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OUR  
VISION

Be the best kitchen and 
laundry company, in constant 

pursuit of improving  
life at home.

OUR  
MISSION

Earn trust and create 
demand for our brands 

in a digital world.

OUR  
VALUES

Integrity, Respect, Inclusion  
& Diversity, One Whirlpool,  

Spirit of Winning.



OVER 110 YEARS OF IMPROVING  
LIFE AT HOME
 
Whirlpool Corporation (NYSE: WHR) is committed to being the best global 
kitchen and laundry company, in constant pursuit of improving life at 
home. In an increasingly digital world, the company is driving purposeful 
innovation to meet the evolving needs of consumers through its iconic 
brand portfolio, including Whirlpool, KitchenAid, Maytag, Consul, Brastemp, 
Amana, Bauknecht, JennAir, Indesit and InSinkErator. In 2023, the company 
reported approximately $19 billion in annual sales, 59,000 employees and  
55 manufacturing and technology research centers. Additional information 
about the company can be found at WhirlpoolCorp.com.

$19B
Annual Sales

55
Manufacturing and  
Technology Centers

59K
Employees

SALES BY REGION
(in percent)

 59% North America

 19% Europe, Middle East  
  and Africa

 17% Latin America

 5% Asia

SALES BY CATEGORY
(in percent)

 30% Refrigeration

 27% Laundry Appliances

 24% Cooking Appliances

 19% Dishwashing and Other
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A LETTER TO 
SHAREHOLDERS
A Message from Marc Bitzer, 
Chairman of the Board and 

I want to thank all of 
our 59,000 employees 
around the world for 
relentlessly working to 
improve life at home 
for our millions of loyal 
consumers.”
 
MARC BITZER 
Chairman of the Board and  

“
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~20%
margin business added with 2023 
integration of InSinkErator into 
our North America business

company during this past 

year, I would characterize 

our business performance 

as solid — given the 

challenging industry 

dynamics — and at the 

same time I feel proud 

of the progress of our 

portfolio transformation 

and advancing our 

strategic imperatives.

Our business performance demonstrated a healthy momentum 

and led to the worst existing home sales in almost three decades. 
In a business which is highly dependent on existing home sales for 
discretionary demand, we are not immune to these shocks. Despite 
this, we still managed to deliver ongoing EBIT(a) margin levels of 6.1% 
which translated into ongoing Earnings per Share(a) of $16.16. This 

in 2022 and missed our full-year expectations. Even though we are 

almost all of our industry peers.

The progress with our Strategic Imperatives has continued and even 
accelerated, yet we are far from having “completed” our strategic 
transformation journey.

•  We launched a new strategic imperative, “Inspire Generations With 
Our Brands,” to fully leverage the strength and opportunities of our 
unique brand portfolio.

•  Our product leadership score continued improving as part of the 

•  The new capabilities created in our “Grow Our Consumer Direct” 
imperative enabled a respectable >10% year-over-year D2C growth.

•  Finally, our “Build a Competitive and Resilient Supply Chain” 
imperative supported our goal of achieving $200 million in logistics 
cost take out, while our conversion cost productivity fell somewhat 
short of target.
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A portfolio transformation of the magnitude we have been 

started with the divestiture of our Embraco compressor 
business, the sale of the majority of our China business, 
and the announcement of our Europe transaction is 
reshaping our company in profound ways. In 2023, we 
completed the successful integration of InSinkErator 
into our North America business; this is approximately a 
20% margin business. Furthermore, in January 2023, we 
announced our agreement with Arcelik to contribute our 

MDA business, with continued 25% ownership in a newly 
formed European appliance business and a long-term 
licensing of our Whirlpool brand. We received unconditional 
approval of the deal from the European Commission in 
October of this year and received provisional clearance but 

portfolio transformation underway, we are indeed starting 
 

This Whirlpool is focused on high-margin and high-growth 
businesses: our Major Domestic Appliance businesses in 

Domestic Appliance business.

Lastly, I am particularly proud of all the external recognition 
we received (beyond the steady improvement of our 
ESG scores), receiving Fortune’s “World’s Most Admired 
Companies” for the thirteenth consecutive year and the 

Managed Companies” list.

pressures have somewhat eased, and the prospect of lower 

home completions, we would consider this the beginning of 
a favorable multi-year housing cycle.

