Dynamics: The advent of technology has dramatically changed how people view work, and
platforms that enable interactions directly between providers and consumers are disrupting traditional, antiquated
models. The shifting mindset of today’s workforce towards seeking flexibility, freedom, and personal fulfillment has
enabled transformation of several categories in recent years. We believe these dynamics will also fundamentally
change the way people learn. We have a significant opportunity to leverage technology to connect highly qualified
Experts directly to Learners of all ages and to enable high quality live learning at scale.

»  Shift to Lifelong and Skills-Based Learning: Our economy has evolved to a knowledge-based economy, with
employers competing for workers with the most job-appropriate and up-to-date skill sets. Additionally, technological
advancements and their resulting transformational changes across industries are impacting skill requirements in
today’s workplace. As a result, today’s workforce needs to constantly learn new concepts and skills to keep pace with
fast-changing job requirements without the heavy penalty of having to temporarily exit the workforce. Our learning
platform is ideally positioned to provide today’s professionals the flexibility to continue their learning journey at their
convenience while acquiring the requisite skills across a vast range of subjects and multiple learning modalities, and
also provide their employers with a return on their investment.

Our Solution - A Comprehensive Online Learning Destination

To address the large market opportunity, we built Nerdy and our flagship business, Varsity Tutors, to be a leading, multi-
format, online learning destination. Our platform-oriented approach to growth allows us to leverage the shared capabilities we
have developed - that serve as building blocks that can be modified for different markets and audiences - and allows us to
efficiently enter new markets and modify our product offerings to the unique aspects of each group of Learners. In doing so,
we’re able to build solutions that improve quality, decrease cost, improve convenience, and meet the needs of Learners by
enabling access to high quality live learning, and other powerful learning resources.

Learning Memberships

Learning Memberships are an ‘all access’, subscription offering that aims to support Learners across academic calendar
years, subjects, and learning formats. Learning Memberships include access to one-on-one instruction, live and recorded
classes, self-study tools, college & career readiness resources, and adaptive assessments. Learning Memberships are for
Learners of all ages, ranging from kindergarten to college and professional Learners, and can be used in any subject, at any
time. Memberships are helping transform our relationship with customers into one that is recurring in nature and spans subjects
and learning formats. The model encourages ongoing consistent learning over longer periods of time, which we believe can lead
to significant improvements in customer engagement and lifetime value.

We continue to focus on enhancing the Learning Membership experience by modernizing and unifying the student user
experience across the entire platform, streamlining the onboarding experience to drive higher levels of engagement earlier in the
customer learning journey, making it easier for customers to manage their tutoring relationships, and improving discoverability
of the breadth of our learning tools. From many years of experience, we believe that when customers engage more deeply with
our products, including across multiple learning formats, multiple subjects, or multiple students per household, it is highly
predictive of stronger long-term retention and higher lifetime value of those customers. Upgrades to the digital experience for
Learners are in service of that ultimate outcome and are aimed at increasing engagement across each of those vectors.

Learning Platform as a Service

Our Learning Platform as a Service offers a customizable set of solutions allowing learning to be ‘always on’ and available
for Learners. By offering a comprehensive suite of learning solutions, Institutions can add services and product offerings over
time as needs evolve, allowing Nerdy to be a long-term partner to Institutions as they seek recurring and durable relationships.

Our Learning Platform as a Service offering leverages the technology infrastructure and product capabilities originally
developed for our Consumer business, providing a single, unified platform that allows Institutions to roster entire student bases
and deploy solutions for different segments of students.
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We have built access and subscription-based products for our Institutional business that are oriented toward providing
district-wide solutions that can be deployed across entire student and teacher populations, significantly widening the impact we
can have with our school district partners.

As part of our partnerships with Institutions, we provide access to the Varsity Tutors for Schools platform. Our
comprehensive unified, platform access includes: 24/7 chat-based tutoring, essay review & coaching, live academic and
enrichment classes, SAT and ACT test prep classes, self-study tools, and adaptive assessments. In 2024, we saw strong interest
in districts signing up for access to our platform, as we have successfully enabled access to the Varsity Tutors for Schools
platform at more than 1.1 thousand school districts, encompassing more than five million students. Student engagement with
our platform has been stronger than expected, demonstrating the relevance of our offering and the growing need for student
support beyond the traditional classroom. The breadth of the resources included in the platform allows us to serve a much
broader set of needs for our Institutional partners and greatly expands the number of students we can impact within school
districts.

Our high-dosage tutoring products provide Varsity Tutors for Schools with a comprehensive product portfolio capable of
meeting the tutoring needs of school districts by providing flexible implementation models that meet the common use cases
districts encounter, allowing them to better serve students and their community. We believe the simplification and evolution of
our product suite positions us to attract new Institutional customers to the offering while also building deeper and larger
relationships with existing ones.

Our Technology Platform

The convergence of subscription business models and access-based products across Consumer and Institutional has
allowed us to unify the Varsity Tutors for Schools and Consumer user experience into one that is modern, intuitive, and
personalized to better serve the needs of our customers. We consistently invest in improving our capabilities and technology
architecture, as well as in developing new solutions that can be leveraged across new markets and audiences. Importantly, the
investments we make to support a learning solution for one audience can be scaled to apply to new audiences, resulting in
returns that are multiples of our initial investment. There are specific groupings of core competencies, or layers, of our unified
platform that we believe to be particularly differentiated and powerful. We collectively call them Al for HI®, short for Artificial
Intelligence for Human Interaction.

Al is allowing us to rapidly develop transformative experiences involving the real-time generation of content with near
zero costs and improving our ability to deliver live human interaction and personalized learning at scale. With the use of
generative Al for content creation, we have been able to rapidly expand the content depth of our learning resources in our most
in-demand subjects. Additionally, we have developed AI Lesson Plan Generator and Al Tutor Chat to enhance the user
experience and drive increased engagement on the platform.

Looking ahead, we will continue to deploy new capabilities and products. We expect to see improvements in retention over
time as we deliver new products, improve customer and tutor management tools, and drive improved engagement.

Our Growth Strategy

We have multiple growth vectors that we believe will enable us to further scale our platform by attracting and retaining
more Learners and Experts through deeper and more meaningful relationships.

As a leading provider of live, online learning and one of the largest platforms for live, online learning in the U.S., we
attract and help Learners across multiple audience segments and subjects. We are continually investing in broadening our
existing catalog of subjects for audiences across the learning lifecycle, including live instruction solutions, as well as
proprictary content used for adaptive assessments and self-study. We consistently invest in improving our capabilities,
technology architecture, and developing new solutions that can be leveraged across new markets and audiences. We believe that
as our range of subjects offered and audiences served through the platform grows across learning categories, our market
presence and brand recognition will expand, driving more Learners and Experts to our platform.

Direct-to-Consumer Audience

Our comprehensive learning destination provides learning experiences across numerous subjects and multiple formats. We
are focused on further penetrating our core audiences and continuing to improve the product and customer experience in order
to further expand our appeal among our direct-to-consumer audience. As shown through our development of Learning
Memberships, we are constantly exploring new methods of learning that will allow us to broaden our appeal to more Learners.
We have seen strong demand and increasing engagement as we continue to evolve our services and products toward ‘always
on’recurring relationships with Learners that better serve our multiple direct-to-consumer audiences.
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Institutional Audience

The education system in the U.S. is under tremendous stress, creating an environment with immense opportunity for
transformation. While COVID-19 accelerated and amplified some of the acute challenges that existed before the pandemic,
adding incremental headwinds in the process, it also created an environment where new solutions to these challenges are not
only welcome, but actively being pursued. And with recent advancements in technology, like the learning solutions we offer,
transforming the way people learn has never been more possible. We believe school administrators and educators are rethinking
how they can deliver the best outcomes for students, looking for new solutions beyond the traditional approach, which
historically solved learning demands only with internal and in-person resources. Educators and students now have the
opportunity to embrace not only the wealth of digital content options available, but also the increasingly flexible and
personalized learning experiences that drive student outcomes. Our Learning Platform as a Service offering leverages the
technology infrastructure and product capabilities originally developed for our Consumer business, providing a single, unified
platform that allows Institutions to roster entire student bases and deploy solutions for different segments of students. The
offerings can be deployed across large populations in a scalable manner to meet the needs of specific populations. With the
strategic investments we are making to adapt our platform for Institutions and school districts, we believe we are well-
positioned to be the learning solution of choice. Our unique and scalable platform leverages millions of data points to deliver
live, personalized learning, offering administrators and school officials a critical solution as they lead the next generation of
Learners.

Product Innovation and Adaptation Supporting Changing Needs of our Audiences

We build new products and technology capabilities that we believe will enable us to better meet Learner and Expert needs
in the future, support innovation, and help drive continued growth while further strengthening our competitive moat. As we
gain further scale, our ability to leverage data to infuse more personalization throughout the experience compounds. This leads
to improved retention, monetization, and organically driven growth of new Learners and Experts using the platform. It also
allows us to more effectively enter new markets and serve new audiences. We continue to evolve and enhance our product
experience to build relevance and find solutions to unmet needs across all of our audiences, which we expect will open up new
avenues for growth and lifetime value expansion, and otherwise accelerate our product roadmap.

Seasonality

For information about the seasonality of our business, see “Management’s Discussion and Analysis of Financial Condition
and Results of Operations” in Part I, Item 7 of this report.

Competition

Although we have built a scaled and differentiated platform for live learning, we compete with a variety of competitors
both online and offline. We believe that the vast majority of our competition is from offline competitors. Within this market,
there exist thousands of companies and hundreds of thousands of individuals that provide supplemental instruction and learning
services. These span academics, test preparation, professional training and skills, adult learning, enrichment, and other
categories. We believe that offline solutions are inferior to the online solution we have developed. Specifically, we believe that
our platform is more efficient, convenient, effective, and affordable than most offline solutions. We believe this value
proposition is a big factor in driving consumer adoption of online solutions like ours.

The offline market for live learning, both one-on-one instruction and small group tutoring, is large and fragmented. We
compete for time and attention with many small and local businesses, small proprietorships, and larger national companies,
including franchises. While we believe our online technology-driven solution offers significant benefits when compared to
these offline options, we compete with them to attract Learners, Institutions, and Experts to our platform.

While we believe we are one of the few companies that offers a comprehensive destination for live learning online, we do
compete with other direct-to-consumer and institutional solutions. Consumers have a variety of choices in terms of competitive
options, and some of these competitors are well capitalized. We compete against a variety of tutor and class marketplaces and
directories and also against companies that offer asynchronous and self-study products. We believe that consumer awareness is
one of the primary barriers to the adoption of our online solution. While we have scaled to millions of users with access to our
platform, many Consumers and Institutions in the U.S. are not aware of the online solutions we offer. We will continue to drive
consumer awareness of the value and availability of our platform.

Human Capital

We are a remote-first company, which means that working remotely is the primary option for most of our employees.
Much like online learning affords Learners the ability to find the best Experts for their needs irrespective of location, we believe
a remote-first orientation enables us to access a significantly larger talent pool from which to hire, which can serve as a long-
term competitive advantage. As of February 13, 2025, we had approximately six hundred full and part-time employees, none of
whom are covered under a collective bargaining agreement. Additionally, we have agreements with approximately four hundred
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globally-sourced, independent contractors, which are primarily used in customer support, tutor operations, and engineering
roles.

Talent Acquisition, Development, Engagement, and Retention

We believe that our employees are our greatest asset and place a premium on the importance of their retention, growth, and
development. We offer competitive compensation, including salary and equity, and benefits packages to meet the needs of
employees where we operate. All employees are offered training and development opportunities, including free classes and
tutoring on our Live Learning Platform (for which they provide feedback on their experience with the platform, which helps us
improve the platform).

Regulatory and Administrative Investigations, Audits, and Inquiries

We have in the past been, are currently, and may in the future be the subject of regulatory and administrative
investigations, audits, and inquiries conducted by governmental agencies concerning the classification and compensation of
Experts, data security, tax issues, unemployment insurance, workers’ compensation insurance, business practices, and other
matters. Results of investigations, audits, inquiries, and related governmental action are inherently unpredictable and, as such,
there is always the risk of an investigation, audit, or inquiry having a material impact on our business, financial condition, and
results of operations, particularly in the event that an investigation, audit, or inquiry results in a lawsuit or unfavorable
regulatory enforcement or other action. Regardless of the outcome, these matters can have an adverse impact on us in light of
the costs associated with cooperating with, or defending against, such matters, reputational risks, and the diversion of
management resources and other factors. For additional information regarding the impact of regulatory and administrative
investigations, audits, and inquiries on our business and financial results, see “Risk Factors” in Part I, Item 1A of this report.

Government Regulation

There are a variety of regulations that apply to how we operate our business, including, for example, regulations related to
marketing efforts (such as the CAN-SPAM Act of 2003, the Telephone Consumer Protection Act of 1991 (“TCPA”), Federal
Trade Commission (the “FTC”) guidelines related to communications with consumers, the Children’s Online Privacy
Protection Act (“COPPA”), and the Family Educational Rights and Privacy Act (“FERPA”), among others); regulations related
to data privacy of consumers (such as the California Consumer Privacy Act (“CCPA”) and the Student Online Personal
Protection Act (“SOPPA”) among others) and how we process such information (such as the CCPA and other similar
legislation that is or may be enacted (including the California Privacy Rights and Enforcement Act of 2020 (“CPRA”)), as well
as data security and data breaches; regulations related to background checks as regulated by the Fair Credit Reporting Act
(“FCRA”) and similar state laws and new hire reporting (for employees and independent contractors depending on the state);
and other federal, state, local, and foreign laws of general applicability to employers, direct-to-consumer companies, and
companies in general (these laws, regulations, and standards govern issues such as worker classification, labor and employment,
anti-discrimination, payments, whistleblowing and worker confidentiality obligations, personal injury, text messaging,
subscription services, intellectual property, consumer protection and warnings, marketing, taxation, privacy, data security,
competition, unionizing and collective action, arbitration agreements and class action waiver provisions, terms of service,
mobile application and website accessibility, money transmittal, and background checks).

There have been statutory changes and resulting ballot initiatives regarding independent contractor status that demonstrate
certain sentiments among certain legislatures and the public (both favorable and unfavorable). There are also ongoing proposals
as it relates to the classification of independent contractors in various states and cities, and there is potential for federal
legislation regarding test(s) to determine whether independent contractors are properly classified by their putative employers. It
is not possible to predict whether or when such legislative or judicial changes could or would be adopted or implemented, and
there are certain proposals that, if adopted, could harm our business through a decrease in the number of Experts available
through our platform or through a change to our unit level economics (in the event Experts are deemed to be employees). We
may also run the risk of retroactive applications of new laws to our business model that could result in liability or losses. The
Department of Labor published a final rule on independent contractor classification on January 10, 2024. The new rule, if it
survives legal challenges and is implemented, changes the legal test used for classification of independent contractors under the
Fair Labor Standards Act. We currently do not expect this rule making will impact the classification of our Experts as
independent contractors.

We are also subject to data privacy and data security laws related to the personal information we collect from Learners and
Experts. It is not possible to predict whether or when such legislation may be adopted in additional jurisdictions, and certain
proposals, if adopted, could harm our business through a decrease in consumer registrations and revenue, or through a change in
marketing strategies; however, a federal data privacy and security standard, which is also a possibility, may provide substantial
clarity and benefits for businesses that collect and maintain such data.
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These regulations are often complex and subject to varying interpretations, in many cases due to their lack of specificity,
and as a result, their application in practice may change or develop over time through judicial decisions or as new guidance or
interpretations are provided by regulatory and governing bodies, such as federal, state, and local administrative agencies.

As stated above, we remain subject to a variety of laws and regulations. We monitor changes to applicable regulations and
design our policies and practices to comply with the existing interpretations or applications of such applicable state and federal
regulations. There is also a possibility of retroactive application of new laws to the business.

For additional information regarding the impact of government regulation on our business and financial results, see “Risk
Factors” in Part I, Item 1A of this report.

Intellectual Property

We believe that our intellectual property rights are valuable and important to the business. We rely on trademarks, trade
names, copyrights, trade secrets, license agreements, intellectual property assignment agreements, confidentiality procedures,
non-disclosure agreements, and employee non-disclosure and invention assignment agreements to establish and protect our
proprietary rights. Though we rely in part upon these legal and contractual protections, we believe that factors such as the skills
and ingenuity of our employees and the functionality and frequent enhancements to the platform are larger contributors to our
success in the marketplace.

We have an ongoing trademark and service mark registration program pursuant to which we register our brand names and
product names, taglines, and logos in the U.S. and other countries to the extent it is determined to be appropriate and cost-
effective. We have several registered and pending trademarks in the U.S. and foreign jurisdictions. Additionally, we have
common law rights in some trademarks in the U.S. and foreign jurisdictions, as well as many registered copyrights in the U.S.
We also have numerous registered domain names for websites that are used in the business, such as www.nerdy.com, the
businesses of the subsidiary entities, such as www.varsitytutors.com, and other businesses and their respective variations.

