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Chairman’s  
Report

1.  For definitions of EBITDA and Adjusted EBITDA and the use of these non-GAAP measures, as well as a reconciliation of Net Loss to EBITDA and Adjusted EBITDA see pages 164-165
2  Triple Tier refers to Silver, Gold and Platinum tiered Membership 
3  December 2023 Annualized Monthly Revenue, excluding hardware 
4  Cash, restricted cash and cash equivalents

Strategy
During 2023, Life360 progressed against the strategic 

objectives designed to cement our market-leading 

position in family safety and security.

Our strategy to grow our audience delivered a 26% YoY 

uplift in Monthly Active Users to more than 61 million. 

International growth was particularly strong, increasing 

40% YoY, with a record number of MAU additions.

Our goal to drive membership resulted in a 21% YoY 

increase in global Paying Circles to 1.8 million. This 

outcome is particularly impressive in the context of 

U.S. price increases which helped lift Global ARPPC by 

25%, and reflects the loyalty and engagement of our 

membership base. 

Our strategy to expand internationally saw Paying Circles 

outside of the U.S. increase 43% YoY, with a particularly 

strong performance from predominantly English speaking 

countries of Canada, the UK and Australia. We launched 

our Triple Tier Membership2 in the UK in October 2023, 

with encouraging early results. Our Australian launch is 

planned for Q2’24.

Finally our focus on maintaining financial discipline  

while continuing to invest for growth underpinned the 

33% YoY increase in revenue, and achievement of positive 

Adjusted EBITDA.  

The CEO report outlines the initiatives underway in 2024 to 

deliver on our ambitious aspirations for the Company. 

Your Company
At Life360, our mission is to keep people close to  

the ones they love. Our Environmental, Social and 

Governance (ESG) initiatives reflect our commitment  

to simplifying family safety and security. The user 

testimonials we receive on a daily basis show the real 

world impact of our digital services. Details of our 

initiatives can be found in the ESG report.

I would like to express my gratitude to my fellow  

Board members for their invaluable contributions  

to Life360 over the past year. Shareholders and  

employees are great beneficiaries of their wise  

counsel and dedication. I would also like to extend  

my appreciation to you, our shareholders, for your  

ongoing support of the Company.

Finally, on behalf of the Board I thank our talented 

colleagues for their hard work and commitment to 

excellence. In particular, I acknowledge Chris Hulls  

and his entire leadership team for creating a culture  

of innovation, creativity and collaboration. Their vision  

for a fully integrated and differentiated family safety  

and location platform drives the many growth 

opportunities that lie ahead for our Company.
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We now show users what their family members are up to, 

whether they’re driving, walking or cycling, and we put pets 

and other valuables on the Life360 map. 

We are very proud that we deliver the peace of mind that 

comes with our location sharing and safety features to more 

than 61 million Monthly Active Users (MAU) across the globe.

As foreshadowed in my last report, 2023 was a pivotal 

year for the Company. We leveraged our growth and scale 

to significantly reduce our net loss, and achieve positive 

operating cash flow and Adjusted EBITDA1.

2023 Performance
Life360 met or exceeded all of the guidance metrics we 

provided to the market for CY23. Revenue growth of 33% to 

$304.5 million benefited from continued strong momentum in 

the core Life360 subscription business, which increased 52% 

year-on-year. At the same time, GAAP operating expenses 

increased just 4% YoY, and reduced 1% excluding variable 

commissions, reflecting a disciplined approach to cost.

The strong revenue growth combined with cost restraint 

underpinned a greater than $60 million year-on-year 

improvement in each of net loss, EBITDA and Adjusted 

EBITDA to $(28.2) million1, $(20.8) million and $20.6 million 

respectively. A similar $60 million improvement in operating 

cash flow delivered the first full year of positive cash flow of 

$7.5 million.

Life360’s balance sheet is strong, finishing CY23 with cash, 

restricted cash and cash equivalents of $70.7 million.
John Philip Coghlan 
Chairman

Life360’s mission is to keep people 
close to the ones they love. During 
CY23 we’ve taken significant strides 
towards achieving this mission, 
with meaningful enhancements to 
our members’ experience, including 
benefits from the Tile acquisition.  

$304.5m 
+33% YoY revenue 
increase

$274.1m
+22% Annualized 
Monthly revenue3

61.4m
+26% Monthly  
Active Users

$70.7m
Cash  
balance4
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CEO’s  
Report

2023 Performance
Life360’s CY23 consolidated revenue of $304.5 million 
increased 33% YoY, in line with guidance provided to the 
market. This performance was underpinned by strong 
subscription revenue growth which increased 44% YoY 
including the contribution of hardware subscriptions. Core 
Life360 subscription growth of 52% was ahead of guidance, 
benefiting from U.S. price increases for new members and 
the repricing of existing iOS and Android subscribers. Global 
Paying Circles increased 21% YoY, a very good outcome in the 
context of the price increases, while Global Average Revenue 
Per Paying Circle (ARPPC) was 25% higher for the year. Our 
current international Triple Tier markets of focus - Canada, 
the UK and Australia - all delivered significant growth, with 
particular outperformance in the UK and Australia.

Hardware revenue increased 21% YoY, with the usual seasonal 
uplift in Q4. Key drivers were the 12% uplift in hardware units 
sold, stable pricing, and benefits from bundling with Life360 
subscriptions. Hardware margins improved significantly 
YoY due to favorable returns adjustments and cost savings 

initiatives. As I outlined last year, we have been prioritizing 
higher margin sales channels.

Other revenue of $25.5 million delivered in line with our 
guidance. The modest YoY decline reflects the transition to 
a single data partnership from January 2022. We remain 
optimistic about the opportunities to add new revenue 

streams that utilize our enormous free user base.

SInce our IPO in May 2019, Life360’s Annualized Monthly 

Revenue (AMR) has more than quadrupled to $274 million. 

The 22% YoY growth in December 2023 is particularly 
impressive given the significant step up provided by price 
increases in December 2022.

Total expenses increased 4% YoY, and excluding variable 
commissions reduced 1% YoY reflecting the cost measures 
we implemented in January 2023. The EBITDA loss of 
$20.8 million1 and Net loss of $28.2 million both delivered 
a significant improvement from the prior year. The CY23 
Adjusted EBITDA of $20.6 million1 and Operating Cash Flow 
of $7.5 million were both ahead of guidance, and reflect 

significant progress on our path to profitability.

Our strategy roadmap
Life360’s strategy is anchored in our mission to keep people 

close to the ones they love. As we grow our relevance to an 
ever broader range of families, we see opportunities for 
significant topline growth, as well as the longer term delivery 
of significant EBITDA margins. Looking forward to CY24 we 
are focused on four key initiatives: 

Growing our audience is about continuing to build on our 
very large existing base of more than 61 million Monthly 
Active Users. The growth momentum of this user base has 
primarily been fuelled by organic word of mouth, and we 
are investing in product experiences that encourage our 
members to tell other people about Life360. In addition 
we are developing new features that will give members 
more reasons to engage with the app, using our vast data 
resources to provide insights that make family life easier. 
We’re also investing in marketing to cement Life360’s 
position as the recognized brand leader for everyday family 
life. Finally, our international expansion remains core to 
our growth strategy, reflected in the 40% YoY growth in 
international MAU we delivered in CY23.     

