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This presentation includes forward-looking information and statements (together, “forward-looking statements”), which
may include, but are not limited to, the plans, intentions, expectations, estimates, and beliefs of Ascend Wellness
Holdings, Inc (“AWH” or the “Company”). Words such as “expects”, “continue”, “will”, “anticipates” and “intends” or similar
expressions are intended to identify forward-looking statements. Without limiting the generality of the preceding
statement, all statements in this presentation relating to estimated and projected revenue, expectations regarding
production capacity, anticipated capital expenditures, expansion, profit, product demand, margins, costs, cash flows,
sources of capital, growth rates, potential acquisitions, closing dates for transactions, regulatory approvals, future facility
openings, and future financial and operating results are forward-looking statements. We caution investors that any such
forward-looking statements are based on the Company’s current projections, run rates, or expectations about future
events and financial trends, the receipt of all required regulatory approvals, and on certain assumptions and analysis
made by the Company in light of the experience of the Company and perception of historical trends, current conditions
and expected future developments and other factors management believes are appropriate. Forward-looking statements
involve and are subject to assumptions and known and unknown risks, uncertainties, and other factors which may cause
actual events, results, performance, or achievements of the Company to be materially different from future events, results,
performance, and achievements expressed or implied by forward-looking statements herein. Such factors include, among
other, the risks and uncertainties identified in the Company’s Annual Report on Form 10-K for the year ended December
31, 2022, and in the Company’s other reports and filings with the applicable Canadian securities administators on its
profile on SEDAR at www.sedar.com and United States Securities and Exchange Commission (“SEC”) on its profile on
EDGAR at www.sec.gov. Although the Company believes that any forward-looking statements herein are reasonable, in
light of the use of assumptions and the significant risks and uncertainties inherent in such statements, there can be no
assurance that any such forward-looking statements will prove to be accurate, and accordingly readers are advised to rely
on their own evaluation of such risks and uncertainties and should not place undue reliance upon such forward-looking
statements. Any forward-looking statements herein are made as of the date hereof, and except as required by applicable
laws, the Company assumes no obligation and disclaims any intention to update or revise any forward-looking statements
herein or to update the reasons that actual events or results could or do differ from those projected in any forward
looking statements herein, whether as a result of new information, future events or results, or otherwise, except as
required by applicable laws. No securities regulator nor the Canadian Securities Exchange have reviewed, approved or
disapproved the content of this presentation.

To the extent any forward-looking statement in this presentation constitutes “future-oriented financial information”
or ”financial outlooks” within the meaning of applicable securities laws, such information is being provided for the
purpose of providing information about management’s current expectations and goals relating to the future of the
Company and the reader is cautioned that this information may not be appropriate for any other purpose and the reader
should not place undue reliance on such future-oriented financial information and financial outlooks. Future-oriented
financial information and financial outlooks, as with forward-looking statements, generally are, without limitation, based
on the assumptions and subject to the risks set out above, among others. The Company’s actual financial position and
results of operations may differ materially from management’s current expectations and, as a result, the Company’s
financial position may differ materially from what is provided in this presentation. Such information is presented for
illustrative purposes only and may not be an indication of the Company’s actual financial position or results of operations.
Any financial outlook or future-oriented financial information, as defined by applicable securities laws, has been approved
by management of the Company as of the date hereof and the Company disclaims any obligation to update such
outlooks or information, execpt as required by applicable securities laws.

Certain information in this presentation, including industry information and estimates, is obtained from third party
sources, including public sources, and there can be no assurance as to the accuracy or completeness of such information.
Although believed to be reliable, management of the Company has not independently verified any of the data from third
party sources unless otherwise stated.

CAUTIONARY STATEMENTS
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Dear Shareholders,

2022 was Ascend’s first full year as a publicly traded
company, and we continued the growth trajectory we
established in 2021. We achieved record revenue1 of $406
million, a 22% increase over prior year; our Adjusted
EBITDA2 expanded 17% to reach $93 million. Most
importantly, we are nearing generating positive cash flow
from operations and expect to reach this goal by the end
of 2023.

During the year, we were pleased to close two
incremental senior debt financings, raising a combined
$65M of additional funding. These funds enabled us to
execute on our growth strategy in 2022 by expanding
both our geographical footprint and cultivation
capabilities; and will continue to support our 2023
initiatives.