We continue to evaluate and act upon additional intellectual property protections to the extent we believe it would be
beneficial and cost-effective to do so. Despite efforts to protect our intellectual property rights, they may not be respected in the
future or may be invalidated, circumvented, or challenged. For additional information, see “Risk Factors” in Item 1A of this
report.

Available Information

We make available, free of charge, through our website (www.nerdy.com) reports we file with, or furnish to, the U.S.
Securities and Exchange Commission (the “SEC”), including our annual reports on Forms 10-K, quarterly reports on Forms 10-
Q, current reports on Forms 8-K, and amendments to those reports filed or furnished pursuant to Section 13(a) or 15(d) of the
Securities Exchange Act of 1934, as amended, as soon as reasonably practicable after we electronically file such material with,
or furnish such material to, the SEC. The SEC maintains an internet site containing these reports, proxy, and information
statements and other information regarding issuers that file electronically with the SEC at http://www.sec.gov. All of these
documents also are available to stockholders at no charge upon request sent to our corporate secretary (8001 Forsyth Blvd.,
Suite 1050, St. Louis, Missouri 63105, Telephone: 314-412-1227). The information and other content contained on our website
are not part of (or incorporated by reference in) this report or any other document we file with the SEC.

Information about our Executive Officers
The section below provides information regarding our executive officers as of February 13, 2025:

Charles Cohn, age 39, is our Founder, Chairman, President, and Chief Executive Officer. Mr. Cohn founded the Company
in 2007. Mr. Cohn previously worked in investment banking at Wells Fargo Securities and venture capital at Ascension
Ventures, which he then left to focus on growing Nerdy full-time at the end of 2011. He serves on the national council board of
the entrepreneurship program at Washington University in St. Louis. Mr. Cohn has a BSBA in Finance and Entreprencurship
from Washington University in St. Louis.

Jason Pello, age 45, has served as our Chief Financial Officer since October 2020. Mr. Pello is responsible for the
Company’s financial operations, including leading all aspects of the financial planning and analysis, accounting, treasury
management, investor relations, and tax functions. Previously, Mr. Pello served as our Vice President, Finance, and Accounting
from September 2019 until October 2020. Prior to joining Nerdy, Mr. Pello served as Vice President, Corporate Finance at
Save-A-Lot, a grocery chain owned by private equity from December 2017 until September 2019. Mr. Pello started his career at
PricewaterhouseCoopers and holds Bachelor’s and Master’s degree in Accounting from the University of Missouri-Columbia.
He is a registered CPA in Missouri (inactive).

Chris Swenson, age 53, has served as our Chief Legal Officer and Corporate Secretary since August 2019, having started
Nerdy’s legal department in May 2015 as its Vice President and General Counsel. Prior to joining Nerdy, Mr. Swenson was a
partner at the national law firm of Polsinelli PC, and began serving as Nerdy’s outside counsel in 2008, shortly after it was
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founded. Mr. Swenson received a BSBA with distinction and a BA from Washington University in St. Louis, as well as his law
degree from the University of Missouri-Kansas City.

ITEM 1A. RISK FACTORS.

In addition to the factors discussed elsewhere in this report, the following risks and uncertainties, some of which have
occurred and any of which may occur in the future, could have a material adverse effect on our business, financial condition,
results of operations, and cash flows. Additional risks and uncertainties not presently known to us or that we currently deem
immaterial may also impair our business, financial condition, results of operations, and cash flows. Our actual results may differ
materially from any future results expressed or implied by such forward-looking statements as a result of various factors,
including, but not limited to, those discussed in the sections of this report entitled “Cautionary Note Regarding Forward-
Looking Statements” on page 1 of this report and “Management’s Discussion and Analysis of Financial Condition and Results
of Operations” in Part II, Item 7 of this report.

Risks Related to Our Business Model, Operations, and Growth Strategy

Our offerings continue to evolve, which makes it difficult to predict our future financial and operating results, and we may
not achieve our expected financial and operating results in the future.

Our offerings continue to evolve, and we may not achieve our expected financial and operating results in the future.
Further, we cannot assure you that our newer products and services, or any other products and services we may introduce or
acquire, will be integrated effectively into our business, achieve or sustain profitability, or achieve market acceptance at levels
sufficient to justify our investment.

Our ability to fully integrate these new products and services into our platform or achieve satisfactory financial results from
them is unproven. Because we have a limited operating history and the market for our services, including newly built products
and services, is rapidly evolving, it is difficult for us to predict our operating results, particularly with respect to our most recent
offerings. If the markets for a direct-to-consumer or an institutional, online learning platform do not develop as we expect or if
we fail to address the needs of these markets, our business may be harmed. Some of our offerings have only been meaningfully
integrated into our broader platform recently and thus have a limited operating history.

You should consider our business and prospects in light of the risks, expenses, and difficulties typically encountered by
companies in their early stage of development, including, but not limited to, our ability to successfully:

» execute on our relatively new, evolving, and unproven business model, including our shift to offering Learning
Memberships and our introduction of expanded Varsity Tutors for Schools offerings;

*  build new products and services, both internally and through third parties;

* acquire complementary products and services to expand our offerings and enhance our platform;
» attract and retain Learners and Experts and increase their engagement with/through our platform;
* manage the growth of our business, including increasing or unforeseen expenses;

» develop and scale a technology infrastructure to efficiently handle increased utilization by Learners, especially during
peak periods;

* maintain and manage relationships with strategic partners;

» ensure our platform remains secure and protects the information of Learners, Experts, and other users, including
Institutional customers;

*  build and pursue a profitable business model and pricing strategy;

» compete with companies that offer similar services or products;

» expand into adjacent markets;

* navigate the ongoing evolution and uncertain application of regulatory requirements to our business; and
*  continue our expansion into new geographic markets, including markets outside the U.S.

We have encountered and will continue to encounter these risks and if we do not manage them successfully, our business,
financial condition, results of operations, and prospects may be materially and adversely affected.

11
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We have incurred significant net losses and generated negative operating cash flows since our formation, and it may be
difficult for us to achieve and maintain profitability.

We have experienced significant net losses and generated negative operating cash flows since our formation in October
2007, and we may continue to experience net losses and generate negative operating cash flows in the future. Our net losses for
the years ended December 31, 2024, 2023, and 2022 were $67,142 thousand, $67,669 thousand, and $63,908 thousand,
respectively. Our negative operating cash flows for the years ended December 31, 2024, 2023, and 2022 were $15,603
thousand, $7,560 thousand, and $48,002 thousand, respectively.

We expect to continue to make investments in the building and expansion of our business and platform and anticipate that
our cost of revenue and operating expenses may increase. Additionally, as a public company, we incur significant legal,
accounting, and other expenses. We may not succeed in increasing our revenue sufficiently to offset any higher expenses, and
our efforts to grow the business may prove more expensive than we currently anticipate. We may incur losses in the future for a
number of reasons, including for the reasons set forth as other risks described herein. We may encounter unforeseen expenses,
difficulties, complications and delays, and other unknown factors as we pursue our business plan and our business model
continues to evolve. While our revenue has grown in recent periods, this growth may not be sustainable and we cannot assure
you that we will be able to achieve profitability.

Our operations and performance depend in part on economic conditions, and adverse economic conditions may adversely
affect our business, results of operations, and financial condition.

Adverse macroeconomic conditions, including inflation, slower growth or a recession, tighter credit, higher interest rates,
and higher unemployment rates, can adversely impact consumer confidence and spending and may affect institutional funding
and spending, and these conditions may adversely affect demand for the services provided on our platform.

A health pandemic could severely affect our business, results of operations, and financial condition due to impacts on
Learners and Experts that use the platform, and consumer and institutional spending more broadly, as well as impacts from
remote work and remote learning arrangements, actions taken to contain the disease or treat its impact, and the speed and
extent of the recovery.

A health pandemic, depending upon its duration and severity, could have a material adverse effect on our business. For
example, the COVID-19 pandemic had numerous effects on the global economy. Governmental authorities around the world
implemented measures to reduce the spread of COVID-19, and these measures adversely affected workforces, customers,
consumer sentiment, economies, and financial markets, and, along with decreased consumer spending, led to an economic
downturn in many of our markets. To the extent a health pandemic adversely affects our business and financial results, it may
also have the effect of heightening many of the other risks described in this section.

We contract with some individuals and entities classified as independent contractors, not employees, and if federal or state
law mandates that they be classified as employees, our business may be adversely impacted.

We engage independent contractors and are subject to the federal laws and regulations, including, but not limited, to the
U.S. Internal Revenue Service (the “IRS”) regulations, and applicable state laws and regulations regarding independent
contractor classification. These regulations and guidelines are subject to judicial and agency interpretation, and it could be
determined that the independent contractor classification is inapplicable to the nature of the relationship between us and the
independent contractors. Further, if legal standards for classification of independent contractors change, whether at the federal
or state level, it may be necessary to change our business model or modify our compensation structure for these roles, including
by paying additional compensation or reimbursing expenses (or whatever other requirements related to employees, versus
independent contractors, are implicated by any such determination(s) or change(s)). The Department of Labor published a final
rule on independent contractor classification on January 10, 2024. The new rule changed the legal test used for classification of
independent contractors under the Fair Labor Standards Act. While the new rule has not impacted, and we do not currently
expect it will impact, the classification of our Experts as independent contractors, there is a risk that as this new rule is
interpreted in the future it may subject our Experts to reclassification.

A determination in, or settlement of, any legal proceeding(s), whether we are party to such legal proceeding or not, that
classifies independent contractors with whom we contract as employees, could harm our business, financial condition, and
results of operations, including as a result of:

*  monetary exposure arising from or relating to failure to withhold and remit taxes, unpaid wages and wage and hour
laws and requirements (such as those pertaining to failure to pay minimum wage and overtime, or to provide required
breaks and wage statements), expense reimbursement, statutory and punitive damages, penalties, including related to
attorney general actions by states, and government fines;

* injunctions prohibiting continuance of existing business practices;
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* claims for employee benefits, social security, workers’ compensation, and unemployment;
* claims of discrimination, harassment, and retaliation under civil rights laws;
* managing the growth of our business, including increasing or unforeseen expenses;

* developing and scaling a technology infrastructure to efficiently handle increased utilization by Learners, especially
during peak periods;

* claims under laws pertaining to unionizing, collective bargaining, and other concerted activity;

* other claims, charges, or other proceedings under laws and regulations applicable to employers and employees,
including risks relating to allegations of joint employer liability or agency liability; and

*  harm to our reputation and brand.

In 2024, we had approximately 20 thousand Active Experts with independent contractor agreements. We define an Active
Expert as having instructed one or more sessions in a given period. We engage all of our Experts as independent contractors,
and therefore, any of these outcomes could result in substantial costs to us, could significantly impair our financial condition
and our ability to conduct our business as we choose, and could damage our reputation and our ability to attract and retain
Experts and employees. We may also choose to cease contracting with Experts who are located in jurisdictions where we may
be prohibited or otherwise restricted from engaging Experts as independent contractors, which may adversely affect our
business.

Our business depends heavily on the adoption of our offerings by new and existing customers. If we fail to attract new
Learners or retain existing Learners, our revenue growth and profitability may be adversely impacted.

The success of our business depends heavily on our ability to attract and retain new and existing Learners for our online
learning offerings and resources. The growth of our business also depends on the level of engagement by existing Learners with
our platform. The substantial majority of our revenue depends on small transactions made by a widely dispersed population
with an inherently high rate of turnover primarily as a result of changing needs. The rate at which we expand our user base of
Learners and increase Learner engagement with our platform may decline or fluctuate because of several factors, including:

*  our ability to acquire and retain Learners of all age segments;
*  our ability to consistently provide Learners with a convenient, high-quality experience;

» the quality and prices of our products and services that we offer to Learners and those of our competitors and other
learning alternatives;

» changes in standardized testing or admissions requirements;

» changes in college or university enrollment;

» changes in professional licensure, certification requirements, or regulations;

» changes in learning-related spending levels by consumers and Institutions;

» the effectiveness of our sales and marketing efforts;

» seasonal demands for our offerings may fluctuate with the seasonal nature of traditional academic calendars; and
*  our ability to introduce new products and services that are favorably received by Learners.

If we do not attract more Learners to our platform and offerings or if Learners do not increase their level of engagement
with our platform, our revenue may grow more slowly than expected or decline. In particular, in order to engage new Learners,
we need to convince Learners of our ability to provide high-quality learning online that is better than offline and other online
alternatives they may have. It may be difficult to overcome any skepticism, and there can be no assurance that online offerings
of the kind we develop will ever achieve mass market acceptance.

We rely on our new and existing Learners to drive utilization and to generate revenue, and if we fail to attract and retain
Learners our business and operating results will suffer.

Building awareness of our product offerings and platform is critical to our ability to acquire prospective Learners, drive
consumption and utilization, and generate revenue. A substantial portion of our expenses is attributable to marketing and sales
efforts dedicated to attracting potential Learners to adopt our online learning offerings. Because we generate revenue based on
Learners purchasing Learning Memberships for services delivered through our platform, it is critical to our success that we
identify prospective Learners in a cost-effective manner and that Learners purchase and remain active in our offerings.
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The following factors, many of which are largely outside of our control, may prevent us from successfully driving and
maintaining purchase and utilization of our online offerings in a cost-effective manner or at all:

*  Negative perceptions about online learning offerings and other non-traditional online services. As a non-traditional
form of delivering learning and/or instruction direct-to-consumers over the internet, our online learning offerings may
be subject to increased scrutiny by prospective Learners. Online product offerings that we or our competitors offer
may not be successful, and new entrants to the field of online learning also may not perform well. Such
underperformance could create the perception that online offerings in general are not an effective way to learn or
educate, whether or not our offerings achieve satisfactory performance, which could make it difficult for us to
successfully attract prospective Learners. Additionally, telehealth services, and other non-traditional online services
are becoming increasingly prevalent. If any of these online products or services fail to perform well, prospective
Learners may become reluctant to purchase or consume online offerings for fear that the learning experience may be
substandard and begin to look for alternatives to online learning.

» Ineffective marketing efforts. We invest substantial resources in developing and implementing marketing and sales
strategies that focus on identifying new Learners. If our execution of our marketing strategies prove to be inefficient or
unsuccessful in generating a sufficient quantity of high-quality Learners, our revenue could be adversely affected.

*  Changes in search engine methodologies. We depend in part on various search engines to direct prospective Learners
to our platform. Our ability to influence the number of prospective Learners directed to our platform is not entirely
within our control. As search engines revise their methodologies and incorporate Al into their offerings, these changes
could adversely affect our ability to attract prospective Learners to our platform.

* Impact of general economic and social conditions. Purchase and utilization of our offerings may be affected by
changes in the U.S. economy and, to a lesser extent, by global economic conditions.

If one or more of these factors reduces demand from Learners for our offerings, purchase or utilization could be negatively
affected or our costs associated with acquisition and retention could increase, or both. These developments could also harm our
reputation and make it more difficult for us to engage additional Learners or to produce new products and services, which
would negatively impact our ability to expand our business.

Illegal, improper, or otherwise inappropriate activity of Experts and Learners, whether or not occurring while utilizing our
platform, could expose us to liability and harm our business, brand, financial condition, and results of operations.

Illegal, improper, or otherwise inappropriate activities by Experts and Learners, including the activities of individuals who
may have previously engaged with but are not then receiving or providing services offered through our platform, could
adversely affect our brand, business, financial condition, and results of operations. These activities may include harassment,
sexual misconduct, unauthorized use of credit and debit cards or bank accounts, sharing of Learner accounts, sharing of
Experts’ accounts, and other misconduct. While we have implemented various measures intended to anticipate, identify, and
address the risk of these types of activities, these measures may not adequately address or prevent all illegal, improper, or
otherwise inappropriate activity by these parties from occurring in connection with our offerings. Such conduct could expose us
to liability or adversely affect our brand or reputation. At the same time, if the measures we have taken to guard against these
illegal, improper, or otherwise inappropriate activities, such as our requirement that Experts undergo third-party background
checks as part of the initial contracting process and thereafter, periodic Google/internet checks done in-house, and other related
policies, are too restrictive and inadvertently prevent qualified Experts otherwise in good standing from using our offerings, or
if we are unable to implement and communicate these measures fairly and transparently or are perceived to have failed to do so,
the growth and retention of the number of qualified Experts on our platform and their utilization of our platform could be
negatively impacted. Further, any negative publicity related to the foregoing, whether such incident occurred on our platform,
on our competitors’ platforms, or on any online platform, could adversely affect our reputation and brand or public perception
of our industry as a whole, which could negatively affect demand for platforms like ours and potentially lead to increased
regulatory or litigation exposure. Any of the foregoing risks could harm our business, financial condition, and results of
operations.

Many of our Learners are minors, which may subject us to significant and/or heightened litigation risks, regulatory
scrutiny, and reputational damage.