The last few years have taught us to always be prepared 
for external surprises, and we are therefore operationally 
focused on managing our cost tightly and expanding our 
operating margins. At the same time our capital allocation 
priorities are clear — beyond funding our business, our 
preeminent focus is on maintaining our strong dividends 
and paying down approximately $500 million of acquisition-
related debt.

In closing, let me take this opportunity to thank you, our 
shareholders, for your continued trust in us. I also want 
to thank all our 59,000 employees around the world for 
relentlessly working to improve life at home for our millions 
of loyal consumers.

Sincerely,

 
Marc Bitzer 
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UNIQUE STRUCTURAL
POSITION
For consumers, we deliver value through 
innovative, high-quality products and services. 
For shareholders, we remain committed to our 
fundamental pillars — maintain our regional 
leading scale, have the best brand portfolio, 
accelerate our pace of innovation and hold a 
strong cost position in the home appliance industry.

Strong Cost Position
Our relentless approach to driving out cost and 
complexity has led us to focus on initiatives such 
as manufacturing automation, dual supplier 
sourcing and part complexity reduction, providing 
us the agility and strength to produce in a dynamic 
industry. We continue to adapt to our consumers’ 
needs and deliver the products our consumers 
want and need to improve life at home.

Best Brand Portfolio
We believe we have the best brand portfolio in 
the industry, including multiple brands with more 
than $1 billion in revenue. In an increasingly digital 
world, we’re driving purposeful innovation to 
meet the evolving needs of consumers through 
our iconic brand portfolio.

Longevity

washer in 1911, Whirlpool Corporation’s founder, 
Lou Upton, set the foundation for Whirlpool to be 
the best kitchen and laundry company, in constant 
pursuit of improving life at home.

STRATEGIC
IMPERATIVES

INSPIRE
GENERATIONS WITH  

OUR BRANDS

WIN
WITH PRODUCT  

LEADERSHIP

GROW
OUR CONSUMER  
DIRECT BUSINESS

BUILD
A COMPETITIVE AND  

RESILIENT SUPPLY CHAIN
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OUR OPERATIONAL
PRIORITIES
During 2023, we delivered approximately  
$800 million in cost take out through our 
decisive actions and a disciplined approach to 
reset our cost structure after $2.5 billion of cost 

enables our local-for-local production model as 

supply chain resiliency and deliver innovative 
new products, we drove share gains in most of 
our key countries, including over one point of 
share gains in North America. 

CASH RETURNED TO SHAREHOLDERS
(in dollars)

2023

2022

2021

2020
$0.4B

$1.4B

$1.3B

$0.4B

TOTAL ANNUAL REVENUE
(in dollars)

2023

2022

2021

2020
$19.5B

$22.0B

$19.7B

$19.5B

ONGOING EBIT(a)

(in dollars)

2023

2022

2021

2020
$1.8B

$2.4B

$1.4B

$1.2B

ONGOING EBIT MARGIN(a)

(in percent)

2023

2022

2021

2020
9.0%

10.8%

6.9%

6.1%
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REGIONAL
ACHIEVEMENTS

NORTH AMERICA
Alessandro Perucchetti 

We delivered overall share gains 

innovations and growth of our 
industry-leading builder share, 
which were achieved in an industry 
of sustained product replacement. 
Strong cost take-out actions drove 
approximately 10% margins — despite 

and softer discretionary spending. We 
expect further margin expansion and 

LATIN AMERICA
Juan Carlos Puente 

Our continued commitment to 
‘Win Americas’ delivered 9% net 
sales growth driven by strong growth 

and Mexico). We are well-positioned 

recovers and we continue to invest in 
our leading brands (Brastemp, Consul 
and Whirlpool) and value-creating 
product innovation.