Scaling paid offerings includes a focus on growing both paid 
subscriptions and the number of Tile devices in use. We see 
these as two sides of a connected experience that helps us 
address the needs of members at all life stages. 

Key Achievements
Our continued innovation in the user experience is 

delivering peace of mind and delight to families across 
the globe. We are connecting families and saving lives 
at great scale - during CY23 we dispatched almost 
39,000 ambulances, and protected more than 300 
billion miles with Life360 crash detection. Our digital 
services continue to have a major real world impact.

In the 2022 Annual Report, I outlined our commitment 
to achieving positive Adjusted EBITDA and Operating 
Cash Flow for CY23. I am very proud that we delivered 
on that commitment, and made meaningful progress 

on our path to profitability. We continue to build on 

our leading global position in location sharing, and 

see exciting opportunities in CY24 and beyond to 

broaden our reach and deepen engagement with our 

members. We look forward to bringing the benefits of 

our subscriptions to more markets globally, and creating 

new revenue streams that utilize the scale and quality 

of our member base.

Life360 is playing an 
increasingly valuable role in 
many aspects of our members’ 
lives, whether they are free 
users or paying subscribers. 
We are already a beloved app 
for parents to keep track of 
their kids’ safety; our goal is to 
become the number one brand 
that makes everyday life better 
for families at all life stages.

*Average Revenue Per Paying Circle for CY23 YoY

Chris Hulls 
Co-Founder and CEO

1.  For definitions of EBITDA and Adjusted EBITDA and the use of these 
non-GAAP measures, as well as a reconciliation of Net Loss to EBITDA 
and Adjusted EBITDA see page 164-165

2 Average Revenue Per Paying Circle for CY23 YoY

+21%
Global Paying Circles 
YoY growth

$1.8m
Global Paying  
Circles

+43%
International Paying 
Circles YoY growth

+25%
Increase in CY23 
ARPPC2
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Examples include adult children who are worried about 
aging parents, and pet parents concerned about their 
furry loved ones. We are very excited about the ways in 

which Tile devices can expand our use cases and allow us 

to deliver more value to members, and work is underway 

on the first new Tile release since acquisition. We 

continue to see a large international growth opportunity 

for subscriptions and Tile device sales. Our Triple Tier 
offering launched in the UK in October, and plans are well 
underway for an Australian and New Zealand launch  
in Q2’24. 

Creating new revenue streams involves building new 
growth opportunities that benefit from our enormous  
free user base of 61 million MAU. Looking forward to 
CY24, we are excited to announce the creation of a 
new advertising revenue stream that offers partners 
unparalleled reach to these free users. We have 
consistently spoken of the potential that our investment in 
the core user experience, and the scaling of our MAU base, 
would provide for the future. We are encouraged by the 
success of early testing and see the opportunity to deliver 
an attractive platform to advertisers, while continuing to 
provide a great user experience.

Expanding profitability reflects our commitment to 
delivering profitable growth. In my report a year ago,  
I outlined how Life360 was at a pivotal point to leverage 
scale in the cost base and deliver a path to profitability. 
Our disciplined approach to cost in CY23 and continued 
strong revenue momentum, have combined to deliver our 
first full year of positive Adjusted EBITDA. This ongoing 

approach underpins our expectation of a trajectory to 

positive EBITDA in CY25, and ultimately strong EBITDA 

margins.

Delivering our values
The achievements of the past year are testament to the  

hard work and commitment to excellence of the Life360 
team. Our people embrace our core value of “Members 
before Metrics”, and this is reflected in the strength and 
quality of our user engagement.

I would like to thank the Life360 Board, led by John  
Coghlan for its support and wise counsel. I would also like 
to express my appreciation to our shareholders for their 
ongoing support.

Life360 enters 2024 in a strong position to deliver on the 
potential of our unique global platform of family safety 
and security solutions.

Annual Report 20235

ESG  
Report
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Aging parents

Environmental, Social  
& Governance (ESG) Report

1,808,798
Help alerts sent

38,577
Ambulances 
dispatched

305 billion
Miles driven with 
Life360 Crash 
Detection

35 billion
Safe arrival 
notifications

9.9M+
Monthly active  
Tile devices

32.9M
Tile “Items Left 
Behind” smart alerts

610 billion
Bluetooth location 
updates

Annual Report 20237

Simplifying family safety and security is at the core of our 

mission. Our category leading mobile app and Tile tracking 

devices connect millions of people throughout the world 

to the people, pets and things they care about most. Our 

technology helps families of all types make life safer, easier 

and a bit more fun. Our commitment to family life underpins 

the four focus areas of our ESG initiatives: Our People, 

Environment, Our Community and Governance.

Full details of our ESG program can be found on Life360’s 

Sustainability website at https://investors.life360.com/

Sustainability/

Our Mission and 
ESG Commitments
Life360’s mission is to keep people 
close to the ones they love

New drivers
Families of all stagesN

Adoring pet parents

ew drivers
amilies ofs of all sta a

New drivers

ts Young couples
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Our People

Annual Report 20239

High 
Intensity  

High Impact
We have a team of  
passionate, driven,  

ambitious people who  
work hard and are  

always challenging  
us to do better.

Be a Good 
Person

We have a team of  
high integrity people you  

can trust that doesn’t  
tolerate jerks (even if  

they’re brilliant).

Be Direct  
with Respect
We have a culture of  

radical candor that prevents 
company politics, passive 
aggressiveness, or being 
overly nice at the expense 

of performance and 
feedback.

Members  
Before Metrics

We have a company  
that is known for  

an amazing customer 
experience and a  
culture of product 

excellence.

Diverse Recruiting

We believe that different ideas, 
perspectives and backgrounds create 
a stronger and more creative work 
environment that delivers better results. 

We’re an equal opportunity employer 

and value diversity at Life360. We have 

implemented a comprehensive hiring 

process to help us attract and retain the 

best people of all backgrounds. We have 

taken the following steps to remove bias 

from our recruiting processes. 

Job descriptions We include our 

Commitment to Diversity statement and 

list only essential skills needed to perform 

the job. We encourage candidates to 

apply even if they think they don’t have 

100% skills on the job description.

Sourcing Intentionally search and bring 

candidates from diverse backgrounds in 

the pipeline by focusing on competencies.

Standardize Interviews Implement 

interview rubrics for each role to 

ensure objective assessment and avoid 

mental shortcuts. Complete evaluations 

independently and soon after interviews. 

Offers Align each offer with internal parity 

during the offer stage.

Continuous Learning Provide Unconscious 

Bias, Structured Interviewing, Candidate 

Experience training for hiring managers

Data Analytics Review candidate outreach 

pipelines and hiring metrics by race, 

ethnicity and gender on a quarterly basis 

to ensure we are taking steps to diversify 

the pipeline on every role. 

 Our Values

Our values lay the foundation of what 
we care most about and provide a 
common purpose that all employees 
understand, work towards and live by.