Because of the nature of our business, many of our Learners are minors under the age of 18. As a result, we may be subject
to additional laws and regulations that are applicable when businesses interact with children, such as COPPA. Additionally,
although transactions with minor children are ultimately authorized and paid for by a parent or guardian, these minor children
may not have the capacity to enter into binding agreements or may have the ability to subsequently void contracts. As a result,
we may not be able to enforce the terms of these agreements. An incident involving a child, and in particular an incident that
has the potential to compromise the safety or privacy of a child, could garner negative attention, which could harm our brand or
reputation and adversely affect our business.
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We may be exposed to claims and losses, including class action lawsuits, brought by or on behalf of our Learners,
Institutions, or Experts, which could have a material adverse effect on our business.

We may be exposed to claims and losses, including class action lawsuits, brought by or on behalf of our Learners,
Institutions, or Experts, which could have a material adverse effect on our business. We have written contracts with Learners,
Institutions, and Experts (either directly or through related and affiliated entities) that establish the terms and conditions of the
relationships memorialized therein. Learners, Institutions, and Experts could seek to challenge those terms and conditions,
including but not limited to: network access, usage by minors, recorded sessions, taxes, integration with other policies,
confidentiality, content, restrictions, arbitration, disclaimer of warranties, limitation of liability, indemnification, third-party
beneficiaries, non-solicitation provisions, non-disclosure provisions, non-exclusivity, non-disparagement, governing law/choice
of law, jurisdiction, venue, notice requirements, affiliate marketing, other platform activities, contract termination (including
early contract termination), authority, installment payments, subscriptions, refunds, minimum billing, redemptions, guarantees,
compensation (and adjustments/additions thereto), independent contractor status, insurance, intellectual property rights, and
economics of the relationships (noting that some of these items apply solely to Learners, some apply solely to Institutions, some
apply solely to Experts, and some apply to two or more).

We may incur fines and other losses or negative publicity with respect to these problems. Additionally, these claims may
give rise to litigation, which could be time-consuming and expensive. New employment and labor laws and regulations may be
proposed or adopted that may increase the potential exposure of employers to employment-related claims and litigation by the
Experts on our platform. There can be no assurance that the corporate policies we have in place to help reduce our exposure to
these risks will be effective or that we will not experience losses as a result of these risks. There can also be no assurance that
the insurance policies we have purchased to insure against certain risks will be adequate or that insurance coverage will remain
available on reasonable terms or be sufficient in amount or scope of coverage.

Our reputation and brand, and the network effects among Experts and Learners on our platform are important to our
success, and if we are not able to maintain and continue developing our reputation and brand, and the network effects, our
business, financial condition, and results of operations could be adversely affected.

We believe that building a strong reputation and brand as a safe, reliable, and effective platform and continuing to increase
the strength of the network effects among Experts and Learners on our platform are critical to our ability to attract and retain
qualified Experts and Learners and to market our offerings to Institutions. The successful development of our reputation and
brand, and the network effects among Experts and Learners on our platform will depend on a number of factors, many of which
are outside our control.

Negative perception of our platform or Company may harm our reputation and brand, and the networks effects, including
as a result of:

« complaints or negative publicity about us, Experts on our platform, our product offerings, or our policies and
guidelines, including our practices and policies, even if factually incorrect or based on isolated incidents;

+ illegal, negligent, reckless, or otherwise inappropriate behavior by Experts, Learners, or third parties;
» a failure to provide Experts with competitive compensation and opportunities to work with Learners;

* actual or perceived disruptions or defects in our platform, such as privacy or data security breaches, site outages,
payment disruptions, or other incidents that impact the reliability of our offerings;

» litigation regarding or investigations by regulators into our platform or our business;
*  Learners’ lack of awareness of, or compliance with, our policies and terms and conditions;
*  Experts’ lack of awareness of, or compliance with, our terms and conditions;

» changes to our policies that Learners or others perceive as overly restrictive, unclear, or inconsistent with our values or
mission, or that are not clearly articulated,;

« changes to our terms and conditions that Experts perceive as overly restrictive, unclear, or inconsistent with our values,
or mission, or that are not clearly articulated;

« a failure to enforce our policies or terms and conditions in a manner that Learners, Experts, and other users perceive as
effective, fair, and transparent;

* inadequate or unsatisfactory Learner support service experiences;
+ illegal or otherwise inappropriate behavior by Experts, management team members, or other employees or contractors;

* negative responses by Experts or Learners or other users to new offerings on our platform;
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« political or social policies or activities; or

« any of the foregoing with respect to our competitors, to the extent such resulting negative perception affects the
public’s perception of us or our industry as a whole.

Additionally, because we are a founder-led company, actions by or unfavorable publicity about Charles Cohn, our Founder,
Chairman, President, and Chief Executive Officer, may adversely impact our brand and reputation. If we do not successfully
maintain and develop our brand, reputation, and network effects and successfully differentiate our offerings from competitive
offerings, our business may not grow, we may not be able to compete effectively, and we could lose existing qualified Experts
or existing Learners or fail to attract new qualified Experts, new Learners, or other new users, any of which could adversely
affect our business, financial condition, and results of operations.

Attracting new Learners or Institutions for the launch of new offerings is complex and time-consuming. If we pursue
unsuccessful offerings, we may forego more profitable offerings and our operating results and growth would be harmed.

The process of identifying new products and services that will be a good fit for our platform is complex and time-
consuming. Because of the initial reluctance on the part of some Learners or Institutions to embrace a new method of delivering
their learning experience, the process to attract and engage a new Learner or Institution can be lengthy. We invest significant
resources in these new offerings and there is no guarantee that we will recoup these costs. We will be providing access to our
platform at no cost for several years for some Institutional customers, and we may not recoup this investment through increased
contracts with Institutional customers. As a result, we may ultimately be unable to recover the full investment that we make in a
new offering or achieve our expected level of profitability for the offering.

Attracting new Experts for our existing online offerings and the launch of new offerings is complex and time-consuming. If
we pursue unsuccessful offerings, we may forego more profitable offerings and our operating results and growth would be
harmed.

To launch a new offering, we must integrate our platform with the relevant products, content, subject information, Experts
with subject knowledge, and other operating model or platform modifications that we use to manage functions for our offerings.
This process of launching a new offering is time-consuming and costly and we are primarily responsible for the significant
costs of this effort even before we generate any revenue. Additionally, we often need to attract new Experts to provide the new
offerings that we launch and we are responsible for the associated costs. We invest significant resources in these new offerings
and there is no guarantee that we will recoup these costs.

The time that it takes for us to recover our investment in a new offering depends on a variety of factors, primarily the level
of our acquisition costs and the rate of growth in Learner or Institution purchases and/or repeat purchases of the product.
Because of the lengthy period required to recoup our investment in an offering, unexpected developments beyond our control
could occur that result in current Learners or Institutions ceasing or significantly curtailing an offering before we are able to
fully recoup our investment. It may be several years, if ever, before we generate revenue from a new offering sufficient to
recover our costs. As a result, we may ultimately be unable to recover the full investment that we make in a new offering or
achieve our expected level of profitability for the offering.

If we are not successful in quickly and efficiently scaling up offerings with new and existing Learners or Institutions, our
reputation and our results of operations will suffer.

Our continued growth and profitability depends on our ability to successfully scale up our existing and newly launched
offerings. As we continue aggressively growing our business, we may require new employees. If we cannot adequately recruit,
train, or retain these new employees, we may not be successful in acquiring potential Learners or Institutions for our offerings,
which would adversely impact our ability to generate revenue. Additionally, the Learners or Institutions in our offerings could
lose confidence in the knowledge and capability of the Experts on the platform. If we cannot quickly and efficiently scale up
our technology to handle growing purchases and utilization and new offerings, the Learners’ or Institutions’ experiences with
our platform may suffer, which could damage our reputation among Experts, Learners, and Institutions.

Our ability to effectively manage any significant growth of new offerings and increasing purchases and utilization will
depend on a number of factors, including our ability to:

+ satisfy existing Learners and Institutions in, and attract and engage new Learners or Institutions for, our offerings;

» attract qualified Experts to support expanding offerings and utilization;

* develop and produce new products;

» successfully introduce new features and enhancements and maintain a high level of functionality in our platform; and

*  deliver high-quality technical support and customer service to Experts and Learners using our platform.
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Establishing new offerings or expanding existing offerings will require us to make investments in management and key
staff, increased investments in our technology platform, incur additional marketing expenses, and reallocate other resources. If
purchases or utilization of our offerings does not increase, we are unable to launch new offerings in a cost-effective manner, or
we are otherwise unable to manage new offerings effectively, our ability to grow our business and achieve profitability would
be impaired and the quality of our solutions and the satisfaction of the Learners and Institutions using our platform could suffer.

If we are not successful in scaling up our Institutional offerings to education systems, we could suffer losses and our results
of operations will suffer.

We launched an Institutional strategy with the introduction of Varsity Tutors for Schools in 2021, leveraging our existing
platform capabilities to offer online learning solutions to education systems. We have devoted significant resources and
management time, including hiring new personnel, in launching our new Institutional program. Beginning in 2023, we began
providing access to our platform at no cost for several years for some Institutional customers. As a result of these initiatives, we
have signed contracts with various education systems. However, there is no guarantee that we will continue to grow this
program or that the program will be successful. If we are not successful, we may suffer losses based on the expenses and
resources devoted to pursuing this strategy and our results of operations will suffer.

Contracts with Institutions present unique risks and uncertainties that are not present when selling directly to Learners.

Our Institutional strategy may present several types of risks and uncertainties inherent in contracting with Institutions such
as school districts. A portion of our Institutional sales are to partners who resell to government Institutions, such as school
districts, while other Institutional sales are made directly. Selling to Institutions such as school districts can be highly
competitive, expensive, and time-consuming, often requiring significant upfront time and expense. Government entities often
require contract terms that differ from our standard arrangements and require increased attention to pricing practices and expose
us to different regulatory and contractual risks. Many of the contracts that we have entered into with Institutions are school-year
contracts subject to annual renewal at the option of the Institution. Any number of factors could cause an Institution to not
renew a contract or otherwise affect its willingness to contract with us, including budget cuts, negative publicity (whether or not
the reason for such publicity is within our control), and changes in the composition of local school boards or changes in the
Institution’s administration. See “Our financial performance depends heavily on Learner retention within our offerings, and
factors influencing Learner retention may be out of our control” below. Any termination or non-renewal of a contract with an
Institution could have an adverse effect on our results of operations, and a termination or non-renewal caused by our failure to
improve the poor academic performance of students enrolled in our programs could adversely affect our ability to secure
contracts with other Institutions. Additionally, the approval processes of some Institutions, which are required for formal
contract execution, are lengthy and cumbersome and, in many cases, are not completed prior to the time we begin performance.
This means that at times we incur substantial costs prior to the formal execution of these agreements by Institutions. Any of
these risks related to contracting with Institutions could adversely affect our future sales and results of operations, or make them
more difficult to predict.

Our financial performance depends heavily on Learner retention within our offerings, and factors influencing Learner
retention may be out of our control.

Once a Learner begins consuming one or more of our learning offerings, we must retain Learners to generate ongoing
revenue from that Learner. Our strategy involves offering high-quality support to Learners for a variety of needs in order to
drive Learner satisfaction and retention. If we do not help Learners to quickly resolve any learning, technological, or logistical
issues they encounter, otherwise provide effective ongoing support to Learners, or deliver the type of high-quality, engaging
offerings that Learners expect, they may withdraw from our offerings, which would negatively impact our revenue.

Additionally, Learner retention could be compromised by the following factors, many of which are largely outside of our
control:

»  Learner dissatisfaction or changes in preference. Learners may decline to continue in our offerings based on their
individual perceptions of the value they are getting from us. For example, we may face retention challenges as a result
of Learners’ dissatisfaction with the quality of the platform, quality of Experts, level and quality of customer service,
platform reliability, or other factors. Factors outside our control related to Learners’ satisfaction with, and overall
perception of, an offering may contribute to decreased retention rates for that offering.

*  Poor performance by Experts. Experts that are responsible for instructing may not understand what is involved in
meeting Learner expectations, or may otherwise be unwilling to change the ways in which they would present the
same content in an in-person setting. Our ability to maintain high Learner retention will depend in part on the ability
and willingness of Experts to devote the necessary time and effort to develop their own teaching style(s), lesson plans,
course curriculum, and content. Inability or unwillingness of Experts to meet Learner needs could cause the quality of
the instruction and the quality of the customer experience to decline, which could contribute to decreased Learner
satisfaction and retention.
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*  Personal factors. Factors impacting a Learner’s willingness and ability to stay engaged in an offering include personal
factors, such as ability to continue to pay for the offering(s), lack of interest in continuing to learn in a particular area,
distractions in the Learner’s learning environment, and sufficient time to engage in the offering(s), all of which are
generally beyond our control.

*  Circumvention of the platform/Disintermediation. Although both Learners and Experts are contractually prohibited
from doing so, Learners and Experts may make arrangements for services and payments outside of our platform or
through another platform, which may contribute to decreased retention rates, in addition to lost revenue.

Additionally, we will also need to retain the Institutions that we contract with to generate ongoing revenue from those
Institutions and such retention could be compromised by the following factors, many of which are largely outside of our
control:

»  Timing of school and school districts’ funding sources and budget cycle. Our ability to generate revenue from
Institutions such as schools and school districts may be adversely affected by decreased government funding of
education. Public school funding is heavily dependent on support from federal, state, and local governments and is
sensitive to government budgets. Additionally, the government appropriations process is often slow and unpredictable.
Funding difficulties also could cause schools to be more resistant to price increases in our products and services,
compared to other businesses that might be better able to pass on price increases to their customers.

*  Negative publicity. Institutions are particularly sensitive to any actual or perceived integrity issues, Any negative
publicity (whether or not within our control) could cause schools or school districts that currently employ our services
to satisfy their needs in the future by alternative means.

*  Changes in the composition of the school board or changes in school administration. Our contracts with schools and
school districts are typically school-year contracts subject to annual renewal at the option of the school or school
district, and in many instances the school or school district can terminate or modify the contracts at their convenience.
Changes in the composition of the school board or changes in the school administration could lead to terminations or
non-renewals even if there are no issues with our products and offerings.

Any of these factors could significantly reduce the revenue that we generate, which would negatively impact our operations
and could compromise our ability to grow our business and achieve profitability.

We have grown rapidly in recent years and expect to continue to invest in our growth for the foreseeable future. If we fail to
manage this growth effectively, the success of our business model may be compromised.

In recent years we experienced rapid growth in a relatively short period of time. Our revenue grew from $103,968 thousand
in 2020 to $190,231 thousand in 2024. Our rapid growth has placed, and may continue to place, a significant strain on our
administrative and operational infrastructure and other resources. Our ability to manage our operations and growth may require
us to continue to expand our marketing and sales personnel, technology team, finance, accounting, legal, and administration
teams, as well as our infrastructure. We may be required to refine our operational, financial, and management controls and
reporting systems and procedures. If we fail to efficiently manage this expansion of our business, our costs and expenses may
increase more than we plan and we may not successfully expand our customer base, enhance our platform and technology-
enabled services, develop new offerings with new and existing customers, attract a sufficient number of new customers in a
cost-effective manner, attract a sufficient number of qualified Experts in a cost-effective manner, satisfy the requirements of our
existing customers, respond to competitive challenges, or otherwise execute our business plan. Although our business has
experienced significant growth in the recent past, we cannot provide any assurance that our revenue will continue to grow at the
same rate in the future.

Our ability to effectively manage any significant growth of our business will depend on a number of factors, including our
ability to:

« effectively recruit, onboard, motivate, and retain new employees, including in software engineering, data science,
product, design, marketing, sales, and customer service, while retaining existing employees, maintaining the most
important aspects of our corporate culture, and effectively executing our business plan;

« effectively recruit, vet, contract, and curate new independent contractors, while retaining existing independent
contractors, maintaining and improving our platform and its curation in connection with effectively executing our
business plan;

*  continue to improve our operational, financial, and management controls;
» effectively manage our cost structure and liquidity;

» effectively manage the implementation, onboarding, and servicing of our Institutional customers; and
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« protect and further develop our strategic assets, including our intellectual property rights.

These activities will require significant capital expenditures and allocation of valuable management and employee
resources, and our growth will continue to place significant demands on our management and our operational and financial
infrastructure.

There are no guarantees that we will be able to effectively manage any future growth in an efficient, cost-effective, or
timely manner, or at all. In particular, any failure to successfully implement systems enhancements and improvements will
likely negatively impact our ability to manage our expected growth, ensure uninterrupted operation of key business systems,
and comply with the rules and regulations that are applicable to public reporting companies. Moreover, if we do not effectively
manage the growth of our business and operations, the quality of our offerings could suffer, which could negatively affect our
reputation, results of operations, and overall business.

We face competition from established, as well as other emerging companies, which could divert customers to our
competition, result in pricing pressure, and significantly reduce our revenue.

