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INDEPENDENT ACCOUNTANTS’ REVIEW REPORT

To Management of
FanFood, Inc.:

We have reviewed the accompanying financial statements of FanFood, Inc. (the “Company”), which comprise the balance
sheet as of January 31, 2017, and the related statements of operations, changes in stockholders’ deficit and cash flows for
the period from January 27, 2016 (“Inception”) through January 31, 2017, and the related notes to the financial
statements. A review includes primarily applying analytical procedures to management’s financial data and making
inquiries of company management. A review is substantially less in scope than an audit, the objective of which is the
expression of an opinion regarding the financial statements as a whole. Accordingly, we do not express such an opinion.

Management’s Responsibility for the Financial Statements

Management is responsible for the preparation and fair presentation of the financial statements in accordance with
accounting principles generally accepted in the United States of America; this includes the design, implementation, and
maintenance of internal control relevant to the preparation and fair presentation of financial statements that are free from
material misstatement whether due to fraud or error.

Accountant’s Responsibility

Our responsibility is to conduct the review engagement in accordance with Statements on Standards for Accounting and
Review Services promulgated by the Accounting and Review Services Committee of the AICPA. Those standards require
us to perform procedures to obtain limited assurance as a basis for reporting whether we are aware of any material
modifications that should be made to the financial statements for them to be in accordance with accounting principles
generally accepted in the United States of America. We believe that the results of our procedures provide a reasonable
basis for our conclusion.

Accountant’s Conclusion

Based on our review, we are not aware of any material modifications that should be made to the accompanying financial
statements in order for them to be in accordance with accounting principles generally accepted in the United States of
America.

Going Concern

As discussed in Note 2, certain conditions indicate that FanFood, Inc. may be unable to continue as a going concern. The
accompanying financial statements do not include any adjustments that might be necessary should FanFood, Inc. be
unable to continue as a going concern.

Bawer & Company, LLC

BAUER & COMPANY, LLC
Austin, Texas
December 15, 2017

Bauer & Company, LLC
5910 Courtyard Drive #230 Austin, TX 78731
Tel 512.731.3518 / www.bauerandcompany.com

































Company: FanFood

FANFOOD Market: Mobile technology

Product: Mobile concession platform that allows
eventgoers at any venue to order concessions and
have them prepared for express pickup or delivery

Company Highlights

e Since launching in May 2017, over 13,000 fans have downloaded and utilized the FanFood app

e During the 2017 Formula 1 (F1) Grand Prix event at the Circuit of the Americas in Austin, Texas, FanFood
generated over $40,000 in revenue in three days

e Onboarded multiple venues, including one Major League Soccer stadium (Avaya Stadium, home of the
San Jose Quake), one raceway (Circuit of the Americas), one minor league baseball stadium (Principal
Park, home of the lowa Cubs), two golf courses (Jimmy Clay and Roy Kizer golf courses through Golf ATX),
and two music venues (Austin 360 and Seven Flags Event Center)

Onboarded Venues
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COMPANY SUMMARY

Opportunity

FanFood enhances the fan experience by allowing fans to watch more of the action and never miss the big play
because they were stuck in long concession stand lines. FanFood makes it possible for sports fans, concertgoers,
and anyone attending a live event to have food and beverages delivered directly to their seat. Fans can also
choose to skip the entire line by ordering ahead and picking up their concessions via express line pick-up. With an
easy-to-use mobile concession ordering platform and express delivery or pickup options, FanFood not only helps
fans but also helps venue owners improve their business:

¢ Improve wait times: FanFood enables quick ordering, express pickup lines, and delivery directly to the
fan’s location, decreasing the amount of time fans spend out of their seats and waiting in lines.

e Increase sales: In 2016, 45% of fans said they left a long line at concessions at least once in the past year.'
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Enhance fan experience

Alleviate congestion

Get better concession data

Product
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FanFood also provides a fulfillment app that helps "runners" deliver products to fans’ seats. Runners can be
provided directly by FanFood. Stadiums and other live events often don’t have the ability or time to meet
increased concession demand (e.g. shortage of staff to function as runners). FanFood will work directly with these
venues to tailor its offering to make sure fans’ needs are met.

RUNNER APP

ORDER FULFILLMENT MANAGEMENT
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FanFood’s mobile ordering platform is available for a wide range of venues, from stadiums to state fairs.
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Theaters State Fairs Concert Venues

Use of Proceeds and Product Roadmap

In October 2017, the company announced plans to build a waiter app, web application, and make additional
technology enhancements, all which are expected to be available in Q2 2018. A majority of the proceeds from this
offering will be used to develop the new features and market the two new applications.

e  Waiter application: In-venue marketers will be able to place and process concession orders on behalf of
customers already waiting in line and direct them back to their seat or to an express pick-up line to
receive their concessions.

e Web application: Fans at live events can elect to purchase concessions via an ecommerce website without
downloading the FanFood mobile application.

e Technology enhancements: Future builds that will allow FanFood to integrate with theaters and add
advertisement opportunities, payment APls, backend operational logic, data analytics, and customer
insight.

Business Model
FanFood partners with the venue, working with the marketing department to craft the right message to get fans
to sign up. Then the company works directly with concession vendors to set up the queue management system

and provide the necessary staffing requirements. FanFood can elect to provide 100% of the staffing necessary to
execute its product offering by hiring temporary staff to function as runners.
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Primary: revenue share and convenience fee
On an average concession order of $20, FanFood generates roughly $5 per order:

e Convenience fee: S2 to $4, depending on the method of order (express pickup vs. in-seat delivery). This
fee will be incorporated into the price of each menu item.

e Revenue share: 10% to 20%, depending on what additional services FanFood provides to venue (e.g.
marketing, runners, etc.).

Secondary: installation revenue and sponsorship opportunities

The installation fees will cover the annual onboarding costs associated with capital, marketing signage, and
software on an annual basis:

e Installation costs: Depending on the venue size and requirements (e.g. iPads required to operate order
fulfillment, in-venue sign up tents and signage, and food inventory), projected installation revenue is
between $1,000 to $15,000 per year.

e Sponsorships: FanFood will work with existing venue sponsors to provide on-site and digital co-branding
activation opportunities.

USER TRACTION

The FanFood platform launched in May 2017. Since then, over 13,000 fans have downloaded and utilized the
FanFood app. The company has also onboarded multiple venues, one Major League Soccer stadium (Avaya
Stadium, home of the San Jose Quake), one raceway (Circuit of the Americas), one minor league baseball stadium
(Principal Park, home of the lowa Cubs), two golf courses (Jimmy Clay and Roy Kizer golf courses through Golf
ATX), and two music venues (Austin 360 and Seven Flags Event Center). Its two biggest clients are Avaya Stadium
and the Circuit of the Americas.
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