Film: What Are You Doing New Year's? S —

A romantic comedy set a the same holiday house
party over the course of 6 years

What Are
You Doing

New Year’'s?

a yuletide romantic comedy

Why you may want o support us..

Why peopl foveus

The Story of "What Are You Doing
New Year's?’

Now w're ambarking on our next festure ...
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search of our lead characters, and have been auditioning actors from Hollywood's top
agencies. Additionally, we've been interviewing key crew members, to make sure we have a
professional team that gels well together and has ample preparation time for the
upcoming shoot. With a great cast and crew nearly assembled, we'll be ready to launch into
production promptly in 2020.
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Use of Funds:

‘The process of filmmaking is becoming increasingly economical as technology improves.
Thanks to better cheaper gear, our funds will go towards hard costs like skilled labor,
shooting locations, extras, props, and wardrobe. As our budget expands, so does the scale
of the production

A Note from the Producers...

In 2018, women accounted for just 8% of directors. We want to change this statistic with
your help.

Though society has made large advances in gender parity, writer/directors are still
overwhelmingly male. On a human level, that's disappointing. On a business level, that
means there's an opportunity in the marketplace. Audiences crave stories from
underserved female voices. Films like Lady Bird, Wonder Woman, and Selma are winning
auwards and setting box office records. By investing in What Are You Doing New Year's, you
would be supporting one of those voices.

In Closing

This is your chance to be  part of a film filled with warmth, laughs, and love, made by a
group of filmmakers committed to seeing their movie become a staple in holiday
programming for years to come.

Haven't you wanted to be in the film business? Come join the party!

Investor Q&A

What does your company do? -

We're a film production company, here to make funny, heartfelt entertainment everyone
can enjoy, and will revisit year after year.

Where will your company be in 5 years? -
We plan for the film to be completed, distributed and enjoyed annually, as a holiday
staple, re-running on cable and streaming in homes across the globe, as a holiday
tradition, and bringing reliable profits to our investors as a result. We've already begun
locking in cast and crew so that shooting will commence early in 2020.

Why did you choose this idea? -
This film has been years in the making. We have lterally lived this story and are excited to
share it with an audience. We also love both the romantic comedy and holiday genres, so
this project felt like the perfect film for us to bring out into the world.

Why is this a good idea, right now? What changed in the world? Why wasn’
this done a few years ago? -

Not only has technology advanced to the point where cameras and film equipment have
become so advanced that you can produce a high-quality film for a fraction of the cost, but
the appetite for motion pictures has ballooned as well. We're at an inflection point in
filmmaking, where the digital revolution and video consumption are at an all-time high..
Especially for seasonal entertainment, Companies like Netflix, Hallmark, and Lifetime are
all making more and more holiday films to compete for the growing audience.

What is your proudest accomplishment? -

Our films have been an official selection of over 25 film festivals. Our projects have
appeared on the front page of Variety, in features in Entertainment Weekly and in USA
Today. We have been nominated for major awards, including an Emmy.

How far along are you? What's your biggest obstacle? -

Our seript is polished and production-ready, our key crew members are signed on, and our
casting is underway. We will be finding the perfect cast for this ensemble comedsy,
balancing recognizable faces, impeccable comic timing, and heartfelt drama.

Our production timeline may represent the biggest obstacle. Because our film s set during
the holidays, it's important that we release it by November. This means we must film at the
beginning of 2020 to ensure that we have enough time to finish post-production and
secure a strong distribution offer.

Who are your competitors? Who is the biggest threat? -

Every year new Christmas movies are released. What makes our film unique, however, is
that it’s a different type of holiday film. While Lifetime and Hallmark set their sights on an
older, female demographic, our film is geared toward the growing millennial audience. We
fill a niche that is currently underserved in the holiday movie catalog:

What do you understand that your competitors don't? -

In the world of seasonal programming, most of the content is geared toward either family
audiences or older women. Our film is Christmas counter-programming. Our audience is
millennials as well as fans of traditional romantic comedies. You don't even have to
celebrate Christmas to love this film. If you have ever been to a party, or have simply
wanted to fall in love, this film is for you. By making a movie for this audience, I am
confident that our film will stand out from the rest of the holiday movie lineup.

How will you make money? -

Once the film is finished, we will secure distribution, with the goal of reaching domestic
and international theatrical markets, across streaming services, cable, and Blu-ray.

And the market opportunities are enormous. Of course, we all anecdotally love to watch
movies, but for a bit of perspectiv

According to the MPAA, "the global entertainment market reached $96.8 billion in 2018...
while global home entertainment increased.. to reach $55 billion."

“Three-quarters (75%) of the U.S,/Canada population, or 263 million people, went to the
cinema at least once in 2018"

“Iut 2010, uverall spending v

12 percent over 2017."
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What are the biggest risks? If you fail, what would be the reason? What has
to go right for you to succeed?

Filmmaking is a risky endeavor. We've all seen a bad movie, and worse, we've all seen a
good movie which failed to find an audience. We plan to apply a tactical marketing
strategy, and use cutting-edge techniques designed to target the exact audience hungry
for this film. Still even good films can suffer from being released at a bad time or against
stiff competition, or for other reasons beyond the filmmakers’ control. Fortunately, because
our film has a clear seasonal tie-in, we have reason to believe that the market will be ready
to show up for a film like ours.

What do you need the most help with? -

Development, production, and distribution all have their challenges, but the act of
production - the lteral act of shooting the film ~ is the phase with the most significant
costs. There are certain hard costs that can't be made up in sweat equity, which is why
we're looking for our round of funding to get this film completed. These costs include
equipment, locations, and labor.

What would you do with the money you raise? -

We're committed to putting as much of your investment up onscreen as possible. If we can
raise more money and increase our production budget, it will allow us to make a higher-
quality film: we will have more time to shoot, our equipment will be more sophisticated,
and the scope of the production can be increased. Funds will be stretched to maximum
effect, giving investors the most bang for their buck.