Life360’s values guide us on how we 

behave with each other and how we 

deliver for our members. Defining and 

integrating our values into everything we 

do promotes the culture and behaviors 

that are expected to succeed. Whether 

embodying “Members Before Metrics.” 

or embracing “High Intensity, High 

Impact,” qualities such as accountability, 

adaptability, and a growth mindset 

are essential for achieving success. We 

value “Being Direct with Respect” and 

ultimately, “Being a Good Person”.

 

Belonging at Life360

Promoting an inclusive culture is a key 
part of who we are as we scale our 
business around the globe.

Life360 is committed to building a team 

that reflects the diversity of our users. 

We strive to provide equal opportunity 

and attract talented individuals from all 

walks of life, including race, class, veteran 

status, religion, political affiliation, 

gender, sexual orientation, and more. 

Our belonging goals focus on 3 key areas:

1    Creating an inclusive culture

2    Comprehensive hiring practices

3   Developing informed, fair, empathetic 

management practices. Life360 is committed to building a team that 
reflects the diversity of our users. We strive to 
provide equal opportunity and attract talented 
individuals from all walks of life including race, 
class, veteran status, religion, political affiliation, 
gender, sexual orientation and more.
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 ERG Programs

At Life360 our Employee Resource 
Groups (ERGs) create a sense of 
community, and cross-cultural and 
group education. 

ERGs are typically driven by 

employees who share an identity 

(i.e. gender, ethnicity, lifestyle, 

or interest). These groups are 

voluntary, employee-led and 

designed to foster a diverse, 

inclusive workplace. Allies (non-

identifying supporters) are 

welcome to join an ERG. Our ERGs 

provide support, enhance career 

development, and contribute to 

personal development in the work 

environment. Overall, we aim to 

create a sense of belonging and 

promote a culture of respect and 

understanding.

AAAPI (Asian, Asian American 
and Pacific Islander) A space for 

AAAPI to connect on the Asian, 

Asian American and Pacific Islander 

experience and its relationship to 

the workplace.

Black Excellence Dedicated 

to creating a space for Black 

employees to connect and engage 

with each other and develop a 

sense of community.

Mental Wellness A safe space for 

employees to discuss topics around 

mental health/wellness as they 

relate to work, family/friends, world 

events and life in general.

Pride Aims to create a supportive 

and inclusive environment for 

LGBTQ+ employees and allies within 

our organization. Discusses topics as 

they relate to work, family/friends, 

world events and life in general.

Toastmasters Develop public 

speaking skills through 

Toastmasters training.

Women in Tech Provide support and 

empowerment to women as they 

navigate various work challenges 

and opportunities.   

Life360 Parents (Launching 
in 2024) Parents share their 

experiences, resources, practical 

tips, and strategies to help parents 

effectively manage and nurture 

their children’s development and 

well-being.

Employee Training and 
Coaching

To create a growth mindset for 
employees we dedicate multiple 
opportunities for learning and 
personal development. 

We first set aside a budget for each 

employee to engage in various 

learning engagement activities, like 

attending a course or a conference. 

We also provide access to LinkedIn 

Learning for self-paced development. 

We continue to offer “Thursday 

Deep Dives,” our long-standing peer 

training program that covers multiple 

topics like: Empowering Inclusive & 

Diverse Teams in Today’s Constantly 

Changing World, GPS Crash Course, 

Your Personal Brand and How to be 

a Talent Brand Ambassador, and 

Creating a Culture of Feedback. 

We also provide an extensive 

Leadership in Training Program 

to develop first time managers in 

engineering. Mentoring programs are 

also a great source for development, 

growth, and visibility. Our Engineering 

team offers mentorship from senior 

engineers to our less experienced 

engineers.

 
Additional Employee 
Benefits

We continue to expand our benefits 
and perks to our employee base.

These include Platinum Life360 

Membership and Tile credits, mental 

health support, including Headspace, 

family and financial planning, fitness 

programs, and of course, medical, 

dental, and vision care.

Human Capital 
Management

At Life360 we want to create an 
environment where employees can 
learn, experiment, and develop new 
skills. 

Our annual Performance Review 

cycle is a time where performance 

is evaluated and where career 

interests and development areas 

are discussed. Management will 

review each employee to discuss 

where they are based on the career 

ladder as well as their readiness for 

a promotion. Life360’s core value, 

Be Direct with Respect is important 

yearound to encourage giving and 

receiving feedback on a regular 

basis for continuous growth and 

development.

Open Feedback Culture

Life360 offers All Voices, a system 
designed for anonymous reporting 
and communication with the Human 
Resources Team.

Slido is a program Life360 utilizes at 

our Company All Hands meetings for 

team members to ask questions

Life360 sends All Hands Surveys with 

direct comments that are reviewed by 

the CEO and Executive Leadership.

 

Annual Report 202311

C
h

a
irm

a
n

’s R
e

p
o

rt
C

o
n

te
n

ts
C

EO
’s  R

e
p

o
rt

ESG
 Rep

o
rt

A
d

d
itio

n
a

l  In
fo

rm
a

tio
n

 
o

n D
irecto

rs
Fo

rm
 10

-K
A

d
d

itio
n

a
l Sh

a
reh

o
ld

ers’ 
In

fo
rm

a
tio

n
N

o
n

-G
A

A
P  

Fin
a

n
cia

l M
ea

su
res



Annual Report 202313

C
h

a
irm

a
n

’s R
e

p
o

rt
C

o
n

te
n

ts
C

EO
’s  R

e
p

o
rt

ESG
 Rep

o
rt

A
d

d
itio

n
a

l  In
fo

rm
a

tio
n

 
o

n D
irecto

rs
Fo

rm
 10

-K
A

d
d

itio
n

a
l Sh

a
reh

o
ld

ers’ 
In

fo
rm

a
tio

n
N

o
n

-G
A

A
P  

Fin
a

n
cia

l M
ea

su
res

1313

Our  
Environment

Annual Report 2023

Environmental Supply 
Chain Efficiencies

Life360 conducts regular reviews of 
our manufacturing partners through 
external auditors to evaluate labor, 
ethics, occupational health and safety, 
and environmental practices. As of our 
April 2023 audit, our facility achieved 
Silver Status, with no priority findings. 
Additionally, we have accomplished 
improvements in our environmental 
impact through the following initiatives:

• The consolidation and centralization 

of our manufacturing facilities which 

benefits our distribution footprint;

• The migration to a new logistics 

partner with a large focus on 

environmental impact was completed 

by January 2024;

• The consolidation of distribution 

centers has improved freight 

efficiency.

Greenhouse Gas 
Emissions (t CO2e)

Life360 recognizes that climate 
change will have an increasingly 
significant impact on all aspects 
of society. We are committed to 
quantifying the environmental 
footprint of our business operations 
through the measurement of Scope 
1, 2 & 3 emissions.

During 2023, Life360’s Scope 2 

emissions reduced as we shrank our 

office footprint due to our remote-

first work environment.

The measurement of 2023 Scope 3 

emissions is in the process of being 

finalized. Scope 3 emissions increased 

between 2021 and 2022 largely 

as a result of the Tile and Jiobit 

acquisitions and their associated 

manufacturing operations. Other 

contributors to the 2022 uplift were 

professional services associated 

with ongoing public company 

costs as a SEC registrant including 

SOX compliance; additional legal 

expenses in connection with the 

Company’s business activities; and 

increased air travel as a result of 

various company wide events. 