“In 2022, we entered a sixth state, flipped 
one state to adult-use, and added four 
operating dispensaries to our portfolio. 

With expansions at our Barry, IL and 
Franklin, NJ facilities, we added nearly 

70,000 square feet of cultivation capacity 
to reach 245,000 square feet of canopy.”

Our NJ operations were a highlight this year as Ascend
was one of seven operators to launch adult-use sales in
the state. We commenced NJ adult-use sales at our
Rochelle Park dispensary, which is on track to generate
over $50 million of run rate revenue. Our Montclair and
Fort Lee dispensaries were quick to follow and began
selling recreationally shortly after, to excellent results.

On the brand front, we launched our Simply Herb "value"
cannabis brand in Illinois, Massachusetts, New Jersey, and
Michigan, offering the quality of all Ascend cannabis at a
lower price. We also partnered with Miss Grass to sell its
premium cannabis line at our Massachusetts and Illinois
stores, followed by our New Jersey stores and wholesale
customers later in the year. With these new brands,
Ascend has curated a product portfolio that we believe
will please the price-conscious and the connoisseur alike.

Social justice continues to be an important cause for
Ascend, and we were pleased to host expungement
clinics across 5 states to support formerly incarcerated
individuals. Through the Ascend Foundation, we donated
more than $75,000 to organizations in MA, MI, OH and IL
to fund a variety of efforts toward restorative justice. In
addition, we recently surpassed $2 million in lifetime
donations to the Last Prisoner Project, a nonprofit
organization dedicated to clemency, re-entry programs
and advocacy for individuals with cannabis convictions.

2022 was also a year of evolution for Ascend, with the
initiation of our leadership transition plan and my
assumption of the role of Executive Chairman as the
Company began a search for a new CEO to take us to the
next level. Frank Perullo, in his role as President; and Dan
Neville, CFO, have done an excellent job as interim co-
CEO’s, leading the Company in continued success.

As we look to next year, we plan to meet the growth of
our cultivation capabilities seen in 2022 with the
continued expansion of our retail footprint. This includes
two dispensaries in the Chicago area; up to four
additional dispensaries in PA; and three medical
dispensaries in OH. We will apply the same model
responsible for our success to date: enter late-stage-
medical, or early-stage-adult-use markets at high-traffic
retail locations, while ensuring sufficient cultivation
capacity to supply our stores with high-quality cannabis
products.

We’d once again like to thank our employees, customers,
investors, and partners for their unwavering support; and
we look forward to our continued progress in 2023 and
beyond.

Sincerely,

Abner Kurtin
Co-Founder and Executive Chairman

TO OUR SHAREHOLDERS

(1) Net revenue excludes revenue from intercompany sales. 
(2) Adjusted Gross Profit / Margin and Adjusted EBITDA / Margin are non-GAAP financial measures. Please see the “GAAP Reconciliations” of the press release filed in form 10-K for a reconciliation of 

non-GAAP to GAAP measures.
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2021 YE
20 Dispensaries

2023 EXPECTED AT YE

WHO WE ARE

F O C U S :  A C H I E V E  S C A L E  I N  S E L E C T  L I M I T E D - L I C E N S E  M A R K E T S   

K E Y  F L A G S H I P  L O C A T I O N S  W I T H  H I G H  B A R R I E R S  T O  E N T R Y

D I S C I P L I N E D  C A P I T A L  A L L O C A T I O N ;  S U C C E S S F U L  M & A  E X E C U T I O N

M A N A G E M E N T  T E A M  W I T H  P R O V E N  T R A C K  R E C O R D   

C O N T I N U E D  M A R G I N  I M P R O V E M E N T  A S  A S S E T S  “ T U R N  O N ”

S T R O N G  F I N A N C I A L S  A N D  R E V E N U E  G R O W T H

AWHH iss aa verticallyy integratedd operatorr withh assetss inn Illinois,, Michigan,, Massachusetts,, Ohio,, Neww Jersey,, 
andd Pennsylvania.. AWHH ownss andd operatess state-of-the-artt cultivationn facilities,, growingg awardd winningg 
strainss andd producingg aa curatedd selectionn off productss includingg ourr in-housee Ozone,, Ozonee Reserve,, 
andd Simplyy Herbb products