We expect existing competitors and new entrants to the online learning market to constantly revise and improve their
business models in response to challenges from competing businesses, including ours. If these or other market participants
introduce new or improved delivery of direct-to-consumer and Institutional online learning and technology-enabled services
that we cannot match or exceed in a timely or cost-effective manner, our ability to grow our revenue and achieve profitability
could be compromised.

We compete against thousands of companies and hundreds of thousands of independent professionals. Some of our current,
tangential, and potential competitors have significantly greater financial resources than we do. Increased competition may result
in competitive pressure for us or a decrease in our market share, which could negatively affect our revenue and future operating
results and our ability to grow our business.

A number of competitive factors could cause us to lose potential opportunities or force us to offer our solutions on less
favorable economic terms, including:

+  competitors may develop service offerings that Learners find to be more compelling than ours;

« competitors may adopt more aggressive pricing policies and offer more attractive sales terms and adapt more quickly
to new technologies and changes in student requirements;

* competitors may offer better compensation to Experts or divert qualified Experts from our platform; and

» current and potential competitors may establish relationships among themselves or with third parties to enhance their
products and expand their markets, and our industry may see an increasing number of new entrants and increased
consolidation. Accordingly, new competitors may emerge and rapidly acquire significant market share.

We may not be able to compete successfully against current and future competitors. Additionally, competition may
intensify as our competitors raise additional capital and as established companies in other market segments or geographic
markets expand into our market segments or geographic markets. If we cannot compete successfully against our competitors,
our ability to grow our business and achieve profitability could be impaired.

Our business is affected by seasonality driven by school and standardized testing schedules.

Our business is affected by the general seasonal trends common to education, tutoring, and standardized testing schedules
in the markets we serve. We have observed increased traffic during the late summer and early fall months of August and
September as Learners seek educational enrichment tools to start the school year. We have also historically observed increased
traffic on our platform in advance of standardized tests. Our school-based offerings may also be impacted by the timing of
school districts’ funding sources and budget cycles. This seasonality may adversely affect our business and cause our results of
operations to fluctuate.

We have historically generated negative cash flows from operations and may need additional capital in the future to pursue
our business objectives. Additional capital may not be available on favorable terms, or at all, which could compromise our
ability to grow our business.

We believe that our existing cash balances will be sufficient to meet our minimum anticipated cash requirements for at
least the next twelve months. We may, however, need to raise additional funds to respond to business challenges or
opportunities, accelerate our growth, develop new offerings, or enhance our platform. If we seek to raise additional capital, it
may not be available on favorable terms or may not be available at all. Lack of sufficient capital resources could significantly
limit our ability to manage our business and to take advantage of business and strategic opportunities. Any additional capital
raised through the sale of equity or debt securities with an equity component would dilute our stock ownership. If adequate
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additional funds are not available if and when needed, we may be required to delay, reduce the scope of, or eliminate material
parts of our business strategy.

Our employees located outside of the U.S. and foreign residents accessing our platform and purchasing our offerings expose
us to foreign risks.

Operating in international and foreign markets requires significant resources, management attention, and subjects us to
regulatory, economic, and political risks that are different from those in the U.S. We have employees employed by locally
established entities in Canada and the United Kingdom. Because we have employees in Canada and the United Kingdom, we
are subject to the compensation and benefits regulations of those jurisdictions, which differ from compensation and benefits
regulations in the U.S. Further, we are required to comply with data privacy regulations of the countries from which we draw
applicants or from which our offerings draw Learners to our platform. Failure to comply with these regulations or to adequately
adapt to international and foreign markets could harm our ability to successfully operate our business and pursue our business
goals.

Experts may access the platform and continue to offer one-on-one and group instruction from any location in which they
have access to our platform, even if located outside of the U.S., which exposes us to foreign and international risks.

Experts may access the platform and continue to offer one-on-one and group instruction from any location in which they
have access to our platform, even if located outside of the U.S., which exposes us to foreign and international risks. While we
primarily operate in the U.S. today, some Experts are located in other jurisdictions, and the products and services on our
platform are digitally delivered over the internet and therefore Experts and Learners worldwide may be able to interface with
our platform. We cannot be certain that we are in compliance with country-specific laws, including those related to data
privacy, consumer protection, labor and employment, among others. Moreover, we may contract with Experts who have
provided a U.S. address but may actually be residents of non-US jurisdictions, or an Expert could change geographic locations
without our awareness. While we attempt to monitor the location of Experts, and terminate contracts where we are aware that
an Expert has moved to a restricted or governmentally prohibited geography, we are subject to risks that could arise when
Experts access our platform from new or foreign locations.

Failures of our platform, or disruption to its access, could reduce Learners’, Institutions’, and Experts’ satisfaction with our
offerings and could harm our reputation.

The performance and reliability of our platform, and its uninterrupted access, are critical to our operations, reputation, and
ability to attract new Learners and Experts, as well as our acquisition and retention of Learners, Institutions, and Experts
already using our platform. Learners and Experts both rely on our technology platform to receive and provide their online
offerings, which requires them to be able access to our platform on a frequent, as-needed basis. Accordingly, any errors,
defects, disruptions, or other performance problems with our platform, including features in third-party products that restrict or
prevent access to our platform or our ability to adequately communicate with Learners and Experts, could damage our
reputation, decrease satisfaction and retention, and impact our ability to attract new Learners, Institutions, and Experts in the
future. If any of these problems occur, Learners, Institutions, and Experts may decide to terminate their relationship with us, not
repurchase or renew, or make claims against us. Additionally, we license certain technology from third parties and the failure
by any of these licensed technologies to perform could similarly harm our ability to provide these services and our reputation in
the marketplace.

Our online systems, including our website and mobile apps, could contain undetected errors, or “bugs,” that could
adversely affect their performance. Additionally, we regularly update and enhance our website, platform, and our other online
systems and introduce new versions of our software products and apps. These updates may contain undetected errors when first
introduced or released, which may cause disruptions in our services and may, as a result, cause us to lose market share, and our
brand, business, prospects, financial condition, and results of operations could be materially and adversely affected.

If our security measures are breached or fail, we could lose Learners, Experts, Institutions, and employees; fail to attract
new Learners, Experts, Institutions, and employees; and could be exposed to protracted and costly litigation.

Our business involves the storage, processing, and transmission of Learners’, Experts’, and other users’ proprietary,
confidential and personal data, as well as the use of third-party partners who store, process, and transmit users’ proprietary,
confidential, and personal data. We also maintain certain other proprietary and confidential data relating to our business and
personal data of our personnel and applicants. There are risks of security incidents both on and off our systems as we increase
the types of technology used to operate our platform, which includes mobile apps and third-party payment processing providers.
Any security breach or incident that we experience could result in unauthorized access to, misuse of, or unauthorized
acquisition of our or users’ data, the loss, corruption, or alteration of this data, interruptions in our operations, or damage to our
computers or systems or those of our users. We have experienced attempted security incidents in the past and we may face
additional attempted security intrusions in the future.
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Any such incidents could expose us to claims, litigation, regulatory, or other governmental investigations, administrative
fines, and potential liability. An increasing number of online services have disclosed breaches of their security, some of which
have involved sophisticated and highly targeted attacks on portions of their services. Because the techniques used to obtain
unauthorized access, disable or degrade service, or sabotage systems change frequently and often are not foreseeable or
recognized until launched against a target, we and our third-party partners may be unable to anticipate these techniques or
implement adequate preventative measures. As Al capabilities improve and are increasingly adopted, we may experience
cyberattacks created through Al If an actual or perceived breach of our or our third-party vendors’ and suppliers’ security
occurs, public perception of the effectiveness of our security measures and brand could be harmed, and we could lose users.
Data security breaches and other cybersecurity incidents may also result from non-technical means, for example, actions by
employees, contractors, or vendors. Any compromise of our or our third-party vendors’ and suppliers’ security could result in a
violation of applicable security, privacy, or data protection; consumer and other laws; regulatory or other governmental
investigations; enforcement actions; and legal and financial exposure, including potential contractual liability, in all cases that
may not always be limited to the amounts covered by our insurance. Any such compromise could also result in damage to our
brand and a loss of confidence in our security and privacy or data protection measures.

Our systems and the systems we use under contract with third-parties may be vulnerable to computer viruses and other
malicious software, physical or electronic break-ins, or weakness resulting from intentional or unintentional actions by us, our
third-party service providers, as well as similar disruptions that could make all or portions of our website or apps unavailable
for periods of time. While we currently employ various antivirus and computer protection software in our operations, we cannot
assure you that such protections will in all cases successfully prevent hacking or the transmission of any computer virus,
ransomware, or malware, which could result in significant damage to our hardware and software systems and databases,
disruptions to our business activities, including to our e-mail and other communications systems, breaches of security and the
inadvertent disclosure of personal, confidential, or sensitive data; interruptions in access to our website through the use of
“denial of service;” or similar attacks, and other material adverse effects on our operations.

Further, we may need to expend significant resources to protect against, and to address issues created by, security breaches
and other security incidents. Security breaches and other security incidents, including any breaches of our security measures or
those of parties with which we have commercial relationships (e.g., third-party service providers who provide development or
other services to us or through our platform) that result in the unauthorized access of users’ confidential, proprietary, or
personal data or the belief that any of these have occurred, could damage our reputation and expose us to a risk of loss or
litigation and possible liability. Significant unavailability of our platform due to attacks could cause users to cease using our
platform and materially and adversely affect our business, prospects, financial condition, and results of operations. Although we
maintain cybersecurity liability insurance, we cannot be certain our coverage will be adequate for liabilities actually incurred or
will continue to be available to us on reasonable terms, or at all.

Many jurisdictions have or are considering enacting privacy or data protection laws or regulations relating to the collection,
use, storage, transfer, disclosure, and/or other processing of personal data. Such laws and regulations may include data
residency or data localization requirements (which generally require that certain types of data collected within a certain country
be stored and processed within that country), data export restrictions or international transfer laws (which prohibit or impose
conditions upon the transfer of such data from one country to another), requirements that companies implement privacy or data
protection and security policies or requirements that companies grant individuals certain rights, such as the right to access,
correct, and delete personal data stored or maintained by such companies, be informed of security breaches that affect their
personal data, or provide consent to use their personal data for other purposes. While we have implemented various measures
intended to enable us to comply with applicable privacy or data protection laws, regulations, and contractual obligations, these
measures may not always be effective and do not guarantee compliance. Additionally, privacy or data protection laws and
regulations may be modified, interpreted, and applied in an inconsistent manner from one jurisdiction to another; and may
conflict with one another, other requirements, or legal obligations, or our practices. Further, the existence and need to comply in
certain markets could impact our ability to make our platform available in those markets (without taking additional compliance
steps). Cultural norms around privacy or data protection also vary from country to country and can drive a need to localize or
customize certain features of our platform in order to address varied privacy or data protection concerns, which can add cost
and time to our development of new features and platform enhancements.

We depend on third-party vendors, tools, and platforms for services including but not limited to hosting, discovery,
advertising, delivering content, and more.

We depend on major vendors for services including but not limited to hosting, discovery, advertising, delivering content,
and more. In addition to proprietary technologies, we also rely on third-party tools and platforms for delivering certain products
and services. These vendors and other third parties could change their rules, cost structure, marketing programs, and/or
algorithms from time to time and any such changes could adversely impact our ability to generate revenue or deliver paid
products and services.
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Computer malware, viruses, ransomware, hacking, phishing attacks, spamming, and other cyber-related incidents could
harm our business and results of operations.

Computer malware, viruses, ransomware, physical or electronic break-ins, and similar disruptions could lead to
interruptions and delays in our service and operations and loss, misuse, or theft of data. Computer malware, viruses,
ransomware, computer hacking, and phishing attacks against online networking platforms have become more prevalent and
may occur on our systems in the future.

Any attempts by hackers to disrupt our website service or our internal systems, if successful, could harm our business, be
expensive to remedy and damage our reputation or brand. Our cybersecurity liability insurance may not be sufficient to cover
significant expenses and losses related to direct attacks on our website or internal system. Efforts to prevent hackers from
entering our computer systems are expensive to implement and may limit the functionality of our services. Though it is difficult
to determine what, if any, harm may directly result from any specific interruption or attack, any failure to maintain
performance, reliability, security, and availability of our offerings and technical infrastructure may harm our reputation, brand,
and our ability to attract Learners and Experts to our platform. Any significant disruption to our website or internal systems
could result in a loss of Learners and Experts and, particularly if disruptions occur during the peak periods at the beginnings of
each academic term, could adversely affect our business and results of operations.

Additionally, depending on the nature of the information compromised, in the event of a security breach or other privacy or
security related incident, we may also have obligations to notify affected individuals and regulators about the incident, and we
may need to provide some form of remedy, such as a subscription to credit monitoring services, payment of significant fines, or
payment of compensation in connection with a class-action settlement (including under foreign and state privacy laws). Such
breach notification laws continue to evolve and may be inconsistent from one jurisdiction to another. Complying with these
obligations could cause us to incur substantial costs and could increase negative publicity surrounding any incident that
compromises our, our users’, our employees,” or other confidential or personal information.

Our platform contains open source software components, and failure to comply with the terms of the underlying licenses
could restrict our ability to market or operate our platform.

We use open source software in connection with our technology and services. Some open source software licenses require
those who distribute open source software as part of their software to publicly disclose all or part of the source code (including
proprietary code) to such software and/or make available any derivative works of the open source code on unfavorable terms or
at no cost. The use of such open source code may ultimately require us to replace certain code used on our platform or
discontinue certain aspects of our platform. From time to time, we may face claims from third parties claiming infringement of
their intellectual property rights, or demanding the release or license of the open source software or derivative works that we
developed using such software (which could include our proprietary source code) or otherwise seeking to enforce the terms of
the applicable open source license. These claims could result in litigation and could require us to pay substantial damages,
publicly release the affected portions of our source code, and be limited in or cease using the implicated software unless and
until we can re-engineer such software to avoid infringement or change the use of, or remove, the implicated open source
software.

In addition to risks related to license requirements, use of certain open source software can lead to greater risks than use of
third-party commercial software, as the original developers of open source code generally do not provide warranties (with
respect to, for example, non-infringement or functionality) or indemnities or other contractual protections. Our use of open
source software may also present additional security risks because the source code for open source software is publicly
available, which may make it easier for hackers and other third parties to determine how to breach our website and systems that
rely on open source software. Any of these risks could be difficult to eliminate or manage.

If we do not retain our senior management team and key employees, we may not be able to sustain our growth or achieve
our business objectives.

Our future success is substantially dependent on the continued service of our senior management team. We do not maintain
key-person insurance on any of our employees, including our senior management team, other than a key-person insurance
policy on Mr. Cohn. The loss of the services of any individual on our senior management team could make it more difficult to
successfully operate our business and pursue our business goals.

Our future success also depends heavily on the retention of personnel from our software engineering, data science, product,
design, marketing, sales, and customer service teams that are necessary to continue to attract and retain customers in our
offerings, thereby generating revenue for us. In particular, our highly-skilled technical employees are responsible for
maintaining and enhancing our products and platform, which ultimately have a significant impact on customer satisfaction and
retention. Competition for these employees is heightened. As a result, we may be unable to attract or retain these key personnel
that are critical to our success, resulting in harm to our relationships with customers, loss of expertise or know-how, and
unanticipated recruitment and training costs.
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Increased input costs, including costs for Experts, or limited availability of Experts, could negatively impact our businesses,
financial condition, results of operations, and cash flows.

Our input costs, including costs for Experts, could increase due to factors such as labor shortages, increased compliance
costs associated with new or changing government regulations, pandemics, and general inflationary conditions. Accordingly,
changes in input costs may limit our ability to maintain existing margins. While we try to manage the impact of increases of
certain input costs by increasing the prices of our products and services, we may fail in attempting to effectively execute these
price increases. Therefore, the prices charged for our products and services may not reflect changes in our input costs at the
time they occur or at all. The negative impacts related to input cost inflation, as well as a potential shortage of Experts, could
have a material adverse effect on our businesses, financial condition, results of operations, and cash flows.

Issues in the development and use of Al, combined with an uncertain regulatory environment, may result in reputational
harm, liability, or other unforeseen adverse consequences to our business operations.

We use internally developed and third-party developed machine learning and Al technologies in our offerings and business,
and we are making investments in expanding our Al capabilities in our platform and in the tools we use internally, including
ongoing deployment and improvement of existing machine learning and Al technologies, as well as developing new product
features using Al technologies, including, for example, generative Al. Al technologies are complex and rapidly evolving, and
we face significant competition from other companies as well as an evolving regulatory landscape. Our competitors or other
third parties may incorporate Al into their products more quickly or more successfully than us, which could impair our ability
to compete effectively and adversely affect our results of operations.

