
2022 Integrated Report

Simplify daily life to enjoy 
what matters most



REYNOLDS CONSUMER PRODUCTS IS A LEADING PROVIDER OF HOUSEHOLD PRODUCTS 
THAT SIMPLIFY DAILY LIFE TO ENJOY WHAT MATTERS MOST. OUR PRODUCTS MAKE 
MEALTIME AND CLEANUP JUST THAT MUCH EASIER—SO FAMILIES CAN SPEND TIME 
DOING WHAT IS MOST IMPORTANT TO THEM, TOGETHER.

ABOUT THIS REPORT
In our third annual report to stockholders, we provide an overview of Reynolds Consumer Products Inc.’s (RCP) 2022 
performance and our long-term business approach. Environmental, Social, and Governance (ESG) is a critical element of 
how we operate. We discuss key ESG issues important to our business and stakeholders in this report and are committed 
to reporting, at least annually, our progress against our goals, which were created in alignment with those published by 
the Sustainability Accounting Standards Board (SASB) and the Global Reporting Initiative (GRI) where appropriate. This 
report covers the fiscal year of January 1, 2022, through December 31, 2022, and includes all RCP operations.
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DEAR FELLOW SHAREHOLDERS,

Please join me in congratulating the more than 6,000 
employees of Reynolds Consumer Products for providing 
top-quality consumer products that are found in over 
90% of U.S. homes. 

On behalf of the Board of Directors, we are pleased to 
share the company’s 2022 results in this report. RCP’s 
management team leads with the core values of putting 
safety first, relentlessly pursuing innovation, improving 
profitability, and strengthening their culture by listening, 
learning, and evolving. The company continues to build on 
their Environmental, Social, and Governance (ESG) frame-
work, including reporting ESG metrics. 

In 2022, the company was able to restore profitability to 
three of their four business units to pre-pandemic levels, 
while growing their largest categories. The strong results in 
these three business units reflects their strong operational 
foundation as a company. In the fourth—the Reynolds Cooking 
& Baking Business Unit, there are specific plans to restore 
the business to historical levels of profitability.

On behalf of the Board, we want to thank the RCP management 
team for their leadership and commitment. While 2022 had 
both successes and challenges, I can attest that the RCP 
management team is leading with a transformational 
philosophy—seeking feedback, leveraging data, planning 
strategically, and embracing change. This approach gives 
us confidence that the company can aggressively address 
short-term issues, while also planning ahead to extend 
overall operational excellence. 

We also sincerely thank and appreciate all of RCP’s 
employees for their work throughout 2022, continuing 
to build on both the company’s operational strengths 
and developing their culture. They have once again 
demonstrated their ability to provide excellent service 
to customers and make top-quality products loved 
by consumers. 

As we continue to guide their overall strategies, I remain 
confident Reynolds Consumer Products is well-positioned 
for continued success. RCP leaders are focused on cost 
savings, growth, and profitability in order to fuel long-term 
earnings growth. 

Sincerely, 

Richard Noll 
Chairman

CHAIRMAN’S MESSAGE
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DEAR SHAREHOLDERS,

Completing our third year as a public company, I’m pleased 
to be able to share our 2022 integrated report. Our mission 
to consumers continues to be “Simplify Daily Life to Enjoy 
What Matters Most,” because each and every one of our 
products saves people time at home, so they can enjoy the 
activities that matter to them.   

In the year, I am pleased to report that three of our four 
business units recovered earnings to pre-pandemic 
profitability. However, our Reynolds Cooking & Baking 
business unit performance did not reach its potential due 
to a combination of operational inefficiencies and lower 
volume. We have launched a comprehensive plan to 
improve performance in this business unit. In addition, 
we’ve already launched new initiatives to drive increased 
operational excellence across the company. Our ability to 
learn, adapt, and change is a tremendous skill… meeting 
adversity has made us stronger.

I’m pleased to share our many wins in 2022 that reflect 
teamwork in accomplishing a shared company strategy: 

 ∫ We continue to put safety first. We finished 2022 with 
another world-class total recordable injury rate, although 
we didn’t improve over 2021 as was our goal. We will 
continue to build on our risk-based safety programming, 
going back to the fundamentals to ensure every team 
member puts safety first. 

 ∫ We delivered another year of record net revenues, growing 
7% to $3.8 billion on top of last year’s record net revenues. 

 ∫ We enter 2023 in a position of strong category lead-
ership in most of our product lines, combining the 
power of offering both brands and store brands to 
drive category growth.

 ∫ We championed price leadership, necessary to pass 
through increased costs and maintain profitability.

  
 ∫ We returned service to pre-pandemic levels. 

 ∫ Innovation remained a major source of volume in 2022, 
leaning into our emphasis on sustainable solutions and 
listening to our consumers and retailers to find growth 
opportunities.

 ∫ In building our capabilities through business transformation, 
we expanded the scope of our Reyvolution cost savings and 
growth initiatives with both short- and long-term benefits. 

One of our goals this year was to include our 2022 ESG 
scorecard in this report to share our positive trajectory 
on our goals. Overall, our ESG metrics held or improved 
against eight of nine metrics within the scorecard, with 
additional plans for continued growth. 

I sincerely appreciate our RCP employees working together 
and executing our strategies to achieve these results. I 
appreciate their ability to adjust and learn and for their 
deep commitment to individual, team, and company growth. 
I extend our gratitude to our Board of Directors for their 
guidance and support. I want to thank our shareholders 
for your continued confidence as we apply our learnings 
and expertise as we move forward in 2023. 

Sincerely,

Lance Mitchell 
Chief Executive Officer

CHIEF EXECUTIVE OFFICER'S MESSAGE
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*Adjusted Net Income, Adjusted earnings per share, and Adjusted EBITDA are non-GAAP financial measures. For a discussion of our use of these non-GAAP 
financial measures, and reconciliations of these non-GAAP financial measures to the most directly comparable GAAP financial measures, see pages 
30-31 of the Form 10-K for our fiscal year ended December 31, 2022, included in this annual report. 