EUROPE, MIDDLE EAST AND 
AFRICA (EMEA)
Gilles Morel 

Whirlpool EMEA

margin expansion despite a challenging 
macroeconomic and geopolitical environment 

The transaction to contribute our European 
major appliance business to a newly formed 
European appliance company with Arçelik 
has passed nearly all milestones, receiving 
unconditional approval from the European 
Commission along with approval from 
Austria, China and Germany. The regulatory 

and we continue to work with all parties to 

ASIA
James Peters 

 
 

In Asia, we were faced with a competitive 
industry and challenging but improving 
consumer sentiment. We believe we have 
the right operational priorities to accelerate 
growth, in particular in India, as we move  

 
and margin expansion. 
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PRODUCT INNOVATION

to accelerate. Continuing our over 110-year history of sustainable, consumer-focused 
design, Whirlpool Corporation unveiled one of the greatest refrigerator innovations in  
50 years: SlimTech insulation technology.

SlimTech insulation technology – along with other recent product launches 
– shows our commitment to innovation and, we believe, will allow us to 
expand our share and our margins. This is a step change in technology  
and process innovation that we expect to cascade across our brand 
portfolio and manufacturing operations.”
 
MARC BITZER 

“

KitchenAid Go Cordless System

Six new countertop appliance products: hand mixer, 

and a new kitchen vacuum, can all be operated by the 
same rechargeable 12 volt battery. No hassle of cords for 
untethered mobility, and easy to store when done.

InSinkErator Next Generation  
Garbage Disposals

Invented, designed and assembled in America, this next 
generation of disposals demonstrates the commitment 
InSinkErator makes to innovation in today’s modern kitchen, 
providing a more environmentally friendly solution for 
managing food waste.
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HEADER
Intro

Body

SlimTech Insulation

This revolutionary technology uses a powder-like material to create a vacuum insulated structure that replaces traditional 
SlimTech insulation technology in home appliances in 

North America, Whirlpool Corporation is reimagining how the industry constructs refrigerators to help improve the consumer 
experience. Our proprietary insulation technology is so thin, it reduces the refrigerator wall thickness by up to 66% 

 Current foam refrigerators are 
SlimTech insulation has the potential to be reused. We are currently working 

to map out a path to reclaiming the material at a refrigerator’s end of life. 

Whirlpool Flush Built-In Microwave  
Hood Combination

This appliance was designed to blend seamlessly into 

use. The Flush Built-In Microwave Hood Combination allows 
consumers to cook multiple meals with quick cleanup, 

to-clean exterior with hidden venting.
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OUR OPERATIONS
The Integrated Supply Chain team has 
further developed its heightened focus on 
building a competitive and resilient supply 
chain in constant pursuit of improving life at 
home for our consumers. 

A critical path to achieving a competitive and resilient  
supply chain is the North America Region Manufacturing 

Intelligent Factories 

World Class Manufacturing 

operating system guides us to focus on people and culture, 
innovation and planning for future operations. Our 
enduring values, Spirit of Winning and One Whirlpool, 
continue to equip us for the opportunity to truly leave a 
legacy of empowerment and continuous improvement.

EXPANDED  
OPERATIONS IN  
OTTAWA, OHIO

•  Invested $70 million investment in Ottawa 
refrigeration plant

• Added 165,000 square feet

• Created over 100 jobs

•  Built-In Refrigerators drive strategic 

•  $16 million of this investment supports 
proprietary manufacturing process for new 
refrigerator innovation SlimTech Insulation
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OUR 
PEOPLE

There is something profoundly unique about working at Whirlpool Corporation. Our humble 
beginnings grounded us over 110 years ago, and the passion our people carry to improve life 

and apprentice programs to accelerate career growth. At our manufacturing sites, World Class 

safety and value-added training. In 2023, we were named a Best Company to Work For by 
U.S. News & World Report and a Best Company for Multicultural Women by Seramount.

Our employee engagement approach centers around continuously listening and 
taking data-informed actions based on what matters most to our employees. We 
gather employee feedback at various points throughout the employment life 
cycle through Global Onboarding Surveys, Exit Surveys and quarterly Engagement 

almost 59,000 individuals — including all global salaried and hourly employees.

