
The application of shelf-life extension technology to 34.8 million pounds of avocados to combat food waste
The reduction of plastic in 34% of the bags we packed and shipped globally
A 19% decrease in trash sent to landfills and a 33% increase in recycling
The sponsorship of the produce industry’s first-ever diversity, equity, and inclusion initiative with the International
Fresh Produce Association.

Toour shareholders,

Fiscal 2022 proved to be a challenging year for Mission Produce, Inc. (NASDAQ:AVO) (“Mission” or the “Company”).
Various headwinds impacted our financial performance, including setbacks early in the year related to our enterprise
resource planning (ERP) conversion, as well as year-long cost inflation and sub-optimal supply conditions. Nevertheless,
we achieved many significant milestones– we proudly reached $1 billion in revenue for the first time, sold more than
580 million pounds of avocados, and grew our business with new and existing customers. We’ve advanced our position
as a global leader in the worldwide avocado business by expanding our network and advancing our business internally
to provide an enhanced experience to our growing customer base.

Avocados in 2022
In 2022, the U.S. was the world’s largest importer of avocados and imported nearly 2.4 billion pounds. Europe was the
second largest with 1.8 billion pounds imported. In the U.S., the annual sales growth in dollars of Hass avocados
increased 6.7% compared to 2021, largely driven by higher prices resulting from the lighter supply in Mexico. Despite
higher pricing, household penetration remained strong, and consumers continued to purchase avocados for their
healthy, nutrient-dense attributes.

Sourcing
2022 brought exciting sourcing advancements for our business. In July, avocados from Jalisco became certified for the
U.S. market, and Mission was one of the first importers of the region’s supply. We’ve secured a substantial market share
in the region and are using the supplemental volume to support domestic demand. We continued vertical integration
in Guatemala and Colombia with the development of approximately 3,200 hectares of avocado orchards, increasing
our year-round supply coverage with complementary growing seasons. We also maintained our position as the #1
exporter of avocados from Peru and had a record acceptance of Peruvian fruit into customer programs.

Internal Business Advancements
In 2022, we welcomed two strategic new hires to the organization to support our corporate strategy and strengthen
our organization’s leadership. Our Chief Operating Officer Tim Bulow joined us in August, overseeing our operations,
sales, and sourcing departments to maintain Mission’s position as a competitive leader in the industry. We also
appointed Cheryl Hoefs as our Senior Vice President of Sales and Marketing to capitalize on evolving opportunities in
the avocado and mango categories and to drive profitable business growth.

Additionally, we executed widescale information technology (IT) infrastructure and business application advancements
to support the developing scale of our operations. Although our business faced inevitable challenges during the
implementation stages, we are now benefiting from many long-term advantages, including improved operating agility,
increased information accessibility, and a standardized approach to scalability. The enhanced cyber security brought by
our 100%-cloud-based infrastructure also supports our enterprise risk management.

Sustainability
We published our second annual Environmental, Social, and Governance (ESG) Report, which highlights our global
commitment to sustainability. Some achievements from FY 2021 include:

We look forward to sharing our progress throughout 2022 in our next ESG report, planned for publication in the
Spring of 2023.

Looking into 2023
This year, Mission Produce will be celebrating its 40th anniversary and its third year since our Initial Public Offering
(IPO). While I’m impressed by the success and growth of the Company over the last 40 years, there is still more to
come! We’ve announced expansion plans with the opening of a new distribution center in the UK, where we strive to
capitalize on the significant opportunity to drive market growth. We also continue to increase exports from Peru,
Guatemala, Colombia, South Africa, and other regions to fill in supply gaps to meet growing global demand. We remain
committed to innovation and look forward to our continued expansion in 2023.

Toour shareholders,

A LETTER FROM MISSION’S CHIEF EXECUTIVE OFFICER AND FOUNDER,
STEVE BARNARD

End Notes: 1) Data compiled by the Hass Avocado Board using information from arrivals provided by country of origin. 2)Eurostat
Provisional Data. FruiTrop Magazine. January 2023. 3)Hass Avocado Board Category Data. 2022. 4) SUNAT, measured by the
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Sincerely,
Steve Barnard
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