YE December 2020 2021 2022 2023*
Scope 1 0.02 0.34 0 0

Scope 2 32.48 66.86 105.75 47.65

Scope 3 2,418.64 5,000.76 15,113.81 7,052.39

Top 3 emission 
sources

Professional 
services, cloud 

computing 
services, and 

working from home

Professional 
services, 

e-commerce 
shipping, 

and ICT 
services and 

equipment

Professional 
services, 

freight, and 
air travel

Professional 
services, ICT 
services and 
equipment, 

and air travel

Greenhouse Gas Emissions (t CO2e) (estimated)

*2023 does not include the emissions from the manufacturing operations of Jiobit and Tile. Reporting including the 
manufacturing operations of Jiobit and Tile will be available on our Sustainability website later in CY24.
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Our  
Community

Our products and 
services

Life360 delivers peace of mind for 
families of all types. 

The company’s category leading 

mobile app and Tile tracking devices 

help members protect the people, 

pets, and things they care about 

most, with a range of services 

including location sharing, safe 

driver reports, and crash detection 

with emergency dispatch. Life360 

is based in San Mateo, CA, and has 

approximately 61 million monthly 

active users as of December 31, 2023 

located in more than 150 countries. 

For more information, please visit 

Life360.com and Tile.com.

Free user experience

At Life360, we believe that each 

family deserves to feel safe, and 

we are committed to ongoing 

improvement in the free user 

experience. Some of our top features 

are free for everyone:

Crash detection: on average  

we detect more than 100 collisions 

every day, helping families 

immediately connect with their loved 

ones when they need them most.

SOS: sends a silent alert with your 

location to your Circle and emergency 

contacts.

Data Breach Alerts: if we see any of 

your family’s personal information 

for sale on the dark web, we’ll alert 

you with next steps to secure your 

accounts.

Annual Report 202315

Community Outreach

Philanthropy

Season of Giving

For a month at the end of the year, 

Life360 promoted a company-

matching donation program, where 

we highlighted three causes.
 

UNICEF

UNICEF is driven by a shared vision: 

a world that upholds the rights of all 

children and helps every child thrive. 

UNICEF works in over 190 countries 

and territories, helping to save and 

meaningfully improve the lives of 

children globally — focusing on the 

most vulnerable.

 
 

Best Friends Animal Society

The mission of Best Friends Animal 

Society is to bring about a time when 

there are No More Homeless Pets. We 

do this by helping end the killing in 

America’s animal shelters through 

building community programs and 

partnerships all across the nation. 

We believe that by working together 

we can Save Them All.

 

St. Jude Children’s  
Research Hospital

The mission of St. Jude Children’s 

Research Hospital is to advance 

cures, and means of prevention, 

for pediatric catastrophic diseases 

through research and treatment. 

Consistent with the vision of our 

founder Danny Thomas, no child is 

denied treatment based on race, 

religion or a family’s ability to pay.

 
Volunteering

Rethink Plastic:

22 employees met virtually to 

discuss the global environmental 

impact of plastic and create their 

own reusable beeswax food wraps. 

Noteworthy:

17 employee volunteers gathered 

virtually to learn about music 

therapy while building instruments 

for individuals with mental health 

needs and disabilities. 

Skate Like a Girl: 

For our first ever live event with 

WeHero at our Fall Circle Up in San 

Diego, CA, we built skateboards. 

In partnership with Skate Like a 

Girl, an organization that works 

to empower young women and 

girls through outdoor activity and 

community involvement, over 20 

employees worked together to build 

and decorate 17 boards.

Positivitea:

In partnership with a few of our 

Life360 ERGs, volunteers worked 

with WeHero and 7Cups to learn 

about active listening. We went on 

to spend some time being an active 

listener for anonymous individuals 

in need of support via the 7Cups 

website. 

Raise the Woof: 

In our last philanthropy event of 

the year, employees got together 

virtually to learn more about rescue 

dogs and assemble chew-safe toys 

for shelter dogs. 

UNICEF

 Real-time location sharing

 Smart notifications

 Roadside assistance

 Crash detection

  Ambulance dispatch

   SOS alerts

 ID theft protection

Family safety assist
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Governance

Financial Sustainability

Life360 is committed to robust 
governance frameworks and 
responsible business practices to 
ensure the financial sustainability of 
the company for all stakeholders - 
shareholders, employees, customers 
and suppliers. 

The company has established a 
disciplined process to identify, 
assess and analyze risk, and ensure 
appropriate risk monitoring and 
reporting. The Company does not 
consider that it has material exposure 
to economic, environmental and 
social sustainability risks. During 
2022 Life360 committed to a path 
to profitability to ensure the long-
term financial sustainability of the 
Company. In 2023 Life360 significantly 
reduced its net loss, and achieved a 
major milestone by delivering the first 
year of positive Adjusted EBITDA and 
Operating Cash Flow.

 
Data and Privacy
As an organization with family safety 
at our core, Life360 is committed 
to building a high level of trust with 
our users. We continually enhance 
our products to provide users with 
new features and settings to support 
our long-standing principles of 
transparency and choice. Within our 
app or on our website, our members 
can access our Privacy & Security 
Center to better understand the  
data we collect, how we use that data, 
and make or adjust their personal 

preferences regarding their personal 
data, ensuring that our members can 
easily exercise their privacy choices. 

We review and update our practices, 
utilizing internal and external 
expertise to align with applicable data 
protection legislation, including the 
General Data Protection Regulation 
(GDPR), California Consumer Privacy 
Act (CCPA) and other applicable 
privacy laws. Life360 requires all 
of its employees to participate in 
regular security awareness training 
to maintain appropriate security 
practices across the business and to 
highlight evolving threats. During 
2023, Life360’s Security and Privacy 
teams also provided regular internal 
newsletters and information sessions 
to maintain awareness of current 
security and privacy topics.

ESG Reporting
Life360’s ESG Committee is committed 
to the evolution of our sustainability 
roadmap. This includes providing 
transparency in relation to ESG 

initiatives through participation

Annual Report 202317

Revenue growth and cost discipline driving trajecory to EBITDA breakeven ($M)*
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-100
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400

200

0

EBITDA (LHS)Revenue (RHS) Adjusted EBITDA (LHS)

in external ESG surveys such as 
Sustainalytics and Moody’s Analytics, 
and engagement with providers such 
as Pathzero to assist in emissions 
measurement. 