ADJUSTED EBITDA  

Adjusted EBITDA Margin

Reynolds Cooking & Baking

$142M

11%

Hefty Tableware

$134M

13%

Presto Products

$96M

16%

Hefty Waste & Storage

$207M

22%

TOTAL NET REVENUES  
In millions

2020

2020

2021

2021

2022

2022

$3,817
$3,556

$3,263

EARNINGS PER SHARE 
(diluted)

$1.23
$1.54

$1.77

+7%
YoY Change 
(2022 v. 2021)

-20%
YoY Change 
(2022 v. 2021)

-19%
YoY Change 
(2022 v. 2021)

ADJUSTED NET INCOME*   
In millions

2020

2020

2021

2021

2022

2022

$269
$335

$413

ADJUSTED EBITDA*   
In millions

$546

$717

$601

-9%
YoY Change 
(2022 v. 2021)

NET INCOME  
In millions

2020

2020

2021

2021

2022

2022

$258
$324

$363

$1.28
$1.59

$1.97

ADJUSTED EARNINGS PER SHARE 
(diluted) *  

-20%
YoY Change 
(2022 v. 2021)

-20%
YoY Change 
(2022 v. 2021)
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40%
WASTE & STORAGE PRODUCTS

$946M
Hefty Waste & Storage 
Branded and store brand slider 
food storage bags, Hefty brand 
trash bags, and large volume 
store brand trash bags 

$604M
Presto Products  
Store brand food storage 
bags, trash bags, plastic 
wrap, and containers 

34%
COOKING PRODUCTS

$1,287M
Reynolds Cooking & Baking 
Branded and store brand foil, 
parchment paper, oven bags, 
wax and freezer paper, disposable 
aluminum pans, and slow cooker liners

26%
TABLEWARE

$1,000M
Hefty Tableware  
Branded and store brand disposable dishes, 
plates, bowls, platters, cups, and cutlery

2022  

Financial Performance
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NET REVENUES 
BY SEGMENT  
In millions
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WE LISTEN, LEARN, AND EVOLVE  
PRODUCTS PEOPLE LOVE

How do we find ways to make mealtime and cleanup easier and more enjoyable? We ask. 
We listen. We then look for ways to enhance our products in meaningful ways. Whether 
it’s improved packaging that’s more sustainable, a new size, or a fresh new scent.
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Understanding consumers’ needs 
drives product development 
and enhancements   
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The Hefty® team is pleased to launch Hefty® Ultra Strong™ with Fabuloso® Lemon Scent1—a fresh, vibrant 
expansion of the Fabuloso® scents consumers are passionate about! Due to the incremental growth of 
Hefty® Ultra Strong™ bags with the Fabuloso® Lavender scent—we’ve expanded to add the fan-favorite 
Fabuloso® Lemon Scent. Lemon-scented trash bags are a growing segment and our tests on bags with 
Fabuloso® Lemon reflected high purchase intent among consumers.  

Hefty® Ultra Strong™ tall kitchen bags—with Fabuloso® Lemon Scent and Arm & Hammer Continuous 
Odor Control2—work to keep homes smelling fresh. Hefty® Ultra Strong™ strength helps manage the 
toughest kitchen trash. The consumer-preferred drawstring closure makes it easy!  

THE FABULOSO® LEMON SCENT IS THE LATEST IN THE LINE EXTENSION 
WITH NEW BAG SIZES IN THE FABULOSO® LAVENDER SCENT, INCLUDING  

13-gallon tall kitchen bags with drawstring closure and odor control 
30-gallon large black bags with drawstring closure and odor control 

NOW A FRESH NEW GENERATION HAS A WIDER SELECTION 
OF SCENTS AND SIZES TO KEEP THEIR HOME FRESH!    

What’s even better is that with this launch we optimized our production process and 
reduced the footprint of our Hefty® Ultra Strong™ tall kitchen cartons while keeping 
the same thickness and bag count, which resulted in a positive environmental impact 
thanks to less materials used. Less footprint also means more boxes in a case, 
improving the use of space not only for our warehouses and trucks but also on 
customer shelves—and they fit better in the kitchen, too!

  
  
NEW FABULOSO® SCENT DRIVES GROWTH FOR THE HEFTY® WASTE PORTFOLIO!

1Fabuloso® and associated designs are trademarks of Colgate-Palmolive 
Company and are used by Reynolds Consumer Products LLC under license.

2The ARM & HAMMER trademarks are owned by Church & Dwight Co., Inc., 
 and used by Reynolds Consumer Products LLC under license. 2022 INTEGRATED REPORT // Page 09 Page 08 // REYNOLDS CONSUMER PRODUCTS INC.

REYNOLDS CONSUMER PRODUCTS IS COMMITTED TO 
DRIVING GROWTH BY LISTENING TO CONSUMERS TO FIND 
OUT WHAT THEY VALUE. GROWTH OPPORTUNITIES COME 
IN MANY FORMS, INCLUDING NEW PRODUCTS AND 
PRODUCT FEATURES AND DEVELOPING SUSTAINABLE 
PRODUCTS AND SOLUTIONS. 

HERE ARE JUST SOME OF OUR 2022 INNOVATIONS.

Consumer Preferences 
Drive Growth  

  
 
GROWTH IN SUSTAINABLE TABLEWARE

AS FEATURED ON THE COVER, THE HEFTY ECOSAVE™ LINE OF TABLEWARE PRODUCTS CONTINUED TO GROW IN 2022!   

Hefty ECOSAVE™ plates, bowls, hinged-lid containers, platters and trays are compostable*, heavy duty, microwave-safe, 
made with 95% plant-based materials and made without PFAS. They are designed to simplify all types of events, 
including backyard BBQs, family dinners, or casual entertaining! 

The product line includes 16-ounce and 28-ounce bowls, 10-inch, 9-inch, and 7-inch plates, 10-inch 3-compartment 
plates, large oval platters, 5-compartment trays and various sizes of hinged-lid containers. Product packaging 
carries the How2Recycle.Info standardized labeling for recycling instructions and the Hefty.com website carries 
additional products and up-to-date information on each product’s sustainability claims. 

*Commercially compostable only. Facilities may not 
exist in your area. Not suitable for home composting. 
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In early 2022, Presto Products upgraded our food bag offering for private label customers to up 
their categories with consumer-preferred benefits. Sold under the banners of our customer partners, 
these products represent a balanced offering of great features, top quality, and value. 

Our press-to-close quart and gallon food bags were upgraded with gusseted bottoms—so bags 
stand up on the counter for easy filling. Testing found a 91% consumer preference for gusseted 
bags in this product category. New label callouts for STAND ‘N FREEZE™ and STAND ‘N STORE™ 
Easy-Fill Bags draw consumers’ attention to the new benefit. Presto-made food bags are now the 
only private label press-to-close bags featuring gusseted bottoms that are sold in the U.S.  