ILLINOIS
8 retail  
2 dispensaries pending close2

1 cultivation / processing
113,000 sq. ft canopy

MASSACHUSETTS
3 retail3
1 cultivation / processing
54,000 sq. ft canopy

MICHIGAN
8 retail3
1 cultivation / processing
28,000 sq. ft canopy

NEW JERSEY
3 retail
1 cultivation / processing
42,000 sq. ft canopy

OHIO
2 medical retail 
3 pending medical retail2
1 cultivation / processing
2,000 sq. ft canopy

OUR STRATEGY:

1. License is owned by AWH, but the site is not yet operational and/or under construction. Includes four PA dispensaries.
2. Includes pending acquisitions of Ohio Patient Access LLC (three OH dispensaries), two dispensary licenses in IL, and four dispensaries in MD. 
3. Subsequent to year-end, AWH opened two additional dispensaries, in New Bedford, Massachusetts and Grand Rapids, Michigan, bringing the current total to 26. 

PENNSYLVANIA
2 retail
4 planned medical retail licenses1

1 cultivation / processing
6,000 sq. ft canopy

2022 YE 
24 Operating Dispensaries
15 Additional Owned Dispensary 
Licenses1,2,3

7 States 

175,000 ft2 Canopy

245,000 ft2 Canopy

39 Operating Dispensaries1,2,3

2020 YE
12 Dispensaries

74,000 ft2 Canopy

Current Operations
Pending Close

MARYLAND2
4 retail pending close2
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FINANCIALS

12

144

332

406 

2019 2020 2021 2022

FY NET REVENUE1

($ million)

0

31

79

93

2019 2020 2021 2022

FY ADJUSTED EBITDA2

($ million)

25%

75%

FY ‘22 NET REVENUE SPLIT

Wholesale, net Retail

25.1%

45.1% 46.2% 45.6%

2019 2020 2021 2022

FY ADJUSTED GROSS MARGIN2

(1) Net revenue excludes revenue from intercompany sales. 
(2) Adjusted Gross Profit / Margin and Adjusted EBITDA / Margin are non-GAAP financial measures. Please see the “GAAP Reconciliations” of the press release filed in form 10-K for a reconciliation of 

non-GAAP to GAAP measures.
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BY THE NUMBERS

$14M
AVERAGE ANNUALIZED RETAIL 

REVENUE PER DISPENSARY

OPEN DISPENSARIES AT YEAR-END2

(YE) 2022

24
ACTIVE CULTIVATION AND PRODUCTION 

FACILITIES IN 6 STATES

6

245K
TOTAL SQ.FT CANOPY CONSTRUCTION 

COMPLETE AS OF YE 2022

22%
ANNUAL NET REVENUE1

GROWTH 22’/21’

$74M
CASH AND EQUIVALENTS ON 
BALANCE SHEET AT 2022 YE

(1) Net revenue excludes revenue from intercompany sales.
(2) Subsequent to year-end, AWH opened two additional dispensaries, in New Bedford, Massachusetts and Grand Rapids, Michigan, bringing the current total to 26. 
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OUR BRANDS

Ascendd Wellnesss Holdingss hass passionatelyy craftedd cannabiss productss too elevatee everyone’ss experience.. 
AWHH providess itss wholesalee partnerss andd ownedd retaill storess withh aa varietyy off optionss too satisfyy 
everyone’ss budgett andd preferencee withh ourr leadingg in-housee brands.. AWHH alsoo partnerss withh multiplee 
premieree brandss too targett differentt demographicss includingg Lowelll Smokes,, Flowerr byy Ediee Parker,, 1906,, 
AiroPro,, andd Miss Grass.. 

AVAILABLE IL, MA, NJ
FORM FACTORS Edibles, vapes, 
flower, glass joints, pre-rolls
QUALITY Flower THC 25%+; 
broad terpene profiles, higher 
quality
CONSUMER Provides the most 
exceptional cannabis experience 
to the ‘canna-connoisseur’
PRICE $$$$$

AVAILABLE IL, MA, MI, NJ, OH
FORM FACTORS Edibles, vape, 
flower, infused pre-rolls, 
concentrates
POTENCY Flower THC 22-25%
CONSUMER Cannabis consumer 
looking for a quality, trusted, 
everyday brand
PRICE $$$$$

AVAILABLE IL, MA, MI, NJ
FORM FACTORS Flower, pre-rolls
POTENCY Flower THC 18-22%
CONSUMER The price-conscious 
consumer
PRICE $$$$$$$$$

Only the finest cannabis goes into 
Reserve. Exotic flower, refined 

concentrates, purified oils, resins 
and distillates. For those seeking 
cannabis without compromise.