Inclusion and Diversity is a core value at Whirlpool because we know that 
drawing from diverse points of view improves our products, services, 

ongoing journey, we remain committed to meaningful action to cultivate 
an even stronger inclusive and diverse workplace. In 2023, we received a 
100 score on the Corporate Equality Index for the 20th consecutive year, 
and once again scored 100% on the 2023 Disability Equality Index.

BUILDING LEADERS FOR OUR HOUSE

In 2023, we continued to build on our existing leadership development programs at both 

leadership development programs are designed and facilitated by Whirlpool leaders 
themselves, ensuring the curriculum is bespoke to the company and everyone involved has 
an opportunity to learn from one another. The three key programs — Leadership Immersion, 

RECEIVED A SCORE OF

100 on the Human Rights 
Campaign’s Corporate 
Equality Index for the  
20th consecutive year
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OUR COMMUNITIES
IMPROVING LIFE THROUGH HOUSE+HOME
Whirlpool Corporation has been committed to  
maintaining strong and enduring ties in the  
communities in which we do business for more  
than 110 years. Most of our operations are located  
in small towns, and we are committed to supporting  
these communities. We use a global collective impact  
model that centers around improving life at home. Our  
giving priorities focus on the areas of House+Home  
as important levers to create thriving communities.

HOUSE
We believe that the four walls around us have the power to 
unlock immense opportunity for families. It starts with decent 

 
with Habitat for Humanity®. Together we have served more 
than 1 million people around the world. A highlight project  
is Habitat’s BuildBetter with Whirlpool initiative which aims to 

 

Energy savings and energy use will be measured, and  
learnings will be used for future Habitat construction. 

HOME
Our focus on home advances communities through education 

• ® 

•  Consul brand’s Consulado da Mulher®

•  Maytag brand’s Boys & Girls Clubs of America® initiatives

•  Whirlpool brand’s Care Counts 

• 
team and Maytag brand.

Feel Good Fridge Programs

25,000+ families

Habitat for Humanity

$144M and 
over 242,000 products donated globally to Habitat for Humanity 
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We design products 
with both the needs 
of consumers and 
the planet in mind 
because we believe 
that enabling the 
business, our people 
and communities to 
thrive is part of the 
same endeavor. We 
work hard to live up 
to that high standard 
every day.”
 
PAM KLYN 
Executive Vice President, 
Corporate Relations  
and Sustainability

“ We 
with
of c
the 
bec
that
busi
and
thriv
sam
wor
to th
ever

PAM 
Execu
Corpo
and S

OUR ENVIRONMENTAL IMPACT
We continue to make progress in alignment with our Net Zero (scopes 1 and 2) emissions target by investing in projects 
that increase our use of renewable energy and reduce our reliance on nonrenewable sources. In 2023, we were excited to 

Wind farm in Dawson, Texas, with 53MW of clean energy produced from 88 turbines. When fully operational, the two 

consumption. This year, we also entered into agreements with One Energy to add on-site wind and solar power at our 
Findlay and Clyde, Ohio, operations. When combined with existing turbines, these projects are expected to supply at least 
70% of the plants’ energy needs. The solar and wind projects are expected to be online and operational by early 2025. 

Signed two VPPAs that are expected to cover 

 100% wind farm installations are fully operational

Record Scopes 1 and 2 Emissions Reductions 

~25% 
reduction in total greenhouse gas 
(GHG) (scopes 1 and 2 market-based) 
year-over-year for the last two years

18,000 
total metric tons of CO2 
eliminated from operations 

~5% 
reduction in scopes 1 and 2 
location-based emissions

We also include water sustainability considerations in 
our business decision-making, by actually investigating 
opportunities for implementation and setting targets for our 
operations related to reducing water intensity in our plants.

management represents a best-in-class approach to 

in 2023, we are implementing a new global procedure 
for waste management that will further elevate practices 
within our operations to reach our ambitious goals.

To reduce our environmental footprint further, we’ll 
continue to design products with the circular economy in 
mind, work with our suppliers, invest in renewable energy 
sources and help our consumers use our appliances in the 

Achieve at least  

97% diversion rate in all 
ZWtL Gold level sites 

3% reduction in water intensity 
each year in our plants
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GOVERNANCE
Whirlpool is committed to operating sustainably and to 
creating shareholder value through the highest standards 
of ethical and legal conduct over the long term. Our Board 
of Directors, sound corporate governance structure and 
values-driven culture of integrity support us in delivering 
on this commitment.