Also in 2022, Presto-produced slider quart and gallon bags were upgraded with color-coded sliders 
and tracks to help consumers more easily differentiate between bag types. This gives consumers a 
visual cue with red for storage bags and blue for freezer bags. Presto slider bags also call out the easy 
open, easy close Click ‘N Lock® Zipper consumers can hear and feel, and carry a gusseted bottom so 
the bag stands up and is easy to fill.  

For both products, not only was all production converted to the new offering, but all customer 
packaging was updated to showcase the new features.  

2022 INTEGRATED REPORT // Page 11

Strength and durability are top purchase drivers for party cups. 
The new design for Hefty® 16-ounce party cups was launched in 
2022 and is 35% stronger and rated highly with consumers for 
overall liking, aesthetic appeal, ergonomics, strength, and quality 
perception! 

The new design for the 16-ounce cup unifies design elements of 
the 18-ounce design—both now have a stylized upper collar with 
an embossed Hefty® logo. The 16-ounce cups were also upgraded 
with an updated side wall rib design for added strength that is 
easy to hold.  

Hefty® 16-ounce party cups are sold in multi-colored packs of 
80 or 100—offering four colors in each package. Research has 
shown that color drives purchase, so we’re keeping colors current 
by offering a flow-through of new colors for the holiday season.  

Bright party colors—lime, tangerine, teal, and orchid—sell through 
the bulk of the year.  

Holiday party colors—darker shades of green, burgundy, gold, 
and silver—sell in the fourth quarter. 

Consumers don’t need to worry—the classic red Hefty® 18-ounce 
party cups are available all year long! 

  
THE NUMBER ONE PARTY CUP 
IN AMERICA JUST GOT BETTER  

  
PRIVATE LABEL FOOD BAGS:  
NEW CONSUMER-PREFERRED ENHANCEMENTS  
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Sustainability continues to be important to consumers. We are proud to announce 
that our Reynolds Kitchens® Pink butcher paper1 and Reynolds Kitchens Cut-Rite® 
wax paper2 passed testing and are now certified compostable on packaging. We 
also eliminated the center cardboard cores from both products to reduce materials.  

Additionally, Reynolds Kitchens® Cut-Rite® wax paper is now produced in a slightly 
smaller carton, made with 100% recycled paperboard. The smaller size allows retailers 
to fit more product on a shelf and takes up less space in kitchen drawers. 

These products both carry the How2Recycle.Info standardized labeling for recycling 
instructions. The ReynoldsBrands.com website carries up-to-date information on 
each product’s sustainability claims.  

  
TWO KITCHEN HELPERS WITH 
IMPROVED SUSTAINABILITY  

1Butcher paper—Commercially and home compostable. Facilities may not exist in your area.  
2Wax paper—Commercially compostable only. Facilities may not exist in your area. Not suitable for home composting.

TABLE  OF  CONTENTS



In 2022, Hefty® launched an exciting new tableware 
line that is compostable*, stylish, and delivers on 
the strength and quality that consumers count on 
from the Hefty® brand. The white tableware with 
a blue and green printed border are ultra-strong, 
commercially compostable, microwave-safe, 
soak-resistant, made without PFAS, and made 
with 96% plant-based materials.   

Product packages carry the USDA Certified Biobased 
96% product seal and How2Recycle.Info standardized 
labeling for recycling instructions. The Hefty.com 
website carries up-to-date information on each 
product’s sustainability claims. 

THE PRODUCT LINE INCLUDES THREE PLATE SIZES
10-inch, 9-inch, and 6-inch plates and a 12-ounce bowl. 

Compostable tableware provides consumers a 
great option for both convenience and sustainability! 

 
NEW PRODUCT LINE: HEFTY® COMPOSTABLE 
PRINTED PAPER PLATES AND BOWLS

The EZ Foil® brand continues to bring innovation to the 
growing Storage/Meal Prep segment!  EZ Foil® Store & 
Reheat Storage Containers are the only containers in 
the consumer foil pans category with oven-safe lids!  

Consumer insights show that not only are consumers 
continuing to cook at home, but they are looking for con-
venient ways to prepare meals ahead and store leftovers. 
These pans make it easy for home cooks to take their 
favorite dishes from their freezer or fridge to the oven 
and back again. Consumers are responding with strong 
sales and positive reviews, already placing EZ Foil® 
Store & Reheat as one of our top five selling items, 
where in distribution.  

For easy merchandising and to fit more product on a 
shelf, we implemented a process for the ovenable lids to 
be folded inside the packaging, allowing the pans to nest 
into a smaller space. 

FOIL BAKEWARE: THE ONLY FOIL CONTAINER  
WITH AN OVEN-SAFE LID MAKES MEAL PREP 
AND STORAGE EASIER 
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In 2022, the Hefty® brand introduced two new large bowls—both with wide and 
deep designs that are perfect for one pot meals, food bowls, snacks, pasta 
dishes, and more!  

As eating habits changed over the last few years, some consumer behaviors 
are continuing post-pandemic. When using reusable dishes, consumers have 
shifted to using large shallow bowls instead of plates—for any kind of meal or 
“everything”—and especially for heavier, saucier types of meals.   

Because one pot meals and food bowl trends are here to stay, we’ve extended 
two Hefty® tableware lines to include large bowls. They come in two different 
materials to satisfy the needs of both the foam (cost-conscious) and molded 
fiber (eco-conscious) consumers.  

Hefty ECOSAVE™ Large Bowls hold 28 fluid ounces and are 
compostable1, heavy duty, microwave-safe, and made without PFAS.  

Hefty® foam Everything Bowls hold 27 fluid ounces 
and are soak proof, durable, and provide easy cleanup. 

Premium clear plastic cutlery has become a trusted meal-time 
solution. The quality, heavy-weight and extra strength allows 
consumers to enjoy any occasion—home meals, to-go food, 
parties, casual gatherings and catered events—without having 
to deal with the messy clean-up. 

As a proud supplier to Sam’s Club® for its Member’s Mark™2 
brand, we offer club-size single and combination packs, 
which meet the evolving needs of consumers and small 
businesses alike.  

 
CUTLERY: COMBINING UTILITY, 
CONVENIENCE & QUALITY

“EVERYTHING” BOWLS:   
POPULAR NEW SIZE AND 
SHAPE IN TWO MATERIALS  

1Commercially compostable only. Facilities may not exist in your area. 
Not suitable for home composting. 

2Member’s Mark is a registered trademark of Walmart Apollo, LLC.
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THE PROGRAM IDENTIFIES, PRIORITIZES, AND RESOURCES HIGH-VALUE INITIATIVES.

