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Vegan Fine Foods

All-vegan market and cale franchise with groceries,

health and beauty care, and prepared foods
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Why you may want to support us...
$1.2Min revenue in first 15 months.
35K+ customers served last year
Over 50% of our customers aren't vegan. Vegan foods have wide appeal!

Launched our own private label, with Vegan Fine Wines as first product
launch in Dec, 2018.

This raise will support launching VFF franchises, an online store, expanding
our private label and our in-store offerings.

Forbes and The Economist named 2019 "The Year of the Vegan.”

Beyond Meat's 2019 IPO was the maost successful IPO in 10 years.
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is our number one seller, and evaryone loves our delicious Acai Bowls

Next Steps

Now that
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People, Profits, Planet

The triple bottom line is our commitment to doing ur part to make the world a better
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Investor Q&A

What does your company do? -

p location in Fort Lauderdale,

ail products on our sf

o din our froven &

are cafe, called Vegan Fine Cafe, that affers a full

meru of vegan meals, smoothies, juices, 5awls, and more. We have a body shop, callad

Vegan Tire Bady, that features the hest vegan supplements, body eare, faciz| care and

cosmetics,

Where will your company be in 5 years? -
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pa

ebsite, providing eur awn "
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it

‘mation and education on health, wellness, and

providing in

Why did you choose this idea?
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many experience. | caze because | believe that everyone should have srtunity to

ter quality of life.

corveniently shop for foods that support health, wellness.

Take us back to the beginning. How did you get started? -
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Where have the last few years gotten you?

The last few years gotten has been an intense journey of experiential learning in starting

and managing a business in a new and fast growing segment of an established industry.
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Who are your customers?

Wa have gotten 1o know our customers very w spened. They ate a diverse

group with one key thing in common: they cxre shout their health znd wall-b

w of eur eote customers:

earch, the ‘allow n ove:

- Most (88%) are concerned akout t
diets

ir heslth znd make a conacious effort ta impr:

- Appraximately 26% identify as vegans and 30% as vegerarians.

- B5% of customers who idenrify as vegan and/or vege do so for ethical/moral

reasone
- 30% for dietary/health reasene
- 5% for spivitual/relicious reasons

- 70% female and 0% male
- 35% hetween 1
- 45% between 25-34 years
- 12 be
- 8% eheve

24 years

een 3544

45 years

Who are your competitors?
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developments on an ongoing b;

What do you understand that your competitors don’t get?

On the grozery side of our busin o't tru rstand the core and

growing customer group in the natural foods industry. This is based on cur cbservations

[ urd



and analysis as the competition attempts to attract oup of heelth-conseious
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nth
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as it related to feod, the a imzal-oruzlty.
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Why will you win? -

Because we get it. We know our customers. We understand the trends. We've done our

e for continueus learr

omework We continue to do our homewark and ng throt
+0 ous miseion and
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evoted team t is commiitted
number one retail source for all things vegan

ot service and being a wonderful place to werk and flourich,

research and analysis. We &
achieving our vision of be
werld-elass custe

Ea: n our research, less than 0.1% of all grocery stores in the United States are 100%
vegan, and even & smaller percenta wide. In ma; are first-to-market with
he US. We look forward leveraging our first mover
adventages and econcmies of scale as we inerease the number of locetions and expand our

Ly ways, W

t on this scale in

product and service offerings.

What’s next for your business and why are you raising money now? -

ves for the remainder of 2019 that are eritical for Vegan

We have seven (7) exciting initi
Fine Food: 3

to achieve its strategic objectives. We are raising money now to fund these key

initiatives, which are the foundation of our growth strategy.
- Begin franchise sales starting Q3 zo1g
- Launch national marketing program to suppor
- Build and launch e-commerce platform
- Implement new CRM. POS and Inventory Managem:
- Hire tap talent to support expansion and growth strat

hey are as ‘ollows:

System

¥
keting and promoticn to support flagehip erore
- Expand eur catering operations

- Inerease mar

How will you use the funds raised on Wefunder to accomplish the next
milestone? ~

Funds raized on Wefunder will be allocarad tawards the execurion of sur business strare
by Fundi seven (7) growth initiatives

- Begin franchise sales starting Q3 c19

+ Launch national marketing program to suppors &
- Build and launch ¢ cemmerce platform

- lmplement new CRM, POS and Inventory Management System
talent to support d growths ¥

« Increase marketing and promoticn to support flagship store

- Expand eur eatering cperations

ise sales

Who created the slogan "America's All-Vegan Market” for Vegan Fine
Foods? +

Viva Glam Magazirne dubbed Vegan Fine Foods as "America's All-Vegan Market” ba;
April 2018 (htty “he-

in-america/). We agres

i rodue

waglammagazine.com, egan-fine-foods-ma

Financials

Yegan I'ine l'oods hes financia

atemsnts ending Decembar 31 2019, Our cash i hand is

$30,000, as of April 2019, Over the three months prior, revenues averaged $75,000/month,
L e P M|

$28,000/month.

At a Glance
]
=7\
=
$821,386 1o -$565,349 $683,536 +314%
Wt ks Short Tarm Datst
$300,225 $50,000
Raised In 2019 Cash on Handl
s of 04718719
incoms BALANCE NARRATIVE
© Revenues @ Profit
s521,38
$752.342
s 352283
$-565,349
2018 2010

A note from Wefunder. Unlike companies on the NASDAQ, early-stage startups have little operating history.



Financial analysis is not as useful when there is limited data. It’s more important to predict the size of the
future marker. If the founder achieves their vision, will eneugh customers pay the company enaugh maney?

