INVEST IN XOCA

A delicious, first-of-its kind gut healthy soda
made from upcycled cacao fruit
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Highlights

Highlights
@ Strong brand identity with mass appeal.
@ A $3.3B, and growing, market segment.

@ Developed a proprietary method for the processing of cacao fruit.

Experienced team with significant knowledge across the entire value chain.

and Amazen.

Achieved an online store conversion rate of 6.5%, and an average returning customer rate of

@ Successful proof of concept: Average 480% month-to-month growth online via Xoca website
Ol

Our Team
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Our Team

Jacob Lopata
An entrepreneur with 20 years of experience building and managing technology startups. A co-

founder and the Chief Executive Officer of The $pace Launch Corporation, a prime defense
contractor. Earned his M.S. in Aeronautics & Astronautics from MIT.

We choose this idea as we wanted to develop and produce compelling, healthier soda alternatives while also
helping ta eliminate the significant amount food waste generated by the chocolate industry.

Carl Schweizer Cranding &

Advanced degrees in communications, graphic design, and branding. In 2013, co-founded To'ak
Chocolate, the world's first sustainable luxury chocolate company. Has won several international
design awards for To'ak's branding <oncept and design.
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Jerry Toth

oility Directot

Earned a degree in economics from Cornell University. In 2007, he co-founded Third millennium
Alliance, a nonprofit foundation which protects over 1,500 acres of rainforest in Ecuador. In 2013, he
co- founded To"ak Chocolate.

Anny Lee General Counsel

Anny received her JD from Benjamin N, Cardozo School of Law, and is an attorney specializing in IP
and commercial transactions. Anny came to Xoca after working for a global, multi-billion dellar
corporation as its senior legal counsel.
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A brand people
can believe in

We had the bright idea to create a delicious,
sustainable, healthy beverage with significant
functional benefit and the mouthfee!

of a traditional soda

A bright ..,
idea s
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Cut Health
Afirst-of-its kind Cacao Fruit based
prebiotic sada, which supports a healthy
gut and strong immune system.
Planet Health

By using upcycled cacao fruit, we support
farmers in the country of Ecuador and

eliminate food waste from local ecosystems

Early Proof of Concept
Launched D2C strategy early May 2020, Achieved an average 480% month-to-month

growth, an online siore conversion rate of 6.5%, and an average returning customer
rate of 36% with only  $2800 per month marketing saend.
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It was love at first sip!

In cur first two months we received 25K videa views, SK post views,

600 reactions, and 180 comments. Our followers are 54% men and

445 woman, primarlly ages 25 to 4. Xocais a brand that people are connecting
with and we are cultivating an engaged,

excited community.

| love Xaca!

Karins. |




I 1ove Xaca! It s representing everything | can stand for.
Sustainable, natural, fair, heathy and so much more

v w o Deliciously Different < So good!
Richard 5. [ T Rachel %, |

Delclously Offerent] Not heavy st interesting itis deicious. | could b your spokesperson and
balance of flavers, ginger Is my favorite! make lots of s: for yeu.
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The market

Fermented & Functional Beverages
&e Many consumers today are taking a hands-

on approach to nutrition, using food as a
medicine and expecting beverages to
deliver functional benefits.

Key market segment growth:

Kombucha & rermentea severoges [ $s5:+v 1157

#4 SPINS xoca

Segment trends

Immunity Boosting: A Growing Awareness of the

Importance of Gut Health Leads to Increased Since March 30, 2020, there has been a

Sales 3150% increase in the sale of beverages
promating digestive health.

LifeAid ImmunityAid
$500K revenue in March 2020 at
launch
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Business model

E-commerce Focused Direct to Consumer (D2C)

PHASE 1 (12 menths)

*D2C via custom e-commerce site and Xoca contracted
third party fulfiliment

D2C via Amazon Prime store and fulfiliment by Amazon

«D2C via home delivery services in key metro areas

*B2B via direct distribution from Xoca contracted third
party fulfillment center

PHASE 2

= B28B via regional distribution networks

2 «Easl he and
Benefits of oo i oo
d i rect s e I l i n g «Rich marketing tools - don’t need to rely

on packaging to educate the customer

It’s About More Than Just Sales

+ Exart mare control by keeping sales
channels in-house

« Analytics - understand what people are
daing vs what they say they will do

+Consumer data - know our customers and
form direct, lasting relationships

+ Cost affectively put products in front of
enormous numbers of potential customers

*Increased margins - cut out the midd e
man

xoca
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What’s inside?