The introduction of Al technologies may result in new or enhanced governmental or regulatory scrutiny, litigation,
confidentiality or security risks, ethical concerns, or other complications that could adversely affect our business, reputation, or
financial results. The intellectual property ownership and license rights, including copyright, surrounding Al technologies have
not been fully addressed by courts or national or local laws or regulations in the U.S., and the use or adoption of third-party Al
technologies into our platform and processes may result in exposure to claims of copyright infringement or other intellectual
property misappropriation. Uncertainty around new and emerging Al technologies, such as generative Al, may require
additional investment in the development and maintenance of proprietary datasets and machine learning models, development
of new approaches and processes to provide attribution or remuneration to creators of training data, and development of
appropriate protections and safeguards for handling the use of customer data with Al technologies, which may be costly and
could impact our expenses. Al technologies, including generative Al, may create content that appears correct but is factually
inaccurate or flawed. Learners or others may rely on or use this flawed content to their detriment, which may expose us to brand
or reputational harm, competitive harm, and/or legal liability.

There can be no assurance that our investments in Al will be beneficial to our business. Our use of Al may depend on
third-party software and infrastructure. We cannot control the availability or pricing of such third-party Al, especially in a
highly-competitive environment, and we may be unable to negotiate favorable economic terms with the applicable providers. If
third-party Al becomes incompatible with our offerings or unavailable, or if the providers unfavorably change the terms or
terminate their relationship with us, our solutions may become less appealing to our customers. The use of Al technologies
presents emerging ethical and social issues, and if we enable or offer solutions that draw scrutiny or controversy due to their
perceived or actual impact on customers or on society as a whole, we may experience brand or reputational harm, competitive
harm, and/or legal liability.

Risks Related to Regulations

Our activities are subject to federal and state laws and regulations and other requirements, and these regulations are subject
to change.

Our business is subject to regulation at both the federal and state levels in the United States across a range of subject areas,
including privacy, data protection, consumer protection, and others, such as the Americans with Disabilities Act (the “ADA”).
Many jurisdictions have or are considering enacting privacy or data protection laws or regulations relating to the collection, use,
storage, transfer, disclosure, and/or other processing of personal data. Such laws and regulations may include data residency or
data localization requirements (which generally require that certain types of data collected within a certain country be stored
and processed within that country), data export restrictions or international transfer laws (which prohibit or impose conditions
upon the transfer of such data from one country to another), requirements that companies implement privacy or data protection
and security policies or requirements that companies grant individuals certain rights, such as the right to access, correct, and
delete personal data stored or maintained by such companies, be informed of security breaches that affect their personal data, or
provide consent to use their personal data for other purposes. While we have implemented various measures intended to enable
us to comply with applicable privacy or data protection laws, regulations, and contractual obligations, these measures may not
always be effective and do not guarantee compliance.
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Additionally, privacy or data protection laws and regulations may be modified, interpreted, and applied in an inconsistent
manner from one jurisdiction to another, and may conflict with one another, other requirements, or legal obligations or our
practices. Further, the existence and need to comply in certain markets could impact our ability to offer our platform in those
markets (without taking additional compliance steps). As we continue to expand into new markets outside the U.S., regulations
and cultural norms around privacy or data protection will vary from country to country and can drive a need to localize or
customize certain features of our platform in order to address varied privacy or data protection concerns, which can add cost
and time to our development of new features and platform enhancements.

We use machine learning and Al throughout our business. As the regulatory framework for machine learning technology
and Al evolves, our business, financial condition, and results of operations may be adversely affected. The regulatory
framework for machine learning technology, Al and automated decision making is evolving. It is possible that new laws and
regulations will be adopted in the United States and in non-U.S. jurisdictions, or that existing laws and regulations may be
interpreted in ways that would affect the operation of our platform and the way in which we use Al and machine learning
technology. Further, the cost to comply with such laws or regulations could be significant and would increase our operating
expenses, which could adversely affect our business, financial condition and results of operations. Several jurisdictions have
enacted or are considering measures related to the use of Al and machine learning in products and services. For example, the
proposed EU Artificial Intelligence Act (“EUAIA”) could impose onerous obligations related to the use of Al related systems if
passed into law. Such regulations, and others that may be passed in other jurisdictions, may require us to change our business
practices for compliance, or else be subject to regulatory action and/or fines.

In order to process credit card payments, we are required to comply with payment rules established by payment card
networks, such as the Payment Card Industry and its Data Security Standard, as well as with applicable laws. Our failure to
comply with these laws or requirements could result in fines or impact our ability to accept payments in the future. Some
jurisdictions have adopted laws that govern payments and other financial activities. These laws could require us to obtain
money transmitter licenses, or other licenses or approval for financial transactions, that may cause disruption regarding our
ability to accept credit card payments, thereby impacting our sales and revenue.

Our business may also be subject to laws specific to students, such as the Family Educational Rights and Privacy Act
(“FERPA”) and the Student Online Personal Protection Act (“SOPPA”). State laws and regulations targeting protection of
students continue to be proposed and enacted. While we have implemented various measures intended to enable us to comply
with these laws focused on students, these measures may not always be effective and do not guarantee compliance. Future
changes in these laws and regulations could raise our compliance costs and result in liabilities for us, which could have a
material adverse effect on our business, financial condition, results of operations, and cash flows.

Changes in laws or regulations relating to consumer data privacy or data protection, or any actual or perceived failure by us
to comply with such laws and regulations or our privacy policies, could materially and adversely affect our business.

We receive, collect, store, process, transfer, and use personal data and other user data. The effectiveness of our ability to
offer our platform to Learners and Experts relies on the collection, storage, and use of this data concerning other Learners and
Experts, including personally identifying or other sensitive data. Our collection and use of this data might raise privacy and data
protection concerns, which could negatively impact the demand for our services. Privacy and data protection laws could restrict
or add regulatory and compliance processes to our ability to effectively use and profit from those services.

There are numerous federal, state, and foreign laws and regulations regarding privacy, data protection, information
security, and the collection, storing, sharing, use, processing, transfer, disclosure, and protection of personal data and other
content (such as the CAN-SPAM Act of 2003, the TCPA, the FCRA, FTC guidelines related to communications with
consumers, COPPA, CCPA, CPRA, CPPA, CTDPA, VCDPA, CPA, UCPA, the UK Data Protection Act, the General Data
Protection Regulation, among others), the scope of which are changing, subject to differing interpretations, and may be
inconsistent among countries or conflict with other laws and regulations. We are also subject to the terms of our privacy
policies, and obligations to third parties related to privacy, data protection, and information security. We strive to comply with
applicable laws, regulations, policies, and other legal obligations relating to privacy, data protection and information security to
the extent possible. The costs of compliance with, and other burdens imposed by, such laws and regulations that are applicable
to our business operations may limit the use and adoption of our services and reduce overall demand for them. However, the
regulatory framework for privacy and data protection worldwide is, and is likely to remain for the foreseeable future, uncertain
and complex, and it is possible that these or other actual or alleged obligations may be interpreted and applied in a manner that
we do not anticipate or that is inconsistent from one jurisdiction to another and may conflict with other rules or our practices.
Further, any significant change to applicable laws, regulations, or industry practices regarding the collection, use, retention,
security, or disclosure of personal data, or their interpretation, or any changes regarding the manner in which the consent of
users or other data subjects for the collection, use, retention, or disclosure of such data must be obtained, could increase our
costs and require us to modify our services and features, possibly in a material manner, which we may be unable to complete,
and may limit our ability to store and process user data or develop new services and features.
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If we were found in violation of any applicable privacy or data protection laws or regulations, our business may be
materially and adversely affected, and we would likely have to change our business practices and potentially the services and
features available through our platform. Additionally, these laws and regulations could impose significant costs on us and could
make it more difficult for us to use our current technology to promote certain offerings through the platform. Additionally, if a
breach of data security were to occur, or other violation of privacy or data protection laws and regulations were to be alleged,
solutions may be perceived as less desirable and our business, prospects, financial condition, and results of operations could be
materially and adversely affected.

We also expect that there will continue to be new laws, regulations, and industry standards concerning privacy, data
protection, and information security proposed and enacted in various jurisdictions, such as those passed in various U.S. states,
which are continuing to emerge and evolve. These laws may lead other states to pass comparable legislation, with potentially
greater penalties and more rigorous compliance requirements relevant to our business. The effects of state regulations and other
similar state or federal laws, are significant and may require us to modify our data processing practices and policies and to incur
substantial costs and potential liability in an effort to comply with such legislation. Additionally, the CCPA and other legal and
regulatory changes are making it easier for certain individuals to opt-out of having their personal data processed and disclosed
to third parties through various opt-out mechanisms, which could result in an increase to our operational costs to ensure
compliance with such legal and regulatory changes. In recent years, there has also been an increase in attention to and
regulation of data protection and data privacy across the globe, including in the U.S. with the increasingly active approach of
the FTC to enforcing data privacy under the FTC Act Section 5 of the Unfair and Deceptive Acts framework.

Any failure or perceived failure by us to comply with our posted privacy policies, our privacy-related obligations to users
or other third parties, or any other legal obligations or regulatory requirements relating to privacy, data protection, or
information security may result in governmental investigations or enforcement actions, litigation, claims, or public statements
against us by consumer advocacy groups or others, and could result in significant liability, cause our users to lose trust in us,
and otherwise materially and adversely affect our reputation and business. Furthermore, the costs of compliance with, and other
burdens imposed by, the laws, regulations, and policies that are applicable to the Experts on our platform may limit the
adoption and use of, and reduce the overall demand for, our platform. Additionally, if third parties we work with violate
applicable laws, regulations, or agreements, such violations may put our users’ data at risk, could result in governmental
investigations or enforcement actions, fines, litigation, claims, or public statements against us by consumer advocacy groups or
others, and could result in significant liability, cause our users to lose trust in us and otherwise materially and adversely affect
our reputation and business. Further, public scrutiny of, or complaints about, technology companies or their data handling or
data protection practices, even if unrelated to our business, industry, or operations, may lead to increased scrutiny of technology
companies, including us, and may cause government agencies to enact additional regulatory requirements, or to modify their
enforcement or investigation activities, which may increase our costs and risks.

Additionally, certain actions of our users that are deemed to be a misuse of or unauthorized disclosure of another user’s
personal data could negatively affect our reputation and brand and impose liability on us. While we have adopted policies
regarding the misuse or unauthorized disclosure of personal data obtained through our services by our users and retain authority
to put a hold on or permanently disable user accounts, users could nonetheless misuse or disclose another user’s personal data.
The safeguards we have in place may not be sufficient to avoid liability on our part or avoid harm to our reputation and brand,
especially if such misuse or unauthorized disclosure of personal data was high profile, which could adversely affect our ability
to expand our user base, and our business and financial results.

If the personally identifiable information we collect from Learners or Experts is unlawfully acquired, accessed, or obtained,
we could be required to pay substantial fines and bear the cost of investigating the data breach and providing notice to
individuals whose personally identifiable information was unlawfully accessed.

In providing services to Learners and contracting with Experts to provide offerings to Learners, we collect personally
identifiable information from Learners, prospective Learners, and Experts, and prospective Experts, such as names, birth dates,
contact information, and payment information, as well as limited access to social security numbers of Experts through third-
party systems. In the event that the personally identifiable information is unlawfully accessed or acquired, the majority of states
and many jurisdictions have laws that require Institutions to investigate and immediately disclose the data breach to impacted
individuals, usually in writing. In addition to costs associated with investigating and fully disclosing a data breach in such
instances, we could be subject to substantial monetary fines or private claims by affected parties and our reputation would likely
be harmed.
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Risks Related to Intellectual Property

We operate in an industry with extensive intellectual property litigation, and we have been, and may be in the future, subject
to claims related to a violation of a third-party’s intellectual property rights. Such claims against us or our important
vendors and suppliers, even where meritless, can be costly to defend and may hurt our business, results of operations, and
financial condition.

Our success depends, in part, upon our ability to avoid infringing intellectual property rights owned by others and being
able to resolve claims of intellectual property infringement without major financial expenditures or adverse consequences. The
technology and software fields generally are characterized by extensive intellectual property litigation and many companies that
own, or claim to own, intellectual property have aggressively asserted their rights. From time to time, we have been and may be
subject to legal proceedings and claims relating to the intellectual property rights of others, and we expect that third parties will
assert intellectual property claims against us, particularly as we expand the complexity and scope of our business. Additionally,
some of our agreements with certain third parties may require us to indemnify others against claims that our platform infringes
a third-party’s intellectual property rights.

Future litigation may be necessary to defend against intellectual property infringement claims or to establish our
proprietary rights. Some of our competitors have substantially greater resources than we do and would be able to sustain the
costs of complex intellectual property litigation to a greater degree and for longer periods of time than we could. Additionally,
patent holding companies that focus solely on extracting royalties and settlements by enforcing patent rights may target us.
Regardless of whether claims that we are infringing patents or other intellectual property rights have any merit, these claims are
time-consuming and costly to evaluate and defend and could:

*  hurt our reputation;

» adversely affect our relationships with our current or future Learners, Experts, schools, school districts, or other
instructors or business relationships;

« cause delays or stoppages in providing our offerings;

» divert management’s attention and resources;

»  require technology changes to our platform or other software that could cause us to incur substantial cost;
*  subject us to significant liabilities; or

*  require us to cease some or all of our activities.

In addition to liability for monetary damages against us, which may include attorneys’ fees and/or treble damages in the
event of a finding of willful infringement, or, in some circumstances, damages against Experts, we may be prohibited from
developing, commercializing, or continuing to provide some or all of our bundled technology-enabled solutions unless we
obtain licenses from, and pay royalties to, the holders of the patents or other intellectual property rights, which may not be
available on commercially favorable terms, or at all.

Failure to adequately protect our intellectual property and other proprietary rights could adversely affect our business,
results of operations, and financial condition.

Our ability to compete effectively depends, in part, upon protection of our rights in trademarks, trade names, trade secrets,
copyrights, and other intellectual property rights. We rely on and plan to rely on contractual provisions, confidentiality
procedures and agreements, and trademark, copyright, unfair competition, trade secret, and other laws to protect our intellectual
property and other proprietary rights, and such measures may be inadequate. We may be unable to preclude third parties from
misappropriating or infringing our technology and intellectual property. Litigation may be necessary to enforce our intellectual
property rights and protect our proprietary information. Any litigation or claims brought by us could result in substantial costs
and diversion of our resources. If the protection of our intellectual property and proprietary rights is inadequate to prevent use
or misappropriation by third parties, the value of our brand and other intangible assets may be diminished, competitors may be
able to more effectively mimic our service and methods of operations, the perception of our business and service to customers
and potential customers may become confused in the marketplace, and our ability to attract customers may be adversely
affected.

Third parties may challenge any copyrights, trademarks, and other intellectual property and proprietary rights owned or
held by us. Third parties may knowingly or unknowingly infringe, misappropriate, or otherwise violate our copyrights,
trademarks, and other intellectual property and proprietary rights and we may not be able to prevent infringement,
misappropriation, or other violation without substantial expense to us. Additionally, if we fail to protect our domain names, it
could adversely affect our reputation and brand and make it more difficult for Learners to find our website, our content, and our
services. If we pursue litigation to assert our intellectual property or proprietary rights, an adverse decision could limit our
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ability to assert our intellectual property or proprietary rights, limit the value of our intellectual property or proprietary rights, or
otherwise negatively impact our business, financial condition, and results of operations.

Additionally, while we have written contracts with Learners and Experts (either directly or through related and affiliated
entities) that establish the terms and conditions of the relationships memorialized therein, Learners and Experts could seek to
challenge those terms and conditions, including but not limited to network access, recorded sessions, confidentiality, content
restrictions, disclosure provisions, and other intellectual property rights. We have not faced litigation on these agreements or the
provisions therein and accordingly there is uncertainty as to whether any or all of these protective provisions would be
enforceable.

Risks Related to the Ownership of Class A Common Stock, Our Status as a Public Company, and the Tax Receivable
Agreement

Our quarterly operating results have fluctuated in the past and may do so in the future, which could cause our stock price to
decline.

Our quarterly operating results have historically fluctuated due to seasonality, changes in consumer behavior, and changes
in our business, and our future operating results may vary significantly from quarter to quarter due to a variety of factors, many
of which are beyond our control. You should not rely on period-to-period comparisons of our operating results as an indication
of our future performance. Factors that may cause fluctuations in our quarterly operating results include, but are not limited to,
the following:

» timing of our costs incurred in connection with the launch of new offerings and the delay in receiving revenue from
these new offerings, which delay may last for several years;

»  seasonal variation driven by the seasonal nature of traditional academic calendars;
» changes in Learner purchases, utilization, and retention levels in our offerings;

» changes in our key metrics or the methods used to calculate our key metrics;

» changes in our pricing;

*  changes in the mix of our product offerings;

* timing and amount of our marketing and sales expenses;

*  costs necessary to improve and maintain our software platform;

* write-downs or write-offs, restructuring, and impairment, or other charges; and

» changes in the prospects of the economy generally, which could alter current or prospective customers’ spending
priorities or could increase the time it takes us to launch new offerings.

Our operating results may fall below the expectations of market analysts and investors in some future periods, which could
cause the market price of Class A Common Stock to decline substantially.

The trading price of the shares of Class A Common Stock may be volatile, and purchasers of the Class A Common Stock
could incur substantial losses.