The perfect everyday smoke, Ozone 
offers consistently delicious cannabis 

grown with care. Accessible to the 
seasoned connoisseur and canna-

curious alike.

The most accessible product we 
offer with SKU sets targeted for 

anyone and everyone.  
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AAWH’ss managementt teamm hass aa diversee sett off backgroundss withh significantt publicc company,, cannabiss 
industry,, regulatory,, capitall marketss andd financiall experience

MANAGEMENT

Abner Kurtin, Co-Founder and Executive Chairman
Experience: 20+ years buy-side experience; founder JM10 (Cannabis industry PE Fund); founder K Capital Partners 
(multibillion-dollar hedge fund); founder Ca2 Group (real estate development firm); buy-side at Baupost Group
Education: MBA from Harvard Business School, BA from Tufts University

Frank Perullo, Co-Founder, President and Interim Co-CEO
Experience: 20+ years of operations and lobbying experience; founder of Novus Group; general consultant and pollster 
on hundreds of successful campaigns 
Education: BS from Suffolk University

Dan Neville, Chief Financial Officer and Interim Co-CEO
Experience: 15+ years of finance experience; Managing Director at SLS Capital (special situations hedge fund); investment 
banker at Credit Suisse in the Technology Group
Education: BS from Duke University

Christopher Melillo, Chief Revenue Officer
Experience: 20+ years experience in retail leadership and store operations; SVP Retail/Wholesale at Curaleaf; Sr. Director 
of Stores at Nike North America; VP of Stores at DTLR/Villa. He has held progressive leadership roles at Equinox, Pet Smart 
and Home Depot
Education: BS from SUNY Cobleskill

Robin Debiase, Chief People Officer
Experience: 20+ years of HR experience; VP of HR at Weight Watchers; Head of HR for Delta Galil Industries
Education: MBA from Johns Hopkins Carey Business School and BA from St. Joseph’s College

David Gacom, Chief Operating Officer
Experience: 24 years of experience spanning sales, operations, marketing, supply chain, and commercialization, in the 
Cannabis and Food and Beverage industries; Western President at Cresco Labs, Chief Commercial Officer at Grecian 
Delight Foods, and progressive leadership roles across Kraft Foods, PepsiCo, and Deloitte Consulting.
Education: MBA from Kellogg’s Executive Management Program and a BBA in Marketing and Management Information 
Systems from the University of Notre Dame

Brian Miesieski, Chief Marketing Officer  
Experience: 24 years experience in CPG brand marketing, primarily in the highly-regulated and consumer-friendly 
beverage alcohol industry; previously with AB-InBev, Diageo, and SweetWater Brewing Company.
Education: B.S. from Rutgers College, Rutgers University
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CCommitmentt too ESGG initiativess iss att thee coree off AWH’ss guidingg principles.. Managementt iss passionatee aboutt 
creatingg ann inclusive,, sustainablee companyy thatt providess best-in-classs governance.. Forr AWH,, thatt 
commitmentt startss withh Sociall Justice.. Whilee AWHH understandss andd appreciatess howw fortunatee itt iss too helpp 
buildd andd guidee thee futuree off modernn cannabis,, AWHH iss alsoo acutelyy awaree off thee livess thatt havee beenn 
destroyed,, especiallyy inn minorityy communities,, throughh decadess off unjustt lawss andd inequitablee enforcement.

Key Social Impact Initiatives 

Expungement
AWH held 5 expungement clinics in MA, IL, NJ, MI, and OH during 2022, 
providing legal support and mental health, food, housing and employment 
resources.

Foundation

In 2022, AWH launched the Ascend Foundation, a non-profit addressing the 
impact of the war on drugs. In the first year, we donated $75,000 to 10+ 
grassroots organizations supporting expungement clinics, returning citizens, 
restorative justice, holistic community development, gentrification, and 
more.  

Partnership
Together with our customer match, AWH has contributed over $2 million to 
the Last Prisoner Project (LPP) since AWH inception. Our funds have enabled 
LPP to grow its team (returning citizens, women of color) and helped it 
provide scholarships to returning citizens.