= Prebiotics: the key to a healthy gut
w0 @

Our naturally fermented, prebiotic sodas have
Plant Gluten
o Fite ieen crafted with upcycled Ecuadorian cacao
fruit juice and sparkling water to provide
amazing taste with real benefits.

@ @ With 2g of fiber per serving and crganic acids,

Mo No Added Xoca provides support for a healthy gut and
Free Sugar strong immune system
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Targeting the
online conscious
consumer

* “Wellness C
and the Nut

“ who cares about ingredients
nal Facts Pancl

« Values authenticity and transparency

* 2540 year oids that desire a healthy, natural
alternative to traditional soft drinks

* affluent consumers wha desire refreshment
and functioral benefit

* Consumers wha care about the envirenment.

= Millennials who prefer to purchase anline

xoca
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Digital marketing
objectives

« Drive quality organic traffic

- Sotial media campaigns

Search cngine optimization

« Drive quality paid traffic

- Facebook and Amazon ad campaigns
* Canvert visitors to buyers

- Optimized landing pages
= Drive repeat purchases

- Subseriptions

- Automated e mail campaigns

xoca

Digital marketing
partner - website

Webistry has significant experience building and
managing pay per click ad campalgns and
conversion rate optimization (CRO) techniques.

Working with an agency wha has a strong track
record of success will improve the prebability of a
good return on ad spend.

vw WEBISTRY

Xoca

Digital marketing
partner - Amazon

To maximize ad performance, Logical will employ
various strategies o build, manage, and optimize
Xoca's AMS Account.

Logical will identify keywords and applicable ad
formats in order to manage the paid search of
Xoca's Amazon marketing program.

. Iogicol

Xoca

Building online
awareness

We are working in partnership with like-minded individuals
with & streng social medi following to build awareness
about Xoea and drive trial and sales online.

Karln Schwelier Sara Hunt .
Vg teacher and multsle fluancer and
sports Instructor af Strang Uke |
2 w =3

Russell Bavis, colobrity mixologs:

Building real-world
awareness

We are working to build brand awareness and generate
exciterent for Xoca in the real world throug)
and promotions with different sports communitles.

ponsarships

Competition Skateboarding Professional Volleyball

Building a lifestyle

with likeminded brands and individuals to bulld a strong community
around Xoca focused on health, wellness, and saorts,
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E-commerce driven by aggressive
G oto digital marketing
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continental US K)
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o Current Xoca fulfillment eanter

W Future Xoca fulfiliment venters

Direct to consumer

We nave developed a full ¢ commerce platform with national
(1awer 48] fulfiliment provided by FedEx, Xoca Is alsa avalable
via Amazon Prime

We currently offer for sale through our website and Amazon
12-pack cases of all flavors 25 wall as  6-pack sample case.

single Case $35.88
Sample Case $17.99
Shipping Free

amazonPrine

Xoca
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Wholesale
direct

By shioping direct to our retall customers via Fedtx
from our fulfiliment center we can maximize our
margins and avoid traditional distributors

MSRP $2.99
WHOLESALE PRICE $2.00

GROSS MARGIN® 50%
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Post-Pandemic Retail
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Financial Projections

$5.3M in total sales within 4 years
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James Le Compte
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Brad Schulman

Brac bagan his entreprencur carser in he specishy to3 #0¢ coffee industry when he ard apari
accuired Chicago-based saecialty beverage distrib utor Chicagoland Beverage Company and transformed It
mnthe argest Mid-west distrtutor of specialy coffea's and teas. Tha company helped pianeer premium

caffee anef e brands such as Laar a, Poct's & Inkell genida coffees, and Wighty Laal teas.
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Jacob Lopata

ake @xocawarld.com

+1 312252 9770