Our stock price may be volatile. The stock market in general and the market for technology companies and learning
technology companies in particular have experienced extreme volatility that has often been unrelated to the operating
performance of particular companies. The market price for our Class A Common Stock may be influenced by many factors,
including:

» actual or anticipated variations in our operating results;

» changes in financial estimates by us or by any securities analysts who might cover our stock;
» changes in laws and regulations affecting our business;

»  conditions or trends in our industry;

» changes as a result of macroeconomic events;

» stock market price and volume fluctuations of comparable companies and, in particular, those that operate in the
software and information technology industries;

* announcements by us or our competitors of new product or service offerings, significant acquisitions, strategic
partnerships, or divestitures;
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« announcements of investigations or regulatory scrutiny of our operations or lawsuits filed against us;

» the public’s reaction to our press releases, our other public announcements, and our filings with the SEC;
*  capital commitments;

* investors’ general perception of our company and our business;

* recruitment or departure of key personnel, including Charles Cohn, our Founder, Chairman, President, and Chief
Executive Officer;

+ sales of Class A Common Stock, including sales by our directors and officers or specific stockholders
« changes in our capital structure, such as future issuances of securities or the incurrence of additional debt; and
+ the volume of shares of Class A Common Stock available for public sale.

Additionally, in the past, stockholders have initiated class action lawsuits against technology companies following periods
of volatility in the market prices of these companies’ stock. Such litigation, if instituted against us, could cause us to incur
substantial costs and divert management’s attention and resources from our business.

If equity research analysts do not publish research or reports or publish unfavorable research or reports about us, our
business, or our market, our stock price and trading volume could decline.

The trading market for our Class A Common Stock may be influenced by the research and reports that equity research
analysts publish about us and our business. We do not have any control over the analysts or the content and opinions included
in their reports. The price of our stock could decline if one or more equity research analysts downgrade our stock or issue other
unfavorable commentary or research. If one or more equity research analysts ceases coverage of our company or fails to publish
reports on us regularly, demand for our stock could decrease, which in turn could cause our stock price or trading volume to
decline.

Concentration of ownership among members of our senior management, our existing directors, and principal stockholders
may prevent new investors from influencing significant corporate decisions.

Concentration of ownership among members of our senior management, our existing directors, and principal stockholders
may prevent new investors from influencing significant corporate decisions. As a result, members of our senior management,
our existing directors, and principal stockholders, would be able to significantly influence all matters requiring stockholder
approval, including the election and removal of directors, any merger, consolidation, sale of all or substantially all of our assets
or other significant corporate transactions. For example, Charles Cohn, our Founder, Chairman, President, and Chief Executive
Officer, beneficially owns a significant portion of our Common Stock. Together with his spouse, he beneficially owns
approximately 48.3% of our outstanding Class A Common Stock, assuming conversion of their Class B common stock and all
other shares of Class B common stock. So long as Mr. Cohn beneficially owns certain specified percentages of our Class A
Common Stock, Mr. Cohn will have rights to nominate up to three directors to our Board of Directors, and will also have
consent rights with respect to other parties’ nominees.

Moreover, some of these persons or entities may have interests different than yours. For example, because many of these
stockholders have held their shares for a long period, they may be more interested in selling our company to an acquirer than
other investors, or they may want us to pursue strategies that deviate from the interests of other stockholders.

We are an “emerging growth company” within the meaning of the Securities Act, and if we take advantage of certain
exemptions from disclosure requirements available to emerging growth companies, our Class A Common Stock may be less
attractive to investors.

We are an “emerging growth company,” as defined in the JOBS Act, and we may take advantage of certain exemptions and
relief from various reporting requirements that are applicable to other public companies that are not “emerging growth
companies.” In particular, while we are an “emerging growth company,” we will not be required to comply with the auditor
attestation requirements of Section 404(b) of the Sarbanes-Oxley Act of 2002, or the Sarbanes-Oxley Act; we will be subject to
reduced disclosure obligations regarding executive compensation in our periodic reports and proxy statements; and we will not
be required to hold non-binding advisory votes on executive compensation or stockholder approval of any golden parachute
payments not previously approved.

Additionally, the JOBS Act provides that an emerging growth company can take advantage of an extended transition
period for complying with new or revised accounting standards. This allows an emerging growth company to delay the
adoption of certain accounting standards until those standards would otherwise apply to private companies. We have elected not
to “opt out” of such extended transition period, which means that when a standard is issued or revised and it has different
application dates for public or private companies, we will adopt the new or revised standard at the time private companies adopt
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the new or revised standard and will do so until such time that we either (i) irrevocably elect to “opt out” of such extended
transition period or (ii) no longer qualify as an emerging growth company.

We will be an “emerging growth company” until the fiscal year-end following the fifth anniversary of the completion of
TPG Pace’s initial public offering (October 2025), though we may cease to be an “emerging growth company” earlier under
certain circumstances, including if (i) we have more than $1,235,000 thousand in annual revenue in any fiscal year, (ii) the
market value of our shares of common stock that is held by non-affiliates exceeds $700,000 thousand as of any June 30 or (iii)
we issue more than $1,000,000 thousand of non-convertible debt over a three-year period. As the fifth anniversary of the
closing date of the TPG Pace’s initial public offering occurs in 2025, we will no longer be an “emerging growth company”
starting with our Annual Report on Form 10-K for the year ended December 31, 2025, and as a result, will no longer be able to
take advantage of the exemptions listed above.

The exact implications of the JOBS Act are subject to interpretation and guidance by the SEC and other regulatory
agencies, and we cannot assure you that we will be able to take advantage of all of the benefits of the JOBS Act. Additionally,
investors may find our Class A Common Stock less attractive to the extent we rely on the exemptions and relief granted by the
JOBS Act. If some investors find our Class A Common Stock less attractive as a result, there may be a less active trading
market for our Class A Common Stock and our stock price may decline or become more volatile.

If we fail to maintain effective internal control over financial reporting and effective disclosure controls and procedures, we
may not be able to accurately report our financial results in a timely manner or prevent fraud, which may adversely affect
investor confidence in our company.

We are required to comply with the SEC’s rules implementing Sections 302 and 404 of the Sarbanes-Oxley Act, which
require management to certify financial and other information in our quarterly and annual reports and provide an annual
management report on the effectiveness of controls over financial reporting. Our independent registered public accounting firm
will not be required to formally attest to the effectiveness of our internal control over financial reporting pursuant to Section
404 until we are no longer an emerging growth company. At such time, our independent registered public accounting firm may
issue a report that is adverse in the event it is not satisfied with the level at which our controls are documented, designed, or
operating.

When evaluating our internal control over financial reporting, we may identify material weaknesses that we may not be
able to remediate in time to meet the applicable deadline imposed upon us for compliance with the requirements of Section 404.
If we identify any material weaknesses in our internal controls over financial reporting or we are unable to comply with the
requirements of Section 404 in a timely manner or assert that our internal control over financial reporting is effective, or if our
independent registered public accounting firm is unable to express an opinion as to the effectiveness of our internal control over
financial reporting once we are no longer an emerging growth company, investors may lose confidence in the accuracy and
completeness of our financial reports. As a result, the market price of the Class A Common Stock could be materially adversely
affected.

Because we do not anticipate paying any cash dividends on the Class A Common Stock in the foreseeable future, capital
appreciation, if any, will be your sole source of gains and you may never receive a return on your investment.

You should not rely on an investment in the Class A Common Stock to provide dividend income. We have not declared or
paid cash dividends on the Class A Common Stock to date. We currently intend to retain our future earnings, if any, to fund the
development and growth of our business. Additionally, the terms of any future debt agreements we may enter into are likely to
similarly preclude us from paying dividends. As a result, capital appreciation, if any, of the Class A Common Stock will be
your sole source of gain for the foreseeable future. Investors should not purchase our Class A Common Stock with the
expectation they will receive dividend income.

We are subject to risks related to taxation in the U.S.

Significant judgments based on interpretations of existing tax laws or regulations are required in determining our provision
for income taxes. Our effective income tax rate could be adversely affected by various factors, including, but not limited to,
changes in the mix of earnings in tax jurisdictions with different statutory tax rates, changes in the valuation of deferred tax
assets and liabilities, changes in existing tax policies, laws, regulations or rates, changes in the level of non-deductible expenses
(including share-based compensation), changes in the location of our operations, changes in our future levels of research and
development spending, mergers and acquisitions, or the result of examinations by various tax authorities. Although we believe
our tax estimates are reasonable, if the IRS or other taxing authority disagrees with the positions taken on our tax returns, we
could have additional tax liability, including interest and penalties. If material, payment of such additional amounts upon final
adjudication of any disputes could have a material impact on our results of operations and financial position.
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Our bylaws provide that the Court of Chancery of the State of Delaware will be the exclusive forum for certain disputes
between us and our stockholders, which could limit our stockholders’ ability to obtain a favorable judicial forum for
disputes with us or our directors, officers, or employees.

Our bylaws specify that, unless we consent in writing to the selection of an alternative forum, the Court of Chancery of the
State of Delaware will be the sole and exclusive forum for most legal actions involving actions brought against us by
stockholders; provided that, if and only if the Court of Chancery of the State of Delaware dismisses any such action for lack of
subject matter jurisdiction, such action may be brought in another state or federal court sitting in the State of Delaware. Our
bylaws provide that the federal district courts of the U.S. will be the exclusive forum for the resolution of any complaint
asserting a cause of action against us or any of our directors, officers, employees, or agents and arising under the Securities Act.
We believe these provisions may benefit us by providing increased consistency in the application of Delaware law and federal
securities laws by chancellors and judges, as applicable, particularly experienced in resolving corporate disputes, efficient
administration of cases on a more expedited schedule relative to other forums, and protection against the burdens of multi-
forum litigation. However, these provisions may have the effect of discouraging lawsuits against our directors and officers. The
choice of forum provision requiring that the Court of Chancery of the State of Delaware be the exclusive forum for certain
actions would not apply to suits brought to enforce any liability or duty created by the Exchange Act.

There is uncertainty as to whether a court would enforce such provisions, and the enforceability of similar choice of forum
provisions in other companies’ charter documents has been challenged in legal proceedings. While the Delaware courts have
determined that such choice of forum provisions are facially valid, a stockholder may nevertheless seek to bring a claim in a
venue other than those designated in the exclusive forum provisions, and there can be no assurance that such provisions will be
enforced by a court in those other jurisdictions. If a court were to find these types of provisions to be inapplicable or
unenforceable, and if a court were to find the exclusive forum provision in our bylaws to be inapplicable or unenforceable in an
action, we may incur additional costs associated with resolving the dispute in other jurisdictions, which could materially
adversely affect our business.

We are subject to changing laws and regulations regarding regulatory matters and corporate governance, and public
disclosure will increase our costs and the risk of non-compliance.

We are subject to rules and regulations by various governing bodies, including, for example, the SEC, which are charged
with the protection of investors and the oversight of companies whose securities are publicly traded, and to new and evolving
regulatory measures under applicable law. Our efforts to comply with new and changing laws and regulations have resulted in,
and our future efforts to comply likely will result in, increased general and administrative expenses.

Moreover, because these laws, regulations, and standards are subject to varying interpretations, their application in practice
may evolve over time as new guidance becomes available. This evolution may result in continuing uncertainty regarding
compliance matters and additional costs necessitated by ongoing revisions to our disclosure and governance practices. If we fail
to address and comply with these regulations and any subsequent changes, we may be subject to penalty and our business may
be harmed.

Changes to applicable U.S. tax laws and regulations or exposure to additional income tax liabilities could affect our and
Nerdy LLC’s business and future profitability.

We have no material assets other than our interest in Nerdy LLC, which holds, directly or indirectly, all of our business.
Nerdy LLC generally is not subject to U.S. federal income tax, but may be subject to certain U.S. state and local and non-U.S.
taxes. We are a U.S. corporation subject to U.S. corporate income tax on our allocable share of the income or loss of Nerdy
LLC. Further, because our operations and customers are located throughout the U.S., we and Nerdy LLC are subject to various
U.S. state and local taxes. U.S. federal, state, local, and non-U.S. tax laws, policies, statutes, rules, regulations, or ordinances
could be interpreted, changed, modified, or applied adversely to us or Nerdy LLC and may have an adverse effect on our
business, cash flows, and future profitability.

There can be no assurance that future tax law changes will not (i) increase the rate of the corporate income tax
significantly, (ii) impose new limitations on deductions, credits, or other tax benefits or (iii) make other changes that may
adversely affect our businesses, financial condition, results of operations, and cash flows. Such changes in U.S. federal income
tax laws could adversely affect our or Nerdy LLC’s business, cash flows, and future profitability, which would have an adverse
effect on our business, cash flows, and future profitability.

If we expand our business operations, including to jurisdictions in which tax laws may not be favorable, our obligations may
change or fluctuate, become significantly more complex or become subject to greater risk of examination by taxing
authorities, any of which could adversely affect our after-tax profitability and financial results.

In the event that our operating business expands domestically or internationally, our effective tax rates may fluctuate
widely in the future. Future effective tax rates could be affected by operating losses in jurisdictions where no tax benefit can be
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recorded under GAAP, changes in deferred tax assets and liabilities, or changes in tax laws. Factors that could materially affect
our future effective tax rates include, but are not limited to (i) changes in tax laws or the regulatory environment, (ii) changes in
accounting and tax standards or practices, (iii) changes in the composition of operating income by tax jurisdiction, and (iv) pre-
tax operating results of our business.

Additionally, we may be subject to significant income, withholding, and other tax obligations in the U.S. and may become
subject to taxation in numerous additional U.S. state and local and non-U.S. jurisdictions with respect to income, operations,
and subsidiaries related to those jurisdictions. Our after-tax profitability and financial results could be subject to volatility or be
affected by numerous factors, including (i) the availability of tax deductions, credits, exemptions, refunds, and other benefits to
reduce tax liabilities, (ii) changes in the valuation of deferred tax assets and liabilities, if any, (iii) the expected timing and
amount of the release of any tax valuation allowances, (iv) the tax treatment of stock-based compensation, (e) changes in the
relative amount of earnings subject to tax in the various jurisdictions, (v) the potential business expansion into, or otherwise
becoming subject to tax in, additional jurisdictions, (vi) changes to existing intercompany structure (and any costs related
thereto) and business operations, (vii) the extent of intercompany transactions and the extent to which taxing authorities in
relevant jurisdictions respect those intercompany transactions, and (viii) the ability to structure business operations in an
efficient and competitive manner. Outcomes from audits or examinations by taxing authorities could have an adverse effect on
our after-tax profitability and financial condition. Additionally, the IRS and several foreign tax authorities have increasingly
focused attention on intercompany transfer pricing with respect to sales of products and services and the use of intangibles. Tax
authorities could disagree with our intercompany charges, cross-jurisdictional transfer pricing, or other matters and assess
additional taxes. If we do not prevail in any such disagreements, our profitability may be affected.

Our after-tax profitability and financial results may also be adversely affected by changes in relevant tax laws and tax rates,
treaties, regulations, administrative practices and principles, judicial decisions, and interpretations thereof, in each case,
possibly with retroactive effect.

Our principal asset is our interest in Nerdy LLC, and, accordingly, we will depend on distributions from Nerdy LLC to pay
taxes, make payments under the Tax Receivable Agreement (as defined below), and cover our corporate and other overhead
expenses.

We are a holding company and have no material assets other than our ownership interest in Nerdy LLC. We have no
independent means of generating revenue or cash flow. To the extent the funds of Nerdy LLC are legally available for
distribution, and subject to any restrictions contained in any credit agreement to which Nerdy LLC or its subsidiaries is bound,
we intend to cause Nerdy LLC (i) to make generally pro rata distributions to its unitholders, including Nerdy Inc., in an amount
generally intended to allow the Nerdy LLC unit holders to satisfy their respective income tax liabilities with respect to their
allocable share of the income or loss of Nerdy LLC, based on certain assumptions and conventions, and (ii) to reimburse Nerdy
Inc. for its corporate and other overhead expenses. In the future, we may be limited, however, in our ability to cause Nerdy LLC
and its subsidiaries to make these and other distributions to us due to restrictions contained in any credit agreement to which
Nerdy LLC or any of its subsidiaries is bound. To the extent that we need funds and Nerdy LLC or its subsidiaries are restricted
from making such distributions under applicable law or regulation or under the terms of their financing arrangements or are
otherwise unable to provide such funds, our liquidity and financial condition could be adversely affected.

Moreover, because we have no independent means of generating revenue, our ability to make tax payments and payments
under the Tax Receivable Agreement (as defined below) is dependent on the ability of Nerdy LLC to make distributions to us in
an amount sufficient to cover our tax obligations and obligations under the Tax Receivable Agreement. This ability, in turn,
may depend on the ability of Nerdy LLC’s subsidiaries to make distributions to it. The ability of Nerdy LLC, its subsidiaries,
and other entities in which it directly or indirectly holds an equity interest to make such distributions will be subject to, among
other things, (i) the applicable provisions of Delaware law (or other applicable jurisdiction) that may limit the amount of funds
available for distribution and (ii) restrictions contained in any credit agreement to which Nerdy LLC, its subsidiaries, and other
entities in which it directly or indirectly holds an equity interest are bound. To the extent that we are unable to make payments
under the Tax Receivable Agreement for any reason, such payments will accrue interest until paid.