Returning 
Citizens Hiring

AWH has connected with organizations serving returning citizens in each 
state and has supported 4 returning citizens in Chicago and Boston.   

5
E X P U N G E M E N T  

C L I N I C S  
H O S T E D  I N  

2 0 2 2

75
T H O U S A N D  

D O L L A R S  
D O N A T E D  T O  1 0 +  

G R A S S R O O T S  
O R G A N I Z A T I O N S

4
R E T U R N I N G  
C I T I Z E N S 1

H I R E D  I N  
2 0 2 2

25
S O C I A L  E Q U I T Y  

A P P L I C A N T S  
G I V E N  

T E C H N I C A L  
A S S I S T A N C E

1  C i t i z e n s  r e t u r n i n g  t o  t h e i r  c o m m u n i t i e s  a f t e r  p r i s o n  s e n t e n c e s .  
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DIVERSITY & INCLUSION

E q u a l  E m p l o y m e n t  O p p o r t u n i t y  ( E E O )
A W H ’ s  p e o p l e  a r e  i t s  g r e a t e s t  a s s e t .  T h e  t e a m  i s  c o m p r i s e d  o f  a  c o n s o r t i um  o f  s k i l l e d  a n d  p a s s i o na t e  
p r o f e s s io na l s  a n d  p a r t n e r s  f r o m  a  d i v e r s e  r a n g e  o f  f i e l d s .  W e  b e l i e v e  i n  b u i l d i n g  a  d i v e r s e  t e a m ,  c r e a t i n g  a  s p a c e  
w h e r e  A L L  f e e l  w e l c o m e  a n d  h a v e  t h e  o p p o r t un i t y  t o  g r o w  w h i l e  c o n t r i b u t i ng  t o  t h e  s u c c e s s  o f  A W H .  A W H  
p r o v i d e s  e q u a l  e m p l o y m e nt  o p p o r t u n i t i e s  t o  a l l  e m p l o y e e s  a n d  a p p l i c a n t s  f o r  e m p l o y m e nt  w i t h o u t  r e g a r d  t o  
r a c e ,  c o l o r ,  r e l i g i o n ,  s e x ,  n a t i o na l  o r i g i n ,  a g e ,  d i s a b i l i t y  o r  g e n e t i c s .  A W H  c o n t i n ue s  t o  w o r k  t o  r e a c h  i t s  d i v e r s i t y  
g o a l s ,  b u t  c o n t i n ue s  t o  m a k e  p r o g r e s s .   

AAWHH iss nott stoppingg att Sociall Justice.. Too AWH,, Environmental,, Social,, andd Governancee (ESG)) includess aa 
pledgee too createe diversee andd inclusivee workspacess andd sustainablee businesss practices.. AWHH iss committedd 
too doingg whatt itt cann too supportt people,, improvee governancee processes,, andd sustainn thee planet.

COMMITMENT TO ESG

ENVIRONMENTAL

T h e  p l a n e t  i s  i m p o r t a n t  t o  u s .  W e  t r y  t o  m a k e  d a i l y  d e c i s i o n s  t h a t  h a v e  b e t t e r  i m p a c t s  o n  t h e  p l a n e t ,  f r o m  
s w i t c h i ng  t o  L E D  l i g h t i ng  o r  i m p r o v i ng  w a s t e  m a n a g e m e nt  p r o c e s s e s .  W e  s h r e d  g r e e n  w a s t e  t o  r e d u c e  s p a c e  
a n d  c o o r d i na t e  p i c k u p s  t o  c o i n c i d e  w i t h  h a r v e s t  s c h e d u l e s  t o  m i n i m i z e  t h e  n u m b e r  o f  t r i p s ,  a m o ng  o t h e r  
t h i n g s .  

G r e e n h o u s e
I n  J a n u a r y ,  A W H  b e g a n  p l a n t i ng  5 5 , 0 0 0  s q .  f t  o f  c u l t i v a t i o n  i n  i t s  g r e e n h o u s e  i n  I l l i n o i s .  O n  a v e r a g e ,  t h e  
g r e e n h o us e  c o n s u m e d  l e s s  t h a n  2 0 %  o f  p o w e r  p e r  s q .  f t  o f  c u l t i v a t i o n  c o m p a r e d  t o  t h e  r e s t  o f  t h e  p o r t f o l i o .  