Reyvolution strengthens our topline through disruptive growth and innovation, and supports 
margin expansion through improvements to our cost structure through investment in multiple 
high-value initiatives. This regimented process involves every area of the company, including 
people, processes, systems, and technology. Key focus areas include how we hire/develop/
retain hourly employees, automation, intelligent factory, procurement, productivity, and more.

We not only look at what we do now, but what we want to achieve in the future, and how to do 
it in the best way. This work is designed to evolve our people, processes, and technologies to be 
best-in-class for profitable growth.

Several 2022 highlights from this program include:

WINNING TALENT:  
Focusing on hourly talent in our manufacturing facilities, a cross-functional team led by 
Business Transformation created foundational elements for a detailed system, playbook, 
and culture for how we hire, develop, and retain our great manufacturing employees.
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INTELLIGENT FACTORY/INDUSTRIAL INTERNET OF THINGS: 
This comprehensive program continues to grow—with objectives including extending 
automation, enabling greater visibility of data, and expanding operational improvements.

DIGITAL JOURNEY:
In 2022, we modernized key systems to upgrade efficiencies in our processes 
and reporting, including supply chain planning and capabilities, logistics 
execution, and procure-to-pay and sourcing automation.

TRANSFORMING OUR BUSINESS  

Our “REYVOLUTION” Continues
TO HELP FUEL GROWTH, OUR 
BUSINESS TRANSFORMATION PROGRAM, 
KNOWN AS “REYVOLUTION,” TRACKS 
AND RESOURCES INITIATIVES 
AT THE PROJECT LEVEL.   
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OUR APPROACH

Environmental and social issues affect not only the communities in which we operate, but also the long-term sustainability 
of our business. We also have the opportunity to drive positive and meaningful change through our practices, investments, 
and products. In 2022, RCP continued to make progress on the ESG framework we created in 2021. Our ESG framework is 
intended to drive our long-term growth, create purposeful and positive change, and deliver value to our shareholders, 
customers, employees, and other stakeholders. 

6 Based on estimated US households with access to curbside recycling, using public resources such as the US Census 
Bureau, The Recycling Partnership, and the Sustainable Packaging Coalition organizations.

7 From program inception (late 2016) to year-end 2022.
8 Stand-alone warehouse locations data not included; reflects 2021 data, 2022 data will be provided March 2023.
9 Website instructions.
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ENVIRONMENTAL, SOCIAL, AND GOVERNANCE (ESG)  

2022  ESG Approach, Metrics, 
and Scorecard 

ESG SCORECARD TARGET METRICS 2022 PERFORMANCE OBJECTIVE TIMING

PRODUCTS 

SUSTAINABLE PRODUCT OFFERINGS.
Offer sustainable options in each product line across our portfolio by 2025

 
% of US product lines1 with at least one 
sustainable product offering2 

 
85%

 
100%

 
2025

SUSTAINABLE PACKAGING.
Use recyclable or reusable packaging for all of our branded 
products and make available for private label products by 2025

 
% of US consumer branded products3 that 
have recyclable or reusable packaging4

 
98%

 
100%

 
2025

POST-CONSUMER WASTE.
Provide recycling instructions for all of our branded products by 2022

 
% of US consumer branded products3 with 
recycling instructions on the product label 
or on the company website

 
100%9

 
100% 

 
2022

PEOPLE

SAFETY.
Strive for zero incidents 

 
Total Recordable Rate

 
0.89

 
0

DIVERSITY.
Commit to increasing our gender and ethnicity representation 
at all levels through year-over-year improvements

 
% of female diversity representation in total workforce 
% of ethnic diversity representation in total workforce

 
32% 
43%

 
Targeted 
Improvement

PAY EQUITY.
Continue our commitment to maintaining pay equity

 
Gender Pay Equity 
Ethnic Pay Equity

 
Achieved 

 
100%5

COMMUNITIES

COMMUNITY COLLABORATION.
Divert hard-to-recycle plastics from landfills 
by expanding availability of the Hefty® EnergyBag® program

Amount of hard-to-recycle plastics diverted from 
landfills through the Hefty® EnergyBag® program

Number and % of US households with access to 
both curbside recycling and the EnergyBag program

 
4.3M lbs 7

800K HHs 6,7 
1% HHs 6,7

 
400M lbs

50M HHs 
75% HHs

GREENHOUSE GAS EMISSIONS.
Set science-based targets by 2023 to reduce greenhouse gas emissions

 
Baseline data and targets approved by SBTi

 
Achieved

 
 

 
Feb ‘23

WASTE TO LANDFILL.
Achieve zero waste to landfill for manufacturing and logistics by 2025

 
 

 
Certification in progress

 
Zero waste 
certification

 
2025

1 International & Canada product lines not included.
2 A sustainable product is a product that is recyclable, reusable, compostable, made with recycled 

content or made with raw materials derived from renewable resources.
3 International, Canada & B2B products not included.
4 Primary & secondary packaging.
5 Pay Equity will be updated June 2023; data reflects plus or minus 3%. Page 16 // REYNOLDS CONSUMER PRODUCTS INC.
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ESG LEADERSHIP AND COMMITTEE  

Our ESG efforts are led by Rachel Bishop, our President, Hefty Tableware, and an ongoing dedicated role to support 
ESG, combined with a cross-functional ESG committee. Together, they help formally embed our ESG framework 
and goals at all levels of the organization. The team draws on additional internal and external experts to apply ESG 
standards, align definitions, gather, and analyze data, and stay informed on trends and changes in the industry. In 
addition, the team has assembled specialized working groups to drive progress toward achieving our targets. To 
guide RCP’s progress, updates on our ESG efforts are presented to our Leadership Team at least quarterly.
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ESG TRANSPARENCY 

We commit to transparent communication about our governance, operations, and products. We will, at least annually, 
disclose material metrics and progress against goals using standards such as SASB and GRI.  

STAKEHOLDER ENGAGEMENT  

We are committed to engaging with stakeholders as we work to implement our ESG framework. We seek their input, listen 
to their perspectives, and identify opportunities to collaborate through direct communication, investor conferences, 
shareholder meetings, community partnerships, customer engagement, and employee feedback. In addition, we will 
continue to engage with industry peers and experts. As a result, our ESG strategy will continue to evolve over time.  
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ADDING NEW SUSTAINABLE PRODUCT OPTIONS
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In 2022, we added four new sustainable product options bringing our percentage of product categories with sustainable 
product options (recyclable, compostable, made with recycled or plant-based materials, reusable) to 88% of all our product 
categories. Examples in this report include a new Hefty ECOSAVE™ “everything” bowl, and a new line of HEFTY® Compostable 
printed paper plates and bowls.1  Both Reynolds Kitchens® Pink butcher paper2 and Reynolds Kitchens Cut-Rite® wax paper1 
passed testing and are now certified compostable on packaging. 