We may be required to make payments under the Tax Receivable Agreement (as defined below) for certain tax benefits that
we may claim, and the amounts of such payments could be substantial.

We have a tax receivable agreement with Nerdy LLC unit holders (other than us) (the “TRA Holders”) (the “Tax
Receivable Agreement”). The Tax Receivable Agreement generally will provide for the payment by us to the TRA Holders of
85% of the net cash savings, if any, in U.S. federal, state, and local income tax that we actually realize in periods after the
reverse recapitalization as a result of: (i) certain increases in tax basis that occur as a result of (A) the reverse recapitalization
(including as a result of cash received in the reverse recapitalization and debt repayment occurring in connection with the
reverse recapitalization) or (B) exercises of the Nerdy LLC redemption right or call right; and (ii) imputed interest deemed to be
paid by us as a result of, and additional basis arising from, any payments under the Tax Receivable Agreement. We will retain
the benefit of the remaining 15% of these net cash savings.
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The term of the Tax Receivable Agreement commenced upon the completion of the reverse recapitalization and will
continue until all tax benefits that are subject to the Tax Receivable Agreement have been utilized or expired and all required
payments are made, unless we exercise its right to terminate the Tax Receivable Agreement (or the Tax Receivable Agreement
is terminated due to other circumstances described below) and we make the termination payment specified in the Tax
Receivable Agreement.

The payment obligations under the Tax Receivable Agreement are our obligation and not obligations of Nerdy LLC, and
we expect that the payments we will be required to make under the Tax Receivable Agreement will be substantial. Estimating
the amount and timing of our realization of tax benefits subject to the Tax Receivable Agreement is by its nature imprecise. The
actual increases in tax basis covered by the Tax Receivable Agreement, as well as the amount and timing of our ability to use
any deductions (or decreases in gain or increases in loss) arising from such increases in tax basis, are dependent upon
significant future events, including but not limited to the timing of the redemptions of units of Nerdy LLC (“OpCo Units”), the
price of Class A Common Stock at the time of each redemption, the extent to which such redemptions are taxable transactions,
the amount of tax basis associated with the OpCo Units of the redeeming holder at the time of the relevant redemption, the
depreciation and amortization periods that apply to the increase in tax basis, the amount, character, and timing of taxable
income Nerdy LLC generates in the future, the timing and amount of any earlier payments that we may have made under the
Tax Receivable Agreement, the U.S. federal income tax rate then applicable to us, and the portion of our payments under the
Tax Receivable Agreement that constitute imputed interest or give rise to depreciable or amortizable tax basis. Accordingly,
estimating the amount and timing of payments that may become due under the Tax Receivable Agreement is also by its nature
imprecise. For purposes of the Tax Receivable Agreement, net cash savings in tax generally will be calculated by comparing
our actual tax liability (determined by using the actual applicable U.S. federal income tax rate and certain simplifying
assumptions with respect to state and local income taxes) to the amount it would have been required to pay had it not been able
to utilize any of the tax benefits subject to the Tax Receivable Agreement. The amount and timing of any payments under the
Tax Receivable Agreement are dependent upon significant future events, including those noted above in respect of estimating
the amount and timing of our realization of tax benefits.

In certain cases, payments under the Tax Receivable Agreement may be accelerated and/or significantly exceed the actual
benefits, if any, we realize in respect of the tax attributes subject to the Tax Receivable Agreement.

If the Tax Receivable Agreement terminates early (at our election or due to other circumstances, including our breach of a
material obligation thereunder or upon the election of the TRA Holders in connection with certain changes of control described
below), we would be required to make an immediate payment to each TRA Holder equal to the present value of the anticipated
future payments to be made by it under the Tax Receivable Agreement (determined by applying a discount rate equal to the
lesser of (i) 6.5% and (ii) one-year Secured Overnight Financing Rate (“SOFR”) (or a replacement rate, if applicable) plus 150
basis points) and the aggregate amount of such early termination payments is expected to be substantial. The calculation of
anticipated future payments will be based upon certain assumptions and deemed events set forth in the Tax Receivable
Agreement, including that (i) we have sufficient income to fully utilize the tax attributes covered by the Tax Receivable
Agreement, (ii) net operating losses and credits that are available as of the termination are utilized through the earlier of the
scheduled expiration of such losses or credits or the fifth anniversary of the termination, (iii) the applicable tax rates will be
those specified by law as in effect as of the termination date, (iv) non-amortizable asset basis is utilized on an accelerated
timeline, and (v) any OpCo Units (other than those held by us) outstanding on the termination date are deemed to be redeemed
on the termination date. Any early termination payment may be made significantly in advance of, and may materially exceed,
the actual realization, if any, of the future tax benefits to which the early termination payment relates.

If we experience a change of control (as defined under the Tax Receivable Agreement, which includes certain mergers,
asset sales, and other forms of business combinations and certain changes to the composition of our board), the Tax Receivable
Agreement will remain in effect with respect to each TRA Holder (provided that certain valuation assumptions applicable to an
early termination of the Tax Receivable Agreement, including that there will be sufficient income to utilize all tax attributes
covered by the Tax Receivable Agreement, will be utilized to determine the payments to be made under the Tax Receivable
Agreement), unless such TRA Holder elects (or the representative of the TRA Holders causes all of the TRA Holders to elect)
to receive its early termination payment in connection with the change of control transaction, in which case the Tax Receivable
Agreement will terminate with respect to such TRA Holder as described in the paragraph above. Any payment made under the
Tax Receivable Agreement following a change of control may be made significantly in advance of, and may materially exceed,
the actual realization, if any, of the future tax benefits to which such payment relates.

If the Tax Receivable Agreement terminates early (in the situations described above), our obligations under the Tax
Receivable Agreement could have a substantial negative impact on our liquidity and could have the effect of delaying,
deferring, or preventing certain mergers, asset sales, or other forms of business combinations or changes of control that could be
in the best interests of holders of Class A Common Stock. If our obligation to make payments under the Tax Receivable
Agreement is accelerated by election of the TRA Holders in connection with a change of control, we generally expect the
accelerated payments due under the Tax Receivable Agreement to be funded out of the proceeds of the change of control

32



Table of Contents

transaction giving rise to such acceleration. However, we may be required to fund such payment from other sources, and, as a
result, any early termination of the Tax Receivable Agreement could have a substantial negative impact on our liquidity. We do
not currently expect to cause an acceleration due to our breach, and we do not currently expect that we would elect to terminate
the Tax Receivable Agreement early, except in cases where the early termination payment would not be material. There can be
no assurance that we will be able to meet our obligations under the Tax Receivable Agreement.

If our payment obligations under the Tax Receivable Agreement are accelerated in connection with certain mergers, other
Sforms of business combinations, or other changes of control, the consideration payable to holders of our Class A Common
Stock could be substantially reduced.

If we experience a change of control (as defined under the Tax Receivable Agreement, which includes certain mergers,
asset sales, and other forms of business combinations and certain changes to the composition of our Board of Directors), then
our obligations under the Tax Receivable Agreement would be based upon certain assumptions and deemed events set forth in
the Tax Receivable Agreement, and, in such situations, payments under the Tax Receivable Agreement may be made
significantly in advance of, and may materially exceed, the actual realization, if any, of the future tax benefits to which the
payment relates. As a result of our payment obligations under the Tax Receivable Agreement, holders of our Class A Common
Stock could receive substantially less consideration in connection with a change of control transaction than they would receive
in the absence of such obligation. Further, our payment obligations under the Tax Receivable Agreement will not be
conditioned upon the TRA Holders having a continued interest in us or Nerdy LLC, and the rights of the TRA Holders
(including the right to receive payments) under the Tax Receivable Agreement are generally transferable by the TRA Holders
as long as the transferee of such rights has executed and delivered or in connection with such transfer executes and delivers, a
joinder to the Tax Receivable Agreement. Accordingly, the TRA Holders’ interests may conflict with those of the holders of
our Class A Common Stock.

We will not be reimbursed for any payments made under the Tax Receivable Agreement in the event that any tax benefits
are subsequently disallowed.

Payments under the Tax Receivable Agreement will be based on certain tax reporting positions, and the IRS or another tax
authority may challenge all or part of the tax basis increases upon which payment under the Tax Receivable Agreement are
based, as well as other related tax positions we take, and a court could sustain such challenge. The TRA Holders will not
reimburse us for any payments previously made under the Tax Receivable Agreement if any tax benefits that have given rise to
payments under the Tax Receivable Agreement are subsequently disallowed, except that excess payments made to any TRA
Holder will be netted against future payments that would otherwise be made to such TRA Holder, if any, after our
determination of such excess (which determination may be made a number of years following the initial payment and after
future payments have been made). As a result, in such circumstances, we could make payments that are greater than our actual
cash tax savings, if any, and may not be able to recoup those payments, which could materially adversely affect our liquidity.

In certain circumstances, Nerdy LLC will be required to make tax distributions to the Nerdy LLC unitholders, including us,
and the tax distributions that Nerdy LLC will be required to make may be substantial. The Nerdy LLC tax distribution
requirement may complicate our ability to maintain our intended capital structure.

Nerdy LLC will generally make quarterly tax distributions, to the Nerdy LLC unitholders, including us. Such distributions
will be pro rata and be in an amount sufficient to cause each Nerdy LLC unitholder to receive a distribution at least equal to
such Nerdy LLC unitholder’s allocable share of net taxable income (calculated under certain assumptions) multiplied by an
assumed tax rate. The assumed tax rate for this purpose will be the combined maximum U.S. federal, state, and local income tax
rate that may potentially apply to any member for the applicable taxable year. The highest marginal U.S. federal income tax rate
applicable to corporations is significantly lower than the highest marginal U.S. federal income tax rate applicable to non-
corporate taxpayers. Additionally, the per-OpCo unit taxable income allocable to us will likely be lower than the per-OpCo unit
taxable income allocated to other Nerdy LLC unitholders. As a result of these disparities, we may receive tax distributions from
Nerdy LLC significantly in excess of our actual tax liability and our obligations under the Tax Receivable Agreement.

The receipt of such excess distributions would complicate our ability to maintain certain aspects of our capital structure.
Such cash, if retained (or reinvested in Nerdy LLC without an accompanying stock dividend with respect to our Class A
Common Stock), could cause the value of an OpCo unit to deviate from the value of a share of Class A Common Stock. If we
retain such cash balances (or reinvests such balances in Nerdy LLC without an accompanying stock dividend with respect to
our Class A Common Stock), the other Nerdy LLC unitholders would benefit from any value attributable to such accumulated
or reinvested cash balances as a result of their exercise of the OpCo redemption right. We intend to take steps to eliminate any
material cash balances. Such steps could include distributing such cash balances as dividends on our Class A Common Stock
and reinvesting such cash balances in Nerdy LLC for additional OpCo Units (with an accompanying stock dividend with
respect to our Class A Common Stock).
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The tax distributions to the Nerdy LLC unitholders may be substantial and may, in the aggregate, exceed the amount of
taxes that OpCo would have paid if it were a similarly situated corporate taxpayer. Funds used by Nerdy LLC to satisfy its tax
distribution obligations will generally not be available for reinvestment in its business.

Delaware law and our Governing Documents contain certain provisions, including anti-takeover provisions, that limit the
ability of stockholders to take certain actions and could delay or discourage takeover attempts that stockholders may
consider favorable.

Our Certificate of Incorporation, Bylaws, and the Delaware General Corporation Law, contain provisions that could have
the effect of rendering more difficult, delaying, or preventing an acquisition deemed undesirable by our Board and therefore
depress the trading price of our Class A Common Stock. These provisions could also make it difficult for stockholders to take
certain actions, including electing directors who are not nominated by the current members of our Board of Directors or taking
other corporate actions, including effecting changes in our management. Among other things, our governing documents,
include provisions regarding:

« the ability of our Board to issue shares of preferred stock, including “blank check” preferred stock, and to determine
the price and other terms of those shares, including preferences and voting rights, without stockholder approval, which
could be used to significantly dilute the ownership of a hostile acquirer;

+ the limitation of the liability of, and the indemnification of, our directors and officers;

» a prohibition on stockholder action by written consent, which forces stockholder action to be taken at an annual or
special meeting of stockholders after such date and could delay the ability of stockholders to force consideration of a
stockholder proposal or to take action, including the removal of directors;

+ the requirement that a special meeting of stockholders may be called only by the Chief Executive Officer, the
Chairman of the Board, or our Board, which could delay the ability of stockholders to force consideration of a
proposal or to take action, including the removal of directors;

«  controlling the procedures for the conduct and scheduling of board of directors and stockholder meetings;

« the ability of our Board to amend the bylaws, which may allow our Board to take additional actions to prevent an
unsolicited takeover and inhibit the ability of an acquirer to amend the bylaws to facilitate an unsolicited takeover
attempt; and

« advance notice procedures with which stockholders must comply to nominate candidates to our Board or to propose
matters to be acted upon at a stockholders’ meeting, which could preclude stockholders from bringing matters before
annual or special meetings of stockholders and delay changes in our Board, and also may discourage or deter a
potential acquirer from conducting a solicitation of proxies to elect the acquirer’s own slate of directors or otherwise
attempting to obtain control of our company.

These provisions, alone or together, could delay or prevent hostile takeovers and changes in control or changes in our Board or
management.

Our failure to meet the New York Stock Exchange’s continued listing requirements could result in a delisting of our Class A
Common Stock.

If we fail to satisfy the continued listing requirements of the New York Stock Exchange (“NYSE”), such as the corporate
governance requirements or the minimum closing bid price requirement, NYSE may take steps to delist our Class A Common
Stock. Such a delisting would likely have a negative effect on the trading price of our Class A Common Stock and could impair
our stockholders’ ability to sell or purchase our Class A Common Stock when they wish to do so. In the event of a delisting, we
can provide no assurance that any action taken by us to restore compliance with listing requirements would allow our Class A
Common Stock to become listed again, stabilize the market price or improve the liquidity of our Class A Common Stock, or
prevent future non-compliance with the listing requirements of NYSE.

ITEM 1B. UNRESOLVED STAFF COMMENTS.
Not applicable.

ITEM 1C. CYBERSECURITY.

Our Board of Directors, recognizing the importance of maintaining the trust and confidence of our Learners, Experts,
Institutional customers, clients, business partners, and employees, has delegated oversight of our cybersecurity risk
management to the Audit Committee. Our cybersecurity policies, standards, processes, and practices have been established as
part of our risk management program and are based on recognized frameworks, including as adopted by the National Institute
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of Standards and Technology (the “NIST”). In general, we seek to address cybersecurity risks through a cross-functional
approach focused on preserving the confidentiality, security, and availability of the information that we collect and store by
identifying, preventing, and mitigating cybersecurity threats and effectively responding to cybersecurity incidents when they
occur.

Our cybersecurity program focuses on these key areas:

*  Governance: The Audit Committee has oversight of cybersecurity risk management and regularly interacts with our
Chief Technology Officer (“CTO”) and other members of management.

*  Education and Awareness: We provide regular, mandatory training for personnel regarding cybersecurity threats to
equip them with effective tools to address and mitigate cybersecurity threats, and to communicate our information
security policies, standards, processes, and practices.

*  Cross-Functional Approach: We employ a cross-functional approach to identifying, preventing, and mitigating
cybersecurity threats and incidents, while also implementing controls and procedures that provide for the prompt
escalation of certain cybersecurity incidents so that decisions regarding the public disclosure and reporting of such
incidents can be made by management in a timely manner.

»  Third-Party Risk Management: We have adopted a risk-based approach to identifying and overseeing cybersecurity
risks presented by third parties, including vendors, service providers, and other external users of our systems, as well
as the systems of third parties that could adversely impact our business in the event of a cybersecurity incident
affecting those third-party systems.

»  Technical Safeguards: We deploy technical safeguards designed to protect our information systems from cybersecurity
threats, including firewalls, intrusion prevention and detection systems, anti-malware functionality, and access
controls, which are evaluated and revised through vulnerability and cybersecurity threat assessments.

*  Incident Response and Recovery Planning: We maintain incident response and recovery plans addressing our response
to a cybersecurity incident, and such plans are tested and evaluated on a regular basis.

We engage in the periodic assessment and testing of our policies, standards, processes, and practices designed to address
cybersecurity threats and incidents. These efforts include internal and external activities, including reviews of our information
security control environment, assessments, tabletop exercises, threat modeling, vulnerability testing, and other exercises
focused on evaluating the effectiveness of our cybersecurity measures and planning, and information security maturity
assessments.