E c o - C h a l l e n g e
T h i s  y e a r ,  A W H  p a r t i c i p a t e d  i n  o u r  f i r s t  2 1 - d a y  e c o - c h a l l e n g e ,  d u r i n g  w h i c h i n d i v i d u a l s  t a s k e d  t h e m s e l v e s  t o  
m a k e  s m a l l  c h a n g e s  t h a t  h a v e  a p o s i t i v e  i m p a c t  o n c o m m un i t i e s  a n d  t h e  p l a n e t .

6 7  A s c e n d e r s  c o m p l e t e d  1 , 2 6 0  a c t i o ns  d u r i n g  t h e  c h a l l e n g e ,  r e s u l t i n g  i n :
• 1 0 , 0 00  g a l l o n s  o f  w a t e r  s a v e d
• 1 0 4  d o n a t i o ns  m a d e  t o  o r g a n i z a t i o n s  t o  s u p p o r t  t h e  p l a n e t
• 1 , 1 6 5  p o u n d s  o f  C O 2 s a v e d
• 2 4 0  v e g a n  m e a l s  c o n s u m e d
• 1 6  d o c u m e nt a r i e s  w a t c h e d  t o e d u c a t e t h e  t e a m  o n  v a r i o u s  i n j u s t i ce s
• 1 6 , 1 30  m i n u t e s  n o t  s p e n t  i n  f r o n t  o f  s c r e e n s
• 7 , 5 0 0  e x t r a  m i n u t e s  s p e n t  o u t d o o r s

23%
O F  L E A D E R S H I P 1

P O S I T I O N S  
H E L D  B Y  R A C I A L  

M I N O R I T I E S

38%
O F  L E A D E R S H I P 1

P O S I T I O N S  
H E L D  B Y  
W O M E N

27%
O F  A L L  

P O S I T I O N S  H E L D  
B Y  R A C I A L  

M I N O R I T I E S

40%
O F  A L L  

P O S I T I O N S  
H E L D  B Y  
W O M E N

1   L e a d e r s h i p  i s  d e f i n e d  a s  S u p e r v i s o r  l e v e l  a n d  a b o v e .  
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Job Creation
AWH has created strong jobs in areas with 
high unemployment. In 2022, AWH 
increased its workforce by over 25%.

Strong Wages
Varying by state, on the state, AWH pays an 
average of $6 dollars per hour above the 
respective state minimum wages for entry-
level manufacturing and retail positions. 

Benefits
AWH provides employees with a 401k plan, FSA plan, 
Long-Term and Short-Term Incentive plan, and 
comprehensive core and voluntary benefits.

Focus on Diversity
Our people are our greatest asset. Our team 
is comprised of a consortium of skilled and 
passionate professionals and partners from 
a diverse range of fields. We believe in 
building a diverse team, creating a space 
where ALL feel welcome and have the 
opportunity to grow while contributing to 
the success of AWH.  This year, AWH had 
50% female participation in our inaugural 
high-potential development program.

Foundation
In January 2022, AWH established the Ascend 
Foundation, a 501(c)(4) organization with a commitment 
to support reducing inequalities. The goal of the 
Foundation is to 1) support expungement efforts, 2) 
promote economic empowerment, and 3) provide 
community engagement. The Foundation has recently 
donated over $75,000 to several organizations funding a 
variety of efforts toward restorative justice. Those 
organizations include the following:

• Westside Justice Center
• Michigan Cannabis Freedom Coalition 
• Mass Cultivated
• Black Economic Council of Massachusetts 
• Urban League of Ohio

Expungement Clinics
AWH held 5 expungement clinics in 2022. 
These offered expungement and other legal 
services to formerly incarcerated individuals. 
Not only do the clinics assist in 
expungement and record sealing, but they 
also help attendees access other critical 
resources, such as housing, mental health 
support, legal services, and more. 

Social Equity Applicant 
AWH provided technical assistance to 25 
applicants seeking social equity licenses in 
several states. 

