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Dear fellow shareholders,  

Fiscal 2023 was another pivotal year for BJ's Wholesale Club, marked by strong financial results underpinned by 
year-long traffic gains in our clubs and gas stations, robust membership and our unwavering focus on delivering 
value to our members.  

Our four strategic priorities continue to fuel our growth and strengthen the underlying fundamentals of our 
business. Through disciplined execution and innovation, we have enhanced our value proposition, membership 
engagement and market position this past year.  

Improving member loyalty 

Membership delivered another milestone year with membership fee income surpassing $400 million for the first 
time in our company’s near 40-year history. We achieved 90% tenured renewal rate for the second consecutive 
year. Our BJ’s clubs are now serving well over seven million members, having grown membership by about 35% 
since our initial public offering in fiscal 2018.  

While our strong value proposition has contributed to our growth, we also believe we have gotten better at 
acquiring members. We are expanding membership in both new and existing markets, with our digital platforms 
becoming a dominant source of that growth. Our intense focus on lifetime value continues to guide our strategies 
to elevate member loyalty as well. In fiscal 2023, we launched our new co-brand credit card, offering first-class 
rewards and customer service, which creates more loyal members. Higher-tier member penetration, which 
includes our credit card tiers, was 38% as of fiscal 2023, up over 13 points from just five years ago. Our 
achievements in fiscal 2023, in our view, illustrate our strong and loyal member base that continues to grow, 
instilling confidence in the trajectory of our business. 

Delivering an unbeatable shopping experience 

A great shopping experience keeps our members coming back to shop with us, which deepens their loyalty and 
increases their propensity to renew their membership. In the inflationary environment of the last two years, we 
have relentlessly focused on delivering compelling pricing every day. In fiscal 2023, our pricing index against our 
grocery competitors improved by about 100 basis points, demonstrating our commitment to helping our members 
stretch their dollars in a landscape where consumers continue to seek value.  

We continue to build our own brands – Wellsley Farms and Berkley Jensen – to provide our members with high-
quality products and meaningful savings. In fact, our own brands achieved record net sales in fiscal 2023, and 
now account for more than a quarter of our business. We are confident in our goal of reaching 30% own brands 
sales penetration over time. 

Last year, we also began our general merchandise transformation. The treasure hunt experience in general 
merchandise is where we believe we can make a profound impact in showcasing value and excitement to our 
members, yet it is less than 15% of our business today. We believe we have significant opportunity to profitably 
grow this division over the next few years. We are still early in our journey, but I am incredibly pleased with the 
progress we have made throughout the year and believe we have the right talent, strategy and focus to drive future 
success in general merchandise. 

Delivering value conveniently 

Digital comparable sales grew 20% in fiscal 2023, comprising 11% of our business. Our digitally enabled sales 
have grown seven-fold since fiscal 2018, with more members leveraging our convenience offerings over the past 
five years. The club value proposition has never been easier to access due to our efforts in digital and we will 
continue to augment our conveniences in areas such as same-day delivery, in-app capabilities and personalization 
to deliver even more value to our members. 

 



 
Growing our footprint 

We are strategically growing our presence. In fiscal 2023, we opened eight new clubs and 10 new gas stations and 
entered two new states – Tennessee and Alabama. We remain incredibly pleased with the performance of our new 
clubs, supported by strong membership. Building on this momentum, we expect to open approximately 12 new 
clubs in fiscal 2024. This includes our exciting entry into our 21st state in Kentucky, our continued expansion in 
Tennessee, and a couple of relocations. We’re also planning to open about 15 new gas stations. Looking beyond 
this year, we’re continuing to build our new club pipeline and currently have more units in the pipeline than at 
any time in the last 20 years. 

 

Our strategic priorities firmly align with our commitment to maximizing shareholder value as we maintain our 
view that investing in our business remains the best use of our capital. We believe our strong balance sheet grants 
us significant financial flexibility as we grow our business and in light of our confidence in such growth, we have 
also continued to return cash to you, our shareholders. Over the past five years, we have completed approximately 
$625 million of share repurchases, and we expect that share buybacks will remain an important element of our 
capital allocation strategy in the future. 

Taking care of the families who depend on us 

Our team members across our clubs, distribution centers and Club Support Center are unified by a single purpose: 
“We take care of the families who depend on us.” Our purpose guides the decisions we make every day as we 
look to take care of the members who rely on us for unbeatable value, our team members who rely on us for career 
opportunities and the families in our communities who rely on us in times of need. We are particularly proud of 
our efforts to nourish our communities. In fiscal 2023, the BJ’s Charitable Foundation made a $1 million grant to 
support Feeding America’s mission to end hunger in the U.S. Over the years, we have partnered with Feeding 
America and its network of food banks, providing over $8.5 million in grant funding and more than 125 million 
meals to local families. Our purpose inspires us to embody the values that we believe will help our communities 
continue to thrive for years to come.  