1Commercially compostable only. Facilities may not exist in your area. Not suitable for home composting. 
2Commercially and home compostable. Facilities may not exist in your area. Page 20 // REYNOLDS CONSUMER PRODUCTS INC.

Products for a Better Tomorrow
OUR GOAL IS TO INCREASE THE NUMBER OF SUSTAINABLE 
PRODUCT OPTIONS IN EACH OF OUR CATEGORIES.  

We’re listening to consumers who want to choose products that not only meet their 
needs, but are also better for the planet. We’re committed to providing consumers 
with information to help them recycle or compost our products after use, as applicable.  
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HEFTY® RENEW® ORANGE 
COLLECTION BAGS UPGRADE 
TO DRAWSTRING CLOSURES
WITH THE CHANGE IN NAME, HEFTY® RENEW® 
BAGS ARE MOVING TO A CONSUMER-PREFERRED 
DRAWSTRING CLOSURE TO MAKE IT EASIER TO USE!
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In 2023, the Hefty® EnergyBag® program will become the Hefty ReNew™ 
program. Extensive research has confirmed the new name resonates 
more with program participants and partners—and more accurately 
reflects what the program does: collects hard-to-recycle plastics and 
gives them a second life.   

The Hefty® EnergyBag® curbside program is currently available to 
800,000 households in Omaha, Nebraska; Boise, Idaho; and Atlanta, 
Georgia. In 2022, Chattanooga, Tennessee, was added as a drop-off-only 
market. Since inception in 2016, the program has diverted over 2,000 
tons of hard to recycle plastics. For the latest updates on the program, 
visit HeftyRenew.com.

Where the program is available—all it takes is a few simple steps to help keep 
hard-to-recycle plastics out of the landfill and turn them into something 
more valuable. 

Participants purchase Hefty® ReNew® 
bags at their local store.

They fill the orange bag with acceptable, 
hard-to-recycle plastics. 

They tie up the full orange bag and put it into a 
curbside recycling bin / cart OR take to an approved 
drop-off facility, depending on the community.

The recycling truck picks up and delivers bags to a 
local recycling facility (MRF) as part of its routine 
service and schedule.

The orange bags are sorted at the MRF and sent 
to a facility for use as valued resources. 

A NEW NAME FOR THE 
INNOVATIVE PROGRAM FOR 
HARD-TO-RECYCLE PLASTICS

The Hefty ReNew™ 
Program 

1

2

3

4

5
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In 2022, we achieved another best-
in-class safety record, adding to our 
already impressive safety record with an 
outstanding total recordable injury rate 
of 0.89 and surpassing the benchmark 
of 1.0, amidst a continued challenging 
environment. In addition, two plants and 
11 warehouses completed 2022 with 
zero recordable incidents. For the 
company overall, we worked to reduce 
75% of our top-identified risks. 

To accomplish this, we have robust 
safety policies and programs and 
work to raise awareness among all 
employees. Safety is an integral part 
of our innovation processes—we 
“build in” safety to each and every 

one of our processes, choosing our 
equipment with careful attention to 
how to best protect people. 

Our overall safety practices are gov-
erned by our company-wide safety 
policy, supplemented by additional 
local policies specific to the processes 
and equipment unique to each site. All 
employees, contractors, and visitors 
are required to report all incidents in a 
timely manner to ensure appropriate 
care is received and that the incident 
is investigated thoroughly to identify 
root cause(s) and ensure effective 
corrective and preventative measures 
are implemented. 

We record safety activities and events 
and track training and compliance 
requirements through a centralized 
safety management system. We 
evaluate and track performance 
using corporate and site-specific 
scorecards composed of leading 
and lagging indicators. Results are 
reviewed as an organization each 
month and communicated at all levels. 
All employees and contractors partici-
pate in safety training before beginning 
work in our facilities. We also commu-
nicate environmental, health, and 
safety policies and protocols during 
monthly safety awareness training 
with employees throughout the year. 

 
WE BELIEVE THAT EVERY SINGLE PERSON WHO COMES TO WORK SHOULD GO HOME 
AS HEALTHY AND WHOLE AS WHEN THEY ARRIVED. OUR GOAL IS ZERO INJURIES. 
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EMPLOYEE HEALTH AND SAFETY   

Safety: Our Top Priority 

“SIMPLIFY DAILY LIFE” EXTENDS TO OUR 
TEAMS AND HOW WE WORK TOGETHER.
OUR EMPLOYEES ARE CRITICAL TO OUR MISSION. 
WE ARE COMMITTED TO PUTTING SAFETY FIRST, ALWAYS. 
WE TREAT PEOPLE WITH RESPECT AND OPERATE ETHICALLY. 
WE ARE PASSIONATE ABOUT ACHIEVING OUR GOALS.

  
People    
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To prevent injuries, we assess what Personal Protective Equipment (PPE) is required in each work area. PPE may 
include safety shoes with different levels of protection, safety glasses, hard hats, hearing protection, and different 
types of gloves. We restrict types of clothing and non-standard tools that could lend themselves to injuries. 

To prevent exposure to bloodborne pathogens and to ensure the best outcome for an injured person, 
key employees are trained in first aid and what to do in the event of an injury, including calling 911.  

To prevent the spread of disease, we encourage employees to wash their hands frequently, clean work areas 
frequently, practice respiratory etiquette, stay home if they are not feeling well, consider being vaccinated, 
and consult with their healthcare provider. 

To prevent potential exposure to hazardous materials, we ensure that employees are properly trained, informed, 
and provided with the appropriate PPE. All materials and substances must have a Safety Data Sheet (SDS), properly 
labeled, inventoried, and kept in designated storage locations. We conduct industrial hygiene surveys as needed to 
ensure no serious exposure risk exists. 

Where noise is a potential harmful exposure in any of our worksites, hearing-conservation measures are actively 
enforced to prevent hearing loss. Risks are assessed and mitigated through noise surveys, noise-reduction projects, 
required use of hearing protection, and training.

One way we recognize our teams’ commitment to safety is through our annual safety awards, which include:    

EXECUTIVE SAFETY 
COUNCIL AWARD

RISK 
REDUCTION AWARD

EHS 
EXCELLENCE AWARD

EXCELLENCE IN 
SAFETY—WAREHOUSE AWARD

Awarded to 
the team that 
embodies RCP’s 
vision for health 
and safety excel-
lence through its 
commitment to a 
safety-first culture. 