Key Partnership
AWH has partnered with the Last Prisoner Project to 
achieve its social justice goals and free wrongly 
incarcerated individuals from cannabis offenses. Together 
with our customers, our cumulative donations to LPP 
have surpassed $2 million. This partnership directly 
enabled:
• the release of 21 constituents, 
• 60 constituents matched with pro bono attorneys, 41 

cases currently being litigated
• Funding constituent commissary accounts for phone 

calls, stamps and emails
• $1 million in micro-grants, funding 10 semesters of 

tuition for constituents' children, 48 months of 
childcare for children with an incarcerated caretaker 
and a full year of housing for 16 returning citizens

AAWHH hass pledgedd too 66 off thee Unitedd Nationss Sustainablee Developmentt Goalss andd hass madee significantt 
progress:

PLEDGE TO UN SDGS
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INFORMATION

SHAREHOLDER INFORMATION

A n n u a l  G e n e r a l  M e e t i n g  
O n  F r i d a y ,  M a y  5 t h ,  2 0 2 3  a t  1 1 : 0 0  a m  E D T  t h e  
C o m p a ny  w i l l  h o s t  t h e  A n n u a l  M e e t i n g  v i r t u a l l y  v i a  
l i v e  a u d i o  a n d  v i d e o  w e b c a s t .
L i n k :  h t t p s : / / w e b . l um i a g m . c o m / # / 2 2 6 2 6 0 7 5 8
P a s s w o r d :  a s c e n d 2 3

A c c e s s  d e t a i l s  w i l l  a g a i n  b e  p r o v i d e d  v i a  P r o x y  
m a t e r i a l s  w h i c h  w i l l  s e n t  t o  s h a r e h o l d e r s  o f  r e c o r d  a s  
o f  M a r c h  1 5 ,  2 0 2 3 .  

E l e c t r o n i c  D e l i v e r y
A s c e n d  W e l l n e s s  H o l d i n g s  o f f e r s  s h a r e h o l d e r s  t h e  
c o n v e n i e n c e  o f  e l e c t r o n i c  d e l i v e r y ,  i n c l u d i n g  
I m m e d i a t e  r e c e i p t  o f  P r o x y  S t a t e m e n t  a n d  A n n u a l  
R e p o r t ,  a n d  O n l i n e  P r o x y  V o t i n g .  

R e g i s t e r e d  s h a r e ho l d e r s  c a n  s i g n  u p  f o r  e - d e l i v e r y  b y  
v i s i t i n g  h t t p s : / / o d y s s e y c o n t a c t . c o m / .  Y o u  m u s t  u p d a t e  
y o u r  m a i l i ng  o r  e m a i l  a d d r e s s  o n  t h i s  s i t e .  Y o u  a r e  a  
r e g i s t e r e d  s h a r e h o ld e r i f  y o u r  s h a r e s  a r e  b e i n g  h e l d  
b y  o u r  t r a n s f e r  a g e n t ,  O d y s s e y  T r u s t  C o m p a ny .  

BOARD OF DIRECTORS

AAWHH remainss committedd too strongg governancee practices.. AWH’ss Boardd committeess aree entirelyy 
independent,, AWHH providess GAAPP financialss andd publishess itss keyy governancee policiess ass welll ass providess 
accesss too itss whistleblowerr hotlinee onn itss investorr website.. 

I N D E P E N D E N T AU D I T  CO M MIT T E E
C O M P E N S AT I O N  &  

G O V E R N A N C E  CO M M IT T E E
Abner Kurtin
Chairman of the Board

Scott Swid
Chairman of the Compensation Committee  

Yes Member Chair

Josh Gold
Chairman of the Audit Committee  

Yes Chair Member

Frank Perullo
Member of Board Directors

Dan Neville
Member of Board Directors

T r a n s f e r  A g e n t  
F o r  s h a r e ho l d e r  s e r v i c e s  p l e a s e  c o n t a c t  o u r  
t r a n s f e r  a g e n t ,  O d y s s e y  T r u s t  C o m p a n y  a t  1 - 8 8 8-
2 9 0 - 117 5  o r  w w w . o d y s s e y t r u s t . c o m

C o m p any  C o n t a c t
F o r  i n v e s t o r  i n f o r m a t i o n ,  i n c l u d i n g  c o m p r e he n s i v e  
e a r n i n g s  r e l e a s e s  a n d  t h i s  A n n u a l  R e p o r t ,  v i s i t  
w w w . i nv e s t o r s . a w ho ld i ng s . c o m o r  c o n t a c t  I n v e s t o r  
R e l a t i o ns  a t  I R @ A w h o l d i ng s . c o m

1 4 1 1  B r o a d w a y ,  1 6 t h  F l o o r
N e w  Y o r k ,  N e w  Y o r k  1 0 0 1 8