 

Modern Slavery
Integral to Life360’s mission to 
bring families closer together is 
a recognition of the significant 
worldwide problem of modern slavery. 
We are fully committed to preventing 
acts of modern slavery and human 
trafficking from occurring within our 
own business or our supply chains. 
We expect the same high standards 
from all of our contractors, suppliers 
and other business partners. Our 
efforts to prevent modern slavery in 
our supply chain include requiring 
our suppliers to comply with the 
Life360 Supplier Code of Conduct 
and including contractual obligations 
which reinforce our business partners’ 
commitment to compliance with 

modern slavery laws in applicable 

agreements.
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Additional Information on Directors

John Philip Coghlan
Independent Non-Executive 
Chair

John Philip Coghlan has served as 

a member of Life360’s Board since 

2009. In February 2017, Mr. Coghlan 

co-founded the Rivet School, a non-

profit start-up focused on providing 

debt-free college degree attainment, 

where he currently serves as a board 

member. Mr. Coghlan previously served 

as President and Chief Executive Officer 

of Visa U.S.A. and as Vice Chairman 

of the Charles Schwab Corporation 

(NYSE: SCHW). He received a Bachelor 

of Arts in Psychology from Stanford, a 

Master of Arts in Economics and Public 

Policy from Princeton University and a 

Master of Business Administration from 

Harvard Business School. Mr. Coghlan 

was selected to serve on the Board 

due to his experience as an executive 

and board member of multiple large 

companies.

Mark Goines
Independent Non-Executive 
Director

Mark Goines has served as a member of 

Life360’s Board since April 2019.  

Mr. Goines served as the Vice Chairman 

of Personal Capital Corporation from 

June 2016 to September 2020 and as 

its Chief Marketing Officer and Chief 

Strategy Officer from January 2012 to 

September 2020. He currently serves on 

the boards of several private technology 

and app building companies, including 

BillFloat, Inc., Odeko, LLC, Ascend Credit, 

Inc., Candex Solutions Inc., Human 

Interest, Inc, Chocolate Holdings LLC 

and Bloom Credit Inc.. Mr. Goines 

earned his Bachelor of Science and 

Master of Business Administration from 

the University of California, Berkeley. 

Mr. Goines was selected to serve on the 

Board due to his executive experience 

and industry expertise gained from 

serving on the boards of multiple 

growth focused technology and app-

building companies.

Alex Haro
Non-Executive Director,  
Co-Founder

Alex Haro co-founded Life360, has 

served as a member of Life360’s Board 

since August 2008 and previously 

served as Life360’s President from 

June 2014 to January 2020 and Chief 

Technology Officer from August 2008 

to December 2020. Since October 2021, 

he has served as a board member 

and executive chairman for Hubble 

Network Inc. In January 2020, Mr. Haro 

co-founded and currently serves as the 

Chief Technology Officer and board 

member of MyMoneyKarma Infomatics 

India Private Limited. In 2015, Mr. Haro 

was recognized by Forbes 30 Under 

30 in Consumer Technology. Prior to 

Life360, he worked on Orbited. Mr. Haro 

studied Computer Science at Pomona 

College. Mr. Haro was selected to serve 

on the Board due to his institutional 

knowledge as a Co-Founder and 

former Chief Technology Officer, as well 

as his extensive technology industry 

experience.

Chris Hulls
Executive Director, Co-Founder 
and Chief Executive Officer

Chris Hulls co-founded Life360 and 

has served as Life360’s Chief Executive 

Officer and a member of Life360’s 

Board since then. Mr.Hulls has been 

an angel investor in, or an advisor 

to, several technology companies, 

including Tile,Inc., Credible Behavioral 

Health,Inc., Ring LLC, AutomatticInc., 

Honk Technologies, Inc. and Zendrive 

Inc. Mr.Hulls received his Bachelor of 

Science in Business Administration 

with Highest Honors at the University 

of California, Berkeley after serving in 

the United States Air Force. Mr.Hulls 

has served on the Board since the 

Company’s formation and has 

remained on the Board due to the deep 

institutional knowledge he brings as 

Co-Founder and Chief Executive Officer 

of the Company and his business and 

technology company experience. 

Brit Morin
Independent Non-Executive 
Director

Brit Morin is a venture capitalist, 

serial entrepreneur, technologist, 

and passionate creative. She is the 

co-founder and managing partner 

of Offline Ventures, an early-stage 

venture fund and studio where she has 

led investments into companies such 

as Kindbody, Bobbie, CoFertility, and 

more. For over a decade, Brit has also 

built and operated brands that have 

engaged tens of millions of women, 

including Brit + Co, Selfmade, and BFF. 

On top of this, she has served on boards 

such as the Girl Scouts of America 

and Life360 for many years. Morin is a 

chart-topping podcaster, best-selling 

author and regular correspondent for 

nationally acclaimed television shows. 

She formerly worked at both Apple and 

Google, and now spends her free time 

with her family of five in Mill Valley, CA.

CJ (Charles) Prober
Non-Executive Director

CJ Prober has served as a member of 

Life360’s Board since January 2022 and 

has served as the Chief Executive Officer 

and member of the Board of Directors 

of NETGEAR, Inc. since January 2024. 

Mr Prober served also as Life360’s 

President and Chief Executive Officer 

of Life360’s subsidiary Tile, Inc. from 

January 2022 to July 2023. Prior to this, 

Mr. Prober served as the Chief Executive 

Officer of Tile, Inc. from September 

2018 until its acquisition by Life360 

and as a member of Tile’s board since 

February 2018, including as its Executive 

Chairman from February 2018 to 

September 2018. Prior thereto, he served 

as the Chief Operating Officer of GoPro, 

Inc. (Nasdaq: GPRO) from January 2017 

to February 2018 and its Senior Vice 

President of Software and Services from 

June 2014 to December 2016.

Mr. Prober has also held positions 

at Electronic Arts Inc. (Nasdaq: EA), 

McKinsey & Company and Wilson 

Sonsini Goodrich & Rosati. Mr. Prober 

has also served as a member of the 

board of directors of Glorious Gaming 

since January 2024. Mr. Prober received 

his Bachelor of Commerce from the 

University of Manitoba and a Bachelor 

of Laws from McGill University. Mr. 

Prober was selected to serve on the 

Board due to his institutional knowledge 

as the Chief Executive Officer of Tile, Inc. 

and his expertise in the mobile app and 

consumer electronics industry.
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Corporate Governance matters regarding Board of Directors 
The following information, which has previously been included 

in the Remuneration Report, will be provided in the Company’s 

definitive Proxy Statement for its 2024 Annual Stockholder 

Meeting which will be filed with the SEC and the ASX on or 

before 30 April 2024 (“2024 Proxy Statement”):

• Independence of the Board of Directors

• Board Leadership Structure

• Role of the Board in Risk Oversight

• Information Regarding Committees of the Board of 

Directors - Audit & Risk Management Committee & 

Remuneration and Nomination Committee

Life360 Board Skills Matrix - 2023

Additional Information on Directors

James Synge
Independent Non-Executive 
Director

James Synge has served as a member 

of Life360’s Board since May 2019, and 

started as an early investor in 2008. 

Mr. Synge has also served as a Partner 

at Carthona Capital FS Pty Ltd, an 

Australian venture capital fund, since 

2014. He has held senior positions 

at Bankers Trust Company Australia, 

Deutsche Bank AG Frankfurt and UBS 

AG Zurich. Mr. Synge holds a Bachelor 

of Business from the University of 

Technology Sydney and a Master of Tax 

from the University of Sydney. Mr. Synge 

was selected to serve on the Board due 

to his venture capital experience and 

extensive financial industry knowledge.