Our diverse and experienced Board is composed of  

and one employee director, our Chairman and CEO Marc 

demonstrated expertise in many substantive areas that 
impact our business and align with our strategy, including 
consumer products; product development, innovation and 
engineering; sales, marketing and brand management; 
and technology and cybersecurity. In addition, eight of our 

directors are gender or racially/ethnically diverse, helping 
to bring unique perspectives to the Board. During 2023, our 
Board had four committees: Audit, Corporate Governance 
and Nominating, Human Resources, and Finance.

Each Board committee consists solely of independent 
directors and operates under a charter that provides the key 
duties and responsibilities of each committee. Each director 
attended at least 75% of the total number of meetings of the 
Board and the Board committees on which they served.

Our Board is responsible for overseeing Whirlpool 
Corporation’s integration of environmental, social and 
governance (ESG) principles throughout the company. We 
aim to leave the world a better place now and for generations 
to come, and we forge ahead as we’ve always done: doing 
the right thing, the right way, with integrity. 

BOARD OF DIRECTORS
 

Presiding Director, Corporate Governance 
and Nominating Committee Chair,  
Human Resources Committee 

 
Deere & Company

 
 

Whirlpool Corporation

GREG CREED 
Human Resources Committee Chair,  
Finance Committee 

 
Yum! Brands, Inc.

 
Finance Committee,  
Human Resources Committee 

 
Rodan & Fields, LLC

 
Finance Committee,  
Human Resources Committee 
Former Executive Vice President and  

 
Cisco Systems, Inc.

 
Corporate Governance and Nominating 
Committee, Human Resources Committee 

and President 
The Goodyear Tire & Rubber Company

 
Audit Committee,  
Corporate Governance and  
Nominating Committee  
Head of Global Business Solutions  
Fiserv Inc. 

 
Finance Committee Chair,  
Audit Committee 

 
Essex Equity Management  
Managing Partner  
Richmond Hill Investments

 
Audit Committee,  
Human Resources Committee 

 
Stanley Black & Decker, Inc.

HARISH MANWANI 
Corporate Governance and  
Nominating Committee,  
Human Resources Committee  
Senior Operating Partner  
The Blackstone Group

 
Audit Committee, Corporate Governance 
and Nominating Committee 

 
PG&E Corporation

 
Corporate Governance and  
Nominating Committee,  
Finance Committee 
President  

 
and 5Star Life Insurance Company

 
Audit Committee Chair, Corporate 
Governance and Nominating Committee 
Former Chairman, President  

 
DIRECTV

RUDY WILSON 
Audit Committee,  
Finance Committee 
President, Global Consumer Brands  
SC Johnson
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EXECUTIVE COMMITTEE

 
Chairman of the Board and  

 
Executive Vice President, Chief Financial 

LUDOVIC BEAUFILS 
Executive Vice President, KitchenAid  
Small Appliances 

 
Executive Vice President, Global Product 
Organization and Strategic Sourcing

HOLGER GOTTSTEIN 
Executive Vice President, Strategy and 
Business Development

AVA HARTER 
Executive Vice President and  

PAMELA KLYN 
Executive Vice President, Corporate 
Relations and Sustainability

 
Executive Vice President and  

GILLES MOREL 
Executive Vice President and President, 
Whirlpool Europe, Middle East and Africa

ALESSANDRO PERUCCHETTI 
Executive Vice President and President, 
Whirlpool North America

JUAN CARLOS PUENTE 
Executive Vice President and President, 
Whirlpool Latin America

2023 AWARDS AND RECOGNITION
DOW JONES SUSTAINABILITY WORLD INDEX
Second consecutive year

2023-2024 CORPORATE EQUALITY INDEX (CEI)
Score of 100 from the Human Rights Campaign 
Twentieth consecutive year