The Audit Committee receives regular presentations and reports on cybersecurity risks. Those presentations and reports
have covered or will cover topics such as recent developments, evolving standards, vulnerability assessments, third-party and
independent reviews, the threat environment, and technological and peer company trends. The Audit Committee also receives
prompt and timely information regarding any cybersecurity incident that meets established reporting thresholds, as well as
ongoing updates regarding any such incident until it has been addressed. On an annual basis, the Audit Committee discusses the
Company’s approach to cybersecurity risk management with the members of the management team, including the CTO and the
Vice President, Engineering and Security.

The CTO and Vice President, Engineering and Security in coordination with our Chief Executive Officer (“CEO”), Chief
Financial Officer (“CFO”), and Chief Legal Officer (“CLO”), among others, work collaboratively across functions to
implement a program designed to protect our information systems from cybersecurity threats and to promptly respond to any
cybersecurity incidents in accordance with our incident response and recovery plans. Through ongoing communication, we
monitor the prevention, detection, mitigation, and remediation of cybersecurity threats and incidents in real time, and report
such threats and incidents to the Audit Committee when appropriate.

Our CTO has served in various roles in information technology and information security for over a decade, and holds a
doctorate in mathematics from the London School of Economics and Political Science. The Vice President, Engineering and
Security has served in various roles in information technology for over 25 years. Our CEO, CFO and CLO each hold degrees in
their respective fields, and each have experience managing risks, including risks arising from cybersecurity threats.

Cybersecurity threats, including as a result of any previous cybersecurity incidents, have not materially affected the
Company, including our business strategy, results of operations, or financial condition. Depending on their nature,
cybersecurity threats in the future may materially affect our business strategy, results of operations, or financial condition. See
“Risk Factors” in Part I, Item 1A of this report.
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ITEM 2. PROPERTIES.

Our corporate headquarters is located at 8001 Forsyth Blvd., Suite 1050, St. Louis, Missouri 63105 with a lease term that
expires in April 2031, with two extension options. We believe that our facilities are adequate to meet our needs for the
immediate future and that we will be able to secure additional space due to the expiration of our current lease or the expansion
of our operations, as necessary, and if needed.

ITEM 3. LEGAL PROCEEDINGS.

For information regarding our legal proceedings, refer to “Commitments and Contingencies” in Note 17 within “Notes to
Consolidated Financial Statements” in Part II, Item 8 of this report, which is incorporated herein by reference.

Pursuant to SEC regulations, the Company is required to disclose certain information about environmental proceedings
with a governmental entity as a party if the Company reasonably believes such proceedings may result in monetary sanctions,
exclusive of interest and costs, above a stated threshold. Pursuant to such SEC regulations, the Company has elected to use a
threshold of $1,000 thousand for purposes of determining whether disclosure of any such proceedings is required. Applying this
threshold, there are no such environmental proceedings pending as of the filing date of this report or that were resolved during
the fourth quarter of 2024.

ITEM 4. MINE SAFETY DISCLOSURES.
Not applicable.
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PART II

ITEM 5. MARKET FOR REGISTRANT’S COMMON EQUITY, RELATED STOCKHOLDER MATTERS AND
ISSUER PURCHASES OF EQUITY SECURITIES.

Market for Common Stock and Dividends

Our Class A common stock, par value $0.0001 per share (the “Class A Common Stock) is traded on the New York Stock
Exchange (the “NYSE”) under the symbol, “NRDY”. Our Class B common stock, par value $0.0001 per share (the “Class B
Common Stock”) is not traded on any established public trading market.

On February 13, 2025, there were approximately 38 stockholders and 21 stockholders of our Class A Common Stock and
Class B Common Stock, respectively. The actual number of Class A Common Stock is greater than this number of record
holders and includes stockholders who are beneficial owners, but whose shares are held in street name by brokers and other
nominees. We did not pay any cash dividends on our Class A Common Stock during the year ended December 31, 2024, nor do
we have plans to pay cash dividends on our common stock in the foreseeable future.

The information required under this Item 5 concerning equity compensation plan information is set out under Part III, Item
12 of this report and is incorporated herein by this reference.

Issuer Purchases of Equity Securities

There were no purchases of equity securities by the issuer or affiliated purchasers, as defined in Rule 10b-18(a)(3) the
Securities Exchange Act of 1934, during the fourth quarter of 2024.

Performance Graph

We are a “smaller reporting company,” as defined by Item 10(f)(1) of Regulation S-K, and therefore are not required to
provide the information required by paragraph (e) of Item 201 of Regulation S-K.

ITEM 6. [RESERVED]
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ITEM 7. MANAGEMENT’S DISCUSSION AND ANALYSIS OF FINANCIAL CONDITION AND RESULTS OF
OPERATIONS.

The following discussion summarizes the significant factors affecting the consolidated operating results, financial
condition, liquidity, and capital resources of Nerdy Inc. The following discussion should be read in conjunction with the
financial statements under Part II, Item 8 of this report, “Cautionary Note On Forward-Looking Statements” on page 1 of this
report, and “Risk Factors” in Part I, Item 1A of this report. This section of this report generally discusses 2024 and 2023 items
and year-to-year comparisons between 2024 and 2023. Discussions of 2022 items and year-to-year comparisons between 2023
and 2022 are not included in this report, and can be found in “Management’s Discussion and Analysis of Financial Condition
and Results of Operations” in Nerdy Inc.’s Annual Report on Form 10-K for the year ended December 31, 2023 filed with the
SEC on February 27, 2024,

OVERVIEW

We operate a platform for live online learning. Our mission is to transform the way people learn through technology. Our
purpose-built proprietary platform leverages technology, including artificial intelligence (“Al”), to connect students, users,
parents, guardians, and purchasers (“Learner(s)”) of all ages to tutors, instructors, subject matter experts, educators, and other
professionals (“Expert(s)”), delivering superior value on both sides of the network. Our comprehensive learning destination
provides learning experiences across numerous subjects and multiple formats, including Learning Memberships, one-on-one
instruction, small group tutoring, large format classes, tutor chat, essay review, adaptive assessments, and self-study tools. Our
flagship business, Varsity Tutors LLC (“Varsity Tutors”), is one of the nation’s largest platforms for live online tutoring and
classes. Our solutions are available directly to Learners (“Consumer(s)”), as well as through education systems
(“Institution(s)”). Our platform offers Experts the opportunity to generate income from the convenience of home, while also
increasing access for Learners by removing barriers to high-quality live online learning. Our offerings include Varsity Tutors
for Schools, a product suite that leverages our platform capabilities to offer high-dosage tutoring and our online learning
solutions to Institutions. We have built a diversified business across the following audiences: K-8, High School, College,
Graduate School, and Professional.

Seasonality of our Business

We have experienced in the past, and expect to continue to experience seasonal fluctuations in our revenue and earnings
due to Learner and Institutional spending and consumption habits, and the timing of the academic year. Historically, we
experience lower than normal revenue during the summer when schools and universities are out of session in the United States
(the “U.S.”) and when people travel for vacations and holidays. Due to seasonality, comparisons of our historical quarterly
results of operations on a sequential basis may not provide meaningful insight into our overall financial performance.

KEY FINANCIAL AND OPERATING METRICS
We monitor the following key operating metrics, among others, to evaluate the performance of our business.

“Active Member(s)” is defined as the number of Learners with an active paid Learning Membership as of the date
presented. Variations in the number of Active Members are due to changes in demand for our solutions, seasonality, testing
schedules, the extension of Learning Memberships to additional Consumer audiences, and the launch of new membership
options. As a result, we believe Active Members is a key indicator of our ability to attract, engage, and retain Learners. Active
Members exclude EduNation Limited, a company incorporated in England and Wales (“First Tutors UK”), as well as our
Institutional business. Our Active Member count as of December 31, 2024 was lower when compared to December 31, 2023
due to a higher mix of lower frequency Learning Memberships during 2024.

Active Members in December 31, September 30, June 30, March 31,  December 31, September 30,
thousands 2024 2024 2024 2024 2023 2023
Active Members 37.5 39.7 35.5 46.1 40.7 39.5
YoY change (8)% 1% 15% 40% 101% 250%

“Active Experts” is defined as the number of Experts who have instructed one or more sessions in a given period. Active
Experts also includes our Institutional business, but excludes First Tutors UK. The following table summarizes Active Experts
for the periods presented. Our Active Expert count during the year ended December 31, 2024 was primarily driven by higher
Institutional active Experts when compared to the prior year period, which reflects the continued scaling of our Institutional
business.

38



Table of Contents

Year Ended
December 31, Change
Active Experts in thousands 2024 2023 %
Active Experts 20.2 17.2 17%
RESULTS OF OPERATIONS

Year Ended December 31,
dollars in thousands 2024 % 2023 %
Revenue $ 190,231 100 % $ 193,399 100 %
Cost of revenue 61,837 33 % 56,952 29 %
Gross Profit 128,394 67 % 136,447 71 %
Sales and marketing expenses 71,623 37 % 68,448 36 %
General and administrative expenses 126,879 67 % 125,570 65 %
Operating Loss (70,108) (37)% (57,571) (30)%
Unrealized loss on derivatives, net — — % 13,385 7 %
Interest income (3,104) 2)% (3,377) 2)%
Other expense (income), net 23 — % (19) — %
Loss before Income Taxes (67,027) (35)% (67,560) (35)%
Income tax expense 115 — % 109 — %
Net Loss (67,142) (35)% (67,669) (35)%

Revenue

Revenue for the year ended December 31, 2024 declined primarily due to lower average revenue per member per month
(“ARPM”) in our Consumer business, partially offset by higher revenues in our Institutional business. Revenue for the year
ended December 31, 2023 included legacy Package revenue of $15,850 thousand that did not recur in the current year period
due to the completion of the transition to Learning Memberships in our Consumer business.

The following table presents the Company’s revenue by business category for the periods presented.

Year Ended December 31, Change
dollars in thousands 2024 % 2023 % $ %
Consumer $ 154,230 81 % § 158,654 82 % (4,424) 3)%
Institutional 35,277 18 % 33,815 17 % 1,462 4 %
Other (a) 724 1 % 930 1 % (206) (22)%
Revenue $ 190,231 100 % $ 193,399 100 % $§ (3,168) 2)%

(a) Other consists of EduNation Limited, a company incorporated in England and Wales (“First Tutors UK”) and other services.
Cost of Revenue and Gross Profit

The following table sets forth our cost of revenue and gross profit for the periods presented.

Year Ended
December 31, Change
dollars in thousands 2024 2023 $ %
Revenue $ 190,231 §$193,399 $ (3,168) (2)%
Cost of revenue 61,837 56,952 4,885 9 %
Gross Profit $ 128,394 §$ 136,447 § (8,053)  (6)%
% Margin 67 % 71 %

Cost of revenue for the year ended December 31, 2024 increased due to higher Expert costs of $4,096 thousand, primarily
related to higher utilization of tutoring sessions across Learning Memberships in our Consumer business and the continued
scaling of our Institutional business.
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Gross margin for the year ended December 31, 2024 decreased primarily due to lower ARPM coupled with higher
utilization of tutoring sessions across Learning Memberships in our Consumer business and higher substitution costs during the
first half of the year in our Institutional business. We have introduced improvements to our marketplace infrastructure systems,
including session scheduling enhancements, invoice automation improvements, and changes to the tutor placement and
substitution program logic. We believe these enhancements will improve the customer experience due to the higher reliability
level of our marketplace infrastructure systems and improve gross margins by lowering costs.

Operating Expenses

The following table sets forth our operating expenses for the periods shown:

Year Ended
December 31, Change
dollars in thousands 2024 2023 $ %
Sales and marketing expenses $ 71623 $ 68448 $ 3,175 5%
General and administrative expenses 126,879 125,570 1,309 1%
Total operating expenses $ 198,502 $ 194,018 $ 4,484 2 %

Sales and Marketing

Sales and marketing expenses for the year ended December 31, 2024 and 2023 included non-cash stock-based
compensation of $2,345 thousand and $2,795 thousand, respectively. Excluding these impacts in both periods, sales and
marketing expenses increased $3,625 thousand, or 5%.

Sales and marketing increases were driven by investments in our Institutional sales organization which were made to drive
customer acquisition, brand awareness, and reach, including through signing up school districts with access to the Varsity
Tutors platform, which is a strategy to introduce school districts to the platform and ultimately convert them to our fee-based
offerings. These investments were partially offset by Consumer marketing efficiency gains.

General and Administrative

General and administrative expenses include compensation for certain employees, support services, product and
development expenses intended to support continued innovation, and other operating expenses. Product and development costs
were $43,928 thousand and $40,859 thousand for the years ended December 31, 2024 and 2023, respectively, an increase of
$3,069 thousand. Product and development costs include compensation for employees on our product, engineering, and design
teams who are responsible for developing new and improving existing offerings, maintaining our website, improving
efficiencies across our organization, and third-party expenses.

General and administrative expenses for the year ended December 31, 2024 included non-cash stock-based compensation,
of $38,744 thousand. General and administrative expenses for the year ended December 31, 2023 included non-cash stock-
based compensation, costs related to the warrant and earnout transactions, a provision for legal settlement, and restructuring

costs of $41,474 thousand, $1,940 thousand, $1,250 thousand, and $841 thousand, respectively. Excluding these impacts in
both periods, general and administrative expenses increased $8,070 thousand, or 10%.

We believe our investments in product development and our platform-oriented approach to growth have allowed us to
launch and continuously improve our suite of ‘always on’ subscription products, including Learning Memberships for
Consumers, and our high-dosage tutoring offerings for Institutional customers. We believe these subscription and access-based
offerings simplify our operating model needed to support the organization, which allows us to maximize our investment in our
unified platform.

Unrealized Loss on Derivatives, Net

During the year ended December 31, 2023, we recognized a net loss of $13,385 thousand related to non-cash mark-to-
market adjustments on our warrants and earnouts contracts prior to the settlement in 2023 of all of our warrants and earnouts.
We did not have any mark-to-market adjustments on our warrants and earnouts contracts during the year ended December 31,
2024 as we did not have any warrants or earnouts outstanding. For additional information on the warrant and earnout
transactions, refer to Notes 1, 4, and 13 within “Notes to Consolidated Financial Statements” in Part II, Item 8 of this report.

Interest Income

Interest income was $3,104 thousand for the year ended December 31, 2024, compared to $3,377 thousand for the year

ended December 31, 2023. This decrease was driven by lower interest income on our cash balances during the year ended
December 31, 2024.
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Income Tax Expense

Our effective income tax rate was (0.17)% and (0.16)% for the years ended December 31, 2024 and 2023, respectively.
Income tax expense recorded during the years ended December 31, 2024 and 2023 represents amounts owed to state authorities.
The following table presents a reconciliation of income tax expense with amounts computed at the federal statutory tax rate for
the periods presented.

Year Ended December 31,

dollars in thousands 2024 2023
Computed tax (21%) $ (14,076) $ (14,188)
Partnership outside basis adjustments 47 2,266
Income tax benefit attributable to NCI 6,180 6,979
Income tax credit (630) (1,121)
Change in valuation allowance charged to expense 11,019 11,907
State income tax benefit, net of effect on federal tax (2,699) (2,888)
Other, net 274 (2,846)
Income tax expense $ 115 § 109

LIQUIDITY AND CAPITAL RESOURCES

Sources and Uses of Cash

As of December 31, 2024 and 2023, we had cash and cash equivalents totaling $52,541 thousand and $74,824 thousand,
respectively. We have incurred cumulative losses from our operations, and we may incur additional losses in the future. Our
operations have historically been financed primarily through cash on hand and capital contributions. To the extent we generate
negative operating cash flows, it is possible that we may have to finance future operations primarily or in part from cash on
hand.

Cash Requirements

Our cash requirements within the next twelve months include working capital requirements, sales and marketing activities,
and capital expenditures. We believe our cash on hand will be sufficient to satisfy these future requirements.

Our cash requirements under our contractual obligations and commitments consist primarily of lease arrangements. See
Note 15 within “Notes to Consolidated Financial Statements” in Part II, Item 8 of this report for information on our lease
obligations and the amount and timing of future payments. As of December 31, 2024, we had no debt obligations.

The following table sets forth our cash flows.

Year Ended December 31,

dollars in thousands 2024 2023
Cash used in:

Operating activities $ (15,603) $ (7,560)

Investing activities (6,863) (6,887)

Financing activities — (1,940)
Effect of Exchange Rate Change on Cash, Cash Equivalents, and Restricted Cash (1) (20)
Net Decrease in Cash, Cash Equivalents, and Restricted Cash $ (22,467) $ (16,407)
Operating Activities

Cash used in operating activities for the year ended December 31, 2024 increased $8,043 thousand when compared to the
same period in 2023 as lower revenue and gross margin coupled with investments in our Institutional sales organization and
product development to drive innovation and support our continued growth were partially offset by favorable changes in
working capital primarily related to fluctuations in the timing of sales and collections of receivables.

Investing Activities

Cash used in investing activities was $6,863 thousand and $6,887 thousand for the years ended December 31, 2024 and
2023, respectively. Cash used in investing activities related to capital expenditures primarily for the development of internal use
software and information technology (“IT”) equipment.
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