David Wiadrowski
Independent Non-Executive 
Director

David Wiadrowski has served as a 

member of Life360’s Board since March 

2019. Mr. Wiadrowski previously served 

as Director and Chief Financial Officer 

of ELEVACAO Foundation, Inc., an 

Australian non-profit committed to 

empowering women entrepreneurs, 

from July 2016 to July 2017, and prior 

thereto served in various positions at 

Pricewaterhouse Coopers Australia  

over a 37 year period, including as 

Partner and Chief Operating Officer.  

He currently also serves on the boards  

of three other Australian listed 

companies including: oOh! Media 

Limited (ASX: OML), Carsales.com 

Limited (ASX: CAR), and IPH Limited 

(ASX:IPH), and on the board of the 

Cambodian Children’s Fund Australia 

Limited. He holds a Bachelor of 

Commerce from the University of 

New South Wales, is a Fellow of the 

Chartered Accountants of Australia 

and New Zealand and is a graduate 

of the Australian Institute of Company 

Directors. Mr. Wiadrowski was 

selected to serve on the Board due to 

his financial industry expertise and 

experience serving on the boards of 

several Australian public companies.

Randi Zuckerberg
Independent Non-Executive 
Director 

Randi Zuckerberg has served as a 

member of Life360’s Board since 

January 2021. Ms. Zuckerberg currently 

works with more than 20 early and mid-

stage companies as an investor and 

advisor. She serves as a member of the 

boards of several companies including 

Athena Technology Acquisition Corp. 

II (NYSE: ATEK), a special purpose 

acquisition company, Go Noodle, Inc. 

and The Motley Fool, LLC. Additionally, 

she has served as a strategic advisor to 

Open Deal Portal LLC (d/b/a, Republic) 

since February 2021 and OkCoin, 

Inc. since September 2021. Over the 

course of her career, she has helped 

families navigate the digital world. 

Through the company she founded 

in 2012, Zuckerberg Media, she has 

created award-winning content and 

experiences that educate families and 

bring to light issues around digital 

literacy and safety. Ms. Zuckerberg is 

the bestselling author of four books, 

producer of multiple television shows 

and theater productions, and she 

hosts a weekly radio show on SiriusXM. 

Ms. Zuckerberg has been recognized 

with an Emmy nomination, three Tony 

awards, a Drama Desk Award, and a 

Kidscreen Award. Prior to founding her 

own company, Ms. Zuckerberg was an 

early employee at Facebook, where 

she created Facebook Live. She holds 

a Bachelor of Arts in Psychology from 

Harvard University. Ms. Zuckerberg was 

selected to serve on the Board due to 

her extensive background investing in 

and advising technology and public 

companies. Extensive Experience Moderate Experience No Experience

Experience Number of Directors with the experience

Executive Management, leadership & strategy
Experience and an ability to evaluate the performance of the CEO and senior executive managers 
and oversee strategic organisational and human resources initiatives.

Governance/risk management
Ability to identify, assess and monitor key risks in the company in a wide range of areas.

ASX Experience
Experience on the Board or as a senior executive for an ASX Listed company, resulting in familiarity 
with the ASX rules, including the requirement for continuous disclosure.

Listed Company Experience
Experience on the Board or as a senior executive for a Listed company other than on the ASX, 
resulting in familiarity with the Listing rules, including the requirement for continuous disclosure.

Finance/Accounting
Qualification/experience in accounting and/or finance and the ability to analyse and critically 
assess financial statements, viability and performance; contribute to strategic financial planning 
and oversee budgets and funding arrangements.

Legal
Qualification/experience in law and the ability to contribute to the assessment of the legal risk 
profile of the company.

Marketing 
Knowledge and experience in the strategic use of marketing and its inter-relationship with sales 
and product.

IT/Product
Knowledge and experience in the strategic use of information technology and design of product, 
particularly in relation to online businesses.

Business Development/M & A
Knowledge and experience in identifying and assessing business development opportunities, 
in particular experience in negotiating, assessing commercial terms and completing mergers/
acquisitions or disposals.

Industry: Technology
Knowledge, experience and networks in the technology industry, either through direct involvement 
or through the provision of services to the businesses in early stage of development.

Industry: Online 
Knowledge, experience and networks in the online industry, with a keen understanding of current 
trends and the ability to think forward to upcoming developments including disruption.

Hardware
Knowledge, experience and networks in the hardware industry, with a keen understanding of 
current trends and the ability to think forward to upcoming developments including disruption.

International
Knowledge and experience in markets outside of the U.S., with a preference for experience in 
the geographical areas in which the company has active users.

People & Culture
Experience in managing people, including the ability to evaluate the CEO and senior executive 
performance, oversee strategic human resource management, workplace culture and the 
promotion of diversity and inclusion.

Remuneration
Experience in developing, setting and assessing remuneration arrangements for the CEO and 
senior executives resulting in a high performance culture.
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Additional Information on Directors

Board remuneration and securities held by Directors
The information regarding board remuneration and securities held by directors for the year ended 31 December, 2023, 

which was previously disclosed in the Remuneration Report, will be provided in the 2023 Proxy Statement under the 

heading “Executive Compensation.” 

Risk management 
Risk management has always been critical to the Company’s ability to execute strategic, operational, reporting and 

compliance priorities. For the year ended 31 December, 2023, the Board and the Audit and Risk Management Committee 

has been closely monitoring the Company’s risk management activities. 

The Company has an enterprise risk management program that is managed by the Chief Financial Officer and overseen 

by the Audit and Risk Management Committee. The Audit and Risk Committee reviewed the Company’s overall risk 

management program for the year ended 31 December, 2023, noting it to be adequately designed to track and monitor 

key enterprise risks.

A key component of the Company’s risk management program is the regular review of key risks by the Company’s 

leadership team. This includes an assessment of areas of potential risks to the achievement of a company’s business 

goals and objectives, estimated likelihoods, impacts and mitigation strategies. The identified risks are included in a risk 

register according to the key risk categories which include strategic, operational, compliance and reporting risks.

During the year ended 31 December, 2023, the risk register was reviewed with each member of the Company’s  

leadership team and the Audit and Risk Management Committee to ensure oversight of key changes and monitoring  

of existing risks.

Meetings attended by the board
The number of meetings of directors (including meetings of committees of directors) held during the year and the 

number of meetings attended by each director was as follows:

Board  
of Directors

Audit & Risk  
Management Committee

Remuneration &  
Nomination Committee

Eligible Attendance Eligible Attendance Eligible Attendance

John Philip Coghlan 11 11 15 14 6 6

Mark Goines 11 11 - - 6 6

Alex Haro 11 11 - - - -

Chris Hulls 11 11 - - - -

Brit Morin 11 9 - - 6 6

CJ Prober 11 10 - - - -

James Synge 11 11 15 14 - -

David Wiadrowski 11 10 15 15 - -

Randi Zuckerberg 11 11 15 12 - -
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Additional Shareholder Information required by the Australian Securities Exchange Limited (ASX) Listing Rules is set  

out below.   

In accordance with the 4th edition ASX Corporate Governance Council’s Principles and Recommendations, the 2023 

Corporate Governance Statement, as approved by the Board, is available on the Company’s website at: https://

investors.life360.com/investor-relations/?page=corporate-governance. The Corporate Governance Statement sets out 

the extent to which Life360 has followed the ASX Corporate Governance Council’s Recommendations during the 2023 

financial year. 