A TOP COMPANY FOR EXECUTIVE WOMEN 
BEST COMPANIES FOR MULTICULTURAL WOMEN 

Seramount

50 BEST COMPANIES TO SELL FOR
Selling Power

BEST PLACE TO WORK FOR DISABILITY INCLUSION
Disability Equality Index, 100 percent score,  
Seventh consecutive year

BEST COMPANIES TO WORK FOR
U.S. News & World Report

iF DESIGN AWARD
Whirlpool, Hotpoint and KitchenAid Brands

GLOBAL RepTrak 100
Eleventh consecutive year

WORLD’S MOST ADMIRED COMPANIES 
Fortune, Thirteenth consecutive year

AMERICA’S MOST JUST COMPANIES
JUST Capital

MOST INNOVATIVE IN THE HOUSEHOLD —  
KITCHEN PRODUCTS CATEGORY
Pro Tool Innovation Award (PTIA), InSinkErator Brand

THE BEST WALL OVENS
Wirecutter, JennAir Brand

THE BEST LUXURY KITCHEN APPLIANCES AND BRANDS, 
ACCORDING TO TESTING
Good Housekeeping, JennAir Brand

HOUSEKEEPING 2023 — PURR-FECT WASHER 
Good Housekeeping, Maytag Brand

BEST WASHER-AND-DRYER SETS OF 2023 — BEST FOR PETS
Popular Science, Maytag Brand

BEST DRYERS OF 2023 — BEST FOR PET OWNERS
Reviewed, Maytag Brand

BEST AGITATOR TOP LOAD WASHERS OF 2023 —  
OTHER TOP LOAD AGITATORS
Reviewed, Maytag Brand

BEST DISHWASHERS
Wirecutter, Maytag Brand

THE 9 BEST ELECTRIC RANGES FOR ALL KITCHEN STYLES  
AND COOKING NEEDS
Better Homes & Gardens, Whirlpool Brand

THE 8 BEST FRONT-LOADING WASHERS OF 2023 FOR QUICK 
AND EASY — AND INCREDIBLY CLEAN — LAUNDRY
Better Homes & Gardens, Whirlpool Brand

TOP OF MIND 2023
Folha de São Paulo, Brastemp and Consul Brands
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OUR 
FINANCIAL 
POSITION
I am proud of our global 
team’s strong execution of 
our operational priorities 
in 2023, delivering $800 
million of cost take out 
alongside share gains 
throughout the Americas. 
We reduced our debt 
by $500 million and 
announced actions for 

adding further balance 

our shareholder-friendly 
capital allocation priorities, 
while our ongoing portfolio 
transformation remains 
on track toward creating 
a higher-growth, higher-
margin business. 

(a) in a dynamic macroeconomic 

by softening discretionary spending, due to a sharp decline in existing 

revenue of $19 billion and ongoing EBIT margin(a) of 6.1%. 

Fund innovation and growth:  
In 2023, we invested over $1 billion in capital expenditures and research 

innovation to drive further growth and margin expansion.

Demonstrated commitment to shareholder returns:  
2023 marked the 68th consecutive year of steady or increasing quarterly 

Maintain investment grade credit rating:  
Our debt levels are temporarily elevated from borrowings related to the 

returning our debt leverage to historical norms, and expect to continue 

In closing, we strengthened our 
leading North America share 

cost. At the same time, there were 
areas where we fell short of our 
expectations, with the promotional 

pre-COVID levels earlier than we 
anticipated, putting pressure on our 
EBIT margins. We are committed 
to strengthening our balance sheet 

while we continue to invest in 
innovative products that improve 
life at home for our consumers.

 

Jim Peters 
 

16



FINANCIAL RECONCILIATIONS
EARNINGS BEFORE INTEREST AND TAXES RECONCILIATION

Twelve Months Ended December 31,

2020 2021 2022 2023

Net earnings (loss) available to Whirlpool  1,075  1,783  (1,519)