Looking ahead 

We are excited about the opportunities that lie ahead for our company. We are committed to providing exceptional 
experiences for our members, delivering great value and fostering a culture of innovation and excellence across 
our organization.  

On behalf of our board and executive team, I would like to express my gratitude to our dedicated team members, 
whose hard work and commitment to serving our members remain instrumental to our success. I would also like 
to thank our members and shareholders for their continued support and confidence in BJ's Wholesale Club. 
 

Sincerely,  
 
 
 
Bob Eddy 
Chairman and Chief Executive Officer 
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Bob Eddy 
Chairman and Chief Executive Officer, 
BJ’s Wholesale Club Holdings, Inc. 
 

Steve Ortega 
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Leslie’s Inc.  
 

Chris Baldwin 
Managing Partner,  
CVC Advisors (U.S.) Inc. 
 

Ken Parent  
Former Special Advisor and President,  
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Darryl Brown 
President and Chief Executive Officer,  
Shadowbrook Investments, LLC 
 

Chris Peterson  
President and Chief Executive Officer,  
Newell Brands, Inc. 
 

Michelle Gloeckler  
Former Interim Chief Executive Officer,  
Holley Inc. 
 

Marie Robinson 
Former Chief Supply Chain Officer,  
Sysco Corporation 
 

Maile Naylor (née Clark) 
Former Investment Officer,  
MFS Investment Management 

Rob Steele  
Former Vice Chairman of Global Health and Well-Being, 
The Procter & Gamble Company 
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Bob Eddy 
Chairman and Chief Executive Officer 

Anjana Harve 
Executive Vice President, Chief Information Officer 
 

Laura Felice 
Executive Vice President, Chief Financial Officer  
 

Graham Luce 
Executive Vice President, General Counsel and 
Secretary  
 

Paul Cichocki 
Executive Vice President, Chief Commercial Officer 
 

Monica Schwartz  
Executive Vice President, Chief Digital Officer 
 

Jeff Desroches 
Executive Vice President, Chief Operations Officer 
 

Bill Werner 
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CORPORATE INFORMATION 

 

SHAREHOLDER INFORMATION 
 

CAUTIONARY NOTE REGARDING  
FORWARD-LOOKING STATEMENTS 

Transfer Agent, Trustee and Registrar 
Equiniti Trust Company 
HelpAST@Equiniti.com 
(800) 937-5449 
https://equiniti.com/us/ast-access/individuals 
   
Form 10-K Requests 
 

Our Annual Report on Form 10-K for the fiscal year 
ended February 3, 2024 is incorporated herein and 
has been filed with the Securities and Exchange 
Commission. Additional copies of the Annual 
Report and Form 10-K are available without charge 
upon written request by contacting us at our 
corporate headquarters, attention: Investor 
Relations.  
 
Corporate Headquarters 
350 Campus Drive 
Marlborough, MA 01752 
www.bjs.com  
 
Common Stock Data 
Traded: NYSE  
Symbol: BJ 
 
Investor Relations  
Catherine Park 
Vice President, Investor Relations  
774-512-6744 
cpark@bjs.com  
 
Annual Meeting  
Our annual meeting of shareholders will be held 
virtually on Thursday, June 20, 2024 at 8:00 am Eastern 
Time. To listen to the meeting live, submit questions 
and vote, please visit: 
www.virtualshareholdermeeting.com/BJ2024. 
 
Independent Registered Public Accounting Firm  
PricewaterhouseCoopers LLP 
101 Seaport Blvd  
Boston, MA 02210 
 
Corporate Counsel 
Goodwin Procter LLP 
100 Northern Avenue 
Boston, MA 02210 
 

 
This Annual Report and the letter to shareholders contain 
forward-looking statements within the meaning of the 
Private Securities Litigation Reform Act of 1995. All 
statements contained in this Annual Report and the letter 
to shareholders that do not relate to matters of historical 
fact should be considered forward-looking statements, 
including, without limitation, statements regarding our 
strategic priorities; our outlook; and expectations 
regarding our future progress and goals; as well as 
statements that include the words “will,” “could,” 
“predict,” “continue,” “would,” “expect,” “intend,” 
“plan,” “believe,” “project,” “forecast,” “estimate,” 
“may,” “should,” “anticipate” or the negative of these 
terms or other similar expressions.  These forward-
looking statements are based on management’s current 
expectations. These statements are neither promises nor 
guarantees, but involve known and unknown risks, 
uncertainties and other important factors that may cause 
actual results, performance or achievements to be 
materially different from any future results, performance 
or achievements expressed or implied by the forward-
looking statements. Important factors that could cause our 
actual results to differ materially from those indicated by 
the forward-looking statements made in the Annual 
Report and the letter to shareholders are discussed in our 
Annual Report on Form 10-K. While we may elect to 
update such forward-looking statements at some point in 
the future, unless required by law, we disclaim any 
obligation to do so, even if subsequent events cause our 
views to change.  

 