The Company has issued a total of 68,290,623 fully paid shares of common stock (Shares). In accordance with the 

Company’s Prospectus dated 29 April 2019, where 3 CDIs represent 1 Share, this equates to 204,871,869 Chess Depository 

Interests (CDIs).

However, not all Shares have been converted to CDIs. As of 29 February 2024, 183,281,931 CDIs are on issue and held 

by 7,649 CDI holders (which represents 61,093,977 Shares). 7,196,646 Shares are held by 588 shareholders who have not 

elected to hold Company securities in the form of CDIs. 

1.  Substantial shareholders 
 The number of securities held by substantial shareholders and their associates as notified to the Company are set out 

below:  

Name Notification Date Number of CDIs %

Paradice Investment Management 21 March 2023 14,906,291 7.3%

Regal Funds Management 4 September 2023 13,754,519 6.7%

2. Number of security holders and securities on issue
Life360 has issued the following securities:  

(a) 183,281,931 CDIs held by 7,649 CDI holders; 

(b) 7,196,646 Shares held by 588 shareholders;

(c) 6,389,643 unlisted options held by 122 option holders; 

(d) 6,547,973 Restricted Stock Units held by 400 holders; and

(e) 137,658 Warrants over shares held by 9 holders

Details of the Top 20 holders of quoted CDIs are set out in section 5 below.

3. Voting rights 

Ordinary shares 

At a meeting of the Company’s 

stockholders, every stockholder 

present, in person or by proxy is 

entitled to one vote for each share 

held on the record date for the 

meeting on all matters submitted to a 

vote of stockholders.  

CDIs 

CDI holders are entitled to one vote 

for every three CDI they hold. 

Options 

Option holders do not have any 

voting rights on the options held by 

them.

Restricted Stock Units

Restricted Stock Units holders do 

not have any voting rights on the 

Restricted Stock Units held by them.

Warrants 

Warrant holders do not have any 

voting rights on the warrants held by 

them.

Additional Shareholders’ Information
Shareholder information as at 29 February 2024

Additional  
Shareholders 
Information

C
h

a
irm

a
n

’s R
e

p
o

rt
C

o
n

te
n

ts
C

EO
’s  R

e
p

o
rt

ESG
 Rep

o
rt

A
d

d
itio

n
a

l  In
fo

rm
a

tio
n

 
o

n D
irecto

rs
Fo

rm
 10

-K
A

d
d

itio
n

a
l Sh

a
reh

o
ld

ers’ 
In

fo
rm

a
tio

n
N

o
n

-G
A

A
P  

Fin
a

n
cia

l M
ea

su
res



Distribution of security holders 

Category CDIs

Total Shareholders Number of CDIs %

1-1,000  4,788  1,748,512 1.0%

1,001-5000  2,137  4,990,495 2.7%

5,001-10,000  367  2,687,406 1.5%

10,001-100,000  293  7,605,373 4.1%

100,000 and over  64  166,250,145 90.7%

Total  7,649  183,281,931 100.0%

Category Common Stock

Total Shareholders Number of Shares %

1-1,000  190  48,049 0.7%

1,001-5000  211  551,106 7.7%

5,001-10,000  86  591,837 8.2%

10,001-100,000  95  2,319,945 32.2%

100,000 and over  6  3,685,709 51.2%

Total  588  7,196,646 100.0%

Category Restricted Stock Units (RSUs)

Total Holders Number of RSUs %

1-1,000  7  2,785 0.0%

1,001-5000  71  228,836 3.5%

5,001-10,000  114  839,074 12.8%

10,001-100,000  204  4,499,379 68.7%

100,000 and over  4  977,899 14.9%

Total  400  6,547,973 100.0%

Note that the Unquoted Options as stated below have various exercise prices and expiry dates.

Category Unquoted Stock Options

Total Holders Number of Options %

1-1,000  55  11,503 0.2%

1,001-5000  13  33,750 0.5%

5,001-10,000  5  42,502 0.7%

10,001-100,000  37  1,114,968 17.4%

100,000 and over  12  5,186,920 81.2%

Total  122  6,389,643 100.0%

Category Warrants over Shares

Total Holders Number of Warrants %

1-1,000  1  418 0.3%

1,001-5000  2  4,180 3.0%

5,001-10,000  1  7,761 5.6%

10,001-100,000  5  125,299 91.0%

100,000 and over  -    -   0.0%

Total  9  137,658 100.0%

Additional Shareholders’ Information
Shareholder information as at 29 February 2024

4.  Unmarketable parcel of shares
The number of CDI Holders holding less than a marketable parcel of CDIs (being A$500) is 300 based on the Company’s 

closing CDI price of A$8.16 on 29 February 2024.

5.  Twenty largest shareholders of quoted equity securities      
Details of the 20 largest CDI Holders by registered CDI holding are as follows.   

Name Number of CDIs %

1 CITICORP NOMINEES PTY LIMITED <DOMESTIC HIN A/C>  53,806,784 29.4%

2 J P MORGAN NOMINEES AUSTRALIA PTY LIMITED  28,837,454 15.7%

3 HSBC CUSTODY NOMINEES (AUSTRALIA) LIMITED  26,701,603 14.6%

4 NATIONAL NOMINEES LIMITED  8,773,603 4.8%

5 UBS NOMINEES PTY LTD  7,604,633 4.1%

6 KENNETT CAPITAL INC\C  3,049,125 1.7%

7 MERRILL LYNCH (AUSTRALIA) NOMINEES PTY LIMITED  3,025,089 1.7%

8 WASHINGTON H SOUL PATTINSON AND COMPANY LIMITED  2,850,000 1.6%

9 BNP PARIBAS NOMINEES PTY LTD <IB AU NOMS RETAILCLIENT>  2,739,710 1.5%

10 CHRISTOPHER HULLS  2,537,995 1.4%

11 RADIATA INVESTMENTS PTY LTD <RUDIE SYPKES FAMILY A/C>  2,376,415 1.3%

12 HSBC CUSTODY NOMINEES (AUSTRALIA) LIMITED <NT-COMNWLTH SUPER 
CORP A/C>

 2,365,287 1.3%

13 HSBC CUSTODY NOMINEES (AUSTRALIA) LIMITED - A/C 2  2,042,646 1.1%

14 3RD WAVE INVESTORS PTY LTD  1,850,000 1.0%

15 BNP PARIBAS NOMS PTY LTD  1,516,918 0.8%

16 JAMES STEELE SYNGE  1,441,041 0.8%

17 CITICORP NOMINEES PTY LIMITED <COLONIAL FIRST STATE INV A/C>  1,272,469 0.7%

18 BNP PARIBAS NOMINEES PTY LTD <AGENCY LENDING A/C>  888,866 0.5%

19 SANDHURST TRUSTEES LTD <ENDEAVOR ASSET MGMT MDA A/C>  862,836 0.5%

20 MR ITAMAR NOVICK  763,936 0.4%

Total  155,306,410 84.7%

Balance of register  27,975,521 15.3%

Grand total  183,281,931 100.0%

6.   The name of the entity’s secretary 
Susan Stick was appointed as the Company Secretary as of July 31, 2023, and currently holds that role.  