Net earnings (loss) available to noncontrolling interest  (10)  23  8  7

 382  518  265  77

Interest expense  189  175  190  351

Earnings before interest and taxes  1,636  (1,056)  916

Net sales  21,985

EARNINGS BEFORE INTEREST AND TAXES

Twelve Months Ended  
December 31,

EARNINGS PER  
DILUTED SHARE

Twelve Months Ended  
December 31,

2020 2021 2022 2023 2022 2023

Reported measure  1,636  (1,056)  916  (27.18)  8.72

Restructuring costs  288  38     

Impairment of goodwill, intangibles and other assets    396   7.08  

Impact of M&A transactions  (7)  (107)  1,936  181  3.27

Substantial liquidation of subsidiary     1.51  

Legacy EMEA legal matters      1.71

(Gain) loss on previously held equity interest      

Sale leaseback, real estate and receivable adjustments  (113)      

Corrective action recovery      

 (30)  (9)     

Total income tax impact      (1.89)  0.35

     5.69  2.11

Share adjustment      (0.20)  NA

Ongoing measure  1,760  2,379  1,360  1,191  16.16

Net sales  21,985   

Ongoing EBIT margin  9.0%  10.8%  6.9%  6.1%   

For 2023, our full-year GAAP tax rate was 13.0%. The aggregate income tax impact of the taxable components of each adjustment is presented in the income tax impact 
line item at our full-year adjusted tax (non-GAAP) rate of (6.7)%.
For 2022, our full-year GAAP tax rate was (21.6)%. The aggregate income tax impact of the taxable components of each adjustment is presented in the income tax impact 
line item at our full-year adjusted tax (non-GAAP) rate of 4.4%.
For 2021, our full-year GAAP tax rate was 22.2%. The aggregate income tax impact of the taxable components of each adjustment is presented in the income tax impact 
line item at our full-year adjusted tax (non-GAAP) rate of 23.5%.
For 2020, our full-year GAAP tax rate was 26.5%. The aggregate income tax impact of the taxable components of each adjustment is presented in the income tax impact 
line item at our full-year adjusted tax (non-GAAP) rate of 26.3%.

Whirlpool Corporation        2023 Annual Report

17



$0

$75

$150

$225

$300

202320222021202020192018 

COMPARISON OF CUMULATIVE FIVE-YEAR TOTAL RETURN

Whirlpool Corporation

TOTAL SHAREHOLDER RETURN
PERFORMANCE GRAPH
The graph below compares the yearly dollar change in the cumulative total stockholder return on our common stock against the 

of the measurement period.

TOTAL RETURN TO SHAREHOLDERS
(includes reinvestment dividends)

ANNUAL RETURN PERCENTAGE Twelve Months Ended December 31,
Company/Index 2019 2020 2021 2022 2023
Whirlpool Corporation 26.52 33.26 -37.16 -9.09

28.71 -18.11 26.29

20.37 36.51 56.78

INDEXED RETURNS Twelve Months Ended December 31,
BASE PERIOD

Company/Index 2018 2019 2020 2021 2022 2023
Whirlpool Corporation 100 180.71 151.33 137.58

100 155.68 200.37 207.21

100 169.65 231.60 173.91 272.66

FOOTNOTES:
PAGES 3, 6, 16 
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STOCKHOLDER  
& OTHER 

INFORMATION
 

 
to stockholders.

The information contained in this Annual Report should 
be read together with Whirlpool Corporation’s Financial 
Statements and related notes and “Management’s 
Discussion and Analysis” and “Forward-Looking Statements.” 
This information appears in the company’s 2023 Annual 

Commission, which is included herewith and available on  
the company’s website at Investors.WhirlpoolCorp.com.

releases for each quarter — typically issued in April, July, 
October and January — can be obtained by contacting:

Korey Thomas 
Senior Director, Investor Relations Whirlpool Corporation 
2000 N. M-63, Mail Drop 2609 

 
Email: investor_relations@whirlpool.com

Stock Exchanges 
Common stock of Whirlpool Corporation (exchange  
symbol: WHR) New York Stock Exchange and NYSE Chicago.

Trademarks 
Amana, Bauknecht, Brastemp, Consul, Hotpoint*, Indesit, 
InSinkErator, JennAir, KitchenAid, KitchenAid Go, Maytag, 
SlimTech, Whirlpool and the design of the stand mixer  
are trademarks of Whirlpool Corporation or its wholly  

Hotpoint brand sold in the Americas.

 
Girls Clubs of America and certain other trademarks are 
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