Awarded to the 
site that has 
demonstrated 
the biggest gains 
in reducing 
safety risks. 

Awarded to sites that achieve zero, 
or a 20% or more reduction in 
injuries, maintained above goal 
for all leading indicators, and that 
have not received non-compliance 
citations from an EHS government 
regulatory agency. In 2022, this 
included four of our 17 plant sites. 

Awarded to our warehouse 
teams who have shown 
outstanding commitment 
to safety excellence. In 
2022, this included 11 
of our 14 warehouses. 

We believe that safety is not built on a series of one-time events but is built into our values and is a part of our culture. 

We continued to invest in safety in 2022 with a focus on strengthening roles, expectations, and accountabilities; 
mitigating ergonomic and slips, trips, and fall hazards; reinforcing safe behaviors; and a continued focus on proactive 
hazard identification and injury and illness risk mitigation.

ANNUAL SAFETY AWARDS 
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TO PROTECT EMPLOYEE HEALTH AND EXPOSURE TO THE HARMFUL EFFECTS 
IN THE WORKPLACE, WE ALSO EMPLOY ACTIVE POLICIES IN THESE AREAS:

Not only do we conduct general aware-
ness training on a regular basis for 
compliance and prevention, but we 
also provide focused training as 
needed in response to increased risk, 
such as busier production cycles, and 
according to weather conditions, such 
as preventing heat-related illness 
during the summer and avoiding slip 
and fall incidents during the winter. 

One of the top reasons for injuries and 
illness are ergonomic hazards that 
lead to musculoskeletal disorders 
(MSD)—typically joint, tendon and liga-
ment pain. Due to the manual activity 
of many job tasks, MSDs can develop 
from repetitive and strenuous motions 
and exertions. We mitigate ergonomic 
hazards with automation, lift assist 
devices, work acclimation, job rotation, 

and stretching programs, and training 
on proper lifting techniques, body 
mechanics, and early reporting. 
Additionally, we promote and encourage 
health benefits offered by the company 
for work-related and non-work-related 
health conditions. 
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OUR INITIATIVES FOCUS ON TOP AREAS OF RISK, INCLUDING PREVENTING 
SLIPS, TRIPS, AND FALLS AND ERGONOMIC-RELATED INJURIES AND ILLNESSES.

EVERY EMPLOYEE IS EMPOWERED TO STOP ANY ACTIVITY 
THAT PRESENTS A DANGER TO THEMSELVES, COWORKERS, 
CUSTOMERS, CONTRACTORS, OR THE PUBLIC.

We recognize safe behavior with positive reinforcement and reward 
employees for participating in proactive safety initiatives that 
increase awareness, mitigate hazards, and reduce risk.  
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WE ARE BUILDING A RESPECTFUL 
WORKPLACE, EDUCATING OUR 
EMPLOYEES, AND INTEGRATING DE&I 
THROUGHOUT OUR BUSINESS STRATEGY.

Diversity, Equity  
& Inclusion 

Our DE&I work is led by our Director of Diversity, Equity & Inclusion, 
supported by our DE&I Advisory Council and embodies an expanding 
partnership with our business units and functions, including Human 
Resources and Marketing.  

Meaningful DE&I has long been a business imperative and the right 
thing to do. Through our DE&I work, we aim to do well in our workplaces, 
communities, and for our shareholders while building deeper authentic 
connections with each group. Advancing DE&I is an ongoing process 
that requires shared understanding, creative tools, deep collaboration, 
and an evolution of policies and practices.  

There are two primary areas where customers and stakeholders can 
experience our commitment to DE&I—marketing and community 
connections. In 2022, we launched our work to enhance employee 
experiences by building shared direction to strengthen our culture. 

WE HAVE EVOLVED FROM  
COMMITMENT TO ACTION. 

OUR COMMITMENT TO DE&I IS REFLECTED THROUGHOUT OUR 
PRACTICES AND EVOLVING POLICIES. EXAMPLES INCLUDE:  

WE DO NOT BELIEVE IN 
ACCIDENTAL DIVERSITY

We incorporate DE&I into our 
recruitment, hiring, and 
retention practices. 

EDUCATION IS KEY TO 
EMPATHY, AUTHENTICITY, 
AND RESPECT

We  offer numerous DE&I-focused 
team experiences such as training 
courses, educational sessions on 
unconscious bias, and a full-year 
cultural calendar.
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 ∫ Piloted a refreshed hiring process with a DE&I focus by 
implementing diverse interview panels for director-and-
above positions. We hired four plant managers in 2022 
using this process and as a result, increased the number 
of women in plant leadership. 

∫ In job descriptions, we applied bias scanners that identify 
and remove gender and racial bias.  

∫ In interviews, we embedded behavioral-based interview 
questions supportive of DE&I.  

∫ Developed and deployed a DE&I Creative Review Tool for 
marketing campaigns. 

∫ Created new strategies and goals with a focus on investment 
in diverse media channels as part of our commitment to 
supplier diversity. 

∫ Hosted first Juneteenth and Pride awareness communications, 
including webinars for the entire company. 

∫ Launched gender-inclusion education to ensure awareness, 
safety, and an affirming environment. 

∫ Strengthened employee experience and brand recognition 
through creating a new employee entrance and mural at a 
key manufacturing workplace. 

2022 DE&I PROGRESS 

“Reynolds Consumer Products believes a diverse, 
equitable, and inclusive organization will enhance 
the sense of belonging for all employees as well 
as add value for our customers, shareholders, and 
communities in which we operate. We are committed 
to building a respectful workplace, educating our 
employees, and integrating DE&I with our overall 
business strategy.”
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REYNOLDS WRAP® ALUMINUM FOIL WAS 
FIRST INTRODUCED TO CONSUMERS IN 1947.
IN OUR REYNOLDS PLANT LOCATIONS, WE CELEBRATED WITH MEALS, SHIRTS, AND BANNERS 
TO THANK EMPLOYEES AND SHOWCASE THE HERITAGE OF OUR NAMESAKE PRODUCT. WE ALSO 
ADDED A MURAL AT OUR LOUISVILLE, KENTUCKY, MANUFACTURING LOCATION, WHICH HAS 
BEEN IN CONTINUOUS OPERATION MAKING FOIL FOR THE LAST 75 YEARS.