It's also comman for fast-grawing startuas ta lose maney even faster: they are investing in future growth. In
these cases, It's often batter to cnack If the Cost of User Acquisition (CAC) Is lawer than the Lifetime Value
(LTW) of that customer. If one spands $1000 taday to make $10,000 over the next five years, that may ba a

smart bat. Amazon is 2 famous example of re-investing potential profits ta maximize growth aver 20 years

Nt Mar, Gross Margin: Return on Assets:
-63% 0 %G -1
Earnings per Share: Revanue per Employee: Cash to Assets:
N/A $136.898 G %9
Revenus to Receivables: Dabt Ratio:
14,277% © €035 @
(2 VFF 2019 Financial Dacuments and Notes.pdf ‘ | [ Vegan Fine Foods LLC 12-31-18 FS.PDE

Risks

Mar
and vegan trend. will continue to gzrow. [f that is untrue, our business revenues

at. Qur business model is based en an assumption that the natural foade

may be negatively impacted

Competition. We are in competition with larger, better capitalized grocery stor
such a5 Whole Foads, Trader Joes, and The Nugger. Should they offer the same

products we do we may struggle to compete.

Grocery sales. Marging in grocery sales are tight. Consumers :and to he price-
sensitive, and especially if there is a dawn turn in the econom

by

consumers may

lsss of aur products or shon elsewhere entiraly.

Supply chain, The demand for plant-based products s sometimes very high,
causing our dizzributors 1o go out of stock. If our distributors are out of stock anc.

we CaLNOL $2eUre LVENTOLY, our dusiness may be negatively impacted.

Seott Schotter is a part time officer. As such, it is likely that the company will not

make the same progress ae it would if that were not the case.

Rainford Knig]
make the same progress as it would if that were not the case.

¢ & part-time officer. As such, it is likely that the company vill not

Tselgis Garcia is a partime officer. As such, it is likely shat the campany will ner

make the samie progress as it would if that were not the case.

Details

The Board of Directors.

CHRESTOR accupaTion
Sara Sherbandy Chief Operating Dificer @ Vegan Fine Foods, LT
Iselgis Garcia Director of Operations # Florida Atlantic University
Reinford Knight Gu-Founder & Managing Partner, Florida Institute
of Finance @ Florida Instisute of Finance
Scott Schotter CED of Meta Group Media & Mela Group Mes 2018
Staven Smith CEQ of Vegan Fine Foads @ Vegan Fina Faods 2017
Scott Alter Physician @ Hospital 2019
SFFICER wiiLE JONED
Sara sharbondy Chicf Qparating Officar 2019
Reinford Knight ol 2018
Scott Schotter Chief Marketing Officer 2018
Steven Smith President CEQ 2007
Voting Pawaer ©
HOLDER SECURITIES HELD TG e
Steven Smith Membership Interests  100.0%
Past Equity Fundralses
paTE AMOUNT ECURTY
02/2020  S711,381 Convertible Note
12/2017 5164992 Lean
12/2018  $100225  Loan
n/2ma SZ0000  Convertible Note
10/2018  $60.000  Loan
01/2019  §100,000 Loan
012019 S100,000  Loan
08/2018 75000  Loan
12/208  S100000  Loan
Convertible Notes Outstanding
1s5u=0 AMOUNT W TzREST AE mATRITY
N/28/2018  $20,000° 200%  10.0%  Nene 28/2019 ©
Outstanding Debts
Lenzn 1550Es AMOUNT CUSTAMDING  INTEREST  MATURITY curmenr?
Vegan Market Ine.  12/31/2017  $164992  §164.992° 50% Yes
Loan Builder 08/07/2018  $75.000 $o° 9.21% 12/28/2018
Funding Metrics ~ 10/02/2018  $60.000  $0° 653%
LoanBuilder 13/78/2008  $100,000 §67,522°  B26%  O0/03/2020 Yes
Vegan Market Inc.  12/31/2018  $100225  $138290° 5.0% Yes
Scott Altar 01/26/2019  §100,000 §133676°% 1.0% 01/25/2023  Yes
Scatt Alter 01/26/20019  $100,000  §94,950° % 01/25/2023  Yes
Related Party Transactions
Namme Scott Alter
Amaunt Invastad $100,000
Transaction type Loan
Issued 01/26/2019
Gutstanding principal plus intarast $133,676 as of 05/2018



Maturity
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about it. s
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Intermedi

about it

- Complete im
tenterprise resource p
POS system (ideally one designed for specially stores, or franchise

commerce

o the lechnical side)

Capital Structure

This Is an LLC with no i

principal pius Interest

000  20% -- Marketin

U P s
01/25/202%
Yes

Yes

Company Directo;

Vegan Market Inc.
4164,022

Loan

12/31/2017

3164922 as of 05/2019
5.0 per annum

Yes

Yes

Parent Company

Scott Alter
4100,000
Loan

principal plus interest 494,950 as of 05/2012

0 par annum
023

sany Directo

Con

Vegan Market Inc.
3100.225

is intera

§100,225 as of
5.0 per annum

rkating and prometing franchise opportunity (bulld  seetion on tha wabsita
ocial media campaign, franchise-based conference attendance) 32 5% —
implementation of inventory management system 7.5% - Wefuncler

v fee

g and promating franchise opporturity (build a s

ction on the websile
3l madia campaign, franchise-based confaranca attandanca) 27.5% -

&m 10% -+ Implement new ERP
otentially Implemeant newr
) 18% - Build an
platfarm (web developmant) 10% — Hiring (mostly on the business side, also
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nentation of inventory mansgsment s
lanning) system 10% — Explore and

ued unit

Form C Filing on EDGAR

The Securities and Exchar

nge Commission hos

< official Form C on their EDGAR wek site
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