W h i s t l e  B l o w e r  H o t l i n e
A W H  h a s  a  c o n f i d e n t i a l ,  a n o n y m o u s ,  a n d  s e c u r e  
p u b l i c  w h i s t l e b l o w e r  h o t l i ne ,  w h i c h  c a n  b e  
a c c e s s e d  h e r e :  
https://www.whist leblowerservices.com/AAWH
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SASB DISCLOSURE

TOPIC ACCOUNTINGG METRIC RESPONSE

R e s p o n s i b l e  
D r i n k i n g *  

&  M a r k e t i n g  

Perceentagee off totall advertisingg impressions
madee onn individdualss att orr abovee thee legal

drinking** age

1100%% off AWH’ss digitall advertisingg iss targetedd too thosee abovee thee agee off 2211 
tthhroughh thee usee off best-in-cclasss demographicc targetingg solutions.. Alll off tthhee 

Company’ss websitess includee ann agee gatee forr alll digitall customerr 
experiencees,, andd thee companyy onlyy usess vendorss forr digitall andd videoo 

ccontentt thatt havee 21++ compliancee standards.. Thee Companyy estimatess tthhaatt 
95%% off out-of-homee advertisingg reachhess thosee 211 andd older.. Thee 

CCompany’ss advertisingg partnerr hass builtt inn standardss forr ensuringg thatt aaddss 
doo nott targett indiviidualss underr thee agee off 21,, doo nott crosss statee liness andd 

don’tt targett locationss thatt aree restricttedd orr over-indexx forr minors.. Thee 
Company’ss partnerr alsoo maintainss aa databasee off alll restrictedd devicees,, 

consumerss andd locationss andd hass blockkedd thee bidding/buyingg off 
inventory/devicess thatt doo nott complyy withh thee locall cannabiss regulationss 

forr eachh campaign.. 

Numberr off incidentss off non-coompliancee withh 
industryy orr regulatoryy labelingg and/or

marketingg codes
Damagess off $0;; noo material1 issuess off non-compliance

Totall amountt off monetaryy lossess ass aa resultt off 
legall proceedingss associatedd withh markeetingg 

and/orr labelingg practices
$00 

Descriptionn off effortss too promotee responsibblee 
consumptionn off alcohol*

Markeetingg Activitiess aree onlyy targetedd too consumerss agess 211 andd up,, 
includingg demographically,, behaviorally,, interest-based,, event/occasion-

based,, andd locatioon.. Additionally,, productt packagingg includess childd 
ttaamperingg securityy methods..  AWHH alsoo usess imageryy thatt doess nott apppeeaall 
ttoo <21,, andd requiress modelss usedd inn advertising/contentt too lookk att leastt 2255 
yearss off age..  AWHH conductedd 2,5488 hourss off safee cannabiss consumptionn 

trainingg throughoutt 2022.. Thiss includess AWHH Learningg && Developmentt 
pprrogramss suchh ass retaill orientation,, cultivationn orientation,, customerr serrvviiccee 

trainingg andd cannabiss educaation.. Itt alsoo includess aa portionn off thee contentt 
ffrroomm thee ILL && MAA state-mmandatedd Responsiblee Vendorr Trainingg providedd bbyy 

aa thirdd party.. 

A c t i v i t y  M e t r i c s

Volumee off productss sold Approximatelyy 68,0000 poundd equivalentss soldd wholesalee inn 2022

Numberr off productionn facilities 66 cultivationn facilitiess withh 245,0000 sq.. ftt off flowerr andd vegetationn canopyy aass 
off 12/31/22

*Modified and interpreted to indicate the consumption of cannabis, not alcohol
1 Material defined as representing fines over $2,500 

AWHH iss disclosingg metricss associatedd withh thee Sustainablee Accountingg Standardss Boardd (SASB).. AWHH hass 
chosenn too disclosee SASBB metricss inn accordancee withh thee Alcoholicc Beveragess industryy ass itt iss mostt closelyy 
alignss too cannabiss inn termss off supplyy chain,, production,, distribution,, andd consumption;; however,, itt iss nott aa 
perfectt fit.. Thee Companyy strivess too leadd thee industryy inn providingg best-in-classs disclosure.. 
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Ascend Wellness Holdings Inc
CSE: AAWH.U | OTCQX: AAWH

https://investors.awholdings.com


































































































































































































































































































































