  
75-Year Milestone   
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We are committed to gender and racial 
pay equity, which we achieved again in 
2022. We regularly review compensa-
tion data in each market to ensure our 
pay rates are competitive and adjust 
wages as needed. 

Our comprehensive benefits package 
for U.S. employees is focused on sup-
porting the health and well-being of 
our employees and their families. We 

offer a range of options including 
medical, dental, vision, prescription 
drug coverage, short- and long-term 
disability, 401(k) retirement plan with 
a company matching contribution, 
vacation and holiday pay, our employee 
assistance program, and life insurance. 

In 2022, we expanded the program with 
additional family-friendly benefits, 
including parental leave for birth or 

adoption of a child, adoption assistance 
program, and updated fertility medical 
coverage. We also enhanced our benefit 
offerings by providing online physical 
therapy program for back and joint pain 
and a surgical care center of excellence 
for musculoskeletal conditions. 

  
COMPENSATION, BENEFITS, AND WELLNESS 

Ensuring that we have an engaged, 
stable workforce is essential to our 
success. The Talent Acquisition 
Team’s mission is to provide expert 
recruitment services to attract, 
select, and retain top-quality talent, 
to support RCP’s strategic goals. 

We strive to attract and retain a diverse, 
inclusive, and talented workforce. In 
2022, RCP filled more than 3,400 
hourly positions and 300 salaried 
roles at our corporate offices and 
manufacturing facilities.  

For hourly recruiting, we upgraded 
our structure to a Center of Excellence 
model at the end of 2022. The new 
organizational structure and pro-
cesses are designed to provide 

expert recruiting services, increase 
efficiencies, and ensure consistency 
across all of our plant locations.  

From a talent management standpoint, 
we continue to refine our processes 
and leverage our technology resources. 
We completed succession planning for 
more than 1,200 salaried roles in 2022 
and filled 17 successor roles internally 
with candidates nominated during the 
annual talent review and succession 
planning process.  

RCP invests in the growth and 
development of its employees. In 
2022, we rolled out a new Learning 
Management System (LMS), which 
will serve as a common technology 
platform to deliver and track critical 

on-demand employee training. The 
LMS is a cornerstone of our new 
“Drive Your Career” platform, which 
hosts development tools, including 
resources for manager/employee 
feedback sessions, employee talent 
development profiles, online training 
courses, and information on how to 
participate in our mentorship and 
tuition reimbursement programs. 

Our mentorship program is open to all 
salaried employees. Those who serve 
as mentors strengthen their leader-
ship and coaching skills. Those who 
seek mentorship have the opportu-
nity for individual coaching to build 
their competencies for personal and 
professional success. 

 

Recruiting and Retention
WE ARE BUILDING A RESPECTFUL WORKPLACE, EDUCATING 
WE ARE BUILDING A RESPECTFUL WORKPLACE, EDUCATING OUR EMPLOYEES, 
AND INTEGRATING DE&I THROUGHOUT BUSINESS STRATEGY.

Our wellness program for U.S. employees reinforces wellness through prevention, 
education, and encouraging healthy habits. Employees can earn points through various 
activities that support and promote physical, mental, and financial wellness, including 
company-provided health screenings, meeting health targets, preventative care such 
as annual physicals, dental cleanings, vision screenings, and vaccinations. Qualifying 
activities include options for educational sessions, exercise, volunteering, and more. 
Financial health options include attending educational sessions for 401(k) retirement 
and financial planning. 

THE PURSUIT OF WELLNESS IS REWARDED  
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PARTNERSHIP WITH FEEDING AMERICA  

The Reynolds® brand is partnering with Feeding America® to help reduce 
hunger in the United States. As part of September 2022 Hunger Action 
Month, Reynolds participated in a cause-marketing campaign designed 
to engage the public to take action on the issue of hunger. During this 
time, Reynolds helped provide one meal* for Feeding America with every 
purchase made at participating national online retailers. All Reynolds Wrap® 
foil products and Reynolds Kitchens® products, including parchment paper, 
slow cooker liners, foil pans, and more, were a part of the campaign to 
maximize support, which resulted in 500,000 meals* donated. The 
campaign was supported with promotions on our product websites, 
magazine ads, digital ads, and on our social media platforms with links 
leading to purchase.  

To enhance our individual participation in Hunger Action Month, employees 
were also encouraged to volunteer at their local food bank or to consider 
making a donation.

 *$1 helps to provide at least ten meals secured by Feeding America® on behalf of local member food banks.

COMMITTED TO A CULTURE OF COMPLIANCE AND BUSINESS ETHICS 

 
At RCP, it is important not only what we do, but how we do it. Key to our values is a strong culture of compliance 
and ethical behavior. 

In addition to our commitment to adhere to all state and federal laws, rules, and regulations, we expect all officers, 
directors, and employees of RCP to adhere to our Code of Business Conduct. Topics include, but are not limited to, 
harassment and discrimination, conflicts of interest, anti-bribery, and antitrust. Failure to comply with the code and 
other applicable policies and procedures is subject to corrective action, up to and including separation of employment. 
All employees are trained annually on our code, with all salaried employees certifying that they have read and agree to 
adhere to our code. 

We provide regular communications on how to anonymously report any violation. The information on our code is available 
on the company website, intranet, and posted in all facilities. The Ethics Hotline is available 24 hours a day, seven days a 
week, by phone and website and is staffed by an independent third-party provider. 

RCP is committed to investigating all potential violations of the code and dealing with each report fairly and reasonably. 
The company maintains a strict non-retaliation policy.

*$1 helps provide at least 10 meals secured by Feeding America on behalf of member food banks.

© 2022 Reynolds Consumer Products, LLC. 

1 in 8 Americans don't have access to a meal, but we can help make a difference.  
Reynolds Kitchens® is joining Feeding America® in the fight against hunger by  

helping provide two million meals* to families across the country.

Help the cause at feedingamerica.org
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REDUCING OUR ENVIRONMENTAL FOOTPRINT  

As we continue to grow our business, we are identifying opportunities to reduce our energy consumption and 
operational waste. In 2022, we submitted science-based greenhouse gas emission reduction targets for review 
and approval to the Science Based Target initiative (SBTi).

The following near-term science-based emission reduction targets were approved by the STBi in February 2023: 
Reynolds Consumer Products Inc. commits to reduce absolute scope 1 and 2 greenhouse gas emissions (GHG) 25% by 
2030 from a 2021 base year. The company also commits to reduce absolute scope 3 GHG emissions from purchased 
goods and services 25% within the same timeframe. The SBTi has classified the company’s scope 1 and 2 target 
ambition and has determined that it is in line with a well-below 2°C trajectory. 