The Company has engaged Company Matters Pty Ltd to act as its ASX Representative under Listing Rule 12.6. Graeme 

Blackett has been appointed as the Company’s ASX Listing Rule 12.6 Representative responsible for communication with 

the ASX in relation to Listing Rule matters. 
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7.   The address and telephone number of the Company’s registered office in 
Australia; and of its principal administrative office

The Company is incorporated in the State of Delaware, United States of America. 

The address of the Corporation’s registered office in the State of Delaware is 160 Greentree Drive, Suite 101, in the City 

of Dover, County of Kent, Zip Code 19904. The name of its registered agent at such address is national Registered 

Agents, Inc.

The Company’s Principal place of business is:   

Suite 310, 1900 Norfolk Street, San Mateo, CA 94403 USA.  

T: +1 (415) 484 5244 

The Company’s registered Australian office is:   

Company Matters Pty Ltd Level 12, 680 George Street, Sydney NSW 2000  

T: +61 (02) 8280 7355 

8.   The address and telephone number of each office at which a register of 
securities, register of depositary receipts or other facilities for registration  
of transfers is kept

Computershare Investor Services Pty Limited, Yarra Falls, 452 Johnston Street, Abbotsford, VIC 3067 

Telephone: +61 1300 787 272

9. The Company, currently, has no shares in Escrow

10. Other
Life360 is not subject to Chapters 6, 6A, 6B and 6C of the Corporations Act 2001 (Cth) dealing with the acquisition of its 

shares (including substantial holdings and takeovers).  

Anti-takeover provisions of Delaware Law, Certificate of Incorporation and Bylaws.  

Provisions of the Delaware General Corporation Law, the Company’s Certificate of Incorporation and the Company’s 

Bylaws could make it more difficult to acquire the Company by means of a tender offer (takeover), a proxy contest or 

otherwise, or to remove incumbent officers and Directors of the Company. These provisions (summarized below) could 

discourage certain types of coercive takeover practices and takeover bids that the Board may consider inadequate 

and to encourage persons seeking to acquire control of the Company to first negotiate with the Board. The Company 

believes that the benefits of increased protection of its ability to negotiate with the proponent of an unfriendly or 

unsolicited proposal to acquire or restructure the Company outweigh the disadvantages of discouraging takeover or 

acquisition proposals because, among other things, negotiation of these proposals could result in an improvement of 

their terms. 

The Company’s bylaws do not contain any limitations on the acquisition of securities, except that clause 9 of Article XI, 

Section 11.1. of the bylaws provides as follows: 

“The Corporation may refuse to acknowledge or register any transfer of shares of the Corporation’s capital stock 

(including shares in the form of CDIs) held or acquired by a stockholder (including shares of the Corporation’s capital 

stock that may be acquired upon exercise of a stock option, warrant or other right) or shares of the Corporation’s capital 

stock which attach to or arise from such shares which are not made: 

a. in accordance with the provisions of Regulation S of the Securities Act of 1933 (U.S.), as amended to date and the 

rules and regulations promulgated thereunder (the “U.S. Securities Act”) (Rule 901 through Rule 905 and preliminary 

notes); 

b. pursuant to registration under the U.S. Securities Act; or 

c.  pursuant to an available exemption from registration.”

Additional Shareholders’ Information
Shareholder information as at 29 February 2024
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Non-GAAP  
Financial 
Measures

We collect and analyze operating and financial data to evaluate the health of our business, allocate our resources 

and assess our performance.

EBITDA and Adjusted EBITDA
In addition to total revenue, net loss and other results under GAAP, we utilize non-GAAP calculations of earnings 

before interest, taxes, depreciation and amortization (“EBITDA”) and adjusted earnings before interest, taxes, 

depreciation and amortization (“Adjusted EBITDA”). EBITDA is defined as net loss, excluding (i) convertible notes 

and derivative liability fair value adjustments, (ii) provision for (benefit from) income taxes, (iii) depreciation and 

amortization and (iv) other income (expense), net. Adjusted EBITDA is defined as net loss, excluding (i) convertible 

notes and derivative liability fair value adjustments, (ii) provision for (benefit from) income taxes, (iii) depreciation 

and amortization, (iv) other income (expense), net, (v) stock-based compensation, (vi) Form 10 transaction costs, 

(vii) acquisition and integration costs, (viii) workplace restructuring costs, (ix) inventory write-offs, (x) adjustment 

in connection with membership benefit, (xi) warehouse relocation costs and (xii) gain on revaluation of contingent 

consideration.

The above items are excluded from EBITDA and Adjusted EBITDA because these items are non-cash in nature, or 

because the amount and timing of these items are unpredictable, are not driven by core results of operations and 

render comparisons with prior periods and competitors less meaningful. We believe EBITDA and Adjusted EBITDA 

provide useful information to investors and others in understanding and evaluating our results of operations, as 

well as providing useful measures for period-to-period comparisons of our business performance. Moreover, we 

have included EBITDA and Adjusted EBITDA in this media release because they are key measurements used by our 

management team internally to make operating decisions, including those related to operating expenses, evaluate 

performance, and perform strategic planning and annual budgeting. However, these non-GAAP financial measures 

are presented for supplemental informational purposes only, should not be considered a substitute for or superior 

to financial information presented in accordance with GAAP, and may be different from similarly titled non-GAAP 

financial measures used by other companies. As such, you should consider these non-GAAP financial measures in 

addition to other financial performance measures presented in accordance with GAAP, including various cash flow 

metrics, net loss and our other GAAP results.

The following table presents a reconciliation of net loss, the most directly comparable GAAP measure, to EBITDA and 

Adjusted EBITDA.

Non-GAAP Financial Measures
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Year Ended December 31,

(in thousands) 2022 2023

Net loss (91.6) $ (28.2)

Add (deduct):

Convertible notes fair value adjustment (1,8) 0.7

Derivative liability fair value adjustment(1) (1.3) 0.1

Provision for income taxes 0.3 0.6

Depreciation and amortization(2) 9.2 9.1

Other (income) expense, net - (3.2)

EBITDA (85.2) (20.8)

Stock-based compensation 34.7 38.5

Form 10 transaction costs 3.8 -

Acquisition and integration costs 11.9 -

Workplace restructuring costs(3) - 4.0

Write-off of obsolete inventory(4) - 0.9

Adjustment in connection with membership benefit(5) - (2.2)

Warehouse relocation costs - 0.1

Gain on revaluation of contingent consideration (5.3) -

Adjusted EBITDA (40.1) 20.6

(1)  To reflect the change in value of the derivative liability associated with the July 2021 Convertible Notes

(2)  Includes depreciation on fixed assets and amortization of acquired intangible assets

(3)  Relates to workplace restructuring costs in connection with the workplace restructure announced on January 12, 2023

(4)  Relates to the write-off of raw materials that have no alternative use to the Company following the decision to halt development

(5)    Relates to an adjustment recorded in the current period to reduce product costs recorded to cost of revenue in connection with the discontinuation of certain battery 
related membership benefits

Non-GAAP Financial Measures
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