We also continuously work to reduce our consumption of raw materials in producing our products, including 
reducing or recycling scrap generated during our production processes. We offer recycling in our facilities as 
available in each community.

Communities
OUR EMPLOYEES AND THEIR FAMILIES INCREASINGLY REFLECT THE EXPANDING 
DIVERSITY OF OUR BROAD CONSUMER BASE AND COMMUNITIES.

BY WORKING TOGETHER, WE CAN CONTRIBUTE TO THE BROADER 
RCP COMMUNITY, NOW AND INTO THE FUTURE.
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RECYCLING EDUCATION

As a part of our ESG goals, we’ve identified recycling education as an opportunity to improve recycling rates over 
time. We will be looking to develop our educational resources to promote recycling both as it exists today and as 
it evolves over time.   

The majority of our branded products carry How2Recycle.Info standardized labeling for packaging recycling 
instructions—so consumers can easily understand recycling options both at the time of purchase in-store and 
also at the time they are using the product.  

Our Hefty.com and ReynoldsBrands.com consumer-facing websites each carry a dedicated sustainability section 
and were updated in 2022. On our websites, individual products with sustainability claims have that information 
outlined directly in the product description, including the ability to recycle or compost the product. We’ve also 
shared these statements with our retail partners for ecommerce websites so consumers can easily find this 
information when purchasing online. 
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At RCP, we believe that strong governance practices are essential to providing long-term value for our shareholders, customers, 
team members, and communities. Our Board of Directors has adopted corporate governance guidelines that serve as a 
framework for the governance of the company. 

The Board has two committees: 1. Audit Committee  2. Compensation, Nominating, and Corporate Governance Committee

As of March 1, 2023, our Board of Directors consists of seven directors, three of whom are independent based on Nasdaq 
rules for director independence. The Board is led by an independent nonexecutive chair. We prioritize Board diversity and 
are mindful of the many ways the Board benefits from receiving a wide range of viewpoints and perspectives. 

You can find more detailed information about our current Board and Committee Charters on our website, 
ReynoldsConsumerProducts.com/Investors. 

BOARD OF DIRECTORS 

LEADERSHIP TEAM, INVESTOR RELATIONS, AND CORPORATE SECRETARY 

Lance Mitchell
President and Chief 
Executive Officer 

Richard Noll
Director and Chairman 
of the Board of Directors

Stephen Estes
Chief Administrative Officer 

Allen Hugli
Director 

Stephan Pace
President, 
Sales Evolution Team  

Rachel Bishop
President, Hefty Tableware 
Business Unit  

Greg Cole
Director 

Rita Fisher
Chief Information Officer 
and Executive Vice 
President, Supply Chain  

Lance Mitchell
Director

Lisa Smith
President, Hefty Waste & 
Storage Business Unit

Judith Buckner
President, Reynolds Cooking & 
Baking Business Unit  

Helen Golding
Director 

Michael Graham
Chief Financial Officer

Ann Ziegler
Director 

Mark Swartzberg
Vice President, 
Investor Relations

Christopher Corey
President, Presto 
Products Business Unit  

Marla Gottschalk
Director 

Valerie Miller
Executive Vice President, 
Human Resources  

David Watson
Legal Counsel and 
Corporate Secretary  

CORPORATE GOVERNANCE
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FORWARD-LOOKING STATEMENTS 

This report contains statements reflecting our views about our future performance that constitute “forward-looking statements” within the 
meaning of the Private Securities Litigation Reform Act of 1995, including our first quarter and fiscal year 2023 guidance. In some cases, you 
can identify these statements by forward-looking words such as “may,” “might,” “will,” “should,” “expects,” “intends,” “outlook,” “forecast,” “com-
mitted,” “plans,” “anticipates,” “believes,” “estimates,” “predicts,” “model,” “assumes,” “confident,” “potential” or “continue,” the negative of these 
terms and other comparable terminology. These forward-looking statements, which are subject to risks, uncertainties and assumptions about us, may 
include projections of our future financial performance, our anticipated growth and other strategies and anticipated trends in our business, including 
expected levels of increases in commodity costs and volume. These statements are only predictions based on our current expectations and projec-
tions about future events. There are important factors that could cause our actual results, level of activity, performance or achievements to 
differ materially from the results, level of activity, performance or achievements expressed or implied by the forward-looking statements, 
including but not limited to the risk factors set forth in our most recent Annual Report on Form 10-K.

For additional information on these and other factors that could cause our actual results to materially differ from those set forth herein, please 
see our filings with the Securities and Exchange Commission, including our most recent Annual Report on Form 10-K and subsequent filings. 
Investors are cautioned not to place undue reliance on any such forward-looking statements, which speak only as of the date they are made. The 
Company undertakes no obligation to update any forward-looking statement, whether as a result of new information, future events or otherwise.

HEADQUARTERS 
Reynolds Consumer Products Inc. 
1900 W. Field Court 
Lake Forest, Illinois  60045 
800-879-5067 or 224-295-6800 
ReynoldsConsumerProducts.com 

COMMON STOCK  
The company’s common stock is traded 
on the Nasdaq stock market under 
the symbol “REYN.” 

INDEPENDENT REGISTERED 
PUBLIC ACCOUNTING FIRM 
PriceWaterhouseCoopers 
Chicago, Illinois  

INVESTOR RELATIONS  
Inquiries from shareholders, 
analysts, or prospective investors 
should be directed to:  

Mark Swartzberg 
Vice President, Investor Relations 
Investors@ReynoldsBrands.com 
224-295-6801 

TRANSFER AGENT 
Inquiries for stock transfer requirements, 
lost certificates, and changes to addresses 
should be directed to:  

American Stock Transfer & Trust Company, LLC 
6201 15th Avenue 
Brooklyn, New York 11219 
ASTFinancial.com 

2023 ANNUAL MEETING 
Annual Meeting of Stockholders of Reynolds 
Consumer Products Inc. will be held on 
Wednesday, April 26, 2023, at 5:00 p.m., Central Time.   

The Annual Meeting will be completely virtual. You 
may attend the meeting, submit questions, and 
vote your shares electronically during the meeting 
via live webcast by visiting:
www.virtualshareholdermeeting.com/REYN2023 

Instructions on how to attend and participate in the 
Annual Meeting via the webcast are posted on this site. 

STOCKHOLDER INFORMATION  

Annual Report Design by Curran & Connors, Inc. / www.curran-connors.com
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